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Editor's Note

Finding New Value in Print

Print is finding new value in a world increasingly shaped by digital
technology. Across this issue, one message emerges: progress depends
on understanding where print creates value, and investing with that
purpose in mind.

Our feature on printed books and artificial intelligence explores a
striking reversal. Publications once considered commercially exhausted
may hold valuable knowledge for training digital systems. For publishers
and printers, this raises questions about licensing, ownership and the
preservation of physical books. The opportunity deserves attention, but
so does the responsibility to protect the intellectual and cultural value
behind every page.

Elsewhere, the industry’s transformation is visible on the production
floor. Canon’s contribution examines why investment decisions must
extend beyond headline speed to include applications, workflow,
utilisation and profitability. Developments in packaging, labels and
authentication reinforce that argument: customers increasingly expect
flexibility, dependable quality and evidence of sustainable production.

Regional stories give these changes a human dimension. A Palestinian
entrepreneur is building opportunities through three-dimensional
printing, while manufacturers in Iraq and South Africa are strengthening
their capabilities. Egypt’s investment in testing infrastructure highlights
the practical foundations needed for a more circular packaging
economy. Meanwhile, pressures on publishers and the closure of
established printing businesses remind us that innovation must be
matched by commercial resilience.

The experiences shared at FESPA Africa and WEPSEA also underline the
importance of exchanging knowledge. Exhibitions matter when the
conversations they start lead to better decisions, stronger partnerships
and measurable improvements in everyday production.

For the Middle East’s print community, the challenge is to translate these
developments into action: train people, question established processes,
reduce waste and build services that customers truly need. Print’s future
will be shaped by businesses that combine technical capability with
sound judgement. In this issue, we explore the ideas and experiences
that can help our readers make those choices with confidence.
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Rebranded Beautyworld Set to Redefine Luxury

Packaging

44

Brands are now being
built here for the rest of
the world, international
houses are entering

the market, and
homegrown names are
finding consumers in
New York, Sao Paolo,
London, and Bogota
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The global beauty elite is preparing
to gather for the landmark 30th edi-
tion of Beautyworld Dubai, which will
take place from 6-8 October 2026 at
Dubai World Trade Centre. The show
enters a new chapter as Beautyworld

Dubai—after  rebranding  from
Beautyworld Middle East—anchor-
ing its position in the city that has
become a global meeting point for
the industry. Organised by Messe
Frankfurt Middle East, the new iden-
tity reflects where the international
beauty community now does busi-
ness, while carrying forward three
decades of industry heritage.

At the crossroads of Asia, Africa, and
Europe, Dubai has grown in status
as a premier global beauty hub.
Brands are now being built here for
the rest of the world, international
houses are entering the market,
and homegrown names are finding

consumers in New York, Sao Paolo,
London, and Bogota. “The rebrand
to Beautyworld Dubai represents
a proud evolution of our legacy,
not a departure from it,” says Show
Director Ravi Ramchandani. “For 30
years we have been this industry’s
gathering place. What has changed
is the direction of travel. Dubai is no
longer somewhere brands come to
sell. It is where brands are being built,
and where a house founded here can
reach a consumer anywhere in the
world. The name now says what the
market already knows.”

This year, the high-glam industry
event places a heavy emphasis on
premium aesthetics and custom
presentation solutions, capturing the
attention of major distributors, retail
buyers, and design innovators from
all parts of the world.

As the largest international trade fair

for the beauty industry in the region,
the exhibition serves as massive,
unified marketplace for the entire
beauty supply chain, from cosmetics,
skincare, hair, nails, and personal care
to beauty tech, luxury packaging,
and dedicated discovery zones for
indie brands and start-ups.

Unwrapping Future of Packaging
Prestigepack, the dedicated segment
showcasing the latest advancements
in beauty packaging, will be one of
the major attractions at the exhibi-
tion hall. The showcase highlights
premium packaging solutions that
combine traditional craftsmanship
with innovative designs, ranging
from luxury cartons and bespoke
bottles to sustainable materials and
innovative  dispensing  solutions.
For brand owners looking for some
inspiration ahead of their next major
launch, this feature offers a vital net-
working hub to connect with leading
manufacturers and explore the latest
materials and finishes to help them
stand out in a competitive market.
Additionally, attendees can explore
how high-end design merges with
new-age technology to create beau-
tiful, sustainable, and functional exte-
rior concepts that define the next era
of shelf appeal. Exhibitors including
Baralan, Bormioli Luigi, Msagara, So
Pack, and Sollas are among the pack-
aging names shaping the industry.

By drawing tens of thousands of
international professionals to a single
connected hub, Beautyworld Dubai
serves as a major platform to elevate
the luxury packaging industry onto
the global stage. It bridges the gap
between creative manufacturers
and international fashion houses,
allowing companies to form power-
ful cross-border partnerships that
dictate future retail trends. The event
also establishes crucial benchmarks
for the premium goods sector by
highlighting eco-friendly yet opulent
designs, proving that sustainabil-
ity and high-end luxury can coexist
seamlessly on the global market. The
show, ultimately, acts as a powerful
launchpad, ensuring that the next
wave of luxury packaging innova-
tions can easily scale up and reach
consumers worldwide.



Gulfood Manufacturing 2026: Focus on
Packaging Efficiency

The mega event to drive regional
food security; advanced packag-
ing, high-speed machinery, pre-
dictive maintenance technologies
built to safeguard profit margins
will be explored; provides direct
gateway to new market opportu-
nities

The global food and beverage
manufacturing ecosystem is prepar-
ing to gather at Dubai World Trade
Centre for the upcoming edition
of Gulfood Manufacturing 2026,
taking place from 3-5 November
2026. Positioned as the region’s
definitive platform for advancing
food security through industrial
strength, this year’s event centres on
the core theme of recalibrating the
future production lines. The exhibi-

tion comes at a pivotal moment as
the UAE aggressively accelerates its
economic localisation strategies,
expands domestic food production
capabilities, and intensifies national
investments in future-ready indus-
trial technologies.

The three-day exhibition acts as a
primary convergence point where
international manufacturers,
technology pioneers, ingredients
specialists, and industrial decision-
makers collaborate to scale capacity
and deepen production excellence.
Attendees will gain direct insights
into new market opportunities
within one of the world’s most stra-
tegically driven food-manufacturing
hubs. Building upon the momentum
of previous editions, the event aims
to reinforce regional value chains
and establish high-capacity, resilient
food systems powered by com-
mercial innovation and advanced

industrial capabilities.

Industry expectations are high fol-
lowing the record-breaking success
of the previous edition, which drew
61,907 industry professionals and
featured more than 2,500 global
exhibitors. The massive scale of
the exhibition showcased ground-
breaking innovations across 21 halls,
drawing prominent trade represen-
tation from 79 countries.

A major focal point of Gulfood Manu-
facturing 2026 will be the packaging
segment, where advancing break-
throughs has become an operational
imperative in 2026 amidst shifting
material costs, tightening global
compliance regulations, and height-
ened buyer expectations for price-
consistent quality. To safeguard
profit margins for years to come,

forward-thinking manufacturers are
investing heavily in new production
capacities, upgrading production
lines, and unlocking fresh sourcing
and partnership opportunities. For
packaging buyers, the event delivers
actionable avenues to strengthen
supply chains against logistical
volatility and source sustainable
materials at scale—allowing direct,
side-by-side comparisons of paper,
mono-material, and recyclable alter-
natives to meet sustainability targets
without inflating the cost base.

Furthermore, the exhibition allows
attendees to upgrade production
lines using high-speed tray sealers,
thermoformers, and fill-seal machin-
ery running at full capacity, meet
strict regulatory compliance head-on
through testing and certification
providers, automate operational
lines with proven robotics, predictive
maintenance, and remote monitor-

ing systems, and seamlessly access
the full packaging value chain of
material innovators, machinery build-
ers, and automation specialists under
a single roof. “This year, at Gulfood
Manufacturing, we look forward
to demonstrating how digital con-
nectivity and sustainable packaging
can work together to improve pro-
ductivity, reduce waste, and enhance
overall equipment effectiveness,”
says Gamal Ali, Managing Director,
ULMA Packaging Middle East.

As the industry faces a transforma-
tive year marked by tightening
regulatory pressures and volatile
cost structures, Gulfood Manufac-
turing 2026 serves as an analytical
roadmap for modernising global
supply chains. By uniting cutting-
edge automation with practical

sustainability solutions, the event
provides trade professionals with
the direct supplier relationships and
high-speed technologies required
to protect their margins and scale
operations effectively. For industry
stakeholders focused on the future
of food production and market
competitiveness, this upcoming
November gathering in Dubai serves
as a central hub for market insights.
Gulfood Manufacturing 2026 will
be co-located with three other
regional events: gulfhost—the food
service and hospitality equipment
exhibition, Private Label Middle
East—the private label and con-
tract manufacturing platform, and
ISM Middle East—the sweets and
snacks trade event.

Timings: (3-4 November 2026) 10
am - 6 pm, (5 November 2026) 10
am-5pm.
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As the industry faces

a transformative year
marked by tightening
regulatory pressures
and volatile cost
structures, Gulfood
Manufacturing

2026 serves as an
analytical roadmap for
modernising global

supply chains
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Brother Launches Printer Drum
Remanufacturing in Europe

66

Brother aims to
accelerate waste
reduction and

advance its long-term
sustainability goals

3

Brother Industries, Ltd. has officially
expanded its European green initia-
tives. The company’s Slovakia facility
(BISK) began remanufacturing used
drum units for laser and all-in-one
printers in July 2026.

The Brother Group has been carrying
out initiatives to reuse and remanu-
facture post-consumer products and
consumables. Since 2004, the group
has been collecting used laser and
all-in-one printer toner cartridges,
remanufacturing them to new-
product quality standards, before

redistributing them to customers.
As of 31 March 2026, Brother has
remanufactured more than 45 mil-
lion toner cartridges. This milestone
has earned significant external
recognition, including certification
under Germany's prestigious Blue
Angel ecolabel. In 2024, the company
further expanded these efforts to in-
clude remanufacturing ink cartridges
for inkjet and all-in-one printers.

Building on the technologies and
expertise the Brother Group has de-
veloped in toner cartridge recycling,
BISK has now begun remanufactur-
ing drum units used in laser and
all-in-one printers. As a critical com-
ponent responsible for transferring
text and images onto paper, drum
units directly impact print qual-
ity. Under the new programme, used
drum units collected from customers
are cleaned, fitted with replacement
parts, and subjected to rigorous
quality inspections to ensure that the
remanufactured units are of the same
quality as new units. By handling the

collection, remanufacturing, and
redistribution of drum units entirely
in-house, as it already does for toner
cartridges, Brother aims to accelerate
waste reduction and advance its
long-term sustainability goals.

Under the Brother Group Envi-
ronmental Vision 2050, the com-
pany strives to maximise resource
circulation toward 2050 to ensure
the sustainable use of resources and
minimise the environmental impact
of wastes. The group also aims to
reduce the amount of virgin materials
used in products by 25% by FY2030
compared to the FY2022 level. Going
forward, Brother will continue to
actively advance initiatives that take
the global environment into account.

EMPACK Algeria 2026 to Focus on Value Chain

Innovation
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The international packaging com-
munity is anchoring its gaze on
North Africa as EMPACK Algeria
2026 prepares to open its doors
from 13-15 October 2026 at Palais
des Expositions (Palestine Pavilion),
located at Pins Maritimes, Algiers.

After a highly successful inaugural
edition, EMPACK returns this year as
the benchmark packaging platform
for the region. The highly anticipat-

ed three-day flagship trade show
will serve as a vital meeting point
for thousands of industry profes-
sionals eager to exchange forward-
thinking ideas, uncover up-to-date
industry trends, and network with
global market leaders.

The event stands as a premier des-
tination dedicated to promoting
trade and innovation, bringing to-
gether market leaders from across
the entire value chain to discover
new opportunities, gain inspiration,
and grow their businesses.

The exhibition—featuring over
100  exhibitors—promises  an
exhaustive showcase of modern
packaging technologies, machin-
ery, materials, and components. At-
tendees can expect a diverse array
of exhibitor profiles detailing the
latest breakthroughs in packaging
design; industrial, transit, and pro-
tective packaging; flexible plastic
packaging; and metal, glass, and

paper packaging solutions. Key op-
erational sectors such as labelling,
printing, palletising, robotics, and
packaging and filling technologies
will be featured alongside some of
the industry’s most critical focus
areas, including smart and sustain-
able packaging and waste manage-
ment and recycling.

The extensive portfolio is me-
ticulously curated to attract
high-calibre visitor profile, drawing
in key decision makers including
company CEOs, COOs, and directors
who are actively seeking to shape
their upcoming projects.

EMPACK Algeria will be held concur-
rently with two other events: Sinaa
Expo Industries, the industrial sec-
tor trade show, and Secura Algeria,
the dedicated safety, security, and
emergency expo.

Timings: 9 am - 6 pm (all days).



FESPA Africa 2026 Wraps Up, Future-Proofs Print
& Signage

The African print, signage, and visual
communications industries experi-
enced a massive wave of innovation as
FESPA Africa 2026 wrapped up its suc-
cessful three-day run at the Gallagher
Convention Centre in Johannesburg,
South Africa. The premier trade show,
which ran from 8-10 September 2026,
brought together more than 150
regional exhibitors representing over
500 local and global brands.
Co-located with Sign Africa Expo,
Africa Print Expo, GPS Joburg Expo,
and Modern Marketing Expo, the
event delivered a comprehensive, all-
inclusive overview of the visual media
and product customisation landscape.
Designed to give sector professionals a
competitive edge, FESPA Africa served
as a strategic hub for business owners
looking to future-proof their opera-
tions in an increasingly fast-evolving
market. Attendees engaged directly
with industry experts to discover
performance-driven solutions engi-
neered to optimise productivity, open
new regional pathways, and maximise
overall profitability.

The show floor served as the launch-
ing pad for exclusive product rollouts
and live demonstrations of the latest
technologies in signage, wide-format

OPPORTUNITY

Experience opportunities in signage, wide-formal
print, seresnpring, DTE & T-ahirt printing.

digital printing, commercial printing,
screen printing, direct-to-film (DTF)
apparel and textile printing, and gar-
ment decoration. Beyond exploring
hardware advancements, the event
provided extensive, high-value net-
working spaces where industry peers,
trade experts, and business owners
connected to exchange valuable
insights into the 2025 market trends
and technologies.

Adding a thrilling competitive
element to the show floor, this year's
Speedwrap Challenge drew vehicle
wrapping professionals and enthusi-
asts. Hosted by FESPA Africa and Sign
Africa Expo, and sponsored by Roland,
the high-energy competition put
precision, speed, and vinyl application

techniques to the test. Contestants
raced against the clock to wrap a car
door in under 10 minutes, and daily
cash prizes were awarded to the top
performers, making the competition
an undeniable highlight of the exhibi-
tion.

FESPA Africa 2026 offered an es-
sential convergence of technology,
education, and modern applications
tailored to current market shifts. By
acting as a dynamic platform where
business owners easily evaluated
next-generation equipment, gath-
ered actionable technical knowledge,
and expanded their industry connec-
tions, the event solidified its role as a
cornerstone for the continent’s print
and signage future.
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Designed to give
sector professionals
a competitive edge,
FESPA Africa served
as a strategic hub
for business owners

looking to future-proof

their operations in an
increasingly fast-
evolving market

3

Saudi Media House Al Yamamah Press Goes Fully

Digital

Al Yamamah Press, one of Saudi Ara-
bia’s leading media organisations, will
permanently cease the print editions
of Al Riyadh, its daily Arabic news-
paper, and Al Yamamabh, the weekly
cultural and political magazine, on
24 August 2026, marking a complete
transition to digital-only publishing.
This historic shift concludes decades
of physical print journalism for both
iconic publications, which have long
documented the cultural and social
evolution of the Kingdom. The move
reflects a broader global shift as tra-
ditional media adapts to a fast-paced
digital world.

Al Riyadh launched its inaugural
issue on 1 May 1965, growing from
limited pages into one of the coun-
try’s most prominent daily news
sources. lts sister publication, Al
Yamamah, released the first issue of

the magazine in August 1953.
Moving forward, the establishment
plans to deliver all content exclusively
through websites, mobile applica-
tions, and digital PDF formats to align
with modern reading habits and rapid
transformations in the global media
industry.

This complete move away from paper
is not a sudden choice, but the final
step in a digital plan started years ago.
Al Yamamah Press previously built
up its online presence by launching
Riyadh Today, the digital-format Eng-
lish publication. With smartphones
and social media delivering real-time
news, traditional media groups are
rapidly adapting their publishing,
content distribution, and advertising
strategies.

While 24 August 2026 marks the final
distribution of physical print editions,

the media organisation confirmed
that its core news brands, titles, and
editorial coverage will remain fully
operational across digital platforms

rather than closing operations.
Management also emphasised that
this shift will not impact its editorial
standards or its commitment to main-
taining journalistic quality and reader
trust.
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Pavati Plastics Scales Up Production with R50m

Grant
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We engage with
customers to
understand their
packaging needs and
future objectives,
conduct market
research, and look at

industry trends
3
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When South Africa’s Pavati Plastics
set out to build a black women-led
manufacturing business, the ambi-
tion was to develop a sustainable
enterprise capable of responding to
market needs, developing new prod-
ucts, and replacing products previ-
ously imported into South Africa.
Today, the 100% black-owned and
black-managed company, with
51% black women ownership, has
evolved from a service business into
a manufacturing enterprise with
capabilities spanning extrusion,
printing, and specialised packaging.
The company’s expansion was sup-
ported by the Department of Trade,
Industry and Competition (the dtic)
through the Black Industrialists
Scheme (BIS), which approved
a R50 million matching grant in
March 2021 for its capital expansion
project.

“Between 2015 and 2021, Pavati
Plastics evolved from a service busi-
ness into manufacturing. We were
building a sustainable packaging
entity with capabilities in extrusion,
recycling, and specialised manufac-
turing. By 2021, the business had
moved into a capital expansion
phase focused on import replace-
ment,” says Pavati Plastics Finance
Director Ntombenhle Nhleko.

The company’s current production
capabilities span extrusion, printing,
and bagging. The product portfolio
includes machine and manual pallet

wrap, zip-lock coin bags, cast poly-
propylene (CPP), and monoaxially
oriented polypropylene (MOPP).

Nhleko noted that the infrastructure
investment strengthened Pavati’s
capacity to meet customer require-
ments and pursue new market
opportunities: “The investment has
allowed us to expand our manufac-
turing capabilities and diversify our
product offering. It has also enabled
us to respond to customer require-

ments more effectively and pursue
opportunities that were previously
beyond our capabilities.”

“We engage with customers to
understand their packaging needs
and future objectives, conduct mar-
ket research, and look at industry
trends,” states Nhleko, emphasising
collaboration with machine sup-
pliers to understand equipment

functionality and develop target
products.

Nhleko adds that the company’s
investment in new manufacturing
technology has also supported its
sustainability efforts: “Our compa-
ny’s investment in new technology
has also improved the efficiency of
its manufacturing processes, and
Pavati Plastics was named a joint
winner of the Sustainability Awards
at the 2024 Black Industrialists
Awards. Our newer machinery uses
less energy and allows production
offcuts to be fed back into the
manufacturing process. This helps
us reduce waste while improving the
efficiency of our operations.”

The Black Industrialists Scheme
provides financial and non-financial
support to black industrialists to
expand existing operations or estab-
lish new manufacturing operations.
For Pavati, the support was directed
towards its capital expansion project
to increase manufacturing capacity
and produce specialised polypropyl-
ene substrates that had previously
been imported into South Africa.

In June 2025, the Black Industrialists
Financing Forum Adjudication Com-
mittee approved a further 12-month
extension of the BIS project to 31
May 2026. The approval recorded

I ! -. -

Pavati’s transition to 100% black
ownership.

From a service business to a black-
owned manufacturing enterprise,
Pavati’s journey reflects its focus on
developing local production capac-
ity, responding to customer needs,
and using technology and innova-
tion to strengthen its position in the
manufacturing value chain.



The FESPA Leadership Exchange
(FLEX) is making its highly anticipat-
ed return to Dubai on 26 November
2026. This exclusive, invitation-only
event aims to connect c-suite del-
egates from across the region to
foster an environment of high-level
knowledge exchange.

Designed as a future-focused open
conversation, the exchange will
explore the rapidly changing land-
scape of both global and regional
markets, with a focus on adapting to
major technological advancements
and shifting behavioural trends.
Curated precisely for industry lead-
ers, the forum targets key sectors
driving the visual communications
market today. Attendees will include
prominent executives from digital
large-format printing, signage, and
textile and garment decoration.
The event will also bring together
visual communication specialists,
print service providers, and senior
decision-makers from digital sig-

nage companies, brand experience
companies, and interior décor and
surface graphics businesses. By
gathering these diverse experts
under one roof, the exchange
facilitates a rare space for transpar-
ent networking, inspiration, and
strategic industry alignment.
Another highlight of the agenda is
the FESPA Print Census, where the
latest findings will reveal how print
businesses are responding to chang-
ing market conditions. The session
will examine business confidence,
investment priorities, technology
adoption, sustainability, workforce
challenges, and the applications
printers believe will generate future
growth.

Since space is strictly limited, senior
executives are encouraged to
submit their applications before the
deadline on 14 October 2026. As an
added benefit, all FLEX attendees
will receive an invitation to attend
FESPA Middle East 2027, scheduled
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to take place from 27-29 April 2027

at Dubai World Trade Centre. This
continuity ensures that the connec-
tions and insights sparked during
the November exchange can be
carried forward into the region’s
broader trade calendar.

Industry professionals eager to
secure a seat among their peers can
view the full event agenda online
and submit their attendance ap-
plications through the official portal
www.fespamiddleeast.com

varioPRESS iV7

The exchange
facilitates a rare

space for transparent
networking, inspiration,
and strategic industry
alignment

The ultimate B2+ sheetfed factory,

built on 15 years of production

inkjet expertise.

Shorter runs, tighter deadlines and greater

demand for personalised jobs - you need
a press that helps you stay productive,
profitable and ready for what'’s next.

Backed by Canon’s proven inkjet expertise
and support, the Canon varioPRESS iV7
delivers flexible, high-speed B2+ inkjet
production and combines high-efficiency
performance of up to 8,700 B2 4/0 or 4,350
4[4 sheets per hour with profitable short-run
capability and the freedom of an open
workflow that connects with standard

industry systems.

Giving you the efficiency, agility and control
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Scan to discover
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new B2+ inkjet
possibilities
with Canon
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Paperworld Middle East Postponed to
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Originally scheduled for 13-15 Oc-
tober 2026, the event will now take
place from 28-30 September 2027
Messe Frankfurt Middle East, organ-
iser of Paperworld Middle East, the
region’s leading international trade
platform for paper and stationery

products, has announced the
postponement of the upcoming edi-
tion. Originally scheduled for 13-15
October 2026 at Dubai World Trade
Centre, the event will now take place
from 28-30 September 2027.

The decision follows extensive
discussions with the industry and
careful assessment of the challenges
currently facing the paper and statio-
nery industry, including constraints
around production lead times and
issues across freight and logistics.
Teresa Heitor, Portfolio Director -
Consumer Goods, Messe Frankfurt
Middle East, says “We fully recognise
the significance of this decision, as
Paperworld Middle East plays an
important role in bringing the paper
and stationery industry together, and
we are responsible for ensuring it
does so under conditions that enable
our exhibitors, partners, and visitors

to achieve meaningful results.

“After listening closely to our cus-
tomers and industry partners, we
believe postponing the event is the
right decision. Our focus now turns
to Paperworld Middle East 2027 and
ensuring we provide the strongest
possible platform for regional and
international participation, sourcing,
distribution, and long-term commer-
cial partnerships.

“We remain fully committed to the
show and to the businesses and
partners that have supported its de-
velopment over the past 15 editions.”
Messe Frankfurt Middle East looks
forward to welcoming the industry
to Paperworld Middle East in 2027,
while continuing to bring the global
community together at Beautyworld
Dubai and Automechanika Dubai
later this year, and at Intersec Global
in early 2027.

Print.sa Boosts Saudi Arabia’s On-Demand
Printing Services

Print.sa, a pioneering platform of
Riyadh-based culture technology
company Iconat, announced a major
expansion of its on-demand printing
services for individual, corporate,
and government sectors during the
back-to-school 2026 season.

Successful Back to School 2026
Participation

The platform recently showcased
its customised printing solutions at
the Back to School Exhibition 2026,
held at the Riyadh International
Convention & Exhibition Center (RI-
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CEQ). The exhibition brings together
educational and service entities and
companies specialising in school
supplies and solutions. During its
participation, Print.sa introduced
visitors to its printing services and
solutions, focusing on the needs of
schools and educational institutions
during the back-to-school season,
and the platform’s ability to access
printing services more easily and
flexibly. Additionally, Print.sa, in
partnership with sister company
CommGurus, engaged families,
students, and educational institu-
tions through dedicated pavilions
and interactive children’s activities
at a special back-to-school event at
Riyadh Gallery. Iconat Founder and
CEO Khaled Bamohamad empha-
sised that this participation high-
light’s the company’s commitment
to advancing digital transformation
in Saudi Arabian printing services.

Strategic Integration with Gov-
ernment Agencies

Furthering its market reach, Print.
sa integrated its services directly
into multiple Saudi Arabian govern-

ment entities throughout August
2026. Partner institutions include
the Ministry of Tourism; the Com-
munications, Space & Technology
Commission; the Saudi Authority
for Data and Artificial Intelligence
(SDAIA); the Ministry of Environment,
Water and Agriculture (MEWA); and
the Ministry of Commerce. This
integration provides government
employees and beneficiaries with
streamlined, flexible on-office print-
ing options.

Comprehensive Digital Solutions
Strategy

Launched in 2018 to centralise
and simplify Saudi Arabia’s print-
ing market, Print.sa is successfully
transitioning from a basic printing
platforminto an all-in-one corporate
solutions provider. Iconat plans to
leverage this digital framework to
drive regional and international ex-
pansion by introducing automated
procedures and integrated digital
tools across public and private sec-
tors.

Source: SABQ Online Newspaper



SFDA Launches Smart Product Verification Tool

at LEAP 2026

Hisham Aljadhey, CEO of the Saudi
Food and Drug Authority (SFDA)
launched ProVerifier, a smart prod-
uct verification tool, at the recently
concluded LEAP 2026, held in Riyadh
from 31 August to 3 September
2026, under the theme ‘Into New
Worlds'. The unveiling took place in
the presence of Ahmed Mohammed
Alsuwaiyan, Governor of the Digital
Government Authority (DGA). The
5th edition of the event brought
together technology leaders, com-
panies, and innovators from Saudi
Arabia and across the globe.
Aljadhey highlighted that the idea
for ProVerifier was conceived within
the SFDA Atrtificial Intelligence Labo-
ratory (SAIL) and developed by Saudi
national talent. The tool, which veri-
fies products via a single packaging
or label image, is designed to act
as an intelligent assistant for field
inspectors, enabling faster and more
accurate regulatory decisions.

The SFDA CEO noted that the launch
of ProVerifier represents a step in a
broader journey to build a regulatory
system that increasingly leverages
data and artificial intelligence. By
equipping inspectors with product

information during fieldwork, this
initiative accelerates procedures
without compromising the accuracy
or quality of regulatory decisions.
ProVerifier allows field inspectors to
verify product compliance by tak-
ing a single image of product pack-
aging or labels. Powered by artificial
intelligence, the tool automatically
extracts data, cross-references it
with approved regulations and
standards, and generates an indica-
tive result within seconds.

The tool will contribute to enhanc-
ing overall regulatory efficiency,
standardising institutional verifica-
tion protocols, reducing verifica-
tion time, and easing operational
burdens, thereby strengthening
the safety of imported and circulat-
ing products while optimising the
quality and efficiency of regulatory
operations at points of entry.

The initial rollout of the tool focuses
on pharmaceuticals and cosmetics,
with plans to expand coverage to
food products and medical devices
in subsequent phases.

Through this launch, the SFDA aims
to reduce product verification time
by up to 98%, with a response time
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of just 6 to 20 seconds. This perfor-
mance jump enables inspectors to
examine significantly more products
per inspection visit, maximise op-
erational output, and reallocate vital
resources toward high-priority risks.
This initiative reflects the SFDA's
broader effort to modernise its
regulatory ecosystem through ad-
vanced technology and innovation.
It aims to empower national talent,
boost operational performance,
and drive sustainable public health
impacts and product safety.
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Through this launch,
the SFDA aims to reduce
product verification
time by up to 98%,
with a response time of
just 6 to 20 seconds
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UNIDO and Japan Strengthen Egypt’s Plastic-

Testing Labs

The United Nations Industrial De-
velopment Organization (UNIDO),
backed by funding from the
government of Japan and Egypt's
Ministry of Local Development
and Environment, has successfully
upgraded Egypt’s specialised labo-
ratory infrastructure to accelerate
the development of sustainable
alternatives to single-use plastics.
The new specialised laboratory
equipment has been handed over
to the General Organization for
Export and Import Control (GOEIC),
strengthening  national capac-
ity to test alternatives to single-use
plastic products and verify their
compliance with relevant technical
requirements.

The event took place at GOEIC's
laboratories at Cairo International
Airport under the project ‘Sup-

porting the Promotion of Circular
Economy Practices on the Single-
Use Plastic Value Chain in Egypt".
The initiative supports Egypt’s
transition towards more sustain-
able production and consumption
patterns by combining policy and
institutional support, awareness
raising, technical assistance to
enterprises, and the promotion of
circular economy practices across
the plastics value chain.

The ceremony brought together
Manal Awad, Minister of Local
Development and Environment;
Khaled Hashem, Minister of
Industry; and Mohamed Farid
Saleh, Minister of Investment and
Foreign Trade. The Government of
Japan was represented by Yasuhiro
Tsukamoto, Minister and Deputy
Chief of Mission at the Embassy

of Japan in Egypt, while UNIDO
was represented by Gihan Attia,
Deputy UNIDO Representative in
Egypt. The ceremony was hosted by
GOEIC Chairman Essam EI-Naggar,
with the participation of the Waste
Management Regulatory Author-
ity and other national partners and
development stakeholders.

The new equipment represents
an important step in translat-
ing Egypt’s policy and technical
requirements for sustainable alter-
natives into effective testing and
conformity-assessment  capacity.
It will enable GOEIC laboratories
to carry out technical tests on
plastic materials, single-use plastic
products and their alternatives,
and assess their conformity with
applicable Egyptian standards.
GOEIC Chairman EI-Naggar high-

| 9707 12q0120-1aquiardas 13uud JW

-
-y



News

Regional

44

The new equipment
represents a significant
addition to GOEIC's
laboratory system,
helping improve the
efficiency and accuracy
of inspection, testing,
and conformity-
assessment services
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lighted the practical value of the
new capacity: “The new equipment
represents a significant addition
to GOEIC's laboratory system,
helping improve the efficiency and
accuracy of inspection, testing, and
conformity-assessment services
and enabling us to provide more
advanced technical services to pro-
ducers, exporters, and importers.”
GOEIC also highlighted that devel-
oping its laboratory capacities can
reduce testing times, improve the
quality of services provided to busi-
nesses, and help companies verify
product conformity before export,
thereby supporting confidence in
Egyptian products in international
markets.

For Egypt, the investment also
supports a wider national effort to
address plastic pollution while cre-
ating the technical and institutional
conditions necessary for more
sustainable industrial production.
Local Development and Environ-
ment Minister Awad, says, “This
step reflects a successful model of
partnership between the Govern-
ment of Egypt, UNIDO, and the
Government of Japan, based on a
shared vision that environmental
protection and sustainable indus-
trial development are complemen-
tary goals.”

The project also strengthens the
link between Egypt’s quality infra-
structure and industrial competi-
tiveness. Industry Minister Hashem
stressed that enhanced testing and

conformity-assessment capabilities
can help Egyptian manufacturers

meet technical requirements in
global markets and expand the
production of environmentally
sustainable alternatives.

Investment and Foreign Trade
Minister Saleh, likewise, highlighted
laboratory development as a key
pillar of Egypt's foreign-trade
system, noting that more efficient
inspection, testing, and conformity
assessment contribute to product
quality, market compliance, and the
ability of Egyptian companies to
expand internationally.

The initiative forms part of a
longstanding partnership between
Egypt, Japan, and UNIDO on circular
economy approaches to plastics.
The project was launched following
cooperation linked to the G20 Osaka
Summit 2019 and Japan'’s broader
efforts under the Osaka Blue Ocean
Vision to address marine plastic pol-

lution. UNIDO and Japan formally
announced the Egypt initiative in
2021, with a focus on promoting
greener production and consump-
tion patterns, supporting SMEs and
strengthening the enabling policy
environment.

Speaking at the handover, Minister
and Deputy Chief of Mission at the
Embassy of Japan in Egypt Tsuka-
moto emphasised that government
action alone would not be suf-
ficient: “The transition to a circular
economy requires not only govern-
ment leadership, but also the active
participation of the private sector
and manufacturers.”

Deputy UNIDO Representative
in Egypt Attia says, “Developing
quality infrastructure and technical

capacities is essential to supporting
Egypt’s transition towards a circular
economy. Equipping national labo-
ratories with specialised capabilities
is an important part of strengthen-
ing cooperation between govern-
ment, industry, and development
partners.”

Through these complementary
interventions, the project seeks not
only to strengthen the technical
capacity to assess sustainable alter-
natives, but also to help create the
institutional and industrial condi-
tions needed for circular economy
practices to be adopted and sus-
tained.

By strengthening the link between
standards, testing capacity, and in-
dustrial application, the new labo-
ratory capabilities provide another
practical building block for Egypt’s
transition towards more resource-
efficient production, competitive
industry, and a circular economy.



Syria Ramps Up Efforts to Deliver School
Texthooks on Time

Textbook printing presses and
warehouses across Syria are working
around the clock to ensure education-
al materials are delivered to schools
before the start of the new academic
year. According to officials managing
these operations, production lines
are running continuously to complete
the quantities allocated to various
regional schools. The entire workflow
follows strict protocols to maintain
high-quality outputs while meeting
tight distribution deadlines.

Production Process

The journey from digital files to ready-
made books involves four distinct
operational stages.

Preparation and Editing: The
process begins with editing and
colour adjustment. Teams prepare
the content files received from central
printing authorities before sending
them to the printing stage.

Plate Preparation: Files are trans-
ferred to Computer-to-Plate (CTP)
machinery. This equipment uses

laser engraving to create master plates
needed for printing presses.

Printing: Large-scale machinery
begins producing internal pages
and outer covers. Continuous quality
control checks are performed during
this stage to make sure every book
matches approved specifications.
Finishing and Packaging: Printed
pages move to automated machines
for folding, binding, cutting, and
counting. Workers closely monitor
these assembly lines as booklets are
arranged, bound into single covers,
and packed. A printing press supervi-
sor stresses that human experience
is essential for detecting errors and
ensuring quality. Books pass through
a three-sided cutting machine to
trim the three sides. Books are then
counted and packed in equal numbers
to transfer them to the schoolbook
warehouses.

Quality Control and Delivery
Before packages leave for transport,
they must pass through rigorous qual-

ity inspections. Teams check printing
accuracy, binding durability, and
overall physical dimensions. Workers
are operating up to 24 hours a day to
handle the high volume of materials.
Officials emphasise that while speed
is necessary to complete quantities
before school openings, maintaining
precise quality and adhering to stan-
dard technical specifications remain
the top priorities.
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Maintaining precise
quality and adhering
to standard technical
specifications remain
the top priorities

Taghleef Industries Launches PV(-Free Graphics

Film Range

Packaging film manufacturer and
supplier Taghleef Industries has
introduced a new range of graphic
films for visual communication,
signage, and outdoor advertising,
built on a PVCfree, chlorine-free
polypropylene (PP) platform. The
launch extends the company’s film
expertise from packaging and labels
into the graphics and display market,
giving converters and brand owners
a substrate designed to match the
performance of PVC without its plas-
ticiser and chlorine chemistry.

The range includes printable films en-
gineered specifically for UV inkjet and
latex wide-format printing, alongside
a comprehensive line of overlamina-
tion films available in gloss, matte,
DL Soft Touch, anti-scratch, sandy,
leather, and canvas finishes. Both
printable and overlamination films
are also available with bio-based
and recycled feedstock options,
maintaining the same performance
standard as the core range.

According to experts from the Dubai-
based company, the PP-based plat-
form delivers up to 35% higher sur-
face yield than standard alternatives,
along with consistent dimensional
stability, optimised printability, and
broad pressure-sensitive adhesive
compatibility—properties aimed
squarely at the practical demands of
converting and large-format print.

“This is our first step into the graphics
segment, and it’s built on the same
technical foundation that's under-
pinned our work in labels for years.
We wanted a PVC-free substrate that
didn’t ask converters to compromise
on print performance to get there,”
says Diana Dedeic, Product Manager
for Label Films at Taghleef Industries.
The new films are designed for a
broad set of applications across retail
signage, wall graphics, exhibition
and event displays, and interior
décor—environments where print
quality, finish durability, and dimen-
sional stability are tested under

close, sustained scrutiny. The range is
positioned for both converters evalu-
ating a shift away from PVC-based
substrates and brand owners seeking
large-format materials with a defined
environmental profile.

The launch follows Taghleef In-
dustries’ initial entry into the visual
communication market earlier this
year and represents what the com-
pany describes as the first phase of
a broader portfolio of substrates for
the graphics segment.
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The successful

conclusion of ADIBF

2026 continues to

strengthen its position
as a global platform for
cultural dialogue and a
key driver of growth in
publishing and creative

industries
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The Abu Dhabi International Book
Fair (ADIBF 2026) concluded its
historic 35th edition at ADNEC
Centre Abu Dhabi, wrapping up
a monumental six-day run from
13-18 September 2026. Operating
under the theme ‘Turn the Page,
Read the World’, the fair solidi-
fied its reputation as the premier
cultural and publishing hub of the
Middle East, drawing an expansive
global audience and bridging
diverse world traditions through
the power of literature.

Organised by the Abu Dhabi
Arabic Language Centre (ALC),
a core entity of the Department
of Culture and Tourism Abu
Dhabi (DCT Abu Dhabi), the fair
successfully moved to its new
September  timeframe  after
careful coordination with global
publishing partners to ensure
maximum worldwide engage-
ment and seamless mobility for
international creatives.

This year's programme was organ-

ised around three main themes:
global culture and civilisation
dialogue, innovation and the
creation of the future, and the arts
and live cultural experiences. The
event featured a massive schedule
of approximately 1,500 cultural,
intellectual, and artistic activities
aligned with the UAE's ‘Year of the
Family’ aspirations.

The fair brought together over
1,200 exhibitors from 95 countries
alongside distinguished writers,
thinkers, and academics from
around the world. Seven nations,
including Argentina, Colombia,
Cuba, Ecuador, Kosovo, Peru,
and Venezuela, made their of-
ficial debut, opening vital new
avenues for international intel-
lectual exchange and translation
initiatives while underscoring the
fair's evolving role as an active
driver of the global knowledge
economy. Participating exhibitors
at the book fair also offered a
35% discount on their books and
publications.

The fair also celebrated the Balkan
culture as Guest of Honour, named
scholar Al Khalil ibn Ahmad Al
Farahidi as its Focus Personal-
ity, and honoured Miguel de
Cervantes’ Don Quixote as the
Book of the World, alongside new
book launches and dedicated edu-
cational and creative programmes
for children and young adults. An-
other highlight was the launch of
‘Poetry Nights’, a new programme
that featured a blend of poetry
readings, literary conversations,
and critical discussions with some
of the Arab world’s most distin-

guished poets.

A rare miniature Qur'an printed in
Glasgow by David Bryce in the late
1890s was a major highlight at the
2026 Abu Dhabi International Book
Fair. Offered by rare book specialist
Peter Harrington for £2,750, this
historic piece represents the earli-
est European-printed edition of
the Quran in miniature format. The
iconic artefact features intricate
gilt decorations and was originally
housed in a metal locket with a
magnifying lens, reflecting its
historical role as a portable amulet
for soldiers and pilgrims.

The 2026 Sheikh Zayed Book Award
ceremony honoured this year’s lau-
reates and also highlighted its con-
tribution in supporting authorship,
translation, and scholarly research,
in line with the fair’s broader role in
advancing cultural life.

The successful conclusion of
ADIBF 2026 continues to strength-
en its position as a global platform
for cultural dialogue and a key
driver of growth in publishing and
creative industries. HE Mohamed
Khalifa Al Mubarak, Chairman
of DCT Abu Dhabi, says, “For 35
years, the Abu Dhabi International
Book Fair has helped shaped a
vibrant cultural ecosystem where
ideas are exchanged, creativity is
nurtured, and literature enriches
everyday life. It has grown into
one of the region’s leading plat-
forms for cultural exchange, sup-
porting the growth of the global
publishing and creative industries
while strengthening Abu Dhabi’s
position as a centre for culture,
knowledge, and innovation.”



CPA, GPCA Sign MoU to Advance GCC Packaging

Circularity

The Circular Packaging Association
(CPA) and the Gulf Petrochemicals and
Chemicals Association (GPCA) have
signed a memorandum of under-
standing to strengthen collaboration
on advancing packaging circular-
ity, supporting evidence-based policy
development, and greater alignment
across the packaging value chain in
the UAE and the wider GCC region.
The partnership reflects a shared com-
mitment to practical, scalable, and
economically sustainable approaches
to circularity, built on industry en-
gagement, knowledge sharing, and
constructive public-private dialogue.
The MoU was signed by Mater
Aldhafeeri, Secretary General of
GPCA, and Mohamed Ali Eldabaa,
Chairman of CPA, bringing together
the expertise, networks, and industry
perspectives of both associations to
support the region’s transition to a
more circular economy for packaging.
Under the agreement, CPA and GPCA
will cooperate across key areas includ-
ing policy engagement, knowledge
exchange, industry advocacy, thought
leadership, awareness, and capacity
building, with the aim of strengthen-
ing cross-sector collaboration and
developing practical solutions that
enable circularity across the packag-
ing value chain.

The collaboration may include joint

participation in policy dialogues, the
exchange of industry knowledge
and best practices, the development
of research and thought-leadership
initiatives, and the convening of
workshops and platforms that bring
together industry, government, and
other stakeholders.

Commenting on the partnership,
GPCA Secretary General Aldhafeeri
says, “Collaboration is essential in
promoting a circular economy. By
working together, GPCA and CPA can
help strengthen industry dialogue,
share expertise, and support the de-
velopment of practical and effective
frameworks that advance sustainabil-
ity, resource efficiency, and long-term
competitiveness across the region.”
Through this collaboration, both
associations aim to support stronger
public-private dialogue and contrib-
ute practical industry perspectives
that help create the enabling condi-
tions for more circular approaches
to packaging. The partnership also
reflects a shared ambition to support
policies, standards, and market-based
solutions that enable greater resource
efficiency and sustainable growth
across the region.

CPA Chairman Eldabaa adds, “Advanc-
ing packaging circularity requires
collaboration across the entire value
chain and a shared collaboration to

practical solutions. Through this part-
nership with GPCA, we aim to bring
together industry expertise, support
evidence-based policy dialogue, and
help create the enabling conditions
needed to scale circular solutions
across the UAE and the wider GCC
region. By aligning perspectives and
sharing knowledge, we can accelerate
progress towards a more resource-
efficient and competitive future.”

CPA and GPCA look forward to work-
ing closely with their respective mem-
bers and stakeholders to advance a
more circular and sustainable future
for packaging across the UAE and the
wider GCC region.
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The partnership reflects
a shared commitment
to practical, scalable,
and economically
sustainable approaches

to circularity
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Tunisia Hits 96% School Texthook Supply for

2026-27 Term

The Tunisian Ministry of Education
has announced the completion of
printing operations for school text-
books for the upcoming 2026-2027
academic year. According to official

data released by the ministry, the
distribution to regional branches
has reached a 96% completion rate,
while sales figures have successfully
touched 94%.

The National Pedagogical Center
(CNP) has expanded its publication
catalogue to feature 314 separate
titles, resulting in a total production
volume of approximately 15.6 million
textbook copies. This inventory is stra-
tegically segmented into 206 student
titles comprising 15.5 million copies,
93 teacher guides totalling 55,000 cop-
ies, and 15 specialised titles tailored for
Tunisian expatriate students abroad.
To streamline procurement for fami-
lies, the ministry has also introduced
a mobile-friendly digital service that
allows real-time inventory tracking by
region and specific retail points.

Source: Nessma
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Print2Pack 2026 Drives MENA Print & Packaging
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The exhibition served
as a comprehensive
hub, bridging the
printing and packaging
sectors with the rapidly
expanding plastics

industry
3

The 18th edition of Print2Pack suc-
cessfully concluded its run, cement-
ing its legacy as a landmark event for
the region’s printing and packaging
sectors. Held in conjunction with
Paper Middle East and Tissue-ME, the
event featured over 360 exhibitors
showecasing the latest machinery, raw
materials, and technological solu-
tions used in the paper, cardboard,
tissue paper, packaging, printing, and
plastics industries.

Over its duration, the exhibition
served as a comprehensive hub,
bridging the printing and packaging
sectors with the rapidly expanding
plastics industry under one roof. By
gathering key stakeholders, industry
leaders, and decision-makers, the
event created a dynamic synergistic
environment where manufacturers,
suppliers, and innovators could
directly engage, exchange expertise,
and stay ahead of emerging market
trends.

More than just a showcase for
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cutting-edge  technologies, this
milestone iteration evolved into a
vital meeting hub that successfully
catalysed sustainable development,
unlocked new market potential, and
solidified meaningful regional and in-
ternational business partnerships to
shape the future of industrial growth
in the MENA region.

The Packaging Innovate Summit
2026 was a major highlight, which

saw the participation of a select
group of specialists and experts in
the printing, packaging, and paper
industries, in addition to organising
panel discussions and workshops
that addressed some of the sector’s
latest trends and technologies. The
conference discussed a number of
issues related to the development
of the packaging and printing in-
dustries, including the challenges of
local manufacturing in paper, card-
board, and packaging, technological
innovations, the development of
post-printing technologies, PPWR
and its impact on Egyptian exports,
as well as the future of printed pack-

aging, smart designs, and pricing
solutions. The conference sessions
also addressed topics related to the
identity of Egyptian packaging, qual-
ity requirements and international
competition, and opportunities to
access foreign markets.

Print2Pack, Paper Middle East, and
Tissue-ME were held at the Egypt
International Exhibition Center from
15-17 September 2026.




ProPaper Dubai 2026 Expands with 3 New

Verticals

Strategic restructuring directly ad-
dresses surge in regional demand
for sustainable packaging, hygiene
products, and paper-based solu-
tions; co-located events highlight
major growth vectors across the
GCC and broader MEA markets
VERIFAIR and DuPAT, co-organisers
of ProPaper Dubai 2026, the premier
B2B trade show for the Middle East
and Africa (MEA) paper industry,
have announced an expanded plat-
form for their upcoming edition.
Scheduled for 20-22 October 2026,
at the iconic Festival Arena, Dubai
Festival City in Dubai, the event
will introduce three co-located spe-
cialised verticals: Pro Corrugated
Dubai, Pro Tissue Dubai, and Arab
Sacs.

This strategic restructuring directly
addresses a surge in regional de-
mand for sustainable packaging,
hygiene products, and paper-based
solutions. “The increasing demand

=

for paper products in these sectors
is driven by e-commerce growth,
rising awareness on health and

environment, as well as from
regulatory shifts away from plas-
tic. Paper-based packaging and
hygiene products are at the heart
of sustainability,” says VERIFAIR
Managing Director Jeen Joshua.
“Focusing on Pro Corrugated Dubai,
Pro Tissue Dubai, and Arab Sacs,
will help ProPaper Dubai align this
leading business-only event with
sunrise segments that are now driv-
ing demand and investment across
MEA.”

The co-located events highlight

- a1

major growth vectors across the
GCC and broader MEA markets. The
MEA paper packaging market, val-
ued at approximately $30.5 billion
in 2025, is projected to expand at a
5.1% CAGR through 2033, anchored
by substantial infrastructure invest-
ments including a massive $70
billion food manufacturing pipeline
in Saudi Arabia and a booming
e-commerce sector in the UAE
that surpassed $8.5 billion in 2025.
Concurrently, the MEA tissue paper
market is forecasted to achieve a
5.02% CAGR to reach $3.2 billion
by 2033, while the GCC market is
expected to touch $1.8 billion by

2034, maintaining a steady growth
rate of 4.1%. Additionally, the MEA
paper bag and sack market is on
track to hit $504.3 million by the
end of 2026, growing at a CAGR
of 5.2%. GCC is a dynamic market
for these products, growing at a
CAGR of 8.16% through 2030, and
is expected to reach $700 million by
the end of the decade.

ProPaper Dubai 2026 will cover the
entire paper industry value chain
and anticipates over 6,000 industry
professionals and more than 200
exhibitors, complemented by high-
level industry conferences and the
ProPaper Dubai Awards celebrating
excellence in sector innovation and
sustainability.

For latest updates, visit
www.propaperdubai.com

66

The increasing demand
for paper products in
these sectors is driven
by e-commerce growth,
rising awareness

on health and
environment, as well as
from requlatory shifts
away from plastic
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Sparklo Enters Partnership to Expand UAE

Smart Recycling
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Sparklo’s aim is to
continue working

with Majid Al Futtaim

and Nestlé UAE to

make recycling part of
everyday shopping

3

Sparklo, the Dubai-based cleantech
company that uses Al-powered
reverse vending machines (RVMs),
has entered into a strategic partner-
ship with Nestlé UAE and Majid Al
Futtaim to expand access to smart
recycling across Carrefour locations
in the UAE.

As part of the partnership, Nestlé
UAE is sponsoring Sparklo’s RVMs
at selected Carrefour stores, giv-
ing shoppers and local communi-
ties a convenient way to recycle
plastic bottles and aluminium
cans as part of their everyday
shopping experience.

The partnership also brings Nestlé’s
“Recycle to Break the Cycle” sus-
tainability campaign to Sparklo’s
upgraded RVMs, which feature 32-
inch digital screens. The screens
provide an additional platform
for sustainability communication,
helping raise awareness, share
educational content, and encour-
age more sustainable habits at the
point of recycling.

The initiative builds on the estab-
lished Carrefour RVM network,
which has already collected
more than 22 million recyclable
items and engaged over 95,000

Spariio

users since its launch.

Through the next phase of the
collaboration, Nestlé’s campaign is
projected to support the collection
of more than 1.4 million additional
plastic bottles and aluminium cans,
helping divert recyclable materials
back into the circular economy and
avoid approximately 200 tonnes of
CO, emissions.

Sparklo’s aim is to continue working
with Majid Al Futtaim and Nestlé
UAE to make recycling part of
everyday shopping and to build
the infrastructure to collect every
bottle in the UAE.

Egypt’s El Ahram Handsover HQ, Factory
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Egypt's El Ahram Company for
Printing & Packaging has an-
nounced the successful handover
of its headquarters and factory,
marking the cessation of all pro-
cedures regarding the sale of its
seized machinery.

According to the company’s dis-
closure published on the Egyptian
Stock Exchange, the development
follows an approval by the Alex-
andria Economic Court’s litigation
unit regarding an installment
payment plan for the company’s

remaining due taxes, with the
initial installment already settled.
Upon completion of the hando-
ver, the successful bidder, the
court-appointed custodian, and
accompanying officials departed
the premises. Following the
transition, EI Ahram’s Board of
Directors has formed an inventory
committee to evaluate all assets
at the headquarters and factory to
determine their current condition
and assess any potential short-
ages, damage, or destruction.

El Ahram engages in the produc-
tion and manufacture of printing
and packaging materials, with
products including card board,
paper, plastic, and multi-layered
packaging and printed materials
used for food, home care, medical
care, and pesticides packaging.
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Royal De Vries Closes After 152 Years; Assets Up

for Sale
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The folding-carton plant of Dutch
packaging printer Royal De Vries has
ceased production after 152 years of
operation. Following the failure to
secure a buyer for the business as a
whole, German plant remarketing
specialist Allaoui has acquired all
corporate assets. The machinery is
now being offered for sale, including
a KBA offset press alongside BOBST
and MK Masterwork converting
equipment.

Royal De Vries was founded in 1874
as a printing house in Sneek. Over
the 20th century, the company grew
significantly to become a leading
producer of folding cartons for both
national and international brands. In
recognition of its market position,
the company was honoured with
the Dutch royal designation in 2016.
In 2021, the firm advanced its op-
erations by installing a seven-colour
Koenig & Bauer Rapida 106 with
double coater, followed by invest-
ments in end-of-line automation in
2024. Despite these upgrades, the

business was running at a loss by
the end of 2024. Turnover dropped
from €28.3 million in 2023 to €24.3
million in 2025, with a net loss of €3.1
million.

According to majority shareholder

FB  Oranjewoud Participaties—
which took control in 2018—a 2025
reorganisation led to quality and
delivery problems, prompting cus-
tomers to switch work elsewhere.
Although the problems were fixed,
revenues failed to recover. Conse-
quently, De Vries filed for bankruptcy
on 15 June 2026 and was officially
declared bankrupt in Leeuwarden
the following day.

Lawyer and curator Christian Geffroy
of Dommerholt Advocaten kept the
plant running until 31 July to deliver
open orders and keep the business
intact for potential buyers. While he
sought a purchaser for the entire
operation and negotiated with sev-
eral interested parties, no definitive
agreement materialised before the
deadline. The plant closed, and all 98
employees lost their jobs.

“Intensive efforts were made to
arrange a going concern, and it
is regrettable that this could not
be achieved,” says Geffroy. “Once
that outcome could no longer be
pursued, the priority became a
swift realisation of the assets in the
creditors’ interest. Allaoui was able
to make a competitive offer for all
assets on short notice.”

The equipment up for sale include a
2021 KBA Rapida 106 offset press, a
BOBST EXPERTFOLD 110 A2, a BOBST
VISIONCUT 106 LER, and various die-
cutters, folder-gluers, and packaging
automation equipment.




Canon Partners RSBC in Tactile Photography

Exhibition

Canon UK &Ireland has partnered
with the Royal Society for Blind
Children (RSBC) to create a tactile
photography exhibition that en-
ables visually impaired students
to experience images through
touch as well as storytelling.

The project began in late 2025,
when Canon Ambassador Elisa
lannacone delivered a bespoke
Canon Young People Programme
workshop  for seven RSBC
students in Orpington. During
the session, students created
portrait images centred around
their favourite activities, using
photography as a creative tool to
express identity and personality.
The students’ portraits have been
transformed into tactile relief
prints using Canon’s elevated
printing technology. Printed on
the Canon Arizona 2380 XT using
PRISMAelevate XL software, the
process uses carefully developed
height maps and multiple layers
of UV-curable ink to build raised
textures, giving each image a
physical dimension that can be
explored by hand. The exhibition
invites students to engage with
photography in a new way and
broadens how visual stories can
be experienced beyond sight.
Sarah Mallion, Vice Principal and

Head of Business and Operations
at RSBC, says, “Seeing students
engage with their own work in
such a tactile and meaningful
way has been incredibly reward-
ing. The response from students’
families has been overwhelm-
ingly positive, and the project has
shown how technology can open
up new ways for young people to
connect with creativity. We hope
this is just the beginning of more
accessible exhibitions and learn-
ing experiences.”

The initiative reflects Canon’s
commitment to making cre-
ative education more inclusive
through its Canon Young People
Programme, which supports
young people in using visual
storytelling to explore the issues,
ideas, and experiences that mat-
ter to them.

Neale Conroy, Marketing Direc-
tor, Imaging Technologies &
Communications Group, Canon
UK & Ireland, says, “It's been
wonderful to see how this project
has helped students experience
photography in a completely
new way. At Canon, we believe
imaging should inspire curiosity,
confidence, and creativity, and
this collaboration with RSBC
brings that to life in such a mean-

ingful way. By using elevated
print technology to make images
accessible through touch, we're
helping more young people con-
nect with visual storytelling and
share their own perspectives.”
Following the exhibition, the
relief prints will remain on display
at RSBC as a permanent installa-
tion, giving students an ongoing
opportunity to revisit their work
and continue engaging with
photography in an accessible,
inclusive way.
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HP to Debut Compact Latex R530 Printer via

Webinar

HP is set to host an exclusive
webinar, scheduled for 8 October
2026 (11.00h CET), showcasing the
capabilities of its new HP Latex
R530 printer, a compact solution
designed for both rigid and flexible
printing applications.

The upcoming event will focus on
how businesses can utilise the HP
Latex R530 to scale up production,
reduce outsourcing dependencies,
and maximise profit margins in ad-
dition to a live look at the hardware.
HP will introduce new workflow
capabilities and intelligent automa-
tion features aimed at simplifying
production lines and boosting
overall operational efficiency.

Industry professionals looking to
optimise their print production

and explore HP’s latest automation
tools can register HERE.
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HEIDELBERG Starts FY 2026-27 on Strong Footing
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Heidelberger Druckmaschinen AG
(HEIDELBERG) opened the financial
year 2026-27 with steady progress
on its transition into a diversified
technology firm. To drive future
growth, the company HEIDELBERG
is expanding its core business by

integrating manroland sheetfed
lifecycle business and POLAR
production operations. Addition-
ally, HEIDELBERG is capturing new
market opportunities within the Eu-
ropean defence sector and energy
storage systems.

As part of the manroland sheetfed
transaction, HEIDELBERG has also
secured the intellectual property
rights for the Roland 900 / Carton-
master in the large-format sheetfed
offset segment. The first press
of this model has already been
sold, and HEIDELBERG is currently
looking into further production
and development options for this
system at a low-cost location. In this
way, the company is reinforcing its
leading position in the printing and
packaging sector.

Live Hub to Demonstrate Inte-
grated Drone Defence

At the recent international
aerospace trade show ILA Berlin,
ONBERG signed a memorandum
of understanding for a further joint
venture with Ukrainian drone devel-
oper Skyeton. The Skyeton portfolio
includes high-tech, combat-proven
surveillance drones, which are be-
ing combined with the HEIDELBERG
unmanned ground vehicle (UGV)
to create an autonomous system of
systems. The unmanned air-ground
systems that are currently being de-
veloped in rapid innovation cycles

in Ukraine are increasingly regarded
as a future defence solution. In July,
ONBERG opened a live hub to dem-
onstrate integrated counter-UAS
capabilities at its Brandenburg site,
where decision-makers from public
authorities, operators of critical
infrastructure, the armed forces,
and industry can see exactly how
integrated protection from enemy
drones works in practice.

The move by HD Advanced
Technologies into the production
of sodium-ion battery storage
systems is also opening up new
potential. The company has teamed
up with Swiss business PHENOGY
to collaborate on a technology and
industry platform in this sector.
As an initial step, HD Advanced
Technologies will start handling
the industrial manufacturing of
complete energy storage systems
for PHENOGY—from procurement
and production through to rollout,
installation, service, and mainte-
nance. The two companies are also
laying the groundwork for a joint
venture focusing on the develop-
ment and industrial manufacturing
of sodium-ion battery cells based
on PHENOGY'’s cell chemistry and
a specific printing process from
HEIDELBERG.

“This financial year at HEIDELBERG
is all about investments in line
with our strategic agenda. We are
looking to further strengthen the
company’s market position and tap
into new potential. This will create
the basis for profitable growth and
sustainable value enhancement
in the coming years,” says HEIDEL-
BERG CEO Jurgen Otto.

Solid Start to FY 2026-27
HEIDELBERG recorded a solid start
to the first quarter of financial year
2026-27 (1 April to 30 June 30 2026),
navigating persistently challenging
underlying conditions. The com-
pany recorded an incoming orders
figure of €537 million, representing
a slight decline from €559 million
recorded in the equivalent quarter
of the previous year. Management
stated that these figures establish
a solid foundation for further busi-
ness development. Meanwhile, the
phasing-out of a state-subsidised
investment programme in Italy
heavily impacted first-quarter per-
formance, reducing incoming
orders in the region by over €60
million compared with the cor-
responding quarter of the previous
year. The positive developments
in China and the rest of Asia only
partly compensated for this.
First-quarter sales dropped to
€404 million from €466 million in
the same period last year, meeting
prior market expectations. While
the company posted strong sales
growth in China, the UK, and Brazil,
performance slowed across other
international markets, especially
in the EMEA region. Adjusted for
special items, the EBITDA margin
for the first quarter of financial year
2026-27 slipped to 0.2% from 4.4%
year-over-year, primarily due to the
lower volume of sales. Free cash flow
followed typical seasonal trends, fin-
ishing the quarter negative at €-77
million compared to €-68 million in
the prior year. The net result after
taxes for the first quarter amounted
to €-32 million, compared to €-11
million for the same period last year.
The HEIDELBERG Technology seg-
ment’s incoming orders and sales
after three months exceeded the
level recorded in the equivalent
period of the previous vyear.
Adjusted EBITDA remained stable
at €-4 million. A partly expected
downturn in the EMEA region was
a particular factor contributing to
the Print & Packaging Equipment
segment’s lower incoming orders
and sales. In the Digital Solutions &
Lifestyle segment, incoming orders
after three months were around 5%
up on the equivalent quarter of the
previous year, while sales matched
the previous year’s quarterly figure.



“In our core business, we are target-
ing our investments toward growth
markets, which is also boosting our
service, consumables, and spare
parts business,” says Dr. David
Schmedding, Chief Technology &
Sales Officer at HEIDELBERG. “At
the same time, we can increase
the proportion of repeat sales and
better balance out new machine
business, which tends to depend on
economic trends,” he adds.

Forecast for FY 2026-27 Con-
firmed

The forecast for financial year
2026-27 remains unchanged. The
company is expecting stable group
sales matching the previous year’s
level in financial year 2026-27 and

a noticeable improvement in the
adjusted EBITDA margin compared
with the previous year. It is assumed

that there will be no substantial
changes in relevant exchange rates
for business activities.
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Cimpress and Canva Forge Landmark Global

Alliance

Cimpress, the Ireland-based global
leader in web-to-print mass cus-
tomisation, and Canva, the Australian
design software company, have
announced a major, multi-year stra-
tegic partnership, integrating Canva'’s
design platform directly with the
global print manufacturing network
of Cimpress. The agreement names
Cimpress and VistaPrint, a Cimpress
company, as the preferred print
partners for Canva’s millions of users
across more than 25 countries.

Streamlining Digital Design to
Physical Print

The partnership merges Canva’s
cloud-native design software with
Cimpress's proprietary mass-custom-
isation technology. Users can now
design marketing collateral, signage,
garments, and custom packaging
inside Canva and instantly route print-
ready files to local VistaPrint produc-
tion facilities. “Canva Al will integrate
directly with Cimpress systems, so
customers can move from a design
prompt to a professionally produced,
print-ready physical product without
leaving Canva. This gives Cimpress a
meaningful new customer on-ramp
at scale, and gives Canva a trusted
production partner for its Print Shop
strategy, creating real growth oppor-
tunities for both companies,” elabo-

now has
a print shop:
Cimpress

o—- @— 00—

rates Cimpress Founder, Chairman,
and CEO Robert Keane.

The rollout of an initial set of VistaPrint
branded products in the United States
and Canada will be followed by a rapid
expansion to more than 25 countries
by September end. To dramatically
lower international shipping times
and carbon footprints, orders will
route through major localised
Cimpress fulfillment hubs, including
key facilities like Deer Park in Victoria,
Australia. Furthermore, the integration
leverages Canva'’s advanced Al design
templates to automatically format
digital dimensions into press-ready
layouts, which completely eliminates
traditional pre-press configuration
errors. “The rollout will hit major in-
ternational markets sequentially, fun-

damentally altering the competitive
landscape of the global web-to-print
industry,” says Canva Co-founder and
CEO Melanie Perkins.

Driving Volume for Mass Customi-
sation

For Cimpress, the alliance acts as a
high-volume demand driver for its
global print infrastructure, exposing
VistaPrint's commercial-grade print
technology to Canva'’s rapidly grow-
ing enterprise and small-business
user base. Concurrently, Canva solves
a major logistical bottleneck by
embedding an end-to-end, localised
physical fulfillment engine directly
into its software suite. Financial terms
of the multi-year deal have not been
disclosed.
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Anthropic, the company behind the Claude
family of Al models, became central to
the discussion after documents from
copyright litigation revealed details of an
internal programme known as

A New Opportunity
for the Print Indus-
try, or not?

Mysterious bulk purchases of
secondhand books are raising
an intriguing question: are Al
companies turning printed books
into training data? For printers,
publishers and the wider graphic
arts industry, the story highlights
an unexpected new value for the
printed page.

For years, the publishing industry has
debated whether digital media would
eventually make printed books less
relevant. Now, artificial intelligence
may be giving old books an entirely
new kind of value.

Secondhand booksellers in the UK,
Ireland, the US, Australia and else-
where have recently reported a surge
in unusual bulk orders. The purchases
often involve hundreds or even thou-
sands of books covering seemingly
unrelated subjects — old technical
manuals,  biographies,  foreign-
language novels, outdated reference
books and specialist publications that
might otherwise have remained on
shelves for years.

The identity and purpose of many
of these buyers remain unclear. But

JECT
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one explanation is gaining attention:
some of the books may be destined
to become training data for artificial
intelligence.

There is still no evidence proving
that every mysterious bulk order
is connected to Al. However, court
documents involving Al developer
Anthropic have already demonstrated
that the idea of companies buying
printed books, digitising them and
using their content for artificial intel-
ligenceis very real.

And that has important implications
for publishers, printers, libraries and
the broader print industry.

Millions of Books Turned into Data
Anthropic, the company behind
the Claude family of Al models,
became central to the discussion after
documents from copyright litigation
revealed details of an internal pro-
gramme known as Project Panama.
The company reportedly spent tens of
millions of dollars acquiring millions of
physical books.

Some were purchased in very large
batches from established secondhand
book suppliers. The objective was not
to create a conventional corporate
library. Instead, the books were con-
verted into machine-readable digital
text.

The process involved what is known as
destructive scanning.

Rather than placing each book care-
fully on a traditional book scanner, the
binding can be removed mechani-

cally and the pages separated. Loose
pages can then pass rapidly through

industrial  scanning  equipment,
enabling huge volumes of material to
be digitised.

Court documents showed plans
capable of processing hundreds of
thousands — potentially millions — of
books within months.

After scanning, the physical books
could be sent for recycling.

From an industrial perspective, it is
a remarkably efficient conversion
process: a printed product becomes a
digital dataset.

But it also changes the traditional rela-
tionship between printing and digital
technology.

The book is no longer merely compet-
ing with digital content. It can actually
become the raw material from which
new digital intelligence is created.

Why Al Wants Printed Books

Large language models require enor-
mous quantities of written material to
learn language, reasoning patterns,
facts and writing styles.

The internet has provided much of
this data. But online content presents
several problems.

Web pages can be poorly written,
duplicated, incomplete, inaccurate or
extremely short. Increasingly, online
material may also have been gener-
ated by Al itself.

Books offer something different.
Professional books usually pass
through authors, editors, proofread-
ers, designers and publishers before
reaching the printing press. Their con-
tent is generally structured, coherent
and significantly longer than typical
web material.

They also contain specialist informa-
tion that may never have been freely
available online.

An old engineering manual, chemistry
handbook, historical reference work
or technical printing guide might have
almost no commercial value in the
secondhand market. But if its informa-
tion is absent from an Al company's
existing database, it could suddenly
become useful.

Perhaps most importantly, older
printed books provide something
that is becoming harder to guarantee
on today's internet: human-created
content.

A book printed in 1985 clearly pre-
dates ChatGPT. A technical manual



published in 1997 cannot have been
generated by modern generative Al.
That makes pre-Al printed material
potentially valuable as a source of au-
thentic human language.

The Problem of Al Training on Al

As generative Al becomes increasingly
common, more internet content is
being created or rewritten by artificial
intelligence.

This creates a challenge for future Al
developers.

What happens if new Al models are
increasingly trained on material gen-
erated by older Al models rather than
humans?

Researchers have investigated a phe-
nomenon often described as model
collapse, where repeatedly training
models on synthetic data can gradu-
ally reduce the richness and diversity
of the information they reproduce.
The issue is more complicated than
simply saying “Al cannot learn from
Al” Research suggests synthetic data
can be useful when carefully man-
aged and combined with high-quality
real-world information.

But the debate strengthens the value
of reliable human-generated material.
And few sources provide a clearer
historical archive of human writing
than printed books produced before
the generative Al era.

In this sense, warehouses full of old
books could become something
resembling data reserves.

Why Are Buyers Choosing Strange
Titles?

The pattern of reported purchases is
particularly interesting.

Booksellers have described buyers
requesting combinations of titles with
no obvious relationship: agriculture,
engineering, biographies, historical
publications, software manuals, fic-
tion and books in different languages.
To a conventional bookseller, the
selection can appear random.

To an Al company building a dataset,
however, it may make perfect sense.
The objective may not be to acquire
the most popular books. Popular titles
are often already available in digital
form.

The real value could lie in books that
are missing from existing databases.
An obscure mechanical engineering
handbook from the 1970s could
therefore be more valuable for data
acquisition than a modern interna-
tional bestseller.

That reverses the conventional eco-

nomics of publishing.

A book that has almost no retail de-
mand could still possess considerable
informational value.

Printing's Unexpected Role in the
Al Economy

For the printing industry, this is per-
haps the most fascinating part of the
story.

Print has traditionally been viewed as
the final stage of content production.
Authors create content, publishers
prepare it and printers manufacture
the physical product.

Al may be creating a circular relation-
ship.

Printed material created decades ago
can now be digitised and fed back into
systems that generate new content.
That means the printing industry has
inadvertently created an enormous
offline archive of human knowledge
— one that Al companies may now
want to access.

For book printers and publishers, the
development also raises questions
about future rights management.

If books possess value not only as
products sold to readers but also
as training material for Al systems,
should publishers create new licens-
ing models for machine learning?
Could archives of out-of-print publica-
tions become commercial data assets?
And might publishers eventually
supply authorised, high-quality digital
collections directly to Al developers
rather than allowing physical copies to
be bought and destructively scanned?
These possibilities could create an
entirely new revenue stream for parts
of the publishing industry.

But What Happens to the Physical
Book?

There is also a less comfortable side to
the story.

Destructive scanning may be practical
for mass-market books where thou-
sands of copies survive.

But the same approach becomes
controversial when dealing with older,
unusual or limited-edition material.

A digital scan preserves the words
and images. It does not necessarily
preserve the physical object.

Paper stock, printing methods, bind-
ing, typography, handwritten notes,
ownership marks and other physical
characteristics can have historical
importance.

A book may therefore have two differ-
ent values.

For an Al developer, the valuable part

may be its text.

For a library, collector, printer or histo-
rian, the book itself can be an artefact.
Once destroyed, that physical history
cannot simply be recreated from a
PDF.

Anthropic has said that its acquisition

programmes do not target rare or an-
tiquarian books for destruction. Nev-
ertheless, concern among booksellers
demonstrates the need for safeguards
when physical publications become
part of large-scale digitisation proj-
ects.

Copyright Questions Are Far from
Settled

Al training has also triggered major
copyright disputes.

In the US, a federal judge ruled in
2025 that Anthropic's use of lawfully
acquired books for Al training could
qualify as fair use under the circum-
stances of that particular case.
However, the same litigation high-
lighted a critical distinction between
legitimately purchased books and
copies obtained from unauthorised
online libraries.

Claims involving millions of pirated
books eventually contributed to a
settlement valued at $1.5 billion.

The message for the industry is
therefore not that Al companies have
unlimited freedom to use books.
Instead, the legal landscape is devel-
oping around questions of acquisition,
copyright ownership, licensing, fair
use and compensation.

For publishers, authors and content
owners, those questions will become
increasingly important.

From Printed Page to Digital Intel-
ligence

Itis too early to conclude that Al com-
panies are behind every mysterious
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the age of artificial
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order currently arriving at secondhand
bookshops.

Many buyers remain unidentified,
while intermediaries linked to some
transactions have denied know-
ingly sourcing books for destructive Al
scanning.

But the broader trend is undeniable.
Printed books have acquired a new
strategic relevance in the age of artifi-
cial intelligence.

For decades, the industry worried
that digital technology would replace
print. Instead, one of the world's most

advanced digital technologies may
now be looking back at decades of
printed material as a valuable source
of knowledge.

The dusty technical manual, forgotten
novel or specialist reference book
sitting on a secondhand shelf may no
longer be simply an old publication
waiting for a reader.

It could also be data.

And that puts the printed page in an
unexpected position at the heart of
the Al revolution.

Sources

BBC News - Secondhand book sales
are booming. Is it because of Al?

The Guardian - Reporting on unusual
bulk book purchases in the UK and
Ireland, August 2026.

The Atlantic - Investigation into
mysterious international purchases
of secondhand books and potential
data-acquisition intermediaries,
August 2026.

The Washington Post - Reporting
based on court documents detailing
Anthropic's Project Panama and
the large-scale scanning of physical
books.

The Next Web - Reporting on Aus-
tralian booksellers and concerns sur-
rounding the acquisition and possible
destruction of older books.

US Copyright Office - Reports and
testimony on copyright, artificial
intelligence training and emerging
licensing markets.

Authors Guild - Reporting and docu-
mentation concerning the Anthropic
copyright settlement.

Nature - Research on model collapse
and the effects of recursively training
Al models on model-generated data.
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Egypt’s publishing sector is under-
going a major structural shift as

skyrocketing paper and printing
costs, currency fluctuations, and high
energy prices transform the industry’s
traditional ~ economics.  Industry
experts report that the current crisis
extends far beyond rising book prices,
fundamentally reshaping the entire
supply chain from printing presses
and publishing houses to distributors,
libraries, and end consumers.

The steep rise in imported produc-
tion supplies has turned new book
publishing into a high-risk venture.
According to data from the Paper
and Cardboard Division belonging to
the Chamber of Chemical Industries,
which functions under the Federation
of Egyptian Industries (FEl), Egypt
consumes  between 4,00,000 and
4,50,000 tonnes of printing and writ-
ing paper annually. The domestic
sector is driven primarily by Misr Edfu
Paper Company and Quena Paper
Industry Company (QPIC), Egypt’s two
largest paper producers. They play a
vital strategic role in mitigating the
country’s paper crisis, producing be-
tween 1,20,000 and 1,50,000 tonnes
per year using sugarcane bagasse. This
leaves a structural deficit, with foreign
imports accounting for 65% to 70%
of local market needs, tightly linking
book pricing to global exchange rates
and paper market fluctuations.

The financial strain has forced many
small publishing houses to downscale
operations or exit the market entirely.

Conversely, larger entities are expand-
ing their market share, leveraging their
capital strength to purchase paper in
bulk and operate independent distri-
bution networks.

To survive, publishers are increasingly
reliant on major industry events for
liquidity. The Cairo International Book
Fair now serves as the primary finan-
cial lifeline for the sector, with medium
and small houses securing between
50% and 70% of their total annual
sales during the exhibition period.

In response to these headwinds, the
industry is pivoting towards modern
operational models. Industry lead-
ers are calling for structural shifts,
including a transition towards limited
paper print runs supplemented by in-
tegrated digital and audio formats. To
ensure long-term sustainability, stake-
holders are also urging government
intervention through reduced taxes,
lowered customs duties on printing
supplies, increased state purchases for
public libraries, and aggressive anti-
piracy enforcement.
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Offset remains highly
effective for the

right volumes and
applications, and the
industry should avoid
simplistic predictions
about its disappearance
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Print’s Next Growth Move

Why flexibility, smarter capacity
and sustainable production will
define the Middle East’s next print
growth cycle.

POWER TO MOVE | FEATURE SERIES
— ARTICLE 1 OF 4

By Shadi Bakhour - B2B Business
Unit Director, Canon Middle East

The investment question has
changed

For many years, investment decisions
in professional print were framed
principally around capacity: how
many sheets, pages or square metres
could be produced in a shift. Capacity
still matters, but it is no longer a suf-
ficient measure of competitiveness.
The more strategic question today is:
what range of profitable work will this
production environment allow the
business to accept tomorrow?

That distinction is becoming increas-
ingly important across the Middle
East, where investment decisions
are under greater scrutiny, customer
expectations continue to evolve,
and margins can no longer be pro-
tected by volume alone. The next
cycle of growth will favor businesses
that align technology more closely
with demand while expanding
application opportunities without
adding unnecessary operational
complexity.

This is the thinking behind Canon’s
Power to Move platform. It is not
simply a statement about faster
technology. It reflects a wider be-
lief that print has the power to

move businesses forward when
innovation is connected to real
applications, informed investment
and measurable customer value.
Technology should not be intro-
duced for its own sake; it should
help a print provider become more
capable, more resilient and more
relevant to the markets it serves.

“The decision is no longer simply
which machine to purchase. It
is which business capability to
build.”

Fourforces reshaping professional
print

The first force is the continued shift
towards shorter, more frequent and
more targeted production. Offset
remains highly effective for the right
volumes and applications, and the
industry should avoid simplistic
predictions about its disappearance.
What is changing is the crossover
point. More jobs now require a
combination of shorter setup, rapid
turnaround, versioning and reduced
inventory, making digital produc-
tion increasingly practical alongside
established analogue capacity.

The second force is application pro-
liferation. Customers are no longer
buying print volume in isolation.
They may require a short-run book,
regionally  versioned  marketing
material, personalised packaging,
retail graphics, point-of-sale displays
or seasonal campaign assets—often
within one brief and on a compressed
timeline. For the print service pro-

vider, the commercial opportunity
lies in serving a greater share of that
requirement rather than competing
only for one element of it.

The third force is the pressure on
utilisation and margin. A highly pro-
ductive press does not automatically
create a profitable operation. Setup
time, makeready, waste, labour, job
changeovers, reprints, workflow,
finishing and asset utilisation all
influence the true cost of production.
The strongest investment case is
therefore not always the system with
the highest theoretical output, but
the one that fits the company’s actual
job mix and enables it to accept more
valuable work with fewer production
compromises.

The fourth force is sustainability be-
coming operational. Environmental
responsibility can no longer sit only
in a corporate statement. Customers
and procurement teams increasingly
examine energy use, waste, substrate
choice, recycling and de-inkability,
ink chemistry, unnecessary inventory
and the impact of transport and sup-
ply chains. Sustainable production
begins with producing the right
quantity, on the right platform, with
the right material and workflow for
the intended life of the application.

From a machine portfolio to a busi-
ness capability portfolio

One business may require a practical
transition from toner into production
inkjet. Another may need a B2 digital
platform to complement offset and
expand into premium commercial or
paper-based packaging applications.
A large-format provider may instead
focus on consolidating flexible and
rigid production. Different businesses
require different pathways—but the
objective remains the same: building
new capabilities rather than simply
replacing equipment.

Seen in this way, the decision is not
simply which machine to purchase. It
is which business capability to build.
Can the investment help the compa-
ny enter an adjacent application? Can
itimprove turnaround on work that is
currently difficult to schedule? Can it
reduce waste, simplify production or
enable the sales team to offer a more
complete solution? Most importantly,
can it create a realistic path to new
revenue?



Three production gaps—and
three different growth paths
Canon’s latest additions to its pro-
fessional print portfolio respond to
three distinct production gaps. The
varioPRINT iX1700 addresses busi-
nesses whose colour volumes are
moving beyond toner, but which do
not yet require the capacity profile
of the highest-volume sheetfed
inkjet platforms. The varioPRESS
iV7 addresses the analogue-to-
digital opportunity in B2 commer-
cial production, where shorter runs,
versioning, faster turnaround and
selected packaging applications are
changing the economics of work
traditionally produced on offset.
The Colorado XL-series responds
to a different market entirely: sign,
display, retail and décor businesses
seeking greater flexibility across
roll-fed and rigid applications.
These technologies should not be
placed in one product box, because
the customers, applications and
investment questions are different.
What connects them is the underly-
ing strategy: filling a defined market
gap and giving print businesses a
more appropriate route to expand.
Over the next three articles in this
series, we will examine each of these
areas in greater depth—not as prod-
uct specifications, but as business
decisions facing the industry.

Education must accompany in-
novation

As production technologies be-
come more capable, investment de-
cisions also become more complex.
A specification sheet can indicate
speed, format and substrate range,
but it cannot determine whether
a platform is right for a particular
operation. Customers and partners
increasingly need to understand
workflow integration, application
fit, finishing, production economics
and return on investment—not
simply product specifications.

For this reason, education is an
important part of Power to Move.
Canon is creating a series of live,
technology-led webinars for Mid-
dle East customers and partners,
connecting regional market needs
with live demonstrations and
specialist expertise from Canon'’s
Customer Experience Centre in
Venlo. The objective is to move

beyond a conventional product
presentation: participants will be
able to see the technology operat-
ing, explore relevant applications,
ask technical and commercial

Canon

questions and consider how each
platform may fit within their own
production environment.

WEBINAR REGISTRATION : Power To

'S YOUR]

speed and asking harder questions
about application breadth, work-
flow, utilisation, sustainability and
the revenue that an investment can
realistically unlock.

The strongest print businesses
of the next decade may not be
those with the largest collection
of presses. They may be those that
align technology most intelligently
with the work their customers will
need next—and use that capability
to become a more valuable partner
to those customers.

=~ WHATS

Move: Production Print Innovation -
Canon Middle East

The webinars are only one stage
of a wider process. Physical
print samples, application and
return-on-investment discussions,
structured follow-up with account
managers and, where appropriate,
further technical validation can
help turn interest into an informed
investment decision. This digital-
to-physical approach is especially
valuable in a region where custom-
ers need credible proof before
committing capital.

Growth through better alignment
The professional print industry does
not need technology for technol-
ogy’s sake. It needs production
environments that are aligned with
real demand and capable of evolv-
ing with it. For print businesses, that
means looking beyond headline

66

The strongest print
businesses of the next
decade may be those
that align technology
most intelligently

with the work their
customers will need
next

3

INT BUSINESS

varioPRESS iV7

That is the purpose of Power to
Move: to connect innovation with
understanding, understanding
with application, and application
with sustainable business growth.
In the next article, we will examine
the missing step between toner
and high-volume production inkjet,
and why right-sized capacity may
be one of the industry’s most im-
portant investment considerations.
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PPWR: Businesses Rapidly Adjust as Deadline

Approaches
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The requlation

introduces common-
sense rules to eliminate

layers of useless

packaging and empty
space in delivery boxes,
shifting the market
forward towards small,
lightweight alternatives

3

With the countdown on the 12
August 2026 implementation
date underway, businesses are
rapidly adjusting to the European
Union’s strict new packaging
laws. The foundational shift
began when the EU’s Packaging
and Packaging Waste Regulation
2025/40 (PPWR) entered into
force on 11 February 2025. These
comprehensive mandates have
been introduced to curb rising
waste levels and accelerate a low-
carbon, circular economy.

Entering into force with low re-
gional levels of re-use, collection,
and recycling, despite increasing
quantities of packaging generat-

inefficiencies for businesses, and
imposes high recycling costs on
taxpayers. Annually, individual
waste exceeds 180 kg and con-
tinues to rise, now making up
one-third of all municipal waste.
Furthermore, plastic packaging
in the EU generates more carbon
dioxide each year than a small
country, and packaging accounts
for half of all marine litter.

While most businesses already
use sustainable packaging and
national laws exist, a unified
approach is required. The PPWR
aims to harmonise standards
to eliminate diverging and
fragmented national rules across

Packaging Waste
Regulation

Boosting business and protecting the
planet

8 | ME Printer September-October 2026

ed in the EU, the comprehensive
regulation covers all packaging
materials and origins placed on
the EU market. By establishing
strict requirements for manufac-
turing, material composition, and
reusability, alongside robust pre-
vention measures, the legislation
aims to fundamentally transform
how packaging waste is managed
across member states.

Unified Solution to Growing
Crisis

Unnecessary packaging waste
has been growing faster than
both European economies
and the population. Currently,
packaging consumes too many
resources, creates  financial

the EU. The regulation will also
decrease land and sea pollution,
reduce expensive waste, and un-
lock fresh business opportunities
for small enterprises and innova-
tors.

Strict Standards for Cleaner
and Safer Packaging

To achieve these environmental
and economic goals, the regula-
tion enforces a transition to less
wasteful materials. Plastic pack-
aging must now be manufactured
using a percentage of recycled
content, with targets increasing
progressively for 2030 and 2040.
Additionally, the policy mandates
that all packaging must be fully
recyclable by 2030, ensuring that
all individual parts can be repur-

posed instead of being dumped
or burned.

Safety and consumer clarity are
also central to the new measures.
The EU will eliminate confusing
labels and complicated colours by
introducing clear, standardised
labelling that details material
composition, proper disposal lo-
cations, and reuse return meth-
ods. To protect public health,
harmful and cancer-causing PFAS
“forever” chemicals will be heav-
ily restricted in all packaging that
comes into direct contact with
food.

Eliminating Excess and Pro-
moting Circular Economy

The regulation introduces
common-sense rules to eliminate
layers of useless packaging and
empty space in delivery boxes,
shifting the market forward
towards small, lightweight
alternatives. Single-use plastics
face new bans, while companies
must offer reuse or refill options
to consumers at no extra charge.
To ensure high compliance,
deposit and return systems will
receive a major boost across the
continent. Under a fairer and safer
enforcement model, brands that
continue to utilise non-recyclable
or environmentally  harmful
materials will be held financially
responsible and forced to pay for
the cleanup or their waste.

Final Countdown to Compli-
ance

As the August 2026 enforcement
date is just a few days away, the
PPWR marks a decisive turning
point in the global fight against
environmental degradation. By
forcing industries to phase out un-
necessary empty space, eliminate
harmful chemicals, and commit to
fully recyclable designs, the legis-
lation shifts the financial burden
of waste management back to the
producers. While local businesses
face an immediate rush to adapt
to these strict harmonised stan-
dards, successful implementation
could establish a definitive global
blueprint for a sustainable, low-
carbon circular economy.
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copyright litigation revealed details of an
internal programme known as
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MEETS
OPPORTUNITY

Expaérience opportunities in slonags, wide-format
print, screenpring, DTF & T-shirt printing.
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Middle East Print Communication Magazine
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BE SEEN
WHERE PRINT
DECISIONS ARE MA

Reach the Middle East print, packaging, signage and visual communications market.
A trusted platform for brands targeting regional print professionals and decision-makers.

A POWERFUL MEDIA PLATFORM FOR YOUR BRAND

Print Visibility Digital Reach

Premium magazine exposure for industry Mews, articles, blegs and onling
leaders Magazing access

Market Connection Regional Authority

Trade events, classifieds, jobs and Trusted print intelligence for the
specialist content Middle East

BOOK YOUR SPACE
Scan to visit MEPrinter.com Email: sales@meprinter.com
Read the magazine online and follow Tel: +971 4 3498974
(SO BRIy N United Arab Emirates
www.meprinter.com




y

MIDDLE
EAST
20277

MEET. =
CONNECT.
DO BUSINESS.

ASHOWCASE 4CONNECT 4GROW |

Showcase your solutions, connect St

with new customers and grow your business
in the Middle East

FESPA Middle East
27 - 29 APRIL 2027
Dubai World Trade Centre

[ Book your stand now}

www.fespamiddleeast.com






