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Create your perfect printing
and converting workflow

END-TO-END FLEXIBLE PACKAGING

One complete solution is your fully integrated and
connected flexible packaging printing and
converting by BOBST. Bringing you digitalization,
automation, sustainability and connectivity.
Interested in reducing waste and error risk, whilst
optimize productivity and performance?

Find your local BOBST representative at
www.bobst.com/contact
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From tradition into the future.

At the heart of everything we do is a commitment to innovation,
quality, and reliability — values that have driven us for 175 years,
and will continue to guide us into the future.

As a leader in the packaging and printing industry, we develop
solutions that set new standards, looking far beyond our core
sector. Thanks to our expertise built on 175 years of experience,
we are constantly providing new impetus and actively helping
to shape the future.
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Editor's Note

Shaping the Future, Today

Welcome to another exciting issue of ME Printer, where innovation,
sustainability, and future-focused strategies take center stage.

In this edition, we spotlight the impressive new 100 AED banknote,
a testament to the UAE's commitment to combining tradition with
technological advancement. We also bring you news of major
sustainability agreements between leading UAE companies and top
global players — a strong sign that the region is not just participating in
the green revolution but actively leading it.

Our cover story dives into how the printing and packaging industry is
future-proofing itself. From smart workflow automation to direct-to-
bottle printing, we explore the latest solutions that are transforming
production lines and empowering businesses to stay competitive in a
rapidly changing market.

Looking ahead, we provide a preview of the highly anticipated SGI Dubai
exhibition, set to be a crucial platform for unveiling new technologies
and building global partnerships. This year's show promises to be bigger
and more impactful than ever.

As always, ME Printer remains committed to keeping you at the forefront
of the industry's evolution. We hope this issue inspires you to rethink
possibilities and embrace innovation with renewed passion.

Happy reading!
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This issue’s cover features SGI
Dubai, the region’s premier
event for printing, signage,

and graphicimaging. SGI
continues to be a vital platform
for showcasing innovation and
industry trends. We are proud to
highlight this important show in
our latest edition.
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News

Regional

Agthia Acquires Riviere, Expands UAE Water

Leadership

ForThe Better = Jaolll ol o
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The acquisition

gives Agthia’s water

& food segment a

revenue growth of
approximately 6.5%
while marking the
group’s strategic entry
into the mainstream

segment

» | ME Printer May-June 2025

39

Board of Directors approves 100%
acquisition of Riviere, one of the
leading bottled water home and
office services (HOS) players in
the UAE; transaction expands
Agthia’s water & food segment by
6.5% and triples its HOS customer
base; strengthens Agthia’s posi-
tion in the growing HOS water
business and adds a strong brand
in the mainstream segment

Abu Dhabi-based food and bever-
age company Agthia Group PJSC
has announced the acquisition of a
100% stake in Riviere Mineral Water
Desalination & Filling Factory LLC,
one of the UAE’s leading manu-
facturer of purified mineral water.
This strategic move triples the F&B
group’s household customer base,
reinforces the company’s market
leadership, and strengthens opera-
tional capabilities.

The acquisition gives Agthia’s water
& food segment a revenue growth
of approximately 6.5% while mark-
ing the group’s strategic entry
into the mainstream segment.
With demand for bottled water at
homes increasing across the Emir-
ates, Riviere provides additional
production capacity to support Ag-
thia’s continued growth, ensuring
uninterrupted service to a broader
customer base.

The acquisition of Riviere is ex-
pected to be immediately accretive
to Agthia’s earnings, delivering

Rivicre

BOTTLED DRIMNKING WATER

both short- and long-term value
through cost synergies, streamlined
operations, and shared capabilities.
It will also enhance manufacturing
and distribution efficiency while
supporting footprint expansion.
Established in 2003, Riviere cur-
rently serves customers across Abu
Dhabi, Ajman, Al Ain, Dubai, and
Sharjah, primarily in the mainstream
segment. It operates three bottling
facilities in Abu Dhabi and Dubai
and a fleet of over 160 delivery
trucks. With over 780 employees
across production, logistics, and
customer service, Riviere brings
deep expertise in the HOS sector
that will complement Agthia’s
operational capabilities, market ex-
pertise, and service excellence. The
Riviere brand is well-established in
the mainstream segment, known
for its strong customer loyalty and
high service reliability.

Riviere’'s existing ~management
team will ensure a seamless transi-
tion, business continuity, and the
realisation of synergies throughout
the integration period. Agthia will
retain the Riviere brand, recognis-
ing its strong market presence
and established customer loy-
alty. Aligned with Agthia’s broader
growth strategy, this acquisition
leverages the group’s leadership in
the water sector to drive long-term
value creation. With a strong mar-
ket foundation and deep industry

expertise, Agthia is well-positioned
to optimise operations and elevate
customer offerings through this
strategic expansion.

Agthia Group CEO Alan Smith com-
ments, “Following strong growth
in our water category in FY 2024,
this acquisition of Riviere further
strengthens our leadership in the
UAE’s water sector, expanding our
footprint and accelerating growth
in the home and office services
business. Entering the mainstream
segment allows us to serve a broad-
er customer base while driving
operational efficiencies across our
network. With our deep expertise
and a proven track record of strate-
gic execution, we are confident this
move will unlock long-term value
for our customers, stakeholders,
and the broader market.”

Riviere Co-owner Ali Moideen says,
“For over two decades, Riviere has
builtastrong reputationinthe UAE's
home water services sector, driven
by our commitment to quality, ser-
vice excellence, and customer trust.
As we transition the business, we
are confident that Agthia is the right
partner to uphold this legacy and
drive future growth. With Agthia’s
leadership, scale, and operational
expertise, Riviere is well-positioned
to enhance customer offerings, ac-
celerate growth, and strengthen its
market presence.

“We look forward to working closely
with Agthia during the transition
period to ensure a seamless inte-
gration and continue delivering the
trusted service Riviere’s customers
rely on.”

Agthia remains committed to
driving sustainable growth, en-
hancing operational efficiencies,
and delivering long-term value to
shareholders. With a disciplined ap-
proach to expansion and portfolio
optimisation, the group continues
to identify strategic opportunities
that strengthen its market position
and accelerate growth. As the group
executes its long-term strategy,
it remains focused on building a
future-ready business that delivers
sustainable, profitable growth.

The transaction is subject to
customary closing conditions,
including regulatory approval.



Elevision and VIOOH Power DOOH Network in

UAE & UK

Dubai-based digital-out-of-home
(DOOH) media company Elevision —
owners and operators of the largest
DOOH network in the UAE - has
announced a new partnership with
London-headquartered VIOOH, a
leading global supply-side platform
for DOOH advertising, to enhance
programmatic access to its pre-
mium screen inventory across the
UAE and the UK.

The integration allows advertisers to
access Elevison’s high-impact DOOH
network through a wide range of
demand-side  platforms  (DSPs),
including Google’s Display & Video
360, The Neuron, and The Trade Desk.
As a pioneer in curated digital
screen networks across premium
urban environments in the UAE
and UK, Elevision is redefining how
brands engage with audiences
in real-world spaces. The VIOOH
partnership represents a major
milestone in the UAE company’s
journey towards a more measur-

able, intelligent, and dynamic
media delivery.
“The move reinforces Elevision's

commitment to innovation and
automation and expands its pro-
grammatic buying opportunities
by adding an additional layer for
advertisers looking to plan and
activate omnichannel campaigns in
real-time. There will be no disruption
to existing clients — just more flex-
ibility and greater control to add to

Elevision's robust direct sales offer-
ing,” says Elevision Founder & CEO
Niall Sallam. “This partnership with
VIOOH is an exciting step forward
in our growth story. We've always
believed in making DOOH smarter,
more dynamic, and more account-
able. VIOOH enables us to do that
at scale while opening up both our
UAE and UK networks to a broader
range of buyers who value precision,
speed, and data-driven results.”
Gavin Wilson, VIOOH Global Chief
Commercial Officer, says, “The
UAE is one of our fastest growing
markets and a focus for expansion
this year. This partnership not only
strengthens our footprint across
the region, but also in the UK too.
With its premium network and stra-
tegic residential, commercial, and
lifestyle communities, Elevision’s
inventory combined with VIOOH’s
real-time trading gives advertisers
unique opportunities to target
consumers, delivering consistent
media value as well as growth
internationally and locally.”

The partnership launches across
all Elevision networks in the UAE
and UK, with early interest already
building among advertisers in key
verticals such as luxury retail, auto-
motive, finance, and tourism.

The Dubai media firm anticipates
programmatic bookings to ac-
count for 5 to 7 percent of total
revenue within the first 12 to 18

months. A strong Q4 is expected as
brands increasingly seek real-time
engagement opportunities across
Elevision's high-impact locations,
including Bluewaters, DIFC, and
Emaar communities.

The announcement also supports
Elevision's long-term international
ambitions. Following its successful
expansion into London in 2024, the
company aims to match the size of
its UAE footprint in the UK within
the next five years.

“As the DOOH landscape continues
to evolve, Elevision remains fo-
cused on delivering smarter media
outcomes for property partners,
advertisers, and the communities
it serves — driven by technology,
creativity, and global reach,” adds
Sallam.
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The integration allows
advertisers to access
Elevison’s high-impact
DOOH network through
a wide range of
demand-side platforms

(DSPs)
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Propak East Africa 2025 to Unwrap Future of

Packaging

66

The exhibition places all
top brands, distributors,
buyers, and associations
under one roof to share
knowledge, insights,
and expertise on the
current trends and
challenges faced by the

industry J )

B N Liga
The 9th edition of Propak East Africa
will see a great number of packaging,
printing, plastics, and F&B processing
professionals convene at Sarit Exhibi-
tion Centre in Nairobi, Kenya, from
20-22 May 2025.

The exhibition has built its reputation
as the unmissable event of the year.
Welcoming more than 5,500 visitors,
150 exhibiting global brands and
startups, and with industry-leading
conferences to stimulate inspiration
and knowledge sharing, Propak East
Africais the region’s largest dedicated
industry exhibition and conference.
The exhibition places all top brands,
distributors, buyers, and associations
under one roof to share knowledge,
insights, and expertise on the current
trends and challenges faced by the
industry. Some of the regional and

international companies that have

confirmed  participation include,
among others, BERICAP, Epson, Hita-
chi, Kodak, Krones, Miraclon, Nilpeter,
Odoo, The Packaging Group, Piovan
Gulf, Reifenhduser, Skyland Master-
batch & Polymers, Sun Chemical,
Tetra Pak, Vertiv, and Windmodller &
Holscher.

Unwrapping the Future

This year's conference programme
‘Unwrapping the Future’ will not only
have industry experts take a fresh
and dynamic approach by exploring
industry trends, but will also unveil a
new take on the conference experi-
ence. The first day will see Plastics SA
- the umbrella organisation for the
South African plastics industry — pro-
viding in-depth training and expert

perspectives on plastic recycling. The
2nd edition of the East African Pack-
aging Summit on day two will bring
together industry leaders to discuss
innovations, trends, and the future of
packaging in the region. Smart and
sustainable manufacturing will be
the main focus on the third and final
day, taking a deep dive into cutting-
edge technologies, sustainability
strategies, and financing models that
are shaping the future of manufactur-
ing in East Africa.

Participants  will gain valuable
professional insights, engage with
industry experts, and network with
key plastics, printing, packaging, and
processing players.

Doing Business Comfortably and
Efficiently

Propak East Africa 2025's hosted
buyers program provides a great
chance to do business with lead-
ing suppliers in a comfortable and
efficient environment by creating
outstanding networking opportuni-
ties with top industry professionals
and to see the range of products and
services supplied by the exhibitors
even before the commencement of
the exhibition.

Opening Hours:
10 am - 6 pm (all days).

For latest updates, visit
www.propakeastafrica.com

Saudi Print & Pack 2025 to Highlight Industry

Transformation

o | ME Printer May-June 2025

With less than two months to go, the
state-of-the-art Riyadh International
Convention & Exhibition Center
(RICEC) is gearing up to host the 20th
edition of Saudi Print & Pack. The
printing and packaging industry will
convene at the four-day event to be
held from 12-15 May 2025, highlight-
ing the key industrial transformation
sectors in the Kingdom.

Following the success of the 2024
event, Saudi Print & Pack 2025
will be held concurrently with
Saudi Plastics & Petrochem 2025.
The trade show is part of Riyadh

International Industry Week (RIIW),
the largest gathering of the most
important industrial sector profes-
sionals in the MENA region, held un-
der the patronage of the Ministry of
Industry and Mineral Resources. The
other two co-located events within
RIIW are Saudi Smart Logistics and
Saudi Smart Manufacturing.

Industry professionals from top local
and international print and pack
companies will join buyers and gov-
ernment decision makers to network,
exchange knowledge, and showcase
the newest and best in printing and

packaging machinery, technologies,
and goods and services that will
transform the sector in 2025.

Saudi Print & Pack is a significant
platform for the printing and packag-
ing industry. The upcoming event
will see over 490 local, regional, and
international printing and packag-
ing companies coming together
to showcase the newest and best
in print and pack machinery, tech-
nologies, and sustainable workflow
practices, besides meeting buyers
looking for smart technologies,
especially manufacturers who want



to integrate smart print and pack
operations at the end of their smart
manufacturing production cycles.
Also joining them will be a drove of
policy makers, industry influencers,
professionals, and trader buyers to
network and exchange knowledge
that will transform the sector.

The exhibit categories for the 2025
edition includes printing materials
and technologies, signs and graphics,
3D printing, packaging materials and
supplies, packaging auxiliaries, and
filling and packaging machinery.

The list of exhibitors features both
local and international players in-
cluding Al Sharq Flexible Packaging
Factories, Al Watania for Industries,
Elshark Factory for Rubber Rolls
- Dorgham, Gulf Carton Factory
Company, Gulf Integrated Indus-
tries Co., Reifenhauser, Roll-o-Matic,
Saudi Plastic Factory Co., Shibaura
Machine, SIMPEX, Uteco Convert-
ing, and Zamil Plastic Industries
Company, among others.

The International Future of Industry
and Supply Chain Summit will be
held on the sidelines with industry
experts speaking about the evolv-
ing trends and the future of the
industry. Related workshops will act
as platforms to introduce the latest
technologies in the printing, packag-
ing, plastics, and petrochemicals
sectors, and the impact they have on
related industries such as food and
beverages, pharmaceuticals, indus-

= |- xj—:_,—'}d R

trial and consumer products, etc. The
events and proceedings will also be
shared online for the benefit of sector
professionals around the world.

Robust Market
Saudi Arabia is one of the fastest-
growing economies within the G20,
with the Organisation for Economic
Cooperation and Development
(OECD) projecting its GDP to increase
from 1.2% in 2024 to 3.8% in 2025.
The capital city Riyadh is the centre of
a $1.108 trillion economy, the largest
in the MENA region. The Kingdom's
economic growth and young con-
sumer demographic has developed
a growing appreciation for quality
and choice in terms of lifestyle and
consumer preferences. Consumers
are demanding differentiated, in-
novative, and safe packaged goods.
These trends are offering widespread
opportunities for the printing and
packaging sectors.

The Saudi Arabia paper and pa-

perboard packaging market size is
expected to grow from $4.77 billion
in 2023 to $5.87 billion by 2028, with
growth projected for corrugated,

folding cartons, flexible packaging,
and labels at 4.23% CAGR for the
2023-2028 forecast period.

The Saudi rigid plastic packaging
market is estimated at $6.83 billion in
2023 and is expected to reach $8.65
billion by 2028, growing at a CAGR
of 4.84%. The increased usage of
oxo-degradable plastics has led to
growing demand for intelligent bio-
degradable packaging materials.
Saudi Arabia is also seeing a steady
growth in demand for the latest
technologies in automated packag-
ing market. According to VDMA,
the Kingdom imported technology
worth $258 million to retrofit and cre-
ate smart printing and packaging
facilities. The adoption of new smart
technologies like robotics and artifi-
cial intelligence are also widely seen.

Opening Hours:
(12 May 2025): 4 pm - 9.30 pm,
(13-15 May 2025): 1.30 pm - 9.30 pm.
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According to VDMA,
the Kingdom imported
technology worth $258
million to retrofit and
create smart printing
and packaging facilities

3

N | S20Z sunr-Ae| Juud AW



News

Regional

Turkey’s KASAD Visits Komori for Technical &
Cultural Exchange

(44

Members of KASAD,
together with Komori
distributors ARAS Grup,
joined the Japanese
press manufacturer

to explore advanced
printing technologies
along with the beauty,
values, and precision
behind Japanese
craftsmanship
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A delegation from Istanbul-
based carton packaging manu-
facturers association Karton
Ambalaj Sanayicileri Dernegi
(KASAD) completed a recent
visit to a Komori factory in Japan,
continuing with a mix of deep
technical exchange and cultural
discovery.

Members of KASAD, together
with Komori distributors ARAS

Grup, joined the Japanese press
manufacturer to explore advanced
printing technologies along with
the beauty, values, and precision
behind Japanese craftsmanship.

“We see it as our responsibility to
add creative thinking that can influ-
ence best manufacturing practices
- by promoting optimised sheet
sizes (44" as successor for format

e

6), higher automation (Super Short
Make Ready), and reduced waste
(reverse printing and Smart Color
technology). This is how we help
shape a more efficient and sustain-
able future packaging production,”
says Ulrich Sause, Regional Sales Di-
rector, Komori International Europe.

“Moments like these strengthen
mutual understanding and trust
- the foundation of any long-term
partnership. We are proud to be
part of this journey and excited
about what lies ahead for the pack-
aging sector,” adds Sause.

Established in 1991, KASAD repre-
sents over 80% of the folding carton
sector in Turkey. The association’s
main objectives include fostering
cooperation among members, pro-
moting education and knowledge
within the industry, and improving
the folding carton sector.

=i X
H — i L
KOMORI

freedomBof impression

el ey e




Emirates Biotech Contracts SAMSUNG E&A to

Build PLA Plant

Emirates
Biotech

Dubai-based Emirates Biotech has
selected SAMSUNG E&A - a South
Korean specialised EPC company -
as the contractor for its upcoming
Polylactic Acid (PLA) production
plant in the United Arab Emirates.

The strategic project, officially
named Falcon PLA Project, will
deliver a cutting-edge facility pro-
ducing a biodegradable and envi-
ronmentally friendly plastic alterna-
tive, solidifying Emirates Biotech’s
commitment to environmental
responsibility and innovation.

With an unrivalled track record of
bringing these innovative but com-
plex industrial projects to fruition,
SAMSUNG E&A has been selected as
the sole partner for this project. In
that role, the Seoul-headquartered
company will oversee all engineer-
ing, procurement, and construction
work for the PLA project, ensuring
that it progresses smoothly and
aligns with the planned schedule
and budget. The pre-EPC contract,
covering the initial phase of the col-
laboration, was signed on 14 April
2025 at Emirates Biotech’s Dubai
headquarters.

While Emirates Biotech recently
selected Swiss firm Sulzer as the
technology provider for its PLA
plant, SAMSUNG E&A will ensure
that Sulzer’s technology and propri-

pre - EPC Contract
14 April 2025
Inited Arab E

etary equipment will be integrated
flawlessly into the PLA production
facility.

The plant, expected to be opera-
tional in early 2028, will be located
in Abu Dhabi’s KEZAD Free Zone,
the industrial area with access to
state-of-the-art transportation
infrastructure including the deep
sea port of Khalifa. The facility will
be constructed in two phases, each
with an annual production capacity
of 80,000 tonnes. Once completed,
it will be the largest PLA production
facility in the world.

Emirates Biotech CEO Marc Ver-
bruggen says, “Selecting SAMSUNG
E&A as our contractor is another
significant step toward making our
vision a reality. With their extensive
expertise in delivering world-class
engineering projects, we are con-
fident that this collaboration will
ensure the seamless integration of
technology into our PLA produc-
tion facility. The Falcon PLA Project
will not only set new benchmarks
for scale and efficiency but will
also play a key role in providing
industries with a viable, sustainable
alternative to fossil-based plastics.
As we move closer to construction,
we are excited to see our plans take
shape and contribute to the global
shift toward a circular economy.”

Hong Namkoong, President and
CEO, SAMSUNG E&A, adds, “With
our extensive project experience
and advanced design technology,
we continue to achieve outstanding
results in high-value engineering.
We are honoured that Emirates
Biotech has entrusted us with the
Falcon PLA Project, and are fully
committed to delivering it success-
fully. SAMSUNG E&A is honoured to
expand its customer base and enter
a new market. This achievement
strengthens its competitive posi-
tion for future projects with Emir-
ates Biotech, marking its entry into
the growing eco-friendly plastics
sector.”

Emirates Biotech aims to accelerate
the transition from fossil-based
plastics to renewable, biode-
gradable alternatives, ensuring

industries worldwide have access
to high-performance, environmen-
tally responsible solutions.

Emirates
Biotech
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The Falcon PLA Project
will not only set

new benchmarks for
scale and efficiency

but will also play a

key role in providing
industries with a viable,
sustainable alternative
to fossil-based plastics
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Regional

UAE Central Bank Issues New Dh100 Polymer

Banknote

¢

Its design embodies

the country’s ambitious
aspirations for future
progress and prosperity,
while honouring its
historical and cultural

heritage
33
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The Central Bank of the UAE
(CBUAE) has launched a new
100 dirham polymer banknote
using innovative designs and
advanced security features, in
line with the UAE’s leadership
vision and commitment to sus-
tainability. The new banknote
will be circulated from 24 March
2025, along with the existing
100 dirham note.

The new 100 dirham banknote is
part of CBUAE's Third Issuance of
the National Currency Project. Its
design highlights the success story
of the Emirates, featuring cultural
and developmental symbols that
illustrate the nation’s journey
to becoming a global economic
and commercial hub, connecting
continents.
Aesthetic Design, Advanced
Security Features

The aesthetically-designed
banknote employs various shades
of red, and to ensure public recog-
nition, continues to maintain the

colour characteristics of the cur-
rent denomination. Furthermore,
the design incorporates the UAE
nation brand with drawings and in-
scriptions created using advanced
printing techniques.

The front of the new banknote
features the Umm Al Quwain Fort,
a historical and cultural monu-
ment, and the reverse side features
the Port of Fujairah, one of the
country’s largest ports and a major

shipping and maritime transport
centre. Additionally, it showcases
the Etihad Rail, a railway network
that connects the seven Emirates
and extends to the GCC.

To enhance consumers’ confidence
and combat counterfeiting, the
100 dirham banknote incorporates
advanced security features that
include modern technologies such
as SPARK Flow DIMENSION and
KINEGRAM COLORS.

The polymer banknotes are more
durable and sustainable than
traditional  paper  banknotes,
lasting two or more times longer
in circulation. In line with its
commitment to inclusivity, the
central bank has added prominent
symbols in Braille to help blind and
visually impaired users identify the
banknote.

In February 2025, the central
bank’s 500 dirham banknote won
the Best New Banknote award for
2025 at the High Security Printing
EMEA conference held in Basel,
Switzerland.

CBUAE Governor Khaled Mohamed
Balama says, “The new 100 dirham
banknote reflects our commitment
to the leadership’s vision for a sus-
tainable future through initiatives
and achievements that support Net
Zero and enhance the nation’s fi-
nancial competitiveness. Its design
embodies the country’s ambitious
aspirations for future progress and
prosperity, while honouring its his-
torical and cultural heritage. We are
pleased to announce this special
issue in conjunction with the Eid
Al-Fitr celebrations.”
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OnPrintShop to Present Al-Powered W2P
Solutions at FESPA 2025

OnPrintShop’

Web-to-Print Storefront

Senior experts of web-to-print
software solution OnPrintShop
are gearing up to exhibit at
FESPA Global Print Expo 2025
to be held at Messe Berlin, Ger-
many, from 6-9 May 2025. The
w2p platform - developed by
software development company
Radixweb - includes artificial
intelligence driven capabilities
that help printers to reduce the
setup time of print e-commerce
storefront by 70% and enhance
the customer’s online ordering
journey.

From auto-language translators
for website with option of more
than 19 languages, Al-enabled ‘De-
signer Studio’ with prompt-based
image generators, text translators,
and a plethora of customer-centric
features will be displayed at FESPA
2025. Other artificial intelligence-
inspired  print  personalisation
capabilities include background
image removal and image en-
hancement tools.

Exhibits will include some of the
most-in-demand web to print capa-
bilities, including Al-powered print
automation that speeds up opera-
tions, provides personalised online

experiences, and simplifies design
creation for customers; B2B store-
front to empower corporate clients
with seamless print ordering via
private web-to-print portal, mass
personalisation, split shipping,
and more; B2C storefront to attract
retail clients with multiple print seg-
ments, seamless print personalisa-
tion, enhanced Ul/UX, personalised
messaging, and more; franchisee
storefronts to manage multiple
print franchises from different loca-
tions, maintain brand consistency
via brand-specific templates, etc.;
multi print segment including
commercial, wide format, canvas
and photo, promotional, label and
packaging, document printing, and
textile printing; end-to-end print
automation for faster order process-
ing, reduce manual intervention,
less errors, and enhanced produc-
tivity and profitability; and over
300 pre-integrations, including MIS,
CRM, ERP, accounting, marketing,
shipping, suppliers like 4over, and
artificial intelligence-based tools
like Gemini, OpenAl, etc.

Printers can utilise OnPrintShop's Al
tool for generating product images
and product description, which can
be further utilised for launching

GLOBAL

PRINT EXPO

6 -9 May 2025

products to the print e-commerce
storefront.

“Leveraging the power of artificial
intelligence and automation has
become a necessity to thrive in to-
day’s competitive print landscape.
OnPrintShop recognises this need
and has utilised these technologies
to streamline print operations. FES-
PA 2025 provides the perfect stage
for us to showcase to the printing
world on how our modern web to
print capabilities can transform new
age print businesses,” says Naresh
Devra, VP - Product Development,
Radixweb.

“At OnPrintShop, we believe in con-
tinuously upgrading with the evolv-
ing print industry and that’s why we
ensure to consistently launch new
print innovations that help printers
to stay competitive. We are excited
to demonstrate our futuristic print
innovations, storefronts for B2B,
B2C as well as franchises at FESPA
2025 and connect with global print
professionals. Being an Al-enabled
web to print provider, this event
will help us understand more about
the challenges of modern printers
and discover ways to solve them
with emerging technologies, says
Naimish Patel, VP - Sales, Radixweb.

www.onprintshop.con
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Printers can utilise
OnPrintShop’s Al tool
for generating product
images and product
description, which can
be further utilised for
launching products to
the print e-commerce

storefront
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Coca-Cola’s Iconic ‘Share a Coke’ is Back for Gen Z

44

“'Share a Coke" is
making a timely

comeback in 2025 as
Gen Z seeks authentic

connectioninan

increasingly digital

world
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In 2011, Coca Cola Australia
launched ‘Share a Coke’, aniconic
marketing campaign that made
an impact on a global scale. The
simple creative idea of turning
Coca Cola bottles and cans into
personalised keepsakes by swap-
ping out the logo with popular
first names has encouraged fans
to connect and make memories
with friends and loved ones.

Almost 800 million Coca-Cola labels
were personalised, printed on HP
Indigo digital presses across Eu-
rope, with a special ink pre-mixed
by HP Indigo to match the iconic
Coca-Cola red colour consistency
across multiple label converters
and digital presses.

‘Share a Coke’ is making a timely
comeback in 2025 as Gen Z seeks
authentic connection in an increas-
ingly digital world. The campaign
will encourage this audience to tap
into the nostalgia of personalising a
can of Coca Cola as a creative way to
show their friends, loved ones, and
community that they see them - a
reminder that all it takes to spark a
connection is a simple act of shar-
ing.

The 2025 iteration of the ground-
breaking campaign fuses digital
and IRL experiences with increased
shareability and customisation.
Starting in April, consumers will be-
gin finding Coca Cola cans or bottles
with names on store shelves. The
rolling global launch will ultimately

include over 120 countries.
The Coca Cola mobile app and on-
pack QR codes provide a gateway to
the ‘Share a Coke’ digital hub, where
fans can customise Coca Cola pack-
aging with additional names and
access the ‘Share a Coke Memory
Maker’, an interactive digital experi-
ence to create personalised videos
with their own content and memes
to share with friends - all in the
spirit of celebrating friendships by
turning everyday moments into
lasting, shareable memories.

Other ‘Share a Coke’ elements
include ‘The Magic of Sharing’ film,
partnering with influencers to reach
the post-millennials on relevant
social media platforms, striking
outdoor creative highlighting the
energy and excitement of friend-
ship, and ‘Share a Meal’ bundles at
McDonald’s restaurants in select
countries, and more.

“The iconic ‘Share a Coke’ is back
and supercharged at a global level,

celebrating the pure magic that
happens when people connect,”
says Islam EIDessouky, Global Vice
President Creative Strategy & Con-
tent, The Coca Cola Company.

As digital natives, Gen Z's digital in-
teractions can feel fleeting, fuelling
a desire for real life engagement.
As Gen Z seeks authenticity and
connection with people in real life
in a world where interactions online
can feel momentary, sharing a Coke
offers a tangible way to show you
care.

“It's notjustabout likesand shares...
we're talking real-world moments,
amplified,” says EIDessouky.

‘Share a Coke’ honours the friend-
ships and online experiences that
define this generation, as well as
the physical spaces that allow mo-
ments of togetherness to thrive
through spontaneous moments of
laughter, stories, and fun.

“Get ready for a whole new level
of sharing with fresh experiences
and ways to spark joy with your
crew. We're bringing new channels
and experiences to this campaign
to help people uplift friendships
through real-life everyday mo-
ments,” adds EIDessouky.




Durst Group Merges with Aleph SrL
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Visit us at FESPA 2025

Berlin, 6 -9 May

Hall 27, Booth B35

The Durst Group, a leading manu-
facturer of digital printing and
production technologies, is setting
another milestone in the digital
textile industry: the merger with
Aleph SrL is entering its final phase.
With legal completion expected by
the end of 2025, Aleph will be fully
integrated into the Durst Group,
and Durst Como will emerge as a
new center of excellence for digital
textile printing. Product manage-
ment will be centralized under the
leadership of Andrea Riccardi, Head
of Product Management Graphics &
Textile at the Durst Group, to ensure
a clear strategic direction and seam-
less integration of all technologies.

“Durst Como will be our innovation
center for the textile future — a hub
that unites technology, software, and
passion,” says Christoph Gamper, CEO

and co-owner of the Durst Group.
The new structure will be sup-
ported by a strong leadership team:

+ Alessandro Manes will take on
the role of Director Global Sales
Industrial Textile, overseeing
global sales activities.

+ Roberto Manes will be respon-
sible for Director Development
Textile, leading research and
development.

+ Roberto Frigerio will serve as
Managing Director of Durst
Como, expanding and managing
the site.

Premiere at FESPA 2025 in Berlin
An initial result of the merger will
be showcased by the Durst Group
at FESPA 2025 in Berlin, featuring
the new Durst LF Series Graphics.
These printing systems, developed

further from the Aleph Laforte
platform for indoor and outdoor
applications using water-based
inks, enable both high-speed
sublimation printing on paper and
direct printing on polyester fabrics
with sublimation ink. Key features
of these advancements include
the sticky-belt transport system for
textile materials and the patented
vacuum-belt transport system for
paper media, both ensuring top
precision and quality. At FESPA
2025, the Durst Group will exhibit
the LF 430 GF (Graphics Direct
Fabrics) using water-based pigment
inks for direct-to-fabric printing.

This expansion of the Durst Graph-
ics portfolio reinforces the com-
pany’s market position in the areas
of signage, trade fair construction,
and textile advertising.
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With legal completion
expected by the end

of 2025, Aleph will

be fully integrated

into the Durst Group,
and Durst Como will
emerge as a new center
of excellence for digital
textile printing
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European Sign Expo to Showcase Industry

Transformation
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| am confident that

this year’s event will
exceed expectations,
as leading brands and
suppliers set out to
showcase an array of
signage technologies,
software, consumables,

and applications
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Over 120 exhibitors, 20% of whom
are first time participants; will
showcase latest products and so-
lutions across channel lettering,
dimensional signage, digital sig-
nage, display systems, engraving
and etching, illuminated displays,
LED, neon, and OOH media; new
ESE Pavilion introduced, focus on
innovative and emerging mem-
bers of signage industry

European Sign Expo 2025 to be held
at Messe Berlin is just weeks away
(6-9 May 2025) and a host of leading
exhibitors are all set to welcome vi-
sionaries from across the signage and
visual communications industries to
their stands. This year's edition has
over 120 exhibitors confirmed to
date - 20% of whom are participating
at the event for the first time.

Latest in Signage

Located across two halls (Halls 3.2
and 4.2), European Sign Expo will
showcase the latest products and
solutions across channel letter-
ing, dimensional signage, digital
signage, display systems, engraving
and etching, illuminated displays,
LED, neon, and out-of-home (OOH)
media. Visitors will have the op-
portunity to network with a host
of industry experts who will offer

practical and informative guidance
on the transformative develop-
ments shaping the future of the
signage industry.

NSELED Europe is the confirmed Digi-
tal Screen Partner for this year's event,
showcasing an extensive range of
screens on its stand, as well as in the
new ESE Pavilion. Highlighting an
array of 3D, LED, textile, and curved
frames, EFKA will return as the Textile
Frame Partner for its fifth consecutive
year. Confirmed brands for the 2025
event include ABC Display Industry,
Adsystem, Automatic Letter Bender,
Bergmen, Cosign, Domino Sign,
LucoLED, and X-Module.

Derian Reekers, Marketeer at EFKA,
comments, “We're delighted to
return to European Sign Expo as a
partner, for the fifth year in a row.
The event is the ideal platform for
our business, uniting signage profes-
sionals from across the globe, year
on year. European Sign Expo attracts
forward-thinking professionals who
are shaping the future of signage,
making it the ideal place for collabo-
ration and for visionary’s ideas to be
shared. We are thoroughly looking
forward to connecting with existing
and new partners, to explore new
business opportunities, and shine a
spotlight on our latest innovations,
including our new outdoor range

and eco-friendly aluminium.”

ESE Pavilion

This year, European Sign Expo will in-
troduce a new pavilion area, focusing
on innovative and emerging mem-
bers of the signage industry. Adopting
the format of a lively shopping high
street, this space will be illuminated
by the vibrant products showcased by
participating exhibitors. The pavilion
will feature cutting-edge technolo-
gies across digital signage, LED, and
software. Confirmed participants
include Fast digital publicité, polarstar.
Iv, and Verbax.

Michael Ryan, Head of FESPA Global
Print Expo and Global Business De-
velopment, adds, “European Sign
Expo is the ultimate connection
point for like-minded members
of the signage industry to meet.
The event provides the perfect op-
portunity for networking, exploring
the latest trends, products, and
solutions, and broadening your un-
derstanding of the signage indus-
try. | am confident that this year’s
event will exceed expectations, as
leading brands and suppliers set
out to showcase an array of signage
technologies, software, consum-
ables, and applications. If you are
a visionary within the signage and
visual communications sectors, I'd
definitely recommend taking a trip
to European Sign Expo this May.”

For more information on Europe-
an Sign Expo 2025 and to register
visit https://ese.fespa.com using
code ESEM509.




HP Unveils Breakthrough Solutions in Large
Format Printing

Be they small Print Service Pro-
viders (PSPs) or large construc-
tion companies, organisations
across industries are seeking
innovative solutions to improve
their operations, streamline
processes, and expand customer
base. To address these chal-
lenges and empower businesses
in the future of work, technology
giant HP has introduced new de-
vices and solutions.

Versatile and Sustainable Printing
Small and medium-sized print
shops have often struggled to
find efficient workflows or resort

to outsourcing, while larger PSPs
seek solutions that can expand
their offerings and execute short
runs on both flexible and rigid
media.

“We've heard from our PSP custom-
ers about the significant challenges
they face when it comes to rigid
printing, including space, cost, and
operational limitations. As a solu-
tion to these, we have unveiled the
HP Latex R530 printer, which offers
significant capabilities in a smaller
footprint and enables PSPs to over-
come hurdles associated with rigid
printing while taking advantage of
new commercial opportunities,”

says Daniel Martinez, Global Head
and General Manager, HP Large
Format Business.

The HP Latex R530 allows seamless

adaptation between rigid and
flexible applications, delivering
high-quality output across various
media types and enabling PSPs to
tap into new markets and expand
their print applications. The auto-
matic recirculation and printhead
cleaning enhances uptime and
reduces maintenance costs. The
R530 is also packed with sustain-
able features like direct-to-rigid
printing which reduces waste, UL
ECOLOGO-certified HP Latex inks,

P

returnable maintenance cartridg-
es, and 25% recycled plastic in its
design. The HP Latex R530 Printer
is expected to be available globally
starting in April 2025.

Learn more about the new HP
Latex R530 Printer

https://www.hp.com/us-en/print-
ers/large-format/introducing-la-
tex-r530-printer.html?jumpid=va_
ww_na_mk_hc_r10931_x_x_10159

Centralised Platform to Simplify
Print Workflows

As PSPs need streamlined work-
flows that integrate with their
technology, investments, and
workforce, the new HP PrintOS
print production operating system
offers a centralised, real-time plat-
form for order management and
remote production control. The
software optimises print opera-
tions, reducing inefficiencies and
errors, enabling PSPs to enhance
their workflows and deliver supe-
rior results. HP PrintOS Production
Hub is expected to be available
globally starting in May 2025.

Learn more about HP PrintOS
Production Hub
https://www.hp.com/us-en/print-
ers/large-format/printos.html
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As a solution to these,
we have unveiled the
HP Latex R530 printer,
which offers significant
capabilities in a smaller
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Koenig & Bauer, Google Cloud Redefine Printed

Packaging
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The establishment of
Koenig & Bauer Kyana
GmbH underscores the
company’s commitment
to driving the digital
transformation of

the industry as a key

innovator
9d

> | ME Printer May-June 2025

Koenig & Bauer Kyana GmbH
showcases position as a cross-
industry innovation driver in
artificial intelligence at Google
Cloud’s stand at Hannover Messe
2025; Connected Packaging plat-
form enriches printed packaging
with Al-powered multimedia
product experiences; practical ap-
plication example from consumer
electronics sector demonstrates
far-reaching potential for brand
owners and consumers alike
Hannover Messe, the world’s pre-
mier industrial trade fair once again
provided a platform for companies
of all sizes to showcase how they are
proactively addressing challenges
such as rising energy costs, skills
shortages, and demographic shifts
through the adoption of new tech-
nologies. Artificial intelligence was a
particular focal point.

Printing press maker Koenig & Bauer
recognised early on that the future
of the printing and packaging sector
lies in seamless connectivity, intel-
ligent data analysis, and Al-powered
applications. The establishment of
Koenig & Bauer Kyana GmbH under-
scores the company’s commitment
to driving the digital transformation
of the industry as a key innovator.
At the booth of their strategic
technology partner, Google Cloud,
the printing technology group’s
new software subsidiary presented
practical use cases that vividly illus-

trated the potential of their latest Al
developments.

Al-Powered Solutions Capture
Visitor Attention

Koenig & Bauer is positioning itself
as a cross-industry innovation leader
with its Connected Packaging plat-
form. Developed in close collabora-
tion with Deloitte and Google Cloud,
this cloud-based platform for brand
owners, along with a corresponding
app for end consumers, is set to
elevate the shopping experience to
new heights.

A central exhibit on the Google
Cloud stand was a live demonstra-

tion of a Connected Packaging ap-
plication in the consumer electron-
ics domain. Using a fully automatic
coffee machine as an example, the

demonstration showcased how
Connected Packaging can enable

a personalised purchasing journey.
This innovative concept connects
the entire product lifecycle - from
the initial purchase decision to the
replenishment of consumables - in
an Al-supported, interactive, and en-
gaging manner. Augmented reality
(AR) provides personalised guidance
right from the point of sale through
to the unboxing experience, enrich-
ing printed product packaging with
digital value-added features and
information. The live demonstra-
tions generated significant interest,
with numerous visitors testing the
application firsthand.

A particularly noteworthy innova-
tion was the seamless integration
of Gemini, Google’s new Al, which
allows consumers to interact directly
with an Al chatbot via the packaging
itself, asking questions about the
product. This creates an entirely new
dimension of direct customer com-
munication. Another highlight was
the integrated image recognition
feature, which enables digital recog-
nition of packaging even without QR
codes or other design elements. This
ensures that the Connected Packag-
ing solution integrates smoothly into
existing production processes for
packaging manufacturers. For con-
sumers, usage is incredibly simple: no
separate app installation is required,
as interaction takes place via a
browser application. This minimises
barriers for consumers and enhances
the technology’s adoption.

New Opportunities Through Con-
nected Packaging

Connected packaging has cre-
ated several new opportunities,
including direct and personalised
communication with customers



in real time, strengthening brand
loyalty and trust, targeted marketing
campaigns and individualised offers,
transparent product traceability and
compliance with regulatory require-
ments, and Al-powered solutions for
the entire product lifecycle.

The trade fair showcase impressively
demonstrated how Connected
Packaging elevates customer en-
gagement and loyalty to a new
level. In particular, industry experts
from the consumer goods sector
were enthusiastic about the possi-
bilities of enriching printed product
packaging with digital value and
information, and actively sought
dialogue with the experts from
Koenig & Bauer Kyana.

Presentation by Sandra Wagner
on the Google Cloud Stage

A special highlight was the presenta-
tion by Sandra Wagner, CEO, Koenig
& Bauer Kyana, who, alongside
Michael Kollig, Director Customer
Engineering Europe North, Google
Cloud, provided exclusive insights
into how the company is leveraging
the power of Google Cloud and
Gemini to redefine product experi-
ences. Her presentation, titled ‘How
Koenig & Bauer Powers Tomorrow’s
Packaging with Google Cloud and
Gemini Al’, highlighted the innova-
tive Connected Packaging platform
and demonstrated how it bridges
the gap between traditional printing
and the digital world, setting new

1

standards for interactive brand com-
munication.

From Machinery Manufacturer to
Digital Pioneer

With a history spanning over 200
years, Koenig & Bauer presented
itself at Hannover Messe as an agile
technology group actively shaping
theindustry’s transformation. Digital
products and offerings complement
its printing technology, and the
company is focusing on developing
new business models and digital
solutions across the entire lifecycle
of print products.

“We are actively shaping the future

[ { i
of packaging. Connected Packaging
is the key to end-to-end digitalisa-
tion, where we are no longer just
optimising production, but also
opening up entirely new ways for
brands to interact with their custom-
ers. The significant interest shown
by visitors at Hannover Messe has
reinforced this for us,” says Wagner.
The impressive response at Han-
nover Messe indicates that the inter-
est in smart packaging solutions
continues to grow — and that Koenig
& Bauer, together with its technol-
ogy partners, is delivering forward-
thinking answers to the challenges
of the future.

-
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Connected Packaging is
the key to end-to-end
digitalisation, where
we are no longer just
optimising production,
but also opening up
entirely new ways for
brands to interact with

their customers
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Smithers Puts Brand Protection & Security
Packaging at $5bn
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Smither’s market study
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value for tracking,

tamper evidence, and
product authentication
will reach $4 billion
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Counterfeiting is a global problem
that impacts brand reputation and
carries potential risks to consumer
safety. The threat to businesses and
their customers, and the need to
enhance the security measures that
protect branded goods, has contin-
ued to drive the anti-counterfeiting,
branded protection, and security
packaging market.

‘The Future of Anti-Counterfeiting,
Brand Protection and Security Pack-
aging to 2030’ — a new comprehen-
sive market report from US-based
research firm Smithers, tracks how
this market will expand across the
next five years, at a compound an-
nual growth rate (CAGR) of 4.7%, to
reach $5 billion in 2030 (at constant
2024 pricing).

According to the latest Smither’s
market study in 2025, the total
global value for tracking, tamper-

evidence, and product authentica-
tion will reach $4 billion. Demand is
rising in response to changing retail
patterns with increasingly sophisti-
cated counterfeiting operations.
Anti-counterfeiting and brand
protection in packaging is based
around four main concepts. Track-
and-trace technologies have the
largest share of the market (44.6%
of global value in 2025); followed
by tamper-evident (30.4%); product
authentication (23.0%); and anti-
theft (2%).

The strongest expansion in the mar-
ket over the next five years will come
from track-and-trace technologies.
Leveraging advances in RFID chips,
smart devices, artificial intelligence,
and blockchain software, it will grow
at a CAGR of 8.2%, raising its market
share to 52.6% in 2030.

Cases of food fraud have risen ten-
fold in the past four years, threaten-
ing consumer safety and trust in
businesses involved in production,
distribution, and retail. This helps
make food the largest end-use
segment in the anti-counterfeiting
market in 2025, with 37% of the
global value.

Industrial goods are the second
largest product group, with over
26% of global value in 2025. Use of

security packaging technologies is
heavily biased towards higher-val-
ue and safety-critical components,
including electrical and electronic
equipment, and automotive and
aviation parts.

Other consumer packaged goods
account for 14% of the market. In
this sector, certain luxury brand
owners are now linking security
features to online digital product
passports (DPPs) for individual
products, adding a further level
of protection and reassurance for
customers.

Pharmaceuticals represent 6%
of the market. The sector makes
extensive use of tamper-evidence
closures and traceability codes,
which are increasingly becoming
mandatory in supply chains. Secu-
rity solutions for pharma packaging
are consequently forecast to have
the fastest growth across the re-
mainder of the decade.

As it evolves, the brand protection
packaging market will face other
challenges. These include how
to interface with the latest digital
technologies in supply chains, and
how to incorporate sustainable
security packaging fixtures that
enhance recyclability.



Tariff Pause Gives Relief to German Printing

Industry

In a temporary reprieve from rising
trade tensions, former U.S. President
Donald Trump has announced a 90-
day pause on the implementation of
proposed 25% tariffs on European
imports — a move that has offered
cautious optimism to German print-
ing equipment manufacturers, who
rely heavily on U.S. markets.

Koenig & Bauer: Holding Steady
Amid Global Uncertainty

Koenig & Bauer, one of Germany'’s
leading printing press manufacturers,
ended 2024 with solid financial re-
sults, reporting €1.3 billion in revenue
and an adjusted EBIT of €25.8 million.
The company credits a strong fourth
quarter and record-level order back-
log for the stability, even in the face of
broader economic uncertainty.
Looking ahead, Koenig & Bauer
anticipates a slight increase in rev-
enue and improved operating earn-
ings in 2025. However, executives
have noted that the company’s
long-term targets—especially for
2026—are increasingly dependent
on macroeconomic and geopo-
litical developments, including the
outcome of U.S. trade policy.

The imposition of import tariffs on
selected products, which is currently
being discussed in the United States,
will not only affect Koenig & Bauer
but also its main competitors, which
are predominantly based in Europe.
In principle, higher tariffs could exert
pressure on demand in the US mar-
ket and thus pose a challenge for the
entire industry. The extent to which
this decline can be offset cannot be
conclusively assessed at this stage.
In 2024, Koenig & Bauer generated
around 29% (previous year: around
23%) of its revenue in North America
and continues to view this market as
strategically important. Current as-
sessments indicate that the impact
is likely to remain manageable. Due
to its broad positioning in various
markets and its continued efforts
to enhance its efficiency, Koenig &
Bauer sees itself well positioned to
react flexibly to potential market
risks and to additionally strengthen
its competitiveness. It is pursuing
a strategic and flexible approach in
order to react quickly to changing
economic policies and to secure its

market position in the long term.
However, the 90-day pause on
tariffs gives the company critical
breathing room. North America is
a key market for Koenig & Bauer’s
highly specialized machinery, and
any disruption could challenge
its growth trajectory. With that
in mind, the company continues
to monitor trade developments
closely while pushing forward with
cost optimization and digital trans-
formation initiatives.

Heidelberger Druckmaschinen:
“No Need to Panic”

Heidelberger Druckmaschinen, an-
other heavyweight in German print-
ing technology, generates around
€400 million annually from the U.S,,
which constitutes roughly one-sixth
of its global revenue. CEO Juergen
Otto has taken a measured stance in
response to Trump's tariff rhetoric,
noting that “these threats should not
be taken too seriously,” especially in
light of the 90-day delay.

Otto emphasized that if tariffs were
eventually enacted, the cost burden
would likely fall on American custom-
ers. “There are no U.S. manufacturers
producing large-scale printing equip-
ment,” he pointed out, underscoring
Heidelberg’s unique position in the
market. In the meantime, Heidelberg
is focusing on expanding its digital
printing segment and reducing
dependence on any single region.

Broader Concerns Linger

Despite the pause, concerns remain.
The German Economy Ministry
recently flagged the country’s “ex-
ceptionally high” exposure to tariff
risks, especially in industrial exports.
Think tanks like the Kiel Institute
have warned that if the tariffs go
ahead after the 90-day window, EU
exports to the U.S. could fall by up
to 17%, potentially dragging down
European GDP by 0.4%.

This uncertainty is especially press-
ing for mid-sized industrial firms
that rely on global supply chains
and consistent trade conditions
— sectors where Germany, and
specifically its printing technology
leaders, play a dominant role.

ATemporaryRelief,notaResolution
The temporary suspension of
Trump’s proposed tariffs has given
German printing equipment manu-
facturers some short-term clar-
ity. But the broader picture remains
complex. Companies like Koenig
& Bauer and Heidelberger Druck-
maschinen are using this window
to reinforce their global strategies,
diversify product lines, and push
innovation—while preparing for
potential policy shifts down the line.
In the ever-evolving arena of trans-
atlantic trade, one thing is clear:
agility and foresight will be just as
valuable as engineering precision.
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SP1 2025 to Unravel Future of Screen Printing
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Although seasoned,
screen and pad
printing keep evolving
and advancing in
terms of precision,
automation, and
quality, applications
across different
market segments drive
continual innovation
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Keynote to unveil

speakers
groundbreaking advancements
in screen printing for global
brands, automotive innovation,
as well as printed and flexible
electronics

Screen Print Innovations (SPI) — the
leading global event dedicated to
screen printing - will be held at
Messe Essen, Germany, from 3-5
June 2025. From flexible electron-
ics to high-security printing, the
three-day event organised by the
European Specialist Printing Manu-
facturers Association (ESMA) will
showcase the latest breakthroughs
and connect industry leaders shap-
ing the future. As the world’s only
dedicated screen printing event, SPI
2025 is where researchers, manu-
facturers, and brands collaborate
on the next wave of technological
advancements.

More than 70 exhibitors and
thousands of visitors are expected
at Messe Essen. Print system devel-
opers, ink and other consumables
producers, integrators, distributors,
value-added resellers, print manu-
facturers, and product owners will
meet for the first time at SPI.

ESMA CEO Peter Buttiens says,
“Although seasoned, screen and

pad printing keep evolving and
advancing in terms of precision,
automation, and quality, applica-
tions across different market seg-
ments drive continual innovation.
We build on the experience of our
members and know-how accu-
mulated in over thirty years of our
service to the industry. Together
we have recognised the need for
a format which will present the
latest developments and discuss
the power of expanding, adapting,
or combining for specific market
requirements.”

Future of Screen Printing

An impressive lineup of keynote
speakers will present groundbreak-
ing advancements at the SPI In-
novation Theatre, highlighting the
transformative potential of screen
printing across multiple industries.
Sebastian Gepp, Head of Develop-
ment for Printed Electronics at
Kundisch GmbH & Co. KG, will dis-
cuss how screen printing enables
transparent conductive patterns
essential for next generation 5G
and 6G antennas. His sessions
will highlight how technology
enhances connectivity and sup-
ports future telecommunications
advancements.

FM Siebdruck Werbung Design
GmbH Managing Director Jan
Rother will explore the ScreenX
raster process, an innovative
technique that integrates logos,
characters, and symbols into raster
dots. This makes security printing
more tamper-resistant and difficult
to replicate, benefitting security-
critical applications.

Dr.-Ing. Eric Klemp, Head of Hydro-
gen and Additive Manufacturing
at Whitecell Eisenhuth GmbH & Co.
KG, will discuss how screen printing
accelerates the production of fuel
cells and electrolysers. His session
will focus on its role in manufac-
turing bipolar plates with high
conductivity and low permeability,
advancing sustainable energy solu-
tions.

Former Nike manufacturing and in-
novation strategist Chris Vacca will
break down the winning formula
for technology companies looking
to work with major brands. Through
real-world case studies, Vacca will
demonstrate how strategic think-
ing, vendor collaboration, and inno-
vation in sustainability, automation,
and digitisation can provide a com-
petitive edge - enabling attendees
to gain actionable strategies to win



new business and grow existing
partnerships with top-tier brands.
As industries push the boundaries
of design and functionality, form-
able substrates are transforming
the landscape of automotive light-
ing, printed electronics, and deco-
rative surfaces. Menno Bos, Sales
Manager International at Kimoto
Ltd. Europe, will explore the latest
advancements in high-efficiency
diffusion films and pre-cured hard-
coat PC technologies. With 25 years
of experience in functional coated
films and a background in industrial
automation engineering, Bos will
highlight how these cutting-edge
materials  enhance  durability,
aesthetics, and performance across
industries.

Attendees will gain insights into
breakthrough applications, from
flexible electronics to next-gen-
eration automotive surfaces, and
discover new ways to stay ahead in
a rapidly evolving market.

Dr. Philip Renners, Vice President
R&D at Witte Technology GmbH,
will discuss printed electronics
for biomedical applications at SPI
2025. Printed electronics offer clear
advantages over traditional designs
of electronic components in medi-
cal devices. Lightweight, flexible,
robust, and cost-efficient electronic
components can be produced
through additive manufacturing
using printing machines, which
are particularly suitable for use in
wearables and medical technology
applications. Production on special-

ised roll-to-roll printing machines
enables high-volume manufactur-
ing.

Exhibitor Showcase at SPI1 2025
Beyond expert-led sessions, SPI
2025's exhibitor showcase will fea-
ture leading companies unveiling
the latest advancements in screen
printing for automation, electron-
ics, and industrial manufacturing.
Sun Chemical will showcase inks for
human-machine interfaces, com-
bining functional and graphic inks
for enhanced visual impact and reli-
ability. Grlinig and SignTronic will
be presenting a modular concept
for automated screen production.
KIWO will introduce new screen-
printable protective films for safe-
guarding sensitive surfaces, while
INO will display a fully automatic
modular machine for high-precision
printing on sensitive foils.

Proell will feature chemical prod-
ucts and adhesion promoters for
in-mold decoration and industrial
applications. CST will unveil a new
machinery series with high resolu-
tions and laser power.

Among other exhibitors, TECHNI-
GRAF will showcase an upgraded
combination dryer featuring UV
and IR radiation, THIEME will pres-
ent a fully automatic screen print-
ing system for various industrial
sectors, and Luscher Technologies
will unveil a groundbreaking inno-
vation exclusively at SP1 2025.

Technology of Choice for Indus-

trial, High-tech Applications
Screen printing is no longer just a
printing method - it's an innova-
tion driver for industries worldwide.
Screen  printing remains  the
technology of choice for most in-
dustrial and high-tech applications.
Automotive, printed electronics,
Internet of Things (IoT), healthcare,
luxury packaging, and textiles are
examples of how screen printing
has established itself as a reliable
manufacturing solution.

Although mature, the process
keeps on evolving and advancing in
terms of precision, automation, and
quality. At the same time, it keeps
its promise of resource efficiency
and adaptability both in terms of
volume and stability requirements.

Opening Hours:
(3-4 June 2025) 10am -6 pm, (5
June 2025) 10 am -4 pm.
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WEPACK 2025 Ends on High Note, Sets New

Records
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The three-day expo
welcomed a whopping
1,38,614 visitors from
home and abroad,
marking a 51.37%
increase compared to

2023 ) )
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WEPACK 2025, the premier global
packaging industry exhibition,
concluded at Shanghai New Inter-
national Expo Centre (SNIEC) with
resounding success.

The three-day expo welcomed

a whopping 1,38,614 visitors
from home and abroad, marking
a 51.37% increase compared to
2023. Of these, 18,806 were inter-
national visitors — an astonishing
year-on-year growth of 189.19% -
setting new records in the show's
history.

This year's edition saw a major
expansion in scope and influ-
ence. With an exhibition area
of 1,20,000 sqg m, WEPACK 2025
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brought together over 1,500
domestic and international ex-

hibitors, showcasing more than
1,000 pieces of equipment across
the full packaging industry chain.
The event featured over

20 new

product launches, underlining
the sector’s rapid innovation and
dynamism.

WEPACK 2025 further solidified
its role as a global platform for
collaboration. Over 100 industry
associations from China and
abroad visited in organised
groups, fostering a rich environ-
ment for international exchange.
The Targeted Attendee Program
(TAP) team successfully facilitated
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898 business matching sessions,

including 318 cross-border
matchmaking meetings, resulting
in numerous new global trade
partnerships and concrete coop-
eration agreements.
. = = ‘.. =

The atmosphere throughout the
event was vibrant and engaging.
Attendees explored specialised
exhibition zones, participated
in high-level procurement talks,
and actively pursued new market
opportunities, further showcas-
ing WEPACK’s powerful influence
in connecting global packaging
stakeholders.

Beyond the exhibition floor, 35
professional on-site events were



held, offering attendees a wealth
of industry insights and business
prospects. Highlights included
the GC 020 Outlet Sales Event,
which featured exclusive offers
on equipment, consumables, and
accessories, as well as the Vietnam
Investment Day Forum, providing
strategic guidance for Chinese

packaging companies to expand
their footprintinto Southeast Asia.
WEPACK 2025 not only showcased
a plethora of cutting-edge tech-
nologies and solutions, but also
served as a catalyst for global co-
operation, supply chain synergy,
and sustainable development
across the industry.

The 2026 edition will take place
at Shenzhen World Exhibition &
Convention Center in April. With
continued enhancements in scale,
content, and service, WEPACK
2026 promises to deliver an even
more impactful and forward-
looking platform for the global
packaging community.

Highcon Files for Bankruptcy

Highcon Systems, an Israeli digital
cutting and creasing solutions
provider, has filed for bankruptcy
protection under Chapter 10 insol-
vency law, citing severe cash flow
issues triggered by $10m (£7.72m)
in postponed orders, geopolitical
instability from the Israel-Hamas

conflict, and looming US tariffs.
Despite a successful 2023 restruc-
turing and a strong post-Drupa
2024 order pipeline, the company
has laid off 50 employees, retaining
only 20 staff to sustain operations.
Highcon’s shares plummeted 78%
to NIS5.5, slashing its market cap

to NIS2.42m (£508k). Major inves-
tors include Benny Landa’s Landa
Ventures. Known for its Euclid and
Beam series machines, Highcon
serves UK clients like Linney and
Durham Box, but faces an uncertain
future amid global trade tensions
and eroded customer confidence.

Highcon
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Canon and Silicon21
share a powerful,
long-standing
partnership that has
been instrumental in
transforming Eqypt’s
imaging and printing

landscape
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In an era where digital transfor-
mation is reshaping industries,
strategic partnerships play a
pivotal role in delivering cutting-
edge solutions. Canon, a major
player in imaging and printing
technology, has forged a power-
ful collaboration with Silicon21,
a key player in technology dis-
tribution, to meet the evolving
demands of Egypt’s business
landscape.

In this exclusive interview, Amine
Djouahra, B2B Business Unit Direc-
tor at Canon Central & North Africa,
and Ayman Gad, General Manager
at Silicon21 CRM, discuss how this
partnership is redefining service
delivery, enhancing business ef-
ficiency, and driving technological
leadership in Egypt’s B2B sector.

How does Canon’s B2B strategy
align with the evolving needs of
the Egyptian market?

Canon’s B2B strategy is tailored
to support the evolving demands
of Egypt's rapidly transforming
business landscape by offering in-
tegrated solutions that go beyond
just products. With Egypt’s ICT sec-
tor growing by 15.2% in 2022/2023
and contributing 5.1% to GDP,
businesses across various indus-
tries—ranging from corporate and
education to retail and professional
printing—are embracing advanced
technologies to enhance efficiency
and drive digital transformation.
Canon is committed to enabling
this shift through strengthened dis-
tribution channels, direct customer
engagement, and value-driven
solutions.

In partnership with Silicon21, Canon
ensures that businesses have access
to state-of-the-art imaging and
printing technologies, from high-
performance office printers to intel-
ligent workflow solutions. These
innovations help organizations
streamline operations, reduce costs,
and boost productivity. Whether in
professional printing, commercial
applications, or creative industries
such as interior décor and personal-
ized branding, Canon'’s technology

leadership—combined with Sili-
con21’s market expertise—empow-
ers businesses to stay competitive
in Egypt’s evolving B2B ecosystem.

Can you elaborate on the nature
of the partnership between
Canon and Silicon21 and how it
enhances service delivery to B2B
clients?

Canon and Silicon21 share a power-
ful, long-standing partnership that
has been instrumental in transform-
ing Egypt’s imaging and printing
landscape. For over two decades,
Silicon21 has established itself as
a market leader in technology dis-
tribution, building a reputation for
excellence through its deep indus-
try expertise, expansive network,
and unwavering commitment to
innovation.

As Canon's trusted partner,
Silicon21 has played a pivotal role
in ensuring seamless market pen-
etration, delivering cutting-edge
solutions to businesses across
various sectors. Together, Canon’s
pioneering technology and Sili-
con21’s strategic market leadership
create a synergy that continues to
drive business success, setting new
industry benchmarks in Egypt.

This partnership is built on a shared
commitment to value-driven solu-



tions, prioritizing service excellence
beyond just product sales. By offer-
ing tailored training, advanced sup-
porttools, and a strong focus on con-
sumables and spare parts, we enable
businesses to maximize efficiency
and reduce downtime. Together, we
ensure that B2B clients—whether in
corporate offices, retail, education,
or professional printing—receive
not only state-of-the-art products
but also the necessary support to
optimize their workflows and drive
long-term success.

What specific verticals does
Silicon21 focus on, and how
do Canon’s products meet the
requirements of these markets?
Silicon21 focuses on key verticals
including digital imaging, network-
ing, data communication, and
cybersecurity. Within the imaging
space, there is strong demand across
corporate environments, educa-

tional institutions, and professional
printing sectors, where businesses
require high-quality, efficient, and
cost-effective printing solutions.

Canon'’s extensive product portfolio
aligns perfectly with these indus-
tries. For corporate and education
sectors, Canon’s multifunctional
office printers offer secure, high-
speed document processing with
smart workflow integration. In
professional printing and interior
décor, Canon’s large-format and
specialty printers provide excep-
tional color accuracy and versatil-
ity, allowing businesses to produce
high-impact visuals with precision.
With Canon’s innovative technol-
ogy and Silicon21’s expertise in
distribution and service, we ensure
that businesses across these ver-
ticals are equipped with solutions
tailored to their evolving needs.

How does the partnership
between Canon and Silicon21
contribute to technological lead-
ership in Egypt’s B2B segment?
Canon has consistently led the
imaging and printing industry with
its commitment to innovation,
and its partnership with Silicon21
reinforces this leadership in Egypt’s
B2B market. By combining Canon’s
cutting-edge  technology  with
Silicon21’s deep market insights
and robust distribution network,
businesses gain access to industry-
leading solutions designed to
enhance productivity, creativity,
and operational efficiency.
Through this collaboration,
businesses benefit not just from

advanced printing and imaging
products but also from a complete
ecosystem of support, including
training, after-sales service, and
specialized solutions for various
industries. Whether through intel-
ligent automation in document
management, superior print quality
for professional applications, or scal-
able solutions for corporate environ-
ments, this partnership ensures that
Egyptian businesses stay ahead in
an increasingly competitive and
digitized landscape.

What future developments can
we anticipate from the Canon
and Silicon21 partnership in
terms of product offerings and
market expansion?

Looking ahead, Canon and Silicon21
are committed to driving further
innovation and expanding market
reach in Egypt’s B2B sector. With
Canon’s continuous investment
in R&D and upcoming product
launches, businesses can expect
even more advanced imaging and
printing solutions designed to
enhance efficiency, sustainability,
and creative possibilities.

Silicon21 will continue to strength-
en its distribution channels, expand
service offerings, and introduce
specialized training programs to
ensure that customers maximize
the value of their Canon invest-
ments. Together, we aim to set
new benchmarks in the Egyptian
B2B market, offering end-to-end
solutions that empower businesses
to scale, innovate, and thrive in an
ever-evolving digital era.
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Through this
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products but also from
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Future-Proof Workflows
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The digital revolution
has irrevocably

altered the landscape
of manufacturing,
placing unprecedented
demands on industries
like print, packaging,
and consumer goods
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Mastering Automation, Data, and
Agility in Modern Manufacturing
The digital revolution has irrevoca-
bly altered the landscape of manu-
facturing, placing unprecedented
demands on industries like print,
packaging, and consumer goods.
Aging labor forces, razor-thin
margins, and volatile supply chains
have left businesses scrambling
to keep pace. Yet, amid these
challenges lies a transformative
opportunity: intelligent workflow
infrastructures. These systems—
rooted in automation, data inte-
gration, and modular design—are
no longer optional but essential
for survival in an era where speed,
precision, and adaptability define
market leaders.

This article dives into the blueprint
for building workflows that not

only streamline today’s opera-

tions but also pivot seamlessly for

tomorrow'’s disruptions. From the
shop floor to the cloud, we explore
how to:

+ Eliminate  bottlenecks  with
rules-based automation, reduc-
ing manual touchpoints by up
to 80%.

+ Centralize control using MIS/ERP
systems as the “single source of
truth,” bridging siloed depart-
ments and external partners.

« Future-proof investments
through modular, cloud-native
tools that adapt to evolving
technologies like Al and loT.

« Conquer data chaos by harmo-
nizing disparate formats (XML,
JDF, JSON) into actionable

insights.

We'll dissect real-world strategies
for overcoming legacy hurdles,
from retrofitting analog equip-
ment to deploying Al-driven
schema mapping. Whether you're
a commercial printer battling cus-
tom job complexity or a packaging
converter eyeing on-demand
production, this guide offers a
roadmap to resilience.

What's Inside?

+ Automation in Action: How plat-
forms like Enfocus Switch and
Ultimate Bindery are slashing
prepress delays and automating
bindery setups.

- Data as the New Currency: Why
PDF/X-4 standardization and
Al-powered preflight tools are
non-negotiable for error-free

- -

workflows.

+ The Cloud Advantage: Cut-
ting costs with pay-as-you-go
models while scaling operations
globally.

« Hybrid  Customer  Models:
Blending B2B EDI integrations
with B2C storefronts to capture
diverse revenue streams.

The clock is ticking. Companies

clinging to manual processes risk

obsolescence, while early adopters
are already reaping 30% efficiency
gains. Ready to transform your

workflow from a cost center to a

competitive edge? Let's begin.

1. Layered Infrastructure: Build-
ing Blocks of Automation
Intelligent workflows rely on

interconnected layers that balance
modularity and integration.

Production Layer:

« Automation Tools: Platforms
like Enfocus Switch and rules-
based pipelines automate job
onboarding, preflight checks
(using Pitstop Server or callas
pdfToolbox), and imposition.

+ Process Steps: Streamline input
(via Web2Print portals or XML/
EDI feeds), prepress (auto-
mated PDF/X-4 standardization),
output (digital/offset device
routing), and delivery (tracking
integration).

« Flexibility: Digital presses enable
“late binding,” allowing last-
minute job rerouting based on
capacity or deadlines.

Process Management Layer:

+ Rules-Based Control: Systems
monitor job status, load balance
across devices, and trigger alerts

for exceptions (e.g., missing
files).
+ Vertical/Horizontal Integration:

Sync data between prepress,
press, and finishing (e.g., JDF-
driven bindery setups with
Ultimate Bindery).

+ Business & Information Manage-
ment Layer:

« MIS/ERP Centralization: Acts
as the “single source of truth”
for job tickets, inventory, and
customer data. Modules include
estimating, CRM, and real-time
dashboards.

+ Cloud Integration: Solutions like
PrintLogic or EFI Monarch enable
remote access and scalability.

« External Interface Layer:

+ APIs & Web Portals: Direct
ERP-to-ERP integrations with
clients automate order entry and
billing. B2B portals (e.g., custom
storefronts) let clients track jobs
in real time.

2. MIS/ERP: The Heart of Intel-
ligent Workflows

A robust MIS/ERP system is non-
negotiable for scalability.

Core Features:

» Job Ticketing: Captures specs
(substrate, color profiles, finish-
ing) via XML/JSON feeds.

+ Shop Floor Tracking: Monitors



press uptime, material usage,
and labor costs.

« Cloud vs. On-Premise: Cloud
solutions (e.g., Avanti Slingshot)
reduce IT overhead, while on-
premise systems offer deeper
customization.

+ Implementation Challenges:

« Legacy Systems: Older equip-
ment may lack JDF compatibility,
requiring middleware like Adep-
tia for connectivity.

. Data Silos: Overlapping tools
(e.g., multiple W2P solutions)
create fragmentation. Normalize
data upstream using MIS-driven
workflows.

3. Cloud & Modular Solutions:
Flexibility Meets Efficiency

Cloud Advantages:

- Cost Savings: Pay-as-you-go
models (e.g., Salesforce for CRM)
eliminate upfront hardware
costs.

«+ Scalability: Easily add modules
(e.g., Al-driven estimating tools)
without  disrupting  existing
workflows.

« Modular Best Practices:

+ Mix & Match: Pair Enfocus Switch
for automation with Ultimate
Impostrip for imposition.

« Avoid Silos: Use middleware to
bridge disjointed systems (e.g.,
connect digital presses to legacy
bindery equipment).

4, Data Standardization: The
Rosetta Stone of Automation

Key Formats:

+ XML/JDF: Industry standards for
print job specs, enabling press-
to-bindery communication.

« JSON/API: Facilitates cloud inte-
grations (e.g., pulling client data
from Shopify into an MIS).

« PDF/X-4: Ensures print-ready
files with embedded color pro-
files and fonts, reducing manual
prepress fixes.

Al-Driven Mapping:

Tools like Informatica use machine
learning to auto-map client data
fields (e.g., “Due Date” in a client’s
CSV to “Delivery Date” in your MIS).

5. Challenges & Tactical Solu-
tions

Legacy Equipment:

+ Retrofit older devices with loT
sensors or use hybrid workflows
(e.g., manual entry for analog
presses paired with automated
digital lines).

+ Exception Handling:

+ Checkpoints: Flag missing files
via automated preflight; route
exceptions to CSRs or prepress.

« Smart FTP: Use tools like Liquid
Files to auto-capture missing
metadata from client uploads.

« Labor Shortages:

« Automate repetitive tasks (e.g.,
Ultimate Bindery for setup-free
finishing) to free staff for high-
value roles.

6. Endgame: Agility Through
B2B/B2C Hybrid Models

B2B Workflows:

. Custom Portals: Offer clients
branded hubs for ordering,
proofing, and tracking.

+ EDI Integration: Automate high-
volume orders (e.g., CPG packag-
ing) with XML-based purchase
orders.

B2C Workflows:

+ Constrained Design: Use tools
like DesignNBuy for templated
products (e.g., business cards).

+ Al-Driven Customization: Plat-
forms like Cimpress leverage
Al to auto-correct customer-
uploaded files.

Hybrid Strategy:

Blend automated B2C storefronts

with CSR-managed B2B exceptions
(e.g., complex packaging jobs
requiring substrate approvals).

7. Roadmap to Implementation
Start Small: Automate onboarding
first (e.g., deploy a W2P portal for
20% of orders).

Standardize Processes: Enforce
PDF/X-4 and preflight rules to
reduce errors.

Invest in Training: Upskill staff on
MIS analytics and exception man-
agement.

Phase In Cloud Tools: Migrate
file storage and MIS to the cloud
incrementally.

Monitor & Iterate: Use dashboards
to track automation ROl (eg.,
reduced touchpoints per job).

Final Takeaway:

o\ae®
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The future belongs to businesses
that treat workflows as living sys-
tems—adaptable, data-driven, and
customer-centric. By prioritizing
automation, breaking down data
silos, and embracing modularity,
print and packaging firms can turn
today’s disruptions into tomor-
row’s opportunities.
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For wide-format print
businesses, exploring
opportunities with
direct-to-object
printing can be a
lucrative additional
offering that sets
them apart from their
competition
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For print service providers (PSPs)
the world over, there are a large
number of reasons to attend
trade shows. According to FESPA
Global Print Expo, 92% of visitors
to FESPA Amsterdam 2024 were
looking to invest in equipment in
the following 12 months. Pair that
with a key finding from the most
recent FESPA Print Census that
55% of respondents want to enter
new markets and expand their
service and application offerings,
and it paints a vivid picture of the
desire to diversify.

With customer expectations rising
and profit margins consistently
under pressure, wide-format
print businesses are increas-
ingly looking for new ways to
add value, win new customers,
and remain competitive. Though
diversification into new markets
has a significant appeal, the risk
factor can sometimes stop print-
ers in their tracks. But diversifying
doesn’t have to mean a complete
change in direction. In fact, some
of the most successful diversifica-
tion strategies are those that
build upon a business’s existing
capabilities and customer base.
For wide-format print businesses,
exploring  opportunities  with
direct-to-object printing can be
a lucrative additional offering
that sets them apart from their
competition.

Thinking Beyond the Banner
Picture this scene where a wide-
format print provider specialising
in events has a customer who is
planning an upcoming confer-
ence, for which they require ban-
ners, floor graphics, and signage.
However, since these items are
far from all the print that the
customer requires to pull off a suc-
cessful event, could there be an
opportunity for the wide-format
print provider to offer more?

By adding direct-to-object
printing to their offering, event
specialists can provide clients
with branded items like reusable
water bottles, coffee cups, tote
bags, even customised candles.
These products not only boost
brand visibility but also help

clients deliver a more cohesive,
memorable experience. Whether
it's a sporting event, a corporate
conference, a product launch, or
any other kind of event, attendees
are more likely to remember, and
reuse, thoughtfully branded swag.
For print providers, this presents
a valuable opportunity to upsell.
Instead of stopping at signage,
they can now say, ‘Would you like
branded cups to go with that?’
It's a simple step that enhances
the customer relationship while
unlocking new revenue from
existing projects.

Diversification into DTO
Despite  the complementary
nature of applications for banners
and signage, direct-to-object
printing can sometimes seem like
a daunting new market to enter,
especially as wide format has seen
commercial success. Luckily, the
technology is more accessible
than many may think. The Inkcups
Helix digital cylinder printer is
user-friendly, space-efficient, and
requires minimal setup, serving
as a perfect entry point for busi-
nesses that want to expand their
services without overhauling their
entire production floor.

The direct-to-object UV inkjet
printing is ideal for shorter runs
and personalised applications,
serving as an ideal add-on for
wide-format print products. As
diversification isn't just about
adding products, but also about
forging a deeper connection
with customers, the Inkcups Helix
technology will enable print busi-

nesses to evolve from being a
mere supplier of one-off jobs to a
trusted partner offering complete
solutions for customer brands.

An Evolving, Innovative Tech-
nology

Direct-to-object print technol-
ogy continues to offer a myriad of
growth possibilities. One such is
the Inkcups X5-T High Throw UV
printer, which will be launched at
this year’s FESPA in Berlin. The new
technology expands the range of
objects that can be printed on,
accommodating items with more
complex or taller shapes while
maintaining print quality and
precision.

This opens up even more ap-
plication potential across sectors
like packaging, gifting, industrial
branding, and bespoke promo-
tional goods. From cylindrical
bottles and aluminium cans to
custom gift boxes and high-end
retail packaging, businesses can
now offer truly differentiated
products in smaller batches with
fast turnarounds.

Adopting this new technology is
more than an upsell opportunity.
For wide-format printers, particu-
larly those serving industries such
as craft food and drink, cosmetics,
and hospitality, DTO technology
could represent an entirely new
customer base. Independent
brands and local producers often
look for affordable ways to create
personalised, premium packaging
in small volumes, and direct-
to-object printing could be the
answer.



Say What!

Move Over Pokémon—Here Come the V(

Trading Cards

You've heard of trading cards
featuring baseball legends, comic
book superheroes, and maybe even
K-pop idols. But what if we told you
there’s a set of collectible cards star-
ring... *venture capitalists*?

No, you're not hallucinating from
too much coffee.

A startup called Allocations—which
builds tools for private market invest-
ing—decided the finance world
needed a little more flair. Their solu-
tion? Glossy, professionally designed
VC trading cards that spotlight Silicon
Valley’s top dealmakers like the stars
they think they are.

Each card features a photo of the
investor, their portfolio highlights,
and quirky factoids. Some even have
stats like how many unicorns they've

backed, or their average Series A valu-
ation. It's basically Top Trumps meets
TechCrunch.

The idea started as a tongue-in-
cheek holiday gift for clients. But the
cards went viral in VC circles, prompt-
ing actual trading, hoarding, and a
few intense office showdowns over
who got the Marc Andreessen or the
Aileen Lee card.

It's part parody, part love letter to the
ecosystem of startup funding, and a
weirdly genius bit of branding.
According to Allocations’ founder,
the goal was to “make finance a
little more fun.” Mission absolutely
accomplished.

Now if only someone would make a
holographic limited-edition “Unicorn
Whisperer” card...

Stoned! Book Lovers Could Care Less

Book lovers have always held on to
their precious book marks, marking
pages after pages in between their
compulsive habit of reading. But
from paper to ribbon to fabric, felt,
wood, and even precious metals,
bookmarks have eventually raced
on to marble, giving book nerds an
elevated sense to their reading ex-

perience, by literally mounting their
favourite book onto a bookmark!
Sounds quirky?

British designer Paul Cockridge’s The
Bookmark is everything a bookmark
is not supposed to be: heavy to lift,
difficult to carry, and bigger than the
book itself. The work alters the power
balance between page keeper and

book, tethering it to its place.

Dutch stone supplier SolidNature
gives the varied aqua coloured
stone with gold, tan, and brown
veining using Laguna Quartzite,
and the black with intensive goldish
colouration veins of Aurea Vesperati
that makes the simple geometry of
a wedge-shaped bookstand, with
its large flat planes, becoming the
perfect uninterrupted canvas to
show off this intricately veined
material to its full effect.
Cocksedge’s hand-selected blocks
of stone are being used for the small
and large versions of The Bookmark,
processed at SolidNature’s work-
shop in Amsterdam, using CNC carv-
ing to cut and shape with precision
and hand polish for finish.

Another masterpiece is the White Mar-
ble bookmark limited edition, each
of which comes certified, numbered,
and signed by Cocksedge himself,
which tethered to a lamp can create
long or wide shapes, and be adapted
to fit into various interior spaces.

“The Bookmark radically changes
the book as an object, making it an
active part of the surrounding space,
almost an object of veneration on its
rocking altar,” says Cocksedge.

Do book lovers care less!

94

The Bookmark radically
changes the book as

an object, making it

an active part of the
surrounding space,
almost an object of

veneration on its
9

rocking altar
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Peter Dahmen has
spent decades turning
the humble sheet of
paper into surreal
sculptures that jump,
twist, and bloom right
before your eyes

ME Printer May-June 2025
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Say What!

Peter Dahmen'’s Paper Sorcery Pops Off the Page!

S SAUNAdINAS dN d0d

Pop goes the paper! If you've
ever dreamed of your sketchpad
springing to life like a magician’s
hat—ta-dal—then welcome to the
wonderful, whimsical world of Peter
Dahmen, the undisputed wizard
of pop-up paper art. Teaming up
with the equally paper-obsessed
folks at Poposition Press, Dahmen is
unleashing a glorious book-shaped
spectacle called Pop Up Sculptures,
and it’s about to fold, unfold, and re-
fold your perception of paperforever.

WholsThisPaperWizard,Anyway?
Born in 1967 (yes, paper was already
invented), Peter Dahmen has spent
decades turning the humble sheet
of paper into surreal sculptures that
jump, twist, and bloom right before
your eyes. His works have zigzagged
across the globe, dazzling visitors
at fancy exhibitions in Korea and
Taiwan. And though he’s rubbed
elbows with big brands and even the
mighty Netflix, Peter still finds bliss in
folding abstract, all-white paper into
mesmerizing geometry like some
zen origami master from the future.

About Poposition Press (A.K.A.
The Booksmiths of WOW)
Founded in 2013 by lovers of all
things foldy and fabulous, Poposi-
tion Press makes books, cards, and
prints that pop—literally. From
punk illustrators to classic icons
like Keith Haring, they've curated a
dream team of creative mavericks.
If you want quality that screams
“handmade with heart,” they’ve got
glueandglitterinall theright places.

So, What's This Magical Book?
Behold: Pop Up Sculptures, a
jaw-dropping, page-flipping, art-
hugging marvel featuring SIX of
Peter’s finest three-dimensional cre-
ations. Each piece of abstract white
papery goodness blooms from
the book like a scene from a fairy
tale—with zero fairy dust needed.
« Standard Edition: A classy hard-
boundvolumewith sixsculptures,
aforeword by pop-up legend Da-
vid A. Carter, and dual-language
magic (English & German). Pages
open flat to 11" x 17" so nothing
feels cramped—because great
art deserves room to shine.
+ Special Edition: Oh, you fancy?
Then treat yourself to six more
pop-up sculptures in a second
volume, all wrapped up in a sleek,
laser-etched acrylic slipcase that
looks like it came straight from
a design museum gift shop. Plus:
each copy is signed and num-
bered by Peter himself, which
basically makes you royalty.

Why Kickstarter? Why Now?

Because magic doesn’t fund itself!
Peter is calling upon fans, dreamers,
and lovers of kinetic paper things
to help make this project soar.
Through Kickstarter, you can claim
your copy, standard or special, and
finally hold in your hands the same
paper wizardry that once lived only
onscreensand exhibition pedestals.

The Origin Story
(Cue Flashback Music...)
Peter’s paper journey began back

in his student days in Dortmund,
Germany, where he studied Com-
munication Design but accidentally
fell into the 3D-paper-rabbit-hole
and never came out. A YouTube
video of his sculptures in 2010
went mega-viral, launching him
into the Internet’s collective heart
and the inboxes of MoMA, Netflix,
The Jim Henson Company—you
know, just the usual Tuesday stuff.

But Peter says it best himself:
“What's a video compared to the
experience of holding the real
thing in your hands?”

Indeed, sir. Indeed.

Ready to Make It Yours?

Head over to the Kickstarter cam-
paign and pledge your allegiance
to the kingdom of pop-up art.
Choose your edition, clear some
space on your coffee table, and
get ready to wow your guests,
your cat, and maybe even yourself.

Pop Up Sculptures isn’t just a book.
It's a gallery. A magic trick. A sculp-
ture show in your living room.

So grab one, and let your fingers do
the unfolding.




Japan Unveils Fully 3D-Printed Train Station

Built in Under
3 Hours

Japan has once again pushed the
boundaries of innovation, this
time unveiling what’s believed
to be the world’s first fully 3D-
printed train station. The project,
located in Wakayama Prefecture,
was led by the West Japan Rail-
way Company (JR West), known
for its commitment to cutting-
edge infrastructure and efficient
public transport.

Initially announced on March 11,
2025, the station was constructed
in record time — under three hours
— and assembled on March 26. The
compact, 10-square-meter structure
was printed off-site by Serendix, a
company specializing in 3D-printed
homes, and delivered in four modu-
lar sections via rail. Crews quickly
pieced them together during a
scheduled break in train service.
While the station may be small, the
impact is significant. The 3D print-
ing method slashed both time and
cost, reportedly halving the price
compared to conventional rein-
forced concrete builds. Importantly,
the structure is designed to with-
stand the powerful earthquakes
that frequently affect the region.
Once operational in July, the station
will serve residents of Arida, offer-
ing easy access to the remote island
of Jinoshima — a favorite summer
getaway.
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The project highlights Japan'’s
broader approach to transportation
infrastructure. Unlike many coun-
tries where public transport is state-
run, much of Japan’s railway system
is operated by private companies
like JR West. These companies not
only manage transit lines but also
invest in real estate development,
enabling rapid urban growth
around transport hubs and fueling
further innovation in the process.

Japan’s success with privatized
rail stands in sharp contrast to
countries like the UK, where priva-
tization has often resulted in higher
costs and declining service. Instead,
Japan’s model shows how careful
regulation, long-term investment,

1453, Magonza.
Gutenberg invents
movable type.

and forward-thinking tech — like
3D printing — can keep public
transportation efficient, accessible,
and ahead of the curve.
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The Largest International Expo for the Printing, Signage, Graphic and Imaging Industries in the Middle East and Africa Region

oo 2025

Sign & Graphic Imaging Middle East

22, 23, 24 SEPTEMBER 2025 | DUBAI WORLD TRADE CENTRE

OUR INDUSTRYLEADING SHOW PROFILES

» LARGE FORMAT PRINTING » DIGITAL DISPLAY » PRINT ON PAPER
» SIGNAGE » RETAIL POP/POS » LABELING
» OUTDOOR ADVERTISING » MULTI-FUNCTION PRINTERS » ROBOTICS
» 3D PRINTING » PREMIUM GIFTS & PROMOTIONS » MEDIA
» FABRICATING » SCREEN PRINTING & > INK
» METAL CUTTING & ENGRAVING HEAT TRANSFER PAPER » ARTIFICIAL INTELLIGENCE
» TEXTILE » LED P SELF ADHESIVE & ACRYLIC
— R
BOOK YOUR BOOTH NOW FOR SGI DU BAI 2025
YRR T U AT R S MERDN e e - WA W
KEY PILLARS
1 A = T Ll LN A,
" INNOVATIVE BUSINESS GROWTH: EXPERT INSIGHTS SUSTAINABLE
Unlock potential Gain insights from FUTURE:

"  SOLUTIONS:

Join a platform
committed
to advancing
sustainability in
print and signage.

partnerships,
generate high-quality
leads, and boost your
brand’s visibility.

industry experts

through seminars
and workshops that
sets the pace for the
future.

Experience
groundbreaking
technologies, and
the latest industry
innovations.

www.signmiddleeast.com
PARTICIPATE I CONNECT I STRIKE A DEAL

For More Information, Please Contact: RANJIT

@®+971 50 6452752 AEc N Cﬁ
®+971 43435777 Emone o o b o PRINTS

Oranjit@iecdubai.com



MADE FOR HIGH QUALITY
MASS PRODUCTION
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Piezo Electric Printheads
Realize a wider color gamut to reach
a print result of up to 1200 dpi

Waterbased Brother Ink
Achieve a high color depth and
an excellent print result

Bulk ink system
filter and degassing of all inks

Industrial maintenance station
to enable continuous print operations

Built in humidifier
that helps controlling the
environment in the machine




