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Create your perfect printing
and converting workflow

END-TO-END FLEXIBLE PACKAGING

One complete solution is your fully integrated and
connected flexible packaging printing and
converting by BOBST. Bringing you digitalization,
automation, sustainability and connectivity.
Interested in reducing waste and error risk, whilst
optimize productivity and performance?

Find your local BOBST representative at
www.bobst.com/contact
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The new peak performance class.
Speedmaster XL 106.

Thanks to a wide range of innovations and artificial intelligence, it is now
even more productive. The Speedmaster XL 106 is the perfect solution for all
areas of print: commercial, packaging, label, leaflet, inmold, and UV printing.
Peak performance in every dimension.
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Editor's Note

The printing and packaging industry in
the Middle East

The printing and packaging industry in the Middle East is undergoing
a remarkable transformation, and the recently concluded *Gulf
Print & Pack 2024* in *Riyadh, Saudi Arabia* was a testament to
this dynamic evolution. As the region’s premier event for the
sector, the exhibition provided a crucial platform for industry
leaders, manufacturers, and innovators to showcase the latest
advancements in digital printing, packaging, and labeling solutions.

*ME Printer* had the privilege of being at the heart of the action,
engaging in exclusive interviews with top exhibitors and key
stakeholders who are shaping the future of the industry. Our in-depth
conversations with *leading companies* and *decision-makers from
Informa, the organizers of the event, revealed valuable insights
into market trends, investment opportunities, and the growing
role of **sustainability and automation* in printing technologies.

From cutting-edge UV printing solutions to Al-driven workflow
automation, Gulf Print & Pack 2024 reinforced Saudi Arabia’s growing
influence as a *printing and packaging hub* in the region. With ambitious
economic diversification plans under *Vision 2030% the Kingdom is
attracting globalinvestments, fostering local production,and embracing
the latest technological advancements to drive innovation in the sector.

In this edition, we bring you *exclusive interviews, industry analyses,
and key takeaways* from the exhibition, offering our readers a
comprehensive view of where the market is headed. As always, *ME
Printer* remains committed to delivering authoritative coverage,
ensuring that you stay informed about the most critical developments
in the industry.
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This issue is all about high profile
interviews with industry leaders
in the Middle East as well as full
coverage of landmark events
such as Gulf Print & Pack 2025 as
well as FESPA Middle East 2025.
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News

Regional

Borouge Inks Supply Deals for Advanced
Packaging Solutions

44

The unique Borealis
Borstar process and
catalyst technology
enables the Abu Dhabi-
based petrochemicals
company to provide a
differentiated range

of polyethylene and
polypropylene products

bb

Borouge, a leading petrochemicals
company that provides innovative and
differentiated polyolefin solutions for a
variety of key sectors, has announced
new supply agreements through
collaborations with four companies
valued at over $100 million.

Borouge signed agreements to
supply advanced polyethylene (PE)
and polypropylene (PP) with four
companies: ALPLA for high-quality
advanced packaging solutions, Beri-
cap for high-performance closures
and dispensing systems, INDEVCO
Group for sustainable packaging
solutions, and Taghleef Industries
for durable and flexible packaging
films. The deals will further reinforce
Borouge’s commitment in advancing
sustainability and delivering cutting-
edge materials.

The new partnerships are expected
to meet the evolving needs of the
packaging industry, reflecting Bor-
ouge’s focus on creating innovative
materials that improve product
safety and reduce food waste by sig-
nificantly extending shelf life, while
also improving recyclability to reduce
the impact on the environment.

The unique Borealis Borstar process
and catalyst technology enables the
Abu Dhabi-based petrochemicals

company to provide a differenti-
ated range of polyethylene and
polypropylene products that enable
innovative advanced packaging
solutions for both flexible and rigid
applications.

Besides packaging, the company'’s
polyolefin products are designed
for several other sectors including
agriculture, energy, healthcare, infra-
structure, and mobility.

Borouge CEO Hazeem Sultan Al Su-
waidi says, “By providing high-quality
and differentiated polyolefin solu-
tions, we are enabling our partners to
enhance product durability, improve

recyclability, and reduce environ-
mental impact. Borouge materials
are engineered to meet the evolving
needs of advanced packaging, ensur-
ing efficiency, safety, and long-term
performance.

“Partnerships such as these help Borouge
strengthen supply chains and shape the
future of sustainable manufacturing by
delivering cutting-edge solutions that create
real value for customers and the industries
they serve.”

Borouge continues to provide and further de-
velop solutions that are fully recyclable while
adding recyclates to its packaging portfolio.

CUPSA Installs High-volume Canon Press to Meet

Demand

¢

The investment comes
in the wake of high
demand for quality
disposable paper cups

in Saudi Arabia
bD.
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Saudi paper cup manufacturer
Jawhra Alawraq Factory Co. (CUPSA)
has successfully installed Canon
ImagePRESS V1350. The investment
comes in the wake of high demand
for quality disposable paper cups
in Saudi Arabia. This is the second
such installation of the Al Khobar-
headquartered company, following
the first one in March 2024.

The imagePRESS V1350 is fast, du-
rable, high-quality, and high-volume
digital colour press. It maximises
throughput with production speeds
of up to 135 ppm (letter), supports a
wide range of media with print qual-
ity of up to 2400 x 2400 dpi, ensures
consistent printing colour by using
the in-line spectrophotometer (ILS)
sensor to automatically adjust colours
and correct colours with the multi-
DAT colour correction mechanism,

and produces high-quality materials
with front to back registration, an
efficient cooling unit, and air vacuum
feed input technology.

“This achievement reflects the trust
and confidence our valued customers
have in Canon. With the imagePRESS
V1350, we are redefining the market
in the Eastern Region. Over the
past 15 months, we've successfully
installed 15 units in Dammam and
Al Khobar alone, a testament to our
product’s performance and reliabil-
ity,” says Muhammad Shaaban, Pro
Print Account Manager, Canon EMEA.
CUPSA's strategic location and prox-
imity to Al Khobar port enables it to
deliver products to a wide array of
markets within a short lead time. The
company also invests heavily in re-
search and development to provide
innovative products.




Dubai Lynx Announces 2025 Jury Line-up

Dubai Lynx, MENA's leading platform
for creative excellence and effective-
ness, has announced its 2025 jury
line-up.

This year, agencies and networks
making their jury debut include
21Grams, Design Bridge and Part-
ners, and Momentum Worldwide.
Esteemed brands and companies
such as BUCK and Joe Public will
also be represented on the juries for
the first time, highlighting a grow-
ing diversity of perspectives and
expertise. Jurors confirmed from
28 markets, including Croatia for
the first time, will come together in

Dubai to benchmark creative excel-
lence across the region.
Commenting on the jury president

line-up, Dubai Lynx Chairman
Philip Thomas says, “The Dubai
Lynx Awards represent the spirit
of creativity and innovation that
drives the MENA region forward.
Our jurors play a pivotal role in up-
holding these values, bringing their
unparalleled expertise and unique
perspectives to the judging process.
We are thrilled to welcome such an
esteemed group of industry lead-
ers to guide this year’s awards and
celebrate the transformative power
of creativity.”

Dubai Lynx Vice Chairman lan Fairser-
vice adds, “We have an incredible
line-up of global creative experts and
we're delighted to see representa-
tion from a broad range of agencies,
brands, and companies - including
many for the first time - allowing a
diverse range of voices in the jury
rooms. We're grateful to all our 2025
juries for devoting their time and

knowledge, and we can’t wait to see
our jurors in action in Dubai later
this year.” Each year the benchmark
for creative excellence in the MENA
region is set across 20 Dubai Lynx
Awards. Categories include Audio &
Radio, Brand Experience & Activa-
tion, Creative Commerce, Creative
Effectiveness, Creative Strategy,
Design, Digital Craft, Direct, Enter-
tainment, Film, Film Craft, Glass:
The Award For Change, Healthcare,
Industry Craft, Integrated, Media,
Outdoor, PR, Printing & Publishing,
and Social & Influencer.

The 2025 Dubai Lynx Awards have

introduced exciting updates to bet-
ter reflect the evolving creative land-
scape. Digital Lynx has transformed
into Digital Craft Lynx, highlighting
the growing significance of tech-
nological artistry across platforms.
Similarly, the Social & Influencer
Award has been refreshed to honour
the influential role creators play
in shaping and amplifying brand
messages in today’s dynamic digital
ecosystem.

Le Pub Global Chief Creative Officer
Mihnea Gheorghiu, who is the jury
president for Digital Craft and Social
& Influencer Lynx Awards, shares his
experience, “The MENA region holds
surprising stories that many of us are
not familiar with. There are different
challenges and brilliant minds that
come up with fantastic solutions
that can innovate and inspire way
beyond the region. In our jury’s case,
we're looking for those solutions
that have either groundbreaking
digital craftsmanship or redefine
how brands connect with audiences

on social through smart creator-
driven campaigns. I'm very excited
to go really deep into stimulating
discussions with my jury and decide
what really stands out.”

Other changes include an update
to the Audio & Radio Lynx Award
to reflect the expansion of audio
work across the industry, a refresh
to the PR Lynx Award to accurately
reflect the current PR industry, and
an evolved entry process to focus
on areas of sustainability, DEI, and
cultural context.

Dubai Lynx is the leading awards for
creative excellence and effective-
ness in the Middle East and North
Africa. Presented by Ascential Events
(Europe) Limited, the organiser of
Cannes Lions, together with their re-
gional partner Motivate Media Group,
Dubai Lynx is held in association
with the UAE Chapter of the Inter-
national Advertising -Association
(IAA) and supported by Dubai Media
City (DMC). The awards serve as the
definitive benchmark for creative
excellence, marketing strategy, and
effectiveness in the MENA region.
Motivate Media Group operates
across the GCC and MENA region
with a diverse portfolio of media
interests comprising magazines,
digital, social, video, exhibitions and
events, cinema, out of home (OOH),
and books. Founded in 1979, the
company has developed into one of
the most successful media groups in
the region.

Dubai Lynx

For further information,
visit www.dubailynx.com/awards
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The 2025 Dubai
Lynx Awards have
introduced exciting
updates to better
reflect the evolving
creative landscape
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Egypt’s Edita Acquires 49% of TIA, Enters Iraqi

Market

44

The acquisition of TIA
will allow us to quickly
enter the Iraqi market,
with plans to invest
over $27 million over
the next three years

bD.
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Edita Food Industries, a leader in
Egypt’s packaged snack food market,
signed a partnership agreement
with Baghdad-based Tuama Jebur
Abbas (TJA). This strategic partner-
ship includes the acquisition of a
49% stake in TJA for a valuation of $8
million, through a capital increase.
The establishment of Edita’s first local
production presence in Iraq is a key
milestone in the Egyptian company’s
regional growth strategy.

Established in 2018, TIA is a
family-owned snack manufacturing
company in lIrag, specialising in
high-quality packaged snacks. With
its local presence and operating fac-
tory, TJA is well-equipped to support
Edita’s expansion in Irag.

Under the terms of the partnership,
Edita Iraq will be established through
a UAE-based holding company,
granting management control to Ed-
ita. The acquisition includes a factory
equipped with three production lines,
two for cakes and one for biscuits.

To ensure the transfer of Edita’s ex-
pertise and industrial capabilities, the
partnership will implement a techni-
cal know-how and manufacturing
assistance agreement, focusing on
maximising production capacity,
efficiency, and control. Additionally, a
trademark agreement will secure the
rights to launch Edita’s brand portfo-
lio in Irag, broadening the company’s
product range and market presence.
Edita aims to leverage its established
brand equity through exports,
including the Molto and Tiger Tail
brands, which generated approxi-
mately $10.2 million in 2023. With
this move, Edita is transitioning from
an export-focused model to local
production, further strengthening its
presence in Irag.

Edita Food Industries Group Chair-
man and CEO Hani Berzi comments,

“Today marks a pivotal moment in
Edita’s regional expansion strategy,
leveraging our proven recipe for en-
tering underserved markets and
creating new segments through our
brands, technical know-how, and
innovation. Irag’s growing economy
and untapped snack food market
present a unique opportunity for us
to establish a national champion.
We're excited to partner with TJA,
whose local expertise will help us
bring Edita’s innovation to Iraqi
consumers.”

Menna Shams El Din, Chief Invest-
ment Officer and Corporate Affairs,
Edita Food Industries, adds, “This
strategic investment is a significant
milestone and will be a key growth
driver for Edita. The acquisition of
TJA will allow us to quickly enter the
Iragi market, with plans to invest
over $27 million over the next three
years. These investments will expand
operations, more than double pro-
duction capacity, and unlock new
opportunities in the packaged snack

food market, delivering sustained
long-term value for our investors.”
TJA Managing Director Qusay Tuama
Jebur says, “This partnership with
Edita marks a significant milestone in
our journey, combining our expertise
with Edita’s capabilities to enhance
production and deliver products that
meet the highest quality standards.
Together, we are opening new doors
of opportunity in local and regional
markets, paving the way for sustain-
able success.”

Hussein Al Mansour, Iraq Embassy
Commercial Attaché, comments on
the partnership: “We congratulate
Edita and Tuama Jebur Abbas on this
strategic partnership, which repre-
sents a significant step in advancing
Iraq’s food industry. The Iragi govern-
ment remains committed to sup-
porting investments and fostering
collaboration that leverages Egyptian
expertise. We are confident this part-
nership will achieve lasting success
and drive meaningful progress.”



ARMOR-IIMAK Expands in the Middle East with
Cutting-Edge Printing Solutions

The Gulf Print & Pack 2025 exhibition
was a landmark event for ARMOR-
IIMAK, the global leader in Thermal
Transfer (TT) ribbons. Making a
significantimpactin the Middle East
market, the company unveiled its
latest innovations and underscored
its commitment to supporting local
businesses with high-quality
printing solutions.

Expanding Market Presence with
Local Support

ARMOR-IIMAK has officially
established its presence in the
Middle East, bringing enhanced
accessibility, support, and services
to customers in the region. With a
new sales office in Dubai dedicated
to Thermal Transfer ribbons, the
company aims to cater directly to
local distributors, offering market
differentiators such as a lifetime
guarantee on TT ribbons and a
comprehensive product range. This
move alleviates reliance on small
producers with limited regional
presence, ensuring businesses
have access to reliable and top-tier
printing solutions.

local distributors, offering market
differentiators such as a lifetime
guarantee on TT ribbons and a
comprehensive product range. This
move alleviates reliance on small
producers with limited regional
presence, ensuring businesses have
access to reliable and top-tier printing
solutions.

Inkanto: A Game-Changer in
the Industry

At Gulf Print & Pack 2025,
ARMOR-IIMAK highlighted its
flagship brand, inkanto, which pro-
vides unique advantages to
end-users. The brand stands out
with a lifetime guarantee on every
ribbon, giving customers confidence
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in their investment. Additionally,
printhead cleaning features—in-
cluding a free cleaning wipe and
a built-in cleaning function—help
prolong printhead lifespan, ensuring
optimal print quality. With same-day
shipping available for all inkanto
ribbons and a user-friendly QR code
system for online Certificates of
Conformity and technical support,
ARMOR-IIMAK is setting new
benchmarks in the industry.
Unlocking Future Growth with QR
Code Evolution

One of the key market insights
shared by ARMOR-IIMAK was the
emerging shift from traditional
barcodes to GS1 QR Codes with
digital links. This transformation is
set to create new opportunities for
Thermal Transfer solution providers.
ARMOR-IIMAK, leveraging its
expertise and longstanding
partnerships  with OEM printer
manufacturers and the GS1
organization, is poised to help
businesses capitalize on this trend.
Enhancing Efficiency and
Cost-Effectiveness
ARMOR-IIMAK's commitment to
quality is reflected in its state-of-the-
art ribbon manufacturing processes.
The company ensures that its prod-
ucts enhance efficiency by delivering
consistent print quality, preventing
film breakage, and protecting
printheads—all of which help
businesses reduce downtime and
operational costs.

Sustainability: A Core Commitment
In response to growing demand
for eco-friendly printing solutions,
ARMOR-IIMAK  has integrated
sustainability into its innovations.
The company’s SolFree technology
eliminates solvent use in ribbon
production, significantly reducing
CO, emissions. Additionally,

ARMOR-IIMAK is pioneering thinner
PET base films, leading to plastic
reductions of up to 26% per roll.
Their commitment to environmental
responsibility has been recognized
with an EcoVadis Gold Medal for
five consecutive years, placing them
among the top 5% of sustainable
companies globally.

Positive Reception and Future Plans
The response from visitors at Gulf
Print & Pack 2025 was overwhelm-
ingly positive. Many attendees were
excited to see a global leader now
offering localized support, while
others discovered new growth op-
portunities through ARMOR-IIMAK's
extensive product and service
offerings. The company views its
first participation in the region as a
success and plans to extend its pres-
ence at future exhibitions across the
Arabian Peninsula.

By bringing its global expertise to
the Middle East, ARMOR-IIMAK is
not just expanding its market pres-
ence but also driving innovation,
efficiency, and sustainability in the
Thermal Transfer printing industry.
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ARMOR IIMAK is
pioneering thinner PET
base films, leading to
plastic reductions of up

to 26% per roll
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plastprintpack Ethiopia 2025 to Showcase
Vibrant Industry

66

The 7th edition of this
key industry gathering
for Ethiopia’s plastics,
printing, packaging,
and agrofood sectors,
jointly organised by
fairtrade Messe and
local partner Prana
Events, will feature
around 120 exhibitors
from over 10 countries

VD
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Building on the incredible success
of plastprintpack and agrofood
Ethiopia 2024 featuring a top-level
trade show and conference that saw
active participation of key Ethiopian
ministries and associations, the event
organisers have announced an even
more vibrant experience for the 2025
edition to be held at Millennium Hall
in Addis Ababa from 19-21 June, 2025.
The 7th edition of this key industry
gathering for Ethiopia’s plastics,
printing, packaging, and agrofood
sectors, jointly organised by fairtrade
Messe and local partner Prana Events,
will feature around 120 exhibitors
from over 10 countries showcasing
tailored products and solutions serv-
ing Ethiopia’s lively plastics, printing,
packaging, food and beverage, and
agriculture industries.

Exhibits will include packaging/
printing materials and tech-
nologies; raw materials and plastics
technology; food and beverage
processing technology; agriculture,
plant, and animal production; food
ingredients; and finished food, food
trade, and hospitality equipment.
The accompanying conference

Urgently wanted

in UAE & GCC for the
Printing & Packaging
trading company: Sales

Executives

programme by the Ethiopian Plastic
and Rubber Manufacturers Associa-
tion (EPR), the Ethiopian Beverages
Manufacturing Industries Associa-
tion (EBMIA), and many more will be
held on the sidelines focusing on a
variety of interesting, resourceful,
and challenging topics that are
trending in the industry globally,
along with their timely solutions.

“By bringing together stakehold-
ers from across the globe, plast-

printpack and agrofood Ethiopia
serves as a paramount platform to
showcase the immense potential of
our nation and foster collaboration.
We are eager to develop the plast-
printpack and agrofood industries
in close cooperation with our part-
ners from around the globe,” says
State Minister of Industry Hassan
Mohammed.

Thriving Market

Ethiopia is the second largest

importer of plastics in primary form
among countries in East and Cen-
tral Africa. Ethiopia imports 100%
plastic raw materials as there’s no
production, with imports growing
by 13.5% per year between 2007
and 2020. The East African nation
is one of the region’s two largest
importers of plastics technology,
with imports of 18 million euros in
2022.

With an annual growth rate of
7.4% from 2016 to 2021, Ethiopia
is one Africa’s fastest growing
importers of printing and paper
converting technologies. The
country is also one of the largest
importers of packaging technol-
ogy in East Africa, with imports
amounting to 16 million euros in
2022.

Opening Hours: (19-20 June,
2025):9.30am -5.30 pm, (21 June,
2025):9.30 am - 4.30 pm.

Sales Executive for Pre-Press equipment to sell Commercial and Flexo CtP

Sales Executive for Digital Graphic Systems to sell Inkjet Press, Label & Packaging

Sales Executive for Security, Packaging printing & Finishing machinery

Sales Executive for Flexo Printing & Finishing Machinery

added advantage.

Service Coordinator experienced in printing & packaging Trading company

5 years'experience, trained by a manufacturer, fluent in English, good
communication skills, and computer literacy. And a driving license is an.

Apply CVwith Photo to Email: ahfadxb@gmail.com
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Big Buyer 2024 Sees Record Turnout, Boosts
Stationery Sector

66

Big Buyer 2024 was
attended by all buyers
in the wholesale

and office supplies
channels, including
representatives of
major international
players, besides buyers
from all large-scale

retail chains
%9
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The 2024 event was a sell-out,
leaving exhibitors and visi-
tors highly satisfied; Edinova
already working on the 2025
edition with many innovations
in store

Aisles and stands always crowded,
a proactive atmosphere, a pleth-
ora of innovations, and a host of
opportunities at the 28th edition
of Big Buyer, which enlivened Hall
3 of Allianz MiCo in Milan - its new
venue - from 27-29 November,
2024, indicated that the trade fair
reflects the goals and prospects
of the entire industry. During the
busy three-day event, profession-
als in the stationery-office sector
visited the stands of exhibiting
companies in a very exciting
atmosphere of mutual exchange,
in stark contrast to the not-so-
optimistic  climate  currently

prevailing in the overall economic
scenario.

Record Breaking Attendance

The counting of the pre-regis-
tration forms at event organiser
Edinova’s offices, was a lengthy
task due to the large number of
visitors attending the 28th edition.
This task, to the delight of the
organisational team, showed that
the number of visitors increased
by about 2,000 compared to the
previous edition, exceeding 9,000
as certified by ISFCERT (Institute
for the Certification of Trade Fair
Statistical Data), from which Big
Buyer has obtained certification
for the last three editions. Edinova
owner and Big Buyer founder

Mariella Nasi Pfeiffer comments
on the results achieved: “A change
of venue, even if only temporary,
always entails a sense of anxiety
for the workers involved, even
though choices are always made
in view of overall development.
Upon gathering ‘hot’ feedback
from exhibitors and visitors alike,
there was virtually unanimous
praise for the meticulously
curated location and for the com-
prehensive and varied assortment
of products.”

Big Buyer 2024 was attended by
all buyers in the wholesale and
office supplies channels, including
representatives of major inter-
national players, besides buyers
from all large-scale retail chains.
Alongside traditional trade fair
visitors, there was a huge upturn
in operators with formats that are

a fertile ground for the stationery
sector, including specialised
retailers in consumer electronics
and IT. A large number of profes-
sionals from the “do it yourself”
(DIY) and bookshop channels
also took part in the trade fair and
were joined by those from retail
stationery outlets, bookshops,
and specialised retailers from the
office stationery segment.

“By focusing on the rapid devel-
opments affecting the entire dis-
tribution chain, we have started
working hard on expanding the
target group of visitors, which
is beginning to have positive
results. The overall outcome, has
exceeded our most optimistic
expectations and revealed the vi-
tality of the sector, allowing us to
foresee further developments in
the future,” explains Nasi Pfeiffer.
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“The event was also attended by
many foreign buyers, especially
from Europe and the Mediterra-
nean region in pursuit of that au-
thentic ‘Made in Italy’, which is the
pride and joy of many exhibitors.”

Conferences and Interactive
Workshops

The programme of events bring-
ing the main topical issues into the
limelight was also extensive. These
included the conference on school
inclusion, attended by Paola Fras-
sinetti, Undersecretary of State
of the Ministry of Education and
Merit, and the lively Meet&Talk on
home office solutions, attended
by renowned production and dis-
tribution professionals. The world
of art, creativity, and hobbies was
highlighted in specific demon-
stration areas, where visitors had
the opportunity to learn more
about products and operational
techniques under the guidance of
specialised staff. Well-equipped
laboratories arranged along a
well-defined route were not only
interesting ‘stops’ from a profes-
sional point of view, but also
pleasant areas for entertainment
and, above all, magnets in attract-
ing operators and various types
of visitors. By cleverly combining
a high-quality exhibition with
events focusing on business and
product culture, Big Buyer once
again, created a winning formula.

Complete Product Portfolio
The exhibiting companies set up
their own bright, impressive, and

contemporary stands, success-
fully conveying all the values that
guide their brand management
and R&D activities on a daily basis.
Scenic walls and meticulously
curated displays guided those
attending in discovering time-
less collections, innovative and
highly appealing products, as
well as many new offerings to
enhance the assortment at retail
outlets. Big Buyer 2024 provided
a comprehensive overview of
everything the stationery world
has to offer today.

Optimism, the Watchword at Big
Buyer A proactive atmosphere, a
plethora of innovations, and many

opportunities enlivened an edition
that was marked by excellence,
offering the specialised and increas-
ingly large number of operators
attending concrete ideas not only
for expanding their business, but
also for boosting their competi-
tiveness. Buyers did not miss the
opportunity to view all the new
products for the upcoming Back-
to-School and 2025 previews,
created according to the latest
fashion dictates and in response
to emerging consumer trends.

44

The exhibiting
companies set up their
own bright, impressive,
and contemporary
stands, successfully
conveying all the values
that guide their brand
management and R&D
activities on a daily

basis
bD

BOBST Boosts Production Efficiency on
EXPERTCUT 106 PER

BOBST customers can cut patch-
ing time by up to 15 minutes
per job and reduce cardboard
consumption after the global
leader in printing and converting
equipment and services added
two unique new features to its
EXPERTCUT 106 PER.

The upgrades to the die-cutter
are designed to help converters
save set up time and resources
by optimising machine tooling
and increasing sheet register
capabilities. These include the
new ACCUPLATEN machine platen

and ZERO PATCHING plate, which
minimise or compensate platen
deformation, as well as POWER
REGISTER Plus, which reduces sheet
waste by introducing a new register
mark registration system.

BOBST already reduced setup time
on its folding carton die-cutter
range by 15 minutes with the SPEED
CHANGE feature set. By adding the
optional Energy Efficiency Pack and
a new range of technical innovations,
the EXPERTCUT 106 PER sets new
standards for production efficiency.

Boosting Machine Uptime with
ACCUPLATEN and ZERO PATCHING
At drupa 2024, BOBST introduced
the world to a first-to-market in-
novation in the die-cutting sector:
ACCUPLATEN. “This redesigned
machine platen is a game changer,”
says Bodo Junge, Product Market-
ing Director responsible for the die-
cutter range. “With ACCUPLATEN,
BOBST has succeeded in minimising
the cutting plate’s deformation and
reducing patching time by up to
80%. This means less operator in-
tervention, increased tool lifespan,
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and up to 15 minutes extra uptime
per job.” Since ACCUPLATEN is
only available on new machines,
a corresponding ZERO PATCHING
plate is being made available for
previous-generation machines
and for converters who are looking
for a job-specific solution. The
plate evens out platen deformation
according to the pressure based on
a machine-specific platen distortion,
also reducing patching time
between 50% and 80%. Both
solutions reduce the number of
sheets used for quality checks during
the machine setup and improve the
die-cutting and creasing quality of
the final blanks for easier downstream
processing.

Increasing Cost-efficiency,
Sustainability with

POWER REGISTER Plus

Simplified setups and a focus on
quality are essential conditions to

avoid unnecessary waste. Time
and quality cardboard sheets are
precious resources that each have
a huge impact on the converter’s
margins. A further development
is therefore dedicated to the
reduction of sheet waste. With

POWER REGISTER Plus, the register’s
recognition capacities have been
adapted to include very small
reference marks at the side of each
sheet. This saves up to 4mm of
carton for the front register marks,
reducing carton cost by up to 0.5%.
“It may not seem like much, but de-
pending on the job layout, the size
of the register marks, and gram-
mage, this new system can save up
to 1 tonne of carton for 1 million
sheets,” explains Junge. “Less waste
also means less time and effort to
remove it, which contributes to the
process and workplace sustainability.”
Converters looking for cost-efficiency
and sustainability can also opt for
the Energy Efficiency Pack. This
set of features includes energy-
efficient air pumps and an Energy
Recovery System, which transforms
kinetic machine braking energy into
electricity. The pack also contains a
redesigned Bernoulli airflow system
with increased performance and
reduced energy and air consumption.
These measures reduce energy
consumption from 5 kWh down
to 4 kWh per 1,000 sheets, adding
up to 1 MWh for 1 million sheets.
In addition, the Energy Monitoring

indicators on the HMI can detect
further potential energy-saving
opportunities, cutting down costs
and supporting sustainability goals.
Boosting Productivity with Higher
Sheets/Hour Speed

EXPERTCUT 106 is equipped with
SPHERE, the BOBST HMI, and is fully
compatible with current and future
BOBST Connect functionalities.
The connection of tools, machines,
converters, and suppliers will allow
the seamless transmission of data
through a cloud-based platform,
orchestrating the entire produc-
tion process. Next to the digital
developments, the continuous im-
provement of machine tooling and
capabilities remains an important
part of the innovations to ensure
zero-fault quality and maximum
productivity, such as the newly
developed light-weight gripper
bars. “This EXPERTCUT 106 PER can
be equipped with new carbon fibre
gripper bars, which allow us to
reduce inertia and acceleration
forces and push production speeds
from 9,000 up to 9,500 sheets per
hour,” concludes Junge.




(!Print Gearing Up for Print Extravaganza at

Lyon

After an exceptional 11th edition,
both in terms of visitor numbers
and events, ClPrint, the leading
trade show in visual communica-
tion, graphics industry, and per-
sonalisation will once again bring
together a community of profes-
sionals in search of inspiration
and innovative solutions under
a single roof at Euroexpo Lyon,
France, from 4-6 February, 2025.
Sporting a new graphic identity,
supported by a manifesto “Make
it Happen”, the 12th edition of
C!Print combines concepts that
represent creativity, production,
and evolution for the graphics
industry and visual communica-
tion. The mission is to support
professionals in the evolving
market, identify trends, unveil
technological and creative in-
novations, listen to professionals,
and facilitate interactions, with
the aim of ensuring the industry’s
proper course.

More than just a trade fair, C!Print
provides a platform to exchange,
understand market evolution,
meet the key players, and test
new personalisable media. It also
provides an opportunity to view
some of the latest innovations
in printing, personalisation, and
finishing.

As the largest national exhibi-
tion in the sector, over 14,000
visitors from around the world
are expected to throng the venue
to have a first-hand experience
of a complete range of products
and services offered by around
250 exhibitors. The list includes
manufacturers of media print-
ing equipment, equipment
and media distributors, service
providers, and press partners and

associations. Major players who
have confirmed their participation
include HEIDELBERG, Canon, HP,
Fujifilm, Xerox, Epson, Konica
Minolta, Mimaki, swissQprint,
Ricoh, etc.

HP will be showcasing the all-
new FS printer family, which not
only enables a wide range of
applications that are up to 30%
more diverse, but are designed to
adapt to customer expectations,
keep up with the latest technol-
ogy advances, and tap into new
businesses and revenue streams.
The HP Latex FS50 and FS60's
upgrade capabilities make it easy
to integrate future enhancements
while delivering a longer print life.
Another product to be presented
is the HP PrintOS Live Production,
the new feature of HP PrintOS
software, which allows users to
control machines remotely and
manage their print queue in real
time, both from a desktop
computer and the new mobile app.
“Our  cutting-edge,  scalable
hardware and software solutions
are designed to enable mid- and
high-volume print service providers
to scale their hardware as their
business evolves. These solutions
ensure our customers remain
competitive in a rapidly changing
marketplace,” says Céline Kamoun,
Marketing Manager France - Large
Format Printing, HP.

Canon is another big name unveiling
its flagship technologies to meet
the needs of the printing
professionals. “Canon’s theme on
the C!Print stand, ‘The Power to
Move', illustrates Canon’s support
in guiding change in our industry,”
says Géraldine Gaspard, Marketing
Manager, Canon France. “C!Print

has now established itself as an
unmissable event, where we unveil
major innovations every year. This
edition is no exception, and our
goal this year is also to adjust our
products and services to meet the
specific needs of the market.”

Aimed at core target markets such
as the graphics industry, visual
communication, outdoor commu-
nication and lighting, textile, and
personalisation, C!Print continues
to open up to related industries
including 3D printing, packaging
and labels, and photography. The
content areas and the conference
programme will offer 3 intense
days of meetings and exchanges
around the challenges confront-
ing the industry and a global
reflection on the next possible
market scenarios.

With an impressive list of
exhibitors, 50 conferences, its
masterclasses, startup pitches,
and entertainment areas such
as the renowned C!Wrap cover-
ing competition, the Plug& Play
customisation workshops, or the
very recent C!Factory, C!Print is all
geared up to be the nerve centre
of the printing industry.

Opening Hours: (4-5 February,
2025): 9.30 am - 6 pm, (6 Febru-
ary, 2025):9.30 am -5 pm.

FEVRIER
075 — LYON

RETOUR EN IMAGES SUR L'EDITION 2024 !
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As the largest national
exhibition in the sector,
over 14,000 visitors
from around the world
are expected to throng
the venue to have a
first-hand experience
of a complete range of
products and services
offered by around 250

exhibitors
bD.
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Support for the circular
economy forms a
significant part of
(Canon’s sustainability
strategy with the
organisation recycling
parts and hardware
where possible for a
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Canon Europe has once again
been named a leader in Quocirca’s
Sustainability Leaders report, an
annual market analysis which evalu-
ates steps taken by print vendors
to lower their carbon emissions.
The 2024 report recognised Canon
for its robust sustainability vision
and strategy, underpinned by its
priorities to improve environmental
performance across its portfolio of
products and services.

Quocirca’s report highlights the
wealth of initiatives put in place by
Canon to advance its sustainability
efforts. These include commitment
to remanufactured and refurbished
products, the use of renewable en-
ergy across global production sites,
and ongoing development of more
sustainably designed technologies.
Several initiatives contributed to
Canon being recognised as a mar-
ket leader in Quocirca’s report.
Advanced Recycling and
Remanufacturing

Support for the circular economy
forms a significant part of Canon’s
sustainability strategy with the
organisation recycling parts and
hardware where possible for a sec-
ond life. Canon remanufactures its
flagship imageRUNNER ADVANCE
ES range at its dedicated factory in
Giessen, Germany, where it rebuilds

devices using at least 90% reused
parts. Canon also refurbishes mul-
tifunction devices for sale across
Europe, through its Certified Used
(CU) programme, which guarantees
stringent levels of performance and
reliability.

Canon also has long-established
closed-loop recycling programmes,
such as its global toner cartridge-

recycling initiative, which has
been running since 1990, and has
achieved a cumulative reduction
of new resources of approximately
3,31,000 tonnes.

Sustainable Design

The technology giant is also com-
mitted to sustainable product de-
sign with a focus on creating energy
efficient and long-lasting devices.
Canon’s imageRUNNER ADVANCE
DX C3900 multifunction printer is
built with longer life parts and uses
low temperature fixing toner to
help organisations reduce power
consumption. Another example is

the recently launched imageFORCE
C7165 multifunction printer, which
is built with 30% recycled plastic
and features Canon’s machine
learning technology to help predict
maintenance needs and reduce the
need for in-person diagnostics.
Solutions and Services to Support
Sustainability

Canon has a comprehensive port-

folio of solutions and services to
support sustainability. Its Climate
Project Contribution Service, for
instance, enables customers to
compensate greenhouse gas (GHG)
emissions that arise when using a
Canon product, by investing in proj-
ects that reduce the same amount
of GHGs in a different place. Further,
while Canon’s Discovery Assess-
ment Service helps businesses
review impacts related to print and
scan infrastructure and identify
areas for improvement, its Digital
Transformation Services support
customers with digitalisation pro-
cesses through a suite of solutions.
Separately, Canon'’s strong brand
perception for sustainability was
highlighted in Quocirca’s Brand
Perception Report 2024, which
found that over a third (38%) of
respondents viewed Canon as a
strong sustainability brand.

Hiro Imamura, Executive Vice Presi-
dent at Canon EMEA, comments,
“Sustainability continues to be
vitally important for both Canon,
and its customers and partners,
and we are proud of the numerous
initiatives and partnerships that we
have in place to help drive positive
impact on the environment and
society. We are delighted that our
significant efforts have been rec-
ognised in Quocirca’s report as we
continue to accelerate our actions
in line with the UN’s Sustainable
Development Goals.”



Cheetos Lovers Inspire New Quirky ‘Other Hand’
Font

As a fitting tribute to the National
Handwriting Day, Cheetos - the
crunchy corn-cheese puff snack
brand, popular the world over
— introduced a brand new font,
disrupting the world of typography.
Inspired by its cheesy pick-up line
“99% of people eat Cheetos with
their dominant hand,” the font was
literally designed using the other
hand, even if it meant creating a
hilariously scribbly bad font.

‘OtherHand’is the world’s first font
fully designed by Rich Silverstein,
founder of San Francisco-based ad
agency Goodby Silverstein & Part-
ners (GS&P), along with designers
of Silverstein Goodby & Partners
(SG&P) - the design arm of GS&P.
With their dominant hands out of

action due to the messy, bright
orange Cheetle coating the fingertips,
the team used their non-dominant
hand to create a font that’s equally
quirky and charming. Cheetos
explained that the font, now available
for anyone who wants to try it, can
be used in ways of their choice. After
downloading, the font can be used
in designs, e-mails, word

Cheetos’ Other Hand campaign
is a celebration of a real human
truth: most people use their
dominant hand to eat Cheetos
and spotlights the antics that hap-
pen when Cheetos lovers proudly
opt to live life with Cheetle on
their fingertips. Which means they
have to do basically everything
else in life using the ‘other hand’.

“This latest stunt of introducing
a hilariously bad font continues
to show the mischievous - and
messy — consequence of snacking
on Cheetos,” says Chris Bellinger,
Chief Creative Officer, PepsiCo Foods
Us.

“Design is the purest form of a
brand’s expression and this font
embodies Cheetos like nothing
we could have ever imagined,”
says Silverstein. “It's a testament
to the countless hours spent craft-
ing every detail. Doing it all with
our non-dominant hand was an
experience we'll never forget.”

Thefontis available for free download at
www.cheetos.com/otherhand

99’ OF PEOPLE EAT CHEETOS
WITH THEIR DOMINANT HAND.
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Inspired by its cheesy
pick-up line “99% of
people eat Cheetos
with their dominant
hand,” the font was
literally designed using

the other hand
bD.

Future-proof Packaging to Turn Heads at FRUIT

LOGISTICA

With over 2,500 exhibitors,
groundbreaking innovations, and
countless networking opportuni-
ties, the event sets the stage for in-
dustry growth and collaboration.

FRUIT LOGISTICA, the world’s
leading trade show for the fresh
produce business, remains the
number one place for industry
professionals from all over the
globe to maintain and expand
their professional network, discuss
new trends and ideas, and grow
their business.

The event, which returns to Berlin
on 5-7 February 2025, is expected to
bring more visitors and exhibitors
combined through its doors

than any other produce industry
exhibition. Over 2,500 exhibitors
from 86 countries are due to take
part, making it the world’s largest
and most international gathering
of companies in the fruit and
vegetable sector.

“Our guiding theme is Fruitful
Connections, and that’s because
Berlin is the place to make
contacts, share new plans, and
build partnerships,” says FRUIT
LOGISTICA Director Kai Mangel-
berger. “We are excited to offer
our exhibitors and visitors countless
opportunities to strengthen existing
relationships and forge new ones, all
aimed at driving sustainable growth.”
Italy, the Netherlands, Germany,

Spain, and France remain its top
five countries in terms of exhibi-
tor numbers, but the number of
companies taking part from Asia,
the Middle East and North Africa,
and Africa is also set to grow.
More exhibitors are expected
from the UK, India, China, Turkey,
and Vietnam - the latter has more
than doubled its presence - while
exhibitors from countries including
Sri Lanka, Singapore, the Philippines,
Mauritius, and Iran make a long-
awaited return.

Focus on Innovation

FRUIT LOGISTICA continues to
reflect the dynamism of the fresh
produceindustry. Newfor2025isan
expanded, three-day Startup World,
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pitches presenting
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which shines a light on ground-

breaking solutions and emerging
technologies that can bring new
success to the fresh produce indus-
try. And there’s plenty more to be
found at the event thanks to online
series FRUIT LOGISTICA Spotlights,
a handy guide to some of the show’s
leading innovations.

Recyclable Packaging

Recyclable packaging solutions are
also a key topic at FRUIT LOGISTICA.
New products such as LifeBag, the
latest innovation from waste bag
specialists SMP is made from 100%
biodegradable, compostable, and
food-safe plastic. It can extend the
shelf life of fruits and vegetables by
up to four times, thereby reducing
food waste. The packaging ensures
freshness, which in turn contributes
to a healthy diet.

Another innovative product is
Smileys BK-70+ film from Carton
Pack - a European leader in fresh
produce and food packaging -
which can be used to safely and
sustainably seal fruit, whether
blueberries, cherry tomatoes, or
dried fruit. The film is suitable for all

heat sealers and is supplied smooth
or perforated in standard rolls made
of polyethylene terephthalate (PET),
polyethylene (PE), or polypropylene
(PP). The size and shape of the
fully-printable film can be flexibly
adapted to suit the desired packaging.
Opening is easy, and resealing can
take place up to 20 times, replacing
the lid and thereby reducing plastic
by 50%.

Future Trends

Growth is reflected in this year’s
FRUIT LOGISTICA Trend Report. Titled
‘Future Trends in Fresh Produce
Supply’ and available to download
for free, the report is an essential
resource for industry professionals
navigating challenging markets, and
one that offers valuable insights into
emerging supply chains, new sources of
produce, and transformative market
developments

Packed Programme

FRUIT LOGISTICA 2025 also offers a
packed programme of informative
talks and thought-provoking discussions
on various stages including Fresh
Produce Forum, Future Lab, Logistics
Hub,Tech Stage, and Farming Forward.
Leading experts will delve into
the future of the fresh produce
industry across several different
topics such as digital innovations,
fast-track breeding, retail marketing,
environmental protection, improved
packaging, and high-tech transport
systems.

Tech Stage Presents Future-proof
Packaging Solutions

Tech Stage is where exhibitors will
deliver 20-minute pitches present-

ing their machinery and technology
innovations to trade fair visitors.
Here too, sustainability and digitali-
sation dominate the agenda.
Austria’s DS Smith, which specialises
in recycling and paper production
systems will be showing why
even after 25 years, corrugated
cardboard is still an up-to-date
packaging material. Several other
companies are joining in with their
portfolio of innovative packaging
solutions. Multivac from Germany
is another company presenting its
wide range of integrated packaging
lines.

Fruitful Friday

This year, FRUIT LOGISTICA's final
day culminates in a celebration of
the fresh produce industry. After
the show’s first-ever Mascot Race,

SR

there will be champagne and music
to enhance the day’s prestigious
FRUIT  LOGISTICA Innovation
Awards ceremony. And with ex-
hibitors encouraged to leave their
stands and explore some of the
exhibition’s 25 halls, the entire day
is dedicated to the development of
deeper discussions and expanded
horizons.
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Besides technology,
AGE Graphic provides
localised service,
technical training, and
customised equipment
configurations to meet
the Middle Eastern
and African market

demands
bD.
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AGE Graphic Equipments, the UAE-
based software, equipment, and
consumables supplier for the print-
ing and packaging industry, had
a positive showing at the recently
concluded in
Riyadh, Saudi Arabia.

The Sharjah-based company had
an impressive portfolio in store
for the event, including Donco
high-efficiency HVAS solutions,
DGM folder gluers, ST case-making
machines, Hongming rigid box-
making machines, KDX laminators,
HPM cutting solutions, FKT box as-
sembly machines, and ZNEP paper
bag making systems.

While DGM folder gluers and ST
case makers offer high-speed post-
press finishing, Hongming provides
precision rigid box making, KDX
excels in lamination technology,
and Donco ensures energy-efficient
climate control for industrial envi-
ronments.

The solutions also reduce produc-
tion time, minimise waste, and
enhance automation. DGM, ST, and
HPM machines deliver precision
finishing with lower labour costs,
Donco’s HVAC systems cut energy
consumption, and KDX laminators
ensure cost-effective, high-quality
lamination. “Each solution is op-
timised for high productivity and
reduced operating costs. Our
portfolio focuses on automation,
speed, and cost efficiency,” says

AGE Graphic Equipments Business
Development  Manager  Pratik
Sardesai.

Distributors will play an increas-
ingly important role in supporting
vendor sustainability efforts, not
only in delivering green tech, but
to share their market insights. In
line with the company’s business
strategy, AGE Graphic is committed
to sustainability and automation.
“Our equipment supports water-
based adhesives, energy-efficient
processes, and reduced material
waste. Donco'’s advanced HVAC sys-
tems improve workplace efficiency
while lowering carbon footprints,”
adds Sardesai.

Besides technology, AGE Graphic
provides localised service, technical
training, and customised equip-
ment configurations to meet the
Middle Eastern and African market
demands. Partnerships with lead-
ing global manufacturers also
ensure that PSPs receive the right
solutions.

Sardesai speaks on his memorable
experience in Riyadh: “Gulf Print &
Pack Saudi 2025 provided excellent
engagement, high-quality leads,
and strong networking opportuni-
ties. The demand for rigid box
packaging, automated finishing,
and industrial HVAC solutions
validated our strategy for growth in
this market. Visitors showed strong
interest in our high-speed finishing,

automation, and energy-saving
solutions. Many PSPs were eager to
invest in more efficient post-press
equipment and eco-friendly tech-
nologies to stay competitive.”

“Saudi Arabia’s rapid industrial
growth and evolving retail land-
scape create strong demand for
premium packaging, automation,
and large-scale production. With
Vision 2030 driving economic

diversification, the market is primed
for high-tech, cost-efficient, and
sustainable printing and packaging
solutions,” he adds.
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In this series, ME Printer brings you

exclusive, showfloor interviews
with industry stalwarts representing
some of the major exhibitors at
Gulf Print & Pack 2025, Riyadh,
the leading commercial print
and packaging trade show in
the Middle East. This was the
inaugural edition of GPP to be held
in Saudi Arabia.

In conversation with Awad Alanazi,
General Manager, Alkhorayef
Printing Solutions.

Why did Alkhorayef decide to par-
ticipate in Gulf Print & Pack 2025?
There are a few key reasons we are
participating in this event in Saudi
Arabia for the first time. As a
company based in the country, we
are eager to support the local
industry by sharing our expertise
andsolutions.Itisalsoan opportune
time for us, as we have undergone
significant changes over the past
few years. This event represents
a chance for us to showcase our
capabilities to partners, customers,
and visitors, and highlight the new
offerings we have developed.
Ultimately, strategic marketing is a
primary driver behind our
participation.

What are the new technologies or
products are you launching at Gulf
Print & Pack?

We were excited to showcase a
range of innovative solutions at
this year’s show in Saudi Arabia. As
this event is happening for the first
time happening in the country, it
presents a valuable opportunity.
We are equally eager to introduce
something new and different to the
Saudi market.

Alkhorayef has been placing greater
emphasis on digital technology, as
it plays a crucial complementary

role to the packaging industry. Digi-
tal is taking on a significant part of
the business nowadays and that is
why we debuted three new models
at the show - a digital printing solu-
tion for corrugated cartons, a paper
bags machine that works with rolls,
and a machine capable of direct
printing on ready paper bags.

How does your latest machinery
software compare with your
competitors?

Our machines and software are very
reliable and competitive products.
At the recent event, we showcased
our European-made machines
that feature specialised software.
This software gives customers the
ability to estimate job costs before
printing, which is a highly valuable
tool that some customers pay a lot
to access. Competition is fierce in
this industry, but our technology
stands out.

China, | believe, is not like what they
were. They currently have good
quality machines. Do you agree?

In fact, yes, China has a robust
manufacturing portfolio, and that
is why we collaborate with them
as long-term supplier partnerships.
We have chosen a highly reliable
company, WONDERJET, which is
part of the large Dongfang Precision
Group. They possess remarkable
machines that are both reliable and
offer exceptional quality.

Does Alkhorayef only deal in Saudi
Arabia?

Mainly yes, but we cover Bahrain in
addition to Saudi in WONDERJET
digital machines.

What are the trends shaping the
future of the printing and packaging
industry? Secondly, what are some
profitable niche markets you
believe printers should explore in
the coming years?

The market is changing rapidly.
Companies are now carefully
considering where to focus their
efforts and which business areas to
prioritise. In the printing industry,
specifically offset and digital printing,
| am seeing a shift towards more
personalised, customised, and
seasonal work.

It is clear that everyone is talking
about the changes and trying
to anticipate the future of the
printing and packaging industry.

One obvious trend is the growing
prominence of digital printing. In
the past, digital printing had some
limitations - the quality was not
as good and the prices were quite
high. Nevertheless, over the last 10-
15 years, companies have worked
hard to improve quality and bring
prices down. As a result, digital
printing is becoming increasingly
popular.
However, digital is not going to
replace offset printing entirely.
Instead, the two will complement
each other. The market itself is
showing a sense of urgency -
customers want things faster, with
more customisation and shorter
turnaround times, especially in
industries like food, perfumes, and
cosmetics. These companies prefer
not to print and stock products in
advance, due to the issues with
inventory. They want short-term,
personalised printing solutions.
Given this, | believe offset and
packaging factories should think
about how to integrate digital
capabilities to complement their
existing setups. Digital inkjet tech-
nology, in particular, could be well
suited to serve the evolving needs
of niche markets.
What are the biggest challenges
faced by the print and packaging
e | =

industry today and how does
your company provide solutions
for that?

The packaging industry in Saudi
Arabia is facing significant challenges
as the market undergoes rapid
changes. Over the past five years,
there have been profound shifts in
the culture, consumer behaviour,
and demands that are creating
difficulties for packaging companies

i e s AN
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Alkhorayef has been
placing greater
emphasis on digital
technology, as it plays a
crucial complementary
role to the packaging
industry
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Today, everyone is
concerned about
recycling and which
materials can

be recycled. The
technology we are
introducing to the
market with our
partners is focused on

sustainability
D
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seeing the most visible mega-proj-
ects and economic development,
other regions of Saudi Arabia are
also evolving rapidly. Initiatives like
NEOM, EXPO, and World Cup are
driving widespread changes across
the country.

The packaging industry must adapt
quickly to these fast-paced market
shifts. Companies that can anticipate
future demands, automate their
processes, and provide innovative
packaging solutions will be best
positioned to thrive in the changing
Saudi landscape.

How does Alkhorayef address
sustainability concerns in the
printing and packing sectors?
Today, everyone is concerned about
recycling and which materials
can be recycled. The technology
we are introducing to the market
with our partners is focused on
sustainability. The machines we are
showecasing here at Gulf Print & Pack
can print on recycled paper - this is
our contribution to sustainability.
We also did not present any plastic
products. When it comes to our
digital corrugation machine, the
corrugated cartons it produces can
be recycled as well.

What are the steps taken by your
company to adapt to the growing
demand for digitalisation and

eco-friendly printing?

Over the past four years, our
partnership and portfolio have
undergone significant changes.
We have exited certain areas and
expanded into new ones, driven
by our recognition of the country’s
digital transformation which is part
of Vision 2030. As a private sector
company, we have sensed this shift
and have substantially adjusted our
portfolio to support the country’s
digitalisation. To ensure our customers
can successfully transition from
traditional to digital business
models, we have introduced new

setups and offerings to support
digital transformation.

Can you explain the live demonstra-
tions that you are conducting here?
We have two main offerings for our
customers demonstrated here. The
first is our paper bag and
corrugation printing services. We
work closely with customers to
help them print their own paper
bags from roll to roll and produce
customised corrugated cartons.
We guide them through the entire

process, from designing their logos,
names, and addresses to the final
printing.

The second is our customised
packaging solutions. We demon-
strate to our clients that packaging
is beneficial not just for large

factories, but for end-users as
well. Many small businesses and
individuals need quality packaging
but lack the resources to set up their
own production. Therefore, we
provide specialised, low-investment
solutions. Perfume, cosmetic, food,
and coffee companies can use our
services to print, design, and brand

their own unique packaging..

Are you looking for any local or
international partnerships in the
coming years?

Alkhorayef, in partnership with
MTEX NS, is excited to showcase
cutting-edge digital printing and
packaging solutions at GPP 2025
in Riyadh. Our collaboration brings
advanced, sustainable technol-
ogy directly to Saudi industries,
empowering  businesses  with
precision, efficiency, and innovation

N
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across flexible and rigid packaging,
commercial printing, and labels.
Partnership is an important part of
our culture, but we are very selective
in our approach nowadays. We are
focusing more on the niche software
market, and any partnership that
helps us access that market is welcome.
We are really exploring how we can
introduce new software solutions
that enhance automation and
benefit the market.

What kind of feedback are you
getting from visitors and potential
customers at the exhibition?

The feedback we have received
so far has been very positive. Our
booth has been quite crowded,
with many customers and some
suppliers as well. | think everyone
iswelcoming Alkhorayef and
appreciating the machine we pre-
sented, as well as the unique setup
we have put together. This is a bit

In this series, ME Printer brings you
exclusive, show floor interviews
with industry stalwarts
representing some of the major
exhibitors at Gulf Print & Pack
2025, Riyadh, the leading
commercial print and packaging
trade show in the Middle East. This
was the inaugural edition of GPP
to be held in Saudi Arabia.

In conversation with Sabarish Ra-
manunni, Division Manager, Fujifilm
Middle East.

different from our typical
customised solutions, but the
response has been good. The
visitors are also showing a lot of
interest in our live demos. We have
concluded couple of deals during
the event and | am optimistic that
we will be able to secure some
more significant deals at this show
and afterwards.

How important is Gulf Print & Pack
in terms of networking, showcas-
ing innovations, and expanding
market presence?

As an industry leader, Gulf Print &
Pack has been a renowned fixture
in the printing and packaging
andscape for decades. This
longstanding trade show provides
a valuable platform to showcase
the latest innovations and trends.
Participating in Gulf Print is crucial,
as it allows us to effectively market
our business and offerings, while

What are the new technologies
and products launched by Fujif-
ilm at Gulf Print & Pack 2025?
Fujifilm Middle East launched the
new mid-range POD equipment,
the Revoria EC2100S and the
Revoria SC285S in two variants
of 4 colour and 5 colour. We also
showcased the Jet Press FP790 and
the Jet Press 750S experience
corner to cater to high end packaging
and commercial customers.

What are the main features of
the equipment you showcased in
GPP?

The Jet Press FP790 is aimed at
flexible packaging customers. This
machine is positioned to take over
the mainstream jobs and enabling
quick turnaround for such jobs.
The FP790 utilises water based
inks and comes with a CMYK+WW
configuration. This will enable the
customers to convert 70% of jobs
into digital, including the conver-
sion of all mainstream jobs.

also gaining valuable industry
insights in return. Engaging with
this important event is a strategic
move that generates mutual
benefits for both our company and
the show itself.

What role do you think events like
these play in swing collaboration
innovation in the printing and
packaging industry?

The market needs to see what
manufacturers, providers, or suppliers
are offering and where they are
headed, as this is the place for new
innovations. These events serve as
a platform for companies to intro-
duce something novel, providing
customers, end-users, and printing
presses with fresh ideas and per-
spectives. Such industry events are
undoubtedly crucial for the market,
customers, end-users, and suppli-
ers alike.

The Jet Press 750HS has proved to
be the only successful equipment
in its class of inkjet sheet-fed
press, even while others are trying
to catch up. With high productiv-
ity and highest quality in its class,
it fits the highest demands of
quality and we term it as the new
standard in print. This is the only
machine which is Fogra certified
for proofing.

EC2100/ S and SC285/ S are the
new mid-range toner-based
products and includes multiple
Fujifilm patented technologies
to make available the quality and
special colour options to all range
of customers, from high-end
production printers to
mid-segment printers.

What are some profitable niche
markets you believe printers and
PSPs should explore in the com-
ing years?

Mainstream flexible printing,
corrugated printing, value-added
printing, and finishing using
toner-based printers are some of

44

As an industry leader,
Gulf Print & Pack has
been a renowned
fixture in the printing
and packaging

landscape for decades
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Fujifilm takes its
Corporate Social

Responsibility (CSR)
very seriously and our
global aim of reducing
carbon footprint by
50% by 2030 is well

appreciated
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I would like to introduce our Revoria
XMF PressReady workflow system
that helps to improve efficiency in
running a digital print shop. The sys-
tem can communicate not only with
Fujifilm but with all equipment with
authorised front engines to manage
the production workflow.

How does your company cater to
the specific needs of printers and
PSPs in this region?

Fujifilm is a company which can boast
of integrating all aspects of print with
such a wide spectrum of products.
From traditional analogue printing to
the latest water-based inkjet printing
to the packaging segment, Fujifilm
has a product suitable for every
category.

Fujifilm has its manufacturing
facilities of inks/ toners, equipment,
workflow solutions, and consumables.
We also have our own printhead
manufacturing unit. The ultimate USP
is in integrating all these technolo-
gies into ever changing customer
demands and providing the solution
they need.

What steps are you taking to
adapt to the growing demand for
digitalisation and eco-friendly
printing?

Fujifilm takes its Corporate Social
Responsibility (CSR) very seriously
and our global aim of reducing car-
bon footprint by 50% by 2030 is
well appreciated. Our flagship inkjet
machines uses water-based inks.

The JetPress 750S is one of the best
in deinkability in inkjet printing.
Our friendlier Super EA-Eco toner,
which is now common to the entire
product portfolio, also has the best
deinkability.

FUJIFIL

Valwe from Innovation

What was thefeedbackyou gotfrom
visitors and potential customers at
the exhibition?

Feedback has been positive. Even
while the booth design was well
appreciated, the newly launched
products have created curiosity,

such as the entry-level printer with a
fifth-colour option made available for
the first time! We are trying to make
the fifth colour available to everyone

and | believe the customers will truly
appreciate this approach.

Did the show meetyour expectations
in terms of audience reach and
business opportunities?

Yes definitely.

How does the Saudi market differ
from other regional markets, and
what opportunities do you see here?
The Saudi market has the potential
to grow. As the authorities are open-
ing up the market culturally and
economically, the country is seeing
tremendous boost in investments
and growth opportunities. We aim
to be present in Saudi Arabia by es-
tablishing our regional headquarters

in Riyadh. This will enable us to be a
step closer to the market to support
and be part of the region’s growth.
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SisTrade, the Porto-based software
solutions provider for the print
and packaging industry, unveiled
its Smart Packaging 4.0 Platform,
an advanced solution designed
to streamline the packaging
production process at the recently
concluded Gulf Print & Pack 2025
in Riyadh, Saudi Arabia. This
cutting-edge platform integrates
successfully with loT devices and
production equipment.

Visitors to the SisTrade booth could
experience  Al-driven  optimised
production schedules to maximise
throughput, instant access to KPIs
tailored for specific operational needs
through customisable dashboards,
and cloud-first capabilities for robust
and secure cloud access for anytime,

The inaugural Saudi edition of Gulf
Print & Pack 2025, the leading com-
mercial print and packaging trade
show in the Middle East, held recently
at Riyadh Front Exhibition & Confer-
ence Center (RFECC), marked a sig-
nificant milestone for the Kingdom'’s
printing and packaging industry,
bringing together more than 5,052
visitors from 54 countries.

The exhibition featured over 150

anywhere management.

The Portuguese software company
completes 25 years in the native
vertical software business for the
printing and packaging industry
having market presence with
customers and partners in 38
countries, ranging from the USA to
China."What we offer is a complete
solution under one umbrella. Besides
new technological solutions, we also
cover all needs of a printing house,
from commercial management and
detailed estimation down to inven-
tory and advanced WMS to planning,
production management, quality
control, equipment maintenance,
human resources, accounting, and
energy management, with special
emphasis on automation and data
collection,” says Firas Masri, Director
Country Managers & Partners, SisTrade.
The company has deviced a strategy
to include all segments of the
printing industry, be they offset
printing, packaging, corrugated,
security printing, flexible packaging,
or label printing. All the graphic arts
are covered into the system available
in more than 14 languages, including
Arabic. “All these give us benefits and
advantages over our market
competitors,” says Masri.

The decision to participate in the
Riyadh show was automatic. “We
have been participating in Gulf Print
& Pack for more than 15 years, and
since this year was the first edition
done outside of Dubai in Riyadh, we
were more than happy to participate
and showcase our technologies in a
new market.

“As per the figures, there has always

leading exhibitors and thousands of
industry professionals from Bahrain,
China, Egypt, Germany, India, Jordan,
Kuwait, Qatar, and the UAE, besides
host nation Saudi Arabia. Gulf Print
& Pack 2025 provided a tailored plat-
form for the latest advancements in
printing and packaging technologies.

From high-speed digital presses and
advanced packaging solutions to

been a huge growth potential for the
printing and packaging markets in
the Middle East, and Saudi Arabia is
one of the top in this industry
segment. We believe that printing
and packagingis on an upward growth
curve that will also be important for
us as software

developers,” explains Masri.

While digitalisation has caused a
huge disruption in the printing
industry, digital transformation and
growing emphasis on sustainability
is becoming part of business strate-
gies the world over. With the current
“go green” trend in Europe, SisTrade
continues to transform the printing
and packaging industry with smarter,
faster, and greener solutions.

SisTrade
i53ll glasll e dasazo Jgh>

“Jan 14-16
Riyadh, Saudi Arabia

Al-powered workflow streamlining
tools, the event provided a compre-
hensive overview of the industry’s
future direction. Major industry
players, including Alkhorayef Printing
Solutions, BOBST, Canon, Fujifilm,
Konica Minolta, NDigitec, and Ricoh
participated in the event, highlight-
ing their commitment to the Saudi
Arabian market and the region’s
growing print and packaging sector.
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The company has
deviced a strategy to
include all segments of
the printing industry,
be they offset printing,
packaging, corrugated,
security printing,
flexible packaging, or

label printing
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From high-speed digital
presses and advanced
packaging solutions to
Al-powered workflow
streamlining tools,

the event provided

a comprehensive
overview of the
industry’s future
direction
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Canon, the headline sponsor of
the event, showcased a suite of
cutting-edge digital printing solu-
tions aligned with Saudi Vision 2030.
Key launches included the Arizona
series for rigid media, the Colorado
M-series for high-volume roll-to-roll
production, and the VP 6330 TITAN
for superior book printing.

Saudi-based  Alkhorayef Printing
Solutions (APS), in collaboration with
MTEX NS, showcased cutting-edge
digital printing and packaging solu-

tions including machines such as NS *

MULTI 1300, NS MULTI 800 and NS
AQUAFLEX S. APS brought advanced,
sustainable technology directly to
Saudi industries, empowering busi-
nesses with precision, efficiency, and
innovative solutions for flexible and
rigid packaging, commercial printing,
and labels.
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Ahmed Samy El Tantawy, Senior Sales
Director - Digital Printing Depart-
ment at APS, says, “It was an exciting
event for us to attend, providing us

with a great platform to showcase
our latest technologies to serve the
regional sector.”

Fujifilm, a key exhibitor and industry
leader, chose Gulf Print & Pack 2025 to
launch two new mid-range printers.

PRODCTONNGET [

The company introduced the Revoria
Press SC285S, a fifth colour option to
their entry-level printer, and unveiled
the Revoria Press EC2100S, a mid-

range workhorse printer featuring an
entirely new platform and technol-
ogy, promising significant technical
advantages to customers.

“We are overwhelmed by the
response to the inaugural edition of
Gulf Print & Pack in Saudi Arabia. The
attendance and participation from
leading industry players is a testa-
ment to the potential of, and confi-
dence in, the Saudi Arabian printing
and packaging sector. There are
encouraging signs for this platform
in the Kingdom for major brands to
showcase cutting-edge technolo-
gies, foster valuable connections,
and drive the industry forward,” says
Barry Killengrey, Event Director, Gulf
Print & Pack.



In this series, ME Printer brings you
exclusive, showfloor interviews
with industry stalwarts at Gulf Print
& Pack 2025, Riyadh, the leading
commercial print and packaging
trade show in the Middle East. This
was the inaugural edition of GPP
to be held in Saudi Arabia.

In conversation with Barry Killengrey,
Event Director, Gulf Print & Pack, 2025.

What inspired the decision to
organise Gulf Print & Pack 2025 in
Riyadh?

The Gulf Print & Pack event in Dubai
is biennial, lending itself to an edition
in the Kingdom of Saudi Arabia (KSA)
on an odd year. The appetite from the
industry was there and it aligns with
the country’s Vision 2030 goal to
replace imports with domestic
production. This creates a huge
demand for print and packaging of
allkinds and is heavily focused
on sustainability and digital
transformation. Gulf Print & Pack
is poised to play a pivotal role in
advancing the region’s printing and
packaging industries in line with how
the industry was unfolding in Saudi
Arabia.

Did the exhibition meet your
expectations in terms of turnout,
engagement, and overall success?
We knew the demand for this show
was strong and we were extremely
satisfied with the result.

The combination of manufacturers
with their regional partners ensured
we had full coverage of the MENA
region.

@; informamarkets
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Were there any notable business
transactions or partnerships
finalised during the show?

We are still tabulating business done
at the show, exhibitors are still giving
us feedback. The consensus is that
many deals were done, what we call
a Show & Sell Event!

Could you provide a breakdown of
the visitors by country or region?
To date we can only quote an
approximate percentage, roughly an
85%/ 15% split between KSA versus
international visitors, which reflects
the fact the Saudi market was the
prime focus. The post-show report
with demographics will be available
next month.

Gulf Print & Pack has a long history in
Dubai.

What does hosting it in Saudi Arabia
for the first time signify about the
Kingdom'’s growing print and pack-
aging market?

The event seeks to encourage
collaboration and innovation within
the commercial printing and
packaging sectors, particularly in fast
developing markets like Saudi Arabia.
The show created new opportunities
across the printing and packaging
spectrum.

We know that in these markets,
printing and packaging businesses
are more fluid compared to the
highly specialised and consolidated
markets in developed regions. We
see commercial printers moving into
packaging, while packaging converters
might also have a commercial print
business.

GULF PRINT
& PACK 2025

| : A
Hall 1
1aeldll

14 - 16 January 2025
2025 5,k 16 - 14

www.gulfprintpack.com/riyadh

How does Gulf Print & Pack
contribute toadvancing
sustainability and digitalisation
within the Kingdom?

Saudi Arabia’s Vision 2030 programme
emphasises that growth should be
both sustainable and promote the
development of a skilled, technically
advanced workforce. The exhibitors
at Gulf Print & Pack are promoting
digitisation and automation across
a wide range of print, finishing, and
converting processes. This is not only
about digital printing and embellish-
ment, but also about digitising and
automating analogue processes.

These technology trends contribute
to sustainability through a reduction
in waste and energy usage, and to
the reduction of manual labour in the
print and converting process.
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The event seeks
to encourage
collaboration and

innovation within the
commercial printing
and packaging sectors,
particularly in fast
developing markets like

Saudi Arabia
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The visitor numbers are
of course important,
but if we look at the
partnerships we had
with key exhibitors, like
Canon, Ricoh, Konica
Minolta, and Fujifilm,
this has never been
seen before in KSA

under one roof
79

What are your long-term plans for
this event, both in Saudi Arabia
and Dubai?

This event was launched because of
feedback garnered by the industry. A
survey will go out and we will analyse
the results to see if this continues
to be what the industry wants and
needs. Based on how well is has been
received by its target audience, we
believe the Gulf Print & Pack show is
now firmly rooted in Saudi Arabia. For
now, all we can say is watch this space!

How do you measure the success
of an event like Gulf Print & Pack,
beyond attendance numbers?

The visitor numbers are of course
important, but if we look at the
partnerships we had with key
exhibitors, like Canon, Ricoh, Konica
Minolta, and Fujifilm, this has never
been seen before in KSA under one
roof. Also, key have been our
constructive partnerships with the

L

region’s media and the ability of the
show to attract major industry
stakeholders from the government
and from the industry.

Did the exhibition open new
opportunities for partnerships with
local or international businesses?

As mentioned above, the focal point
was KSA. However, we saw visitors
from a wide range of countries
including Bahrain, Kuwait, Egypt,
the UAE, and North Africa. We had
international exhibitors from
countries including China, the UK, and
Italy, opening up new opportunities to
form partnerships at many levels.

Are there specific areas you see
particularly interesting in technol-
ogy developments?

We see some great innovations in

digital embellishment, automation,
and pre-and post-press workflows.
Visitors expressed interest in a huge

range of applications including

flexible packaging, platemaking,
cutting machines, folding machines,
and corrugation technologies. Digital
technology was key theme for the
event, emphasising the transformative
potential for the industry going forward.

How does this event position Saudi
Arabia as a leader in the regional
printand packaging industry?

Saudi Arabia through its Vision 2030
programme has a unique opportunity
to leapfrog non-automated analogue
print, packaging, and converting
processes, positioning itself as a
showcase for sustainable, automated,
and skill-based industrial
development. This isn't just about
showcasing technology, it's about
creating opportunities, driving
growth, and shaping the future of an
industry that is vital to the region’s
economic development.
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In this series, ME Printer brings you
exclusive, showfloor interviews
with industry stalwarts represent-
ing some of the major exhibitors
at Gulf Print & Pack 2025, Riyadh,
the leading commercial print
and packaging trade show in the
Middle East. This was the inau-
gural edition of GPP to be held in
Saudi Arabia.

In conversation with Marie-Luce
Delaune, Marketing Manager, Ricoh
Graphic Communications.

What new technologies or products
have you launched at Gulf Print &
Pack 2025?

Ricoh launched the new Monochrome
Production device: Ricoh Pro 8400 series

How does your latest machinery/
software/materials stand out from
competitors?

Since every workflow is different, the
Ricoh Pro 8400 series can be tailored
to a variety of needs, including office,
production, and data printing. Ricoh's
integrated GW controller handles regular
office applications. The latest Fiery
EB-36 print server can be



incorporated for easy load balancing
in  graphicintensive  workflows.
Equipped with Ricoh’s genuine IPDS
print option, they deliver accurate,
high value transactional documents
efficiently.

Ricoh is committed to providing
products and services that improve
business efficiency and productivity while
significantly reducing greenhouse gas
emissions. The Ricoh Pro 84105/8420S
presses are no exception. Helping
you cut energy consumption, they
boast class leading energy efficiency.
Diverting waste from landfill, they
also comprise 25% post-consumer
recycled plastic and 33% electric fur-
nace recycled steel. Plastic packaging
is also reduced by 50%.

What are some profitable niche
markets you believe printers and
PSPs should explore in the coming
years?

There are many areas that printers and
commercial printers should consider
to gain efficiencies (productivity and
financial). This might not be related
to niche markets or applications but
more likely to address new needs

Ricoh’s range of high-speed,

from the market including moving
analogue production methods into
digital to enable personalisation,
need for online presence and
e-commerce capabilities, shorter run
lengths and on demand ordering and
delivery to free cash flow, IT solution
and automated workflows to improve
the effectiveness of working capital
and/ or find new applications to grow
business, and application wise for
books and packaging (including
labels) which show the biggest
growth, while newspapers,
transactional, and advertising print
drop.

How do your products help
businesses optimise efficiency
and reduce costs?
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high-capacity printers offers robust
solutions for commercial printers and
in-house departments alike. Whether
you're after a continuous feed printer
for high volume invoice runs or a large
format device for exhibition graphics,
our energy efficient range provides
superior image quality and clever
features for specialised tasks.

Ricoh’s sheet-fed production devices

can be tailored to production needs
with the addition of matched in-line
feed and finishing systems. Media
flexibility can be enhanced with the
addition of SRA3 and long sheet large
capacity trays. Labour saving in-line
finishing solutions include a multi
folding unit, a stream punch with
crease and perforation capabilities, a
high capacity interposer, e-wire and
perfect binding systems, high

capacity stackers, and a choice of
high-end booklet making systems.
Ricoh’s continuous feed printers
provide cost-effective, flexible, high
volume printing solutions combined
with the ability to tailor your output
through personalisation features.

How does your company cater to the
specific needs of printers and PSPs in
this region?

Close presence to customers in the
production segment is achieved
through our business partners Samir
Trading & Marketing - CJSC and El-
Ajou Group Trading Company.
growing countries in the Middle East
region.

What feedback did you get from
visitors and potential customers at
the exhibition?

Visitor feedback has been positive.
We also managed to conduct many
live demonstrations of showcased
products.

How does the Saudi market differ
from other regional markets, and
what opportunities do you see
here?

Saudi Arabia is one of the fastest
growing countries in the Middle East
region.

66

There are many areas
that printers and
commercial printers
should consider to
gain efficiencies
(productivity and

financial)
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Ricoh’s sheet-fed
production devices
can be tailored to
production needs
with the addition of
matched in-line feed
and finishing systems
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FESPA Middle East 2025

FESPA Middle East Records 8% YoY Participation

Increase
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The overwhelming
response to the second
edition of FESPA Middle
East has underscored
the growing demand
for events of this
caliber for the print and
signage sectors

2
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The second edition welcomed
more than 2,700 professionals
from 80 countries and over 100
exhibiting companies featuring
200+ brands, an 8% increase from
the 2024 edition; latest innova-
tions and technologies explored,
with focus on personalisation,
sustainability, and future visions,
supported by three-day confer-
ence programmei

More than 3,400 visits from over
2,700 industry professionals from 80
countries (8% YoY increase) attended
the second edition of FESPA Middle
East, the region’s leading event for
the global speciality print and sig-
nage industries, which took place at
Dubai Exhibition Centre from 20-22
January, 2025.

This represents an 8% year-on-year
increase in attendees compared to
FESPA Middle East’s debut event
in 2024, setting a new record for
the show and demonstrating the
strength and demand from the re-
gional and international printing and
signage sector which includes print
service providers and sign-makers to
visual communication specialists and
textile-related professionals.

The event, which was officially
opened by Dubai Media Incorpo-
rated Chairman HH Sheikh Hasher
bin Maktoum bin Juma Al Maktoum,
welcomed  high-level  decision

makers from the UAE, Saudi Arabia,
Oman, Kuwait, Qatar, Egypt, Jordan,
India, and China, amongst others,
who had the opportunity to witness
over 100 exhibiting companies (8%
YoY increase) with more than 200
brands being showcased.

Bazil Cassim, Regional Manager,
FESPA Middle East, says, “The over-
whelming response to the second
edition of FESPA Middle East has
underscored the growing demand
for events of this calibre for the print
and signage sectors. Throughout the
three-day exhibition, we welcomed
an exceptional gathering of industry
professionals from across the globe,
reinforcing FESPA’s position as the
premier platform for innovation,
collaboration, and business growth
in the speciality print and signage

industries.

“The year-on-year growth in exhibi-
tor participation and visitor numbers
highlights the growing influence of
FESPA Middle East as a must-attend
event for the region. This success
underscores our commitment to

driving industry advancements,
fostering new opportunities, and
delivering a world-class showcase
of cutting-edge print and signage
technologies.”

One of the major trends at this year’s
exhibition was the increase in direct-
to-film (DTF) technology, which in-
volves printing a design directly onto
a film and then transferring iton to a
fabric. There was also the introduc-
tion of additive manufacturing and
3D printing, highlighting the shift to
more advanced technology.




Several key launches and regional
debuts took place, including the Mas-
sivit 3D printer, an industrial system
for the automotive, marine, railways,
and additional markets; and the Kor-
nit digital textile printer, a single-step
direct-to-fabric  printing solution.
The double-sided superwide-format
printing was also a show stopper with
the Yaselan 5.5m wide UV printer.

A significant part of the exhibition
offering was the well-attended free,
three-day conference programme,
which included FESPA Leadership
Exchange (FLEX). The sessions ad-
dressed topics surrounding business
intelligence, new technologies, the
future vision of the industry, in addi-
tion to personalisation and sustain-
ability, led by industry heavyweights
including Richard Askam, the man
behind Coca-Cola’s ‘Share a Coke’
campaign; George Simonian, Dean
of Applied Arts Faculty at BADR
University; Amit Radia, Founder/CEO,
Atlas Group; Prasanna Naidu, General
Manager, Veesham Printing Press;
Gianmauro Vella, Vice President &

Paper usage optimisation

ing thee right paper siies

divide sheets

8in the largest number of duct units

Sizes

Head of Design at PepsiCo Greater
China, APAC, and AMESA; and Kumail
Khalfan, CEO, SignWorks.

Other highlights during the exhibi-
tion included the highly anticipated
World Wrap Masters competition,
part of an international series that
combines top talent in vehicle wrap-
ping and creative vinyl applications,
offering a unique layer of skill and
excitement to the show, with 16 com-
petitors battling for the title of World
Wrap Masters Middle East. This year’s
winner was Czechia’s Vit Simek, who
will now go on to compete in the final
taking place at the FESPA Global Print
Expo in Berlin in May.

The Sustainability Spotlight stand
attracted sustainability champions
from government and  semi-
government entities in the UAE and
professionals from the industry.
As part of the showcase, the latest
products supporting sustainable

printing and business practices and a
range of informative conference ses-
sions outlining a greener future were
highlighted.

Rounding out the show were mem-
bers of FESPA's Asian associations
who had gathered as part of the
FESPA ASEAN meeting conducted on
the sidelines. Association members
from Australia, China, India, Japan,
Korea, Nepal, and Thailand were all
present to discuss the latest trends in
the market.

Exhibitors highlighted the value of
the event, particularly when keeping
abreast of the latest developments.
Danna Drion, General Manager
Marketing & Product Management,
Mimaki Europe BV, says, “If you want
to be aware of all the new and most
important innovation in digital print
and you don't want to miss anything,
then you definitely need to go to
FESPA Middle East and participate.”
ICON Digital DMCC Founder/Co-
Owner Mehdi Berrada Baby, echoes
similar sentiments: “Our experience
with FESPA has always been fantastic,
we participate at many of the FESPA
shows around the world. FESPA
Middle East 2025 has improved on
the inaugural event, and we believe
that it will continue to grow. It's the
most professional organisation for
speciality printing exhibitions.”

As a global federation of associations
for the digital printing, textile, and
screen printing community, FESPA
is a non-profit organisation that
has reinvested $9 million into the
printing industry worldwide since
2015 through its Profit for Purpose
programme.

The next edition of FESPA Middle East
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At the inaugural FESPA
Middle East event in
January 2024, it was
discovered that there
is significant demand
for environmentally
friendly products and

practices
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Digital printing in

experiencing robust

growth in Saudi

Arabia, making it a
perfect environment
for investments in
managed print services
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Exclusive Interview with

, Chief
Executive Officer of Xerox Holdings
Corporation
Steven Bandrowczak recently visited
Saudi Arabia for the first time since
assuming therole of CEO in 2022. ME
Printer caught up with Steve during
his landmark visit to find out more
about Xerox's strategic vision for the
Kingdom.

Is this your first visit to Saudi Ara-
bia? What were the reasons behind
this visit?

This is my first time visiting Saudi
Arabia, and | hope to deepen the
Xerox relationship with private and
governmental organizations as the
country continues its unprecedented
growth path, fueled by the Saudi
Vision 2030 initiative. My goal is to
learn more about the kingdom and
explore avenues to better serve this
market and contribute to its goals for
a better future.

How important is the Middle East
market, particularly Saudi Arabia, for
Xerox's global operations?

Digital printing is experiencing robust
growth in Saudi Arabia, making it a
perfect environment for investments
in managed print services. We're
making key investments in Saudi,
such as the opening of a new office
with our partners. As the Middle East
looks toward increased digital trans-
formation and diversification, we
plan to introduce localized solutions
that support these objectives and the
region’s growth initiatives.

We are living in the age of disrup-
tion, businesses all over the world
are going through rapid transfor-
mation, and Saudi Arabia is fully
committed to this transformation,
what are your plans to be relevant
during next decade in a changing
world?

We are implementing the next phase
of our Reinvention and continuing
to differentiate Xerox as the leading
provider of workplace solutions. I'm
excited about the future as we further
our journey to enable a services-led,
software-enabled approach primed
for long-term, profitable success. Ad-

ditionally, our recent partnership with
Aston Martin ARAMCO Formula One®
Team exemplifies our commitment
to continuous innovation, excellence
and relevancy. By leveraging our
expertise in managed print services,
augmented reality, and marketing
insights, we aim to enhance the
team’s performance and efficiency
while aligning our brand with one of
the world’s fastest growing sports.

In line with Saudi Vision 2030, the
country is expanding its healthcare
services as well as implementing
smart city projects while modern-
izing its educational sector.

How is Xerox planning to position
itself as a key technology partner for
these thriving industries?

Xerox has decades of industry
expertise  helping  organizations
across verticals achieve greater cost
savings and increased efficiency.
Paired with our deep industry
knowledge, we can work as either a
fully outsourced provider or in con-
junction with existing IT teams to pro-
vide hardware, managed IT services
and security solutions. Furthermore,
we will provide the knowledge and
services needed to achieve smooth
digital transformation through
secure document management and
collaboration tools in the education
sector.

In line with Saudi Vision 2030, the
country is expanding its healthcare
services as well as implementing
smart city projects while modern-
izing its educational sector.

How is Xerox planning to position
itself as a key technology partner
for these thriving industries?

Xerox has decades of industry
expertise  helping  organizations
across verticals achieve greater cost
savings and increased efficiency.
Paired with our deep industry knowl-
edge, we can work as either a fully
outsourced provider or in conjunc-
tion with existing IT teams to provide
hardware, managed IT services and
security  solutions.  Furthermore,
we will provide the knowledge and
services needed to achieve smooth
digital transformation through secure
document management and collabo-
ration tools in the education sector.

What about sustainability?
Sustainability is a core part of our
global strategy. Our Verified Carbon
Neutrality Service is already making a
difference by offsetting carbon emis-
sions through reforestation projects.
In Saudi Arabia, our channel partner,
Saudi Xerox, extends its commitment
to environmental responsibility
through an innovative afforestation
initiative. As a cornerstone of its car-
bon offsetting strategy, Saudi Xerox
plans to plant trees on Abo Ali Island,
situated near the Jubail Industrial
area, directly addressing the carbon
footprint generated by printing
within its clients’ premises.

What are the key technology invest-
ments you plan to make in 2025?
As market demands evolve, Xerox
remains agile and forward-thinking.
In addition to leveraging our
expertise in document management,
workflow automation and intelligent
document processing, we will
continue our research and devel-
opment investments in artificial
intelligence, machine learning and
augmented reality. We will also capi-
talize on momentum from our recent
strategic acquisition of IT savvy and
proposed acquisition of Lexmark to
enhance our IT solutions capabilities
and core print portfolio. Our focus is
on creating cutting-edge solutions
that will redefine workplace produc-
tivity, security and efficiency, ensur-
ing Xerox remains at the forefront of
technological innovation.



What do you see as the toughest
challenges facing customers in 2025?
Complexity is the enemy of
performance —and work is only
getting more complex. The hybrid
workplace has created an increasingly
distressed, distributed workforce. On
top of this are the added pressures
of rising data costs, unpredictable
supply chains and growing concerns
over cybercrime and sustainability.
At Xerox, we've provided a one-stop
shop for scalable IT solutions, services
and print offerings to help our clients
address these challenges by securely
increasing productivity wherever
work occurs.

What is the key to success for your
channel partners in 2025?
Client-centricity is the cornerstone
of success for Xerox and our channel
partners. By prioritizing the client
experience in every aspect of our
strategic planning, partners can
ensure that solutions are tailored
to meet their evolving needs. This
client-first approach enables us to
deliver innovative solutions that
foster high-performing, resilient
workplaces, regardless of where
clients operate. Our commitment to
understanding and addressing our
clients’ unique challenges is what
drives our mutual success and sets
us apart in the market. We are fully
committed to building an ecosystem
that supports our partners' growth
and success.

In 2023, Xerox donated the Palo Alto

Research Center (PARC) to SRI Inter-
national. PARC has been instrumental
in shaping modern technology with
breakthroughs like Ethernet, laser
printing, and the graphical user
interface.

what motivated Xerox to go ahead
with this transaction? What
opportunities do you seein the 2D
printing space that others might
be missing?

Combining Xerox and Lexmark will
create greater balance within our
core print business, expand our
market reach and share, and position
the company for long-term profitable
growth, further supporting our
Reinvention. The proposed
acquisition brings together our
complementary  portfolios,  ulti-
mately strengthening the Xerox print
and managed print services portfolio.
This includes the large, growing A4
color market and extends our market
reach into the Asia Pacific region. Our
proposed acquisition of Lexmark rein-
forces our commitment to lead digital
print transformation by streamlining
operations and driving efficiencies
in the hybrid workplace. Together,
we will provide a more complete set
of print and print services offerings,
which willimprove client attach rates,
thus allowing us to introduce more of
our emerging Digital Services and IT
solutions to a larger group of existing
clients. Both categories address large,

growing total addressable markets
and are expected to be strong con-
tributors to our revenue trajectory
post-acquisition. We anticipate an
enhanced portfolio of offerings, new
distribution partners, and broader
end-market exposure will lead to
additional services growth
opportunities.

About Xerox Holdings Corporation
(NASDAQ: XRX)

For more than 100 years, Xerox has
continually redefined the workplace
experience.

Harnessing our leadership position in
office and production print technol-
ogy, we've expanded into software
and services to sustainably power
the hybrid workplace of today and
tomorrow. Today, Xerox is continu-
ing its legacy of innovation to de-
liver client-centric and digitally driven
technology solutions and meet the
needs of today’s global, distributed
workforce. From the office to indus-
trial environments, our differentiated
business and technology offerings
and financial services are essential
workplace technology solutions that
drive success for our clients.

Learn more at www.xerox.com and
www.saudixerox.com to explore
our commitment to diversity and
inclusion.

erox

| Xerox:,
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E Lexmark |
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“We Are Impressed with Output Quality”
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Our strength lies in
transforming client
ideas into unique
products of exceptional
quality that exceed
client expectations
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In an exclusive interview with
ME Printer Ealias M Thomas,
CEO of Matha Middle East Ad-

vertising company in Bahrain
explains how the new HP Latex
R2000 Plus Printer drives his
company’s vision for growth

What factors influenced your
decision to invest in the HP
Latex R2000 Plus Printer?
As we plan to expand into interior
design, we needed the best printing
technology to support our vision of
delivering high-quality standards.
The HP Latex R2000 Plus Printer
stood out for several reasons. Firstly,
it uses rubberized (soft) ink, which is
waterproof and, more importantly,
comes with an outdoor warranty,
ensuring durability. Secondly, the
ink is odor-free, making is ideal for
sensitive environments like hospitals
and airports. Additionally, HP’s
strong reputation for quality and
innovation further reinforced our
decision. This investment  will
supportournew venture and position
us as the first company in Bahrain to
introduce this advanced technology.

How does the HP Latex R2000 Plus
alignwithMatha Middle East’s over-
allvisionforgrowthandinnovation?
Matha Middle East Advertising has
reached a position as a well-known
market leader, recognized for deliver-
ing unique products of high quality
and maintaining in-house production
capacities. With our dedicated team
of nearly 100 professionals and over
35 advanced machines, including the
SwissQ printer, the only one of its kind
3D printing machine in the country,
we continue to consistently push the
boundaries of design and production.

Our strength lies in transforming
client ideas into unique products of
exceptional quality that exceed client
expectations. The addition of the
HP Latex R2000 Printer enables us
to print on a range of new materials,
such as carpets, while ensuring high-
definition prints, further expanding
our capabilities. This allows us to offer
awiderrange of options to our clients,
all available under one roof at Matha
Middle East Advertising W.L.L. Our
investment in this technology further
reinforces our mission of growth
and innovation by meeting every
client’s need with creative design and
quality, using our in-house produc-
tion capabilities and positioning
us as a one-stop solution provider.

Was the purchase a response to in-
creasing customer demands, or was
it part of a long-term strategic plan?
The purchase of the HP Latex R2000
Printer is part of our long-term strate-
gicplantoexpandourcapabilitiesand
maintain our competitive edge in the
industry. Given the highly competi-
tive market, it is essential to continu-
ally evolve. As such, we consistently
strive to introduce new technologies
and advanced machines that enable
us to develop and offer innovative
products that meets the evolving de-
mands of our clients. This approach
allows us to cater to a wide range
of client requirements, from unique
custom designs to complex projects.

How has the addition of
the HP Latex R2000 Plus
impacted your production

timelines and output quality?
Having recently installed the
HP Latex R2000 Plus Printer and
completed the necessary training
for our team, we are still in the early

stages of fully integrating it into our
production workflow. However,
we are thoroughly impressed with
output quality. It delivers exceptional
color vibrancy, sharp definition and
durable prints, enabling us to provide
high-quality products to our clients.
This has given us the confidence in
its potential and we look forward
to maximizing its capabilities.

What improvements or ef-
ficiencies have you noticed in
your workflow since integrat-
ing the HP Latex R2000 Plus?
While we are still in the early stages
of fully integrating the HP Latex
R2000 into our workflow, we are
already noticing some promising
improvements. The printer's ad-
vanced technology has the potential
to significantly enhance both our
efficiency and output quality. As we
continue to familiarize ourselves with
the machine, we'll see a reduction in
material wastage, as well as improved
speed and precision in production.

Matha Middle East started as a
small business 14 years ago and
is now one of the leading produc-
tion houses in Bahrain. What do
you think were the key factors
behind your growth and success?
Matha Middle East’s growth and
success are a result of over 17 years
hard work and dedication. First and
foremost, the company does not
run by itself, it thrives because of
the collective, honest work put in
by each of our employees. Over the
years, we have trained and built a
strong team consisting of highly
skilled professionals. Secondly, our
ability to quickly analyze situations
and make spot decisions has al-
lowed us to stay agile and respond



to situations swiftly and smoothly
to challenges. And finally, above all,
we are grateful for God's blessings,
which has guided us through numer-
ous challenges and opportunities
alike. So, these are the factors that
has help us create the opportuni-
ties and success we enjoy today.

What role does your team of
over 60 employees play in
delivering Matha Middle East’s
vision? How do you maintain team
collaboration across your various
departments, such as carpentry,
metal fabrication, and printing?
To maintain smooth collaboration
across our diverse departments, we

have a department supervisor for
each area who is fully responsible
for overseeing their team and ensur-
ing that all work meets our high
standards. Additionally, we have two
overall supervisors who oversee the
entire production process, ensuring
quality checks and timely delivery
across all departments. This structure
allows us to stay organized and
efficient, ensuring every project pro-
gresses smoothly from start to finish.
We also foster a culture of open com-
munication where anyone can ap-
proach anyone for technical doubts
or assistance. This allows for swift
resolution of challenges and ensures
that every department is aligned on
project goals, timelines, and qual-
ity standards. Regular meetings and
updates keep everyone informed,
and if challenges arise, our team
can respond quickly and effectively.

Sustainability is becoming a
growing focus globally. How do
you see this trend impacting the
printing and signage industry in
Bahrain? Are clients increasingly
requesting eco-friendly solutions?
As environmental awareness
continues to rise, clients are
becoming more conscious of the
ecological footprint of the products
and services they choose. We're
seeing an increasing demand for
eco-friendly  solutions, whether
it's through the use of sustainable
materials, low-impact printing pro-
cesses, or

energy-efficient production meth-
ods.

At Matha Middle East Advertising,
we are committed to integrating
sustainability into our operations.
We've adopted practices that mini-
mize waste, reduce energy consump-
tion, and ensure that the materials
we use are environmentally friendly.
Our investment in the HP Latex
R2000 Printer is a prime example
of this commitment. The printer's
precision and efficiency helps reduce
material wastage, supporting our
sustainability goals without com-
promising on quality or creativity.

Are there specific industries or
sectors in Bahrain (e.g., retail,
corporate, government) that are
driving the demand for advanced
printing and signage solutions?
Yes, in Bahrain, several industries are
driving the demand for advanced
printing and signage solutions. The
retail sector, is increasingly looking

for unique, eye-catching displays and
personalized branding materials to
attract customers. Corporate clients
require high-quality signage and cus-
tom prints for their offices, events,and
marketing campaigns to stand out in
a competitive market. Additionally,
the hospitality and entertainment
industries are investing more in inno-
vative signage and decor to enhance
customer experience. Government
and public sector projects, such as
urban development and transporta-
tion, are also driving demand for
durable, high-visibility  signage.

Beyond Bahrain, Matha Middle
East has plans to expand into
Saudi Arabia, Kuwait, and other
markets. What opportunities
do you see in these markets?
Yes, definitely. Saudi Arabia and
Kuwait have rapidly growing
economies, with the ongoing de-
velopment across key sectors such
as retail, tourism, and infrastructure.
We see significant potential to offer
customized, high-quality solutions
that align with the region's evolv-
ing market needs. The demand
for advanced printing and signage
solutions in these markets is on the
rise, driven by the need for custom
branding, experiential marketing,
and innovative retail displays.
As a first step to our expansion strat-
egy, we are participating in the Saudi
Signage & Labelling Expo this year.
We have a strong client base in Saudi
Arabia, and we consistently receive
positive feedback about our unique,
high-quality products. Many of our
clients express how amazed they
are by what we create, often saying
they have never seen anything quite
like it. This exhibition will provide an
excellent platform for us to
showcase our capabilities and further
strengthenour presenceintheregion.
Through the expo, we aim to
establish valuable connections with
potential customers and tap into
the growing demand for advanced
printing and signage solutions in
Saudi Arabia and beyond. Our goal
is to bring our expertise, advanced
technology, and unique products
to new markets, helping businesses
stand out in a competitive landscape.

44

(lients come to us
with their ideas, and
we work closely with
them to design and
produce customized
items that exceed their

expectations
bb/
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Through the expo

we aim to establish
valuable connections
with potential
customers and tap into
the growing demand
for advanced printing
and signage solutions
in Saudi Arabia and

beyond
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MADE FOR HIGH QUALITY
MASS PRODUCTION

Piezo Electric Printheads
Realize a wider color gamut to reach
a print result of up to 1200 dpi

Waterbased Brother Ink
Achieve a high color depth and
an excellent print result

Bulk ink system
filter and degassing of all inks

Industrial maintenance station
to enable continuous print operations

Built in humidifier
that helps controlling the
environment in the machine




