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_Shaping the future
of the packaging world
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Whatever kind of packaging business you're

in, BOBST offers the connectivity, sustainability,
digitalization, and automation you need to
move your quality and productivity forward.
Interested? Find your local BOBST
representative at www.bobst.com/contact

www.bobst.com . Bo BST



The multi-talented printing press.
Speedmaster CX 75.

The Speedmaster CX 75 is a real multi-talent. It is based on the innovative technology
of the Peak Performance class of the Speedmaster XL 75. The inclusion of the

sheet travel concept with double-size impression cylinders opens up a wide range
of applications and a large variety of substrates.
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Fditor's Note

Regional Perspectives and Global Impact
of drupa 2024

Welcome to this special issue of ME Printer magazine, where we delve
into the far-reaching impact of drupa 2024. Although the world’s largest
printing exhibition concluded a few months ago, its influence continues
to ripple through the printing and packaging industries worldwide. In
this issue, we are proud to present exclusive interviews with some of the
top industry leaders who attended drupa, offering their insights and
perspectives on the trends and innovations that are shaping the future
of print.

drupa 2024 was a monumental event, reaffirming its position as the
global hub for technological advancements in printing, packaging, and
media production. From groundbreaking digital printing technologies
to advancements in sustainability and automation, the exhibition set the
tone for the next era of innovation. Our interviews capture the essence
of what made this edition of drupa so significant and why its impact
will be felt for years to come. These leaders share their thoughts on the
latest equipment, materials, and processes that are revolutionizing how
businesses operate and the creative possibilities that lie ahead.

In addition to our drupa interviews, this issue also features a broad
spectrum of regional and global news from the printing and packaging
industries including FESPA Middle East. As the Middle East and North
Africa region continues to expand its footprint in the global market,
we highlight some of the most important developments shaping this
dynamic landscape. From emerging market trends to key investments
in technology and infrastructure, we provide a comprehensive overview
of the region's growth and its increasing role in the global supply chain.

As always, ME Printer remains committed to delivering the latest
insights and analysis to keep you informed and inspired. We hope this
issue provides valuable knowledge and a fresh perspective on where
the industry is headed. Thank you for your continued readership and
support.
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This issue’s cover is dedicated
to FESPA Middle East which

connects senior decision-makers

and trade professionals with
leading OEM suppliers and
distributors from the print and
signage industry. The event
will be held at Dubai Exhibition
Centre on 20-22 January, 2025.
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News

Regional

9th Paper Week to Draw High-level

Stakeholders

44

This exclusive event
serves as a platform
for networking,
knowledge exchange,
and discussions on
the latest innovations
shaping the future of
the paper industry

P
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The 9th edition of Paper Week, the
flagship event for the Paper & Tissue
One Show, will be held at the luxuri-
ous Limak Cyprus Deluxe Hotel in
Bafra, Turkish Republic of Northern
Cyprus, from 19-22 September,
2024. The symposium will bring
together over 270 C-level executives,
company owners, and procurement
managers from more than 40 coun-
tries. This exclusive event serves as a
platform for networking, knowledge
exchange, and discussions on the

latest innovations shaping the future
of the paper industry.

Chemical companies Akkim Kimya
and Caran Kimya are the main
and the entertainment sponsors
respectively. Additional sponsors
of Paper Week include Ittihad Paper
Mill (IPM) and its sister concern
Crown Paper Mill (CPM), Fujian Light
Industry Machinery & Equipment
Co., Ltd., ProcessMiner, and Tulip
Technologies. The symposium will
feature keynote talks, panels, and

presentations by some of the most
influential figures in the industry.
Keynote sessions not to be missed
include ‘Risks of The World for
Paper, Tissue & Pulp’ by Brian
McClay of TTO BMA, ‘Enhancing
Sustainability by Cutting Waste in
Packaging Lines’ by Omar Barjij of
IMATMC, ‘Innovative Approachesin
Paper Production’ by Orhan Ogiici,
‘Paper Industry Outlook: Current
Market Trends and Industry Drivers
for the Future’ by Marko Summanen
of ResourceWise, and ‘The Future of
Pulp’ by ismet Mistecaplioglu of
Reis Pazarlama ve Ticaret.

Industry leaders and experts will also
focus on a variety of exciting panel
topics including ‘Sustainability and
the Paper Industry: Circular Economy
and Green Technologies, Digital
Transformation in the Paper Industry:
Al and Technological Advances’, ‘In-
novative Chemical Solutions in the
Paper Industry’, ‘Advanced Packaging
Solutions: Innovations and Sustain-
ability in the Paper and Pulp Sector’,
Recycling in the Paper Industry: Chal-
lenges and Opportunities’, and ‘The
Future of Cellulose: Innovations and
Trends in Pulp Production’.

Panelists from prominent companies
such as AFPPPI, Eczacibasi, Hayat
Kimya, IMA TMC, Kadant, Lila Kagit,
Reis-Parkim, ResourceWise, and
TTO BMA will share their insights,
illuminating the future of the paper
industry. The list of participants
and panelists continues to grow,
promising a diverse and enriching
experience for all attendees.

The event will also feature a series of
B2B meetings, sports tournaments,
and entertainment, offering a per-
fect blend of business and leisure.



Egypt’s cartobox to Display Ferrero’s Sweetness

in Morocco

Design and cardboard display stand
manufacturer cartobox has col-
laborated with Italian confectionery
giant Ferrero Group to export their
point-of-purchase (POP) materials
to Morocco.

The partnership marks an impor-
tant milestone in the Cairo-based
company’s international growth
strategy, establishing their pres-
ence in a new market and expand-
ing their coverage across the entire
region. “The collaboration with
Ferrero Group is aimed at bringing
joy to people in the region with
much-loved treats and snacks,
including Nutella, Ferrero Rocher,
Kinder, and Tic Tac,” says cartobox
managing director Nabil Noshi.

“A big thank you to the Ferrero team
for your partnership and trust in

our capabilities. We are excited to
continue building our presence in
this dynamic market and exploring
additional opportunities to grow
our footprint in the region,” adds
Noshi.

cartobox started off as Design
Central, an advertising agency
established in 1997, which provided
services to local and multinational
companies. After gaining expertise
in packaging design and carton box
production, the company, renamed
as cartobox, established a factory in
the 10th of Ramadan City in 2003
for manufacturing cardboard dis-
play stands.

Ferrero Group, one of the world’s
largest sweet-packaged food com-
panies that began its journey in the
small town of Alba in Italy in 1946,

has over 35 iconic brands sold in
more than 170 countries.

JLPP to Expand
Sandon Global

Regional Flexo Printing with

Sandon Global, the award-winning
British anilox manufacturer, signed
a new sales agency agreement
with printing technologies and
services provider Jordanian Lines
for Printing & Packaging (JLPP). The
partnership was finalised during
drupa 2024.

The deal makes JLPP the exclusive
representative for Sandon Global
products in Jordan, Iraq, Lebanon,
and Syria. “This partnership marks
a significant milestone for us as
we join forces with a global leader
in anilox technology to deliver
cutting-edge solutions to our cli-
ents in the Middle East,” says JLPP
sales & marketing executive Ghaith
Al-Ansari.

“We are excited to welcome Jorda-
nian Lines for Printing & Packaging
as our new agent and anticipate
a successful partnership that will
further expand the Sandon Global
brand in the Middle East. We look
forward to leveraging this collabo-
ration to bring advanced printing
technologies and superior quality
to the region,” adds Sandon Global
sales director Jake Roberts.
Established in 1999 in Amman,

Jordanian Lines for Printing & Pack-
aging serves 12 countries across the
Middle East offering a wide range of
prepress, flexible packaging, finish-
ing systems, web offset, and flexo
and gravure printing solutions,
besides consultation services.

Sandon Global manufactures laser
engraved anilox rolls and sleeves
supplying flexographic printers in
67 countries.
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to leveraging this
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Henkel Launches Cutting-Edge Cosmetic Facility

in Riyadh

66

The facility will

produce a wide range

of products under

the

well-known Pert brand,
including shampoos,
conditioners, and other

specialized items,

meeting the growing
demand for premium
personal care products

in the Middle East
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Henkel, a global leader in indus-
trial and consumer products, has
opened a cutting-edge beauty care
production facility in Riyadh.

The facility will produce a wide
range of products under the well-
known Pert brand, including sham-
poos, conditioners, and other spe-
cialized items, meeting the growing
demand for premium personal care
products in the Middle East.

This landmark development repre-
sents a major step forward for the
Henkel Consumer Brands (HCB) di-
vision. It emphasizes Henkel's com-
mitment to expanding its presence
in Saudi Arabia and the broader
region, reinforcing the company’s
dedication to local production and
sustainable business practices.
Sustainability is a key focus at
the facility. The plant features
next generation water treatment
technology designed to minimize

water waste and sustainable prac-
tices that significantly improve
energy efficiency, aligning with
Henkel's global sustainability
objectives.

Irina Eliseeva, General Manager
at Henkel Consumer Brands GCC,
comments, “Saudi Arabia is a very
important market for us. Invest-
ing in localizing our production
in Riyadh brings us closer to our
consumers and allows us to ex-
pand our portfolio with Pert hair
care products made right here.
This complements our existing
locally produced range, including
Persil Abaya shampoos, Persil
gel and powder detergents, DAC
disinfectant, and home cleaning
products. We remain committed
to delivering high-quality, locally
made offerings that meet the
evolving needs of our valued
Saudi consumers and beyond.”

The grand opening ceremony was
attended by prominent industry
figures and Henkel executives. Amr
Elfawal, Project Lead and Regional
Head of MEA-Central Asia at Henkel
Consumer Brands, remarks, “The
new production facility in Riyadh
represents Henkel's commitment
to innovation, sustainability, and
purposeful growth. This facility will
enhance our production capabili-
ties and strengthen our market po-
sition, allowing Henkel to provide
its leading beauty care products to
our customers.”

Constructed in just one year, the
new facility is set to boost Henkel’s
operational efficiency and market
responsiveness in the Kingdom. By
establishing a local production hub,
the German industrial group can
better meet the changing demands
of the Saudi market and the region,
ensuring faster delivery times and
improved product availability.

With over two decades of operation
in Saudi Arabia, Henkel’s opening
of the new plant underscores
its long-term commitment to
the country and the region. The
beauty care production facility is a
testament to Henkel’s dedication
to excellence and strategic vision
for future growth. The company
looks forward to the ongoing suc-
cess and contributions of the plant
in advancing its development
and sustainability initiatives in the
Middle East.



Lifemart Launches World’s First Negative Price

Eco-bags

In a groundbreaking move to
tackle the scourge of plastic pol-
lution, Lifemart, a leading healthy
food store in Dubai’s Business Bay
district, has launched an innovative
campaign offering the world’s first
negative price eco-bags.

How it Works

Each eco-bag added to a customer’s
cart will reduce their total purchase
price by 1 dirham. The offer is
valid for in-store purchases at its
Bay Square 11 store. Lifemart will
absorb all costs associated with this
promotion, aiming to encourage
sustainable shopping and raise
environmental awareness.

A Revolutionary Step in Sustain-
ability

Known for redefining the concept of
grocery shopping with 330 outlets
spread across three countries,
Lifemart has introduced this initia-
tive to combat the environmental
impact of disposable plastic bags.
The new eco-bags, available for free
with a bonus of reducing the total
bill by 1 dirham, are set to attract

eco-conscious consumers in Dubai.
“Daily use of plastic has a devastat-
ing effect on our planet. With this
campaign, we aim to make a differ-
ence and encourage our customers
to choose eco-friendly options. Our
goal is to highlight the importance
of such small actions in the fight
against environmental degrada-
tion,” says Lifemart founder and CEO
Ivan Zaichenko.

The new eco-bags are made us-
ing recyclable materials and are
intended to be a practical alternative

to single-use plastic bags. The store’s
initiative represents a significant
step in their ongoing efforts to
integrate sustainability into their
business model.

Lifemart is more than a healthy food
store; it offers over 200 ready-to-eat
meals, fresh barista-made coffee, free
Wi-Fi, and home delivery services.
The Russian startup was the first to
introduce the concept of cashier-less
grocery stores to the UAE market.
Lifemart also actively supports eco-
initiatives and social projects.

Q4

Daily use of plastic has
a devastating effect
on our planet. With
this campaign, we aim
to make a difference
and encourage our
customers to choose
eco-friendly options

3

Saudi’s AlSaffar Installs Canon Press for Short-

run Production

AlSaffar, a leading bookstore and
stationery hub with printing servic-
es, has made a strategic investment
in a Canon imagePRESS V1000. The
high-performance digital printing
press is part of the Qatif-based
company’s need to enhance their
short-run production.

The imagePRESS V1000 is built on a
reliable technology platform, har-
nessing innovation and automation
to produce a wide range of applica-
tions. The machine’s auto-duplex
printing with top speeds of 100
ppm as well as the embedded cool-
ing unit to reduce the frequency of
temperature adjustment for each
sheet, delivers high productivity
for a variety of print jobs by sustain-
ing the same speed on all media
weights. The imagePRESS V1000's
extensive media-handling can
produce a wide range of applica-

tions — from booklets to envelopes
- expanding revenue streams by
printing on both synthetic and tex-
tured media with a weight support
of up to 400gsm. Its space saving,
compact design is another feature
of the digital press.

The state-of-the-art built-in colour
management technology saves la-
bour time and costs, using an inline
sensor to automatically complete
DFE calibration, profile creation,
and verification. Front to back reg-
istration and colour tone are also
automatically adjusted while print-
ing, ensuring pin-point accuracy
and colour consistency on every
page. Cloud-based PRISMA Tools
enhance operational efficiency with
performance insights.

This latest installation — one among
the 8 units installed in the Eastern
region of Saudi Arabia - is another

strong testament to Canon'’s leader-
ship, particularly in the Dammam,
Al Khobar, and Al Hasa areas.

“This is my second installation of
the mid-range imagePRESS V1000
and | am very excited about it,” says
Emad Samy, professional service
engineer at Canon EMEA.
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MEPCO Boosts Tissue Production with Juthor

Investment

44

The expansion is

expected to meet the
demands of both the
local and international

markets

3

The Middle East Paper Company
(MEPCO), the Jeddah-based paper
manufacturer, has approved invest-
ment in an additional Tissue Machine
(TM6) at an estimated cost of 345 mil-
lion Saudi riyals at its Juthor factory
located in King Abdullah Economic
City (KAEQ).

The project aims to increase MEPCO's
production capacity by an additional

60,000 tonnes of hygienic jumbo tis-
sue paper rolls annually, bringing the
factory’s total production capacity to
1,20,000 tonnes. The expansion is ex-
pected to meet the demands of both
the local and international markets.
The project will be completed within
24 months and is expected to have
a positive impact on the company’s
results after the commencement of
commercial operations in the fourth
quarter of 2026.

The project is a significant step to-
wards MEPCO’s strategic ambitions,
reinforcing its leadership in the paper
and tissue industry and contributing
to the growth of the Saudi Arabian
economy. The project also aligns with
the Kingdom's Vision 2030 goals of
economic diversification and import
substitution.

The project will be financed mainly
by government financial institutions,
bank loans, and the proceeds of the
recent investment by the Public

Investment Fund (PIF) in MEPCO.
“The TM6 expansion project marks
a significant milestone in MEPCO'’s
growth trajectory. By investing in
state-of-the-art tissue production
technology and expanding our
manufacturing footprint in the King-
dom of Saudi Arabia, we are not only
increasing our production capacity
but also reaffirming our commitment
to meeting the evolving needs of our
customers both domestically and
regionally. This strategic investment
aligns with our vision of leading the
paper industry in the Middle East
while contributing to the Kingdom'’s
economic diversification goals,” says
MEPCO acting CEO Rob Jan Renders.
Conveniently located close to King
Abdullah Port, Juthor Paper Manu-
facturing Company is a fully-owned
subsidiary of MEPCO specialized
in manufacturing tissue paper for
markets in the Middle East, Africa,
and Europe.

Oman Plast 2024 Set to Establish New Records

© | ME Printer September-October 2024

The 8th edition of Oman Plast will be
held at the spectacular Oman Conven-
tion & Exhibition Centre, Muscat, from
15-17 October, 2024.

The three-day event, now being held
on an annual basis, is an exclusive
international event for a variety of
industries including plastics, rubber,
petrochemicals, chemicals, fertilizers,
plastics recycling, and printing and
packaging. With over 210 exhibitors
from 34 countries confirming their
participation, over 3,000 visitors
including industrialists, professionals,
technocrats, traders, businessmen,
and other industry stakeholders are
expected to gather at the Muscat

venue. According to organisers Silver
Star, Oman Plast 2024 is poised to
establish new records in terms of the
number of exhibitors and visitors.

On display will be a gamut of high-
technology  products including
plastic packaging machinery and
technology, equipment and services;
post processing machines; machinery
and plant for finishing, decorating,
printing, packaging, and marking; pre-
processing and recycling equipment;
plastic finished products; parts and
components; materials, chemicals,
fertilizers, and auxiliaries; and rubber
and tyres. The objective is to display
and demonstrate the products and

services to the fast developing Oman
market and other GCC countries while
further encouraging and developing
trade links between the Sultanate and
the rest of the world.

Events such as Oman Plast play a key
role in developing the economy of
the region. The show brings together
professionals from the various sectors,
offering them a robust platform to
initiate advancement and expand the
scope and development for all players
and help them connect and interact
with people from all walks of life. It also
provides anideal forum to network and
establish business relations with pro-
spective counterparts and end users.
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Paper ME, Print 2 Pack to Debut in Saudi Arabia

44

Saudi Arabia’s paper
and paperboard
packaging market is
expanding, growing
from $2,026 million to
$2,709.84 million at
an impressive CAGR of
4.2% over the 2023-
2029 forecast period

3
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Dual events to give major thrust
to the paper, printing, packag-
ing, and plastics industries in the
Kingdom

Saudi Arabia, one of the fastest grow-
ing economies in the MENA region, is
all set to welcome Paper ME and Print
2 Pack - two high profile exhibitions
showcasing the most innovative pa-
per, printing, packaging, and plastics
technologies - to cater to the massive
industrial needs of Saudi Arabia and
the entire GCC region.

Modern Technologies & Solutions
to Capture Attention

Cutting-edge advancements in pulp,
paper, corrugated board, and tissue;
printing; packaging; and sustainable
solutions such as water treatment
and energy conservation equipment
will be the highlights on display.

The events provide non-stop insights
and comprehensive solutions, making
a significant milestone for entrepre-
neurs, service providers, discerning
buyers, and trade visitors from Saudi
Arabia and the entire region.

Global Participation

International exhibitors from China,
Egypt, Germany, India, Italy, Japan,
Turkey, the UAE, and the US, have
confirmed their participation, trying
to open new markets in the King-
dom and other GCC countries.

Significance of the Dual Events

Paper ME Saudi Arabia and the co-
located Print 2 Pack Saudi Arabia
will be held at the Jeddah Forums &
Events Center from 18-20 November,
2024. Thanks to their exclusive con-
ceptions, the two events will outline
the major tendencies and advance-
ments presented by the world’s key

technology makers within the paper,
printing, packaging, and plastics
sectors, offering seamless inputs
and all-inclusive solutions to entre-
preneurs, service providers, quality
buyers, and trade visitors from Saudi
Arabia and the entire region.
Providing exhibitors with confirmed
360-degree opportunity to break
into one of the world’s most at-
tractive profit zones; the events are
expected to generate big business
deals all under one roof; thus allow-
ing exhibitors to achieve the best
return on their investment.
Highlighting all the fundamental solu-
tions applicable in the world of paper,
printing, and packaging industries, the
event will be indisputably the most

influential specialized trade fair within
the MENA region with an incompa-
rable know-how to attract a broad
range of industry players and record-
breaking figures of trade visitors.

Creating a crystal-clear business
path for local, regional, and inter-
national corporations to be on the
leading edge, Paper ME Saudi Arabia
and Print 2 Pack Saudi Arabia plan
to aid industry professionals in qual-
ity sourcing and access exceptional
exports, sales, and distribution chan-
nels within Saudi Arabia and the

entire GCC region.

The events will provide a platform to
build strategic partnerships, sign prof-
itable business deals, expand cus-
tomer base and business reach, boost
brand awareness, and maximize RO,
among a host of other benefits for
both the exhibitors and visitors.

Burgeoning Market

Saudi Arabia’s paper and paperboard
packaging market is expanding, grow-
ing from $2,026 million to $2,709.84
million at an impressive CAGR of 4.2%
over the 2023-2029 forecast period.
While the printing market, valued at
$1.1 billion plays a crucial role in the
industry landscape with an impressive
annual growth rate of 8% indicating

continuous expansion, the plastics
packaging market boasts a strong
annual growth rate of 6.6% over the
2023-2030 forecast period, highlight-
ing its durability.

The Saudi fowod market is also ex-
periencing a major transformation,
with its volume expected to jump
from $14.16 billion to a robust $30.47
billion by 2029.

For latest updates, log on to
www.papermideast.com
www.print2packexpo.com



plastprintpack West Africa Returns to Abidjan in

October

After the grand success of the
inaugural edition in Abidjan in
2018 followed by a long wait
due to the pandemic, organizers
fairtrade along with their local
Ivorian partner 2A Consulting are
now coming back to Céte d'lvoire
and Francophone West Africa with
plastprintpack West Africa.

The second edition of plastprint-
pack West Africa will take place in
conjunction with agrofood West
Africa and Afrik’Embal at the brand
new Parc de Expositions, Abidjan,
from 8-10 October, 2024.

By August 2024, exhibitors from 13
countries including Algeria, Egypt,
France, Germany, India, Iran, Italy,
Nigeria, South Africa, Taiwan, Tur-
key, and the UAE, besides the host
nation, had already confirmed their
participation. Nouvelle Mici Embaci,
aleader in cardboard packaging, in-

dustrial printing, cardboard boxes,
and polypropylene bags is the lead
sponsor of the dual events.

This year's core themes - circular
economy and recycling, food safety,
and reduction of food waste — will
be complemented by panel discus-
sions and lectures on the topics by
industry experts.

“As a major player in the packaging
sectorin Cote d'Ivoire, Nouvelle Mici
Embaci is committed to supporting
and promoting initiatives that fos-
ter sustainable development and
industrial excellence. Our partner-
ship with plastprintpack, agrofood
West Africa, and Afrik’'Embal 2024
demonstrates our desire to make
an active contribution to the future
of packaging in our country,” says
Mustapha Ezzeddine, Managing
Director, Nouvelle Mici Embaci.
agrofood West Africa, also in its

- s

second edition, is an international
trade show for the agriculture, food
processing and packaging, ingredi-
ents, food, and hospitality sectors.
Afrik'Embal, the packaging and
handling exhibition, is organized
by fairtrade in partnership with the
Association of Packaging Profes-
sionals of Cote d’lvoire (APECI).

Riyadh to Host Inaugural Saudi
Packaging Expo 2025

Paper &

Attracting over 14,000 industry
professionals across three days, the
inaugural edition of Saudi Paper &
Packaging Expo, co-located with
Saudi Signage & Labelling Expo, will
be held at the Riyadh International
Convention & Exhibition Center
(RICEC) from 20-22 May 2025.
Organized by the UAE-based global
exhibitions and publishing company
dmg events, the dual events will pro-
vide important platforms to expand
business prospects, showcase in-
novative products that will reshape
the industry, and engage in a vibrant
networking environment, bringing
together key decision makers and
industry players.

Fuelled by the rising demand for sus-
tainable and eco-friendly packaging
solutions, the paper manufacturing
and packaging sectorsin Saudi Arabia
are experiencing significant growth.
The Saudi paper and cardboard pack-
aging market, currently estimated
around $2.22 billion is expected
to reach $2.84 billion, at a CAGR of
4.24% during the 2024-2029 forecast
period. The upswing is attributed to
the growth of the e-commerce sector

and increased consumer awareness
regarding sustainable packaging,
in addition to the initiative of Saudi
Vision 2030.

“We confirm the launch of Saudi
Paper & Packaging Expo to support
the growth and development of
these sectors in Saudi Arabia. Manu-
facturers, suppliers, and innovators
will come together to showcase their
latest products, technologies, and
solutions, highlighting the develop-
ments that shape the future of the
paper and packaging industry,” com-
ments Muhammed Kazi, senior vice
president, dmg events.

“The significant success of the inau-
gural Saudi Signage & Labelling Expo,
launched in 2023, demonstrated the
demand for such platforms. We are
confident that the addition of the
paper and packaging manufacturing
sectors will enhance the value we
offer to both exhibitors and visitors,”
adds Kazi.

The exhibition features products and
services from 11 different sectors,
including paper machines and equip-
ment, raw materials and chemicals,
paper recycling and waste manage-

PACKAGING

ment, packaging solutions, materials
and equipment, packaging machines
and equipment, design and in-
novation, automation and robotics,
packaging supplies and accessories,
and sustainability and logjistics.

The Saudi Paper & Packaging Expo
2025 expects to receive a great
response from exhibitors and visitors
in light of the success of the Saudi
Signage & Labelling Expo 2024.
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Saudi has Huge Potential for Digital Label
Growth says Study

44

The extraordinary
growth prospects

of the

digital printing industry
in Saudi Arabia are
propelled by the Saudi
Vision 2030 initiative,
which aims to diversify

the economy and
reduce its depend
on oil
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As the MENA region’s graphic
arts and packaging industries
gear up for the first Gulf Print &
Pack exhibition in Saudi Arabia
next year, a new report demon-
strates the astonishing growth
potential of the Saudi digital
printing market.

Compiled by market research
firm Astute Analytica, the report
predicts that the Saudi digital print
sector will generate revenues of
$766.58 million by 2032, up from
$351.33 million in 2023, at a CAGR
of 9.24% during the forecast period
2024-2032.

This surge in demand for digital
printing solutions in Saudi Arabia is
largely driven by the Kingdom’s am-
bitious Vision 2030 initiative, which
aims to diversify the economy away
from oil with a commitment to
sustainability at its core.

The Astute Analytica report identi-
fies retail, education, and advertis-
ing as key drivers of growth. The
retail sector alone has seen a 15%
increase in demand for customized
packaging and promotional materi-
als.

The study estimates that govern-
ment initiatives to support small
and medium enterprises (SMEs)
have resulted in a 25% increase in
the number of businesses utilizing
digital printing services for brand-
ing and marketing purposes.

This rapidly growing market
demand has already led 40% of
Saudi printing businesses to invest
in digital printing technologies.
At the same time, the sustain-
ability benefits of digital printing,
including reduced waste and lower
energy consumption, have made it
an attractive option to help meet
government sustainability targets.
The rising number of internet users,
now exceeding 33 million, further
emphasizes the potential for digital
marketing and print media conver-
gence.

Saudi Vision 2030

The extraordinary growth pros-
pects of the digital printing industry
in Saudi Arabia are propelled by the
Saudi Vision 2030 initiative, which
aims to diversify the economy and
reduce its dependence on oil.

The Saudi economy hit a GDP of
$1.747 trillion at the end of 2023,
representing a GDP per capita of
$32,586, demonstrating a stable
economy and increasing consumer
spending power — an environment
conducive for business expansion.
The Kingdom’s commitment to
adoption of cutting-edge technolo-
gies is reflected in its investment of
$6.4 billion in the digital economy
and the establishment of over 300
tech startups.

The recent hosting of the Global
Al Summit in Riyadh underscores

T

rTER

the government’s dedication to
integrating artificial intelligence (Al)
across industries, offering digital
printing companies an opportunity
to enhance their services with Al-
driven solutions.

The Kingdom'’s strategic initiatives,
such as the $500 billion NEOM (a
visionary project that is set to trans-
form the Red Sea coast of north-
west Saudi Arabia into a futuristic
city unlike any other), are expected
to create demand for high-quality
printed materials across a range of
sectors.

The research points out Saudi Ara-
bia’s population has a median age
of 30.8 years, presenting unique
market opportunities for cultur-
ally sensitive and visually appealing
print materials. By leveraging these
trends and opportunities, digital
printing companies in Saudi Arabia
can position themselves for sig-
nificant growth and success in this
fast-evolving market.

Digital labels

The growth of the consumer econ-
omy in Saudi Arabia increasingly
favours digitally printed labels. This
trend is driving a growing demand
for personalized and visually ap-
pealing packaging, especially in the
food and beverage sector.
Consumers are becoming more
conscious of the content and qual-
ity of the products they consume.



This has led manufacturers to invest
heavily in high-quality, informative,
and attractive labels to meet these
expectations.

The rise of e-commerce has further
fuelled the demand for digitally
printed labels as online retailers

seek to differentiate their products
through unique and eye-catching
packaging.

Additionally, regulatory require-
ments, such as the need for halal
certification and compliance with
the Saudi Food and Drug Authority
(SFDA) standards, have made it im-
perative for manufacturers to invest
in high-quality labeling.

With brands increasingly adopting
neuromarketing methodologies to
create labels that attract consumer
attention within the first five sec-
onds of observation, the Astute
Analytica report concludes that the
colour digital label printing market
in the Middle East and Africa, which
includes Saudi Arabia, will continue
to grow significantly. The Saudi

printing industry, with an annual
turnover of $800 million, is already
the largest in the Gulf region.

Supplier landscape
The study finds that the digital
printing market in Saudi Arabia is

highly competitive. Canon, Epson,
and Fujifilm are among the top six
companies, collectively holding a
market share of over 58%.

The technology giants believe that
the shift to digital production in
the Kingdom is being driven by
the adoption of loT and Al-based
technologies, which are expected
to provide lucrative growth op-
portunities going forward. The
demand for short-run and variable
printing is on the rise, aligning well
with the capabilities of digital print-
ing technologies.

Furthermore, the Saudi govern-
ment’s diversification initiatives,
aimed at reducing dependence
on the oil industry, have led to in-
creased investment in the printing

sector, accelerating the adoption of
modern printing technologies. This
has created a favourable environ-
ment for major manufacturers like
Canon, Mimaki, HP, Fujifilm, Kodak,
and Agfa to introduce the latest
digital printing innovations to the
market.

It should also be noted that the
report counts 3D printing (additive
manufacturing) as part of the grow-
ing digital landscape, which could
represent a future avenue for GDP
growth.

In summary, the digital printing
industry in Saudi Arabia is poised
for substantial growth, driven
by technological advancements,
diverse sectoral applications, and
supportive government policies.

Gulf Print & Pack 2025

Gulf Print & Pack 2025 will be held
for the first time in Saudi Arabia be-
tween 14-16 January at the Riyadh
Front Exhibition Conference Center
(RFECC). Building on the success of
the established Dubai-based Gulf
Print & Pack, the exhibition will
showcase the latest in packaging
technology, commercial printing,
and packaging equipment. Gulf
Print & Pack will now be an annual
event alternating between Riyadh
and Dubai, with Dubai hosting Gulf
Print & Pack 2026.

Sawdi Arabia Digial Prissing Market Sece, TEIS-200T (TS D Milllios )
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Technology giants
believe that the shift

to digital production in
the Kingdom is being
driven by the adoption
of loT and Al-based
technologies, which
are expected to provide
|lucrative growth
opportunities going
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ATRWATER Launches Air-to-Water Bottling

Facility in DIC

Over 1,00,000 litres of pure water
to be produced daily.

To be supplied in reusable glass
bottles, eliminating the need for
single-use plastic bottles.

delivery model ensures minimal
environmental impact through the
return, sanitization, and reuse of
bottles and packaging materials.

“Our DIC facility is a key milestone in

waste and CO2 emissions. The new
facility, strategically located between
Dubai and Abu Dhabi, enhances
the ability to provide support to
both current and future customers

44

Generating and
distributing
atmospheric water at
scale not only reduces
the country’s reliance
on conventional water
sources, but also
eliminates the need
for single-used plastic

water bottles
d
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Leading atmospheric water gen-
eration company ATRWATER has
announced the launch of a new
state-of-the-art bottling facility in
Dubai Industrial City (DIC), poised to
produce over 1,00,000 litres of pure
water daily, directly from the air.

The new DIC facility, set to be fully
operational in Q4 2024, will house
over 50 A1R3000 units, each produc-
ing 3,000 litres of water per day. This
translates to roughly 1,20,000 litres
of pure drinking water produced
per day, which will be supplied in
reusable glass bottles to hotels,
schools, corporates offices, and
more across the region, eliminating
millions of plastic water bottles and
helping companies to accelerate
their ESG goals.

Setting a new benchmark for
water sustainability

The landmark development ex-
pands the proven model piloted
with Fairmont Bab Al Bahr, Abu
Dhabi’s 5-star beach resort, and
aligns with the UAE Water Secu-
rity Strategy 2036, the UAE Circular
Economy Policy, and the UAE’s Net
Zero 2050 Strategy.

Generating and distributing
atmospheric water at scale not
only reduces the country’s reliance
on conventional water sources,
but also eliminates the need for
single-use plastic water bottles.
The facility’s circular bottled water

ATRWATER’s journey. With the capac-
ity to produce over 1,00,000 litres of
water daily, we are not just filling a
gap in the market, we are setting a
new benchmark for water sustain-
ability in the UAE. This facility will
serve as a catalyst, empowering us to
expand our reach and impact across
schools, government offices, private
enterprises, and beyond,” says A1R-
WATER Global COO Dave Cupit.

Transforming water access in the
UAE and beyond

The UAE has witnessed a 76% decline
in fresh groundwater levels over the
past decade. In response, AIRWATER's
advanced air-to-water technology
presents a decentralised, scalable so-
lution that significantly reduces water

throughout the region.

“This facility is more than just an
operational expansion; it's a state-
ment of intent,” says ATRWATER
Managing Director Rob Bain. “We
are here to shift the trajectory of
water access in the UAE and beyond,
starting with our ability to generate
clean water directly from the air -
no infrastructure, no plastics, just
pure, sustainable water.”

Founded in 2018 in Abu Dhabi, A1R-
WATER's portfolio includes diverse
commercial and industrial solutions,
besides humanitarian projects.
With offices in the UAE, Switzerland,
and the UK, ATRWATER is working
to help companies, industries, and
communities the world over source
water more sustainably.



INTRODUGING THE
canon GANON GOLORADO UVGEL
PAGKAGING FAGTORY

Premium packaging at low
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Gulf Capital Sells Strategic Stake in MEG to

MENA Glass

44

Glass is expected
to outgrow other

packaging solutions

given the more

sustainable business
practices that continue
to be implemented in

the industry
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Abu Dhabi-headquartered Gulf Capi-
tal, one of the largest private equity
firms investing from the GCC to the
rest of Asia, has sold its strategic stake
in Middle East Glass (MEG) - the larg-
est glass containers manufacturer in
the Middle East and the second larg-
estin Africa - to MENA Glass Holdings
Ltd, the majority shareholder of
the business. MEG serves several
high-growth, consumer-facing, and
resilient industries, including F&B and
pharmaceuticals, and is currently one
of the top five exporters in Egypt.
MEG operates three state-of-the-art
facilities with 17 production lines
and six furnaces, with an operating
capacity of over 3,85,000 tonnes per
annum. It grew its global footprint
by increasing the number of export
markets by around 3x to over 25
countries, serving blue chip clients
both locally and in export markets.
During Gulf Capital’s holding pe-
riod, MEG doubled its production
capacity, added new production
lines, secured a $100 million debt
financing, increased its export
markets threefold, and grew its key
clients by 21x. MEG increased its
revenues and profitability by more
than 3x each, while increasing its
profit margins by 50% during Gulf
Capital’s ownership period.

Dr. Karim El Solh, Co-founder and
CEO of Gulf Capital, says, “MEG is a
true example of our ambitious ‘buy-
and-build’ strategy and our deep
focus on operational improvements.
MEG's transformational journey of
value creation was possible through
a true partnership for growth with
MEG's management team and the
majority shareholder. We worked to-
gether with the team to implement
a clear operational improvements
strategy that saw the company grow
its business not only through several
mergers and acquisitions, but also
organically by expanding into new
geographies and sectors. In the last
fiscal year, MEG achieved all-time
high revenues and profitability. As
a thematic investor, Gulf Capital’s
investment in MEG was under-
pinned by sustainability trends and
by the rise in recycling awareness in
the region. We are thrilled to have
been part of MEG's journey along
with its distinguished leadership

and strong management team, and
we wish them all the best as the
company embarks on its next phase
of growth.”

With funding provided by Gulf
Capital, MEG led the consolidation
of the industry and completed
two strategic acquisitions of Wadi
Glass and Misr Glass Manufacturing
(MGM). The company also secured
a $100 million debt financing from
International Finance Corporation
(IFC) to help fund an ambitious
capital expenditure programme
to optimise its processes using the
latest manufacturing and waste
reduction technologies.

“Our partnership with Gulf Capital
and the support we received from its
investment team and operating part-
ners across our operations have en-
abled the company to accelerate our
growth and strengthen our market
leading position regionally. MEG today
is firmly positioned as the leading
glass container manufacturer in the
Middle East and North Africa,” adds
MEG Chairman Abdulgalil Besher.

Asaad Salhab, Senior Operating
Partner at Gulf Capital, explains,
“The disciplined execution of
our value creation plan by MEG's
management team has allowed
the company to expand its market
leading position in the region with
record high operating metrics and
overall profitability, all while being
the only glass manufacturer in
Egypt that undergoes cullet treat-
ment and therefore resulting in
lower levels of waste. It has also es-
tablished a solid ground for future
growth. The investment in MEG and
the implementation of the value
creation plan is a great example of
Gulf Capital’s deep focus on opera-
tional improvements and growth.”
Glass is expected to outgrow other
packaging solutions given the more
sustainable business practices that
continue to be implemented in the in-
dustry. As an environmentally friendly,
fully recyclable, and reusable mate-
rial, glass provides a more sustainable,
environmentally friendly alternative to
other packaging solutions.



Paperworld ME to Spotlight Hobby, Craft & Art
Supplies

Sector to grow over $934 million
by 2030 at 4.4% CAGR

Paperworld Middle East, the larg-
est international trade show for
stationery, paper, and office sup-
plies, returns to Dubai World Trade
Centre from 12-14 November, 2024.
The spotlight this year will be on
the hobby, craft, and art supplies
market. According to global market
research firm 6Wresearch, the sec-
tor is expected to grow to over $934
million by 2030 at an impressive
CAGR of 4.4%.

The significant growth is attributed

to the substantial increase in the
number of events celebrating art
and culture in the region, such as
the Dubai government’s Sikka Art
& Design Festival, a flagship event
of Dubai Art Season. This festival
includes outdoor installations, art
exhibitions, and workshops where
the supplies are utilised.

The Guggenheim Abu Dhabi,
slated to launch in 2025; the Diriyah
Contemporary Art Biennale in
Saudi Arabia; as well as more con-
temporary offerings such Sole DXB,
the region’s coolest lifestyle and
street-culture festival; and Africa
Celebrates, a five-day art, culture,
heritage, tech, and business event
welcoming participation from all
African countries and the African di-
aspora, with exhibitors showcasing
locally made products, are further
creating demand for hobby, craft,
and art supplies.

“The UAE, and the wider Middle East
and Africa region, has seen a surge
in the number of events celebrat-
ing the rich tradition and tapestry

through art and cultural events,”
says Paperworld Middle East and
Gifts & Lifestyle Middle East show
director Syed Ali Akbar. “This is
having a major impact on the value
of the hobby, craft, and art supplies
market, and as such, we are seeing
an increase in exhibitors showcasing
the latest products, including pens
used for artistic drawing, paints
including watercolours, acrylics and
oils, fabrics and materials for textile
arts, as well as different paper for
drawing and origami.”

According to Value Market Re-

search, the arts and crafts market is
expected to nearly double to reach
$102 billion by 2032, from $53 billion
recorded in 2023. Trends positively
shaping the market include the in-
creasing popularity of e-commerce
platforms that facilitate direct
artist-to-consumer sales, growing
sustainability concerns driving the
demand for eco-friendly materi-
als, and the seamless integration
of traditional craftsmanship with
modern design sensibilities.

“As consumer preferences evolve
towards personalised and cultur-
ally significant goods, the arts
and crafts market is expected to
expand, offering new opportuni-
ties for artisans and entrepreneurs
globally,” adds Akbar.

In line with the latest trends,
Paperworld Middle East will
launch the Battle of the Brushes,
an international competition to
recognise the next generation of
leading artists. Held in partnership
with Funun Arts Group, the com-
petition will cover four categories:

abstract, realism, pencil/charcoal,
and watercolour. Eight finalists will
be selected during a three-month
judging process and will compete
during a live painting challenge on
the exhibition’s opening day before
the winners are crowned.

Paperworld Middle East is the larg-
est international trade show for
stationery, paper, and office sup-
plies. The theme ‘Crafting Global
Connections’ will highlight the
exhibition’s role as a global central
hub for the industry. The show
features over 480 exhibitors from

40 countries and is estimated to
attract 12,000 visitors.
The event will showcase the full

spectrum of paper products,
including office supplies, school
articles, stationery supplies, writing
instruments, writing and printing
paper, and arts and crafts products.

Paperworld Middle East is co-
located with Gifts & Lifestyle
Middle East.
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The theme “Crafting
Global Connections’

will highlight the

exhibition’s role as a
global central hub for

the industry
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SGI Dubai 2024: Unveiling Printing & Imaging

Innovations

66

The Middle East and
Africa are rapidly
emerging as pivotal
hubs for the global
printing and signage
industries, offering
unprecedented growth
opportunities for
businesses looking to
expand their footprint

Jd

® | ME Printer September-October 2024

SGI Dubai 2024

Sign & Grap

The 27th edition of SGI Dubai
is set to return, promising to be
the most influential event in the
world of printing, signage, and
imaging. To be held at the iconic
Dubai World Trade Centre from
24-26 September, 2024, SGI Dubai
2024 will bring together over 200
exhibitors from across the globe,
showcasing the latest innovations
and cutting-edge technologies
that are shaping the future of the
industry.

This year's edition is poised to
attract a high-calibre audience,
including C-level executives and
tier 1 influencers from a diverse
array of sectors, including digital
signage, print production, sign
making, besides gift and promo-
tional companies, media agencies,
and real estate developers.

“SGI Dubai 2024 stands as a beacon
of innovation and leadership in the
global printing and imaging in-
dustry. This year, we are poised to
deliver an unparalleled experience
to not only showcase cutting-edge
technologies but also foster the
critical connections that drive the
industry forward. With over 200
exhibitors, SGI Dubai continues
to offer a platform where the
world’s leading minds converge to
redefine the future. We are proud
to lead this charge, ensuring that
SGI Dubai remains the ultimate
destination for those who are seri-
ous about innovation, growth, and
shaping the next chapter in this
ever-evolving industry,” says Ab-
dulrahman Falaknaz, President of
International Expo-Consults (IEC).
As the Middle East’s premier plat-
form for the printing and imaging
sectors, SGI Dubai 2024 is set to
inspire, innovate, and lead the indus-

hic Imaging Middle Easi

try into a new era of possibilities.

SGI Dubai 2024 will highlight the
growing influence of the Middle
East and Africa in the global mar-
ket, showcasing emerging trends
that are propelling the industry
into the future. Visitors can ex-
pect to engage with interactive
displays, witness live demos of
ground-breaking  technologies,
and connect with industry leaders
who are driving innovation in 3D
printing, digital signage, large
format printing, metal cutting and
engraving, textile printing and
more.

“SGl Dubai has consistently
delivered exceptional returns on
investments for exhibitors and visi-

tors alike, making it a must-attend
event for professionals looking
to stay ahead in this fast-paced
industry. The event is renowned
not just for its impressive exhibitor
line-up, but also for the invaluable
networking opportunities it pro-
vides, enabling attendees to forge
new partnerships and explore
fresh avenues for growth,” adds
Falaknaz.

The Middle East and Africa are

rapidly emerging as pivotal hubs
for the global printing and signage
industries, offering unprecedented
growth opportunities for business-
es looking to expand their foot-
print. With a surge in infrastructure
projects, retail developments, and
technological adoption, these
regions are poised to become lead-
ers in innovation and production.
SGI Dubai 2024 provides a unique
platform to tap into this thriving
market, where demand for high-
quality printing, advanced signage
solutions, and  cutting-edge
technologies is skyrocketing. As
businesses across these regions
seek to elevate their brands and
enhance communication, the
growth potential is immense, mak-
ing this market a focal point for the
future of the industry.

“For those seeking to stay at the
forefront of industry evolution,
SGI Dubai 2024 is your gateway to
the latest breakthroughs in large
format printing, textile printing,
and retail transformation. Im-
merse yourself in a world where
LED marvels and digital signage
redefine visual communication,

creating captivating experiences
that push the boundaries of cre-
ativity. Whether you're looking to
discover cutting-edge technolo-
gies or unlock new possibilities
within your business, SGI Dubai
offers an unparalleled platform to
connect with innovators, explore
transformative solutions, and be
part of the revolution that is shap-
ing the future of these dynamic
industries,” concludes Falaknaz.



FESPA Middle East Back in Dubai After Inaugural
Success

FESPA Middle East, which con-
nects senior decision-makers
and trade professionals with
leading OEM suppliers and
distributors from the print and
signage industry, will return to
the state-of-the-art Dubai Exhi-
bition Centre on 20-22 January,
2025, after a hugely successful
inaugural event earlier this
year.

According to market intelligence
firm Mordor Intelligence, the GCC
digital printing market alone is esti-
mated to reach $1.16 billion by 2029
at a CAGR of 8.93% over the next
five years. In addition, a report pub-
lished by leading market research
store Research and Markets states
that the broader global printing
industry sector was valued at $357
billion in 2023 and is expected to
top $443 billion by 2028.

The FESPA Print Census, a
global industry research study
updated in 2023, revealed that
print service providers reported
an average increase of 7% in
revenues since 2018, despite the
negative economic impact of the
pandemic. Data received from
1,788 respondents in 120 differ-
ent countries, covering sign and
display businesses, screen print-
ers, commercial printers, textile
and garment printing specialists,
as well as packaging printers,
highlighted a positive business
outlook.

One of the key trends that FESPA
witnessed was the demand for en-
vironmentally friendly products
and practices, with 72% of print
buyers actively seeking products
that are eco-friendly and/or
produced using sustainable pro-

cesses. Other significant trends

included faster turnarounds,
increased personalization, and
shorter print runs.

The inaugural FESPA Middle
East, which took place in January
2024, attracted 150 brand exhibi-
tors and more than 4,000 visits
across three days. Participants
came from 88 different countries,
including Bahrain, Egypt, India,
Iran, Iraqg, Jordan, Kuwait, Oman,
Pakistan, Qatar, Saudi Arabia,
Tanzania, Turkey, and the UAE.
Almost three quarters of visitors
wanted to see the latest digital
printing technology and nearly
half wanted to engage with ex-
hibitors showcasing 3D printing,
signage, and displays. Visitors
were also particularly interested
in print suppliers of gifts and
promotional products, inks and
consumables, as well as screen
printing. The collective budget of
these visitors totalled more than
$530 million.

The show also provided an ideal
platform for FESPA’s free educa-
tional programme which offered
high-quality content from 18
global specialists with an agenda
that consisted of leadership ses-
sions, workshops, and practical
demonstrations.

Bazil Cassim, Regional Manager
- FESPA Middle East, says, “As an

inaugural event, FESPA Middle East
was extremely well received. On
an average, exhibitors expected to
generate over one million dollars
in new sales. Statistically speaking,
92% of them were satisfied with
the event and 85% believed that
the show is now an important part
of their marketing strategy.

“This has provided us with an ex-
cellent foundation to build FESPA
Middle East into a prominent
event for the region’s printers
and sign makers, presenting
industry professionals with new
technologies and products, af-
fording access to high-quality
educational content, networking,
and knowledge sharing.”

GOC Digital Printing Market
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Besides distributing
industrial products
like sewing machines
and garment printers
to Europe, Africa, and
the Middle East, new
technologies and

solutions are developed

and tested at the
Emmerich site
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Brother Celebrates 50th Anniversary in
Emmerich am Rhein

44

Stora Enso is committed
to bearing its financial
and environmental

responsibilities
33
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1974 was a remarkable year of
achievements for Germany (then
West Germany). The 10th FIFA
World Cup was wonin its own soil,
the first Volkswagen Golf rolled
off the German automaker’s
production line, Swiss furniture
and home accessories major
IKEA opened its first branch in
Germany, and Brother Inter-
nationale Industriemaschinen
GmbH, Brother’s headquarters
for industrial products, was
founded in Emmerich am Rhein.

Half a century of innovation,
growth, and commitment to quality
and customer satisfaction has made
the company in Emmerich one of
the leading providers of industrial
machines. Since its establishment
in 1974, Brother has continuously
evolved. What began as a small
operation has grown into a signifi-
cant player in the global industrial
machinery market. With nearly 100
employees from 17 nations, Brother
has steadily grown into an interna-
tional company at its Lower Rhine
location. From high-precision sew-
ing machines to printing systems
and software solutions, Brother has
always focused on innovation and
quality.

The history of Brother as a global
corporation began in 1908 in the
Japanese city of Nagoya, where the

brother.

at your sid

Yasui brothers founded a company
for sewing machine repairs. With
the first in-house production of a
chain stitch sewing machine, the
company developed into a manu-
facturing business, and the Brother
brand was born. Today, Brother is a
global leader in printers, multifunc-
tion devices, embroidery machines,
sewing machines, and many other
products.

The Emmerich headquarters has
played a key role in the company’s
success. Besides distributing indus-
trial products like sewing machines
and garment printers to Europe,
Africa, and the Middle East, new
technologies and solutions are de-
veloped and tested at the Emmerich
site. The company in Emmerich am
Rhein has continuously invested in
the latest equipment and the train-
ing of its employees to meet the
highest industry standards.
Through  numerous  projects,
Brother has repeatedly contributed
to promoting the region. This is set
to continue in the future. “Our con-
nection to Emmerich am Rhein is a
crucial part of our success. We will
continue to invest in local projects
and support the region where we
have been rooted for five decades,”
says Managing Director Jorg Haan.
Brother looks to the future with
optimism. After the construction
of the warehouse in 2016 and the

opening of the new building on
Duisburger Stra3e with office and
meeting rooms, as well as a show-
room and exhibition area in 2019,
Brother will continue to strengthen
its presence in Emmerich. With new
projects in the fields of automation
and digitalization, the company
plans to further expand its position
as a market leader. The demand for
intelligent and efficient industrial
solutions is steadily growing, and
Brother is ready to meet this chal-
lenge.

“We are proud of what we have
achieved in the past 50 years.
Our success story is the result of
hard work and the loyalty of our
employees and customers. We look
forward to the next 50 years and to
continue setting standards in the
industrial machinery industry,” says
Haan, emphasizing on the impor-
tance of this anniversary.

“The 50th anniversary of Brother’s
Emmerich am Rhein location is not
only a reason to celebrate but also
an occasion to be proud of past
achievements and to look forward
to the future with excitement.
With a strong focus on innovation,
quality, and community, Brother is
well-equipped to continue playing
a leading role in the industrial ma-
chinery sector in the coming years,”
adds Haan.



Canon Unveils Flagship A2 Desktop Printer for

Shutterbugs

Canon

Canon Europe has announced
the release of the highly
anticipated imagePROGRAF
PRO-1100, a flagship A2 model
from the desktop inkjet profes-
sional printer range. Designed
specifically for professional
photographers and serious
enthusiasts, the imagePROGRAF
PRO-1100 is engineered to de-
liver exceptional photo quality
and durability.

The printer sets new standards in
photo printing, featuring LUCIA
PRO Il, a newly developed pigment
ink for the series. Offering unparal-
leled image quality with a wider
spectrum of colour compared to
the existing imagePROGRAF PRO-
1000 model, it delivers prints with
breathtaking depth and detail,
capturing the subtlest nuances in
photography.

The printer’s advanced ink tech-
nology ensures remarkable light
fastness and scratch resistance, al-
lowing high-quality printed works
to be appreciated and preserved
for decades to come, with light
resistance up to 200 years - perfect
for archival and documentary pur-
poses. The 12-ink pigment system
with its wider colour gamut deliv-
ers smooth colour graduation and
deeper blacks and blues, revealing

previously unseen detail and
depth, particularly in landscapes,
seascapes, and  challenging

shadow areas. This level of detail
gives users — from entry-level en-
thusiasts to those exhibiting their
prints - the confidence that the
prints will be faithful to the original
image.

For those who like a matte finish
with art papers, the inclusion of
a matte black ink dramatically
enhances black density, achiev-
ing rich, deep blacks that bring
images to life — especially in black
and white photography. For those
who prefer a glossier finish, the
imagePROGRAF PRO-1100 main-

tains exceptional quality on glossy
and semi-glossy papers, utilising
the Chroma Optimiser for uniform
glossiness and refined expression.
The reliable scratch resistance on
both glossy and semi-glossy prints
makes them easy to handle during
framing, packaging, transporta-
tion, and display. These advance-
ments make the imagePROGRAF
PRO-1100 one of Canon’s most
advanced and sophisticated print-
ing solutions to date.

Whether for printing proofs or
working in a photography school
or university, the imagePROGRAF
PRO-1100 eliminates the need to
outsource for larger prints. Sharing
the same print head, inks, and soft-
ware as larger models (imagePRO-
GRAF PRO-6600, PRO-4600, and

i i i X
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PRO-2600), the imagePROGRAF
PRO-1100 ensures complete con-
sistency across different print sizes
from 17" all the way to 60" wide.
This makes it the ideal choice for
photographers who want the flex-
ibility of a smaller set-up for proof-
ing, while retaining the ability to
easily scale up to larger formats at
a professional lab. It also partners
perfectly with Canon'’s Professional
Print & Layout software, offering
seamless workflows for photogra-
phers to print with confidence.
The new printer, featuring the
iconic red line that signifies high
performance, will be available
from September 2024, and marks
a milestone in Canon’s history of
innovation in the imaging industry,
setting a new standard for profes-
sional photo printing.
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For those who like a
matte finish with art
papers, the inclusion
of a matte black ink
dramatically enhances

black density
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Labelexpo South China 2024 Registration Opens
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Labelexpo South China
2024 will also provide
a platform for shared
learning throughout
the label and package

printing industry
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Labelexpo Global Series has an-
nounced that registration is now
open for Labelexpo South China
2024, the only dedicated event in
the region for the labels and pack-
age printing industry. The expo will
be held at Shenzhen World Exhibi-
tion & Convention Center from 4-6
December, 2024.

Returning to Shenzhen for the first
time since 2020, Labelexpo South
China 2024 aims to equip convert-
ers with in-depth label and package
printing trade knowledge and to
showcase the industry’s newest
technologies.

Hundreds of live demonstrations of
the latest flexo, digital, and hybrid
narrow web presses alongside
automated finishing lines will be
on display. Digitization, automa-
tion, and sustainability are also key
trends that will be a focus at this
year's show.

Wenzhou-based WEIGANG, manu-
facturers of narrow label printing
machines and converting machines,
will be displaying their ZJR S350 PRO
hybrid flexo/digital printing machine
along with the WG S350 and WG
$230 digital printing machines.

The show feature areas include an
RFID/Smart Zone focusing on RFID
technology development and ap-
plication, a Label Academy master
class focusing on label materials,
as well as a series of summits focus-
ing on digital technology, flexible
packaging, web-to-print, and an
exploration of the overseas market.
US-based RFID technology special-
ists RAIN Alliance will host a one-
day training session on the second
day of the show looking into RAIN

LABELEXPO

SOUTH CHINA

RFID encoding.

Labelexpo South China 2024 will
also provide a platform for shared
learning throughout the label and
package printing industry by jointly
hosting the 20th Packaging and
Printing Annual Conference along-
side the Packaging Printing and
Labeling Professional Committee
of the China Packaging Federation
(CPF).

Over 180 exhibitors, both domestic
and international, have confirmed
their participation including 3M,
AKO, Antac Label, AROJET, Caisheng,
Darui Laser, Deguan Machinery,
Denchern Machinery, DMS Digital,
Epson, Fangda, Fedrigoni, Flora,
General Inkjet Printing, HanGlobal,
Hengchengxiang, HOACO Automa-
tion, Hongsheng, IECHO, lJinya,
King Label, Label Source, Mingyou,
OMET, PiaoZhiHua, Pulisi, Reborn,
Rotary, Soontomax, Todaytec, WEI-
GANG, XPX Machinery, Youhua New
Material, Yutian Machinery, Zhilian,
and Zhuoli.

Data suggests that the province of
Guangdong has the most devel-
oped printing industry in China,
with over 17,000 printing enter-
prises and approximately 60,0000
employees.

Jade Grace, Managing Director, La-

belexpo Global Series, comments,
“We're excited to be returning to
Shenzhen after four years. China is
the largest market for label materi-
als in Asia-Pacific, accounting for
44.9 percent of sales in the region.
In terms of consumption, the
Chinese market accounts for 61.5
percent of the Asia-Pacific market.
Therefore, this growing industry
makes Labelexpo South China a
perfect opportunity to reconnect
and build new business relation-
ships on the show floor.”

Kevin Liu, Group Director — China,
Labelexpo Global Series, says, “La-
belexpo South China 2024 promises
visitors an exciting three days filled
with innovation and inspiring
educational features on the latest
trends set to impact the future
direction of the industry. From RFID
technology, digitization, automa-
tion, and sustainability, the show
will cover a range of innovations
that will highlight these key areas.
We look forward to welcoming all
visitors and exhibitors at South
China’s most important event
for label and package printers in
December.”

To register, log on to
www.labelexpo-southchina.com



“Xerox and Taktiful to Form Strategic

Partnership”

Xerox Holdings Corporation and
Taktiful Software Solutions today
announced the intent to form a new
strategic partnership to extend their
presence in the digital embellish-
ment market. This new alliance will
build upon a foundation of success-
ful collaboration, leveraging Xerox
industry-leading digital printing
technology and expansive market
reach alongside Taktiful's Al-pow-
ered digital embellishment solutions
and focus on client-specific empow-
erment. It will mark a significant step
forward in delivering extraordinary
production  print enhancement
capabilities and maximizing busi-
ness development opportunities
for clients around the globe. Digital
print enhancements such as white,
clear, mixed metallics, fluorescents
and extended gamut increase prof-
itability, delivering higher margins
and enable clients and print service
providers to expand into new areas.
“We are excited to join forces with
Taktiful to push the boundaries of
what is possible in developing new

digital embellishment technology
solutions,” said Terry Antinora, senior
vice president, head of product and
engineering at Xerox. “Bringing
together our respective resources and
integrating our advanced Al-enabled
technology workstreams supercharge
our ability to deliver game-changing,
innovative solutions that meet the
evolving needs of our clients.”

“We are thrilled to embark on this
strategic partnership with Xerox, a
company that shares our vision for in-
novation and excellence in the digital
embellishment space,” said Kevin
Abergel, founder and president of
Taktiful Software Solutions. “By com-
bining our strengths, we can drive the
future of print enhancement, provid-
ing our clients with unparalleled tools
to elevate their brand presence and
operational efficiency. This collabora-
tion goes beyond technology; it's
making digital print embellishments
more accessible and bringing them
to a wider audience.”

In addition to technological capa-
bilities, the partnership will combine

complementary development and
business resources to create innova-
tive solutions that integrate seam-
lessly into existing print hardware,
software and workflow infrastruc-
tures. Through Al-enabled software
that lowers cost and drives efficiency,
digital embellishments will become
more widely accessible, enabling
businesses to become more profit-
able in designing, operating, selling
and marketing embellished print.

BOBST to Shape Packaging Future at Propak

West Africa

Leading printing and packaging solu-
tions provider BOBST has confirmed
participation at the upcoming Propak
West Africa to be held in Lagos, Nige-
ria, from 10-12 September, 2024.
Automation, connectivity, digitalisa-
tion, and sustainability will be the
buzz words at the BOBST stand dur-
ing the 11th edition of West Africa’s
largest packaging, plastics, print,
food processing, and labelling exhibi-
tion to be held at the spectacular
beachfront Landmark Centre.

Building on the momentum from a
successful show at drupa 2024, BOBST
will showcase the latest innovations
and strategic partnerships. “Our com-
mitment to shaping the future of the
packaging industry is driven by con-
nectivity, digitalisation, automation,
and sustainability,” says Mohamed
Hassairi, Regional Marketing & Com-
munications Manager BOBST Africa &
Middle East and Turkey/Caucasus.

As one of the major exhibitors among
alist ofaround 250 companies, BOBST
experts from across its folding carton,
corrugated, flexible packaging, and
label business units will discuss the
future of packaging production with
interested visitors.

“We are fulfilling our industry vision
to ‘shape the future of packaging

world’ with solutions that empower
printers and converters to embrace
digitalisation ~ while  advancing
towards a more sustainable future.
We look forward to engaging with
industry leaders, forging new
partnerships, and continuing our
journey of innovation and prog-
ress,” comments BOBST Group CEO
Jean-Pascal Bobst.
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The European Union (EU) and
the Common Market for Eastern
and Southern Africa (COMESA)
have officially launched a new
regional Circular Economy Pro-
gramme, following the signing
of a €40 million financing agree-
ment for the ‘SWITCH to Circular
Economy in East and Southern
Africa (SWITCH-2-CE in ESA)’
initiative.

The agreement was signed by
Karolina Stasiak, Ambassador of
the EU to Zambia and COMESA,
and Chileshe Kapwepwe, Secretary
General, COMESA, in the margins
of a strategic dialogue conducted
at the COMESA Secretariat in Lu-
saka, Zambia.

The initiative focuses on the in-
clusive transition from a linear to
a circular economy, while promot-
ing sustainable business models,
impact investments, and creating
jobs for the future.

SWITCH-2-CE in ESA will contribute
to reverse environmental degrada-
tion and recover natural capital,
improve resource efficiency, and
reduce waste and pollution. More
specifically, the programme will
target the packaging and plastic
waste, as well as the electronics
and e-waste value chains develop-
ment within the COMESA region.
As such, it establishes a close link
to the sustainable sourcing of
critical raw materials in East and
Southern Africa.

At the dialogue, attended by
Ambassadors and representatives
of EU member states, discussions
focused on aligning key priorities,
and exchanges on institutional
developments, as well as on the
ongoing and new cooperation and
partnership projects.

The EU confirmed that its political
priorities for 2025-2029 will con-
tinue to champion partnerships
promoting sustainability, green,

circular and digital transformation,
as reflected in the Global Gateway
strategy, the European Green Deal,
the Digital Strategy, and the Africa-
EU Partnership, which frames rela-
tions as the closest neighbours. In
view of geopolitical uncertainties,
but also of geopolitical challenges
and opportunities, the EU will fur-
ther invest in economic resilience
with its closest strategic partners.
Ambassador Stasiak emphasizes,
“Our joint regional programmes
have been instrumental in ad-
dressing key issues, such as trade
facilitation along key transport
corridors, the development of
regional value chains, facilitating
market access, infrastructure de-
velopment, and capacity building.
These regional initiatives have not
only strengthened our partner-
ship but have also contributed to
upgrading the lives and increase
prosperity in our regions.”

The Ambassador also congratu-
lated COMESA on the recent entry
into the Tripartite Free Trade Area
(TFTA) agreement with the East
African Community (EAC) and the
Southern African Development
Community (SADC) - an important
milestone towards the implemen-
tation of the African Continental
Free Trade Area (AfCFTA).
Underlining COMESA’s commit-
ment to working closely with the
EU to deepen this partnership
and ensure its continued success,
Kapwepwe  comments, “This
strategic dialogue provides an
opportunity to review the progress
and effectiveness of ongoing EU
programmes within the COMESA
region, explore potential areas
for future cooperation and new
programme development, align
our strategic goals, and ensure

that upcoming initiatives are
well-coordinated and mutually
beneficial.”

EU and COMESA have a long-stand-
ing cooperation and partnership,
built on a shared vision of regional
integration and connectivity, dis-
mantling barriers to regional trade,
to increase policy coherence, and
to stimulate sustainable economic
growth and development.



Konica Minolta Optimises Print with New
AccurioPrint Series

KONICA MINOLTA

Konica Minolta Business Solutions
(UK) Ltd has launched the new Ac-
curioPrint C751i series of printers.
The AccurioPrint C751i and Accurio-
Print C757i Flux can meet the wide
range of colour print requirements
of reprographics departments and
commercial printers.

Delivering accurate colour repro-
duction and print speeds of 70ppm
(75ppm mono) on paper weighing
from 52gsm to 300gsm, the Ac-
curioPrint C757i together with the
Fiery Controller ensures accuracy in
colour reproduction and offers mul-
tiple colour management functions.
The AccurioPrint C751i Flux adds the
AccurioPro Flux Essential software
which automates recurring tasks to
improve print productivity. It also
takes advantage of Konica Minolta’s
print controller, delivering powerful
workflow benefits, as well as full
compatibility with print engine on-
board job control and editing.

The AccurioPrint C751i series replac-
es the successful AccurioPrint C750i
series, adding new and enhanced
features that make it quicker and
easier to set up. The need to manage
paper settings has been replaced
with a media sensor that automati-
cally detects paper weight and type.
Furthermore, an improved user
interface makes it simpler to use the
operating panel to access the wide
range of preinstalled apps.

Even more functionality is acces-
sible via the Workplace IWS App
(and Background App) which
provides cost-effective 24/7 access
to Konica Minolta MarketPlace of
online services including document
translation, document conversion,
cloud print, and direct upload to
cloud repositories - all from a single
trusted source.

The importance of trust is also
reflected in the enhanced protec-
tion the AccurioPint C751i provides
against malicious activity, with the
option to add BitDefender Antivirus

to monitor all scanned files and
documents transferred to and from
the device in real-time, as well as
an Authentication Attack Detection
function that blocks brute force
attacks.

The new AccurioPrint C751i series has
been designed with the workplace
environment and sustainability in
mind. Workplaces will appreciate
the 30% reduction in noise during
production and the air filtration of
Air Cleaning Units. They can also be
assured that they have been manu-
factured using recycled plastics,
using technology that strengthens
the material and improves its flame
retardancy. They also benefit from
Konica Minolta’'s new generation
Simitri V toner, which has a lower
fixing temperature and reduced
energy usage.

“Konica Minolta is committed to
continually improving its progres-
sive portfolio of print solutions
which deliver practical and valuable
benefits to its customers. The new
AccurioPrint C757i series features a
wealth of functionality that helps

organisations to optimise the pro-
cess of creating the printed materials
they need,” says Malcolm Smith, Cat-
egory Manager — Professional Print
at Konica Minolta Business Solutions
(UK) Ltd.
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Stora Enso Takes Action After Environmental
Violation in Finland
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implemented measures
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audit of all wood

procurement planning,
execution, and control
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processes

An environmental violation was identi-
fied on Thursday, 15 August, at a Stora
Enso harvesting site in Kainuu, Finland.
This incident, involving the crossing of
forestry machinery over a river home
to the critically endangered freshwa-
ter pearl mussel, is under investigation
as a serious nature conservation crime.
Stora Enso has responded with imme-
diate and decisive actions to address
the situation.

Hans Sohlstrom, President and
CEO of Stora Enso, emphasized the
importance of transparency and im-
mediate action: “It is crucial that the
negligence at the Hukkajoki river in
Kainuu was uncovered. Even the
best rules and principles are worth-
less if not properly applied. We have
already initiated numerous changes
to ensure that nothing like this hap-
pens again.”

In light of the incident, Stora Enso has

temporarily suspended all harvest-
ing activities in areas across Finland
that are subject to restrictions under
the Water Act, the Forest Act, or the
Nature Conservation Act. These op-
erations will remain on hold until the
company’s operational guidelines,
harvesting plans, and associated risks
have been thoroughly reassessed.
Any detected non-compliance will be
reviewed in close cooperation with
the relevant authorities.

“Stora Enso’s credibility as a leader in
sustainability has been severely test-
ed. Being a responsible and reliable
operator is paramount for us, and |
am committed to restoring trust in
Stora Enso,” Sohlstrdm added.

To reinforce environmental respon-
sibility, Stora Enso has expanded
its training programs. In addition
to the comprehensive training
already provided, the company
has initiated additional sessions
focusing on environmental policies
and guidelines. These sessions,
which commenced immediately, are
mandatory for all members of the
company’s wood supply value chain,
including employees, contractors,
and subcontractors, with a strong
emphasis on strict compliance with
environmental guidelines.

“Respect for nature and the preserva-
tion of biodiversity are essential not

just for Stora Enso but for the entire
forest industry. Rules and guidelines
must be well understood and fol-
lowed throughout our value chains,
by both our employees and those of
our partners,” Sohlstrom stated.
Among the newly implemented
measures is a comprehensive audit
of all wood procurement planning,
execution, and control processes. This
audit will be conducted by both Stora
Enso and an independent third party,
ensuring that all procedures align
with regulatory requirements and the
company’s sustainability values.

In addition to cooperating with the
ongoing official investigation, Stora
Enso has launched its own internal
investigation into the events at Huk-
kajoki. Restoration work is currently
underway at the site under the lead-
ership of Metsahallitus to protect
and preserve the freshwater pearl
mussels and their habitat. Dozens
of Stora Enso employees are actively
involved in these efforts, alongside
professionals and researchers from
Metsahallitus. “Stora Enso is com-
mitted to bearing its financial and
environmental responsibilities. We
will cover the costs of the ongoing
restoration work and are grateful to
Metsdhallitus and the researchers
for their efforts on the river so far,”
Sohlstrédm concluded.

SUN Automation Group Unveils Heavy Duty Die Cutter
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SUN Automation Group, a leading
global provider of customer-centric
innovations to the corrugated in-
dustry, has unveiled the SUN625HD
rotary die cutter, the heavy duty
upgrade of the proven SUN625
RDC. The SUN625HD has been rei-
magined with many improvements
to compete in the most demanding
conditions in the corrugated board
rotary die-cutting market.

The SUN625 RDC has been a
stalwart in the industry for over
a decade, renowned for its reli-
ability and performance. Building
on this legacy, SUN has relentlessly
pursued perfection, culminating in
the development of the SUN625HD,
a machine set to redefine high-
speed, high-volume production.

Boasting increased load capacity,
larger journals, enhanced fatigue
resistance, and reduced deflection
under load, this iteration reveals
a complete reimagining aimed at
elevating die-cutting operations.

“We are thrilled to introduce the
SUN625HD die cutter, a significant
leap forward in advancing our
customers’ die-cutting operations,”
says Eric Aulton, Product Manager
- Rotary Die Cutting at SUN Automa-
tion Group. “Over the years, we have
made small improvements to our de-
sign, such as improved forged journal
design, register drive re-location,
and structural rigidity, but the new
iteration of our heavy-duty die cutter
is poised to elevate our customers’
capabilities to much greater heights.”

The SUN625HD offers the most
robust die-cut nip assembly,
unparalleled in the marketplace
today. With a 300% increase in load
capacity over previous models, the
new design delivers a significant
increase in production efficiency.
Fatigue resistance sees a monu-
mental 500% increase and a 60%
decrease in deflection under load,
ensuring precision and quality in
every cut. Additionally, journal
sizing has more than doubled any
other offering in the 66" machine
category. SUN'’s patent-pending nip
position and larger diameter anvil
cylinder allow for the smoothest
operation of corrugated board die
cutting on the toughest of condi-
tions, such as heavy-weight paper



and double wall, and for full-width
multi-up/out applications such as
protein and agriculture packaging.

“With these innovations to our rotary
die cutter, SUN is not just meeting
the needs of today’s market but
also preparing for the challenges of
tomorrow. As we embark on a new
era in the corrugated industry, SUN
Automation Group remains dedi-
cated to excellence, innovation, and,
above all, the success of our custom-
ers,” says Greg Jones, Executive Vice

President at SUN Automation Group.
These new innovations and con-
tinuous efforts to refine corrugated
machinery align with SUN’s com-
mitment to best serve its custom-
ers. Striving to understand the
distinct needs and considerations
of all operations, as well as the
increased challenges within the
die-cutting market, SUN is devoted
to staying ahead of the curve in pro-
viding customers with the tools to
advance their operations and meet

their customer needs.

Tetra Pak & Mengniu Group Offer Art through

Milk Cartons

Food processing and packaging
giant Tetra Pak and China’s lead-
ing dairy product manufacturer
Mengniu Group have launched a
limited edition Milk Deluxe Pure
Milk range, customised with 30
different designs of masterpieces
from Van Gogh and Monet.
Packaged in Tetra Prisma Aseptic
250 Edge cartons with DreamCap
26 closure, the special edition
range has been brought to market
through a collaboration with Meet
You Museum. The cartons are now
accessible to consumers, online and
in stores, across Greater China.
Mengniu is the first dairy brand in
the world to offer consumers these
striking designs, which include
some of the world’s most cel-
ebrated art, exploiting the unique
design variability offered by Tetra
Pak Custom Printing. These “hand-
held” works of art offer consumers
an immersive experience; all whilst
enjoying a nutritious milk drink.
Demand for product person-
alisation is increasing, as well as
consumer  expectations  about
more authentic engagement with
brands. For food and beverage
(F&B) manufacturers, leveraging
technology such as Tetra Pak
Custom Printing presents an oppor-
tunity to creatively respond to this
rising demand; therefore, deepen-
ing the connection and interaction
with consumers. In fact, packaging
is increasingly acting as one of the
main touchpoints between brands

and end users. All of this while
continuing to protect food safety
and quality.

Tetra Pak Custom Printing is the
first digital inkjet-based printing
method in the carton packaging
industry that is unrestricted by
physical printing plates. Enabling
greater design variability, it allows
for over 30 designs on a single
packaging material reel, producing
sharper colour, detailed rendering
and softer, more natural colour
gradients. The vivid, eye-catching
packaging designs create a unique
visual experience for consumers,
strengthening emotional bonds
with the brands themselves.

The flexibility offered by Tetra Pak
Custom Printing ensures brands
can produce limited ranges or
commemorative editions of their
products in an agile way. The
solution also gives F&B players the
ability to quickly activate marketing
efforts and capitalise on consumer
trends, through purchasing as a live,
product A/B testing exercise, boost-
ing product innovation and seizing
on commercial opportunities.

“Tetra Pak Custom Printing, with its
high-quality printing capabilities
and versatility in handling mul-
tiple, diverse packaging designs
has helped us reach new heights in
terms of mass customization,” com-
ments Xiaoyan He, Senior Brand
Manager of Milk Deluxe. “Our col-
laboration with Meet You Museum,

fully exploiting the potential of this
innovative solution, is helping Chi-
nese consumers to enjoy timeless
pieces of art from Vincent Van Gogh
and Claude Monet on a daily basis.
As such, it is a powerful tool for us
to continue to foster a personal
dialogue with those who choose
our products every day.”

Julia Luscher, Vice President Market-
ing, Tetra Pak, adds, “We are excited
to help Mengniu use one-of-a-kind
designs and bring some of the
world’s most famous masterpieces
to customers’ fingertips, fully lever-
aging the unique features of Tetra
Pak Custom Printing. Elevating our
offering, re-thinking marketing
strategies and charting new ways
of consumer engagement are only
a few of the ways we help our cus-
tomers to be bold and stand out.
We remain committed to continu-
ing to do so with more F&B brands
across the globe.”
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Tesla Forays into Candy Market with 4
Innovative Flavours
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Tesla has recently filed
four new trademark
applications for unique
candy products that
are sure to capture the
public’s imagination

3
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The name Tesla immediately evokes
images of zooming electric vehicles
and solar panels sitting pretty on
rooftops oozing clean energy for a
sustainable future. Recently, however,
the Texas-based EV and clean energy
giant made a surprising move with its
foray into the confectionery market.
Known for its cutting-edge technol-
ogy and visionary leadership under
billionaire business tycoon Elon
Musk, Tesla has recently filed four
new trademark applications for
unique candy products that are sure
to capture the public’s imagination.
The announcement, which surfaced
on social media, reveals plans to
launch four different pieces of candy.
The official names in the trademark
filings are ‘Supercharged Gummies,’
‘Cyberberry,’ ‘Mango Bolt," and ‘Dog
Mode Chill" Each of these suggests
a playful and bold approach to the
candy industry, which is somewhat
of a departure from Tesla’s usual
high-tech and automotive-focused
endeavours.

Vibrant, Energetic Treat

The name ‘Supercharged Gummies’
implies a vibrant, energetic treat
likely to appeal to both children and
adults. These chewy delights could
be infused with flavours that are both
delicious and invigorating, possibly
even incorporating elements that
align with Tesla’s branding, such as

battery-shaped candies or a taste
experience that mimics the thrill of
acceleration in a Tesla vehicle.

Futuristic Berry Flavour
‘Cyberberry’ promisestobeafuturistic
candy option that hints at advanced
technology in its development. The
name evokes the Cybertruck, Tesla’s
robust electric vehicle, and suggests
a berry flavour with an innovative
twist. This candy could leverage new
food technologies to provide a taste
that is as groundbreaking as Tesla’s
automotive designs.

Burst of Tropical Energy

‘Mango Bolt’ likely offers a burst of
tropical flavour combined with the
imagery of speed and power. Mango
is a popular and refreshing tropical
fruit that could give these candies an
exotic edge. The ‘bolt’ component
could tie into Tesla’s branding around
electric vehicles, perhaps suggesting
an electrifying taste experience that
energizes the consumer.

Soothing & Refreshing

The fourth candy, ‘Dog Mode Chill’
appears to be a nod to Tesla’s Dog
Mode feature, which keeps pets
comfortable in parked vehicles. This
candy might be designed to be cool-
ing and relaxing, with flavours that
soothe and refresh. It's an interesting
twist on the usual candy themes,

providing a unique selling point in
the crowded confectionery market.

Brand Synergy & Market Impact
Tesla’s foray into the candy industry
might seem unexpected, but it fits
within Musk’s penchant for innova-
tive and sometimes whimsical busi-
ness decisions. From flamethrowers
to space travel, Musk has never been
one to shy away from unconven-
tional ideas. The trademark filings for
Tesla candy could be seen as part of a
larger strategy to diversify the brand
and engage with a broader audience
in new and surprising ways.
Moreover, leveraging Tesla’s strong
brand recognition could provide a
significant marketing advantage.
Fans of Tesla and its CEO are likely to
be intrigued by these new products,
providing a built-in customer base
that is both loyal and enthusiastic.

Adding a Sweet Touch to Future
Diversification

Whether these trademark applica-
tions will lead to actual product
launches remains to be seen.
However, the buzz created by the
filings indicates that there is sig-
nificant interest in Tesla’s potential
expansion into the confectionery
market. If successful, these candies
could become a quirky yet popular
addition to Tesla’s diverse product
portfolio.
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Understanding Ink Systems

A Simplified Guide to Understanding Ink

Systems

44

Inks either dry by
evaporation (solvent or
water-based) or cure to
a solid film (UV inks).
UV inks are efficient,
reducing ink usage by
up to 20% compared to

other methods.
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Introduction

This guide outlines the key differ-
ences in ink systems used for labels
and general packaging, focusing on
the types of inks and their specific
applications.

Ink Classification and Drying
Mechanisms

Inks are categorized based on the
diluting medium, which influences
their viscosity and drying process:

« Solvent-based Inks: Contain
flammable solvents; dry by
evaporation in a drying tunnel.

« Water-based Inks: Use water,
amine, and ammonia; dry by
evaporating the water-based
solution.

« Oil-based Inks: Used in offset
and letterpress; dry through a
combination of evaporation and
oxidation.

« UV Curable Inks: Cure through
polymerization, resulting in a
100% solid film without solvent
evaporation.

Print Methods
Different printing methods utilize
these inks:

« Offset: Uses paste inks broken
down into a film with rollers.

o Letterpress: Similar to offset
but without water, directly ap-

plying ink to the plate.

» Flexo: Uses liquid ink transferred
to a flexible plate for direct sub-
strate printing.

« Gravure: Engraved cylinders
lay down more ink, suitable for
high-quality flexible packaging.

» Screen Printing: Ink is forced
through a mesh, either flatbed
or rotary.

Solid vs. Evaporation Drying

Inks either dry by evaporation
(solvent or water-based) or cure to
a solid film (UV inks). UV inks are ef-
ficient, reducing ink usage by up to
20% compared to other methods.

UV Curing Process

UV inks cure when exposed to
UV light, initiating a cross-linking
process that turns the ink into a
solid film. Oxygen can inhibit this
process, which can be mitigated by
using an inert gas like nitrogen.

LED-UV and Electron Beam Curing

e LED-UV:Similar to traditional UV

but with a narrower wavelength,
enhancing curing efficiency.

« Electron Beam (EB) Curing:
Similar to UV but doesn’t require
photoinitiators, making it safer
for food packaging.

Ink Adhesion Challenges

Achieving proper ink adhesion,
especially on synthetic substrates,
requires understanding surface
properties. Corona treatment is
often used to increase surface ten-

sion, ensuring strong ink bonding.

Combination Printing Require-
ments

Narrow web printing allows for
multiple processes in-line, making
it essential to ensure subsequent
inks adhere well to previous layers.

Digital Inks

Digital printing, particularly inkjet,
is growing rapidly. Digital inks are
classified similarly to conventional
inks, with additional categories like
aqueous, solvent-based, and UV
inks. Each has unique properties
suited for different substrates and
printing technologies.

Conclusion

This guide provides a condensed
overview of ink systems and chem-
istries, highlighting the importance
of selecting the right ink for specific
printing methods and applications.
Understanding these basics ensures
better print quality and efficiency
across various packaging and label-
ing processes.



Voices of drupa 2024

Barberan

In  this
Editor-in-Chief at ME Printer, brings you
exclusive, showfloor interviews with
industry stalwarts representing some
of the major exhibitors at drupa 2024,
the world’s largest trade show of print-
ing technologies.

series, Alex Jahanbani,

In conversation with Alberto Go-
mez Palacios, Marketing Manager,
Barberan S.A., and Xavier Jorge
Font, Sales Manager, Barberan S.A.

Can you talk about your company?
Alberto Gomez Palacios (AP): It's a
family-owned business. We started
digital printing in 2007. At drupa,
we have brought two digital print-
ing lines and both of them will be
exhibited in the show. One is for wall-
to-wall printing in paper. The other is
the Jetmaster series that is capable of
printing on multi-substrates.

What do you mean by multi-
substrates?

AP: The machines are capable of
printing on a variety of surfaces. We
can printon POP displays, corrugated
for the packaging sector, and also
mosaics. We also have the Deep Blue
section, which is our post process for
embossing and register.

What about the colour configura-
tion and durability of your inks?
AP: We have up to 8 colours. The
inks are also absolutely durable.
For the DeepBlue process it's based
on the flowing ink market. Our inks
have AC5 ratings on durability tests.
Barberan DeepBlue solves the main
issue with the existing technolo-
gies: design sharpness and texture
depth. Next we have the high gloss
and matte finishes, also digitally
printed on MDF or SPC.

Where is Barberan based?

AP: We are based in a small town
called Castelldefels, which is 20
minutes by car from Spain’s capital
city Barcelona.

What prompted you to participate
in drupa?

AP: We feel that drupa is the largest
digital printing show in the whole
world. Even our competitors are
present here at drupa. We started
presenting years ago.

Do you have any installations in
the Middle East?

AP: No, but we have many customers
in the Middle East. We only have our
main workshop in Barcelona. World-
wide we have around 100 installa-
tions, all in digital printing.

So | believe your machine is ex-
pensive?

AP: Yes, it is an expensive machine.
But we are a customized solution. So
when a client comes to us with their
substrate, we work for them to print
on their choice of substrate.

How come Spain is good at this
technology?

AP: We have technicians from all
over the world. We join forces with
everyone. In the core of our business,
we have the best of our best. It's a
family owned business and we have
technicians from all over the world.
And we sell globally.

Do you have a dealer in the Middle
East?

AP: Yes, we have a special sales man-
ager who is in charge of the Middle
East.

Do you see a potential for your
technology in the Middle East?

Xavier Jorge Font (XF): Of course
there’s a potential and we are getting
more and more enquiries from that
area. But it's a very price sensitive
market and we are not the cheap-
est one. In terms of quality, in my
opinion, we are the best, but it has a
price. However, we don’t want to be
a multinational. We only have a fac-
tory in Barcelona but have increased
our production capacity. When we
have a lot of orders we increase the
delivery time.

How many machines have you
sold in the Middle East?

XF: For the Middle East, in digital
we don’t have any. But as you may
know we have a lot of clients in the
Middle East for furniture, lamination,
and so on. We have around 80-90
clients. Even here in Dubai we have
a few clients. In Saudi we used to
have some. We have seen growth in
Doha and Dubai where our clients
are exporting to Saudi. But for us,
manufacturing in Saudi Arabia is not
having a big impact.

How many machines do you make
per year?

XF: In digital we do between 10 and
15 lines per year. For lamination,
wrapping, and lacquering, we do
around 150 lines per year on an
average. Some lines are very small.
We have machines that weigh 40,000
kilos, and some up to a million. We
do a lot of standard jobs but many
clients need tailor-made solutions
and Barberan is the only one which is
capable of delivering.

Here at drupa, did you have any
visitors from the Middle East?

XF: Yes we had around four or five in-
teresting visits from Saudi and Doha.
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Our inks have AC5
ratings on durability
tests. Barberan
DeepBlue solves the
main issue with the
existing technologies:
design sharpness and

texture depth
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Fujifilm
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AQUAFUZE represents

a breakthrough that
the industry has long
sought, combining the
benefits of water-based
and UV-curable ink

technologies
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In  this
Editor-in-Chief at ME Printer, brings you
exclusive, showfloor interviews with
industry stalwarts representing some
of the major exhibitors at drupa 2024,
the world’s largest trade show of print-
ing technologies.

series, Alex Jahanbani,

In conversation with Manuel
Schrutt, Director Business Strat-
egy Packaging - Global, FUJIFILM
Corporation

How has drupa been so far?
Customers have received us very posi-
tively, especially with our innovative
product designs. We're quite optimis-
tic about our new product lineup.

Let’s delve into AQUAFUZE, the
inkjetink technology. Fujifilm says
it revolutionizes indoor applica-
tions. Why?

AQUAFUZE represents a break-
through that the industry has long
sought, combining the benefits
of water-based and UV-curable
ink technologies. While no one
has succeeded before, we have.
This technology opens up new
possibilities for wide-format inkjet
printing applications, particularly
for indoor signage and wallpaper.
Currently AQUAFUZE is primarily
used for wide-format applications.

We may explore other uses in the
future, but for now, it's tailored for
multipass wide-format production.

What about the Revoria Press
GC125007? Is that used for pack-
aging applications?

The Revoria Press GC12500 can be
used for packaging, but it primar-
ily serves the commercial print
space. Our portfolio includes both
toner and inkjet solutions with the
Revoria and Jet Press lines, respec-
tively. The Revoria Press GC12500, a
duplex B2 machine, complements
our lineup, which also features
the high-speed Jet Press 750S B2
sheet-fed inkjet digital press. The
Jet Press 750S is ideal for short-run,
versioned packaging material due
to its water-based inkjet printing
quality.

You also have the DE1024 Digital
Embellishment Printbar. Can you
explain more about this technol-
ogy?

Our digital embellishment system
leverages Fujifilm’s inkjet technol-
ogy to add embellishment effects
on existing machines. The FUJIFILM
DE1024 can seamlessly integrate
into label presses and other ma-
chines to apply varnish without
requiring an additional press.

Does this system only work with
Fujifilm machines?

No, it integrates with various ma-
chines. The inkjet unit, supplied by
Fujifilm, can be incorporated into
existing processes to replace tradi-
tional embellishment methods like
screen printing.

But does it support different print
widths?

Yes, the FUJIFILM DE1024 is available
in various print widths and configu-
rations to accommodate different
varnish thicknesses.

And if so, what is the maximum
width?

Currently, the standard portfolio
goes up to one meter. It's designed to
fit flexo label presses, screen presses
for embellishments, or offline coat-
ing machines.

So it can be used with third-party
equipment?

Absolutely. The whole idea is to
integrate it wherever embellishment
is currently done in an analog way,
transforming it into a digital process
using the same machines.

Let’s talk about the Jet Press FP790.
Is this for flexible packaging?

Yes, the Jet Press FP790 is our new
machine designed specifically for



flexible packaging, but we start to
see demand for other applications
like IML labels as well.

Is this the first digital press for
flexible packaging or are there
others?

It's one of the first real industrial
presses for flexible packaging. While
other players have toner technolo-

gies for flexible packaging, we are
among the pioneers in water-based
inkjet on an industrial scale.

What is the maximum speed?

The Jet Press FP790 prints at high
speeds of 50 meters per minute
on substrates up to 790 mm wide.
While flexo machines can reach
around 400 meters per minute,
our focus is on efficiently handling
short and medium print runs that
would otherwise require extensive
setup on traditional machines.

How do you manage tension
control in the digital machine?
The press is designed to be plug-

and-play. The process remains the
same like with analogue presses
except for the method of inking.
We use the same substrates and
finishing processes, ensuring com-
patibility with existing equipment.

What is the minimum and maxi-
mum thickness you can work
with?

We can print on substrates as thin
as 7 microns and as thick as 100
microns. This applies to flexible
packaging materials, including film
and paper, allowing for applica-
tions like gift wrapping paper.

Our magazine, ME Printer, is pub-
lished in both English and Arabic,
targeting readers in the Middle
East. How important is the Middle
East market for Fujifilm, and how
is the market evolving for you?
The Middle East is a significant mar-
ket for us, particularly in packaging.
We have a strong presence through
our Dubai-based operations. The
region is experiencing a boom in
packaging production, making it a

key area for growth. We've started
selling digital equipment there and
have seen strong demand for our
FP790 and analogue packaging
portfolio.

At drupa, did you close any sales
deals?

Yes, we were very successful, par-
ticularly with the FP790, which was
the star of the show for us. drupa
served as the starting point for its
global rollout.

There’s a lot of talk about sus-
tainability. What is Fujifilm’s
approach and strategy towards
sustainability?

We aim to be CO2 neutral by 2030.
This includes our products. For
instance, our flexo plates use water
wash technology, eliminating the
need for chemicals and reducing
waste. We also recycle and reuse
water, which is crucial in regions
like the Middle East. Our partner-
ships with companies like Henkel
ensure that our solutions are plug-
and-play, minimizing the need for
special adaptations.

How do you see the impact of the
significant presence of Chinese
manufacturers at drupa?
Competition,  including  from
Chinese  manufacturers, is a
good thing. It drives us and other
major companies to innovate and
improve. While some customers
may be unfamiliar with Chinese
companies, leading to hesitations,
competition is ultimately beneficial
for the industry. It pushes everyone
to be better and more innovative.

66

The Middle East is a
significant market

for us, particularly

in packaging. The
region is experiencing
aboom in packaging
production, making it a
key area for growth
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- paperworld

MIDDLE EAST

12 — 14 November 2024
Dubai, UAE

Visit the Middle
East's largest paper,
stationery & office

(: — \ supplies hub to meet
Ty 500+ exhibitors

Ef 7. from 60 countries.
Afs

Register to visit N\




14 - 16 January 2025
Riyadh Front Exhibition
Conference Center (RFECC)
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Gulf Print & Pack is all about showcasing the latest in commercial and package printing technology
alongside packaging equipment and materials.

At Gulf Print & Pack 2025, explore:

¢ Live demonstrations of materials in action including digital textiles, wall coverings, labels, flexible
packaging, pouches, print finishing and much more

* The latest global trends and technologies shaping the future of the industry

Discover... print & packaging all under one roof, for the first time ever in Riyadh, l

Kingdom of Saudi Arabia! Join us at Gulf Print & Pack 2025, the Middle East's
premier commercial print and packaging trade show.

GULF PRINT

Register today for free at: www.gulfprintpack.com/riyadh & PACK 2025






