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SHAPING THE FUTURE OF
THE PACKAGING WORLD
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representative at www.bobst.com/contact

www.bobst.com . BDBST



Regional

Kenya's Platinum Packaging
Reinvents Production with BOBST

FiftyFifty Unites Students Globally
with Typography

Canon’s Most Successful drupa
Secures Big Middle East Deals

MEA Office, Edu Sector Boom Drives
Paper & Stationery Growth

International

Labelexpo India 2024 in November,
Registration Opens

Print4All Conference Discusses New
Technologies, Challenges

Interview

Abdulrahman Falaknaz, President of
International Expo-Consults

drupa 2024

Our focus will be on the Middle East

Our legacy is innovation

Participating in Drupa allows us
connect with industry leaders

The future of garment printing lies in
increasing speed and productivity

BOBST will become a software
company

Sho-Sho-Sei! Efficient, compact, and
precise

The Middle East is one of the fastest
growing market for us

We Help our customers to fully
understand the concept of
sustainability

The Middle East market holds
considerable significance for us

Packaging is learning from
commercial print

Xerox positions itself in Saudi Arabia
as a company with strong customer
relationships

12

14

16

17

18

20

22

24

26

28

30

31

New technologies reduce
dependence on skilled labor

Saudi Xerox Sets Benchmark for
Best Work Place 2024

Driving Innovation and
Sustainability



Editor's Note

Voices of drupa 2024

Welcome to this special edition of ME Printer Magazine, where we bring
you top-notch interviews with the stalwarts of the global printing and
packaging industry from DRUPA 2024. This issue is packed with insights
from industry leaders who are driving innovation and setting new
standards in printing technology. Our in-depth conversations cover the
latest trends, challenges, and opportunities shaping the future of the
industry.

DRUPA 2024 has been a landmark event, showcasing groundbreaking
advancements in printing and packaging. The convergence of digital
and traditional printing techniques, the rise of sustainable and eco-
friendly materials, and the integration of artificial intelligence and
automation are some of the key trends highlighted by our interviewees.
These developments promise to revolutionize the industry, offering
faster, more efficient, and environmentally responsible solutions.

In addition to the DRUPA coverage, we are thrilled to highlight the
upcoming SGI Dubai this September. This event promises to showcase
the latest advancements in sign and graphic imaging, offering a
platform for networking and discovering new solutions that can elevate
your business. Attendees can look forward to exploring cutting-edge
technologies, innovative products, and the latest market trends that are
set to shape the future of the industry.

We hope you find this issue as inspiring and informative as we did put
it together. The future of printing and packaging is bright, and we are
excited to bring you the insights and trends that will help you stay ahead
in this dynamic industry. Happy reading!
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Kenya’s Platinum Packaging Reinvents
Production with BOBST
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The fire gave us an

opportunity to rethink

our approach and

introduce more BOBST
technology to address

some of our major
points
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In a change to its previous opera-
tional methodology, Nairobi-based
Platinum Packaging has implement-
ed two highly automated BOBST
MASTER M6 inline flexo presses to
optimize its production floor and
operations.

Specialists in providing their cus-
tomers with tailor-made solutions
for all their flexible packaging and
labelling requirements, the Kenyan
company is one of the leading
packaging manufacturers in the
Eastern and Central African region.
The company supplies brand own-
ers in the fast-moving consumer
goods (FMCG) sector, agrochemical,
pharmaceutical, automotive and
construction industries. With a total
annual production of 580 tonnes, it
continuously adapts to meet evolv-
ing packaging demands.

Established in 2019, Platinum
Packaging initially concentrated
solely on gravure printing relying
on machinery including a state-of-
the-art BOBST NOVA RS 5003 press
complemented by a NOVALAM S
550 solventless laminator.

However, a fire in 2022 damaged
the facility, causing a severe setback.
CEO Hasit Patel and his team began
the reconstruction procedure, iden-
tifying an opportunity to reassess
their operation and pursue innova-
tive new strategies. This included ex-
tending its partnership with BOBST
to include two new MASTER M6
inline flexo presses equipped with
oneECG (Extended Color Gamut)
and DigiFlexo automation.

“The fire gave us an opportunity to

rethink our approach and introduce
more BOBST technology to address
some of our major pain points,
mainly long setup times due to
colour matching, high levels of setup
waste, and slow speed to market.
The introduction of the MASTER M6
presses has been instrumental in im-
proving our efficiency for short runs,
thus optimizing our wide web and
gravure presses for more extensive
runs as well as ensuring uniformity
across all our output. This last piece
of the puzzle has truly augmented
the capacity of the other presses,”
explains Patel.

Elevating production with oneECG
The integration of the MASTER M6
presses with the existing machinery
has significantly enhanced the
production capabilities for Platinum
Packaging. In particular, the intro-
duction of BOBST oneECG technol-
ogy has been critical, leading to
notable increases in efficiency and
flexibility, along with high-quality
print results, faster job transitions,
and enhanced prepress efficiency.

BOBST's  oneECG  technology
digitalizes colour matching with an
extended colour gamut, reduces the
need for costly and often wasteful
spot inks, and makes colour repro-
duction consistent and repeatable.

"Thanks to oneECG, we've achieved
great improvements in productiv-
ity, reductions in downtime, and
significant savings on waste of
materials and time. oneECG has
disrupted our operations as it is
compatible and consistent across
different applications and technolo-

gies, enabling more efficient setups
and faster job completion. Digital
colour matching has significantly
expedited our processes, enhancing
business continuity and consistency.
The automated setup procedure has
also reduced substrate waste to less
than 30 metres, and we can execute
on-the-fly job changes in a couple
of minutes. This makes the M6
powered by oneECG one of the most
disruptive technologies I've seen in
recent years,” elaborates Patel.

Unwavering support from BOBST
The support from BOBST during this
significant undertaking has been
instrumental in maximizing the
capabilities of oneECG.

Patel was all praise for the technical
support and involvement provided
by Daragh Whelan, Application
Technical Director at BOBST. “Thanks
to Whelan, the transition has been
smooth and successful. Whelan is
a flexo printing expert specialized
in using oneECG for labels and
packaging, who works closely with
customers to drive efficiencies and
help operators get to grips with the
intricacies of an extended colour
gamut workflow.”

At Platinum Packaging, Whelan
also assisted in establishing a new
prepress department, as the com-
pany scaled up and fully digitalized
the colour matching process with
oneECG.

“Throughout this endeavour, Whel-
an has given us invaluable support
allowing us to achieve the best pos-
sible outcomes from oneECG, sup-
porting us in a management change
shift and optimizing the usage of the



MASTER M6 presses together with
the rest of our technologies,” says
Patel.

A paradigm shift enabled by
BOBST

Establishing a milestone in the his-
tory of Platinum Packaging, BOBST's
MASTER M6 technology, with

DigiFlexo automation and oneECG
printing, has enabled the Kenyan
company to reposition itself in the
market with an enhanced value
proposition. Brand owner customers
can now enjoy improved order flex-
ibility with reduced lead times and
lower MOQs (minimum order quan-
tities) and still expect exceptional

colour quality and consistency.
Looking back, Patel proudly de-
clares, “This strategic partnership
with BOBST was not just a choice
but a necessity and it has been truly
transformative. With the advanced
MASTER M6 flexo presses, we have
been able to expand our product
range, particularly in the food
industry, by providing printing
and converting services with inline
capabilities, among others for shrink
sleeves.”

“But more than that, this evolution
represents a paradigm shift in our
approach. By adopting BOBST
oneECG process, we have embarked
on a path of continuous improve-
ment. It has allowed us to serve our
customers with greater agility and
respond promptly to unexpected
demands, thereby strengthening
their confidence in Platinum Packag-
ing,” concludes Patel.

Q4

This strategic
partnership with
BOBST was not just a
choice but a necessity
and it has been truly
transformative

FiftyFifty Unites Students Globally with

Typography

FiftyFifty, the travelling lettering
exhibition that aims to collect and
showcase the work of college stu-
dents worldwide, will be at the lonion
Center for the Arts and Culture in
Metaxata, Greece, on 27 July.
Supported by the University of
Sharjah and endorsed by the Asso-
ciation Typographique Internationale
(ATypl), the project is an initiative of
Nada Abdallah, assistant professor at
the University of Sharjah’s College of
Fine Arts and Design (CFAD), who is
also ATypl board vice president. Fifty-
Fifty uses typography and calligraphy
to unite student work across different
cultures and languages. Founded
in 1957, ATypl is an international
non-profit organisation dedicated to
typography and typeface design.
“Humanity, love, care, understanding,
and tolerance are not just desirable
but essential qualities in our chal-
lenging times. Words are powerful,”
explains Abdallah. “Our goal is to
encourage students from different
backgrounds to create uplifting
reflective designs. At FiftyFifty we
will combine the work into a multi-

language mosaic of positivity, inspir-
ing individuals to work towards a
better world.”

FiftyFifty put out a global call for

typographic artworks consisting
of one word in their respective
languages that encapsulated the
theme ‘Positive Synonyms’. A total
of 150 works were selected by the
jury from an incredible 1,500 submis-
sions by students representing 34
universities from 32 countries in 20
different languages. The collection of

hand drawn and digital calligraphy,
typography, and lettering designs is
now a travelling exhibition, featured
as 50x50 cm black-and-white post-
ers. The 150 works in the exhibition
were animated in collaboration with
Mahmoud Kanso, creative art direc-
tor at nybl, the Dubai-headquartered
machine learning platform.

FiftyFifty will open at the CFAD in
September 2024. The global show-
case will continue in 2025 under a
new theme.
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Canon’s Most Successful drupa Secures Big
Middle East Deals

44

Our cutting-edge
solutions and
new product

announcements have
resonated strongly with
the industry, reinforcing
our position as a leader
in driving innovation

and sustainability
digital production
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Canon, the global leader in digital

imaging solutions, marked its
most successful participation ever
at drupa 2024, attracting record
customer engagement, invest-
ments, and visitor interest. At the
Canon stand in Hall 8A, existing and
potential customers experienced
how the latest printing solutions
and support services from Canon
and its technology partners can
help transform their businesses
sustainably.

Canon significantly exceeded its
projections for the event. Notably,
Canon Middle East secured orders
worth an impressive €7.3 million
and hosted over 70 customers from
the Middle East who gained exclu-
sive hands-on access to Canon'’s
innovative offerings and latest
product announcements.

Under the theme ‘The Power To
Move’, Canon sought to demon-
strate the power of print to move
people emotionally to achieve posi-
tive change and to move businesses
forward by deploying Canon'’s
transformative technologies, exper-
tise, and support. Through curated
workflows, Canon showcased its
latest enabling technologies with
partners, demonstrating real-life
customer solutions and inspiring
visitors.

As expected for an established
global leader in digital produc-
tion print, sales of both Canon's
web-fed and sheetfed presses for
commercial print and promotional
communications were robust, in
particular, those of the ProStream

2133 web-fed inkjet press and
the varioPRINT iX3200 sheetfed
inkjet press. The increasing trend
of investment in inkjet presses
also meant that Canon’s newly
announced varioPRINT iX1700 and
the B2-format varioPRESS iV7drew
substantial interest despite these
presses not being commercially
available until next year.

Several significant deals with Middle
East customers highlighted Canon'’s
success at drupa 2024. Among Saudi
customers, Tenaui Saudi Arabia ac-
quired two varioPRINT B3 cutsheet
inkjet machines for commercial
printing applications, the Education
and Training Evaluation Commis-
sion (ETEC) added a second line of
ColorStream 6000 for exam paper
printing, the King Fahd Glorious
Qur’an Printing Complex purchased
two lines of the ProStream 3000
series, while Al Mutawaa became
the first to acquire the Colorado
UVgel Packaging Factory in addi-
tion to the Arizona 2360 FLXflow.
Meanwhile, AST UAE and AST Qatar

secured two Colorado M5 large
format UVgel printers, two Arizona
1360 GTF large format UV flatbed
printers, and two imagePRESS
V1350 production printing systems.
These deals underscore the strong
interest in Canon’s innovative solu-
tions across the Middle East region.
Commenting on Canon'’s stellar
performance at the event, Shadi
Bakhour, Business Unit Director at
Canon Middle East, says, “drupa
2024 has been a resounding suc-
cess for Canon Middle East. We are
thrilled with the overwhelming
response from our customers and
the significant orders secured. We
saw visitors from all over the globe
coming to the Canon stand to
experience our breakthrough tech-
nology and business innovation
we can deliver - and how it enables
people and businesses to grow and

prosper.
“Our cutting-edge solutions and
new product announcements

have resonated strongly with the
industry, reinforcing our position as
a leader in driving innovation and
sustainability in digital production.
We are thankful for the trust so
many new customers and partners
set in our services and technol-
ogy for their business, and we
are excited about discussing new
opportunities with the many new
connections made.”

drupa 2024 marked Canon'’s trium-
phant return to the event after an
eight-year hiatus due to COVID-19.
The company’s unwavering com-
mitment to pushing the boundar-
ies of innovation and its strong
customer relationships were on full
display, cementing its position as a
trailblazer in the printing industry.



MEA Office, Edu Sector Boom Drives Paper &
Stationery Growth

The surge in office and education
sectors in the Middle East and Africa
(MEA) region is driving significant
growth in paper and related prod-
ucts, according to findings by 6Wre-
search. The global market research
and consulting firm estimates that
market revenues for paper and pa-
per products will reach $16.4 billion
by 2030, growing at a CAGR of 3.4%.
The office sector in the UAE employs
64% of the country’s workforce
and contributes to over half of
the nation’s GDP. In 2024, Dubai is
expected to expand its office space
by an additional 44,000 square
metres, while Abu Dhabi plans to
add 1,12,000 square metres. In Qatar,
3,50,000 square metres of additional
office space is planned this year.

A growing number of multinational
corporations are choosing Riyadh as
the location for their regional head-
quarters, where office occupancy
levels are currently around 98%.
Over the next three years, it is pre-
dicted that 6,76,000 square metres
of office space will be added in Saudi
Arabia’s capital, while demand for of-
fice space in Jeddah is also growing.
“The increased demand for office
space in the Middle East region will
directly boost the office supplies in-
dustry, with paper, paper products,
and stationery being important
components of this segment. As a
result, we expect an uptick in sales
of products such as writing printing
paper, writing utensils, and other
office supplies equipment,” says
Syed Ali Akbar, show director for
Paperworld Middle East and Gifts &
Lifestyle Middle East.

The Middle East and Africa schools
supply market is expected to rise
from $7 billion this year to $8.9 bil-
lion in 2030. According to UNESCO,
Africa needs at least nine million
new classrooms and 9.5 million
additional teachers by 2050, with
new schools and classrooms already
under construction.

The International Schools Attraction
Program of the Royal Commission for
Riyadh City (RCRC), launched in part-
nership with the Ministry of Invest-
ment and the Ministry of Education,
aims to attract major international
schools to Riyadh. Three new British
schools are set to open in the Saudi

capital between 2024 and 2026.

In Dubai, over 3,65,000 students are
currently enrolled in private schools
in Dubai. Due to population growth
and significant investments in the
sector in the UAE, the education mar-
ket is expected to grow at a steady
rate. In 2022, the UAE government al-
located $5.18 billion to the education
sector, representing approximately
14% of the total federal budget.

“As investments in the education
sector continue to grow and the
number of schools and students
rises, there will be increased de-
mand for school bags, pencil cases,
paper, and paper products such as
exercise books, blocks, folders, and
other stationery products in the
coming years. Paperworld Middle
East will meet this growing need by
showcasing the latest products and
innovations from around the world,
under one roof,” adds Akbar.
Paperworld Middle East is the larg-
est international trade show for sta-

tionery, paper, and office supplies.
This year's event theme is ‘Crafting
Global Connections’, highlighting
the exhibition's role as a central
hub for the industry worldwide.
The exhibition will feature over 480
exhibitors from 40 countries and is
estimated to attract 12,000 visitors.
Paperworld Middle East showcases
the full spectrum of paper products,
including office supplies, school
articles, stationery supplies, writing
instruments, writing printing paper,
and arts and crafts products. A new
addition this year is kraft paper
and packaging, a segment that is
growing in popularity due to the
increased demand for sustainable
packaging solutions.

Paperworld Middle East, co-located
with Gifts & Lifestyle Middle East,
will be held in halls 5-8 at the Dubai
World Trade Centre.

For more information, log on to
www.paperworldme.com
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The increased demand
for office space in the
Middle East region will
directly boost the office
supplies industry
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The Middle East and
Africa schools supply
market is expected to
rise from $7 billion this
year to $8.9 billion in
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Labelexpo India 2024 in November, Registration

Opens
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The industry is

undergoing significant

evolution, with exciting
trends such as the shift
to digital technology,

automation, and

enhanced workflow

capabilities
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Labelexpo Global Series has an-
nounced that registration is now
open for Labelexpo India 2024, the
only dedicated event in the South
Asia region for the labels and pack-
age printing industry. The show will
be held at India Expo Centre & Mart,
Greater Noida, India, from 14-17
November, 2024.

The 2024 event is set to be the larg-
est edition yet with this year's show
securing 16,000 sq m of floorspace,
an increase of 20% from the 2022
edition.

Over 250 exhibitors have confirmed
their participation including Avery
Dennison, Domino Printech, Epson
India, Fujifilm, Henkel, HP, Jindal SMI
Coated Products Ltd., Konica Minolta,
Maxcess India Automation, Mono-
tech Systems Ltd., Multitec Aids,
Ricoh, RK Label Printing Machinery,
Technova Imaging Systems Pvt. Ltd.,
UV Graphic Technologies, Vinsak, and
Weldon Celloplast Ltd.

Suppliers exhibiting for the first time

EEl REGISTRATION

include Cosmo Films, The Printer
House, Rasik Products, Rational Busi-
ness Corporation, Siegwerk, and Xsys.
Jade Grace, Managing Director,
Labelexpo Global Series, says, “We're
looking forward to welcoming
exhibitors and visitors, both existing
and new, back at India Expo Centre &
Martin November. We can promise an
exciting four days filled with the latest
trends and technologies impacting
the South Asia label and package
printing market; everything from
flexo presses to new digital printing
and embellishment technology and
much more. The Indian packaging
industry is expected to reach $204.8
billion by 2025, creating a perfect
business opportunity for label and
package printing converters across
the region.”

Pradeep Saroha, Event Director,
Labelexpo India, comments, “We are
excited about the return of Labelexpo
India. This is a unique opportunity
for the South Asian print and pack-

age printing industry to reconnect
and experience the future of print
technology firsthand. The industry
is undergoing significant evolution,
with exciting trends such as the shift
to digital technology, automation, and
enhanced workflow capabilities. As
one of India's fastest-growing sectors,
packaging is driven by expanding
markets for processed foods, personal
care products, and pharmaceuticals,
spurring  technological innovation
across various fields, including e-
commerce and FMCG.”

Rajesh Nema, President, Label Manu-
facturers Association of India (LMAI),
says, “Labelexpo India 2024 is set to
be an extraordinary event, bringing
together industry leaders, innova-
tors, and enthusiasts. This edition will
deliver the latest technologies, un-
paralleled networking, and immense
growth prospects. We are delighted
to lend our support and look forward
to the entire Indian label and package
printing industry coming together for
the show.”

For exhibitor Harveer Sahni, Chair-
man at Weldon Celloplast Limited,
New Delhi, Labelexpo India is the
showcase of India’s evolving label in-
dustry. “The event was where global
equipment was displayed to India’s
label converters. In the last few years,
it has transformed to become a
global arena where Indian capital
equipment, tooling, and consumable
suppliers are rubbing shoulders with
the best in the world to display their
technical prowess,” explains Sahni.

To register, visit
www.labelexpo-india.com

Print4All Conference Discusses New
Technologies, Challenges

ME Printer July-August 2024

The Print4All Conference 2024, one
of the most important events in the
roadmap to Print4All 2025 - the exhibi-
tion dedicated to the world of print-
ing - was successfully held on 11 July,
2024, at the elegant Villa Quaranta.
The picturesque winemaking region
attracted hundreds of delegates,
including members of supply chain
associations, from around the world.

The conference provided the perfect
platform for industry stakeholders
to hear views of market experts and
share the vision of manufacturers and
brand owners through an open ex-
change of ideas and sharing the best
practices, new trends, and emerging
technologies.

Organised by ACIMGA and ARGl - the
two leading Italian associations in the

printing and converting sectors - in
collaboration with Fiera Milano, the
Print4All Conference is aimed at the
entire printing and converting industry.
Presented by Stratego Group CEO
Enrico Barboglio, the delegates were
greeted by the two presidents of the
organizing associations, Daniel Barbui
of ACIMGA and Antonio Maiorano
of ARGI, and by Print4All exhibition



director Paolo Pizzocaro. Both Barbui
and Maiorano underlined the need to
strengthen collaboration between the
two associations to organize events
like the Print4All that has become an
aggregation hub for the printing and
converting supply chain.

The title, ‘Future Print: supply chain out-
looks and innovation for the printing
industry of tomorrow’, summarised the
day’s objective. Starting with an analy-
sis of the innovations and technological
advances introduced to the market in
recent months, a broader scenario was
sketched out, leaving ample room for
interdisciplinary debate throughout
the supply chain to consider the future
directions in all areas of the printing
industry, from converting to packag-
ing, from labelling to commercial and
industrial printing.

“The Print4All Conference has always
been a strategic system project that
goes beyond a simple conference
eventand is the result of being the only
event where the entire printing and
converting supply chain - manufactur-
ers, printers, communication agencies/
designers, brands - meets and interacts
around the main issues that drive the
sector and the market,” says ACIMGA's
Barbui. “This year’s theme once again
underlines the absolute necessity to
face the challenges of the future from
a common perspective, with ever
greater inclusiveness and aggrega-
tion. This is effectively reflected in the
support of all the industry associations
who have confirmed their support for
the 2024 edition through their patron-
age of the event.”

ARGI's Maiorano adds, “The 2024
edition of the conference is the last
fundamental step on the way to the
next exhibition, a bridging event lead-
ing up to Print4All 2025. Both events
stand out in the global panorama
because they are cross-cutting and
complementary events that bring
together all levels of the supply chain
at a single time and place, embracing
all printing technologies in the three
pillars of Packaging & Labelling, Com-
mercial Printing, and Industrial & Wide
Format.”

“Print4Allis an event dedicated to busi-
ness and knowledge and the Print4All
Conference as a moment to verify the
state of its reference market,” adds
show director Pizzocaro.

Michele Bianchi, president of the
Federazione Carta e Grafica, put the
printing sector’s turnover at over 27
billion euros. Speaking about the
2023 market results, Bianchi stated
that the 13.4% dip in the market (with
the sole exception of the machinery
sector, which saw a 3.6% uptick) must
be considered in the light of several
unprecedented events, including the
pandemic and the ensuing shortage
of materials, supply chain disruptions,
soaring energy prices, and destock-
ing. But despite these challenges, the
sector has more or less bounced back
and is responding well, evident in the
preliminary data collected in 2024 that
shows improvement.

Major Italian associations in the print-
ing sector including Assocarta, As-
sografici, ATIF, Comieco, Federazione
Carta e Grapfica, FESPA Italia, GIFASP,
GIFCO, GIFLEX, TAGA Italia,and Unione
GCT, international organisations like
the European Rotogravure Associa-
tion (ERA), and several print industry
publications offered their endorse-
ment and support to the conference.
Themes preview Innovations & Tech-
nological Advances

Throughout the day, the innovations
and technological advances - from
the point of view of both the manu-
facturers and the brand owners and
creatives who have the opportunity to
use them - were grouped around three
themes that previewed the special
areas returning to the Print4All 2025
exhibition. Green Printing dealt with
the many challenges facing the print-
ing industry in terms of sustainability
and the recycling of production waste.
Corrugated Experience threw light on

the strong innovative drive of a sector
which is not showing any signs of
slowing down. The third theme - Print-
MAT - focused on materials innovation
as an area of strong experimentation
and design creativity, looking for new
ways to push the traditional boundar-
ies of printing.

Artificial intelligence and future
technology were the hot topics for
the audience. Speaking on Al, Andrea
Camisani, CTO at Camozzi Automa-
tion, described the impact of technol-
ogy on industrial automation. Consul-
tant, researcher, and communication
technology evangelist Pat McGrew
offered a compelling overview of
the latest trends in the technological,
application, and strategic fields. Mc-
Grew's observations proved useful for
printing companies to evaluate future
investments.

Two lively round tables were held in
the afternoon session. The first one,
between brands and agencies, had a
comparison of the supply chain, while
the second saw the contributions of
leading printers in various sectors
- from flexible to corrugated packag-
ing, from commercial to large format
printing. The common denominator
in both meetings was the central
role of the press and of the emerging
technologies in making effective and
impactful communication possible.
The conference emphasized the need
for discussions and collaborations
between industry stakeholders in a
rapidly evolving sector to meet future
challenges.

Print4All 2025 will be held at Fiera
Milano, Italy, from 27-30 May, 2025.
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The Print4All
Conference has always
been a strategic
system project that
goes beyond a simple
conference event and
is the result of being
the only event where
the entire printing and
converting supply chain
meets and interacts
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Interview

Exclusive Interview with Abdulrahman Falaknaz

Abdulrahman Falaknaz, President of
International Expo-Consults
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SGI Dubai acts as a
thriving innovation
ecosystem, bringing
together brilliant
minds and fostering
collaboration across

industries
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Exploring the Impact and Evolu-
tion of SGI Dubai 2024

As the President of International
Expo-Consults  (IEC), Abdulrah-
man Falaknaz has been a driving
force behind the success of the
SGI Dubai Show, one of the most
prestigious events in the signage,
graphics, and imaging industries.
The 23rd edition of SGI Dubai is set
to take place from September 20 to
September 22, 2024, at the Dubai
World Trade Centre. This event is a
pivotal platform for industry lead-
ers, innovators, and stakeholders
from the Middle East and North
Africa (MENA) region and beyond.

In this exclusive interview, Abdul-
rahman Falaknaz shares his insights
on the market potential of the
Middle East and Africa, the unique
contributions of SGI Dubai to the
printing and signage sector, and
what attendees can look forward
to in the upcoming 27th edition.
He also discusses the event's evolu-
tion, the critical role of international
participants, and how exhibitors
can maximize their participation.
Join us as we delve into the dy-
namic world of SGI Dubai and its
significant impact on the industry.

What is the market potential of
the Middle East and Africa in
terms of the printing and sig-
nage industries?

The Middle East and Africa represent
a significant growth frontier for the
printing and signage industries.

These regions are experiencing rapid
urbanization, infrastructural develop-
ment, and increasing demand for
innovative advertising solutions. The
large format printing industry, in par-
ticular, is poised for expansion, driven
by sectors such as retail, real estate,
and tourism. The GCC countries, with
their strategic locations and business-
friendly environments, offer lucrative
opportunities for industry players
from across the globe to establish and
grow their market presence.

How does SGI Dubai contribute
to the growth of the printing and
signage sector?

SGI Dubai acts as a thriving innova-
tion ecosystem, bringing together
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brilliant minds and fostering col-
laboration across industries. The
event not only showcases the latest
technologies but also drives business
growth by facilitating direct transac-
tions and partnerships. A majority of
exhibitors have sold their machines



on the show floor itself, and the event
builds curated business leads thatare
second to none in the industry. The
continuous support from interna-
tional and regional brands further
empowers businesses to stay ahead
of technological advancements.

What makes SGI Dubai a unique
platform for exhibitors?

SGI Dubai offers exhibitors un-
matched exposure in the Middle East
and Africa’s lucrative market. The
event provides access to key industry
decision-makers and potential cli-
ents, making it an ideal platform for
launching new products, generating
leads, and increasing brand visibility.
The specialized exhibition zones add
immense value for exhibitors and
thereby the trade visitors. Addition-
ally, SGI Dubai is one of the longest-
running print and signage industry
shows at the Dubai World Trade
Centre, which speaks volumes about
its enduring relevance and impact.

What can we expect from the 27th
edition of SGI Dubai in 2024?

The 27th edition of SGI Dubai prom-
ises to be larger and more dynamic,
embodying the spirit of innovation
and collaboration that defines the
event. We anticipate even greater
participation from global exhibitors
and trade visitors. Show profiles will
include large format printing, digital
signage, traditional signages, ink
and substrates, 3D printing, textile
printing, machine cutting and
fabrication, among several other in-
novations. These diverse categories

ensure that visitors can explore the
latest advancements across the
entire spectrum of the printing and
signage industries.

How has SGI Dubai evolved
over the years to meet industry
demands?

Over the years, SGI Dubai has
evolved by continuously adapting
to industry trends and technologi-
cal advancements. Our focus has
always been on providing a com-
prehensive platform that meets
the needs of exhibitors and visitors
alike. The event’s enduring legacy is
a testament to its ability to deliver
substantial return on investment
and foster meaningful business
relationships.

What role do international par-
ticipants play in the success of
SGI Dubai?

International participants play a piv-
otal role in the success of SGI Dubai.
Their presence brings a wealth of
cutting-edge technologies and
innovative solutions, enriching the
overall experience for all attend-
ees. The diverse participation also
fosters a global exchange of ideas
and best practices, contributing to
the event’s vibrant and dynamic
atmosphere.

Can you tell us more about the
dedicated section on car wrap-
ping at SGI Dubai?

The dedicated section on car
wrapping is one of the highlights
of SGI Dubai. It showcases the
latest trends and technologies in
vehicle graphics and wraps, offer-
ing exhibitors a unique platform to
display their expertise. This section
attracts automotive enthusiasts,
advertising professionals, car man-
ufacturers, and wrapping profes-
sionals, creating an engaging space

for innovation and collaboration in
this niche market.

What is the ‘Wall of Fame’ at SGI
Dubai and how does it benefit
exhibitors?

The Wall of Fame is a special fea-

ture at SGI Dubai where exhibitors
can mount their artwork for the
world to see. This prestigious dis-
play provides exhibitors with ad-
ditional visibility and recognition,
allowing them to showecase their
creative prowess and standout
projects. It serves as an inspiration
for visitors and a testament to
the high standards of excellence
within the industry.

How can exhibitors maximize
their participation at SGI Dubai?
Exhibitors can maximize their
participation at SGI Dubai by plan-
ning and booking their booths
early, allowing for prime location
selection and extended marketing
exposure. They should also engage
actively with the event’s network-
ing opportunities, and leverage the
platform to launch new products
and services. Strategic preparation
and alignment with their marketing
goals are key to achieving the best
outcomes.

What message would you like to
convey to potential exhibitors and
trade visitors for SGI Dubai 2024?
| encourage all potential exhibi-
tors and trade visitors to join us
for SGI Dubai 2024. This event
offers unparalleled opportunities
for networking, business growth,
and staying at the forefront of
industry trends. The show will
attract serious buyers and trade
visitors from Africa, Saudi Arabia,
GCC countries, and across 40 other
countries. By participating, you

become part of a thriving innova-
tion ecosystem that drives the
future of the printing and signage
industry. | would urge you all to be
here at SGI Dubai 2024 to maxi-
mize your benefits and be part of
this extraordinary event.
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The 27th edition of
SGI Dubai promises

to be larger and more
dynamic, embodying
the spirit of innovation
and collaboration that
defines the event
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Voices of drupa 2024 — RX-China

Our focus will be on the Middle East
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We have decided that
for the next five years,
our focus will be on the
Middle East, primarily
the UAE and Saudi
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In this series, Alex Jahanbani, Editor-
in-Chief at ME Printer, brings you
exclusive, showfloor interviews with
industry stalwarts representing some
of the major exhibitors at drupa
2024, the world’s largest trade show
of printing technologies.

In conversation with Tate Dai,
Senior International Marketing
Executive, RX Greater China

Give me a brief roundup of your
company?

Our company started in 2001 from
SinoCorrugated and after these
20-odd years it has become the
biggest in corrugated show in the
whole world. But we started to
make a difference compared to
other shows, and decided to cover
the entire packaging industry. In
around 2006, we had the SinoFold-
ingCarton which focused on the
printing and folding carton indus-
try. In 2016, we cooperated with
Chinese packaging Federation and
in 2023 we along with the World

Packaging Organisation (WPO) had
the WEPACK series which focuses
on the whole packaging industry
from raw materials, packaging&
converting equipment, and then
to the end products. So we have
actually succeeded in the past few
years. Our events in Shenzhen and
Shanghai were very good. Our mar-
kets are still very strong in South-
East Asia and part of maybe South
America. But regarding the Middle
East and Europe, we got other team
in RX German & Turkey to cover it.

What about your exhibitions?

Regarding RX China, actually we
got WEPACK series show in China
mainland and WEPACK ASEAN
in Malaysia. In Turkey, RX Turkey
launched the Eurasia Packaging Fair
in Istanbul. ICE & CCE is launched
by RX German so far. Before the
pandemic, every year we used to
launch four to five road shows all
over the world, like in Iran. We also
launched in Egypt once, and also
America many times and Europe,

especially Germany.

In your exhibition like the Sino-
Corrugated, you get manufactur-
ers from outside the region, like
from the US?

To be honest, international ex-
hibitors make up around 20% of
the total, while the rest are from
China and other South-East Asian
countries. Compare to the times
before the pandemic issue, it has
been declined a lot. We want to
promote non-Chinese exhibitors
and be international, because |
have talked to several clients who
are international manufacturers
who feel that the word “Sino” refers
to China, but after these 20 years
development, we have already be-
come an international mega show
in packaging industry.

How many visitors did you have
in the last SinoCorrugated?

We had a total of 1,00,000 visitors.
Since WEPACK can cover the whole
packaging industry chain, we had
paper traders, the converting man-
ufacturers, box plan and also the
end users. Like we have packaging
containers in PackCon, companies
like McDonald’s and P&G came to
check the packaging containers
they are interested.

Do you get the support of any
association?

For WEPACK we have the support of
the World Packaging Organisation
(WPQ). Regarding the corrugated
we are super strong relationship like
the Asian Corrugated Case Associa-
tion (ACCA) & FCBM (The Federation
of Corrugated Box Manufacturers
of India). We are also the member of
FEFCO, the European Federation of
Corrugated Board Manufacturers.
In the printing sector we get some
support from India’s Offset Printers’
Association (OPA) and others from
like Argentina and South-east Asia.
Generally we had cooperation with
50+ international associations all
over the world.

What about the Middle East?

We have decided that for the next
five years, our focus will be on the
Middle East, primarily the UAE and
Saudi Arabia. | feel Saudi Arabia and
North Africa is the best potential
market.
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Voices of drupa 2024 — Koenig & Bauer

Our legacy is innovation

44

Technological
development will
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In this series, Alex Jahanbani, Editor-
in-Chief at ME Printer, brings you
exclusive, showfloor interviews with
industry stalwarts representing some
of the major exhibitors at drupa
2024, the world’s largest trade show
of printing technologies.

In conversation with Dr. Andreas
PleBke, CEO, Koenig & Bauer

How has drupa been so far?

Busy! After eight vyears, we
expected a lot of attention, and
it's clear that we have it. We are
having many discussions with
decision-makers. Our salespeople
feel it's more intense than it was
eight years ago. | wouldn't call it
a VIP drupa, but there are more
discussions at a decision-making
level and fewer discussions about
technology interest. This shift is
very positive from our perspective.
Our booth is extremely busy with a
high number of visitors.

You are displaying 10 new inno-
vations, and it’s all about digital?
What about offset?

We have for example the Rapida
106 X. It runs at 22,000 sheets
per hour, making it probably the
fastest machine in the world.
It has numerous sensors and
digital technologies. While there
are incremental improvements
in hardware, most innovations
are in automation, electronics,
control, data generation, and
data-driven ideas. So, even in

offset machines, the focus is on
digital advancements.

| spoke to Jean-Pascal Bobst,
and he says that BOBST will be a
software company rather than a
hardware company. Do you also
feel that bringing machines to
exhibitions is not a good idea
anymore?

| have great respect for Jean-Pascal
and his company, but | see it dif-
ferently. The essence of drupa is
showcasing machines that actu-
ally print. It's a global show that
attracts people from around the
world. drupa's attraction is not just
information but also live demon-
strations. We believe in showcasing
functional machines, which is an
effort, but people appreciate it.
Decision-makers can't visit every
country daily to see machines in
action.

Regarding software, it's more
about marketing. The car industry,

for instance, has seen electronics
grow in importance alongside
mechanical improvements. Thirty
to forty years ago, a car was primar-
ily a piece of metal equipment
with basic electronics like a starter,
lights, and a radio. Over time, cars
have integrated advanced naviga-
tion systems, tire pressure moni-
tors, and safety alarms, making the
electronic components as crucial
as the mechanical ones. Similarly,
in printing, computer and software
components will play an increas-
ingly significant role. Technological
development will heavily involve
software, but it must complement
and enable the hardware. We must
focus on both mechanics and digi-
talization to meet future demands.
Just as in the automotive industry,
where the integration of electron-
ics has significantly enhanced the
functionality of cars, the printing
industry will see the software and
computer aspects of machines
grow in importance. This includes
predictive  maintenance, color
saturation control, and energy-
saving measures, all of which help
optimize the printing process. In
the future, digital technologies
will continue to complement and
enhance the capabilities of our
mechanical systems.

How does the myKyana portal
specifically help your customers
and in what way?

myKyana is your central gateway
to the digital world of Koenig
& Bauer. It provides access to a
growing suite of data and Al-based
digital products and services. Al
helps automate tasks traditionally
done by analysts. Under the Kyana
portal, we have helpers for predic-




tive maintenance, energy saving,
and operator support. These tools
optimize machine performance,
reduce energy consumption, and
assist operators in troubleshoot-
ing. myKyana enhances efficiency,
supports non-skilled operators,
and reduces job change time sig-
nificantly.

myKyana, to simplify it, would be
an interactive manual that tells
the operator what he should do if
there’s a problem. It communicates
with him. Ifthere's aneed to change
a spare part, it tells him what to
do, it supports him. If they say the
saturation with Red is not right, it
will give suggestions for better co-
lour saturation. So it is also for the
non-skilled worker, but the helper
will not replace a highly-educated
printer. But it will help in many little
cases to operate the equipment.
For example, if there’s a jam, what
do | do now, and the helper will
give the appropriate procedural
solution. So, it helps the operator,
it helps the people who run the
factory to view their performance
data, it helps in predictive mainte-
nance, and it helps to save energy.

Can you highlight your partner-
ship with Siemens for productive
maintenance?

Our partnership with Siemens
involves a modular strategy in
hardware and software. Modular-
ization means that offset machines
can be customized with additional
units like building blocks. This
approach extends to electronics
and software, allowing for flexible
and standardized control systems.
It's like transitioning from early
personal computers with multiple
drivers to modern plug-and-play
systems. This modularity in hard-
ware and software enables efficient
and expandable solutions for our
customers.

Do you have a project in hydro-
gendryers?

While we aren't discussing it in-
depth at drupa, hydrogen dryers
are part of our sustainability efforts.
The highest CO2 emissions in print-
ing come from drying processes,
especially with metal plates. We're
exploring hydrogen as a fuel to
reduce CO2 emissions during these

energy-intensive drying processes.
It's a significant step toward sus-
tainability.

How does Koenig & Bauer ap-
proach sustainability?

Making production more sustain-
able often increases costs. In the
printing industry, however, there
is no conflict of interest between
sustainability and profitability. Our
equipment costs revolve around
substrates, ink, and electricity. By
reducing waste, ink usage, and
energy consumption, we enhance
sustainability. The CO2 footprint
of a machine over its 20-year life-
cycle is significant, so optimizing
efficiency is crucial. In other words:
By optimising the printing process,
we are not only making the entire
lifecycle of the printed product
more sustainable and cost-efficient
- we are shaping the future of the
industry, because we believe that
sustainability also means lower
costs.

What is the future of automa-
tion?

Automation is essential, but so is
upskilling people through voca-
tional training. The industry must
take the initiative if governments
don't. Automation and Al can sig-
nificantly enhance efficiency, but
skilled operators are still crucial.
The goal is to combine advanced
technology with human expertise.

As the oldest traditional printing
press manufacturer are you com-
fortable selling digital presses?

Yes, we are. It is a question of mar-
ket trends and what the customer
wants. We have always been an
innovative company, so our legacy
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is innovation. In today’s fast-paced
world, consumers cannot wait.

Al can design a package, a web-
site, a Facebook page, etc, in an
hour. Then, they might ask, "If we
distribute to 50 supermarkets on
Monday, can we have 50,000 boxes
by Wednesday before?" This won't
be a problem because everybody
wants everything fast. That's the
trend. The entire cycle time, from
the idea to a ready-made package
in digital printing, is a few days to a
few weeks.

When you take these jobs on a
digital printing machine where
you have no job changes or job
changes on the fly and let them run
there, the whole process becomes
more efficient, faster, and cheaper.
So, we observed the shortage
of machines and saw the total
concept process. We don’t focus
solely on the machine price or the
total cost of production. We focus
on the total cost of the process. In
an environment with many offset
machines, mixing them with digital
machines can be a brilliant idea
commercially.

How importantis the Middle East
market for you?

The Middle East market is very
important. The MENA region is ex-
periencing growth and industrial-
ization. Countries here are focused
on modernization and creating
jobs. The demand for branded
packaged goods drives our equip-
ment sales. As more people in the
region gain purchasing power, the
demand for packaging increases.
The Middle East is making signifi-
cant progress in industrialization
and job creation, making it a
crucial market for us.
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The Middle East is
making significant
progressin
industrialization and
job creation, making it
a crucial market for us
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Voices of drupa 2024 — Barberan S.A

Participating in drupa allows us connect with

industry leaders
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At Barberan, we join
forces with technicians
from around the world.
This global synergy
helps us stay at the
forefront of technology
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In this series, Alex Jahanbani, Editor-
in-Chief at ME Printer, brings you
exclusive, show floor interviews with
industry stalwarts representing some
of the major exhibitors at drupa
2024, the world’s largest trade show
of printing technologies. In conversa-
tion with Alberto Gomez Palacios,
Marketing Manager, Barberan S.A.,
and Xavier Jorge Font, Sales Man-
ager, Barberan S.A.

Can you talk about your com-
pany?

Alberto Gomez Palacios (AP): Bar-
beran is a family-owned business
headquartered in Barcelona, Spain.
We specialize in manufacturing
industrial machinery for surface

finishing and digital printing.
Our portfolio includes advanced
technologies for digital printing,
roller coating, profile wrapping,
laminating, and UV curing. We
started digital printing in 2007.
With a commitment to innovation
and quality, we serve a global
market across various industries,
including furniture, construction,
automotive, and packaging.

What do you mean by multi-
substrates?

AP:  Multi-substrates refer to our
capability to print and apply coatings
onavariety of materials. This includes
corrugate, plastic, metals, and many
more. Our machines are designed to
handle different types of surfaces,
providing versatility and flexibility
for our clients to achieve high-quality
finishes on diverse materials.

What about the colour configura-
tion and durability of your inks?
AP: Our digital printing machines
support a wide color configuration,
typically up to 6 colors, ensuring
vibrant and precise prints. The inks
we use are formulated for durabil-
ity, offering excellent resistance
to UV light, abrasion, and environ-
mental factors. This ensures that
the prints maintain their quality
and appearance over time, even in
demanding applications.

Where is Barberan based?
AP: Barberan is based in Castellde-
fels, Barcelona, Spain.

What prompted you to partici-
pate in drupa?

AP: drupa is the world's leading
trade fair for printing technologies.
Participating in drupa allows us to
showcase our latest innovations,
connect with industry leaders, and
explore new market opportuni-
ties. It's an excellent platform for
demonstrating our capabilities
and meeting potential clients from
around the globe.

Do you have any installations in
the Middle East?

XJ: For digital printing, we currently
do not have any installations in the
Middle East. However, we have a
significant presence in the region
for furniture lamination and other
applications, with around 80-90
clients. This includes notable instal-
lations in Dubai and Doha, with our
clients exporting to various parts of
Saudi Arabia.

So, | believe your machine is
expensive?

AP: Yes, it is an expensive machine.
But we are a customized solution.
So when a client comes to us with
their substrate, we work for them
to print on their choice of substrate.

How come Spain is good at this
technology?

AP: Spain has a rich tradition of
engineering excellence and inno-
vation. At Barberan, we join forces
with technicians from around the
world. This global synergy helps us
stay at the forefront of technology.
Our family-owned structure allows

us to maintain a high level of qual-
ity in all our products.

Do you have a dealer in the
Middle East?

AP: Yes, we have a dedicated sales
manager who oversees our opera-
tions and customer relations in the
Middle East.

Do you see a potential for your
technology in the Middle East?
Xavier Jorge Font (XF): Of course
there's a potential and we are
getting more and more enquiries
from that area. But it's a very price
sensitive market and we are not the
cheapest one. In terms of quality, in
my opinion, we are the best, but it
has a price. However, we don't want
to be a multinational. We only have
a factory in Barcelona but have
increased our production capacity.
When we have a lot of orders we
increase the delivery time.

How many machines have you
sold in the Middle East?

XF: For the Middle East, in digital
we don’t have any. But as you may
know we have a lot of clients in the
Middle East for furniture, lamina-
tion, and so on. We have around
80-90 clients. Even here in Dubai
we have a few clients. In Saudi we
used to have some. We have seen
growth in Doha and Dubai where
our clients are exporting to Saudi.
But for us, manufacturing in Saudi
Arabia is not having a big impact.

How many machines do you
make per year?

XF:In digital we do between 10 and
15 lines per year. For lamination,
wrapping, and lacquering, we do
around 150 lines per year on an
average. Some lines are very small.
We have machines that weigh
40,000 kilos, and some up to a mil-
lion. We do a lot of standard jobs
but many clients need tailor-made
solutions and Barberan is the only
one which is capable of delivering.

Here at drupa, did you have any
visitors from the Middle East?
XF: Yes we had around four or five
interesting visits from Saudi and
Doha.



Voices of drupa 2024 — Brother International EMEA

The future of garment printing lies in increasing
speed and productivity

In this series, Alex Jahanbani, Editor-in-
Chief at ME Printer, brings you exclusive,
showfloor interviews with industry
stalwarts representing some of the major
exhibitors at drupa 2024, the world's larg-
est trade show of printing technologies.

In conversation with Folker
Stachetzki, Marketing Manager,
Brother International EMEA

How has drupa been so far for
Brother International?

As a garment printing company,
drupa isn’t our core event. However,
we decided to participate in drupa
touchpoint textile area for the first
time. To our surprise, there was
significant interest in direct garment
printing. This niche market attracted
many visitors who were actively look-
ing for us. The paper printing market
focuses on producing cheap and
fast, which doesn't offer substantial
profit margins compared to garment
printing. For example, producing and
selling t-shirts can be much more prof-
itable. This fundamental difference
highlights the unique opportunities
in the garment printing industry.

Fast fashion is often criticized for
its lack of sustainability. What is
your approach to sustainability?
We use GOTS-approved and OEKO-
TEX-certified water-based inks that
are sustainable and can last for 20 to
30 washes. With our normal Direct
to Garment (DTG) technology, you
can print on various fabrics, such as
cotton, denim, and linen. However, it
becomes challenging when the fab-
ric content exceeds 50% polyester.
Despite this, our inks perform well on
a wide range of materials.

Between DTG and DTF, which tech-
nology do you think is superior?
Both DTG and DTF have their advan-
tages. While DTF allows printing on
any fabric type, the current process
is not sustainable due to the use of
micro-plastic-based powders. How-
ever, there are ongoing efforts to
make DTF more sustainable. Our ma-
chines are versatile and can handle
both DTG and DTF with the same ink,
requiring only minor adjustments.
This flexibility allows us to cater to
various printing needs while staying
committed to sustainability.

In what specific ways is DTF cur-
rently not sustainable?

The sustainability issues with DTF
mainly stem from the artwork
process and the micro-plastic pow-
ders used. These elements are not
environmentally friendly. However,
the industry is working on develop-
ing more sustainable alternatives
to these components. Our goal is to
support these advancements and
integrate them into our processes to
enhance sustainability.

Is the expansion into garment
printing a natural progression from
your legacy in sewing machines?
Yes, it is. Brother has a diverse port-
folio. For instance, we are the leading
provider of karaoke machines in Asia.
In the early 90s, when the direct-to-
garment business emerged, Brother
was among the first to enter the field
as a side venture. Today, our garment
printing business rivals our industrial
sewing machine business globally,
reflecting our successful expansion
and adaptation.

With companies like Epson enter-
ing the garment printing market,
do you see significant potential in
this industry?

Absolutely. The direct-to-garment
market is vast and continues to
grow. Although DTG printing has
been around for about 30 years,
it has only become highly profes-
sional and quality-driven in the last
decade. We now have advanced
machines capable of full produc-
tion, operating 24/7. This market is
still young and holds tremendous
potential for growth and innovation.

Do you think screen printing will
eventually become obsolete?
No, screen printing will remain
relevant, especially for large-
scale orders like printing 50,000
shirts with the same design for
festivals or concerts. However,
screen printing is not feasible for
smaller, personalized orders of
100 shirts, for instance. Both DTG
and screen printing will coexist,
each serving different market
needs.

Whatdoyouseeasthe nextstage
in garment printing technology?
The future of garment printing lies in
increasing speed and productivity.
The next generation of machines will
offer better connectivity, including
internet capabilities. We already have
software to monitor machine status.
DTG technology will continue to
evolve towards mass production, po-
tentially reaching productivity levels
close to screen printing. For instance,
our GTXpro direct-to-garment
printer performs best when run-
ning continuously. Ideally, it should
handle at least 10 to 100 prints per
day for optimal performance.

How is Brother International’s
business in the Middle East?

Our business in the Middle East is
thriving and has seen significant
improvement. We are planning to
establish a sales and service opera-
tion in the region to capitalize on
the excellent business opportuni-
ties we see there. The Middle East
market holds great potential for
growth and expansion in garment
printing.
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In this series, Alex Jahanbani,
Editor-in-Chief at ME Printer, brings
you exclusive showfloor interviews
with industry stalwarts represent-
ing some of the major exhibitors at
drupa 2024, the world’s largest trade
show for printing technologies.
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In conversation with Jean-
Pascal Bobst, CEO, Bobst Group

It was rather unexpected dur-
ing your press conference at
drupa to hear you mention that
BOBST will become a software
company. Can you explain?

Yes, absolutely. BOBST will become
a software company because data
is becoming so integral to our
industry. In the future, everything

will be driven by data, and using
data requires software. As part of
our 2030 vision, we aim to shape
the future of the packaging world,
starting with the digitalization of
the PDF at the prepress stage (PDF
to TWIN PDF). This transformation

will touch every element of the
supply chain, from brand owners
to consumers. Enhancing produc-
tivity through data is the way for
BOBST to continue to lead during
this revolution.

Is all the software indepen-
dently manufactured by BOBST
or through collaborations?

It's both. The core is BOBST Con-
nect, our all-in-one cloud-based

—
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digital platform that enables
overview and orchestration of the
production process, enhancing
and improving the packaging
productivity of our equipment.
We have also announced a stra-
tegic partnership with PACKITOO,
a French company developing
digital solutions in the packag-
ing industry. We are planning
to develop additional solutions
with other companies too. The
goal is to use the right data for
optimal production. For example,
a customer who visited our stand
at drupa, saw the BOBST Connect
demo, and realized it would ad-
dress his pain points, leading to
a new project with them. BOBST
Connect is constantly evolving,
and regularly introducing new
functionalities helps secure invest-
ments and enhance productivity.

People in the Middle East, com-
pared to those in Western coun-
tries, are a bit skeptical about
BOBST’s high-level automation.
They prefer simpler machines.
Does BOBST offer options for
this market?

One of our strengths at BOBST,
with our wide portfolio, is that
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we have solutions that suit every
need. But we believe the appetite
for advanced technology is grow-
ing in every region. Let’s take
smartphones as an example. In
India, millions have smartphones,
and some areas are more ad-
vanced than Switzerland. In China,
Alipay is ubiquitous in restaurants.
We can always invite our clients to
join this technological evolution,
whatever stage they are currently



at. Several clients of ours in the
region are looking to enhance
their capabilities. Some of these

countries will require state-of-
the-art technology as well, maybe
even before Europe in some cases.

What are your impressions of
drupa 2024?

drupa this year has been very
good. Our stand is very busy with
excellent attendance. Overall, the
quality of the show is very high.

What are the highlights showcased
by BOBST at this year’s drupa?

We have presented a range of
solutions for corrugated, folding
cartons, flexible packaging, and
labels that enhance productivity
and open up opportunities for our
clients. For example, our new ma-
chine for folding carton - the DIGI-
TAL MASTER 55 - opens up new
possibilities for short-to-mid-size
runs and allows us to enter new
segments, such as general packag-
ing for tobacco and pharma. No-
tably, the “Zero patching novelty”
on our die-cutters has achieved
an 80% to 90% reduction in set
up time, which is remarkable and
never seen before in the industry

What about those using older-
generation BOBST machines? Is it
possible to add furtherautomation?

ing to paper-based packaging?

We have seen significant moves in
this area. However, flexible pack-
aging will remain strong as it is
one of the most sustainable forms
of packaging for food applications
mainly. The materials used today
for flexible packaging are becom-
ing highly recyclable, and with
new materials emerging, flexible
packaging will continue to grow.

Are you offering solutions to
help your clients be more sus-
tainable?

Yes, sustainability is an integral
part of the BOBST industry vision.
We are supporting our customers
in multiple ways, for example
through improving equipment
sustainability through reduction
of ink, waste, and substrate. In
addition, together with leading
industry partners, BOBST has
pioneered a range of innovative,
environmentally improved pack-
aging solutions as alternatives to
non-recyclable metallized polyes-
ter film.

Everybody is talking about
artificial intelligence (Al). Are
you integrating Al into your
manufacturing process?

Al is rapidly evolving. Currently,
we use Al in our vacuum metal-
lizing novelty, called the BOBST

In Europe and America, the market
for gravure printing presses has
declined, but demand remains
high in Southeast Asia, the Middle
East, and China. We have devel-
oped oneECG using water-based
ink capabilities and have auto-
mated our machines to enhance
productivity and efficiency.

How does BOBST see the grow-
ing competition from Chinese
companies?

Competition from China is ag-
gressive. They often take technol-
ogy from Europe or the US and
manufacture it cheaply in China.
This is a significant challenge for
us, especially since the Chinese
government heavily subsidizes
sectors like packaging.

Where do you see BOBST in the
next five to ten years?

In line with our vision, BOBST will
continue optimizing productivity
through digitalization. Our prod-
uct portfolio will expand into the
entry-level segment, particularly
in corrugated applications. In the
next four years, we will offer a full
range of products to cater to vari-
ous budgets and requirements.

In the Middle East, there is a
shortage of qualified techni-
cians for BOBST machines. Is it
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BOBST will continue
optimizing productivity
through digitalization.
Our product portfolio
will expand into the
entry-level segment,
particularly in
corrugated applications
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For machines sold after 2005, it
is easier to upgrade. We focus
on enabling retrofits so that our
customers can upgrade previous
BOBST machines with more recent
developments to aid productiv-
ity and sustainability. For those
manufactured before 2005, it is
more challenging.

Looking at the future, do you
see a shift from flexible packag-

Al driven intelligent Metallizing
Assistant. We have a machine with
software-driven capabilities and a
unigue camera system with soft-
ware that controls the size of the
aluminum on the boat, optimizing
production through a self-learning
algorithm.

BOBST is still offering gravure
printing presses, what can you
say about its current market?

possible to train people locally
instead of relying on technicians
traveling from Europe?

We can enhance local training.
We have a Competence Center in
Atlanta for the Americas, a center
in Pune and multiple in Europe.
Digitalization will facilitate online
training, but we can also provide
small training packages and utilize
our production centers for high
quality training.
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In  this
Editor-in-Chief at ME Printer, brings you
exclusive, showfloor interviews with
industry stalwarts representing some
of the major exhibitors at drupa 2024,
the world’s largest trade show of print-
ing technologies.

series, Alex Jahanbani,

In conversationwith AnkeBrandts,
Manager Product Management
- Commercial & Industrial, Epson
Middle East (CISMETA)

Can you share your thoughts on
Epson’s participation in drupa
2024 and what this event means
for the company?

Since the last drupa, eight years ago,
a lot has happened in the world and
digital technology has developed
further. We are using this platform
and the uniqueness of drupa to
showcase how Epson has reinvented
itself and moved away from old ana-
logue towards a more sustainable
digital inkjet future.

At the show, Epson is demonstrating
the full capabilities of its com-
mercial and industrial digital inkjet
range - from large industrial label
presses, wide format direct-to-fabric,
dye-sublimation and signage ma-
chines to smaller, compact devices,
designed for high quality colour
printing on a wide variety of materi-
als and substrates.

The pursuit of ever greater ef-
ficiency, compactness, and preci-
sion that Epson has embraced for
many years goes well beyond just
technology. ‘Efficient, compact,
and precise’ or “Sho-Sho-Sei” as
known in Japan, encompasses an
enduring philosophy of eliminating
waste, reducing dimensions, and
increasing precision.

What is the main vision behind Ep-
son’s theme “changing the model
for localised production” at drupa
this year?

People are looking for more
personalised, bespoke products;
produced where they live and
work. On the stand, Epson is show-
ing how our newest digital printing
technologies can help businesses
produce high quality, colourful,
and uniquely designed printed
products at the point of demand.

How has Epson extended its new
product design concept across
multiple platforms, and what are
the key improvements seen in the
64-inch print format?

The design of the new products
follows Epson’s pursuit of ever
greater efficiency, compactness,
and precision. More information on
the new products will be released
later in the year.

Can you discuss the new indus-
trial SurePress labeling concept
and how it strengthens Epson’s
leadership in the label press
market?

Epson has a strong commitment
to provide innovations in the
Aqueous and UV ink label market;
delivering higher quality, more au-
tomation, and increased produc-
tivity. Further information about
the new product will be revealed
at a later stage.

What makes the new Monna Lisa
13000 direct-to-fabric printer a
significant addition to Epson’s
product lineup, particularly in
terms of sustainability and print
quality?

The Monna Lisa ML-13000 is an
innovative textile printing solution
that requires no additional equip-
ment for pre and post treatment,
steaming, and washing. The new
direct-to-fabric  printer comes
equipped with three types of pre
and post processing chemicals
(pre-treatment, over-coating, and
density enhancer) in addition to
seven colour inks. This makes it
possible to integrate pre and post
processing in a single step printing
solution and contrasts with other
conventional textile printers that
require separate processes.



How does the new SureColor
F10000 with jumbo roll enhance
productivity and efficiency for
dye-sublimation printing?

The Epson SureColor F10000 allows
productivity of up to 255 m2/hour,
and the optional jumbo roll enables

higher continuous  productivity
through fewer roll changes; 300 kg
jumbo roll vs. 60 kg standard rolls.

What are the latest Epson printers
designed for the personalization
and micro-production market,
and how do they cater to the
needs of small back offices and
retail spaces?

As mentioned earlier, people are
looking for more personalised,
bespoke products; produced where
they live and work. Epson enables
small businesses and retail spaces
to start and expand with multiple
applications on a wide variety of sub-
strates that can be personalised.
From photos produced on the
SureLab printers D1000 and D500,
to t-shirts printed on the SureColor
F1000; and promotional items like
golf balls, luggage tags, pens, and
magnets to name just a few, printed
on the SureColor V1000.

Can you explain the benefits of
the hybrid DTG/DTFilm SureColor
F1000 and the A4 UV flatbed Sure-
Color V1000 for the personaliza-
tion market?

The hybrid DTG/DTFilm functionality
across our DTG range, allows custom-
ers a higher productivity as they can
use the same printer for large images
using the DTG setting and batch logo
printing using the DTFilm setting.

SureColor V1000 is Epson’s first
small-footprint UV flatbed printer
for the promotional goods industry.
The SC-V1000 offers small businesses
a compact and affordable way to
produce high-quality images on a
wide range of substrates. It can print
directly on a wide range of substrates

with a thickness of up to 70 mm,
including acrylics, polycarbonates,
PVC, aluminium, metal, polyester,
foamboard, styrene, wood, and
stone.

How do Epson’s Edge Color Lite
and Edge Print software enhance
the capability to manage distrib-
uted printing with high quality
and consistency?

Epson EDGE print is our RIP soft-
ware that customers can use to
easily produce print jobs with the
perfect settings for each printer.
Together with its colour manage-
ment plug-in Epson EDGE Color Lite
it can drive our colour measuring
device SD-10 with the automated
scanning table, securing consistent
colour output throughout our
whole range of printers.

Can you describe the functional-
ities of the new SD-10 scanning
table and SD-10 spectrophotom-
eter, and how they improve colour
management and media profile
creation?

Epson’s highly compact and flexible
SD-10 portable spectrophotometer
is designed to enable better ink
performance and ensure precise
and predictable colour reproduc-
tion. The introduction of the SD-10
Automated Scanning Table makes
it even easier for users to create ICC
media profiles for Epson Edge Prin

and create superb colour profile on
various media using Epson printers.
In addition, the solution enables
customers to verify and calibrate
Epson print output.

What are the key components
of Epson’s product recondition-
ing program, and how do they
contribute to a more sustainable
business model?

The Product Reconditioning Pro-
gram is currently under investigation
in Japan. With the program, Epson

is aiming to extend the life of the
printer for the benefit of the user.

Can you elaborate on Epson’s Dry
Fibre Technology and its potential
impact on sustainable fashion, as
demonstrated by Japanese fash-
ion designer Yuima Nakazato?
With the Dry Fibre Technology Epson
is stepping into the recycling seg-
ment. Customers can do recycling
on-site in their office, reducing waste
and time, saving water, and lowering
their carbon footprint. In addition,
they can securely destroy sensitive
information. Dry fibre for textile is still
in its concept phase.

How does Epson’s focus on
localised production and point-of-
demand manufacturing address
current industry trends and cus-
tomer needs?

As mentioned earlier, people are
looking for more personalised,
bespoke products; produced where
they live and work. Additionally,
there is a demand for less waste and
lower logistic requirements. Epson is
providing solutions to produce the
right product, at the right time and
the right location.

What are the key messages and
takeaways you hope visitors will
leave with after experiencing
Epson’s booth at drupa 2024?

At this year’s drupa, Epson is showing

a wide variety of stunning products
that illustrate how our printing tech-
nology encourages creativity and
allows businesses and individuals
the creative freedom to realize their
dreams working with numerous
materials and surfaces.

From colourful custom-designed
t-shirts, photos, phone cases and
coasters, to golf balls, surf boards,
deck chairs, towels, car wrappings;
beautifully designed wallpapers and
labels as well as imaginative home
furnishings and fashion.
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In this series, Alex Jahanbani, Editor-
in-Chief at ME Printer, brings you
exclusive, showfloor interviews with
industry stalwarts representing some
of the major exhibitors at drupa
2024, the world'’s largest trade show
of printing technologies.

In conversation with Arjen
Evertse, General Manager Sales,
Mimaki Europe B.V.

Energy consumption plays a big
part over the whole range of
products, including sign graph-
ics. What is your take on this?
Energy efficiency is a key focus of
our equipment R&D. We believe
it can lead to a more sustainable
approach to printing. In the Sign
Graphics market, we consider
UV technology to be the most
sustainable printing technology.
That's why Mimaki continuously
develops UV-curable printing
technology and promotes its
adoption. Our UV roll-to-roll print-
ers consume 5 times less power
compared to solvent printers and
8 times less power compared to
resin printers on the market. In
fact, with a maximum power con-
sumption of 0.5 kW, our Mimaki
UJV100-160Plus offers one of the
lowest power consumptions in the
market, if not the lowest.

How is Mimaki innovating to
promote sustainability in textile
printing?

In the textile industry, digital
printing itself is naturally more sus-
tainable than traditional printing
methods. Digital printing allows for
smaller production runs, reducing
logistics movements and minimiz-
ing waste associated with stock-
keeping. It's also a much cleaner
process compared to traditional
printing methods.

Furthermore, we are continuously
developing innovative solutions to

further enhance sustainability in
textile printing. Our Neo-Chromato
Process, designed specifically for
soft signage and interior design,
like those prominently featured
at drupa, addresses a key sustain-
ability challenge. Many booths at

T . i

this show use polyester fabrics,
which are discarded after the
event. Everyone says it's recycled
polyester, but recycled polyester
fabrics primarily originate from
recycled plastic bottles rather than
used polyester fabric itself.

With our Neo-Chromato process,
we can extract sublimation dyes
from printed polyester, resulting
in a clean fabric that can be reused
multiple times by sublimating it
with new designs. This circular
approach promotes sustainability
by reducing waste and conserving
resources. We've got the meth-
odology and the concept, so
we are currently working on the
machinery. To make it scalable and
commercially available, we need
equipment to apply this process
and handle textiles that need to
be reused. We expect this solution
to be available in around one to
one-and-a-half years. It's a very big
step into making printed textile
production more sustainable.

Can you throw more light on
your latest machines at drupa:
CFX Series and JFX600?

The JFX600 is our high-volume,
large-format UV flatbed printer.
Initially, we had only one model
with a print area of 2.5m x 1.3m,
but last March, we launched a new
larger model with a print area of
2.5mx 3.1m.

In addition, we introduced the new
CFX Series, a range of high-end cut-
ting tables for the sign graphics and
packaging industry. What&#39;s
great about these cutting machines
is their modular design, allowing
customers to upgrade later on. The



smallest model in the series features
a cutting table of 2.5m x 1.3m. If a
customer needs to handle larger
sizes or volumes, they can add one
or two additional tables, resulting in
a total table size of up to 2.5m x 5m.
The cutting tools are also modular,
enabling customers to design or
select the toolset according to their
business needs and applications.

Is customization a growing trend?
Yes, this trend has been ongoing
for several years, and | personally
don&#39;t think it will disappear
anytime soon. Consumers nowa-
days are very particular; they want
something unique and ones that
are made especially for them.

This is why we see a lot of online
shops and print service providers
offering custom t-shirts, textiles,
wallpapers, and more. Even outside
of the print industry, people in-
creasingly value custom products.
Nowadays, if you want to order
a shirt, there are many websites
where you can enter your measure-
ments to get a customised shirt.

How would you compare DTG
and DTF printing? Which do you
follow?

We launched our first direct-to-film
(DTF) printer in 2023. While direct-
to-garment (DTG) printing was very
popular, DTF printing has gained
significant traction in recent years.
DTF printing technology is definitely
a viable alternative to DTG. It elimi-
nates the need for pre-treatment
and offers advantages such as the
ability to print on a wider range of
fabrics, including dark-coloured ma-
terials. Additionally, DTF can handle

larger print runs more efficiently.
There’s still a place for DTG, and it
will not disappear. However, at the
moment, we are observing a major
shift towards DTF.

How has drupa been for Mimaki?
drupa has been quite a good show.
It attracts a different audience com-
pared to what we are used to. Not
only does the show attract people
from the digital printing industry,
but it's also attended by people
from the traditional commercial
printing market. e've participated
in many drupa shows before, with
the last one being eight years ago.
So, it’s quite exciting to be back and
see how the industry has advanced.

Do you have a different target
strategy when participating in
drupa as say against FESPA?
There's a little overlap, but gener-
ally speaking, they have different
visitor profiles. We meet different
companies and thus have different
messaging for each show. Here at
drupa, one of our goals is to help
companies from the traditional
commercial print market secure
the future of their business. We
want them to know that by using
our digital inkjet printers, with a
relatively small investment, they
can expand their business and offer
a greater variety of products to
their customers.

Why are you integrating robotic
arms into your equipment?

We see a demand for it. With the
popularity of automation, printers
are looking to make their workflows
as efficient as possible. Incorporat-

ing a robotic arm can be one way to
do so, and has the additional benefit
of freeing up those, who would be
doing those tasks, to be trained up
in other areas on the print floor.

Is the Middle East an interesting
market?

Very much so. The Middle East is
one of the fastest-growing markets
for us. The Emirates is a hub with a
lot of business activity, and Saudi
Arabia also invests heavily and of-
fers many print opportunities. Ad-
ditionally, countries like Iraq have
experienced significant growth in
recent years.

We have many established partners
in the region and products spe-
cifically tailored for this market. For
example, we offer more affordably-
priced special ink ranges to meet
local demand, especially in coun-
tries where the primary focus is on
maintaining existing machines and
selling consumables.

Last year, Mimaki Europe was also
present at FESPA Middle East,
demonstrating the importance of
this market to us.
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We help our customers to fully understand the
concept of sustainability
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This is the meaning of
amplify. We want to
support our customers
to amplify their
sustainability and

also our commitment
towards what we can do
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In this series, Alex Jahanbani,
Editor-in-Chief at ME Printer, brings you
exclusive, showfloor interviews with
industry stalwarts representing some
of the major exhibitors at drupa 2024,
the world’s largest trade show of print-
ing technologies.

In conversation with Fernando
Gordillo, EMEA Industrial Sus-
tainability Lead, HP, and Susana
Alonso, Solutions and Security
Category Manager EMEA, HP

Let’s begin with a general ques-
tion. How does HP's commitment
to sustainability influence innova-
tion and product development?

Fernando Gordillo (FG): The first
thing in our sustainability strategy
is achieving our three different ob-
jectives: our company goals as a
corporate, and minimizing the envi-
ronmental impact for our products
and our customer’s products. One of
them is related to our digital printing
presses, our inks, and our solutions.
Our strategies are based on every-
thing we can improve, things like
energy consumption in our presses
(i.e. relevant for some countries fac-
ing electricity sourcing) or efficiency
in the printing modes. In drupa we
have just launched a printing mode

to reduce the amount of ink that we
apply on the substrate to make the
printing process more efficient. So
these are some of the things that we
keep as priority when we develop a
new product or upgrading the exist-
ing ones. One of the strategies of HP
is also to protect the customers’ in-
vestments. We also need to consider
that the customer wants to keep the
equipment in place and we always
try to update over and over with the
latest technology. This is also one of
our strategies for providing solutions
to customers to help them keep the
press for a long time. We have stud-
ies to show that there are customers
with our presses for more than 10
years and we have been upgrading
those units, sometimes improving
speed, print quality, or any other
feature during all this time.

You have something called a Sus-
tainability Amplifier Program. Can
you explain about that?

FG: This is a program that we have
just launched in drupa. This is a pro-
gram that we started to implement
in HP with our channel partners.
There are many companies selling
our products like laptops and home
printers, which HP does not sell di-
rectly. We also want these companies

to have the same commitment that
HP has towards sustainability and
with the same improvements. This
is a kind of program to do an assess-
ment and amplify our sustainability
to our channel partners, and now we
are also applying the concept to our
customers. We send them a ques-
tionnaire where they can provide
their answers. This is again a kind of
assessment for them to fully under-
stand the concept of sustainability,
which may include many things like
how they treat their employees,
about electricity consumption, waste
management, efficiency in the print-
ing process, and production, etc.
Based on this, we send a report back
to customer who can understand
where they are and can choose how
to improve. For that, we provide
different content with different op-
tions and its back again to a further
assessment, so we can see how our
customers are progressing. This is
the meaning of amplify. We want to
support our customers to amplify
their sustainability and also our com-
mitment towards what we can do.

Do you, however, feel that the
issue of sustainability is important
for your customers?

FG: It depends on the region, the



size of the customer, and the market
as well, but also which segment the
customer is in. In EMEA (Europe,
Middle East and Africa) region, for ex-
ample, we can see that it is a hot topic,
because of the economy and the
industry requirements. Multinational
companies already embrace sustain-
ability. They are putting in place their
sustainability goals, etc. But there are
customers who are not fully engaged
with what is happening in the market,
what the industry is requesting, they
have limited resources, they do not
have a focal point dedicated to sus-
tainability, and this is where they are
struggling. Most of the time they are
seeking help and ask what they need
to do. But things are slowly changing
and there are customers choosing the
right path to sustainability.

Sustainability can mean many
things. Even in manufacturing,
the material used to manufacture
the product itself is important. So
when HP talks about sustainabil-
ity, does it cover the whole thing?
FG: Yes. In the HP Indigo technology,
for example, the Indigo presses have
different credentials but the manu-
facturing process is similar. Apart
from this, we do work with an entity
providing environmental credentials
to our digital printing presses. Again,
these credentials are related to the
manufacturing process, the compo-
nents, and also the technology. This
is our way of trying to implement
sustainability on every single aspect
of the presses.

Do governments and things like
the European Green Deal play a
part in how you deal with sustain-
ability? Is there pressure from the
government or legislators?

FG: Yes. Regarding the Green Deal,
the EU government put pressure on
us along with the industry to make
things better. There’s pressure also
from the foreign media. The pressure
coming from the government is now
also coming from the industry. In
Europe, there’s the Packaging and
Packaging Waste Regulation that is
in agreement with the central gov-
ernment in Europe. This is putting
pressure on the local governments,
so we are all are going in the same
direction. This is not only related to
the packaging or the final product.
It is also related to how the product
is printed and produced, and which
solutions you have used to make
the packaging more sustainable. We

also have to improve everything that
was mentioned earlier, like energy
consumption and the efficiency in
the manufacturing process.

Don’t you think the brands also
play a big role here?

FG: The big brands in the industry
also handle this kind of pressure.
Recently | had a meeting with a brand
together with one of our customers
as well and what it was decided, was
implemented because they want
to reduce their carbon footprint by
10%. The brand decided that they
need to reduce their impact by this
amount, so they are now trying to
understand how they can achieve
the goal. The brands put pressure on
our customers, and our customers on
us. In order to get the right solution,
in drupa we are presenting a tool for
our customers to be able to calculate
the carbon footprint of any HP Indigo
digitally printed job. So the brand can
understand if it is a saving for them,
typically if you print in digital. We are
showing to the customers this tool,
and they can understand and modify
accordingly, sometimes it's the media,
sometimes reducing media waste,
sometimes the printing process.

What types of inks are you using?

FG: At HP Industrial, we mainly
have two types of technology: HP
Indigo and Page Wide Presses.
Page Wide is water-based inkjet,
and in Indigo the technology is
described as liquid electro photog-
raphy. So basically it's not solvent,
nor water-based. There are no toxic
components and the inks are safe.

What do you mean by securities
when we talk about HP products?

Susana Alonso (SA): With the HP
Indigo Security platforms we aim
to offer the advantages of digital
printing to the high security printers.
These advantages are variable data
printing, and printing on demand. We
developed the solution together with
Jura, the market leaders in the secu-
rity design software. We modified
our series 3 platforms to make them
secure and be able to print the secu-
rity designs and features from Jura. In
drupa we are showing a wide range of
security applications that goes from
tax stamps, ID cards, documents,
visa labels, licence plates to even a
passport prototype. It is a restricted
technology that can be accessed only
by Intergraf certified printers or print-
ers that print for governments.

There’s this HP Indigo 7K Secure
digital press. What are its advan-
tages?

SA: This particular press is designed
for high security documents like
passports, diplomas, licenses and ID
cards. It's a sheet-fed duplex machine
that can print a wide substrate range
that goes from uncoated / coated
paper to synthetic materials.

In drupa we are presenting this
passport prototype. Traditionally the
passport can be counterfeited by
removing the personal data from
the first page and adding new one.
Having the passport printed with our
digital technology means that we can
add the personal data in every single
page, among many other security and
variable features. How difficult could
be to counterfeit a passport like this?
At least it will take a long time and
money to counterfeit it.

On top of this, HP Indigo provides a
range of security inks. We have 3 UV
invisible inks. Commercially we have
the yellow, red, and the blue and un-
der development we have the green
one. That means that in the near
future we will be able to print RGB
pictures with our invisible UV inks.
We also have the colour shifting ink,
which can be used as it is or mixed
with the other colours installed in
the press to widen the colour range.
The UV red and green and the co-
lour shifting ink are restricted, thus
they are only available to the high
security printers.

To have the final application ready
we partner with finishing equip-
ment manufacturers. We can place
their equipment in-line or near line
depending on the customers’ needs.
This equipment can include inspec-
tion system, die cut, varnish unit, etc.

How was drupa so far for you?

SA: drupa has been very busy. | didn't
expect such an attendance. We are
having many quality visitors inter-
ested in the security platforms.

Can you talk a little about your HP
Graphic Experience Centers?

FG: HP centers are both customers
demo and training centre. In Barce-
lona’s site we have a staff strength
of more than 2,000. Globally we
have 3 Graphic Experience Centers:
the one in Barcelona covers Europe,
the Middle East, and Africa (EMEA)
region. We have another one in Sin-
gapore for the Asia Pacific region,
and one in Atlanta, USA, for North
and South America.
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Voices of drupa 2024 — Eastman Kodak Company

The Middle East market holds considerable
significance for us
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In this series, Alex Jahanbani, Editor-
in-Chief at ME Printer, brings you
exclusive, showfloor interviews with
industry stalwarts representing some
of the major exhibitors at drupa

2024, the world’s largest trade show
of printing technologies.

In conversation with Chris Balls,
VP Print, Eastman Kodak Com-

pany

How has KODAK evolved over
the years? Can you give us a brief
roundup of your showings at
drupa?

KODAK is showing a wide range of

many new products covering the
whole industry, from digital, offset,
workflow, plate, equipment, and
consumables. The real focus of our
booth here at drupa is the PROSPER
ULTRA 520 press. In addition to that,
we are also showcasing additional
parts of the print system. We have
a new KODAK OPTIMAX Pre-coater
and the new KODAK Finishing
Solutions. We have also introduced
our new offset plate — the process-
free SONORA Ultra plate - which
has some significant advantages
compared to the previous genera-
tion. We are also highlighting a new
CTP at the show: Two days ago we
introduced our KODAK MAGNUS
Q3600 Titan VLF (very large format)
platesetter, which has just started
to sell. So when you look across
the whole range of products and
services for a printer, we really try to
make sure that we are covering the
whole range of potential require-
ments.

In addition to that, KODAK, in
the last 20 years-plus, has really
moved from a company that was
film-focused to a company that
is more print-focused. We still
manufacture and sell film, specialty
chemicals, we are now involved
in manufacturing elements of

electric vehicle batteries using our
proven technology that we have
from our long history. So KODAK is
more than film, but also more than
print. It's a wide range of different
technologies and products that we
serve. But obviously here at drupa,
we focus on print.

One concept of your approach is
called One KODAK. How does this
influence your product develop-
ment and customer service?

One KODAK really means one face
of KODAK to the customer. What-
ever the customer’s needs are, we
must have a common approach
and a common philosophy of how
we deal with those customers, a
common approach how we work
with them, the interface, the service
process, and make sure we have the
best method of giving solutions
for every customer, irrespective
of the distance they are in. For the
future we will make sure that we are
dealing with every customer in the
same way.

Is the PROSPER ULTRA 520 press
that you are showcasing here a
typical digital printing machine
or a press that targets a commer-
cial offset printer?

The machinery that we have here
now is really a bridge between
offset and digital. The unique ca-
pability of this machine means that
for the first time we have two offset
capabilities of 200 Ipi at full4 pro-
duction speeds. So at speeds of 152
metres per minute we can print any
type of image orink coverage at the
optimum quality at full speed. The
520 press could do that all day, and
really create an opportunity to add
the digital variable print require-
ments that really create the bridge
between full offset or full digital. So
it's a very, very capable machine.
Today we don't just have a press
but a full system that includes the
optional KODAK OPTIMAX pre-
coater and our new KODAK Finish-
ing Solutions. So it's a complete
system. The inks that we have in
the machine are all designed and
KODAK manufactured sustainable
water-based inks. We do offer our
customers the complete solution.



There are many digital manu-
facturers now. There’s a lot of

competition. So what really
distinguishes this machine from
the rest?

We have a whole range of presses,
the PROSPER 7000, the 6000, and we
got the 520. So if you want a more
typical range of inkjet products, but
if you need productivity, especially
for the 7000, which is the fastest
inkjet press in business available. If
you really want something with a
capability to deliver offset quality
at good production speeds and effi-
ciency and output, this is where the
520 press comes in, because it genu-
inely does give you the ability to
print high-quality, high-resolution
images in whatever ink coverage
you want to at fast production
speeds. So it's the first press that
really gives you high volume, high
productivity, with high quality.

What are the advantages of OP-
TIMAX pre-coater for printers?

This is a real advantage for our
printers, because for many inkjet
requirements, to get good quality
you got to have specialist papers.
With the pre-coater that we have
here, it has a reverse review pro-
cess. It puts down a pre-coat layer
manufactured by KODAK enables
you to use a wide range of differ-
ent papers, generally lower cost

moving into packaging, what
about KODAK?

Here at drupa, we are presenting
the new PROSPER Print Bar, which
enables packaging printers to
expand their digital business with-
out having to make a big financial
investment. It can be integrated
into offset, flexo, and gravure
presses as well as packaging con-
verting machines such as folder
gluers. This innovation enables
quality monochrome to CMYK
printing with a seamless width of
up to 315 mm with preconfigured
solutions, or wider with custom
configurations With the PROSPER
Print Bar, printers can implement
personalization or versioning of
packaging or connected, smart
packaging applications to foster
consumer engagement and drive
brands’ success.

What about KODAK’s finishing
solutions, because one of the
bottlenecks in the printing sys-
tem has been finishing?

About a year ago we acquired a
company in the US called Graphic
Systems Services Inc. (GSS). They
have for a many, many years been
a provider and manufacturer of
finishing systems for the printing
industry. So we have inherited
their portfolio and their capabil-
ity. GSS have that full capability,

where we would like to be. There
are still a lot of processed offset
plates out there, but we are heavily
focused on process-free technolo-
gies. When you look at our inkjet
inks, they're all water-based inks.
In addition to that, when you look
at the design of our equipment,
they're long lasting. Presses like
our 5000 or 6000 have been there
for a long, long time. Our presses
are built to last for a long time.
Regarding our printheads, all of
them can be recycled. They can
be refurbished to be reused in the
pres or imprinting solution. In envi-
ronmental terms, we try to reduce
waste to the maximum.

Let’s discuss the significance of
the Middle East market. While
it may not be as large as the
markets in the US or Europe, how
crucial is it in terms of potential
growth and importance?

The Middle East market holds consid-
erable significance for us, despite its
size being smaller compared to the
US or European markets. We have es-
tablished relationships with several
key customers in the region, which
underscores itsimportance to Kodak.
More importantly we see substan-
tial growth opportunities in the
Middle East. We value the potential
for expansion and the strategic
importance of the region. Our ap-
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The Middle East market
holds considerable
significance for us,
despite its size being
smaller compared to
the US or European

markets
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offset papers. It then gives you the
ability to reach the same quality
level as if you are using a specialist
inkjet paper. So it saves money for
the printer, gives more choice in
terms of substrates, and enables to
work at high quality in high speeds
again on whatever papers you are
using, from lighter substrates to
the heavier substrates. So it gives a
printer a much wider choices.

Digital print manufacturers are

like cutting, folding, perforating,
whatever you need to do, and they
are providing that capability for
us. These versatile, fully customiz-
able devices establish Kodak as a
full-service provider of integrated
webfed finishing solutions for high-
speed inkjet workflows.

What’s your strategy regarding
sustainability?
A purely process-free world is

proach is not solely focused on the
current size of the market, but rather
the potential for future growth and
the opportunities it presents.
Whether it's a customer in the
Middle East or Europe, what mat-
ters to us is the opportunity to
grow and strengthen our presence.
The Middle East offers a unique
landscape for development, and
we are committed to leveraging
this potential to the fullest.
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Voices of drupa 2024 — Komori International Europe

Packaging is learning from commercial print
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Komori has always
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healthy company,
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In this series, Alex Jahanbani, Editor-
in-Chief at ME Printer, brings you
exclusive, show-floor interviews with
industry stalwarts representing some
ofthe major exhibitors at drupa 2024,
the world’s largest trade show for
printing technologies.

In Conversation with Peter Minis,

Marketing Manager, Komori

International Europe

Companies that used drupa as a
launch pad for their new prod-
ucts no longer do so. In this sce-
nario, why was Komori inspired
to participate in drupa 2024?

First of all, let me say that Komori
has always been a significant par-
ticipant at the drupa show. It feels

like the ‘Olympic Games' of the
printing and graphics industry. It
has always been a challenge for us
to showcase ourselves properly.
Komori has a huge loyal customer
base. They know Komori and know
how to find us. However, we also
have a lot of market share to gain
from outside our familiar customer
base, and from that perspective,
drupa is the perfect opportunity.

You think drupa 2024 is about
‘Connected Automation’. What
does that mean, and how do you
presentit?

Connected Automation is our way
of creating a Smart Factory by pro-
moting the use of IoT (the Internet
of Things), developing labor and
work-saving designs, and strength-
ening standardization and inspec-
tion mechanisms. We see a labor
shortage in the market, a decline
in knowledge and skill sets, and an
increased demand for enhanced
productivity and sustainable solu-
tions. With Connected Automation,
we can connect processes and visu-
alize the entire production flow.

How does cloud-based produc-
tion work for a printer, say, in the
Middle East?

From the very beginning, Komori
presses have collected a lot of data.

We try to interpret this data with
interconnectivity, which is visible
to customers who can then make
easier and smarter decisions. We
provide a dashboard that helps
customers understand where they
can improve or gain efficiencies.

What are the features of the new
offset machine you are display-
ing at drupa 2024?

Komori is always making improve-
ments. We are introducing the EX
Editions in both the commercial
and packaging print segments,
where EX stands for ecological
transformation and increased focus
on sustainability. These machines
come with several features that fur-
ther reduce energy consumption
and shorten make-ready times.
Sustainability is a key focus for us.

What about the automation of
your presses?

Both presses feature significant
automation. First, there is the
auto-pilot function. The operator
only needs to insert the plates; the
automated press will handle the
entire sequence from pre-inking
to printing to de-inking and plate
changes. At this exhibition, we will
showcase the collaborative robot
(MBO CoBo-stack palletizing robot)
that collects finished products
from the machine and stacks
them on pallets. Once done, the
AMR (Autonomous Mobile Robot)
moves the finished skid to the MBO
K80 folder with the CoBo-stack
palletizing robot for folding. We
demonstrate a fully automated
process at our booth.

You recently celebrated your
hundredth anniversary. How
does this great legacy help you
to improve and move forward?
Komori has always been a strong
and healthy company, which gives
our customers confidence in our
longevity. We put the customer
first, listening closely to their needs.
Our extensive experience allows
us to innovate and introduce new
features to the market.

Are you focused more on pack-
aging?

Packaging is a major theme at this
exhibition and in our general mar-



keting campaigns. We made the
bold decision to bring the Lithrone
GX40 advance double coat and
install it at drupa.

Consumer behavior is changing,
with more online purchasing. How
has Komori adapted to this trend?
Packaging is learning from com-
mercial print. We've transitioned
from long runs to shorter runs
with frequent changes. In pack-
aging, we've reduced make-ready
times for complex PMS and color
changes. Using the GX40 advance,
we demonstrated the Super Short
Makeready and Smart Color
features. Our software replicates
PMS colors using a seven-color
process, which is environmentally
friendly and reduces the need
for wash-ups and changeovers,
making shorter run lengths more
profitable.

What about your digital collabo-
rations?

Komori has a long-standing
relationship with Konica Minolta,
exemplified by the Impremia 1S29
and the improved 1529s model.
We also collaborate with Landa
and are launching the J-throne,
a 100% Komori product in the
digital segment. We aim for the
commercial availability of this

new sheet-fed UV inkjet digital
press by 2025.

How is Komori’s market in the
Middle East?

The Middle East is a very important
market. Our colleague Moez Jebali,
Regional Sales Director is doing an
excellent job promoting and sup-
porting Komori in the region.

Komori was relatively quiet in
the Middle East earlier.But now it
is as active as other brands. What
led to the change in strategy?
Several factors influenced this
change. The market is evolving,
and we now work more closely
with distributors in the area. Over
the past two years, we've seen
significant improvement, thanks to
Moez's excellent contributions to
our team.

From Komori's viewpoint, how
do you see the future of the
printing industry?

The future will see more automated
and connected processes. It's
important for customers to choose
the processes that best suit their
needs. Komori focuses on sup-
porting customers with efficient,
user-friendly processes. Simplifying
operations and making them easy
to manage is our goal.

There’s much hype about arti-
ficial intelligence. How do you
integrate Al into your processes?
We use Al primarily for press setup.
Machines experience wear and tear,
and temperatures fluctuate, affecting
ink flow. Al helps the machine learn

and understand its performance, mak-
ing necessary adjustments to maintain
consistency throughout the job.

How has drupa 2024 been for
Komori?

We are very pleased. We've had
many visitors, reaffirming that
this is not just a local show but an
international one. We are delighted
with the global interest shown in
Komori.
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Voices of drupa 2024 — Saudi Xerox

Xerox positions itself in Saudi Arabiaas a
company with strong customer relationships
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In this series, Alex Jahanbani, Editor-
in-Chief at ME Printer, brings you
exclusive, showfloor interviews with
industry stalwarts representing some
of the major exhibitors at drupa

2024, the world'’s largest trade show
of printing technologies.

In conversation with Niyazi
Mehmet Sezer, General Manager,
Saudi Xerox

In terms of innovation and mar-
ket growth, what are your plans
for the Saudi market in 2024?

Saudi Arabia is a unique market, es-
pecially with the region’s proximity
to Turkey and significant govern-

ment investments. This ecosystem
supports a growing market. While
the global printing industry has
seen a 4% decline, Saudi Arabia
has not experienced this drop. Last
year, our market grew by around
90%, surpassing our expectations.
Despite some instability this year,
we anticipate continued growth.

From an innovation perspective,
digital printing is declining in
certain areas. Last data shows that
of the three trillion pages printed
worldwide, only 3-4% was printed
digitally; the rest were commercial
prints. Industry trends indicate a
shift. While digital office printing is
declining, areas like book printing
are rapidly digitizing. Despite the
digitization of office systems and
workflows, there remains a de-
mand for printed files and reports.
Specifically, in Saudi Arabia, digital
printing remains relatively stable.

Why is Xerox not participating in
drupa 2024?

Xerox is in a phase of reinvention,
with changes at the management
level, including six new board
members. Xerox has always been
an innovator in the printing field,
creating technologies like laser
printers and facsimile machines.

Despite our separation from Fujif-
ilm, we maintain a strong business
relationship, with over 90% of our
product portfolio produced by Fuji,
which continues to bring in new
technologies.

Xerox believes that current tech-
nological advancements are fairly
uniform across the industry. The
focus is more on workflow integra-
tion and digitization implementa-
tion. Xerox aims to maintain 35%
of its legacy while dedicating 65%
to digital platforms and workflow
solutions. This strategy aligns with
our goal of positioning Xerox as a
consultant for the printing industry
and a hardware distributor, which
influenced our decision not to
participate in drupa 2024.
Additionally, we must consider
the return on investment (ROI). As
a public company, Xerox aims to
meet investor expectations. Histori-
cally cash-rich and profitable, Xerox
has decided to prioritize one-on-
one events over large trade shows,
showcasing our technologies and
future investments at innovation
centers in the US and the UK.

What are your reflections on this
year’s drupa?

| observe an increasing presence of
digital technology. It's inevitable. In
the 20th century, business strate-
gies were akin to a chess game,
requiring foresight and planning.
However, the 21st century em-
phasizes speed, particularly in the
printing industry, where digital is
essential. This is the direction the
entire industry is moving towards.

Based on your experience, how
has drupa evolved over the
years?

The turning point for drupa’s shift
towards digitalization was in 2004.
Although Xerox is not participating
this year, | have two reasons to at-
tend. Firstly, many of our partners
are involved in the frontend and
finishing sectors, and face-to-face
commercial discussions are critical,
especially post-COVID. Secondly, as
Saudi Xerox is a joint venture with
The Olayan Group, | have dual roles:
as a vendor and promoter. The
Olayan Group is a strong brand in



Saudi Arabia, seeking complemen-
tary opportunities to expand our
portfolio.

Did you have any visitors from
Saudi Arabia to drupa?

Yes, we had a few customers visit.
Since we do not have a stand here, |
will meet them separately.

What distinguishes Xerox in
terms of market strategy?
Technology is crucial, and Xerox
positions itself in Saudi Arabia as
a high-tech company with strong
customer relationships. We work
with blue-chip companies and
are market leaders in government
and enterprise sectors. With 3,000
customer contracts in Saudi Arabia,
including 10% major contracts with
ministerial services and computer
solutions companies, we boast a
98% customer retention rate, with
some clients partnering with us
for 25 years. Our strategy involves
being a trusted partner, delivering
high-quality services, and expand-
ing our portfolio.

Is sustainability a concern for
your customers in Saudi Arabia,
or do you have to educate them?
Sustainability has evolved from

a trendy topic to a mandatory
requirement. Increasingly, tenders
demand sustainability certifica-
tions. Xerox aims for zero carbon
levels by 2040, with over 90% of our
products currently recyclable. We
also engage in electronic recycling
in Saudi Arabia and have initiated
tree planting projects. Last year, we
planted 2,023 trees in the Western
Province, and this year, 2,024 trees.
We strive for a sustainable planetin
partnership with our customers.

What challenges does Xerox face
in your region?

The primary challenge is finding
and retaining talent. In Saudi Ara-
bia, talentacquisition is difficult, but
retention is even more challenging.
Our workforce is nearly 50% Saudi
locals, and we aim to increase this
percentage. However, as the mar-
ket grows rapidly, particularly with
giga projects, retaining young,
educated talent is crucial. Saudi
Arabia is becoming expensive, with

labor costs taking up nearly 80% of

expenses.

Xerox is known for attractive
job offers and enjoys a high job
tenure rate, approximately 11.4
years. Employee satisfaction and
engagement are vital, and we listen

to our employees. Saudi Xerox was
recognized by the Best Places to
Work in 2024, following the same
recognition in 2023.

Where do you see Saudi Xerox
ten years from now?

Success for me means diversifying
our portfolio. When | joined Saudi
Xerox in 2018, software solutions,
automation, and workflow com-
prised only 2% of our business. By
the end of 2024, we expect this
to reach around 12%, aligning
with Xerox’s global direction. In
the next five years, | anticipate
one-third of our income will come
from digital services. However, our
main strength remains our robust
customer relationships.

44

In the next five years,

| anticipate one-third
of our income will
come from digital
services. However, our
main strength remains
our robust customer

relationships
33

20z 3snbBny-A|nr 1a3unid IW

w
iy



drupa 2024

Voices of drupa 2024 — Youssef Allam Group

New technologies reduce dependence on skilled labor
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In this series, Alex Jahanbani, Editor-
in-Chief at ME Printer, brings you
exclusive show floor interviews with
industry stalwarts representing some
of the major exhibitors at drupa
2024, the world’s largest trade show
of printing technologies.

In conversation with Adel Allam,
CEO, and Youssef Adel, Manag-
ing Director, Youssef Allam
Group

When you started your business
in 1948, what were the biggest
challenges faced?

The challenges began a few years
after we started in 1948, mainly due
to political instability in Egypt, in-
cluding revolutions and war. These
were some of the major challenges
back then.

Back then, there was dominance
of foreign traders in paper. How
did you overcome that?

My father had a vision to revolu-
tionize the paper industry in Egypt.
After establishing the paper trading
company in 1948, he led the paper
tradein Egypt. He became the "lone
dreamer" in the market, which was
dominated by foreign traders. By
the 1950s, we were very active in
the market. The Korean War created
supply shortages, but we had good
relations with European suppliers,
especially in Austria, allowing us
to fill the market gap. My father’s
efforts earned him the title "King
of Paper." Despite the challenges,
we continued to develop the paper
market in Egypt.

By 1968, all activities were done
through the government. My father

then decided to establish a print
shop. Trading was not easy, but he
managed to import huge machines
from East Germany, including a big
perfector printing machine. Before
we could run it, an army truck took
the machine away. Despite various
issues, we eventually established
relations with the Westand took the
agency of HEIDELBERG in 1970. We
started offset printing alongside
letterpress. The army, which had
used our initial machine for several
years, later expressed a desire for
a new machine, so we sent them a
HEIDELBERG Rotaspeed.

Over time, we were successful in
selling machines while developing
our paper business. In 2013, we
entered the cardboard market
with Uniboard, one of the biggest
companies in Africa and the Middle
East. Uniboard produces high-
quality duplex board, and we are
a major partner in this successful
venture, exporting to new areas.

| was at the HEIDELBERG booth
during the press conference where
they introduced their new inkjet
machine. What do you think about
their new venture with Canon?
When they collaborated with
Kodak in 2000, the Nexpress digital
printing machine was very good,
designed by HEIDELBERG. However,
the relationship ended, and Kodak
took over Nexpress. They also had
the DI dry offset press using plastic
plates, which was very successful
for us, especially in Libya. The DI
machine had easy plate-making
with no misalignments and good
print quality, but the plates were a
problem. Only one company pro-
vided the plates, and HEIDELBERG
discontinued the machine.

How many business units does
Youssef Allam Group have, and how
do you manage them as awhole?
We have seven units: digital print-
ing, flexo, offset, medical, archiving,
paper, and cardboard. Each unit is
independent with its own manage-
ment team, but the overall concept
is the same. Despite having different
clients, there are many similarities
among the units. Ultimately, it's
about trading, selling machinery,
consumer bills for clients, and provid-
ing maintenance.

Can you tell me about the digital
printing market in Egypt?

We started with digital inkjet
printers long ago. Today, inkjet is
everywhere at drupa, but we had
the RISO full-color inkjet printer in
2000, being one of the first to have
it in Egypt. Our expertise in digital
printing dates back over 24 years,
with substantial knowledge in the
inkjet business. Now, we also have
Ricoh machines.

Everywhere digital is showing
double-digit growth, while offset
is flat. Yet, people in the Middle
East still prefer offset. Why?

The decline in newspaper and
book printing has been replaced by
packaging. HEIDELBERG machines
lead the offset packaging business,
including IML machines, which are
top sellers globally. These trends are
evident in the market, with many
print shop customers transitioning
from commercial magazine printing
to packaging.

HEIDELBERG is moving towards full
automation. Will this work in the
Middle East or specifically in Egypt?
Some clients see the value in the op-
tions offered, but due to the devalu-
ation of currency, machines are very
expensive for print shops.

One of the biggest challenges
facing the printing industry is a
shortage of skilled labor. Is this
also true in Egypt?

Yes, many clients are hesitant to
invest in new technologies, fear-
ing their labor force won't cope.
We try to convince them that new
technologies reduce dependence
on skilled labor. However, currency
devaluation makes full-option ma-
chines very expensive. Due to all
these circumstances; Youssef Allam
Group took the initiative and com-
pleted preparing a training course
to qualify technical education gradu-
ates to work in printing production
companies in Egypt, which will be
conducted at “Allam print Media
Academy” in cooperation with the
German Chamber of Commerce, and
Education for Employment - Egypt
(EFE).

We are committed to empowering
the youth and contributing to the
growth of the printing industry in

Egypt.
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Saudi Xerox Sets Benchmark
for Best Work Place 2024

Riyadh-based Saudi Xerox has
been recognized once again as
one of the best places to work
in Saudi Arabia, achieving this
accolade for 2024 following last
year’s recognition for 2023. This
esteemed recognition by Best
Places to Work highlights the
company’s unwavering commit-
ment to fostering an exceptional
work environment that pri-
oritizes creativity, diversity, and

employee value.

Inspiring Workplace Culture and
Employee Satisfaction

Saudi Xerox continues to cultivate a
culture where employees and cus-
tomers are seen as the backbone
of the company. The company’s
high standards and employee-
centric policies have once again
led to its recognition as one of the
best workplaces in Saudi Arabia.
The evaluation by Best Places to
Work included parameters such as
employee welfare, organizational
agility, leadership, compensation,
and employee benefits.

“I am immensely proud of this
achievement, which is based on
the honest feedback of our valued
employees,” says Niyazi Mehmet
Sezer, General Manager at Saudi
Xerox. “This recognition reflects the
collective efforts and dedication
of our team. We are committed to

maintaining these high standards
and continuing to inspire and sup-
port our employees.”

Pioneering Digital Transformation
Aligned with Saudi Vision 2030

Beyond creating a great work envi-
ronment, Saudi Xerox is at the fore-
front of technological innovation,
championing Saudi Arabia’s digital
transformation. In alignment with
Saudi Vision 2030, Saudi Xerox helps

companies embrace digital trans-
formation and innovate, aiming to
create a zero-carbon, ultra-modern,
and environmentally friendly society.

Saudi Xerox offers a multi-channel
approach that combines digital
and print mediums, customizing
document workflows based on in-
dividual customer preferences. This
personalized approach strengthens

customer relationships, leading to
increased satisfaction and loyalty.

Global Recognition and Commit-
ment to Excellence

Best Places to Work is an internation-
al certification program that identi-
fies and honours top workplaces
around the world, offering employ-
ers insights into employee engage-
ment and satisfaction. Saudi Xerox's
continued recognition underscores

its commitment to delivering an
outstanding work experience with
the highest standards.

Saudi Xerox remains dedicated to
setting benchmarks for workplace
excellence and driving digital
transformation in Saudi Arabia,
ensuring that both their employees
and customers thrive in an ever-
evolving digital landscape.

Advertorial
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Beyond creating a great
work environment,
Saudi Xerox is at

the forefront of
technological
innovation,
championing Saudi

Arabia’s digital
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We offer visual

branding services for
the biggest events in
Saudi Arabia, mainly
sports events requiring
huge areas of branding
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Driving Innovation and
Sustainability

Exclusive Interview with Majdi
Saab, General Manager, Desert
Roots Company

In an ever-evolving digital market-
ing and advertising landscape,
staying ahead of technological
advancements and market trends
is crucial. Desert Roots Company, a
leader in visual branding for major
events in Saudi Arabia, exemplifies
this forward-thinking approach. We
sat down with Majdi Saab, General
Manager of Desert Roots, to discuss
their recent investment in cutting-
edge HP large format presses, their
strategies for maintaining industry
leadership, and their commitment to
sustainability.

Can you start by telling us about
the vision and mission of Roots
Advertising Company and
how it aligns with your recent
investment in HP Latex 800 large
format presses and the Latex 630
printer?

We offer visual branding services
for the biggest events in Saudi Ara-
bia, mainly sports events requiring
huge areas of branding. Therefore
our main target is getting high

quality product, fast production,

and competitive selling price.

What prompted the decision

to purchase eight HP Latex 800

large format presses and one

Latex 630 printer? How do you

anticipate these additions will

impact your company’s service
offerings?

The effort of Al-Eqtessad’s sales

team drove us to take our decision

easily in buying the HP Latex 800

and Latex 630, besides the qual-

ity and the stability of the HP ma-
chines. Although the competition
gave us some aggressive offers,
we finally decided to go with Al-

Eqtessad and HP. Our focus was on

after sales service, raw material and

supplies availability, and meeting
emergency requests when needed.

How does Roots Advertising

Company differentiate itself in

the competitive digital market-

ing and advertising industry in

Saudi Arabia?

1. We differentiate ourselves in the
Saudi market through the follow-
ing strategies:

2. By selecting customers in the ‘A’
category

3. We usually update our platforms

and technology

4. Creating new businesses is our
top priority

5.We maintain high quality prod-
ucts

6. Provide adequate project deliv-
ery timeline, and

7. Invest our expertise in planning
and customer service.

Could you explain the role of
advanced printing technology,
such as the HP Latex 800 large
format presses, in enhancing
digital marketing and advertis-
ing campaigns?

On a practical way we consider the
HP Latex 800 the most accurate
machine when it comes to colour
resolutions, giving the perfect
match as per our clients’ expecta-
tions, acceptable  production
speed, in addition to the detailed
reporting that can be exported
from the machine after each job.

How do you ensure that your
marketing strategies and adver-
tising campaigns remain innova-
tive and in line with the latest
market developments?

We do this my getting ourselves
updated with the latest market
trends and the most innovative
technologies available, as did in
investing in the HP Latex 800. So
we are always on the lookout for
innovative technologies and keep
abreast with latest market changes.

Can you share a success story
where Roots Advertising Com-
pany significantly impacted a cli-
ent’s brand presence and market
reach?

Desert Roots Company is the most
reputable  branding company
among all events management
companies and master planners in
Saudi Arabia due to our presence
and success of events. We project
our customer’s image through
appropriate advertising and give
them the necessary exposure.



/

Given below are some of the wide
range of events for which we
have received positive reviews
and feedback, even from repre-
sentatives of various ministries:

« Saudi Cup (since 2021) for the
Jockey Club of Saudi Arabia
(JCSA)

« Formula 1 STC Saudi Arabian
Grand Prixin Jeddah for the Saudi
Motorsport Company (SMC)

« Dakar International Rally

+ Kings Cup and MBS Cup

« Hail International Rally

« AlUla Camel Cup

«+ Riyadh Marathon

+ Saudi Games (since 2022)

« Tennis championships by the
Saudi Tennis Federation, and

+ FIFA 2024 Made in Jeddah events

In what ways does Roots plan
to utilize the capabilities of the
new HP Latex 800 large format
presses and the Latex 630 ma-
chine to meet client needs more
effectively?

As we mentioned before, in our
business industry it's very crucial to
provide our clients the best quality
of their artworks, the accurate de-
livery timeline, organized planning
and risk management, and the
production capacity to deliver the
biggest scope with an appropriate
due date.

How does Roots Advertising in-
tegrate content writing, design,
and digital marketing services
to create cohesive and effective
advertising campaigns?

Our trade name and reputation in
the Saudi market is now in the state
of word of mouth, where our work
and outcomes are highly reputable
in the market. 80% of our business is
directly received through referrals,
connections, and reputation. Our
focus is not on performing advertis-
ing campaigns. Despite being aware
how huge we are, we will soon initi-
ate the process of boosting these

campaigns to maintain the current
level and expand our market reach.

What challenges do you fore-

see in the printing and digital

marketing industry, and how is

Roots Advertising preparing to

address these challenges?

Some of the challenges faced by us

arein:

1. Colour matching and quality
output

2.Time management

3. Cost management and control, and

4. Increasing productivity

We are always planning in intro-
ducing new technologies, expand
our machines fleet, and re-assess
completed projects to focus on
the errors committed, as a future
corrective plan.

HP’s latex technology is known
for its environmentally friendly
attributes. Was your decision to
purchase HP latex printers influ-
enced by your commitment to
sustainability? Additionally, how
does Roots Advertising Company
generally incorporate sustainabil-
ity into its business practices?

Roots has always been very keen
about sustainability by sending inks
containers and all other recyclables
generated from our production
to the recycling plants and waste
management companies. We are
aligned with the environmental
vision of Saudi Arabia and take
utmost care to minimize the envi-
ronmental risk in all aspects within
our business line.

Al-Eqtessad gave us clarity on the
how HP’s products were envi-
ronmentally-friendly, which was
a crucial factor on us deciding to
invest in the Latex 800.

Finally, what future trends do
you predict in the field of digital
marketing and printing technol-
ogy, and how is Roots Advertis-
ing positioning itself to take
advantage of these trends?
Looking ahead for the next two
years, the authorities will oblige all
the suppliers to shift from eco-sol-
ventand UV printing, and to replace
the PVC fabric printing. Aware of
these impending changes, we will
begin with the implementation of a
new plan, most probably within the
next 18 months.
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Our trade name and
reputation in the Saudi
market is now in the
state of word of mouth,
where our work and
outcomes are highly
reputable in the market
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KOENIG & BAUER

Exceeding Print — because
it’s more than just an impression

The world of printing is as individual and versatile
as the products that are marked and branded
with our technologies. Our machines enable all
important information and messages to be well
received — with the highest quality and optimum
production efficiency.

koenig-bauer.com

we're on it.
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