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Editor's Note

ME Printer Heads to drupa 2024 as
Middle East Media Partner

Dusseldorf will play host to drupa 2024, the world’s most import event
for the printing and graphics industry. The marquee event has become
the cynosure of the international print media who are eager to dive into
eleven days (28 May to 7 June, 2024) of hectic activities.

drupa 2024

1,625 exhibitors from 52 countries will present the entire spectrum
of innovative technologies, solutions, current trends, and visionary
ideas that impacts the industry now and will in the future. From major
global players to aspiring newcomers and startups, the list of registered
exhibitors is almost a who-is-who of the printing and graphics industry.

drupa 2024’s special focus is on two topics: digitalization and
sustainability. drupa explains the important facts about sustainable
production of print and packaging solutions and trends evolving within
the sectorto achieve the goal of a circular economy. At the same time, the
event also presents top technologies across the industry’s entire added
value chain with a special focus on future cross-sectional technologies.

Five special forums have been curated at drupa 2024 as important
aids for decision making across the industry, focusing on topics which
concern the future of its target groups. They also provide impetus and
show best practices which the industry cannot do without.

ME Printer joins global media

We are excited to announce ME Printer joining the rest of the global
media heading towards Germany as Middle East media partner.
Seasoned journalist and industry expert Alex Jahanbani (Editor-in-
Chief) and experienced sales strategist Prabhulla Chandran (Digital
Media Sales Manager) will helm the two-man ME Printer team to drupa,
providing first-hand coverage of the latest technologies on display,
interviews with industry stalwarts, trending topics at the special forums,
and much more.

With over 30 years of expertise, our print and online editions continue to
offer reliable and latest news, views, and expert analysis on the printing,
packaging, and related industries. ME Printer is published from Dubai.
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This issue focuses on drupa, the
biggest printing technology
event in the world. A comprehen-
sive coverage of the pre-drupa
media conference on what to
expect from major players at
drupa 2024, and trending topics
atdrupa’s special forums are
some of the issue’s highlights.
Stay tuned and enjoy a
comprehensive coverage!

ME Printer
Media Partner
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Regional

BOBST Concludes High-profile Pre-drupa 2024

Show in Cairo

44

Jointly embarking on

a journey of vision,
innovation, and
sustainability, the
conference showcased
ground-breaking
solutions to be
launched at drupa 2024

3
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As a build up to drupa 2024,

BOBST and its Egypt/Sudan-
based partnerIPS concluded their
highly-successful conference,
held on 17 April, 2024, at the up-
market Renaissance Cairo Mirage

City Hotel. BOBST was joined by
leading technology partners,
including Baumer hhs, Dynamic
Environmental Corporation DEC
- Impianti, IMS Technologies, and
Reifenhéauser.

The event saw over 100 high-profile
attendees including CEOs, manag-
ing directors, and technical, plant,
and production directors from a
broad spectrum of industries such
as converters of folding cartons,
corrugated board, and flexible
packaging, to label production.
Jointly embarking on a journey
of vision, innovation, and sustain-
ability, the conference showcased
ground-breaking solutions to be
launched at drupa 2024. Unlike
the traditional roadshows that
were held in the previous years,
the Cairo event was tailormade
by BOBST to provide an insight
into its preparations for drupa and
to stimulate interest and curios-
ity to join the BOBST booth at the
marquee event in Disseldorf. Zero
fault packaging in folder-gluers,
e-commerce solutions, die-cutters,
and hot foil stamping; financing
solutions; sustainable solutions
for blown films; narrow mid-web
for simplifying label production;
innovation in slitting for film and
flexible packaging converters; DEC
solvent recovery units; and visits to
packaging centres at drupa were all
part of the day-long agenda.
Top-notch industry speakers in-
cluding Business Director AFMETR
Region Eric Pavone, Group Trade
Finance Director Piero Grasso,
Technology Sales Manager EEMEA
Yannick  Ulmann, Technology
Sales Managers Mauro Luini and
Stéphane Cuérel, and Zone Busi-
ness Director Middle East, Egypt
& Pakistan Khaled Joundi (BOBST);
International Sales Manager Mar-
tin Schoppe and General Manager
Mehdi Mezni (Baumer hhs); Area
Sales Manager Africa Alfred Men-
hart (Reifenhduser Blown Film);
Area Sales Manager Fabio Sapo-
nara and Massimiliano Brenna (IMS
Technologies); and CEO & TSD
Director Andrea Formigoni and
Technical Sales and Applications
Manager Mouna Feki (DEC - Im-
pianti), drew on their extensive
experience and expertise.

Besides extensive  knowledge
sharing and an inspiring Q&A ses-
sion, attendees enjoyed a day full
of networking over a sumptuous
lunch and evening cocktails.



Canon Joins DBWC to Empower Women in Print &

Canon

Aligning with the company’s core
values of a human-centred ap-
proach, Canon presented the first
module of its workshop series
‘Women Who Empower’, led by
Ayman Aly, Marketing Director,
Canon EMEA.

Participants delved into the intricate
world of photo printing workflows,
exploring emerging trends and
market insights, with an exclusive
demonstration featuring different
print solutions and print media.

The programme includes three
modules: printing, photography,
and content creation, with each
having two theory and two practical
sessions. The classes include foun-
dational theory, technical instruc-
tions, and a month of supervised
Canon equipment practice in the
chosen field.

Besides Aly who leads the printing
module, renowned action pho-
tographer and Canon Ambassador
Jorge Ferrari will lead the photogra-
phy curriculum, while Emirati direc-
tor and executive producer Nahla
Al Fahad will provide extensive
training in content creation.

The interactive workshops are part
of Canon's ‘Women Who Empower’
campaign in collaboration with the
Dubai Business Women Council
(DBWC), a leading platform in the
UAE for the personal and profes-
sional development of business
women. The initiative aims to uplift
and support women in the print and
imaging industries through webi-
nars, mentorship opportunities, and
networking events.

“Women Who Empower initiative
embodies Canon’s unwavering
dedication to diversity, inclusivity,
and women empowerment. We be-
lieve that by providing women with
the necessary resources, training,
and support, we can drive positive
change and unlock their full poten-
tial in these dynamic industries,”
comments  Venkatasubramanian
Hariharan, Managing Director at
Canon Middle East and Turkey.

“We are delighted to collaborate
with Canon in this game-changing

DOUBAI CHAMBER

COMMERCE

SR

campaign, highlighting our shared
dedication to empowering women

”

in the print and imaging divisions,
adds Nadine (Halabi) de Francesca,
Head of Business Development and
Operations at DBWC.

DUBAI BUSINESS
WOMEN COUNCIL

The workshop was hosted by
Dubai-based Art Plus | Com-
munity, Gallery & Printing, a
modern art gallery and commu-
nity for both new and veteran
artists.
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The initiative aims

to uplift and support
women in the

print and imaging
industries through
webinars, mentorship
opportunities, and
networking events
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Paper & Tissue One Show Makes Grand Debut in

Abu Dhabi

44

Over 250 manufacturers
and suppliers from 35
countries participated
in the event that
witnessed a footfall of
around 16,000 visitors
from 110 countries

3

The ninth edition of the Paper &
Tissue One Show, held at the Abu

Dhabi National Exhibition Center
(ADNEC) on 16-18 April, 2024, had a
remarkable start to what is now the
largest event of its type. This year's
show was jointly organized by Al
Furat Group and Saudi Paper Group.
Over 250 manufacturers and sup-
pliers from 35 countries partici-
pated in the event that witnessed
a footfall of around 16,000 visitors
from 110 countries.

A diverse range of products and
services were displayed including
paper jumbo rolls, finished paper
products, printing and chemi-
cal supplies, tissue, packaging,
hygienic paper, as well as convert-
ers, cartons, and paperboard.

Relocated to ADNEC Centre Abu
Dhabi, the city’s strategic location
and its rising prominence as a hub
for the pulp and paper industry
added to the event’s allure, drawing
a diverse international audience.
The 2024 show also coincided
with Abu Dhabi’s Sustainabil-
ity Week, highlighting the event’s
commitment to global sustain-
ability practices and offering a
significant platform for industry
professionals to showcase and
discuss innovative solutions.

This year's edition of Paper &
Tissue One Show broadened its
reach by inviting key segments
such as the vital HORECA sector,
supermarkets, hospitals, and mall
buyers. The strategic decision

acknowledged the indispensable
roles these segments play within
the industry.

A dynamic schedule awaited the
attendees that included exclusive
networking opportunities. The
highlights of this year's social
events included a gala dinner
sponsored by IPM and CPM, and
a welcome dinner courtesy of
ADNPM.

With its expansive showcase and
enhanced international presence,
the Paper & Tissue One Show
sets a new standard for industry
exhibitions and promises to be
a pivotal meeting point for busi-
ness development and cultural
engagement in the pulp and pa-
per sector.

Paperworld, Gifts & Lifestyle Middle East
Project Huge Growth

o | ME Printer May-June 2024

Paperworld Middle East and Gifts
& Lifestyle Middle East will return
for their largest-ever edition. Taking
place from 12-14 November, 2024,
at the Dubai World Trade Centre,
the co-located events are expected
to attract over 10,000 visitors from
more than 100 visiting countries.
Organised by Messe Frankfurt,
the dual events will host over 450
exhibitors, and is currently showing
a strong growth trajectory following
the record attendance in 2023.
Paperworld Middle East is the largest
international trade event for paper,
stationery, arts and crafts, office sup-

plies, and school products. Manufac-
turers, wholesalers, distributors, and
retailers from over 100 countries will
be participating, providing visitors
an opportunity to discover the latest
products and learn how the industry
is moving forward.

Entering its fourth year, the co-
located Gifts & Lifestyle Middle
East complements the profile of
Paperworld Middle East, covering a
gamut of products such as corporate
and trendy gifts, souvenirs and
figurines, elegant table décor and ac-
cessories, leather finished goods, and
handpicked and curated baby and

kids products. Artisans, suppliers,
and manufacturers from more than
60 countries including Greece, India,
Italy, South Africa, Spain, and Turkey,
will showcase their premium prod-
ucts over the course of three days.

Kraft & Packaging: Unveiling a
new frontier in sustainability

In its 13th edition, Paperworld Middle
East is set to redefine the paper and
stationery industry by introducing a
dedicated section, Kraft & Packaging.
As the largest platform for paper in
the Middle East and Africa, this move
reflects the event’s commitment to



addressing the increasing demand
for sustainable materials. The Middle
East and Africa pulp and paper indus-
try is poised for a robust growth, with
a market size of $16.24 billion in 2023
expected to reach $19.32 billion in
2028 at a CAGR of 3.54%.

The innovative section aims to
provide a comprehensive platform
for industry players to showcase and
explore the latest advancements,
fostering collaboration and discus-
sions on environmental sustainabil-
ity and technological innovations.

The Hub Forum

Knowledge sharing platform The
Hub Forum will return for another
year, providing the latest updates
from an ever-evolving industry and
connecting experts, thought leaders,
and key players in the paper, statio-
nery, office supply, and gift sectors.
Held on the first two days, The Hub
Forum will offer a full programme
of impactful sessions, discussing
e-commerce, digital, and sustainable
trends shaping the industry’s future.
The carefully curated lineup of
industry-renowned speakers and
thought leaders will share their ex-
pertise, while valuable sessions and
discussions will provide actionable
insights for business growth. The
forum offers an exclusive platform for
forging meaningful connections with
like-minded professionals, exploring
innovative ideas, and staying ahead
in the ever-evolving marketplace.

Artistry Workshops

The highly popular Artistry Work-
shops will return to Paperworld
Middle East, welcoming artists, art
school faculty, and enthusiasts to
explore a diverse range of creative
skills. Sessions will be hosted by
popular artists, gallery owners,
teachers, branding specialists, and
university professors on a range of
artistic disciplines from digital art
and art therapy to abstraction.

Project Sustainability

Sustainable products have gained
paramount importance in today’s
consumer world, especially as
individuals and businesses the world
over are trying to minimize their
environmental impact. To address
this growing concern, the special
area of Project Sustainability was
introduced to serve as a platform for
exhibitors to display their range of
environmentally friendly products,
each with detailed information

about their eco-credentials. Foster-
ing a broader understanding of the
importance of adopting eco-con-
scious practices, attendees will have
the opportunity to explore a wide
array of offerings — from recycled

e T B

stationery to energy-efficient office
supplies - that align with their values
and sustainability goals.

Paperworld Middle East Awards

Now in its second year, the Paper-
world Middle East Awards 2024 will
be held amidst an atmosphere of an-
ticipation and celebration, especially
with the inaugural awards in 2023
concluding with resounding success.
The awards serve as a platform to
recognize and honour outstanding
achievements, innovation, and excel-
lence in the field of stationery, office
supplies, and paper-related products.
Award categories include ‘Stationery
Product of the Year’, ‘Best Eco-friendly
Product of the Year’, and the ‘Lifetime
Achievement Award’ among others.

Other show features include Busi-
ness Matchmaking that helps accel-
erate pre-show networking, and The
Premium Club, crafted exclusively
for senior buyers and key decision
makers in the paper industry with
complimentary benefits at the ex-

hibition, including the opportunity
to foster meaningful connections
between key buyers and exhibitors.

“Paperworld Middle East and Gifts &
Lifestyle Middle East offer a gateway
to the Middle East and Africa markets

and as a result, we are seeing a grow-
ing international presence every year.
There is a perfect synergy across the
two events, which is one of the major
factors contributing to the year-on-
year growth of the shows,” says show
director Syed Ali Akbar.

For more information, log on to
www.paperworldme.com

66

The forum offers an
exclusive platform for
forging meaningful
connections with like-
minded professionals,
exploring innovative
ideas, and staying
ahead in the ever-
evolving marketplace
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Riyadh to Host Guif Print & Pack 2025

GULF PRINT
& PACK 2025

66

We are excited to
extend the Gulf Print &
Pack series to Riyadh,
where a vibrant
consumer market is
driving adoption of new
digital technologies
and packaging formats
across the FMCG market

3
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Riyadh-based exhibition to
showcase the latest print and
packaging technologies as
investment opportunities in the
Kingdom boom

Labelexpo Global Series has an-
nounced the launch of Gulf Print
& Pack in the Kingdom of Saudi
Arabia, taking place from 21-23
January, 2025, at the Riyadh Front
Exhibition & Conference Center
(RFECC).

The new show builds on the success
of the established Dubai-based
exhibition Gulf Print & Pack and
showcases the latest in commercial
and package printing technology
alongside packaging equipment
and materials in the country.

With this, Gulf Print & Pack will
cement its position annually in the
Middle East region comprising of
two events, Gulf Print & Pack 2025
in Riyadh to service the burgeon-
ing Saudi Arabian market and Gulf
Print & Pack 2026 in Dubai for the
GCC market.

The announcement of the event
in Riyadh coincides with an invest-
ment boom across the Kingdom of
Saudi Arabia, in line with the coun-
try’s Vision 2030 initiative, which
emphasizes sustainable growth
across a wide range of industry
sectors.

This is expected to create major
business opportunities for com-
mercial printers and packaging
converters as well as drive demand
for automated packaging systems
and sustainable packaging materi-
als.

The Saudi plastics packaging
market, for example, is expected to
grow at a CAGR of 6.6% and reach
$20.52 billion by 2030, while the

value of the paper and paperboard
packaging market is expected to
reach $5.87 billion by 2028.

Jade Grace, Managing Director, La-
belexpo Global Series, comments,
“We are launching Gulf Print & Pack
in the Kingdom of Saudi Arabia
just as the Kingdom scales up its
plans to boost industrialisation by
adopting advanced and sustain-
able technologies, all of which will
be showcased at the show. This will
require major investment by PSPs,
commercial and packaging print-
ers, and specifiers of automated
packaging machinery and eco-
friendly materials.”

Barry Killengrey, Event Director
Gulf Print & Pack, says, “We are
excited to extend the Gulf Print
& Pack series to Riyadh, where a
vibrant consumer market is driving
adoption of new digital technolo-
gies and packaging formats across
the FMCG market. We see a huge
potential for growth for all sectors
of the print and packaging busi-
ness supporting the Kingdom of
Saudi Arabia’s development goals.”
Osamu Miyauchi,  Managing
Director, Konica Minolta Business
Solutions Middle East, talks about
his eagerness to participate in Gulf
Print & Pack 2025 in Riyadh. “It is
a premier event for the industry
in the Kingdom of Saudi Arabia,
offering insights into cutting-edge
technologies, and a chance to
showcase our innovations. Engag-
ing with industry leaders in the
Kingdom and potential clients will
significantly boost our business’s
growth and visibility.”

CEO at Zeejprint Ahmed Siddiqui
observes, “Having witnessed the
remarkable assembly of innova-
tion and industry expertise at Gulf

Print & Pack in Dubai, | am thrilled
to welcome its inaugural edition to
Riyadh. Gulf Print & Pack is not just
a showcase of the latest in printing
and packaging; it represents a
pivotal moment for our region. It
symbolizes a bridge connecting
the past and future of our industry
and embodies the vibrant poten-
tial of the MENA region to lead
global advancements in this space.
We warmly welcome Gulf Print &
Pack to our home, marking a new
chapter of innovation and collabo-
ration in the heart of the Kingdom
of Saudi Arabia.”

Ahmed Fayez, General Manager at
Al-Kharafi Co for Paper & Printing
Equipment, comments, “The deci-
sion to hold Gulf Print & Pack 2025
in Riyadh is not surprising. The
packaging market currently is very
promising, and the Kingdom of
Saudi Arabia is on track to become
an important regional hub in the
coming years. We extend a hearty
welcome to Gulf Print & Pack 2025
that will bring a new era of in-
novation and cooperation for the
packaging market in the Kingdom
of Saudi Arabia.”

Azam Arabi, General Manager
(West Asia) at AFRA INTERNATION-
AL DMCC, is also excited about
Gulf Print & Pack 2025 that will be
taking place in Riyadh. “We see a
huge potential for growth with the
print and packaging business and
look forward to showcasing our
products in the Kingdom of Saudi
Arabia. Our continued participa-
tion in the Gulf Print & Pack series
remains paramount!”

Ayman Aly, Marketing Director,
Canon EMEA, adds, “The printing
industry in Saudi Arabia is experi-
encing rapid growth, highlighting
the critical need for a professional
exhibition like Gulf Print & Pack.
This platform provides Canon Saudi
Arabia with the ideal opportunity
to engage with our customers and
showcase the latest innovations
in Canon's professional printing
solutions.”

Gulf Print & Pack 2024, which took
place at the Dubai World Trade
Centre from 9-11 January, 2024,
was a huge success. The 2024 edi-
tion saw a total of 8,331 visitors
from 101 countries attend the
three-day show.



Propak Ghana 2024 Ends Successfully in Accra

Propak Ghana 2024 - West Africa’s
largest packaging, plastics, food
processing, and print exhibition -
welcomed a drove of visitors and
industry professionals to the Grand
Arena, Accra International Confer-
ence Centre (AICC), in the capital city.
The second-edition of Propak
Ghana (23-25 April, 2024) featured
more than 120 global suppliers
showcasing their latest machinery
and equipment with at least
2,500 industry professionals in
attendance. Visitors enjoyed un-
matched opportunities to interact
with cutting-edge products and
solutions and source equipment to
improve their supply chains with
live machine demonstrations on
the exhibition floor.

Aimed at producers, manufacturers,
retailers, and consultants working
across the F&B, print and packaging
industries, the organizers were truly
excited to see the exhibition hall
packed from wall to wall with alarge
number of leading international
companies such as Casfil, Emirates

PROPAK

GHANA 2024
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Printing Press, Filmatic, Royal Kaak,
and Starlinger & Co. coming to
display their innovative equipment
and services to key business owners
and buyers from across the West
African region. Visitors could also
see a strong local representation
with companies including Finepack
Industries, Jay Kay Industries &
Investments, KANE-EM Industries,
and Resitech, to name just a few.

Alongside the exhibition, the three-
day conference programme gave
participants an opportunity to gain
exclusive market insights from a
line-up of thought-leaders and ex-

perts with a series of presentations
and panel discussions.

The first day brought together a
wide range of companies and ses-
sions covering smart packaging,
packaging innovations, the impact
of digital printing on branding
and labeling, and opportunities in
sustainable packaging in Ghana.
The second day’s central theme
‘Winning  with  Sustainability’,
curated in collaboration with KPMG
- the event’s strategic partner - was
divided into two sessions: ‘Thriving
with Sustainable Finance’ in the
morning and ‘Empowering Sustain-
able Innovation’ in the afternoon.
The concluding day saw the organ-
isers particularly excited to launch
the first export masterclass as part
of their commitment to engage,
support, and upskill business pro-
fessionals from the manufacturing
sector operating in Ghana with the
aim of building their capacity for
the export market in partnership
with the Africa Trade Academy.

The event also works alongside
key industry associations and
partners such as the Ghana Invest-
ment Promotion Centre (GIPC),
the Institute of Packaging, Ghana
(IOPG), the Ghana Plastic Manu-
facturers’ Association (GPMA), and
the Food & Beverages Association
of Ghana (FABAG) among many
others. These partnerships ensure
all areas of industry are aware of
the opportunities for exhibitors
and visitors alike and can grow
their networks and learn about
new developments affecting the
manufacturing sectors.

44

The second-edition of
Propak Ghana (23-25
April, 2024) featured
more than 120 global
suppliers showcasing
their latest machinery
and equipment with
at least 2,500 industry

professionals in
bP)

attendance
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Saudi’s Al-Shamrani Boosts Capacity with BOBST

VISION Cl
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Like many packaging
converters around the
world, we're keen to
expand our capacity
and shorten our

lead times, without
compromising quality
for our customers
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N BOBST

Riyadh-based Ali M. Al Shamrani
Industry Company (Al-Shamrani), a
leading producer of polyethylene-
based (PE) flexible packaging for
the Saudi market, has invested in a
new BOBST VISION (I flexo press to
modernize and increase its produc-
tion capacity.

Established in 1994, the business
has grown through investments of
more than 120 million Saudiriyals. Its
25,000 square metre facility features
28 integrated production lines of
film, printing, cutting, and process-
ing equipment. In addition to sup-
plying polyethylene (PE) packaging
for the food market, Al-Shamrani
prints on all PE, polypropylene (PP),
laminate, biaxially oriented polypro-
pylene (BOPP), and cast polypropyl-
ene (CPP) products.

Ali Muhammad Al-Mashmarani, Gen-
eral Manager at Al-Shamrani, explains
the driving forces behind the com-
pany’s latest investment: “In 2019, we
bought our first BOBST machine, an
EXPERT Cl flexo press. Now that we've
seen the stability and performance it
brings to our production workflows,
and when the time came to add a

new machine to our line-up, we knew
that BOBST was the right partner for
this. BOBST has a great reputation
within the industry, and the quality of
its products backs that up.

“Like many packaging converters
around the world, we're keen to ex-
pand our capacity and shorten our
lead times, without compromising
quality for our customers. The pack-
aging market is very competitive,
and we must take every edge over
the competition. That’s what BOBST
brings to our business, so the VISION
Cl flexo press was the ideal choice.”
The BOBST VISION Cl is a leading-
edge solution designed to de-
liver unparalleled efficiency and
performance across all flexographic
production lengths, on a wide
range of substrates. Recognized for
its best-in-class price-performance
value, the press is an ideal choice for
converters seeking a powerful, reli-
able, and cost-effective flexographic
production tool.

Making the press as versatile as
today’s packaging converters, the
VISION Cl press is a highly modular
concept that enables fast installa-
tion and start-up, making it an ideal
choice for companies looking to
streamline their packaging produc-
tion operations.

“At Al-Shamrani, we operate 24-hour
shifts across five different depart-
ments, so there are a lot of moving
parts to consider when we're making
an investment. We have two key
drivers here: we wanted both to
modernize our production with the
latest flexo press technology and
to increase our capacity for more
production in less time. It's clear that
enhanced automation is key, and

BOBST VISION Cl absolutely delivers.
The press features automatic open-
ing and closing bearings, alongside
a preload system. Ease of use means
we access extremely fast machine
startup, user-friendly access to all
print decks, and simple maintenance.
“Since installing the machine, we
have already seen very clear benefits
to our business. With training from
the BOBST technical team, our
employees are working well with
the new machine. Our production
capacity has seen a significant
increase, and as a result, we're able
to accept more jobs and increase
our business sales. Furthermore,
we have also been able to attract
new customers because we can
meet new, more complex market
demands. The investment gives us
more stability and more strength as
we evolve to meet growing market
needs,” explains Al-Mashmarani.
Looking ahead to the future, Al-
Shamrani targets balanced growth
in line with the Saudi Vision 2030
programme, which aims to increase
the region’s economic, social, and
cultural diversity. The business sees
the advantage of the BOBST VISION
Cl being vital to unlocking this
growth.

With superior press design and qual-
ity, highly efficient drying capabili-
ties, and user-friendly operation, the
BOBST VISION (I flexographic press
offers unmatched reliability and
performance. Its innovative features
and advanced automation make it
an indispensable asset for compa-
nies like Al-Shamrani, enabling them
to meet shifting customer demands,
reduce waste, and enhance produc-
tivity in their operations.




Saudi’s MEPCO Okays Budget for New
Containerboard Plant

Jeddah-based Middle East Paper
Company (MEPCO) has announced
the start of a new phase of the con-
tainerboard paper plant project in
a statement published on the Saudi
Exchange (Tadawul) website.

The feasibility study for the fifth
paper line (PM5), with an an-
nual production capacity of 4,50,000
tonnes, has been completed. The
final budget for the project has
been approved for a total amount
of approximately 1.78 billion Saudi
riyals ($475 million), which includes
the land value and an internal rate of
return estimated at 14.5%.
Construction will start in the third-
quarter this year and is expected to
be completed by the fourth-quarter
of 2027, with commercial production
starting in the same quarter.

The project will be funded by
MEPCO's internal resources, by long-
term loans from local banks, and use

of funds resulting from the issuance
of shares to the Public Investment
Fund (PIF). In January 2024, PIF had
completed its investment deal in
MEPCO, acquiring a 23.08% stake
by way of a capital increase and
subscription to new shares.

In a separate statement to Tadawul,
MEPCO announced the signing of

a 36-month contract with German
technology company J.M. Voith SE
& Co. KG for manufacturing, supply-
ing, and supervising the installation
of the main machine for the project.
The contract value exceeds 62% of
the company’s total revenue, ac-
cording to the latest audited annual
financial statements.
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MEPCO announced the
signing of a 36-month
contract with German
technology company
J.M. Voith SE & Co. KG
for manufacturing,
supplying, and
supervising the
installation of the main
machine for the project
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Sparklo Leads UAE’s Recycling & Sustainable

Future

Dubai-based Sparklo, the global
leader in Al-driven cleantech solu-
tions, has achieved a significant mile-
stone in its mission to revolutionize
recycling and promote sustainabil-
ity in the UAE. Since its launch a little
over a year ago, Sparklo has installed
170 Sparklomat reverse vending
machines (RVMs) across the UAE, col-
laborating with leaders in different in-
dustries such as Accor, Carrefour, and
Dubai Municipality. Together, they
have collected an astounding 14.5
million plastic bottles and aluminum
cans, equivalent to saving more than
2,100 tonnes of CO2 emissions.

One of Sparklo’s notable partnerships
is with Dubai Municipality, aligning
with the city’s sustainability initiatives.
This collaboration reinforces Dubai’s
commitment to  environmental
responsibility, including efforts to re-
cycle 3 million plastic packaging items.
“We are thrilled to announce the re-
markable impact Sparklo has made
in the UAE since its launch,” says
Maxim Kaplevich, founder and CEO
of Sparklo. “Our results in the UAE tell
us that our approach is effective - by

motivating people to recycle with
our rewards programme, we address
the root cause of global plastic
pollution by changing people’s
lifestyles. When individuals start
collecting bottles for recycling and
exchanging rewards, they become
more conscious about waste
disposal, leading to a significant
reduction in plastic pollution. This
achievement wouldn't have been
possible without the collaboration
of our esteemed partners. Together,
we are proud of the results achieved,
underscoring our dedication to
supporting local sustainability initia-
tives and contributing to a cleaner,
greener future for the UAE.”

Since its launch, Sparklo has experi-
enced exponential growth, with over
1,10,000 users joining the Sparklo
app in the UAE alone, making it the
most popular sustainability app in
the region. Each day, Sparklo collects
more than 1,25,000 bottles and cans
for recycling, which is equivalent
to collecting 1.5 bottles per second
and almost 2% of all consumption
in the country, further solidifying its

position as a leading force in environ-
mental stewardship in the UAE.
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SGI Dubai 2024 Gears Up For Blockbuster Show

44

The success story of

the mega event is seen
by the introduction of
cutting-edge industries
with new and emerging
technologies such as
robotics, 3D printing,

and Al J )

Y] | ME Printer May-June 2024

S ]

The 27th edition of the annually-
held SGI Dubai, the largest inter-
national expo for the printing,
signage, and graphic imaging
industries in the MENA region, will
be held at the Dubai World Trade
Centre from 24 to 26 September,
2024. This year’s event is gearing
up to be an absolute blockbuster
that will set a benchmark for the
entire industry, promising an
even larger and more impactful
gathering of printing and signage
professionals.

SGI Dubai 2024 will feature a variety
of industries including its flagship
large-format printers, in addition to
digital display, labelling, textile print-
ing, paper and printing, precision
cutting engraving, multi-function
printers (MFPs), LED, screen printing,
spare parts and consumables, and
retail. The success story of the mega
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event is seen by the introduction of
cutting-edge industries with new
and emerging technologies such as
robotics, 3D printing, and artificial
intelligence (Al).

SGI Dubai 2024 will have a much
larger ‘Wall of Fame’ - one of the show
highlights - which pits exhibitors
against each other for some friendly
and creative competition. Another
crowd puller is ‘Masters of Wrap/,
where multiple exhibitors showcase
their products and solutions in the
form of live car wrapping demos.
With the industry shifting gears at a
healthy pace and the MENA region
emerging as a huge market, this
year's event provides greater oppor-
tunities for hundreds of regional and
global manufacturers and distribu-
tors in printing, signage, and graphic
imaging who will be presenting their
cutting-edge equipment and avant-
garde solutions. The 2023 edition
welcomed the créme de la créme of
global brands from China, India, Italy,
South Africa, South Korea, Turkey, the
UAE, and the US.

SGI Dubai provides a vibrant plat-
form for meeting and connecting
with industry leaders and decision
makers, meeting up existing clients,

identifying distributors and partners,
evaluating market trends, connect-
ing with investors, reaching out to
international markets, launching new
products, witnessing innovation and
live demos first-hand, gaining indus-
try insight through panel discussions,
and securing spot orders.

SGI Dubai’s role as a trading spec-
tacle remains unrivaled, attracting
sign-makers,  print  production
powerhouses, gift and promotion
leaders, media moguls, mall own-
ers, automotive and real-estate
visionaries, and stakeholders from
the hospitality and tourism sectors.
Additionally, the event has drawn 3D
printing industry leaders, architec-
tural pioneers, brand leaders, and
image architects, all contributing
to the vibrant tapestry of printing,
signage, and imaging domains.
“We've meticulously nurtured this
event over decades, and SGI Dubai
stands not just as a B2B exhibi-
tion but as a thriving innovation
ecosystem that interlinks brilliant
minds spanning diverse industries.
The printing and signage sector’s
demand is rebounding, pointing
towards growth — a trend we've
witnessed since inception,” says
Abdul Rahman Falaknaz, Chairman
of International Expo-Consults
(IEC), the Dubai-based organizers of
the show.

“As the show’s influence continues
to expand, the growing number of
visitors is a testament to the benefit
it offers all stakeholders involved.
The 2024 edition is gearing towards
becoming one of the largest in the
show’s history and is all set to rede-
fine the future of the printing and
signage sector, unlocking unprec-
edented opportunities for growth
and prosperity,” adds Falaknaz.

For latest updates on SGI Dubai
2024, visit
www.signmiddleeast.com
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Now with Komori Smart Color technology M*

In today's packaging printing industry, customers demand fast-paced production
of smaller batch sizes, often using special inks to achieve specific colors. In most
cases, the need for special inks can now be eliminated with the Komori technology:
Smart Color. With this extended palette, you'll be able to plan your production to
meet customer demands, while increasing uptime, profitability and reducing
your environmental impact. So choose Komori Smart Color, and unlock a world of
vibrant and sustainable possibilities.

Prestige Graphics Trading, official Komori distributor in the United Arab Emirates, Kuwait, Bahrain, Qatar, Oman.
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Changes in the Management Board of

Heidelberg
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Jiirgen Otto brings
decades of experience
in the sustainable
orientation of large
industrial companies,
complemented by
experience in the
field of turnaround
management in the

recent years
3
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Dr. Ludwin Monz will step down
fromhispositionasChairmanofthe
Management Board and the new
CEO as of 01.07.2024 is Jiirgen Otto

Expansion of the Management
Board with the addition of Dr. David
Schmedding. Jirgen Otto (59) will
become the new CEO of Heidelberg
on July 1, 2024. He succeeds Dr. Lud-
win Monz, who will resign from his
position as Chairman of the Manage-
ment Board at his own request and
in agreement with the Supervisory
Board. At the end of June 30, 2024,
Monz will step down from the Man-

agement Board of HEIDELBERG. The
Supervisory Board passed a resolu-
tion to this effect on April 19, 2024.

The Chairman of the Supervisory
Board, Dr. Martin Sonnenschein,
comments: “We very much regret
Dr. Ludwin Monz's decision to leave
HEIDELBERG. He has decisively
advanced our company strategically
and operationally and thus strength-
ened our foundation in a difficult
market environment. With Jlrgen
Otto, we are gaining a proven leader.
With his experience and network, we
will continue to consistently prepare
HEIDELBERG for the future, increase

profitability and further strengthen
our significant technological exper-
tise in the printing and packaging
industry and beyond.”

Dr. Ludwin Monz says: “l really
enjoyed working at HEIDELBERG. |
would like to thank the Supervisory
Board, the management team and
all employees of the company for
their good cooperation.”

Jirgen Otto brings decades of
experience in the sustainable orien-
tation of large industrial companies,
complemented by experience in the
field of turnaround management
in the recent years. Looking ahead
to his upcoming role, Jirgen Otto
comments: “HEIDELBERG is an icon
of German industry with product
quality and service expertise that is
appreciated worldwide. | am looking
forward to becoming part of HEI-
DELBERG and working together with
the management team around Tania
von der Goltz and David Schmed-
ding as well as all employees on a
successful future for the company.”
At its meeting on April 19, 2024, the
Supervisory Board of Heidelberger
Druckmaschinen AG also expanded
its Management Board. Dr. David
Schmedding (47), previously Head
of Sales, will join the Management
Board as a new member. As of
01.07.2024, the Management Board
will therefore consist of Jirgen Otto
as Chief Executive Officer, Tania von
der Goltz as Chief Financial Officer
and Dr. David Schmedding as Chief
Sales and Service Officer.
Commenting on the appointment
of Dr. David Schmedding, Dr. Martin
Sonnenschein said: “Due to his previ-
ous management positions in the
company, Dr. David Schmedding is an
accomplished HEIDELBERG resident.
With his appointment to the Man-
agement Board, we will place an even
stronger focus on convincing our cus-
tomers with innovative, high-quality
products and services and advancing
their performance in the future.”
Dr. David Schmedding adds: “I
would like to thank everyone for the
trust they have placed in me and
look forward to the task of helping
to shape HEIDELBERG as a member
of the Management Board on its
way forward and to further develop
it in the interests of our customers.”
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BOBSTUnveilsInnovations EnRoutetodrupa2024
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We have made great
progress with our
vision to shape the
future of the packaging
world based on the
pillars of connectivity,
digitalization,
automation, and
sustainability
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BOBST has announced its latest ad-
vancements across all industry seg-
ments - flexible packaging, labels,
folding carton, corrugated board,
and services - to help its customers to
thrive in the current and future pack-
aging environment. At drupa 2024,
visitors to the stage area will have the
opportunity to find out how BOBST is
bringing its vision to reality through a
live-show experience on a “concept
machine”. Through key solutions
along the end-to-end production
process, BOBST's industry storylines
will be featured.

“We have made great progress with
our vision to shape the future of the
packaging world based on the pil-
lars of connectivity, digitalization,
automation, and sustainability,”
says Jean-Pascal Bobst, CEO, BOBST
Group. “Now, with an extensive
portfolio of solutions that answer
our clients’ needs, we can tailor
our offering to them based on their
evolving requirements over the
years to come. Our latest solutions
announced today, embed machines
and software with the aim to in-
crease performance, complement-
ing our global offering beyond
machine operation, helping us all
to build towards a more connected
and sustainable future.”

Announcing new equipment and
increased productivity through
BOBST Connect

BOBST has announced the launch of
two major new features for BOBST
Connect, the company’s constantly
evolving, cloud-based digital plat-
form, which improves productivity.
Workflow with Job Recipe Manage-
ment (JRM) empowers customers
to seamlessly integrate BOBST ma-

chines in their production and
design workflows and benefit from
bi-directional job and recipe data
synchronization for fast set up and
increased productivity. The energy
monitoring feature allows customers
to measure their energy consumption
and costs in real time. By collecting
data across various jobs, settings, and
connected machines, and together
with our industry leading workflow
and automation partners, we help
our customers to drive efficiency
improvements and cost savings.

Reinforcing its credentials as a

strategic partner, the company has
also announced to develop BOBST
application management across the
fourindustries — a hands-on innova-
tive consulting service focusing on
workflow automation, colour and
process optimization, end-to-end
converting improvements, as well
as regulatory compliance — address-
ing the needs of converters and
brand owners.

Meanwhile, BOBST's commitment
to sustainability — both for its own
operations and helping its custom-
ers to achieve their sustainability
goals - is reflected across multiple
streams and in all the new solutions
announced today. The company
has stated that all new machines
purchased in 2024 will benefit
from at least between 10% and
20% efficiency and productivity
improvements, from reductions in
waste, substrate, and energy usage.
Below are the newly announced
highlights from each industry
sector. Several of these will be

officially launched at drupa
2024.
Flexible packaging

In the flexible packaging industry,

BOBST can help customers to inno-
vate for a sustainable future.

New machine with new elements
of digitalization and automation

smartGRAVURE revolutionizes the
gravure printing process with ele-
ments of automation and digitaliza-
tion. This innovation will help to
overcome the important set-up time
and tuning required with gravure
printing, which require high level
operator skills. With automated co-
lour management, digitalized set up
and controls, and connectivity with

BOBST Connect, smartGRAVURE will
increase productivity and output
consistency, reduce downtime and
complexity, and offer considerable
sustainability benefits.

The new BOBST Al-driven intelligent
Metallizing Assistant represents a
breakthrough in machine integrated
process expertise for vacuum metal-
lizing. BOBST intelligent Metallizing
Assistant supports the machine op-
erator by automating the deposition
process, resulting in more output and
consistency of the end product, and
ensuring that customers always have
the best operator on their machine.

New machine with new elements
of digitalization

EXPERTLAM 900 is a multi-technol-
ogy coater and laminator, which
is configurable in different forms,
making it highly flexible both as both
alaminator and a coater.

Labels

In the labels industry, BOBST can help
customers to simplify label production.
Closed loop workflow from PDF
to TWIN PDF: BOBST is taking con-
nectivity and digitalization to the



next level by providing new solutions
supporting closed-loop workflow
ecosystem from pdf to twin pdf to
boost productivity, ease of use, and
sustainability. The features will allow
label converters to accelerate job
preparation, with faster job comple-
tion less dependent on operator
skills, and with a more connected
production floor, thanks to a range
of new BOBST Connect and pre-press
features. More details will be an-
nounced at drupa 2024.

OneECG - advanced colour con-
sistency between flexo and digital:
BOBST has optimized its workflow
leveraging onekECG, enabling
digitalization of colour information to
reach the highest colour consistency

comes equipped with breakthrough
new functions such as the ACC-
UPLATEN - a new system that will
drastically reduce the patching effort
during setting and increased running
speed.

TooLink on folder-gluers: TooLink
brings converting into the digital
world. It is a platform that connects
machines and tooling and brings
together the entire converting
process to transform production
flexibility, job turnaround times, and
overall productivity. Soon available
on folder-gluers, TooLink will simplify
and shorten the changeover by auto-
mating recipe management. In addi-
tion, it will check the quality of tools
and ensure the quality of production.

between digital and flexo. Custom-
ers can easily allocate orders to the
most suitable technology, optimizing
machine utilization and profitability
while reducing waste and increasing
overall output.

oneBarrier / FibreCycle on UV in-line
flexo presses: Following the success
of the oneBARRIER sustainable solu-
tions developed by BOBST together
with industry leading partners and
first introduced on BOBST wide-web
machines, converters with UV-based
inline flexo machines can now expe-
rience all the benefits of oneBarrier
substrates — dedicated to the produc-
tion of high-barrier and recyclable
applications — on narrow-mid-web
solutions.

Folding carton
In the folding carton industry, BOBST
is empowering zero fault packaging.

New machine with new elements
of digitalization

EXPERTCUT 106 PER: New generation
die-cutter, which increases perfor-
mance up to 20% with increased
throughput and positive sustain-
ability impact. The EXPERTCUT 106

Corrugated board

In the corrugated board industry,
BOBST can help customers to boost
end-to-end efficiency.

Robotic solutions: An important mile-
stone in bringing our vision to reality,
BOBST now offers a wide range of
robotic solutions for both loading
and palletizing, which will allow con-
figuration of complete and seamless
production lines for our customers.

New machine

FFG (flexo folder gluer) portfolio
expansion — machines with what
matters for RSC (regular slotted car-
ton) converting: Printing (1/2 colours)
and die-cutting with flexibility in
production, robust design, and short
set-up time with top printer. Through
this expansion, BOBST will offer an
additional solution for large-size
applications through a new BOBST
JUMBO solution, a large format flexo
folder gluer, enabling the production
of large-size, high-strength boxes,
including stitching and taping.

New machine with new elements
of digitalization and automation
MASTERFLEX HD+: New generation

of the reference flexo printer, for
unmatched productivity and high-
est quality. By incorporating a new
feeder, upstream pre-feeder, and
stacker outlet, the MASTERFLEX HD+
achieves a staggering throughput of
15,000 sheets per hour, covering an
impressive area of 53 million square
meters per year. This enhancement
results in a remarkable 8% boost in
productivity.

Services and Performance

BOBST offers a wide range of services
and digital solutions to power perfor-
mance with expertise and digitaliza-
tion. New additions include:

The new, updated BOBST Connect:
Providing digital solutions to prepare,

produce, react to, maintain, and
optimize the production workflow of
a job. BOBST Connect is a one-stop
shop for increasing productivity
capability at every stage.

Extended capacity of the EMEA
Logistics Hub: Our Genk facility gives
us the ability to serve our customers
with speed and efficiency. We are
extending its capacity by more than
60% this year to increase customer
reach, increase service quality, while
ensuring that our site meets the high-
est sustainability certifications.
Remote Assistance with TeamViewer:
Our Remote Assistance service, which
includes video with augmented real-
ity support using TeamViewer, allows
fast, high-priority remote resolution
of electrical and mechanical prob-
lems, and reduced downtime. The
feature now includes live caption and
chat translation.

Operational Excellence  Program:
Through our Operational Excellence
program, customers get support to
drive continuous improvements with
our combined data analysis, process
expertise and proven consultancy.

At drupa 2024, attendees can follow
a personalized walkthrough of the
comprehensive  and integrated
solutions for the packaging industry,
including applications, services and
software.

BOBST is at Stand B30-1, Hall 10.

Q4

At drupa 2024,
attendees can follow

a personalized
walkthrough of the
comprehensive and
integrated solutions for
the packaging industry,
including applications,
services and software
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Canon Demonstrates ‘The Power to Move’ at

drupa 2024

44

Canon will demonstrate
how its powerful
combination of
technology innovations,
expert teams, excellent
support services, and
dynamic collaboration
empowers print service
providers (PSPs)

to transform their

businesses
9
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Imaging solutions giant Canon will be
participating under the theme ‘The
Power to Move' at drupa 2024 (28 May
- 7 June, 2024). This was announced
at the opening day of the ongoing
pre-drupa 2024 International Media
Conference (25-27 March, 2024).
Canon will demonstrate how its
powerful combination of technology
innovations, expert teams, excellent
support services, and dynamic col-
laboration empowers print service
providers (PSPs) to transform their
businesses. The full portfolio of Can-
on production print technologies will
be showcased, including sheetfed
inkjet and toner presses, high-speed
continuous inkjet production lines,
flatbed and roll-to-roll wide format
printers, and digital label printers.

Simulating real-world operations,
end-to-end production solutions
will combine Canon workflow

productivity solutions, print media
and presses with the pre- and post-
processing equipment of more than
ten technology partners. Through
customer success stories, innovative
applications and inventive business
models, visitors will see the many
creative and commercial possibilities
of digital print-on-demand.

At the centre of the 4,600 sgqm Canon
exhibition and hosted hospital-
ity space will be ‘The Core’, offering
visitors an immersive, multi-sensory
exploration of print’s emotional im-
pact and how imaging experiences
can enrich lives and businesses. ‘The
Core’ invites attendees to get to
know Canon from a less familiar
perspective and to experience how
print has the power to move.
Fanning out from The Core, Canon'’s
technologies will be arranged by
industry segments, including com-
mercial print, publishing (including

books), promotional communica-
tions (including direct mail and retail),
labels and packaging, interior décor,
as well as Inhouse and CAD printing.
Across the stand, production solu-
tions will deliver a diverse range of
live applications reflecting the work
mix of customers in these segments.
Whether visitors are interested in
inkjet or toner, colour or mono, small
or wide format, Canon experts will be
on hand to guide print businesses of
all types and sizes to the best digital

print technology, workflow and print
media choices for them - taking into
account their operations, production

volumes, customer and
growth aspirations.

A first at drupa, Canon will demon-
strate its commitment to become
a significant, trusted partner to the
label and packaging markets, dem-
onstrating live production of various
label, corrugated, and folding carton

applications.

profiles,

The ‘Printworks’ area of the stand
is about ‘People, Planet and What's
Possible’. Visitors will gain inspiration
from exploring the various strategies
Canon customers have adopted
for successful sustainable growth
and how Canon has successfully
partnered with them to implement
effective solutions. This area also
visualises  Canon’s  collaboration
activities in the market to drive in-
novation and make a positive impact
in the industry. ‘Printworks’ is also
the designated area to connect with
Canon business development, ap-
plications, and operations experts.
There, visitors will be able to explore
how to accelerate their growth by
accessing advice on everything from
improving production  efficiency,
colour management and quality
control to media selection, pre- and
post-installation service and support
models, and sustainability.

The importance Canon places on
sustainability will also be reflected
in every aspect of the stand, from
individual product characteristics to
the stand design and the choice of
applications printed, many of which
have a specific purpose with visitor or
community projects. Environmental
data relating to all solutions and
substrates on the stand will be clearly
displayed.

Technology innovations

Visitors to drupa will be the first in Eu-
rope to see a range of significant in-
novations from Canon for Production
Print, including the first live preview
outside Japan of the new Label-
Stream LS2000 water-based digital
label press, slated for 2025 availabil-
ity; the European debut of the new
varioPRINT iX1700 sheetfed inkjet
press, which will become available
in 2025; latest additions to the Canon



ProStream and ColorStream ranges of
high-speed, web-fed inkjet printers,
including the ProStream 2000 series
and the ColorStream 8200; the new
Arizona 2300 FLXflow flatbed wide

format printer with PRISMAelevate
XL; the new imagePROGRAF PRO
series for photo and fine art printing;
and the new imagePROGRAF GP se-

automation features to simplify rou-
tine tasks and enable them to focus
on adding value.

Rounding out the exhibits on stand
will be Canon imagePRESS V series

colour printers, the varioPRINT TITAN
and QUARTZ series monochrome
printers, as well as the Colorado M se-
ries and UVgel Print Factory together
with Canon large format technical
documentation systems - all driven
by the comprehensive PRISMA suite
of production workflow solutions.

“In the eight years since the last
drupa exhibition, Canon has had the
opportunity to successfully work with
a vast array of print service providers
and has established itself as the
leader in overall production inkjet,
attaining leading positions in the
web-fed, sheetfed, and wide format

ries for impactful poster production.
These innovations comprise both
continuous enhancementstoCanon’s
existing portfolio as well as disrup-
tive new products, demonstrating
Canon’s sustained R&D investment
and unwavering commitment to the
printing industry.

With the knowledge that print busi-
nesses are seeking substantial gains
in productivity, versatility, and op-
erational efficiency, with maximum
uptime and minimal waste, Canon
is giving customers more printing
firepower, expanding their applica-
tion range, and integrating intelligent

segments we serve. At drupa 2024,
we're excited to share the fruits of our
continuous investment in technol-
ogy and business innovation with a
global audience, and to present our

most extensive portfolio yet of pow-
erful digital production print, label,
and packaging technologies - ready
to support our customers’ growth
and diversification ambitions. We'll
also highlight the many collaborative
partnerships that help us to innovate,
to grow digital print adoption, and to
inspire meaningful changes towards
a more sustainable future,” com-
ments Jennifer Kolloczek, Senior Di-
rector, Marketing, Digital Production
Printing & Solutions at Canon EMEA.

“Visitors will see compelling exam-
ples of print’s power to move audi-
ences, and clear evidence of Canon'’s
ability to drive growth, evolution and
positive progress — not just for our
customers, but for their whole value
chains and the broader print sector.
As a complete imaging company,
Canon is a strong and healthy partner
for our customers and distribution
channels, with a clear commitment
to commercial and industrial print
as strategic growth drivers, and with
the aim to establish and maintain
long-term, flourishing partnerships
with our customers. We are looking
forward to welcoming all visitors to
our stand in hall 8a,” adds Kolloczek.

Canon s at Stand
B41-1to B41-8, Hall 8a

44

Visitors will see
compelling examples of
print’s power to move
audiences, and clear
evidence of Canon’s
ability to drive growth,
evolution and positive

progress
3
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drupa touchpoint sustainability: Paper & Print

Goes Holistic

44

As a central forum

at drupa 2024, the
new touchpoint
sustainability will, for
the first time, focus
on the holistic role of
the print and paper
industry within the
global sustainable
transformation

3
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drupa
touchpoint

sustainability

Forum for sustainability

As a central forum at drupa 2024,
the new touchpoint sustainability
will, for the first time, focus on the
holistic role of the print and paper
industry within the global sustain-
able transformation. The industry
has made major achievements,
which is however often overlooked.
Around 30 exhibitors will present
pioneering best practice examples
from all areas of the value chain,
sometimes  featuring  several
exhibits. In doing so, they provide
both an overview of the status quo
as well as attractive perspectives
for the future. The more than 400
m? booth, which opens up as a
dialogue platform and a showroom
atthe same time, will be hosted and
designed by the German industrial
association VDMA Printing and Pa-
per Technology.

Print and paper are essential com-
ponents of our modern world, with
many sophisticated technologies
from mechanical engineering and
plant construction being part of
their production process. And it
is these which also guarantee the
quality and safety of processes
during production and their sustain-
ability. Digitalisation and artificial
intelligence are key factors, not only
with regard to the transformation
process of the industry, but also for
scaling effects. This makes them
especially relevant for central goals
like increased energy efficiency and
improved waste avoidance.

Describing the importance of the
trade fair and the touchpoint sus-
tainability forum, Dr. Andreas PleR3ke,
VDMA board spokesman, chairman
of the drupa committee, and CEO
of Koenig & Bauer, says, “drupa is
the industry’s globally leading trade
fair. As a platform for the exchange
of ideas, discussions, and transfer

of knowledge, it is the place to find
out how sustainability, digitalization,
and technological innovations will
affect the future of the print and pa-
per industry. Forums that are open
to several exhibitors, like touchpoint
sustainability, are very special points
of attraction.” The special forum will
have very different stakeholders
such as manufacturers, scientists,
and brand owners demonstrating
together on how transformation can
succeed across the industry by the
use of technology that is ready for
the future. Industry giants including
Epson, Heidelberger Druckmas-
chinen, HP, Koenig & Bauer, Kurz,
Mller Martini, and Voith, besides
highly specialised startups will be
participating in the forum.
touchpoint  sustainability  offers
young talents seeking passionate
and forward-looking employers a
valuable insight into the industry -
which is investing on a large scale
in order to become “enablers” and
support customers in managing
their challenges and unlocking new
market potentials.

“With touchpoint sustainability, we
are dealing with a significant topic
for the entire print and paper indus-
try. This is where VDMA, its mem-
bers, and major players in the sector
demonstrate their great dedication
to possible solutions for the numer-
ous challenges. The concept to have
students as partners for talks and
discussions at the booth is intended
to make young people more inter-
ested in our industry,” says Thomas
Schiemann, member of the board of
management, VDMA.

A discussion forum for new solu-
tions

The exhibition area of touchpoint
sustainability is divided into dif-
ferent areas of the added value
chain — raw materials, production,
usage, and recycling. The focus is
on related issues such as reduc-
ing the consumption of energy
and resources during production,
minimizing the use of material and
printing inks, recycling of all types
of inks, and accomplishing finishing
processes in a way that is gentle to
the environment. Comprehensible
solutions to all these will feature a

large number of use cases. Some of
the topics in the spotlight, including
climate neutrality, circular economy,
and sustainable printing using in-
novative solutions, promise novel
business models that will shape the
future of the global paper, print, and
packaging industry.

Expert speakers from diverse
sectors

Apart from a plethora of best prac-
tices covering a broad spectrum
of themes, visitors can expect a
comprehensive stage programme
featuring expert speakers from
diversified sectors including govern-
ment officials, scientists, business
management professionals, product
developers, and industry stalwarts.
Over 100 topics will be addressed at
touchpoint sustainability in varied
formats like keynotes, lectures, and
panel discussions. Offstage interac-
tive Q&A sessions with experts on
sustainability and co-exhibitors
on their product displays are the
forum’s other highlights.

drupa touchpoint sustainability is
at Hall 14/Booth D60.
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HEIDELBERG to Address Print Industry
Challenges at drupa 2024

9

HEIDELBERG has been
an industry pioneer in
the digitalization of
printing for 20 years.
Our main goal is to
optimize our customers’
entire value chain

Jd

The printing sector is facing a
combination of three challenges
- ever-increasing cost pressures,
a shortage of skilled workers,
and growing sustainability re-
quirements. In response to these
megatrends, Heidelberger
Druckmaschinen AG (HEIDEL-
BERG) will be presenting numer-
ous innovations under the motto
“Unfold Your Potential” at this
year’s drupa trade show.

The focus will be on customers
and the need for their print
shops to optimize the develop-
ment and leveraging of business
potential using state-of-the-art
technologies  and services.
Thanks to the innovations being
unveiled at drupa, such as the
new-generation Speedmaster XL

LI [T I|':=|.
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How can printing businesses
make their production more ef-
ficient?

Increasing cost pressures are forc-
ing print shops to make ongoing
investments in maintaining their

maximum printing speed of 600
metres per minute. Compared
with the previous generation, its
machine concept dramatically
reduces the total cost of owner-
ship in industrial packaging
production.
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106, HEIDELBERG can support its
customers with a holistic concept
that delivers up to 20% higher
productivity than the previous
solutions.

“HEIDELBERG has been an indus-
try pioneer in the digitalization
of printing for 20 years. Our main
goal is to optimize our customers’
entire value chain,” says HEIDEL-
BERG CEO Dr. Ludwin Monz. “To
this end, we have almost fully
digitalized and integrated print
shop processes, and our solutions
at drupa offer our commercial and
packaging printing customers
maximum efficiency in industrial
print production,” he adds.

Some of the key topics that will
be touched upon are given below
in brief:

competitiveness — i.e. in higher
productivity, enhanced efficiency,
and new areas of business. HEI-
DELBERG understands the value
drivers of customers in the com-
mercial and packaging printing
industry. Innovations such as the
new Peak Performance generation
of the Speedmaster XL 106, with its
higher print speed of up to 21,000
sheets per hour, Al-supported
assistance systems, and enhanced
Push to Stop functions, are making
industrial offset printing even more
competitive.

Another innovation that will be
exhibited is the Boardmaster that
is setting new productivity stan-
dards in the packaging printing
industry. The new Boardmaster
is a flexographic web printing
system that boasts machine
availability of up to 90% and a

How can print shops respond to
the shortage of skilled workers?

The shortage of labour and skilled
workers is becoming more and
more acute in the printing industry,
too. With this in mind, HEIDELBERG
is offering customers solutions
for automating products and
processes, including training for
print shop staff. Fully automated
Plate to Unit plate logistics on the
Speedmaster XL 106 and the new P-
Stacker robotics solutions for post-
press operations are two examples
of this in commercial printing. The
new-generation Speedmaster XL
106 also supports cluster produc-
tion, whereby a single operator
controls an entire machine park. In
the future, HEIDELBERG will make
autonomous  printing  possible
for standardized applications in
packaging printing. The company
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will also help operators with more
complex print jobs by providing
navigated user guidance.

How can the printing sector
produce sustainably and yet
economically?

e

roate
ubure

speed will help customers further
lower their energy consumption
per sheet. What's more, the use of
artificial intelligence and new as-
sistance systems will also result in
paper being saved by reducing the
amount of paper waste.

UNFOLD

YOUR
POTENTIAL

drupa 2024 - “Unfold Your Poten-
tial” in Diisseldorf and Wiesloch-
Walldorf

HEIDELBERG will be demonstrat-
ing in two different locations
how printing businesses can
boost their capacity. In Hall 1 in
Disseldorf, the company will be
exhibiting a highly automated
end-to-end packaging workflow
for the diverse requirements as-
sociated with industrial packaging
production. Its focus will be on
how to become more competitive
when faced with cost pressures
and changing conditions. Also in
Hall 1, commercial and publishing
printers will find a workflow that
benefit from end-to-end con-
nectivity thanks to Prinect. In the
Experience Center, HEIDELBERG
will be showcasing the wide range

44

Sustainability in print
production is one of
the biggest trends
worldwide and, at the
same time, a major
challenge for the sector
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Sustainability in print production
is one of the biggest trends world-
wide and, at the same time, a major
challenge for the sector. Modern
print shops are aiming to become
even more sustainable by reduc-
ing their consumption of energy
and resources. Print products are
also changing, though, moving
away from plastic and toward
more paper. HEIDELBERG offers
sustainable print solutions, helping
its customers to make savings on
energy and raw materials. If you
compare a Speedmaster from 1990
with the current version, the energy
consumption per 1,000 sheets has
been reduced by up to 40%. At this
year's drupa, HEIDELBERG will be
presenting its latest generation of
presses, which have a maximum
speed of up to 21,000 sheets per
hour. This increased production

How is the printing industry ben-
efiting from digitalization?
Digitalization in the printing
industry enables end-to-end inte-
gration of the production process
- from receiving the digital cus-
tomer order, preparing the print
data, planning and carrying out
the print job, and passing on the
print product to postpress, all the
way through to delivery and bill-
ing. In this context, HEIDELBERG
will be exhibiting end-to-end
autonomous printing for com-
mercial and packaging customers
at drupa.

With its new customer portal,
the company is taking digitaliza-
tion to the next level and further
expanding press management,
including aspects such as capac-
ity utilization, maintenance, and
upkeep.

of services that extend beyond
press technology as such, with
Al-based analysis tools, intelligent
assistance systems, online ser-
vices, and sustainable production
solutions all on show.

At the HEIDELBERG site in Wies-
loch-Walldorf, the focus will be
on business potential right across
the HEIDELBERG portfolio. Here,
the company will be exhibiting its
entire product range, including
presses and software solutions
for all market segments - from
commercial and packaging to
label printing, from sheetfed
offset and digital to flexo print-
ing, and from products for small
companies to fully automated
production lines.

HEIDELBERG is at
Stand C30-5, Hall 1.
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Digitalization in the
printing industry
enables end-to-end
integration of the
production process
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Highcon to Show New Digital Die Cutting
Solutions at drupa 2024

44

Highcon has announced
a new portfolio line-up
ahead of drupa 2024,
addressing the fastest-
growing segments of
paperboard packaging

P
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At the ongoing pre-drupa Inter-
national Media Conference (25-27
March, 2024), digital converting
machine developer Highcon has
announced a new portfolio line-up
ahead of drupa 2024, addressing

the fastest-growing segments
of paperboard packaging. Re-
sponding to a global market with
continuously growing demand for
smaller production batch sizes,
faster delivery, increased sustain-
ability, and enhanced customer
experience, the company’s new
portfolio accelerates Highcon's
strategy of mainstreaming digital
die cutting by focusing on pro-
ductivity, efficiency and quality.
The new portfolio line-up includes
the Highcon Beam 3 (for folding
cartons) with optional new Beam
Writer for offline writing of DART
foils — which will allow customers to
produce around 50% more per shift
than with Beam 2 - while delivering
higher and more consistent quality.
For corrugated packaging and
display, the Vulcan 1, a revolution-
ary next-generation system with
1.4 x 1.7 (55" x 66") sheet size, still
under development, will enable
the full benefits of digital die cut-
ting to mainstream corrugated
production. Another option is an
upgrade to the Highcon Beam 2C
that delivers up to 50% enhanced
productivity when paired with the
optional Beam Writer and facilitates
the expansion of Highcon's foot-
print in the short- and medium-run
corrugated market - especially for
POS and web-to-pack.

New Highcon Beam 3
The new Highcon Beam 3 has

been developed to respond to
the feedback of both customers
and prospects over recent years.
It is packed with innovations and
enhancements that will allow cus-
tomers to be more productive and
address a broader range of applica-
tions. A converter will be able to run
10 jobs with an average run length
of 1,000 sheets every shift. This will
typically drive an ROI for customers
of less than two years in a two shift
operation.

Prior to the first Beam 3 shipping
to drupa 2024, Highcon will be
performing a field upgrade to an
existing Beam 2 system at Euro-
graphic Group in Poland. “We're
excited to be the first customer to
receive the Productivity & Quality
Boost Package that will bring Beam
3 performance to our system,”
says Bartosz Nowakowski, Country
Manager, Eurographic Group. “The
surge in production per shift is
poised to make a significant impact
on our operations.”

New Highcon Beam Writer

The new Highcon Beam Writer,
compatible with all Highcon Beam
systems already installed, enables
customers to create creasing
rules using Highcon's proprietary
DART system and 5th Generation
Consumables offline. For every 100
jobs per month, Beam Writer can
free up more than 16 hours of Beam
capacity, or two full shifts, improv-
ing productivity and increasing
capacity.

“I've always believed that there is
a place for an offline DART writing
system” says Charles Linney, Direc-
tor at Linney, UK. “Although the
current inline system works very
well, the offline Beam Writer could
save us 10 minutes per job, which
equates to over 50 hours a month.”

New Highcon Vulcan

The new Highcon Vulcan will enter
mainstream corrugated production
and address a painful gap in current
solutions. It has a maximum sheet




Highcon

D2

Direct To Pack

size of 1.4 x 1.7 meters (55" x 66")
and supports boards up to 5mm,
including microflute, B-, C-, and
EB-flutes. Like all Highcon systems,
Vulcan will combine true physical
creasing with laser cutting, and will
have a maximum throughput of
3,000 full-size sheets per hour (up
107,000 sqm/hr or 75,000 sqft/hr). It
will have a job changeover time of
5-10 minutes.

“Highcon’s Vulcan will find a very
broad footprint across the cor-
rugated industry, complementing
analog die cutting and solving
the intractable problems of fast
reaction, small orders and eliminat-
ing MOQs,” says Richard Brown,
President and Co-Owner of The
BoxMaker, USA.

As product development started,
four  “Foundation  Customers”
including Thimm (Germany), The
BoxMaker (USA), UDS (Poland), and
Grupak (Mexico), placed deposits
on Vulcan systems in 2022. In 2023,
Germany'’s Schumacher Packaging
joined the Foundation Customer
program and signed an MoU to
purchase 5-10 units of Vulcan from
Highcon before 2030.

“Schumacher Packaging is an inno-
vation leader and digital visionary,”
says CEO Bjoern Schumacher. “We
are very pleased with our Highcon
Beam 2C, but Vulcan is the system
that can start the inevitable digi-
talization of corrugated finishing.
Seeing is believing, and the demon-
stration of the prototype that | saw
in Israel last June, convinced me
that Vulcan will be game-changing
for us.”

During the tough economic envi-
ronment of 2023, Highcon slowed
down the Vulcan development

with the intention to resume the
programme fully before the end of
2024. During 2026, the first Vulcan
unit is targeted to ship for Alpha
testing at a customer site.

Highcon is offering thought-leading
customers the option to secure a
finite number of early delivery slots.
These slots will only be converted
into binding orders following a suc-
cessful production demo.

Upgraded Highcon Beam 2C
Based on a running speed that is
~15% faster, the upgraded Highcon
Beam 2C offers higher productiv-
ity for corrugated customers with
faster sheet throughput. When
used in conjunction with the new
optional Beam Writer, it will offer
corrugated customers approxi-
mately 50% higher productivity per
shift for typical customer job bas-
kets. It also includes the Digital die
cutting Workflow Package (DWP)
for smoother, more effective and
automated integration into a site’s
production workflow.
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At drupa, Highcon's booth will
showcase its customers and their
work as well as Highcon's new
solution portfolio, together with
samples from the breakthrough
Vulcan prototype.

“In this challenging environment,
Highcon's customers are success-
fully using ‘the right tool for the
right job’ to optimize their plant
productivity, overcome capacity
limitations, improve agility, cost-
effectiveness and efficiency and
better serve their customers - all
while maximizing their return on
investment,” says Shlomo Nimrodi,
CEO at Highcon. “Inspired by our
amazing customers, their feedback
and how they're using our solu-
tions today - as well as inputs that
we've received over several years
- Highcon will be demonstrating
how digital die cutting is becoming
mainstream. The time to die cut
digitally has arrived.”

Highcon is at Stand B24, Hall 9.
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At drupa, Highcon’s
booth will showcase
its customers and

their work as well as
Highcon’s new solution
portfolio, together
with samples from the
breakthrough Vulcan

prototype
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HP to Usher In New Digital & Intelligent
Solutions at drupa 2024

44

HP is defining the

industry approach to

automation through Al
and robotics, launching
a comprehensive print
production automation

ecosystem
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HP Inc. has ushered in a new era
for digital printing with the latest
lineup of HP digital printing presses
and intelligent solutions designed
to address today’s production
challenges in the commercial
printing and labels and packaging
industries.

Printing businesses face challenges
such as inflation, labour shortages,
material scarcity, and environmen-
tal concerns. To sustainably grow
their business, offset players need
to access new growth opportunities

by embracing digital printing and
an intelligent production floor.

“We're committed to unlocking
profitable and sustainable growth

for our customers,” says Haim
Levit, SVP and Division President,
HP Industrial Print Organization.
“Our LEP, LEPx, and inkjet tech-
nologies have improved in terms
of quality, versatility, productivity,
sustainability, and economics and
our commitment and significant
investment into continuous innova-
tion has enabled over 8,000 printers
and converters to expand their
businesses and grow sustainably.

HP has been a digital transforma-
tion leader for more than 30 years,
and our digital printing technology
has established the gold standard
in commercial print and labels and
packaging production.”

Addressing High-Volume Pro-
duction Challenges

Today's printing businesses are
navigating increasing production
challenges. Supply chain disrup-
tion, energy supply concerns, and
worsening sector labour shortages
reinforce the need for greater effi-
ciency, speed, and reliability across
the production floor.

The latest HP Indigo 120K Digital
Press sets a new standard for high-
volume production and automa-
tion, while enabling printers to
move jobs from analogue to digital
more intuitively and economi-
cally to meet demanding customer
needs. Optimizing production
floors by combining analogue and
digital technologies, the HP Indigo
120K reduces human touchpoints
and enables multi-press opera-
tion by a single operator. The new
press delivers offset-matching
image quality, flexible job routing
between offset and digital, and an
ECO mode option that reduces the
press’s carbon footprint by 11%,
supporting sustainability goals.

Unlocking Profitable Growth

The next-generation of the best-
selling B2 sheet-fed digital press,
the launch of the HP Indigo 18K
Digital Press takes versatility, ef-
ficiency, and user-friendliness to
new heights. As the commercial
printing sector tackles significant
competitive transformation, the
need for presses and solutions that
help printers enrich their offering
and sustainably grow their business
is critical.

The new HP Indigo 18K Digital Press
handles the widest range of print
applications ever produced with
a single B2 digital press, accom-
modating diverse substrates and
job types seamlessly. Advanced Al
features like auto recovery and pro-
active alerts enhance productivity
and simplify the entire production
process, achieving up to 80% press

availability within a single shift.
Aligning with HP’s sustainability
commitment, the Indigo 18K sup-
ports Enhanced Productivity Mode
(EPM), delivering 24% energy sav-
ings per sheet.

Innovating for Restricted Digital
Security Printing

HP introduces the groundbreaking
HP Indigo 7K Secure Digital Press,
revolutionizing restricted digital
security printing by executing se-
curity-focused print jobs in a single
pass. Collaborating with Jura JSP,
this cutting-edge sheet-fed press
enables workflows tailor-made for
security production lines, so cus-
tomers can diversify their offerings,
cater to a comprehensive range of
security needs, and acquire new
customers to grow their business.
“As the printing industry embraces
automation and digitalization, HP
Indigo empowers customers with
unprecedented levels of productiv-
ity, efficiency, versatility, quality,
and cost-effectiveness,” says Noam
Zilbershtain, Vice President and
General Manager, HP Indigo and
Scitex. “Our portfolio defines the in-
dustry standard for automation and
sustainability, reflecting HP's vision
for the print production floor.”
“We're also excited to announce the
immediate roll out of the general
commercial availability of the HP
Indigo V12 Digital Press, the fastest
narrow web digital press on the
market and first press to utilize
new innovative LEPx technology.
Commercial availability comes after
successful beta site installations in-
cluding Brook + Whittle, a leader in
sustainable packaging and digital
printing in the US,” adds Zilber-
shtain.

Paving the Way for Success with
Intelligent Factory Floors

HP is defining the industry ap-
proach to automation through
Al and robotics, launching a
comprehensive print production
automation ecosystem. Based on
internal studies, customers who
leverage automated processes
achieve 51% higher volume and
80% more jobs per press compared
to less automated customers. These
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customers also grow at an average
of 27% year-over-year which is
higher than the industry average.
HP’s holistic approach combines
effective presses with intelligent
features from job submission to
delivery.

Specific efficiency innovations
include:

PrintOS Production Beat Support
for analogue printing and finishing
equipment, which enables custom-
ers to monitor their entire produc-
tion floor, not only HP presses,
capturing data in real time from
analogue equipment and digitaliz-
ing the entire production.

HP Indigo PQ Maestro offers an
intelligent start-of-day wizard that
optimizes press performance.

Preflight is an Al-based decision-
making tool that automatically pre-
dicts the suitability of the best-fit
print mode by learning preferences
of customers.

AAA 2.0 (Auto Alert Agent) ad-
vanced, a machine-learning algo-
rithm that increases print produc-
tivity with zero human intervention.

“By using AAA 2.0 we experience a
significant reduction in production
time, saving one hour for every
80,000 impressions. This not only
enhances our operational effi-
ciency, but also drastically reduces
customer complaints and returns
by 5-7%,” highlights Andreas
Organzidis, Head of Color Digital
Printing, Elanders.

As the industry moves towards a
more productive production floor,
HP introduces Autonomous Mobile
Robots (AMRs) in collaboration with
MoviGo Robotics to automate me-
dia transfer, saving up to two hours
per day, per press.

Developed in collaboration with
printers and converters, HP has also
announced the launch of the HP

Sustainability Amplifier programme
enabling printers and converters
to accelerate their sustainability
agenda and offer more sustainable
prints. The programme, in col-
laboration with HP’s Sustainable
Impact Strategy, aligns with HP’s
commitment to renewable energy
and reducing CO2 emissions.

Driving Continuous Innovation in
Inkjet

An industry pioneer in inkjet tech-
nology for 40 years, HP PageWide
Web Presses use HP’s proprietary
thermal inkjet technology to deliver
offset class quality and productivity
with the benefits of digital printing.
“Since our first HP inkjet web press
in 2009, HP customers have printed
more than one trillion pages on
PageWide. Along the way, we've
invested in innovation to protect
our customers’ investments and
help them grow sustainably. We're
introducing the new HP PageWide
Plus Package, to enhance produc-
tivity, automation, and economics,”
explains Annette Friskopp, General
Manager, PageWide Industrial Print-
ing Global Business Unit at HP Inc.

Enhancements to HP PageWide
Plus Package unveiled

« Performance Economy Color (EC)
Mode: Delivering print quality
customers require for faster turn-
around with less colour ink and a
60% increase in productivity up to
800 fpm (244 mpm)0.

+ General availability of Smart Work-
cell Controller: Offering significant
advancements in intelligent auto-
mation and productivity improve-
ments of up to a factor of 15x.

« Press Colour Profiling: Automation
transforms colour profiling into a
less than 5 minutes job, a tenth of
what it normally takes12.

HP also announced two new ad-
ditional capabilities expanding
the versatility of the HP Page-
Wide Advantage 2200 web inkjet

press:

+Heavier Media Expansion: Enabling
printers to use thicker substrates al-
lowing them to capture more high
value jobs up to 320 gsm/18pt.

« Magnetic Ink Character Recogni-

tion (MICR) for Transactional Print
Systems: Enabling printers to cap-
ture more speciality jobs and grow
their business.

At drupa 2024 HP members of the
global print community will be able
to see firsthand eight automated
production lines equipped with
the latest innovation across HP
Industrial, involving over 25 partner
companies and incorporating more
than 20 unique automation solu-
tions.

HP is at Stand A01-1, Hall 17.
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Komori Previews drupa Exhibition at Utrecht

Open House

KOMORI
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The event, attended by
around 300 industry
professionals, half of
whom represented
printing companies,
offered a glimpse into
the future of printing

technology ) J
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During a recent open house event
at its Graphic Centre - Europe in
Utrecht, Komori unveiled excit-
ing plans for its participation in
the upcoming drupa trade show,
scheduled from May 28 to June 7
at Messe Dusseldorf, Germany. The
event, attended by around 300 in-
dustry professionals, half of whom
represented printing companies,
offered a glimpse into the future of
printing technology.

The day was packed with informa-
tive presentations and dynamic
live demonstrations, addressing
both commercial and packaging
printing needs. In the packaging
sector, Komori highlighted its

premier GLX-740 model, featuring

a high-end, seven-color double
coater setup and demonstrations of
its innovative smart color technol-
ogy, also known as expanded color
gamut. The technology showcased
its capability by successfully print-
ing multiple jobs that included
several Pantone colors using just
seven process colors, achieving ex-
ceptional quality and color stability.

For commercial printing, the spot-
light was on the GL-837P, an eight-
color perfecting press designed
for fully automated, printing. This
model utilizes Komori's Autopilot
technology, marking it as one of
the most efficient presses for short
runs, and the most optimized for
web to print operations.

The open house also served as a
platform to introduce the new gen-
eration of Komori offset presses, the
EX series, under the theme “Ecologi-
cal Transformation”. These presses

are designed to be more efficient,
consume less power, and generate
less waste, embodying Komori's
commitment to sustainability.

Moez Jebali, Regional Sales Di-
rector at Komori

Moez Jebali, Regional Sales Director
at Komori, emphasized the impor-
tance of the event in showcasing
Komori’s cutting-edge technolo-
gies that enhance the efficiency,
sustainability, and profitability of
printing operations. “Many print-
ing companies are keen on these
solutions, and the open house
demonstrations vividly displayed
how Komori is leading the way,”
Jebali noted.

Komori also announced that it
would exhibit at Drupa sister offset
presses, of the new generation that
was presented at the open house,
in addition to its completely new
digital UV ink-jet press J-throne 29,
which is rated as the fastest and
the most profitable press of this
kind. The visitors of Komori booth
at Drupa (Hall 15, stand E02) will
discover all these innovations and
more.

The open house also featured
discussions with product specialists
and partners, including a panel on
packaging industry insights, trends,
and best practices. An interview
with Sabine Geldermann, director
of drupa and Portfolio Print Tech-
nologies at Messe Disseldorf, was
also a highlight.

Notably, MBO (a Komori Group
member) and other partners such
as Kodak, Technotrans, GEW, Tresu,
Baldwin, Apex International, and
Eltosch Grafix participated in the
open house, enriching the event
with their expertise and solutions.




Koenig & Bauer to Encapsulate Metamor[e]phosis

at drupa 2024

Technology giant Koenig & Bauer
had a comprehensive presentation
on day one of the pre-drupa 2024
International Media Conference
(25-27 March, 2024), which included
the company’s annual report for the
year 2022, an intro to the executive
board, an image brochure, KBA
logos and visuals, pdf presentation,
a collection of important press re-
leases from the archives, and drupa
events.

Metamor[elphosis: Annual Re-
port 2022

The copy of Koenig & Bauer’s Sum-
mary Annual Report 2022, with an
absolutely unique cover design,
emphasized on Metamor[e]phosis
as an inherent quality of company’s
work culture. It details the com-
pany’s Exceeding Print strategy that
has set the course for numerous
measures aimed at thinking and
acting beyond printing alone.
Today Koenig & Bauer is rising to
the associated challenges by seek-
ing expansion and transformation
through modularity, sustainability,
digitalization, partnerships, busi-
ness models, and through the em-
ployees. Letter to the shareholders,
supervisory board report, corpo-
rate governance and compliance,
non-financial Group report with
key figures at a glance, the range
of products and services, a look

into the external factors such as
inflation, the pandemic, the war in
Europe, etc. that have taken a toll on
the company'’s stock market shares,
a forecast, combined management
report, group balance sheet, and
the financial calendar were eluci-
dated.

Introducing the face of the com-
pany

Next was a CV presentation of two
of Koenig & Bauer’s top manage-
ment executives - Dr. Andreas
PleBke (CEO) and Ralf Semmeck
(CDO) - complete with their per-
sonal details, official responsibili-
ties, professional stations within the
company and those held previous
to joining Koenig & Bauer, and
group mandates.

Who is Koenig & Bauer?

This segment gave nuggets of in-
formation, introducing the history
of the company back to over two
centuries, when Friedrich Koenig’s
cylinder printing press printed
‘The Times' in London in 1814 - the
first newspaper in history to be
printed on a steam-driven machine.
Three years later Koenig along
with Andreas Bauer established
Schnellpressenfabrik  Koenig &

Bauer, a company that achieved
considerable success with its high
product quality and countless in-

novations. Since becoming a public
limited company for the first time in
1920, Koenig & Bauer has embraced
digitalization, modularity, and sus-
tainability with its new ‘Exceeding
Print’ strategy.

The display of Koenig & Bauer
logos and visuals was followed by
Dr. Andreas Plef3ke speaking about
the strategy of ‘Exceeding Print’
and partnerships and outlook,
while Ralf Semmeck focused on
packaging solution workflow, the
upcoming digitalization solutions,
and Koenig & Bauer Durst.

A leader in offset printing, digital
printing, flexo printing, corrugated
printing, and postpress, Koenig
& Bauer has projected a market
growth from $147 billion in 2022
to $173 billion in 2027, at a CAGR of
3-4%.

The company also revealed logos
and visuals of Koenig & Bauer and
Koenig & Dauer Durst, had a PDF
presentation introducing the com-
pany, its top executives, its Exceed-
ing Print strategy, partnerships and
outlook, packaging solution work-
flow, digitalization solutions, a Q&A
session, on Koenig & Bauer's global
business, megatrends, company
growth, the company'’s sustainabil-
ity policy, and new digital solutions
that will be shown at drupa 2024. A
collection of press releases related
to topics that would be discussed
at drupa 2024 was also part of the
presentation.

Koenig & Bauer AG is at Stand
A31-3, Hall 16. Koenig & Bauer
Durst GmbH is at Stand A31-1,
Hall 16.
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It details the company’s
Exceeding Print
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Landa to Commercially Launch New Press
Models at drupa 2024

LOFW@JC: T

Landa Digital Printing has an-
nounced that it is launching the next
generation of its market leading B1
digital print technology, the Landa
S11 and S11P Nanographic Printing
Presses. The new Landa models offer
extreme production versatility while
reaching 11,200 SPH print speed.
The increased speed drives superior
economics for customers looking to
increase productivity while reducing
job turnaround times.

Commercially available at drupa 2024
and utilizing artificial intelligence
technology, the new Landa presses
will also offer a new PrintAl module
which enhances print quality even

44

Considered a critical
growth engine

for folding carton
converters, commercial
printers, and point of
purchase specialists,
we've entered a new
era of print production

with Nanography
39
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further. It ensures a perfect fit for even
the most demanding folding cartons
and commercial print applications
requiring micro text and other brand
protection features. PrintAl opens the
door to additional profit generating
opportunities for many businesses.
Gil Oron, CEO at Landa Digital Print-
ing, comments, “We're delighted to
announce the launch of the Landa
S11 and S11P. Following the success
of our customers with current Landa
$10 and S10P models and based on
deep understanding of the industry’s
future needs, we are taking Nanogra-
phy to its next level. The new Landa
models enable printers and packag-
ing converters to not only increase
print quality, but also elevate produc-
tivity and profitability while further
reducing job turnaround times.

“As a mature and proven technology
platform, we're proud that over 50

Landa presses are now at the heart
of many businesses in 14 countries
around the world - with more than
20% of our customers having placed
a repeat order for a second or third
press. Considered a critical growth
engine for folding carton converters,
commercial printers, and point of
purchase specialists, we've entered
a new era of print production with
Nanography. A time when previous
technology limitations have been
removed, and print buyers can finally
have what they want, when they want
it — beautiful print, with unlimited
design potential produced economi-
cally, at market leading turnaround

times, and with the environment
always in mind.”

New 11K Module

The new Landa S11 and S11P models
include a new ink drying system that
enables transfer of dry ink from the
blanket to the media, at the higher
speed of 11,200 SPH. Unlocking ad-
ditional productivity and improving
economic benefits, the new high-
speed capability is key for printers
and converters looking to produce
more jobs, with shorter deadlines.

Press Customization

The new Landa S11 and S11P can be
customized to the exact require-
ments of every customer. This
means that each new press comes
with a choice of four or seven
colours, a continuous printing
capability, an optional in-line coat-
ing unit, and the opportunity to
purchase the 11K Module elevating
productivity to 11,200 SPH and/or
the PrintAl module.

“The new Landa modules provide a
significant premium to customers.
While much of the new S11 series
is based on the same robust and
proven S10 platform, with the addi-

tional capabilities launched today,
customers can expand their service
offering or break into profitable
new markets. More widely, there’s
no question that the B1 digital print
revolution is underway, with Landa
presses helping many print houses
and converters to meet some of the
industry’s biggest challenges — and
take advantage of some of its big-
gest opportunities,” adds Oron.

Landa is at Stands A33-1 / A33-9,
Hall 9.




manroland Goss to Focus on Web Offset
Efficiency at drupa 2024

manroland Goss, a leading supplier
of web offset printing and digital
finishing solutions, has announced
that will present a wide range of in-
novative, sustainable, and pioneer-
ing solutions at this year’s drupa to
be held in Disseldorf from 28 May
to 7 June, 2024.

Under the motto “WE ARE PRINT. WE
ARE WEB OFFSET. WE ARE MORE.",
the  Augsburg-based machine
manufacturer will be underlining its
pioneering role in the sector.
manroland Goss will be presenting
its highlights from the world of
packaging, commercial, and news-
paper printing as well as digital
finishing solutions. The overarching
focus will be on saving resources
and increasing the efficiency within
web offset technology.

VARIOMAN with Web Offset:
the Game Changer in packaging
printing

manroland Goss is setting bench-
marks in packaging printing with its
VARIOMAN printing solutions that
drive competitiveness and sustain-
ability. The state-of-the-art technol-
ogy promises lower production costs
and increased productivity. With
solvent-free EB curing and minimized
ink consumption, it is an environ-
mentally friendly option for the in-
dustry. Its flexibility enables seamless
integration of various applications
and fast job changeovers without
compromising on print quality. This
development marks a milestone in
efficient and cost-effective printing.

hubergroup and manroland Goss
create sustainable packaging
innovation

hubergroup, a leading global spe-
cialist for printing inks, and man-
roland Goss have joined forces to
develop an innovative, sustainable
solution for the packaging industry
in the field of flexible paper packag-

ing. Their alliance brings together
experts along the value chain to
conserve resources and reduce
waste. The partners will be present-
ing the result at drupa and discuss-
ing the future of packaging printing
in a panel discussion at touchpoint
packaging in Hall 3 /B31.

Variable-format pin folder:
cutting-edge development for
book printing

manroland Goss will also be introduc-
ing a groundbreaking new develop-
ment: a variable-format pin folder
that has been specially designed for
the application in book printing. It is
optimally tailored to the increasing
requirements in a dynamic market
environment.  This  technology
enables the efficient processing of
different formats, even for short
runs. This significantly strengthens
the competitiveness of customers
through improved flexibility and
efficiency in book printing.

MAINTELLISENSE:

Al-based anomaly detection to
be experienced

The printing press manufacturer is
presenting another product high-
light in the area of digitalization:
MAINTELLISENSE, a predictive
maintenance platform that is al-
ways one step ahead of a potential

problem thanks to smart data ana-
lytics. Visitors to the trade fair will
experience how MAINTELLISENSE
uses Al-based anomaly detection
to optimize machine maintenance,
detect impending machine down-
times at an early stage, and help

solve problems. The intelligent
software enables faster and tar-
geted decisions for more efficient
and sustainable print production.

Retrofits, upgrades, and reloca-
tions: customized full-service
solutions for every need

With a wide range of professional ret-
rofit and upgrade solutions, manro-
land Goss presents itself as a leading
full-service provider and specialist
for web offset printing systems. The
company supports customers in
bringing their production systems
economically up to date. From me-
chanical and electrical engineering to
software development, manroland
Goss offers extensive in-house solu-
tions, not only for its own brands but
also for others.

manroland Goss presents solu-
tions with long-term prospects
and market relevance

Visitors to the manroland Goss
booth can discover the latest in-
novations in web offset printing
solutions, variable-format finishing
technologies, digitization, and
sustainability from the full-service
provider. Customers and interested
parties are cordially invited to have
one-to-one conversations with the
experts from manroland Goss.

Manroland Goss is at Stand F02,
Hall 16.

manroland
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manroland Goss will
also be introducing

a groundbreaking
new development: a
variable-format pin
folder that has been
specially designed for
the application in book

printing
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Epson Announces Wide-ranging Print Solutions

for drupa 2024

44

Epson is gearing its
manufacturing to
deliver ever more
compact and efficient
printing solutions

3
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Duncan Ferguson, Vice President,
Commercial and Industrial Printing at
Epson Europe, addressed journalists
on the inaugural day of the pre-drupa
2024 International Media Conference
(25-27 March, 2024), outlining what
visitors can expect from Epson this
year on its stand at drupa 2024.

Titled ‘changing the model for
localised production’, Ferguson
explained how Epson is gearing
its manufacturing to deliver ever
more compact and efficient printing
solutions and how a key focus for
the business will be personalisation
and developing technology aimed
to deliver production at the point of
demand. His presentation covered
the latest of what Epson has to offer.

* Epson’s latest industrial highly ro-
bust printhead, the D3000, designed
foraqueous and UV ink applications.
Special features include high speed,
single-pass, 1200 dpi resolution with
nozzle-level re-circulation, tailored
to a range of applications such as
flexible and corrugated packaging,
folding cartons, label, textile, and
décor.

* Extending Epson’s new product
design concept across multiple plat-
forms, which began with the award-
winning design  improvements
made on the SureColor 44-inch T
and P Series, Ferguson explained
how the new space-saving design
in Epson’s 64-inch print format will
include replaceable printheads,
improved environmental standards
with more use of recycled plastic,
and ensure reduced packaging. The
new platform will also be easier-
to-use with a large 4.3-inch user

interface display, low profile and
flat top design, media cleaner, and
a media lifter allowing for single
person set-up.

* Epson’s new industrial SurePress
labelling concept strengthens the
company's leadership in both aque-
ous and UV ink-based label presses,
by delivering greater productiv-
ity and image quality with real-time
nozzle detection, compensation,
additional enhancement fluids, and
optimizers.

* The new direct-to-fabric printer
- Monna Lisa 13000 - a new digital
fabric printing solution that inte-
grates pre- and post-processes was
announced as an affordable single-
step printer with smaller footprint
that delivers in-line printing using
sustainable pigment inks. It deploys
three pre-/ post-treatment fluids for
enhanced print durability and offers
a wider colour gamut ensuring even
higher print quality.

* The new SureColor F10000 with
jumbo roll, Epson’s most productive
dye-sublimation printer to date was
introduced. The latest advanced
dye-sublimation printer delivers

productivity up to 255m2 /h, 10L
inks  (LcLm/FyFp)

hot-swap and

has self-replaceable parts for easy
maintenance. The new printer now
comes with optional 300 kg jumbo
roll (previously 60 kg) ensuring
continuous production and minimal
machine downtime.

* The latest Epson printers designed
for the growing personalisation and
micro-production market were pre-
sented. This included the recently
launched hybrid DTG/DTFilm Sure-
Color F1000 and the A4 UV flatbed
SureColor V1000. Ferguson intro-
duced the A3 UV flatbed SureColor
V2000 and new micro-production
SureColor F2200 and showed the
complete range of mini-lab (D1000,
D500) and smaller dye sublimation
printers (SureColor F500 and F100),
explaining how these multiple tech-
nologies deliver multiple applica-
tions on a wide variety of substrates
for the personalisation market and,
with compact designs, can easily be
accommodated in small back offices
and tight retail spaces.

He also talked about Epson’s sup-
porting software and process man-
agement tools. This included the
launch of the new SD-10 Scanning
Table along with mentions of Ep-
son’s Edge Color Lite and Edge Print
software that further the capability
to manage distributed printing at




the highest quality and consistency.
He alson explained how colour
management is enhanced with Edge
Color Lite and how the SD-10 photo
spectrophotometer is accurate,
easy-to-use, quick, and portable,
and enables better ink performance
that ensures precise and predictable
colour reproduction.

* The new SD-10 scanning table - a
portable, automatic colour reading
table that makes the creation of me-
dia profiles quick and simple and de-
livers automated media verification
and calibration, was announced. The
combination of the SD-10 scanning
table, SD-10 spectrophotometer and
Edge Color Lite can create a profile
by scanning 379 patches in under
five minutes.

Ferguson explained how Epson is

o7
¥
i
pidid
T
(L1
wn
TV
riine
Iin
(111K
L

delivering successful product recon-
ditioning programmes to extend the
life of Epson printers and creating a
more sustainable business model. He
talked about Epson’s reconditioning
programme which aims to repair, re-
purpose and upgrade products on its
customers’ premises. He mentioned
how Epson has established a central
facility for technical refurbishment
work and is collecting and returning
customer products; how it reuses car-
tridges and printer parts and collects
cartridges which can be refilled with
genuine Epson ink.

Also revealed were future develop-
ments including support for more
sustainable fashion using Epson’s
unique Dry Fibre Technology (DFT).
DFT produces highly durable print-
able fabric from used garments
without any water. The renowned

1
I

Japanese fashion designer Yuima
Nakazato is using DFT to experiment
with batches of cotton, polyester
and silk and plans to commercialise
his range in 2024. Some examples of
Dry Fibre fabric fashion items were
on display at the presentation.
Ferguson further discussed Epson'’s
new Direct-to-Shape technology
and explained how the company is
developing its expertise with inkjet
technology to print on complex
shapes using automation with its
own robots.

“This year will prove to be a pivotal
year at drupa as the company dem-
onstrates significant advances in its
core digital inkjet technologies and
shows how it is delivering a range
of highly innovative, compact and
efficient printing solutions that
meet the growing need for person-
alisation and micro-production with
localised product at the point of
demand,” adds Ferguson.

Epson will welcome visitors to
come and experience its innova-
tive and varied print solutions in
Hall 5, Stand D20.

Q4

This year will prove

to be a pivotal year
atdrupa as the
company demonstrates
significant advances in
its core digital inkjet
technologies and shows
how it is delivering

a range of highly
innovative, compact
and efficient printing

solutions
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RMGT to Exhibit at drupa 2024

66

The RMGT booth will
highlight how the
advanced automation
and laborsaving
technologies of RMGT
presses are pioneering
a new era for both
commercial printing
and package printing

39
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RYOBI MHI Graphic Technology Ltd.
(RMGT) will exhibit at drupa 2024
in Dusseldorf, Germany for 11 days
from Tuesday, May 28 thru Friday,
June 7. Under the theme “Assist
Your Potential with Technological
Expertise and Constant Innovation,”
RMGT'’s exhibits and demonstrations
will focus on two major concepts:
“Increased productivity for commer-
cial printing through autonomous
operation,” and “Further automation
for package printing.

RMGT@drupa

On display for the commercial print
market and the packaging market
will be the 8-UP+ size RMGT 970PF-
8+LED convertible perfector, which
is also available in straight configura-
tions up to 8 colors, perfectors up to
10 colors and all presses are available
with in-line coating. New generation
skeleton cylinders, and the most com-
prehensive automation packages
available all contribute to the RMGT
9 Series press continuing to lead the
8-up sheetfed offset press market in
North America. The RMGT booth will
highlight how the advanced automa-
tion and laborsaving technologies of
RMGT presses are pioneering a new
era for both commercial printing
and package printing. RMGT will also
exhibit the 1060LX-6+CC in the 660
m2 booth in Hall 16 / Booth E11. The
following presses will be exhibited
and running live demonstrations.

For the Commercial Print and
Packaging Market

The 970PF-8+LED is RMGT's full size
8-color convertible perfector. Ca-

pable of handling the world’s most
popular 8-UP+ size, the 970 offers
major cost advantages over larger
size presses. This next-generation
8-UP+size press is equipped with
an array of advanced automation
functions for assisting the operator,
including Automated Smart As-
sist Printing (ASAP) for automatic
continuous printing of multiple
jobs. Demonstrations will include
continuous printing of two jobs
using ASAP, highlighting the higher
operating rate for commercial print-
ing as well as operation by entry
level operators made possible by
the 970’s automation functions. This
press has the following options:

A perfecting device ensures stable
paper transport and reversing even
during high-speed printing, and an
LED-UV curing unit enables one-
pass instant-drying perfecting.

A Smart-FPC fully automatic simulta-
neous plate changer with benderless
plate clamp for quick job changes,
and a predictive control system
quickly achieves the target density.

A PQS-D (H+C+R) printing quality
control system checks the quality of
every printed sheet.

Automatic continuous printing of
multiple jobs is made possible using
ASAP in combination with the PQS-
D printing quality control system.
Also on display will be the RMGT
1060 LX is a 1,060 mm format
6-color offset press equipped with
a coating unit and long delivery.
The 1060LX is an upgraded model
that offers improved paper feed and
delivery performance and a much
shorter make-ready time during job
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changeover, significantly boosting
productivity. The 1060LX's advanced
features, which greatly boost printing
productivity through continuous op-
eration and speedy job changeover,
will be demonstrated using two print
jobs with special colors and coating
varnish. Optional features on this
press include the following:

Continuous operation using an au-
tomatic nonstop feeder and delivery
shutter.

High-speed printing of 17,100 S.PH.,
including the use of a polygon
type vacuum wheel at the delivery
section and enhanced feeder-and-
registration section functions that
increase the printing speed for
heavy stock.

Simul Changer fully automatic simul-
taneous plate changer for fast job
changeover, and a retractable coat-
ing unit (with a semi-automatic plate
changer) that enables preparation
for varnish coating to be performed
while printing.

Instant-drying printing using an
LED-UV curing unit; capable of
high-value-added printing such as
chemical embossed printing.

The RMGT booth will also include
smart factory proposals for optimiz-
ing production by network connec-
tion of the printing processes, as well
as the latest drying technology and
other solutions. We invite you to visit
RMGT and experience these innova-
tions for yourself!
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Fujifilm to Unveil a Slew of New Technologies at

drupa 2024
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The world’s first B2 full
colour dry toner digital
press — the Revoria
Press GC12500 — will
be unveiled for the first
time in Europe at drupa
2024 in the commercial

print area
3
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On the opening day of the 2024

pre-drupa International Media
Conference, Fujifilm Group has an-
nounced a slew of new launches at
drupa 2024 in Disseldorf, Germany,
from 28 May to 7 June, 2024, many of
them making their European debut.

AQUAFUZE inkjet ink technology
to revolutionise indoor applica-
tions

AQUAFUZE inkjet ink technology is
Fujifilm Group's proprietary tech-
nology for stable water dispersion
of photopolymers. Fujifilm Group
has applied its original synthesis
technology for highly functional
materials and particle dispersion
technology. Based on this disper-
sion, Fujifilm Group has developed
a new UV-curable aqueous ink by
combining the formulation tech-
nologies of both water-based and
UV-curable inks.

The UV-curable aqueous ink is
suitable for indoor signage and
wallpaper applications, meeting the
growing needs of the wide format
market. It provides safe and odour-
less ink during printing, as well as
offering a high level of rub resistance
and compatibility with a variety of
print substrates. The UV-curable
aqueous ink featuring AQUAFUZE
inkjet ink technology is expected
to become the new standard in the

wide format market, expanding the
scope of customers’ business in the
future. The new UV-curable aqueous
ink will be launched in autumn 2024,

Fujifilm's Revoria range contin-
ues to evolve

Fujifilm Group will showcase its
advanced Revoria Press product
lineup, centered on the Revoria
Press PC1120, to contribute even
more to customers’ printing opera-
tions. The world’s first B2 full colour
dry toner digital press — the Revoria
Press GC12500 - will be unveiled
for the first time in Europe at drupa
2024 in the commercial print area.
The addition of the GC12500
means that customers now have a
dry toner B2 size printing option,
in addition to A3. The GC12500 is
the world’s first printer to support
the largest B2XL paper size (750 x
662mm), allowing up to 6-up A4
posters and large format applica-
tions. Furthermore, two new mid-
range models, for a wide range of
customers, equipped with specialty
colour technology will be unveiled
at the show. Additionally, consoli-
dating the paper feeder/stacker and
machine control panel in one place
significantly improves the daily
work efficiency and productivity for
printing operators.

Furthermore, two new mid-range
models, for a wide range of customers,
equipped with specialty colour tech-
nology will be unveiled at the show.

New integrated inkjet products
at drupa 2024

FUJIFILM Integrated Inkjet Solu-
tions, a leading global inkjet solu-
tion provider, will showcase both
its new and already robust line
of printbar systems that provide
high-speed, drop-on-demand

print technology for a wide range
of applications, including graphics
on direct mail, transactional print,

paper-based  packaging, floor-
ing, commercial printing, folding
cartons, and corrugated printing in
booth A02-A02-6 (Hall 8b) at drupa
2024, Fujifilm’s inkjet solutions are
designed to be integrated directly
into existing industrial equipment
and processes.

The new DE1024 Digital Embel-
lishment Printbar System will add
digital embellishments such as spot
varnish to labels and various types
of packaging, including folding
carton and flexible packaging. The
DE1024 Digital Embellishment Print-
bar System integrates directly onto
label presses and other narrow-web
machines and can add stunning
gloss highlights or tactile effects
registered precisely to preprint. By
integrating this capability in-line
on the printing machine, cumber-
some coordination with analogue
embellishment during finishing
operations can be reduced.

Also on display for the first time will
be the FUJIFILM 42X Printbar System,
which is used with Kao Collins’ X-
BAR Universal Controller to create a
streamlined workflow. The FUJIFILM
42X Printbar System will be available
forsale atdrupain monochrome and
four-colour and in three print widths:
343 mm, 686 mm, and 1016 mm,
providing customers with edge-to-
edge web coverage to support their
growing printing needs. The Kao
Collins” X-BAR Universal Controller
is easy to use and provides user ac-
cess to a host of unique features in
a single interface. This includes sup-
port for both .pdf and. 1JPDS image
formats, read-and-print functions
for logic-driven print commands, au-
tomated maintenance routines, and
advanced job queue management
to help users quickly swap jobs.

High-speedinkjetprinterforcom-
mercial printing to make debut
The Jet Press 1160CFG inkjet printer,




a high-speed inkjet, continuous
feed printer for commercial print-
ing, will be another product from
the Fujifilm stable to make its debut
at drupa 2024.

By adopting a newly developed
water-based pigment ink, the new
press is able to print beautifully on
both coated and uncoated paper.
The innovative new press also
adopts Fujifilm Group's proprietary
new Paper Stabilizer technology,
which controls paper condition be-
fore printing, solving production
issues that customers of continuous-
feed inkjet printers often face, such
as ink adhesion on thick paper,
waviness on thin paper, and quality
fluctuations due to environmental
and seasonal factors. The press can
be used for a wide range of applica-
tions in commercial printing, includ-
ing direct mail and brochures.

nism to apply primer to the substrate
before printing, providing high ink
adhesion even on water-repellent
film substrates. Furthermore, a print
head resolution of 1200 dpi x 1200
dpi, makes high-resolution digital
printing a reality.

Automation system to enhance
productivity for high end wide
format machines

Fujifilm will also preview its auto-
mation system at drupa 2024 to
give its customers the option to up-
grade their high end Acuity Hybrid
wide format machines with a full
solution. The robotics unit allows a
single operator to run the machine
and facilitates a pallet-to-pallet
process for rigid substrates.

The robust system, which was
designed to support and speed up
production lines, comprises a load-

Water-based digital inkjet pressfor
theflexible packaging print market
First announced in 2021 with
commercial availability formally an-
nounced at interpack 2023, the Jet
Press FP790 is Fujifilm’s water-based
digital inkjet press for the flexible
packaging printing market. The
Jet Press FP790 revolutionises the
manufacturing process of flexible
packaging for food and daily neces-
sities by enabling short-run, diverse
product variations, and short lead
times which were previously unat-
tainable with analogue printing.
The Jet Press FP790 enables high-
speed printing at 50 metres per
minute on film substrates of up
to a maximum width of 790 mm,
making it extremely productive as
a digital printer and revolutionising
the manufacturing process of flex-
ible packaging.

In addition to CMYK print heads, it
is equipped with two sets of white
print heads. This improves the
white opacity and enhances the
colour saturation of the ink, allowing
vibrant printing. It also has a mecha-

ing option to feed rigid substrates
onto the printer and an unloading
system to unload material from
printer to pallet. It can be set to
deliver full or half automation.

The system has four lanes and
allows four rows of material to be
printed simultaneously. Each lane
has two suction arms to pick up
materials and a vacuum that can be
adjusted to carry a variety of sub-
strates and surfaces with different
weights. There is also an optional
ionization unit which removes un-
wanted static from substrates that
are typically challenging to printon.
The automation system’s user-friend-
ly GUI seamlessly communicates
with the printer while allowing the
operator to continuously monitor
the materials being handled. The
automation unit includes a specially

designed latching system, patented
by Fujifilm, which enables it to be
quickly connected to the printer.

In addition, for use with a hybrid
printer such as the Acuity Ultra
Hybrid LED, it has a feature on each

side of the doors allowing easy ac-
cess to the roll system. This feature
facilitates an efficient changeover
when using a hybrid printer — from
roll-fed to flatbed, for example -
maximising its functionality and
versatility.

Fujifilm Group will showcase this
exceptional technology, demon-
strating the unloader function on a
brand new machine. Customers will
be able to see the system in action
at Stand A02, Hall 8b.

Additional products

In addition to the above-mentioned
new products, Fujifilm will also
showcase new options and technical
demonstrations to expand the po-
tential of dry toner through digital
printing applications. These options
include new specialty colours that
contribute to expanding the colour
gamut, and an inline booklet maker
that helps to solve the challenges of
escalating labour costs and operator
recruitment. Fujifilm will also dem-
onstrate Pressure Adhesive Toner,
the world’s first functional toner
with adhesive properties, along
with an automated production line,
which will be showcased for the first
time in Europe.

All the new innovations of Fujif-
ilm can be experienced at Stands
A02/ A02-6, Hall 8b.
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Fujifilm will also
preview its automation
system at drupa 2024 to
give its customers the
option to upgrade their
high end Acuity Hybrid
wide format machines
with a full solution
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Sustainability

Digitalisation & Sustainability to Pillar Print &

Paper Industry

44

In principle, paper and
packaging will continue
to play a central role in
people’s lives. However,
there is massive
pressure for change,
driven primarily by two
factors: digitalisation
and sustainability
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Digitalisation, demographic change,
climate change - these megatrends
are also having a significant impact
on the transformation of the print-
ing and paper industries. Neverthe-
less, paper and printed products will
still be used and needed in many
areas of life in the coming decades
- the industry has a future. Playing
a central role in this is sustainability.
And this is also the central theme of
the touchpoint sustainability special
forum at drupa 2024 in Disseldorf.

With a comprehensive overview of

the industry, various examples of
best practice and a varied stage line-
up, touchpoint sustainability from
28 May to 7 June 2024, as an inde-
pendent, company-neutral forum,
will show what is already possible
today, where the industry is heading,
and that sustainability also makes
economic sense for companies.

High pressure to change - digi-
talisation and sustainability as
drivers

Thecurrentchallenges andincreasing
demands from end customers must
be met with innovations in mechani-
cal and plant engineering. This can
create new business models, reduce
energy and material consumption,
and lower the error rate.

“In principle, paper and packaging
will continue to play a central role
in people’s lives. However, there is
massive pressure for change, driven
primarily by two factors: digitalisa-
tion and sustainability,” explains
Thomas Schiemann, member of the

board of management, VDMA.

For years now, increasing digi-
talisation has been enabling new
solutions to make processes more
efficient in terms of the use of time
and resources. An important trend
here is also the gradual improve-
ment of analogue systems, which
are in direct competition with new
digital machines. Machine learning
and Al are also driving automation
and impacting print and packaging
products. As a result, actual produc-
tion and printing costs are falling,
giving companies that invest in this
field a competitive advantage.

Focus on sustainability

The second key driver for the trans-
formation of the industry is the topic
of sustainability. This is becoming
an increasingly important decision-
making factor for consumers, which
is why companies around the world
are increasingly investing in more
sustainable processes and products.
Two aspects play a role here. On the



one hand, specific consumer expec-
tations must of course be addressed
in order to survive on the market
long term and maintain or increase
one’s own brand value. On the other,
more sustainable processes and
products now offer huge potential,
particularly in combination with
digital solutions, to make processes
more and more cost-effective, as it is
basically mostly about the challenge
of efficiency. The paper and printing
industries are therefore already
moving in the direction of a circular
economy, also thanks to the consid-
erable cost savings anticipated in
the long term.

The role of the industry within this
sustainable transformation will also
be the key topic at the special touch-
point sustainability forum at drupa
2024. “The industry has good pros-
pects for the future - but it needs to
be prepared. Scarcely no other topic
concerns us more at drupa 2024 and
in the entire mechanical and plant
engineering industry than sustain-

ability — not just from an ecological
but also from an economic perspec-
tive. We are therefore delighted with
sustainability touchpoint to create a
cross-industry platform for dialogue,
discussion, and knowledge transfer
on the future of the printing and
paper industry,” says Schiemann.
The 400m? special forum at the
trade fair is organised by the VDMA
Printing and Paper Technology As-
sociation and showcases a variety
of best practice examples and
innovative solutions for greater sus-
tainability across the entire value
chain. Here, key industry players will
present current solutions and ideas
for the future by means of use cases
and a varied stage programme.

Industry forecasts and trends

So just what are the forecasts for the
printing and paper industries against
the backdrop of current megatrends
and geopolitical upheavals? Overall,
the industry is growing.

A recent study by US-based

research service provider Smith-
ers shows that demand has been
rising for some time and growth
forecasts are good. Overall, Smith-
ers expects an average annual
growth of over 2.1% for the global
printing industry over the next
five years, adjusted for inflation,
after 1.1% in the past five years.
This development is expected to
be driven primarily by the labels
and packaging sector, where
the growth of recent years will
continue, albeit no longer at the
same level. This sector currently
accounts for around 60% of the
global printing market.

Global production increases
The overall growth of the global
print market - even adjusted for

44

inflation - is set to even accelerate Smithers EXpECtS
slightly over the next five years | gn average annual
compared to the corresponding gI'OWth of over 2.1%
previous years. The compound for the alobal N ti
annual growth rate (CAGR) is ex- 'Or € global printing
pected to increase worldwide from Industry over the next
0.5% to 1.7%. For Western Europe, | five years, adjusted for
Smithers expects stable, almost inflation.after 1.1% in
unchanged development. Asia, by th t'ﬁ )

far the largest market, along with € past fve years

Africa are both expected to grow at
arespective, average rate of around
3% per year until 2028, and thus
post the highest growth rates. In
North America, the market volume
recently reported as slightly declin-
ing, is expected to stabilise again.
This assessment is supported by
the fact that the majority of global
long-term investments by leading
brands have been made in Asia in
particular.
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we create
the future

no. 1 for printing
technologies

think digital — be sustainable

Be there when the international print industry meets at drupa 2024, the world's leading trade
show for printing technologies. The focus is on the two megatrends sustainability and digitization,
the key drivers of global transformation. Experience how innovations are changing the industry.
Benefit from top-class knowledge exchange and intensive networking.

drupa 2024 - we create the future

www.drupa.com #drupa2024
Messe

X f fm drupa.com/blog Diisseldorf



The Largest International Expo for the Printing, Signage, Graphic and Imaging Industries in the Middle East and Africa Region
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7 @'W el W L) YEARS
@ el //x Slgn & Graphic Imaging Middle East

24, 25, 26 SEPTEMBER 2024 | DUBAI WORLD TRADE CENTRE

ESTABLISH YOUR PRESENCE IN MIDDLE EAST AND AFRICA MARKET

f PROMISING SGI DUBAI SHOW PROFILE )
LARGE FORMAT METALCUTTING &

PRINTING LED ROBOTICS ENGRAVING SIGNAGE

SCREEN PRINTING & SELF ADHESIVE
HEAT TRANSFER PAPER & ACRYLIC

PREMIUM GIFTS OUTDOOR
& PROMOTIONS ADVERTISING

ARTIFICIAL
INTELLIGENCE

MULTI-FUNCTION
PRINTERS

WHY SHOULD YOU PARTICIPATE IN SGI DUBRI 2024?

The only (Key platform 4 Machines '[This show is 4 SGI Dubai e The show is
curated to enter the on the show scheduled in is the key held in one
b2b show I_ucratlve floors are September platform for of the fa-stest
for printing Middle East almost 100% & this is the serious & growing
& signage & Africa most active P region of
industries in market & sc;lseosl.;;rand month of the g::::::; the Middle
the Middle grow your A If year in Middle lénd East & Africa
East & Africa business repeats itse East & Africa RoOS markets
region each year region

BOOK YOUR BOOTH NOW

See you this September @ SGI Dubai 2024
For More Information, Please Contact: RANJIT  +971506452752  +97143435777  ranjit@iecdubai.com

Organised by:

y @ www.signmiddleeast.com)

INTERNATIONAL EXPO-CONSULTS LL.C

L b T A I Join us ® @ @
A member of Falak Holding






