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Editor's Note

Drupa 2024 - The Pinnacle of Print
Innovation and Sustainability

As we edge closer to drupa 2024, the anticipation within the global
print technologies sector reaches new heights. Directed by Sabine
Geldermann, drupa stands as a beacon of innovation, sustainability,
and digital transformation in the ever-evolving landscape of print
technology. This year, drupa reaffirms its position as the global nexus for
print innovation, showcasing world premieres, fostering international
collaborations, and addressing the megatrends of sustainability and
digitization.

In an exclusive interview with ME Printer, Sabine Geldermann reveals
how drupa 2024 is adapting its approach to remain at the pinnacle of
print technology showcases. Despite OEMs diversifying their product
release cycles, drupa remains unmatched in its capacity to premiere
global innovations. The event is set to emphasize sustainability and
digitization, reflecting the industry's current megatrends, through
innovation showcases and thought leadership forums.

The expected influx of 200,000 attendees highlights drupa's unwavering
appeal amidst challenges such as geopolitical tensions. Strategies to
attract a diverse international audience include targeted marketing
campaigns, promotional events, and the drupa World Tour, engaging
regions from the Middle East to the Americas, and fostering dialogues
on digital and sustainable transformation.

With a significant presence of Chinese exhibitors, drupa 2024 aims to
balance global representation, ensuring awide spectrum of technologies
and trends are showcased. The event's thematic organization and
specialized forums promise a comprehensive insight into the industry's
future direction, transcending geographical boundaries.

Media coverage, more extensive than in any previous edition,
underscores the event's importance. It amplifies exhibitors' visibility,
showcases innovations to a global audience, and enhances the event's
overall success. Such coverage is pivotal in promoting international
cooperation and facilitating business opportunities.

Reflecting on the dynamic industry landscape, drupa 2024 evolves
its content and program to meet attendees' changing needs. Special
forums on new technologies, applications, and sustainable solutions,
alongside educational sessions, will enrich the visitor experience,
addressing the industry's shift towards sustainability and digitalization.
Looking ahead, drupa 2024 is set to define the future of print technology,
with a focus on automation, digital printing, and sustainable packaging
solutions. As the industry anticipates groundbreaking technologies and
product premieres, drupa 2024 promises to be a transformative event,
shaping the future of the global print and packaging industry.
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Gulf Biopolymers Industries Sets Up PLA
Facility in KEZAD
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GBI's facility is more
than an industrial
venture; itisa
catalyst for broader
economic growth
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Khalifa Economic Zones Abu Dhabi
(KEZAD Group), the largest operator
of integrated and purpose-built
economic zones in the UAE has wel-
comed Dubai-based Gulf Biopolymers
Industries (GBI) into its ecosystem.

The GBI facility will be the first unique
producer of biomass-based, recycla-
ble, and biodegradable polymers in
the Middle East. GBI's commitment to
sustainability and innovative technol-
ogy in manufacturing polylactic acid
(PLA) and its additional upstream
products resonates with KEZAD's
vision of promoting eco-friendly and
technologically advanced business

environments.

GBI's state-of-the-art facility spread
across1,35,000 square metres in
KEZAD, with an annual production
capacity of 30,000 metric tonnes,
is dedicated to producing PLA, a
biodegradable as well as recyclable
polyester made from renewable
feedstock. Biodegradable PLA have
been developed as a substitute for
conventional plastics for a variety of
applications, including food packag-
ing; the production of single-use
bags, bottles, and tableware; textiles;
other short life-cycle and high-vol-
ume disposable articles; and recently
also as engineering plastics. The
venture is a leap towards meeting
the global demand for sustainable
products and driving further research
and development in biodegradable
polymers.

Mohamed Al Khadar Al Ahmed, CEO,
KEZAD Group, says, “The establish-
ment of GBI's facility is more than an
industrial venture; it is a catalyst for
broader economic growth and envi-
ronmental sustainability. By attract-
ing similar industries and supporting
services, KEZAD is creating a vibrant

network of innovation and business
synergy with GBI as a key facet of
this ecosystem. We look forward to
the enduring, positive impact of our
collaboration on the region and the
industry at large. Together, we are
setting new standards for industrial
innovation and commitment to a sus-
tainable future.”

Harald Kroll, CEO, Gulf Biopolymers
Industries, adds, “We are proud to
announce the establishment of the
first biopolymer plant in the MENA
region. This project is a milestone for
the reduction of fossil-based plastics
and advancing the adoption of envi-
ronmentally friendly PLA polymers.
Together with our customers, we are
actively contributing to decarbonisa-
tion, advancing the circular economy,
and creating a less polluted future for
our planet. GBI is very much looking
forward to closely collaborate with
the KEZAD Group with the best fit for
our project.”

Under the 50-year lease agreement,
GBI will leverage KEZAD's strategic
location, advanced infrastructure,
and a supportive ecosystem to foster
growth and innovation.

Propaper Dubai to Showcase MENA’s
Flourishing Paper Industry
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This expo is a prime
opportunity for
industry professionals
to explore partnerships
and sustainable growth

strategies
39
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Propaper Dubai 2024 is gearing up
to welcome industry stakeholders
to its third edition, showcasing the
upward momentum of the MENA
region’s paper, pulp, and paper
products sector. Set to be held
from September 17-19, 2024, at the

Festival Arena in Dubai Festival City,
the event is attracting significant
interest from local, regional, and
global players in the paper industry.
This expo, organized by Dubai-
based Verifair, is a prime opportu-
nity for industry professionals to ex-

PAPER

DUBAI 2024

plore partnerships and sustainable
growth strategies. With the GCC
emerging as a key manufacturing
hub for tissue, paperboard, and
packaging, Propaper Dubai 2024 is
uniquely positioned to capitalize
on the region’s growth, bolstered
by robust e-commerce trends and
a youthful demographic. For more
information, visit
www.propaperdubai.com
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Gulf Print & Pack 2024 Draws to a Successful Close
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Gulf Print & Pack 2024
has delivered beyond
our expectations.

It's been fantastic to
connect with so many
visitors and exhibitors
from across the MENA
region and beyond

39
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Gulf Print & Pack 2024, the leading
print technology trade show for
printers and Print Service Provid-
ers (PSPs), concluded yesterday at
Dubai World Trade Centre, having
seen strong regional participation
and the unveiling of many cutting-
edge products and solutions.
The 250-odd exhibitors showcased
their latest machinery, materials,
and software to regional buyers
across three busy days.
Nayyar Ansari, Marketing Manager
at Konica Minolta Business Solutions
Middle East, says, “Gulf Print & Pack
2024 has been very productive for
Konica Minolta. We invited potential
customers from our partners across
the GCC, to witness the power of
digital print, embellishment, and
labelling. As a result, we have sold five
production machines and two Accuri-
oShine 3600 units during the show.”
Martin Teilberg, Global Marketing
Manager at Nilpeter, comments,
“This is the first time Nilpeter has
exhibited at Gulf Print & Pack;
there is a good buzz, a good vibe
at the show. Sustainable solutions,
digitalization, and automation are
the key trends at the moment, with
customers looking to save money
and optimise efficiency, and these
are the features we have been
highlighting.”
VINSAK Director Ranesh Bajaj
observes, “The quality of visitors
to our stand was high at Gulf Print
& Pack 2024, reflected in the fact
that we sold 11 machines, including
label presses, and finishing and
embellishing equipment, during
the show. The second day was par-
ticularly positive, with orders from
new territories.”
Elif Servinc, Marketing Assistant
at Frimpeks, remarks, “Gulf Print &
Pack 2024 was a good opportunity
for Frimpeks to exhibit its products

?.

and solutions to the MENA region,
and the UAE market in particular.”
Barry Killengrey, Event Director Gulf
Print & Pack 2024, was overwhelmed
by the response: “Gulf Print & Pack
2024 has delivered beyond our
expectations. It's been fantastic to
connect with so many visitors and
exhibitors from across the MENA re-
gion and beyond. There were a lot of
business deals signed on the show
floor and lots of new innovations
came to life from across commercial
and digital printing.”

Jade Grace, Managing Director, La-
belexpo Global Series, adds, “We are

pleased with such positive feedback
from both exhibitors and Vvisitors
who came to Gulf Print & Pack 2024.
The MENA region is a key market
for the commercial and package
printing sector and the array of new
technologies and innovations across
areas such as digital embellishment,
hybrid printing, and sustainable
packaging demonstrated on the
show floor reflected the dynamism
of this industry. Thank you to all who
visited and exhibited and to our
media partners and sponsors for all
their support in making this year’s
show a huge success.”

Labels & Labeling magazine
was the Principal Sponsor of the
2024 edition of Gulf Print & Pack,
with Ricoh, Konica Minolta, and
Frimpeks as Gold Partners, and Al
Ghurair Printing and Publishing,
MOOD Group, and AFRA support-
ing as Associate Sponsors.

Gulf Print & Pack will be back at the
same venue in 2026, to be held from
31 March to 2 April, 2026. For further
updates, log on to
www.gulfprintpack.com




Kuwait’s Al Mulla Offers Top-notch Printing &

Paper Solutions

Al Mulla Office Automation Solu-
tions, a subsidiary of Kuwait-based
Al Mulla Group, has announced the
launch of a series of printing and
paper solutions for the fast-growing
packaging, printing, and labelling
markets. The high-value products
include NS Multi 800 printer, a new
solution from MTEX NS - the Portu-
guese digital printer manufacturer
- and myCordenons - the premium
Italian paper brand used for com-
mercial packaging, procured from
Dubai-based paper distributor Sona
Commercial.

The innovative solutions were
launched at a special ceremony
at the company head office in
Shuwaikh, Kuwait City, attended
by Hormuzda Davar, Managing
Director - Trading, Manufacturing &
Financial Services Group at Al Mulla
Group, Diogo Liz, Sales Manager at
MTEX NS, Bhaskar Sharma, Export
Manager at Sona Commercial, Rawal
Jain, Director, Trading & Manufactur-
ing at Al Mulla Group, and Santanu
Das, General Manager — Office Au-
tomation & Health Care Solutions at
Al Mulla Group, accompanied by the
company’s administrative staff and
other employees.

Besides a Q&A session on the use
of the new NS MULTI 800 printer, a
team of technicians demonstrated
its versatility on packaging, paper,
and corrugated printing.

MTEX NS has built a global reputa-
tion in the field of printing, based
on its unique range of industrial
machines tailored to serve a wide
variety of markets, including textile,
using direct and transfer paper,
Viscom design tool for signage and
décor, and labelling and packag-
ing on corrugated paper. The
company manufactures a range
of digital printing and pre- and
post-finishing equipment as per
the highest European standards.
All of the company’s digital printing
solutions and equipment are 100%
CE certified, bringing all its manu-
facturing processes under one roof
with complete control over design,
production, and product testing
processes.

The first of its kind in Kuwait, NS
MULTI 800 is an entry-level digital
printer packed with features for pro-

fessional packaging and paper bag
production for a range of industries
including e-commerce, F&B, health-
care, logistics, and many more.

As part of its commitment to pro-
vide a comprehensive solution for
all printing requirements, Al Mulla
Office  Automation Solutions has
tied up with Sona Commercial, a
leading global supplier of specialty
papers, boards, and 100% recycled
paper sourced from manufacturers
around the world for commercial
printing and publishing businesses.
The new product lines of Milan-
based myCordenons, — a subsidiary
company of Fedrigoni Group - and
a leading producer of creative
graphic papers, offer a variety of
distinctive papers. With its ancient
Italian roots and long-standing
traditions dating back to 1630, the
company combines craftsmanship
with innovation, and is renowned
for its wide range of coated, em-
bossed, and metallic paper types
used for creative, graphic design-
ing, and printing applications. With
over 2,500 items developed to
inspire experimentation and satisfy
the requisites of every type of job,

myCordenons reflects a unique
experience that meets all types of
market requirements.

Founded in 1980 as a distributor
of leading brands of office auto-
mation products, Al Mulla Office
Automation Solutions continues
to excel in the Kuwaiti market and
expand its business network with
strategic partnerships with leading
international companies, offering
a complete range of office auto-
mation solutions under one roof
through a portfolio of products
and after-sales service that uses
cutting-edge  technology from
renowned international brands.

Q4

Al Mulla Office
Automation Solutions
continues to excel in
the Kuwaiti market and
expand its business
network with strategic
partnerships with
leading international

companies
3
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Saudi Arabia’s PIF Invests in MEPCO’s Expansion

Strategy

66

With growing demand
for local products,

the Saudi Arabian
market provides great
opportunities for
investment in paper
and paper products

3
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Public Investment Fund (PIF), Saudi
Arabia’s sovereign wealth fund, has
announced the completion of a deal
to invest in Jeddah-based Middle

East Paper Company (MEPCO), a
leading manufacturer of paper and
recycled paper-based products in
the MENA region. PIF has acquired a
23.08% stake in MEPCO by way of a
capital increase and subscription to
new shares.

The investment is in line with the
sustainability goals of the king-
dom and PIF, enabling the paper
company to expand its production
capacity, boost operational effi-
ciency, and support environmental

sustainability through recyclable
products, including paper goods.
Theinvestmentwill further contribute
to MEPCO's expansion strategy, espe-
cially for packaging and specialized
building materials like gypsum plas-
terboards - typically used in interior
wall lining systems — strengthening
the local supply chain for current and
future projects. PIF has a diversified
portfolio of investments in the con-
struction services sector to support
the sustainable growth of the Saudi
economy, attract local and foreign
investments, expand operational
capacity, and transfer technology.
PIF’s Industrials & Mining Sector Head
Muhammad AlDawood, who has
been overseeing investments in the
MENA region, says, “PIF’s investment
in MEPCO reflects the attractive op-
portunities for growth in promising
sectors such as recycling, retail, and
building materials. This investment
enables MEPCO to expand its sustain-
able production activities while fo-
cusing on high value-added products
and growing its export activities.”
Sami Safran, Group President at
MEPCO, adds, “PIF's investment fur-
ther enables the implementation of
our expansion strategy and captures

significant growth potential, both
locally and regionally. This will help
create new opportunities as MEPCO
continues its journey to become a
national champion in our industry.
Our company strives for sustainable
growth and a better future, thanks to
its unique strategy which integrates
paper products and waste manage-
ment. MEPCO is investing in the
sector through ambitious projects
to support Saudi Arabia’s goals of
sustainability and transition to a cir-
cular economy by recycling, reducing
waste, and converting it into energy
sources to meet our business needs.”
With growing demand for local
products, the Saudi Arabian market
provides great opportunities for
investment in paper and paper
products such as hygienic tissues. In
this light, PIF's investment in MEPCO
supports the kingdom’s private
sector by boosting local produce, in-
creasing high-value ready-for-market
exports, and getting competitive
with improved product quality.

The transaction was completed
after securing approvals from rel-
evant authorities as well as MEPCO's
shareholders, who approved it at an
extraordinary general meeting.

UAQ Forms Installs New Heidelberg
Speedmaster (X 104

ME Printer March-April 2024

Umm Al Quwain Computer Forms
(UAQ Forms), the flagship company
of the diversified Al Faisal Group, has
inaugurated their latest Heidelberg
Speedmaster CX 104 five colour
with coating printing machine.

The Speedmaster CX 104 opens
up a wide range of possibilities
- including navigated or au-
tonomous production, ensured
by intelligent support systems
such as Intellistart 3 and the
unique Intelliline. Equipped with
conventional and UV printing and
coating to cater for a wider range
of commercial and packaging
products, the versatile Speed-
master CX 104 can easily handle
all materials, from lightweight
paper to rigid carton stock for
packaging. “Even in high perfor-
mance ranges with speeds of up
to 16,500 sheets per hour, it not
only impresses packaging profes-
sionals but the commercial and
label printers as well. The pio-

neering machine design ensures
excellent user-friendly operation
and optimal ergonomic work-
ing conditions,” explains Roger
Nicodeme, General Manager at
Heidelberg Gulf LLC.

Established as a web-offset print-
ing company in 1989, UAQ Forms
eventually diversified into com-
mercial offset printing investing in
a full-fledged printing, packaging,
and finishing facility equipped
with state-of-the-art technologies.
The company provides bespoke
packaging and professional print-
ing solutions for a broad spectrum
of industries including F&B,
healthcare, hospitality, marketing,
retail, restaurants and catering,
and more.



Obeikan Aims Another High with 2nd
HEIDELBERG Press

Obeikan Folding Carton (OFC), the
packaging arm of Riyadh-based
Obeikan Investment Group, and one
of biggest corrugated board packag-
ing manufacturers in the Middle
East, is on the way to set yet another
record by investing in a second latest
generation HEIDELBERG Speedmas-
ter XL 106.

As a packaging producer exposed
to tough competitive and cost
pressures, OFC has automated its
processes to a high degree, reaffirm-
ing its confidence in this technology
to maximize productivity in a cost-
efficient manner. The new Speed-
master XL 106, equipped with Push to
Stop technology, has already proven
its capabilities. Seven months after
its commissioning, the print counter
showed over 40 million good sheets,
and is well on the way to surpass the
record set by the its older sister press.
Earlier, Obeikan had won HEIDEL-
BERG's business partner award
for surpassing 600 million sheet
impressions with the same machine,
achieved in a landmark space of just
10 years, highlighting how the com-
pany has managed to instrumentally
and effectively optimize the day-to-
day production workflow facilitated
by the state-of-the-art HEIDELBERG
technology.

Abdallah Al Obeikan, CEO, Obeikan
Investment  Group, says, “"An
outstanding performance by a true
master in printing, which highlights
how instrumentally and effectively
the Obeikan team manages to opti-
mize the day-to-day production flow,
facilitated by the state-of-the-art
HEIDELBERG superior technology.”
Haitham R. Soliman, Maintenance
& Engineering Director, Obeikan
Investment Group, attributes the

company’s success to HEIDELBERG's
latest technology and the close
monitoring and support received
from Jeddah-headquartered Juf-
fali Printing Systems - distributors
of HEIDELBERG products in Saudi
Arabia. “Service is the lifeblood of
any organisation. Customer service
is not a department, it's an attitude.
We can see it with Heidelberger
Druckmaschinen AG and Juffali Print-
ing Systems teams. Hard work and
dedication are the bedrock of every
great achievement,” adds Soliman.

The Speedmaster XL 106 is consid-
ered the most intelligent yet from
HEIDELBERG's vast portfolio, offering
innovative solutions specially tailored
to the needs of classic commercial
printing as well as complex packag-

ing printing applications. Its constant
high quality output with production
speeds of 18,000 sheets per hour
in straight printing or perfecting
mode is also impressive in longer
runs. Speedmaster XL 106's parallel

make-ready processes increases
productivity in packaging, com-
mercial, and label printing, while its
intelligent interaction of automation
components enables cost-effective
printing production.

Obeikan Folding Carton supplies
national and multinational brands
with high-quality packaging made
of solid board and corrugated
board. Its state-of-the-art produc-
tion facility in Riyadh processes
50,000 tonnes of solid board and
corrugated board per year.
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The Speedmaster XL
106 is considered the
most intelligent yet
from HEIDELBERG's
vast portfolio, offering
innovative solutions
specially tailored to
the needs of classic
commercial printing
as well as complex
packaging printing

applications
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Vietnam’s EuroPlas Opens Filler Masterbatch

Plant in Egypt

44

the start of operations
at EuP Eqypt
demonstrated the
efforts of the Egyptian
government to attract
foreign investors,
particularly Vietnamese
investments into the

Egyptian market
3
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Vietnam’s EuroPlas (EuP), the world'’s
leading filler masterbatch manufac-
turer, opened the first phase of its
factory in Egypt’s Sadat City.

The project - the first 100% Viet-
namese investment in Egypt - was
inaugurated by Hossam Heiba,
President, General Authority for In-
vestment and Free Zones (GAFI), the
principal governmental authority
concerned with regulating and fa-
cilitating investments in Egypt. The
launching ceremony also included
Hoang Quoc Huy, Chairman of EuP,
Nguyen Huy Dung, Vietnamese
Ambassador to Egypt, and Moataz
Baha EI-Din, CEO at CPC Industrial
Development Company - develop-

- e .

ers of CPC Sadat City industrial park.
Covering an area of 34,000 square
metres, EuP’s Egyptian unit spe-
cializes in the production of filler
masterbatch which is commonly
used in the process of making
plastic products. Filler masterbatch
is widely used in the plastic industry
asasolutionto help save production
costs, improve several properties
of end-products, increase stability
in the manufacturing process, and

enhance printability and surface
quality of finished products. EuP’s
masterbatch is a tailor-made solu-
tion combining calcium carbonate
(CaC03), plastic resin beads, and
plastic additives.

The first phase of the facility has
been set up at an investment of $30
million, and when fully operational,
is expected to have a total of 24 pro-
duction lines with an annual output
of around 3,00,000 tonnes, catering
to the needs of both domestic and
export markets.

Appreciating the significance of
the project, GAFI President Heiba
said that the start of operations at
EuP Egypt demonstrated the efforts

of the Egyptian government to at-
tract foreign investors, particularly
Vietnamese investments into the
Egyptian market.

EuP Chairman Huy added that the
investment in EuP Egypt was an
important step in the company’s
expansion strategy and was a
symbol of cooperation and de-
velopment between Vietnam and
Egypt, bringing employment op-
portunities and added value to the
local community.

The Hanoi headquartered company
currently operates seven factoriesin
Vietnam with a production capacity
of 6,00,000 tonnes per annum and a
revenue of $250 million.




Paper & Tissue One Show Foresees Thumping
Success
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The 9" edition of the premier
international paper exhibition
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A hectic schedule of diverse and
exciting exhibitions across the UAE
dedicated to the printing, packaging,
and paper industries is beckoning
visitors for a busy year ahead.

Abu Dhabi will be hosting the 9th
edition of Paper & Tissue One Show,
the premier international paper
exhibition in the MENA region, at the
sprawling, state-of-the-art Abu Dhabi
National Exhibition Centre (ADNEC)
from 16-18 April, 2024. More than
150 exhibitors from over 25 countries
have confirmed their participation
and include major players like Crown
Paper Mill (UAE), Gambini (Italy), MEP-
CO and its subsidiary Juthor Paper
Manufacturing Company (Saudi Ara-
bia), OMET (Italy), Saudi Paper Manu-
facturing (Saudi Arabia), Toscotec
(Italy), Valmet (Finland), and Voight
Group (Germany). The organizers
also expect a visitor footfall of more
than 16,000. Besides host nation UAE
and Saudi Arabia, some of the other
regional participants include Algeria,
Egypt, Jordan, Lebanon, and Turkey.
Dedicated to all kinds of paper and
paper manufacturing; paper jumbo
rolls; finished products; printing, writ-
ing, tissue, and hygienic papers; tissue
converting machinery; packaging and
wrapping machines; cartons; paper-
board; raw materials; and more, the
event brings together a wide variety
of manufacturers and buyers from
the paper industry. The three days
will provide attendees ample scope to
discover new business opportunities,
identify new markets, and network
with like-minded professionals, focus-
ing exclusively on the very best that
the international paper industry and
its suppliers have to offer.

Since its inception in 2007, Paper &
Tissue One Show has not only be-

come one of the premier exhibitions
of its kind, but has also gained a well-
known reputation by adding value to
the industry with high-quality fairs,
symposiums, trade missions, and B2B
meetings being held in the MENA
region.

As the 21st century is gradually rede-
fining the world through digitaliza-
tion, the paper industry has followed
suit, undertaking breakthroughs by
adopting the latest technologies and
innovations. The show organizer Al
Furat capitalized on the develop-
ments by successfully conducting
Paper One Show Virtual, the world’s
first virtual paper fair in May 2020,
followed by the second edition of the
virtual event in November 2020. Both
events witnessed the participation of
many leading companies from the
paper industry. The highly successful
8th edition of Paper & Tissue One
Show 2023 in Sharjah featured over
161 exhibitors from 30 countries and
witnessed a record footfall exceeding
14,250 industry professionals from
103 countries.

The 9th edition of Paper & Tissue One
Show will also bring together the
world’s leading paper manufactur-
ers, suppliers, economists, industry
analysts, and customers for a world-
wide knowledge and networking

opportunity with the simultaneously
held MENA Pulp Week that will host
B2B meetings and conferences on
sustainability and pulp.

Paper & Tissue One Show plays a
significant role in supporting the
growing paper industry in the
region, especially so with a booming
e-commerce industry and the grow-
ing demand in the packaging sector
throughout the region.

Venue: Abu Dhabi National Exhibi-
tion Centre (ADNEC), Al Khaleej Al
Arabi Street, Al Ma‘arid, Abu Dhabi,
United Arab Emirates.

Opening Hours: (16-17 April, 2024):
10am - 6pm, (18 April, 2024): 10am
-5pm.
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Tetra Pak Head Visits Egypt, Eyes Huge Market

Potential

¢

The progress of the
country’s infrastructure
is quite remarkable. |
was impressed by the
adoption of digital tools
and latest technologies
within our customers’

operations
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Seeing huge growth opportunities
in Egypt, Tetra Pak President and
CEO Adolfo Orive paid a visit to the
North African nation to meet major
stakeholders and deepen his un-
derstanding of the Egyptian market

and its potential.

During his three day trip, Orive met
most of Tetra Pak’s key customers
and had discussions on future busi-
ness opportunities in food process-
ing and packaging, visited some of
their production sites, including a

dairy farm, and explored both tra-
ditional and modern trade outlets.
The company head also got a sneak
peek into the progress of the Used
Beverage Cartons (UBC) recycling
plant in Sadat City, set to be op-
erational in Q3 2024 with an annual
capacity of 8,000 tonnes. The UBC
facility is a joint venture between
Tetra Pak and Uniboard, Egypt’s
largest cardboard manufacturer.

“l had the chance to see firsthand
the entire value chain for milk
production in Egypt. | also had the
privilege to meet most of our key
customers and discuss challenges

and opportunities we can tackle
jointly. | see great growth potential
in Egypt,” says Orive.

Speaking about his tour, Orive
adds, “This is my first visit to Egypt

in many years. The progress of the
country’s infrastructure is quite
remarkable. | was impressed by the
adoption of digital tools and latest
technologies within our customers’
operations.”

Wael Khoury, Managing Director,
Tetra Pak Egypt Area, remarks, “We
are delighted to have started the
year with Adolfo’s visit to our mar-
ket. The visit was filled with fruitful
discussions with industry leaders. It
also reinforced our commitment to
collaborating with our customers to
offer solutions that are optimized
for their specific needs.”
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drupa cube to Feature Impressive Line-up of

Global Speakers
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The special forum
drupa cube provides
inspiration and
expertise in more than

50 sessions
d
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drupa has always highlighted
the most important trends in the
printing industry, examining and
evaluating them from different
perspectives in an interdisci-
plinary manner. At drupa 2024,
drupa cube will once again be
the central discussion forum for
print and packaging leaders. In-
ternationally renowned speakers
will inspire visitors with a range
of topics and thought-provoking
presentations and panel discus-
sions in support of drupa cube’s
goal to Engage, Entertain, and
Educate the drupa audience.

Why print is more important
than ever in the digital age? Why
don’t consumers always see print
products as sustainable? And how
can you calculate your carbon
footprint? These are just some of
the subjects that will be addressed
at the conference. The special
forum drupa cube provides inspira-
tion and expertise in more than 50
sessions. The agenda includes five
impressive keynote presentations
plus sessions focused on boost-
ing business success, the circular
economy and sustainability, plus
print and packaging futures along
with sessions on new business
models and trends. Speakers will
share examples of best practices
and discuss the global megatrends
that have already influenced and

will continue to affect the print and
packaging industry.

Located in the impressive Hall 6 at
drupa 2024, drupa cube will be a
conference highlight, a place for
unique knowledge transfer and net-
working. Guest speakers will include
not only thought leaders from the
print industry, but also personalities
from advertising agencies, market
research, academia, consulting,
and professional trade associations.
drupa cube will once again bring
together industry experts and vi-
sionaries from all over the world with
presentations and panels typically
lasting around 45 minutes.

drupa cube to feature some of
the top speakers of 2024

The more thought and effort you
invest in communicating some-
thing, the more convincing the
message will be: this is the thesis of
Rory Sutherland, Vice Chairman at
Ogilvy UK - one of the world’s most
influential advertising agencies.
One of the headline speakers at this
year’s drupa, Sutherland will show
why print is more important than
ever in the digital age in this forum.
Renowned scientist and Profes-
sor of Earth System Science at
University College London (UCL)
Mark Maslin will discuss the effects
of climate change, the future
consequences, and the responsibil-

ity that commercial organisations
have in saving our planet. He will
also discuss specifically, the role of
the printing industry in helping to
achieve sustainability goals.

Calvin Lakhan, Research Scientist at
York University, Toronto, promises
to give the drupa cube audience
a fascinating insight into his work.
Lakhan is a specialist in environ-
mental science, with a focus on
waste management, recycling,
and sustainability. He is part of
the “Waste Wiki” project, aiming to
bridge the gap between academia,
industry, and government on waste
management issues to promote the
circular economy.

James Loudon, loT ONE Managing
Partner, EMEA, who consults compa-
nies on global business ecosystems,
is another keynote speaker who will
talk about Asian markets as a source
of growth and innovation. Loudon
has spent more than 40% of his life
in Asia and will share his insights
and experiences of working with
multinational companies looking
to grow in new markets and new
approaches to partnering in those
growth markets in drupa cube.

Four key themes with deep con-
tent

drupa cube comprises four exciting
themes, viz. ‘Print and Packag-
ing Futures’, ‘Business Boosters,
‘Trends’, and ‘Circular Economy and
Sustainability’.

‘Print and Packaging Futures’ will
focus on visions for developments
in print and packaging tech-
nologies, with an emphasis on in-
novation, the circular economy and
sustainability, as well as innovations
in digital printing. While Admir
Jonuz, Head of R&D & Innovation
at TRESU, will talk about the future
of digital and flexo hybrid solutions
in the face of transformation pres-
sures, Steve Knight, Director, Digital
Direct Technologies, will discuss
the impact of technology on print.
Besides a presentation outlining
the existing global regulations
for printing inks on food contact
materials, Mark Nixon, EVP Global
Sales & Marketing at SCODIX, will be
giving an exciting presentation on
the challenges faced by brands.



The leadership audience at the cube
will also benefit from the ‘Business
Booster’ sessions. Covering a range
of topics including sales, marketing,
and innovation culture all aiming to
give actionable insights to the audi-
ence, Robert Norum, Propolis ABM
& Growth Expert at B2B Marketing,
will give an insight into account-
based sales and marketing; Frazer
Chesterman, Director at FuturePrint
and EcoPrint, will explain how ideas
are generated and new offerings
introduced, discussing the VUCA
world ‘Volatility, Uncertainty,

Complexity, Ambiguity’ approach;
while  Danna Drion, General
Manager Marketing & PM EMEA at
Mimaki Europe, will talk about her
journey towards building diverse
and inclusive working environment
and the significance of this for
future business success. Drion will
also encourage women in particular
to aspire to leadership positions in
the industry.

The ‘Trends’ theme will offer
insights on global trends and
emerging business models that can
help companies planning for evolu-

tion and transformation as part of
their strategy. Dario Urbinati, CEO,
Gallus Group, explains why vision is
so important. The focus will be on
strategies for tackling current chal-
lenges such as the skills shortage or
making the most of digitisation.
This year's programme also places
a strong focus on the key topics
and challenges of the future ‘The
Circular Economy and Sustain-
ability’, with sessions dedicated
to this theme and many sessions
incorporating it. Jonathan Tame,
Managing Director at Two Sides UK,
is one of the speakers who will share
the results of a consumer study on
the evaluation of print products in
terms of sustainability. The VDMA
(German Engineering Federation)
panel discussion ‘Sustainability En-
ablers in Print’ with Thomas Schie-
mann of VDMA Printing and Paper
Technology, and other experts will
focus on sustainability as one of the
most important driving forces in
the printing and packaging market.
For further updates on drupa cube,
log on to www.drupa.com/en/
Program
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This year’s programme
also places a strong
focus on the key
topics and challenges
of the future ‘The
Circular Economy and
Sustainability’

Propaper Tanzania 2024 Highlights Africa’s
Growing Paper Market

Set against the backdrop of
Africa’s burgeoning economies,
Propaper Tanzania 2024 is poised to
open from November 7-9 in Dar Es
Salaam. This premier three-day B2B
event offers a strategic platform for
global paper and paper products
players to tap into Africa’s growth
potential, driven by an expanding
middle class and youthful popula-
tion.

Hosted at the Diamond Jubilee
Hall and organized by Dubai-based
Verifair Events, the show will focus
on key areas such as tissue, paper-
board, packaging, and hygiene
tissue. Participants can explore
partnerships and strategize market
entries to leverage the continent’s
surging consumption rates. For
more details, visit www.propaper-
tanzania.com

PAPER & TISSUE AFRICA

International T
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the show will focus on
key areas such as tissue,
paperboard, packaging,
and hygiene tissue
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Flint Group Addresses Supply Chain Disruptions

in the Red Sea

44

We are committed to
keeping our customers
informed and are
making every effort to
minimize disruptions
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Flint Group, a prominent supplier
of inks and coatings, has issued a
statement regarding the significant
disruptions affecting global ship-
ping routes, particularly through
the Middle East. The disturbances,
which began in late October due to
hostile actions against ships head-
ing to the Suez Canal by Houthi
forces, have led to a considerable
rethink in navigation strategies.
Many carriers are now opting to
detour via the Cape of Good Hope,
a choice that extends travel times
by approximately two to three
weeks and increases the likelihood
of encountering severe weather.

Doug Aldred, Flint Group's Chief
Commercial Officer, remarked on
the situation, noting, “Like many

FlintGroy

companies worldwide, the recent
eventsinthe Red Sea have adversely
affected our supply chain, extend-
ing delivery times and escalating
costs.” The shift away from the Red
Sea-Suez Canal route to circum-
navigate the Cape of Good Hope
is expected to lengthen delivery
schedules significantly, affecting
not just the affected routes but also
other critical shipping lanes due to
the ripple effects on container and
vessel availability.

The company has acknowledged
the growing concern over the
scarcity of containers and the surge
in costs for sea freight containers.
With several carriers implementing
surcharges to offset the additional
expenses incurred by rerouting,

Flint Group is closely monitoring
these cost increases and consider-
ing the necessity of introducing
freight surcharges accordingly.
Arno de Groot, Vice President
of Procurement at Flint Group,
detailed further complications,
including the increased need for
‘feeder trans-shipments’ to manage
the decrease in direct port calls.
This involves transferring contain-
ers at smaller ports to larger hubs, a
process that can add up to an addi-
tional four weeks to delivery times.
The unpredictable scheduling of
vessels may also cause congestion
at ports globally.

Flint Group's procurement and
customer service teams are actively
working to alleviate the strain on
supply chains, employing strategies
such as monitoring incoming mate-
rials, adjusting stock levels, and ex-
ploring alternative transportation
methods to expedite deliveries.
“Our foremost concern is to ensure
our customers’ operations remain
unaffected. We are committed to
keeping our customers informed
and are making every effort to mini-
mize disruptions,” stated Aldred.
Customers are advised to anticipate
extended lead times and plan their
inventory accordingly. Flint Group'’s
sales and service teams are on hand
to provide assistance and support
during these challenging times, en-
suring customers can maintain their
operations without interruption.

Siegwerk Groundbreaking Recycling Project
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Set against the backdrop of Africa’s
burgeoning economies, Propaper
Tanzania 2024 is poised to open from
November 7-9 in Dar Es Salaam. This
premier three-day B2B event offers
a strategic platform for global paper
and paper products players to tap
into Africa’s growth potential, driven
by an expanding middle class and
youthful population.

Hosted at the Diamond Jubilee
Hall and organized by Dubai-based
Verifair Events, the show will focus on
key areas such as tissue, paperboard,
packaging, and hygiene tissue. Partic-
ipants can explore partnerships and
strategize market entries to leverage
the continent’s surging consumption
rates. For more details, visit www.
propapertanzania.com




PRINTING United Alliance Announces G7+

G7+ introduces advanced calibration
and verification algorithms for new
technologies, preserving the familiar
features and overall appearance as
legacy G7

PRINTING United Alliance, the most
comprehensive member-based
printing and graphic arts association
in North America, today announces
the release of G7+™, the next evolu-
tion in color calibration. G7+ is a new
and improved calibration specifica-
tion that replaces legacy G7° with
new logic and algorithms, but with
similar overall appearance. G7+ train-
ing and certification will be available
in-person during the COLOR Confer-
ence portion of the PRINTING United
Technical Event Series this March
12-14 in Dallas, Texas; and soon on
the Alliance’s iLEARNING+ platform.
Learn more about G7+ here: www.
printing.org/g7plus

New and Improved G7+ Calibra-
tion Specification

After an incredible 19-year run and
over three years of R&D by PRINTING

says Jordan Gorski, executive direc-
tor, Idealliance. “G7 has raised the bar
in the world of print and color output
as colorimetry and visual output
became the norm rather than simply
relying on density for matching color.
G7+ now integrates all modern print
technology to be a standard that is
applicable to all print, on all media,
paper, board, film, signage, or textile,
for any output condition that will truly
provide print buyers and printers the

United Alliance, G7+ is designed to
work equally well with all printing
technologies and offers increased
value and effectiveness for a wider
range of markets and applications,
while preserving the value of existing
G7 workflows. G7+ maintains the fea-
tures, benefits, and general appear-
ance of G7, but with more accurate
gray balance, improved tonality, and
better performance in unusual print-
ing conditions.

“PRINTING United Alliance is excited
to announce G7+ to continue our mis-
sion in supporting leading printers
and print buyers around the world,”

ability to match color on packaging,
publications, signage and wide
format graphics, while maintaining
alignment to the standards in place
among existing workflows.

“Much like the Alliance has grown
and evolved to provide the industry
with a community to gather and col-
laborate, the G7+ specification now
serves all members of our industry for
unified optimal color output regard-
less of where and how you print.”

G7+ is improved and optimized to:
« Improve gray balance and tonality
across a wider range of print systems,

7+

mww@
ALLIANCE

including textile, web-offset, news-
print, and inkjet, while maintaining
GRACoL® visual similarity.

+ Achieve smooth, highly saturated
color in high-density inkjet printing.

+ Use Substrate Colorimetric Color
Aims (SCCA) for more precise neutral
gray on color substrates.

« Attain accurate ICC profiles and
lifelike images on calibrated systems
without color management.
PRINTING United Technical Event
Series Presents G7+ Keynote and
Training Opportunity

Those interested in learning more
about G7+ in person will have the
opportunity during the PRINTING
United Technical Event Series this
March in Dallas. During the event'’s
keynote address, “G7+, the World’s
Best Calibration System, Made Bet-
ter,” R&D team leader Don Hutcheson
will highlight the revolutionary
changes in calibration and verifica-
tion algorithms developed by the Al-
liance. Visual examples will show how
G7+ improves on G7, yet how similar
it is to G7 in typical commercial work
- an important feature that means
existing files and workflows need not
be changed as users transition to G7+.
Current G7-certified experts and pro-
fessionals can become the first group
trained and certified to G7+ during a
special a pre-conference session at
the PRINTING United Technical Event
Series. Hutcheson will present the
intensive the G7+ Expert certification
training.

Register for the session at: https:/
technicalseries.printing.org/.

More information about G7+ is avail-
able at: www.printing.org/g7plus, or
email: g7plus@printing.org.
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The Challenge of Captivating Customers
Meaningfully
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The sheer volume of
digital communications
compels many to switch
off, actively seeking
methods to minimise
online content intake

3

ME Printer March-April 2024

-
©

Credited to: Shadi Bakhour, B2B
Business Unit Director at Canon
Middle East

In a digitally saturated world,
captivating customers meaning-
fully presents a growing challenge.
While  digital communication
appeals to many businesses due to
its measurability, affordability, and
wide reach, authentic customer
engagement necessitates diversifi-
cation.

Customers, increasingly aware of

online targeting, are experiencing
digital fatigue. The sheer volume
of digital communications compels
many to switch off, actively seeking
methods to minimise online con-
tent intake. In fact, 42.7% of global
internet users leverage ad blockers,
demonstrating the inadequacy of
digital-only campaigns in influenc-
ing audiences effectively.

This has prompted businesses to
re-evaluate their communication
strategies, exploring  avenues
beyond the digital realm to reach
customers and prospects. Inte-
grating  high-quality, uniquely
personalised printed materials into
the communication mix presents an
opportunity to reconnect with cus-
tomers and cultivate brand loyalty.

Achieving a competitive edge
through print

Print can bring the cut through that
brands are looking for in a predomi-
nantly digital environment. With

FELUP
T

the flood of emails in customer
inboxes, the unique message each
is trying to convey is getting lost
and subsequently lacks impact.
Content that flashes on and off the
screen can be quickly forgotten by
consumers as they are served the
next ad moments later.

Print offers a promising alterna-
tive and an addition to the com-
munication mix which needs to be
considered due to its tangibility,
which leads to improved brand
recall and a higher level of infor-
mation retention. The fact that it's
different and tactile to the other
content customers are served
means it is more likely to linger in
their minds for longer. Individuals
also have more control over when
they choose to engage with a
printed asset which leads to a bet-
ter focus on the material, unlike
digital communications that are
designed to be served wherever
customers are online.



Seizing the ‘in-house’ opportu-
nity

To capitalise on the benefits
printed content can provide, many
organisations are turning to third
parties and specialist print shops
for their printing needs. In Middle
East region majority of businesses
outsource their colour print mate-
rial, but with operating costs rising
because of the current economic
backdrop, many will likely be look-
ing for ways to minimise extra
spend where possible.

While there are many reasons out-
sourcing can work and offer advan-
tages, in-house printing offers both
the benefits of increasing internal
productivity, with the opportunity
to boost customer engagement
through the flexibility it provides.

Enhancing customer engage-
ment
First of all, in-house printing

removes all the additional time
intensive administration associated
with outsourcing, such as choosing
a provider, signing contracts, and
processing payments. More impor-
tantly, cutting lead times offers the
opportunity to increase customer
engagement as it helps businesses
to bolster content relevancy. They
can be more flexible with their com-
munications and adapt campaigns
at short notice to align to the latest
trends — or capture immediate com-
petitive opportunities as they arise.
Personalisation is also a critical way
to have a longer lasting impact
on individual engagement, as
individuals are more likely to turn
to brands that offer them a relevant
and personalised experience. With

in-house print capabilities, this is
easier to achieve, as businesses can
change and customise documents
for each individual or group at no
extra cost.

Customers also value quality, and
with in-house capabilities this
grants businesses more control
over the end-product. By having a
say in the devices that they choose,
organisations can achieve a high-
quality output consistently and
can check quality regularly. With
people more naturally inclined to
remember poor brand experiences
over good ones, this highlights the
importance of getting the quality of
your printed materials perfect every
single time.

Bolstering internal productivity
Outsourcing print may be a short-
term cost saving, however, bringing
print capabilities in-house also
helps to reduce operating costs
well into the future. While investing
in hardware requires upfrontinvest-
ment, it is more cost-effective long
term as it removes the need to pay
for external support each time a
new printed asset needs to be pro-
duced. With the right technology,
internal operating costs can also
be streamlined through full usage
visibility that helps to optimise the
internal print environment.
Security is another factor that in-
house printing can help to resolve.
Whether preparing for a product
launch or handling sensitive in-
ternal communications, investing
in internal printing capabilities
improves data security by keep-
ing sensitive material within the
company infrastructure. This avoids

the need for external parties to
have access, whilst also removing
additional contract administration
related to disclosure.

Striking a balance

Digital communication will always
have a place in engaging custom-
ers, however, as attitudes towards
online platforms are changing, digi-
tal only campaigns no longer serve
all purposes. Thankfully, this does
not mean businesses must choose
between investing in digital and
print technologies, but instead they
should be seen as complimentary
systems.

Print is an opportunity for busi-
nesses to increase engagement
and reconnect with customers in
a meaningful way. Bringing print
capabilities in-house can offer
internal benefits, greater control
over the process from start to
finish and increased flexibility.
Print, therefore, presents an op-
portunity for businesses to boost
engagement and meaningfully
reconnect with customers, par-
ticularly in a country such as Saudi
Arabia, where the “touch and feel”
aspect of marketing still holds
value.

Canon’s new Customer Experience
Centre in Riyadh offers this op-
portunity for first-hand experience
with the print format for busi-
nesses. This direct engagement,
coupled with renowned qual-
ity and outstanding support, has
been instrumental in the brand'’s
remarkable growth in Saudi
Arabia, with revenues doubling in
two years. The brand’s “local” ap-
proach, blending global expertise
with local investment, aligns with
Saudi Vision 2030 and has been
well-received by customers.

In conclusion, print’s true value lies
in its ability to elevate communica-
tion to the next level in a format
that provides a more creative and
memorable experience. This per-
sonalised approach demonstrates
the true value of the customer rela-
tionship, a principle at the heart of
both successful business strategies
and progressive national visions like
Saudi Arabia’s Vision 2030.
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BOBST’s Enhanced Service Experience in

AFMETC

B BOBST
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Amidst a landscape

of geopolitical

tensions and economic
uncertainties, BOBST’s
proactive approach

not only signifies its
adaptability but also its
dedication to fostering
sustainable growth and
innovation within the

industry
39
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Exclusive Interview with Manu-
el Cortizo, Bobst Region Service
Director for Middle East, Africa,
Turkey and Caucasus region

Recognizing the unique chal-
lenges and opportunities in the
Middle East, Africa, Turkey, and
the Caucasus region (AFMETC),
BOBST has strategically enhanced
its technical service capabilities
to offer efficientcustomer experi-
ences. This commitment is un-
derpinned by the establishment
of a dedicated technical service
team, aimed at addressing the
specific needs of customers
through tailored installations,
services, and upgrades. Amidst
a landscape of geopolitical ten-
sions and economic uncertain-
ties, BOBST’s proactive approach
not only signifies its adaptability
but also its dedication to foster-
ing sustainable growth and in-
novation within the industry. To
delve deeper into this strategic
initiative, we spoke with Manuel
Cortizo, Region Service Director
for AFMETC, who shared insights
into the evolving market dynam-
ics, the importance of customer
service excellence, and the im-
pact of digital transformation in
shaping the future of packaging.

How has the market changed
over the past few years?

The packaging industry is con-
stantly growing but also chang-
ing as brand owners push for
new ways to communicate their
identity using their packaging

lines. At the same time, we are
facing a difficult geopolitical
situation. War and conflicts are
a global concern at the moment,
one that is particularly acute in
the AFMETC region. It means
there is a lack of stability in many
economies around the world, so
innovation and creativity are key
to success.

How have BOBST’s service
priorities been adjusted in the
AFMETC region?

One of the mostimportant things
to remember about this region
is that it is very diverse - each
country has its own unique
needs. We have grown strongly
in this region as our priority is
always to align with the needs of
each customer while maintaining
the consistent processes within
our organisation that ensure our
customers get the level of service
they expect from BOBST. We are
already developing several pro-
grammes to further improve all
aspects of our service.

Why establish a dedicated
service team for installations,
upgrades, and services?

This team helps us optimise our
internal processes across the re-
gion, which helps us achieve rapid
go-to-market for our customers.
Having a dedicated service team
across the product lines will
help us to efficiently organise
manpower, reduce lead times,
and improve business operations
for all of us to better serve and
support our customers. As | have
already said, it is not always easy
due to the diversity of the region,
but we are confident we are now
set up for further success.

How does this team support
BOBST’s vision for the packag-
ing industry in the region?

Digitalization, automation, and
sustainability can definitively
help to deliver great solutions and
excellent service to our customers
- and our customers’ customers.
By developing relationships built
on trust, respect, passion and
performance, we have the recipe

for success. And, as much as the
AFMETC region has its own unique
needs, this is a statement that can
be applied to every region and
country in the world.

In an increasingly digital world,
a cloud-based solution is key to
future-proof as much as we can
in terms of solutions, service,
and performance. This grants
our customers peace of mind, as
they know that we will constantly
keep an eye on the solutions they
acquired from us in case we can
further improve performance or
make their operations more cost-
effective.

Our proactive approach to things
like machine servicing helps to
make the downstream value
chain happy - and therefore, to
make our customers happy, too.
Again, it's a win-win-win. We
want to offer best-in-class solu-
tions focused on what will help
the customer reach their goals.
And, ultimately, we want more
than just a commodity - we want
to deliver value.

What advantages do customers
experience with this dedicated
technical service team?

Being close to the customers in
the region means we can be more
agile and flexible when trying to
support their needs. We believe in
being a partner our customers can
rely on, making our relationship
more than just a transactional
one. It's a win-win-win - the cus-
tomer wins, we win, and, most
importantly, the project wins.

This approach means we can
work more closely with our
customers to develop new solu-
tions that they can then offer to
their customers. This helps our
customers be more proactive.
Our customers, together with our
support team, have the potential
to change the market by offer-
ing game-changing solutions to
brands and retailers. On our side,
we need to learn from the creativ-
ity and innovation shown by our
customers to help us to adapt
ourselves.



Decoding Success: A 15-Year Canon Journey

with Ayman Aly

Unveiling the Art of Leadership
and Innovation in the Heart of
Canon Middle East

In this exclusive interview with Mr.
Ayman Aly, the esteemed Market-
ing Director of Canon Middle
East, we delve into his illustrious
15-year journey with the company.
Celebrating a remarkable tenure
marked by a recent long service
award, Mr. Aly also reflects on his
recognition as the “People Manager
of the Year,” a pinnacle achievement
in his 25 years of professional expe-
rience. Throughout this engaging
conversation, Mr. Aly offers insights
into the evolving landscape of
marketing, his transformative lead-
ership philosophy, key milestones
from his career, future visions for
Canon, and invaluable advice for
aspiring leaders. Join us as we ex-
plore the depth of his expertise and
the impactful contributions, he has
made to Canon Middle East, provid-
ing a unique glimpse into the mind
of a visionary leader in the industry.

Over your 15 years at Canon
Middle East, what have been the
most significant changes in the
marketing landscape, and how
have you adapted your strategies
to stay ahead?

Over the past 15 years, the market-
ing environment has evolved sig-
nificantly. Since 2008, when | joined
Canon Middle East, | have been
instrumental in establishing the
professional printing division from
the ground up. Our initial strategy
focused on long-term partnerships

and active participation in major
printing events, enhancing Canon'’s
visibility and forging key industry
connections. A major shift in our ap-
proach came when we moved from
a product-focused strategy to offer-
ing holistic digital printing solutions,
solidifying our position as a reliable
industry partner. The challenges
brought by the pandemic were met
with a swift pivot to digital printing
and a heightened focus on customer
needs. Despite these challenges,
we continued to innovate, launch-
ing new products and embracing
virtual events. Our rapid recovery

post-pandemic underscores our
commitment to innovation and
customer-centric  strategies. The

transition from analog to digital
printing marked a significant phase,
with our diverse product range
and consultative selling approach
bolstering our market leadership. In
2024, we introduced the “Printing
Consultant Certification Program”
to enhance our sales team'’s capabili-
ties and foster customer trust. This
journey reflects our adaptability and
dedication to staying at the forefront
of the professional printing sector.

Winning the “People Manager of
the Year” award is a remarkable
achievement. Can you share your
philosophy on people manage-
ment and how it contributes to
the success of your team and
Canon Middle East as a whole?

Winning the “People Manager of
the Year” award has been a signifi-
cant achievement. My leadership
style is rooted in authenticity,
building trust and open commu-
nication. | focus on nurturing per-
sonal connections with my team,
understanding the importance of
a supportive and empathetic work
environment. The ‘work hard, play
hard’ philosophy underpins my
management approach, balancing
professionalism  with relaxation
to maintain a positive culture.
Tailoring communication to meet
individual team members’ needs
has been key to fostering under-
standing and cohesion. My goal is
to inspire and empower my team
through a leadership style that em-
phasizes inclusivity and alignment

with diverse values.

Looking back on your extensive
25-year professional career, what
do you consider as your most
defining moment or project at
Canon Middle East, and why?

My time with Canon in the Middle
East and Africa has been a journey
of significant professional mile-
stones and achievements:
Reflecting on my career, significant
moments include the expansion of
Canon’s Professional Printing busi-
ness and leading the integration of
Oce channels into Canon’s practices
across the Middle East and Africa. Es-
tablishing Canon Saudi Arabia’s Jed-
dah branch and expanding our B2B
operations in the region were pivotal
experiences, contributing greatly to
Canon'’s success in these areas.

As you look forward to continu-
ing your contributions to Canon,
what are the key areas of focus or
initiatives you are most excited
about in the coming years?
Looking forward, | am excited
about aligning Canon’s brand with
trends like sustainability, digital
transformation, Al, and emerging
technologies. My focus will be
on maintaining Canon’s industry
leadership through technological
advancements in printing, such as
flatbed, roll-to-roll, label printing,
and industrial inkjet printing. Our
goal is to meet customer needs
while staying attuned to the evolv-
ing printing industry.

Advice for Aspiring Leaders:
For individuals aspiring to have
a long and impactful career in
marketing and leadership, what
advice would you offer based on
your experiences and accomplish-
ments at Canon Middle East?

For those starting their careers, |
advise staying authentic to your
values and maintaining personal
and professional integrity. Seek out
challenges, prioritize ethical deci-
sion-making, and build respectful
relationships. Find satisfaction in
your work and take ownership of
your responsibilities. This approach
will pave the way for a fulfilling and
successful career.

Canon
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My focus will be on
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Reflections: FESPA Middle East 2024

During a very hectic three day
schedule at the recently con-
cluded FESPA Middle East 2024,
ME Printer managed to get down
on the lively show floor for an
exclusive, first-hand feedback
from some of the top exhibitors
participating in FESPA’s maiden
venture in the MENA region.

Looking at HP's future?

Overall, we see double-digit
growth, particularly in our low-
volume segment. Once again,
we are starting to gain a strong
position in the Middle East with our
latest technologies. Water-based
inks, the technology and versatility,
and white ink are some of the few

are looking at partners to work at
multiple levels in sustainability.
Another initiative is that we are
opening an innovation centre in
Dubai.

Mimaki
What
Mimaki

innovative solutions is
presenting at FESPA

44

Coming out of COVID,
we think the industry
is in good shape, and
the Middle East, in

particular, is showing

good growth
33
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Q&A (Excerpts):

HP

What are the current trends in
wide format printing?

We're seeing growth across the
world, particularly over a number
of segments. Coming out of COVID,
we think the industry is in good
shape, and the Middle East, in par-
ticular, is showing good growth.
Retail is back, back to a strength
that we have seen, and obviously
there are a lot more exhibitions.
Decorations are a growing seg-
ment, not only from a commercial
aspect but also from domestic
consumption as well. The exten-
sion of this also goes into textiles,
where domestic consumption is
improving.

How important is the Middle East
market for HP?

Speaking about the Middle East
market, Saudi is obviously the
major market, besides the UAE.
Regional partners play a very
important role in helping us in our
growth. The investments that we
make together really drive a good
outcome. Saudi Arabia is where we
expect some additional growth in
the coming years.

applications which our customers
are taking advantage of.

Epson

Can you elaborate on the latest
technological advancements
Epson is showcasing at FESPA
Middle East?

We are showcasing our latest
advancements in signage as well as
textile. In our stand we have V7000
UV flatbed printer that offers end-
less possibilities. Besides applica-
tions on stained glass, we are also
displaying 8610 for car wraps, our
well-known loved machine.

We're also showing the R5010
resin printer, ideal for an expanded
portfolio to include wallpaper and
textile printing, besides direct to
textile printers.

How do Epson’s current product
lines respond to the latest trends in
the printing and graphics industry?
There are more customized ap-
plications in digital, personalized
t-shirts, etc. Customers choose the
fabric and the design.

What are Epson’s initiatives to-
wards sustainability in printing
technologies?

We are working with partners with
more sustainable materials and

Middle East, and what are their
key features?

Let’s take one step back. If we look
at the Middle East market, we saw in
the last fiscal, that there’s a tremen-
dous 134% growth in the regional
market, which is huge. That was one
of the main reasons why we chose
to participate in the FESPA show.
Working closely together with
our partners who are all around
us and our distributor, we also
want to step into the Middle East.
Looking at the market trends, cost
efficiency is important, and so is
sustainability. The products that
we are offering here are all about
being cost efficient, especially if
you look at our high volume 330
and 100 production printer series.
We also have a new 210 3M Perfor-
mance Guarantee ink.

So basically, it is a combination of
machine and material. We just can-
not have a good machine. It also has
to have good materials. Our 210 ink
is very cost effective and performs
well. We also have UV and the more
popular solvent printers in the
market, but we have to maintain a
balance between their individual
benefits.

How do you plan to meet the



needs of your target audience?
And does Mimaki plan a market
expansion?

By producing the machinery and
innovations that the customer de-
mands, for which we have lengthy
conversations with them. Mimaki
is known for innovation with a very
strong R&D team.

it twice as fast as previous models.
Finally it is versatile and flexible to
print on a wide variety of substrates.
Our second new product on display is
BD-8, which is our most compact and
affordable desktop UV flatbed print-
er. ldeal for a beginner, the printer is
equipped with a simple-design and
user-friendly utility software.

come out with a special solution.
How does Roland DG ensure an
optimal user experience with its
new products?

We now have a software called
Roland DG Connect, a machine
monitoring app, that helps you
gain a detailed understanding of
your entire print production. The

Showcasing new solutions and ap-
plications is how we plan to enter
new markets.

Talking about Mimaki and Sus-
tainability?

We want to encourage our audi-
ence to see how beautiful nature
is. We believe that sustainability is
not a marketing word, but a process
of educating people and work-
ing as a chain. We need to do it
together, with our customers and
our partners. We are also planning
to achieve our ESG goals by 2027.

Roland DG at FESPA

What are the key products and
technologies being showcased by
Roland DG at FESPA Middle East?
This month we have already launched
four new models worldwide, of which
three of them are here at FESPA
Middle East, ready for their regional
launch. MO-240 is our UV flatbed
printer which comes with three excit-
ing features. It gives improved image
quality with specially formulated UV
inks that can reproduce high-quality
designs and small texts and its ad-
ditional Red and Orange inks ensure
accurate colour matching. Another
feature is its high-speed productivity
with staggered printheads, making

Also on display at FESPA Middle East
is BY-20 Direct-to-Film (DTF) printer.
Based on our top-selling BN series,
BY-20 is very reliable and durable.

Besides printers, we are also show-
casing digitally printed wallpapers
with  unique three-dimensional
embossing, our new business prod-
uct. Talking about the wallpaper in-
dustry, only 5% of printing has been
digitized. So we see a lot of potential.

What are Roland DG’s expecta-
tions from FESPA Middle East in
terms of business in the region?
The Middle East market is very
important. The market is growing,
especially in Dubai. Saudi is another
important market that is growing
rapidly.

From the company’s viewpoint,
how is the printing industry
evolving and how is the company
adapting to these changes?

We're always trying to adapt with
new clients, new technology, and so
oninthesignand graphicsindustry.
While we continue doing this, we're
also seeking for new partnerships.
Last year, we had a new joint ven-
ture in Europe, DG DIMENSE. With
their very unique inks combining
with our technology, maybe we can

cloud-based software helps users
see the status of ink levels, monitor
printheads for manual cleaning
frequency, and review the days and
weeks print production.

What are Roland DG's post FESPA
Middle East plans for leveraging
the connections and insights
gained?

Having more partnerships in the
region is what we are looking for-
ward to. We already have long-term
partners in the Middle East includ-
ing Emirates Computers in Dubai
and ZOOFITECH in Saudi Arabia.

(44

sustainability is not a
marketing word, but
a process of educating
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Unraveling the Future of Textile Printing in

Saudi Arabia
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An Exclusive Interview with
Karim Shalaby on the Saudi
Stitch & Tex Expo 2024

ME Printer met with Karim Shalaby,
the visionary leader behind Vision
Fairs, to delve into the intricacies
of the upcoming Saudi Stitch & Tex
Expo. This event is a cornerstone for
the textile and apparel industries,
especially within the context of
Saudi Arabia’s ambitious Vision
2030. Scheduled from November
18-20, 2024, at The Arena in Riyadh,
the expo is set to be a landmark
occasion for the region’s textile
printing sector.

Could you give us a detailed
overview of what to expect at
the Saudi Stitch & Tex Expo this
November?

The Saudi Stitch & Tex Expo, which
debuted in Saudi Arabia in 2023 af-
ter 14 successful editions in Egypt, is
a direct response to the Kingdom'’s
industrial surge. It's more than an
exhibition; it's a strategic move
to align with Saudi Arabia’s Vision
2030, aiming to showcase the latest
in textile and apparel technologies.
Our goal is to introduce cutting-
edge technologies and applications
in textiles, apparels, and textile
printing to the burgeoning Saudi
market, fostering growth and in-
novation.

What are your expectations for
the 2024 edition of the Expo?

This year, we're expanding into a
6,000 square-meter space at The
Arena, Riyadh, to accommodate

the growing interest from local and
international companies. The over-
whelming response from our first
edition has shown us the critical
need for more space to showcase
the myriad of products and services
our exhibitors have to offer. Our
objective is not just to provide a
platform for showcasing products
but to facilitate the localization of
the textile printing and apparel
sectors, meeting the Kingdom’s
increasing market demands while
fostering regional and global lead-
ership in this field.

Can you highlight some of the
major companies that will be
participating this year?

The expo will feature a robust
lineup of brands, underscoring
the importance of textile printing.
Participants include industry gi-
ants such as Aleph, Atexco, Audley,
Brother, EFI, Epson, Fedar, Homer,
HP, Keundo, Mimaki, Mutoh, ORIC

Systems, Twinjet, and Uras. This
array of participants highlights the
expo’s role as a premier platform
for showcasing the latest in textile
and apparel manufacturing tech-
nologies.

How will the Expo foster commu-
nication and cooperation among
business sector participants?

The Saudi Stitch & Tex Expo is
more than an exhibition; it's a
comprehensive platform for the
industry. It brings together the
latest technologies, trends, and
materials in textiles, yarns, clothing,
printing, dyeing, and embroidery.
It offers a unique opportunity for
companies and investors to explore
new developments, network, and
forge partnerships. The event will
feature conferences, workshops,
and professional training courses
aimed at localizing the industry, ad-
dressing its challenges, and explor-
ing opportunities for public-private
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partnerships. It's a convergence
point for stakeholders to discuss
how to promote the industry in line
with Saudi Arabia’s industrial and
environmental goals.

What future expansions do you
envision for Vision Fairs?
Following our success over the
years, attracting over 50,000 visi-
tors and more than 2,000 brands,
we're looking to broaden our
horizons. Our next venture is the
Morocco Stitch & Tex Expo, set for
May this year. This expansion aims
to cater to the well-established
yarn, fabric, and ready-made cloth-
ing industry in Morocco, fostering
growth and development in a new
market.

STITCH “- TEK EXPO
iy e i
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Our next venture is the
Morocco Stitch & Tex
Expo, set for May this
year. This expansion
aims to cater to the
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fabric, and ready-made
clothing industry in
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Drupa is the Global Nexus for Print Innovation
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By constantly evolving
its concept in line with
the changing needs of
the print technology
sector, drupa 2024 will
emphasise its relevance
as the industry's
leading global event
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Exclusive Interview with Sabine
Geldermann, Director of drupa
and Portfolio Print Technologies

In an era where innovation is pivotal,
drupa 2024 stands at the forefront,
shaping the future of the print tech-
nologies sector. Amidst changing
industry dynamics and evolving tech-
nological landscapes, Sabine Gelder-
mann, Director of drupa and Portfolio
Print Technologies, sheds light on
how this premier event continues to
serve as the global nexus for print
innovation, sustainability, and digital
transformation. With an emphasis
on showcasing world premieres,
fostering international collaboration,
and addressing the megatrends of
sustainability and digitisation, drupa
2024 is poised to redefine industry
standards and expectations.

With the observation that OEMs
are no longer aligning product
releases exclusively with drupa
cycles, how is drupa 2024 adapting
its approach to showcase innova-
tions and maintain its relevance
as a premier event in the print

technologies sector?

drupa is still THE platform for in-
novation and will feature more world
premieres and product launches in
direct international comparison than
anywhere else. The large amount of
exhibitor press conferences during
the show, as well as the numerous re-
sponses from our exhibitors confirm
that visitors can once again expect
a wide range of innovations. The
pre-drupa Media Conference, where
selected exhibitors provide a preview
of drupa, is also better booked than
ever. This is another indicator of how
strongly the industry is relying on
drupa. But of course we are always
adapting to the needs of the industry
and focussing on its challenges and
trends. This is why innovation show-
cases and thought leadership forums
are an integral part of the drupa
programme alongside the exhibitors'
presentations at their stands. By
highlighting cutting-edge technolo-
gies and emerging market trends,
drupa will provide a comprehensive
overview of the future direction of
the printindustry. This year, the focus
will therefore be on the megatrends
of sustainability and digitisation.
Through close collaboration and
numerous partnerships within the
global industry, drupa is creating a
dynamic ecosystem for innovation
and growth. By constantly evolving
its concept in line with the chang-
ing needs of the print technology
sector, drupa 2024 will emphasise its
relevance as the industry's leading
global event.

The anticipated visitor numbers
for drupa 2024 reflect a significant
change from past events, with ex-
pectations set at around 200,000
attendees. What strategies are
being implemented to attract a
diverse international audience,
especially from regions like Middle
East, India, and the Americas,
despite the challenges such as the
geopolitical situation affecting
travel?

There is still a great need, now more
than ever given the disruptive times
we live in, to come to drupa to make
sure you maintain or increase your
competitive advantage. You need
to be there to understand how the
industry is developing and evolving.
drupa works with industry associa-

tions and partners in target regions to
promote the event and encourage at-
tendance. This includes, for example,
marketing campaigns, promotional
events and roadshows. Our aim is
to successfully activate existing and
new visitor potential, especially in
emerging markets such as South
East Asia / Asia Pacific, Latin America,
MEA, the US and certainly Europe.
Even outreach to Australia and New
Zealand via various marketing initia-
tives, cooperations, supported by our
local reps.

The drupa World Tour took us to
a total of 27 countries, including
India, Egypt, Tunisia, Turkey, the UAE,
China, the Philippines and many
more. A very special highlight of our
drupa World Tour were the "Print
Promotion Industry Summits" in Asia
and Latin America: With the motto
"Enabling the Digital and Sustainable
Transformation”, Messe Disseldorf,
the Printing and Paper Technology
Association of the German industrial
organisation VDMA and some of
the world's leading drupa exhibitors
provided fascinating insights into
the industry and initiated a valuable
exchange of knowledge. The interest
was huge, with an average of 200
industry  professionals attending
each event in Thailand, Indonesia,
Vietham, Mexico, Colombia and
Brazil. During the tour | spoke to so
many industry experts and partners
and the anticipation for drupa was
very noticeable. We are therefore
confident that we successfully en-
couraged and inspired our audiences
during our drupa world tour to come
to Dusseldorf in May and June to ex-
perience and celebrate drupa with us.

Given the notable increase in Chi-
nese exhibitors, occupying a sig-
nificant portion of the exhibition
space, how is drupa 2024 planning
to balance the representation of
global print technology innova-
tors, ensuring a wide spectrum
of technologies and trends are
displayed?

The printindustry in China has a long
tradition and has a very impressive
development. This has also been
demonstrated at trade shows who
are part of the drupa portfolio such as
All'in Print in China. Furthermore, our
trade fairs in Asia have all exceeded
expectations and this dynamic is



reflected as well at drupa. China is
without doubt a strong and evolving
market and eager to expand. Given
this fact, European suppliers should
highlight even more intensively their

outstanding core and innovative
competencies.

As in the past, drupa 2024 is strategi-
cally designed to ensure a balanced
representation of all global print
technology innovators. By organizing
the exhibition space thematically
rather than strictly by exhibitor origin,
we aim to showcase a diverse array
of print technologies and trends in
an accessible and cohesive man-
ner. Furthermore, drupa is hosting
specialized forums, workshops, and
panel discussions featuring industry
experts from around the world to
highlight global innovations and
best practices. Through these initia-
tives, drupa 2024 strives to maintain
a balanced representation of print
technology innovators while provid-
ing attendees with comprehensive
insights into the latest trends and
developments shaping the industry.

The 2024 edition of drupa is ex-
pected to be covered more inten-
sively by media than any previous
edition, in more languages, and
with a broad partnership network.
Can you discuss the importance
of media coverage for drupa, and
how it impacts the visibility and
success of exhibitors as well as the
overall event?

Media coverage plays a crucial role in
increasing the visibility and success of
exhibitors by boosting their presence
and showcasing their innovations
to a global audience. Through ex-
tensive media coverage in multiple
languages and partnerships with
various networks, drupa is able to
reach a wider audience of industry
professionals, decision makers, inves-
tors and enthusiasts worldwide. This
increased visibility not only increases
the likelihood of attracting potential
customers and partners for exhibi-
tors, but also promotes brand recog-
nition and credibility within the print
technology sector. In addition, media
coverage helps create buzz and
excitement around the event, driving
attendance and participation from
key stakeholders. By showcasing ex-
hibitors' products, technologies and
achievements through various media
channels, drupa can effectively posi-
tion itself as the premier platform for
showcasing the latest trends, innova-
tions and advancements in the print

industry. Ultimately, robust media
coverage contributes to the overall
success of drupa by raising its profile,
fostering international cooperation
and facilitating meaningful interac-
tions and business opportunities for
exhibitors and visitors alike.

With a shift in the visitor profile
since 2016 and a dynamic industry
landscape, how is drupa 2024
evolving its content and program
to address the changing needs
and interests of attendees, from
new technological showcases to
educational sessions?

What makes drupa so unique is not
only the high-calibre international
exhibitors, but also the extensive
supporting programme. Thus, drupa
is not only a place for business and
networking, but also for knowledge
transfer. Five Special Forums will turn
the trade fair into a hot spot for new
technologies, applications and ideas.
The drupa cube, drupa next age (dna)
as well as touchpoint packaging, tex-
tile and sustainability all pick up on
global mega trends, future technolo-
gies with growth potential and best
practices covering a comprehensive
spectrum of themes. Touchpoint sus-
tainability is celebrating its premiere
at drupa, enabling us to meet the
ever-growing demand for sustain-
able print solutions. This forum
will address the role of the printing
and paper industry in a sustainable
transformation and will provide a
unique overview of the current state
of the industry and its medium- and
long-term developments. In addition
to these special forums, we are also
offering our visitors special guided
tours on nine specific topics, which
can be booked in addition to the
entrance ticket. During the two-
hour tours, exhibitors will showcase
innovative products and business
solutions.

The partnership with What-
TheyThink for producing the
Daily Drupa and video content
represents a significant effort to
engage both attendees and those
unable to attend. How do you envi-
sion this approach enhancing the
drupa experience and fostering a
global conversation about print
technologies?

We are very happy to have found
such a competent and experienced
partner in WhatTheyThink. It is
important to us that our product,
the "drupa daily", becomes a special

print product that visitors receive on
site in DUsseldorf. On the other hand,
it is just as important to us that the
content is distributed cross-media
across all channels worldwide. So
that even those who can't make it to
Disseldorf in person this time can ex-
perience the drupa feeling. There will
be exciting interviews with the most
important people in the industry, we
will track down the hottest trends at
the trade fair and provide the most
important information on a daily
basis. It's a huge project and a big
task - but we're all looking forward to
finally getting started soon.

Reflecting on the challenges and
transformations within the print
industry over the past eight years,
what are some of the key trends or
innovations that you believe will
define the future of print technol-
ogy, as may be highlighted at
drupa 2024?

Automation of conventional process-
es, digital printing, especially inkjet
technology, and cardboard packag-
ing will be the focus at drupa 2024,
in line with the principles of Industry
4.0. A common goal will be mov-
ing toward "Sustainable Printing."
Attendees will experience a much
stronger shift in terms of packaging
production regarding corrugated,
folding carton, labels and flexible
packaging, given the potential of
inkjet applications. Despite a de-
crease in print volumes, we observe
an increase in value added printing
and embellishment and decoration.
This implies that the digitalization of
processes in cardboard packaging
contributes to efficiency and quality
which brand owners require. Regula-
tions and government restrictions
with regards to sustainable print and
packaging production will play a
major role as well and even though
this might vary from country to coun-
try and by continent, it will heavily
impact our daily life and business.
The fact that the show will open its
doors after eight years increases the
anticipation and excitement of the
global community for drupa 2024.
The industry expects groundbreak-
ing technologies and product
premieres and given this fact, drupa
will be the most significant trade fair
of the year for the global print and
packaging industry. For eleven days,
it shapes the industry by unveiling
emerging trends and innovations -
even those that are set to be released
in the coming years only.
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The industry expects
groundbreaking
technologies and
product premieres

and given this fact,
drupa will be the most
significant trade fair of
the year for the global
print and packaging

industry
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Dubai UAE

For three days, the halls
of the Dubai Exhibition
(Centre were abuzz

with conversations
about investments,
partnerships, industry
trends, shared
experiences, and
creative business
growth ideas
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The inaugural FESPA Middle East
2024 exhibition (29-31 January, 2024,
Dubai Exhibition Centre) ended on
a high note, connecting senior deci-
sion-makers from print and signage
businesses with leading OEM sup-
pliers and distributors, and featuring
a strong programme of educational
content, facilitating conversations
on investments, partnerships, and
industry growth plans.

Bazil Cassim, Regional Manager - FES-
PA Middle East, gives a brief overview
of the event: “The inaugural event re-
affirms the need for a dedicated exhi-
bition for specialty print and signage
in the Middle East. For three days, the
halls of the Dubai Exhibition Centre
were abuzz with conversations about
investments, partnerships, industry
trends, shared experiences, and
creative business growth ideas. In
addition to our comprehensive line-
up of represented brands, visitors
also had the opportunity to immerse
themselves in a series of educational
opportunities.”

54% of visitors shared they were
planning to invest at, or within six
months of, the show. Of those visitors
who shared their investment budget,
the average was $2,05,000 per visitor,
with a collective budget of over $486
million.

With a compelling line-up of over 150
brands, the event attracted a high
quality audience of senior decision-
makers, who accounted for 51% of
visitors. A further 18% were influenc-
ers in the decision- making process
and 78% of the audience held top
or senior level company positions
such as owners, partners, directors,
managing directors, and managers.
Over the three days, the event at-
tracted 3,146 visits from over 2,500
unique Vvisitors from 88 countries,
including Bahrain, Egypt, India, Iran,
Irag, Jordan, Kuwait, Oman, Pakistan,
Qatar, Saudi Arabia, and Turkey,
besides the UAE.

Speaking about the significance of
an event like FESPA Middle East in
serving the specialty print, signage,
and visual communications industry
in the Middle East and Africa region,
FESPA CEO Neil Felton says, “Our goal

is to deliver a platform that provides
access to the latest innovations
in digital wide format, screen and
textile printing, signage and visual
communications; enable knowledge
exchange between regional busi-
nesses; and connect printers and
signmakers with industry experts to
expand their knowledge on the op-
portunities that exist in our market.”
With the region showing strong
growth in recent years, Felton
believes that this was the right time
to enhance the Middle East’s print,
signage, and visual communications
community with the exhibition and
supporting feature programmes.
“Just as FESPA Africa has already es-
tablished itself as an important brand
serving the specialty print industry in
southern Africa, FESPA Middle East
will now extend a similar proposition
to print businesses from North Africa
for whom Dubai is a more accessible
location,” explains Felton.

Such was the interest shown by
global suppliers and regional
distributors that FESPA had to add a
third hall to the exhibition, increas-
ing the size of its marquee event in
the Middle East by 40%.

Over 150 brands provided the visit-
ing delegates an opportunity to
see digital wide format, screen, and
textile printing hardware, software,
media, and consumables, as well as
printed and non-printed signage
solutions.

Visitors could also see print and sig-
nage solutions from event sponsors
Canon, CMYK, Epson, Flex-Europa,
and Signtrade, and hardware from
leading suppliers IECHO, Mimaki,
Roland, and Vanklaser. Companies
such as Aerolam, Avery Dennison,
BestSub, Boyang, MacTac, and
Mecolour presented media and
consumables.

FESPA Middle East also featured a
strong line-up of distributors show-
casing a range of global brands in-
cluding 3M, Arlon, Brother, Grando,
Graphtec, GZ, HP, Mutoh, Onyx,
Orafol, Philips Digital Signage,
PONGS, swissQprint, Valiani, Vision,
and many more.

Platinum sponsor Signtrade took
up a significant space to showcase

solutions from over 30 brands,
including 3M, Cosign, HP, Starflex,
and swissQprint.

Technology major HP presented
the HP Latex portfolio and solutions
in collaboration with Signtrade,
targeting Print Service Providers
to help them meet high levels of
demand, optimize work processes,
and grow their businesses. Michael
Boyle, Senior Vice President - HP
Large Format Print Worldwide, says,
“Speaking about the Middle East
market, regional partners play a very
important role in helping us in our
growth. An event like FESPA Middle
East has opened the door for us to
gain a strong footprint in the region
with our latest technologies.

As a key region, Mimaki - a global
industry leader and manufacturer of
wide-format inkjet printers, cutting
plotters, and 3D printers - demon-
strated its broad portfolio of high per-
forming printing and cutting solutions
designed for sign graphics, industrial,
and textile markets, including the high
volume 330 and 100 printer series
alongside a series of cost-efficient inks.
Mimaki also demonstrated several
cost effective solutions, including UJV
100-160Plus, Mimaki's highly com-
petitive LED UV printer, using the new
LUS-210 3M Performance Guarantee
ink, and the UJV55-320 for those look-
ing to create wider-format prints with
Mimaki’s UV printing technology.
The company’s solvent printer
portfolio at the show featured the
eco-solvent CJV330-160 that pro-
duces high resolution, durable prints
for signage. Another display was
the entry level JV100-160B solvent
printer - part of a full print and cut
workflow demonstration - operating
in conjunction with the CG-130AR
cutting plotter from the CG-AR series.
For textile printers, the TS100-1600
sublimation transfer inkjet printer
was of particular interest.

“So basically, what we had was a com-
bination of machine and material. We
just cannot have a good machine.
It also has to have good materials.
Our 210 ink is very cost effective and
performs well,” explains Danna Drion,
General Manager Marketing & PM



EMEA, Mimaki Europe BV.

Brother Industrial EMEA - manufactur-
ers of direct to garment and large wide
format printers - gave visitors a chance

o

to explore their latest innovations in
industrial printing technology.

The GTX600 garment printer, dubbed
the ‘next BIG thing in mass produc-
tion’, which can meet the dual chal-
lenges of high-quality design repro-
duction and industrial level activity,
and the WF1 L640 wide format latex
printer developed for the first time
for signs and displays, and versatile
enough to give endless possibilities
to express design and creativity on a
wide range of materials such as can-
vas, paper, PVC, wallpaper, and more,
were some of Brother’s standout
solutions on display.

Another leading brand, Epson, show-
cased their latest advancements
in signage as well as textile. Anke
Brandts, Manager Product Manage-
ment, Epson Middle East, elaborates,
“We displayed the V7000 UV flatbed
printer that offers endless possibili-
ties. Besides applications on stained
glass, we also displayed the 8610
for car wraps, our well-known loved
machine. Also on show was the R5010
resin printer, ideal for an expanded
portfolio to include wallpaper and
textile printing, besides direct to
textile printers.”

Out of the four new models launched
worldwide, Roland DG unveiled three
of them at FESPA Middle East as part
of their regional launch. Products
included the MO-240 UV flatbed
printer that gives improved image
quality with specially formulated
inks, the compact and affordable
BD-8 desktop UV flatbed printer, and
the BY-20 Direct-to-Film (DTF) printer
known for its reliability and durability.
“The Middle East market is very
important. The market is growing,
especially in Dubai. Saudi is another
important market that is growing
rapidly,” explains Takuto Hasegawa
on the reason behind Roland DG
Corporation participating in FESPA

Middle East 2024.
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The response from visitors was up-
beat, with delegates praising FESPA
for the opportunity to access innova-
tive technologies and connect with
new suppliers.

Shoaib Merchant, Director at Cham-
pion Group, says, “All the important
industry players were there and there
were a lot of products on show. It was
a great opportunity for the industry
to come together to discuss the latest
trends and technologies and | hope
that FESPA organises more events in
this region in the future.”

Exhibitors commented on the high
quality of contacts and conversations.
Yasin Merchant, Managing Director,
Signtrade, comments, “We've had
good footfall, lots of high-quality
visitors and we're happy that a lot
of them are new customers now. It's
been a great experience and | wish
FESPA would have hosted an event in
the Middle East sooner.”

Mathew Faulkner, Director of Market-
ing & Innovation, Wide Format Print-
ing business, Canon EMEA, explains,
“FESPA has a big draw within the wide
format industry, so it's important for
us to be present at their events and to
share new opportunities for the mar-
ket in the Middle East. FESPA Middle
East was of the same high quality as
FESPA in Europe. There was an excel-
lent content programme, covering
a wide variety of new and existing
market opportunities and we're really
looking forward to next year's event.”
Shihab Ahmed Zubair, Sales Manager,
Epson Middle East, says, “FESPA is al-
ways our favourite show, so we were
very excited for FESPA Middle East.
FESPA will add a lot of value to the
region from an educational stand-
point, providing fresh ideas to visitors
and having all the key brands at their
events. We had a great show and we're
hoping for more events in the future.”
Folker Stachetzki, Marketing Man-

ager, Brother Industrial EMEA, shares
his views: “The Middle East and North
Africa is one of the fastest growing
markets for us and there’s a trend
towards high volume, high-quality
print production. The show was very
good and we had very high-quality
visitors. We were very excited to
exhibit and it definitely won't be the
last time.”

Danna Drion, General Manager Mar-
keting & PM EMEA at Mimaki Europe
BV, adds, “We had a very busy show, a
lot of building new relationships with
customers and prospects, and it was
great to see so much interest in this re-
gion for our products and innovations.
Being at the event with our partners
and distributors allowed us to enrich
our partnerships and to work together
on this great show, and we're looking
forward to the future.”

The educational feature programme
was also well received. Visitors learnt
about alternative materials and
substrates for more environmentally-
conscious production at the Sustain-
ability Spotlight and explored the
world of vehicle wrapping at World
Wrap Masters. The FLEX sessions and
colour management workshops in-
spired lively discussions and delegates
had the opportunity to network and
connect with the wider community,
as well as become FESPA Direct mem-
bers at the Club FESPA lounge.

On the very opening day of FESPA
Middle East 2024, FESPA announced
that the second edition of the event
will return to the same venue - Dubai
Exhibition Centre (DEC) - from 20 -22
January, 2025. The decision to host
the event in 2025 follows the posi-
tive response to the launch of FESPA
Middle East 2024.

“The exhibitor and visitor feedback to
the launch of FESPA Middle East has
been overwhelmingly positive and
reaffirms our decision to expand our
offering into the Middle East, North
Africa, and South Asia region. In re-
sponse to this, we're delighted to be
returning to Dubai Exhibition Centre
for our second edition in 2025 and
look forward to offering a platform
that builds on the success and our
learnings from the 2024 event,” says
FESPA’s Cassim.
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Advertorial

HP’s Bold Vision at the Saudi Signage Expo

2024
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HP is strategically

prepared to showcase
its leadership in digital

printing in Saudi

Arabia, emphasizing

innovation and
sustainability with

solutions that meet
local business needs
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Abdallah Aoude discusses HP's
strategy for the Saudi Signage
Expo and the company's dedica-
tion to the Saudi market.

The Saudi Signage Expo, scheduled
for March 5-7, 2024, is poised to
attract significant attention, featur-
ing leading large format printing
companies, with HP Middle East
planning a vibrant and impactful
presence. This event aligns perfectly
with Saudi Arabia’s ambitious Saudi
Vision 2030, aiming to diversify the
economy and reduce oil depen-
dence, offering a prime opportunity
for companies like HP to connect
with the kingdom’s dynamic market.

Abdallah Aoude, HP’s Large Format
Pro Lead for the Middle East and
Africa, emphasizes the importance
of HP’s participation, highlighting it
as ademonstration of the company’s
dedication to the Saudi market
and its commitment to leading in
technological advancements in
digital printing and sustainable
decor. Aoude notes the expo as an
excellent venue for HP to present its
innovative solutions, engage with
customers, and showcase how HP's
technologies can bolster business
growth.

Aoude explains that HP is strategi-
cally prepared to showcase its
leadership in digital printing in Saudi

Arabia, emphasizing innovation and
sustainability with solutions that
meet local business needs. The goal
is to reinforce HP’s reputation as a
reliable and innovative partner.

At the expo, HP will highlight its lat-
est large format printing technolo-
gies, focusing on products for sig-
nage, retail, décor, and commercial
applications, aiming to demonstrate
their impact on enhancing creativity
and productivity across various in-
dustries. Aoude points out that this
participation not only showcases
HP’s dedication to advanced solu-
tions that cater to regional needs but
also strengthens its position in the
Middle East through direct engage-




ment with customers and partners.
Since establishing its presence in
2001, HP has aligned its sustain-
ability efforts with Saudi Arabia’s
visionary goals, anticipating a de-
mand surge for innovative solutions.
The expo will also debut HP's Gen 4
printers, showcasing HP’s ongoing
innovation and commitment to
sustainability in the printing sector.
These printers are designed with a
focus on environmental responsibil-
ity, efficiency, and versatility.

Aoude further discusses HP's ap-
proach to supporting customer
success in the market, providing sus-
tainable and innovative technology
solutions tailored to specific needs.
With a commitment to sustainability,
HP offers comprehensive training
and support, enabling customers to
maximize their technology invest-
ments.

Highlighting HP’s  technological
advancements, Aoude mentions
the integration of advanced inkjet
technologies like HP Latex, smart
printing solutions leveraging Al and
machine learning, and user-friendly
software features. These innovations
underline HP’s commitment to qual-
ity, innovation, and sustainability,
ensuring their printers meet high
standards of performance, versatili-
ty, and environmental responsibility.

SAUpj
SIGNAGE
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To sum it up, the
printing industry’s
journey, from
Gutenberg’s printing
press (or whoever else
had their hands in the
cookie jar) to today’s
digital era, has been a
rollercoaster ride of ups

and downs
d
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The Odyssey of Printing from
Achaemenid Seals to the Midlife
Crisis

So, who's the genius behind print-
ing, you ask? Well, the Germans
like to claim they’ve got dibs on it
because of Gutenberg, but let’s set
the record straight—Gutenberg
didn't exactly invent printing. He
did, however, give it a makeover
that even Cinderella would be jeal-
ous of, with a little help from his
friends (whose contributions got
buried in the history closet). He in-
troduced movable metal type and
a snazzy press, turning printing
into a full-fledged industry. Now,
some historians throw a curveball
and credit the Uighurs in China,
who were happily carving wooden
blocks for their printing gigs.
Ladies and gents (and our
fabulous LGBTQ++ pals), grab your
imaginary passports because we're
about to embark on a journey
through printing history. We've
even got Homer’s ghost’s seal of
approval!

Act 1: Gutenberg and the Print-
ing Machine Drama

Picture this: Mainz, Germany,
around 1440-ish. Johannes Guten-
berg is probably kicking back,
inventing the printing machine,
looking like the 15th-century Elon

Musk but without the Twitter
addiction. In the blink of an eye,
handwritten manuscripts and cal-
ligraphic books went the way of
the dodo. The first mass-produced
books, including the Gutenberg
Bible, became the hottest ticket in
town. But not everyone was cheer-
ing. Monks who'd been hand-
copying the Bible by candlelight
suddenly found themselves in the
unemployment line. Yep, even in
the 15th century, automation was
already a thing.

And speaking of Gutenberg, let’s
not put a halo on his head just
yet. The head honcho at the Mainz
Museum spilled the beans during
our chat in 2000. After Gutenberg’s
printing machine hit the scene,
Mainz had a fiery meltdown, and
all the records about the history
of printing went up in smoke. Info
about Gutenberg now comes
from the juicy details in his legal
battles, tucked away in the city
courthouse’s  attic. Gutenberg
and his partner were the original
odd couple, and their falling-out
led to courtroom drama and a
messy breakup. He also duked it
out with other partners, and the
history books have the receipts.
So, who's the real MVP of the
printing machine? Your guess is as
good as mine. Oh, and that book
about Gutenberg published by the
Mainz Museum? It's the holy grail
of Gutenberg lore, but it's missing
one crucial thing: a snapshot of
the man himself. The head honcho
says it's because nobody knows
what he really looked like, so the
drawings and paintings of him are
just the wild fantasies of artists.
Personally, | like to imagine him
with a suave trimmed beard, hip-
ster sunglasses, a flowing mane of
hair, a cigarette hanging from his
lips, and a few tattoos. And come
on, tattoos are a form of printing,
right?

Act 2: The Enlightenment Era
and the Printing Shenanigans

Fast forward to the Enlightenment
era, where thinkers donned pow-
dered wigs and pondered deeply.
They turned to the printing press,
making it the Instagram of their
time. Ideas spread like wildfire,
and folks suddenly woke up, even

though hashtags hadn't been
invented yet. Libraries popped up
like mushrooms, and knowledge
became the hottest ticket in
town—provided you could deci-
pher Latin, a language understood
by about 0.001% of the population.
Don't let these Enlightenment
thinkers slip under your radar!

Act 3: The Industrial Revolution and
the Mass Printing Extravaganza
Now, hold onto your powdered
wigs because the printing press
got a steam-powered upgrade!
Newspapers were all the rage,
and everyone and their grandma
had an opinion. Sadly, most of
those opinions ended up as greasy
sandwich paper. Printing became a
symbol of power, and political car-
toons shook the world. Who knew
printing could be so influential?
Act 4: The Internet Gatecrashes the
Printing Party

Suddenly, out of nowhere, the
internet gatecrashes the printing
world. The printing press pleads,
“Slow down, let’s make this work.
| thought we had something spe-
cial.” But the internet, the new kid in
town, gives the printing industry a
midlife crisis. Men and women (and
our fabulous LGBTQ++ friends) hit-
ting their fifties are hit with a wave
of nostalgia for their youth. They
buy sports cars, hit the gym, bleach
their teeth, and get a tan.

Okay, back to printing. After the
internet’'s grand entrance and
takeover, the printing industry
had to evolve or become extinct. It
embraced digital printing, automa-
tion up to the wazoo, hybrid print-
ing, fancy workflow systems, 3D
printing, augmented reality—you
name it!

To sum it up, the printing industry’s
journey, from Gutenberg’s printing
press (or whoever else had their
hands in the cookie jar) to today’s
digital era, has been a rollercoaster
ride of ups and downs. Revolutions,
Enlightenment, and the internet—
you name it, they've seen it all. The
future? Well, that’s anyone’s guess.
Some folks think printing’s making
a comeback, while others say it's
time to fully embrace the digital
age. So, let’s sit back and see how
the next exciting chapter unfolds
in the thrilling saga of paper, ink,
and maybe a few more surprises!



Technology

IML: Transforming Packaging with Advanced

Technology

How In-Mold Labeling Enhances
Product Appeal and Sustainabil-

ity

In-mold labeling (IML) is a process
where a pre-printed decorative film
is inserted into a mold prior to the
formation of the plastic container.
During this process, heated plastic
pellets or resin are introduced into
the mold. As the plastic takes shape
within the mold, it seamlessly fuses
with the label, forming a unified
product.

In-mold labels undergo surface
printing and are then coated with
an over-lacquer or topcoat, utilizing
either roll or sheet printing meth-
ods. The adhesive component of
these labels is integrated into the
film either through coextrusion,
extrusion coating, or as a separate
coating applied at various stages of
the printing process. Once printed,
the labels are precisely die-cut to the
required size and shape, and then
assembled in stacks for use in the
in-mold labeling process.

The Evolution of In-Mold Labeling
Originating in Europe during the
1970s for injection molding and later
in the United States for blow mold-
ing, in-mold labeling (IML) has revo-
lutionized the process of decorating
plastic containers. This technique
involves placing a pre-printed label
within the mold before the plastic is
injected, blown, or thermoformed,
resulting in a seamless and inte-
grated label on the finished product.

In-Depth Look at the IML Process
Blow Molding: In this IML process,
a label is placed in an open mold,
held in position by vacuum ports or
electrostatic attraction. The mold
then closes, and molten plastic resin
is extruded into it, conforming to
the shape of the object. The label
merges with the hot plastic, becom-
ing an integral part of the container.
This method is predominantly used
for bottles and hollow containers.
Thermoforming:  Thermoforming
IML differs slightly. Here, the label
is placed in the mold, and a sheet
of plastic is laid over it. The heated
mold then closes, shaping the con-
tainer and integrating the label into

it. This process is widely used for the
manufacturing and decoration of
container lids.

Injection Molding: In injection mold-
ing IML, the label is inserted into the
mold, and heated plastic is injected,
forming the container around the
label. The plastic granules are fed
into a screw tool, melted, and then
injected into the mold. This method
is commonly used for solid contain-
ers and offers high precision in label
placement.

Substrates Used in IML

The substrates for IML have evolved
from paper labels to more advanced
filmic materials compatible with the
primary container material, enhanc-
ing recyclability. These substrates
are designed with properties like
good lay-flat characteristics, a range
of finishes (matte, gloss, metallics),
and resistance to issues like curling
and scratching.

Advantages and Disadvantages
of IML

IMLs advantages include enhanced
label durability, integration with the
container for increased strength,
resistance to harsh conditions,
and simplified filling and packag-
ing operations. However, it faces
challenges like inflexibility in rapid
decoration changes, high initial
equipment costs, and extended
production times.

Comparison to Wet Glue Labels
While IML offers a more durable
and integrated labeling solution
compared to wet glue labels, the
latter still holds advantages in terms
of cost-effectiveness, flexibility for
design changes, and lower initial
investment.

Specialized Applications and the
‘No Label’ Look

In specific applications like yogurt
packaging, IML has been innova-
tively employed using form-fill-seal
machines. These machines allow
for the labeling of containers in
aseptic conditions, enabling lighter
container walls and efficient produc-
tion. Additionally, IML technology
has made the 'no label’ look increas-
ingly popular. This involves the use

of transparent film labels that give
products a sleek, label-free appear-
ance while still providing necessary
branding and information. This
aesthetic, combined with the dura-
bility and recyclability of IML, offers
brands a unique way to stand out on
shelves and appeal to environmen-
tally conscious consumers.

Sustainability and Recyclability in
IML

A significant benefit of IML is its
contribution to sustainability and
recyclability. Since the label and
container materials are similar,
typically both being polypropylene
or polyethylene, the entire pack-
age becomes fully recyclable. This
uniformity in materials simplifies
the recycling process, as there is no
need to separate the label from the
container. It aligns with the grow-
ing global demand for sustainable
packaging solutions, reducing the
environmental impact while main-
taining high-quality aesthetics and
functionality.

IML stands as a pivotal innovation
in packaging, offering a blend of
durability, aesthetics, and environ-
mental sustainability. Its continued
evolution and adaptation to various
molding techniques, including the
sophisticated ‘no label’ look, under-
score its significant role in the future
of packaging technology.
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Canon

Venkatasubramanian Hariharan
Managing Director

Canon Middle East

is pleased to recognize

Ayman Aly

15 YEARS

of Service with Canon

Thank you for the contribution and commitment during these (15} Years.

\_M)’
X

Sheeja Pradeep
Human Resources Director

20z |1dy-yduep 193und JIN

Yy
uary



o-sho 30 Oilylakiawly suan 8 oliied cluiwdly giuao Jol Ll

239

ME Printer March-April 2024

Y
N

Lol ol lin 8 dali] gilas
Joolgies EuP Egypt gias gordce J]
Eexdl EuP Egypt Industrial 48y
o Jalis (5,3 idloe 3 lelloc] zpunsis
w2l e su3all Polziwl e 85518 oS3
wSpaall Gowll § dylativdl

spaall 38T Ll Ja> Jols dials 3
Bls] Galxe Gty wson oo Zilon
Ll dugyoll denlull sl
giuan clig (Slatiwdl goriiall azy &
dengliiol 3 dogo boh> EuP Egypt
el dngsodlaS,idl Sldac gewes
NN

¥ e we

Bl dosx] EuP Egypt giao cLis] o5
Jl spsadll I BLol spunall Lol
Fon a0 oud in deall2ll @lg.u:‘}”
aslzall dgeitlly oyglaill 3o i) igeuas
Josll 5oy8 54895 2o sy plid Hw
(Bog . lnall moinoll dLiall dagilly
22as i «Sob ooS Zilon spwll
Lo Jl eliiaslel] dusgodl dSyddl Olaiio
35,801 6180 3553 Lo g3 100 (y0 oy

deolla)l Gowll § lgimonsg

(lizeolliclio

Ayl sic gianll gy Ol @8siall o
ddlaz] &8y ZL] b 24 il JolS)
0038 Bl Las disius b all 300 gl
Ao Jale 300 o 5288 Bl Joc
Aol Gowdl gians)l Blaiio psiiwg
e | Lb)-zfd (s Sanll
LS5 50ls Lgyslo L sdly bawg¥l

s3>l EuP Egypt Industrial dss.ds
d903] danluoll A8 dsy Ll LSyl
&inand sl Jduall b wcliiwsll)
EuP Egypt dS,& Cewwls .EuP Egypt
ra0 3 2022 pubiwél § Industrial

!ﬁ

Pliid o 100% (ylazicol Jlo poly
Gsgr ran & golie ki bbi
B3asia dna 688 sy ol guasss
099081 danlusall 485 Ayl olenianl
Jac¥l 353 Ly busS Bows sunoe Ax3
i8Ls3bg Sliaall 3l gboally 55sdl
W dopanll dosSadl Gabi wclls JI
B e ladzal] i) Sluliw
Lisy Y Hosaiiall dglge gyl

el dygyodl Ayl Caxidl
EuP Egypt gico “EUP” denluwsll
clzald] Slodo Ul & pamsioll
dbdlonay Olsladl disay Gailyiale sl
ali 300 dzdgin dullax] BBy debsioll

Ligiw ob
sen § xalizgd 35,580 giua Jol on i
o ean S8 pliigd spbis Jasl sub>
slaziussl dolall dzegll uasdys s (Son
Jlal dun plus )l 3blills
«Sasal 393 el 30 5385 Slylaticl
335 &>l le EUP Egypt gican cliy o3
zWl 3 sawmiio gie sio 34000 He

3 desniwall Olgdal) sinll dsle

(lnlldclio
sean §dgalizgd 35,80 plaa Jolon lin
925 yan SN plitad subw Jaxl ja>
slaziasl dolall dzegll usdys i (Son
Jlol dgp plus 85l Gblialls
«Saral 5393 el 30 5385 Slylaticl
335 d>Lluse Lle EuP Egypt gicas cliy o3
zWl 3 vawiie gise sie 34000 He
3 dosdiwall Olgdall) sdal Bsle



Lsiw b i 130 costly delifl Ll : 5501 dclivo auss

33550 OLJJ::J slnso B9 Soadll
BaddS Lmyls oldb L Las
Wslsls olatiall Josms sy dols

8ol oo Oliwss
gt ob i 60 Js>s absis
& 1etS bacluas Lo gng S, 2l
soi Odame gbeny Gl Ul L
ALl Olgiadly Lol s> dsiiye
o Miliie b 3929 JI Ll

by Shledl cusSlly sadly Glisl

3 Jusxill gilas § guwsill ol Lisso
ol gdsiall ag osLad Gl Tay oSl
Sl & @Syl gLyl Gaelas

Pl & Glall GBIl s
wounl Al Bowdl Lim Ceadly
dclial @302l @yl b e
Oosle 337 oo Lallo Lol 83015 el
D e JLos 0ssde 370.7 JI JLos

sl § oldadl Jb 8 dLols aLal
a3

Srudl JUB 3351 Sl Jo>o
Al § 835l cdame glisyl o
dagiy 4S5 idl clacl o 31 dwsloll
Ceelbiwl Lgl 3 WJLy ossle 14
ealw 38y 3Ll sda Olediwl
boale JSiy Olsegell gl
d =80 dyy piaoly e dbslaallg
RO S

Gob 3 edad 8,8l ol Blasly

oAl aws Ll 4855 Oldlasdls s>
Landl G oo Jo¥l g LA
oAel JI clog Leil LaS dgdgcl
dedln dmyy Olaue Ssiwn

Lasd els pe odedl pivwy
o) Wb dsliadl Aol of 5836
Lass JLy 0sale 137 gls as, i
ob i 130 delyl Lol &ls
ool Byl § 5uSYl s g
Leslllny Jazs o518l graz ol Ligso

$igiill a5 sl ($ 3ty JU5
Ol sl deliaal &y3gmuall 5,5l
Ll sy JUall gols B3Lj 515
Lilie 18839 JLall dS,idl CaBoay

Jlall Lazsg

ol @) gasai § sl poools
Leftuj, &5 e Jas ds, il
O Lisso b3s0B 3538 3 &I 55al)
0¥ > oumlull ogsall § géyll
Ay dorwws JI CLZ&S' cols ds, adl
Jusai) Joidl 2o Laisys dgas bslel
Lesllal Loisle] Gug lgilewgs
bl Lgmsgs

ooy Lag calnl gusgll of o
geds Ol 3 drall sin g BsLu3l
Sy Juadl Ll Jlall as, sl
Lol Ol § dlall bl
3 B3l Oagd Cop wlld a8
byl Lgia> 3 83Lsjs «lasall
Aglay] il <o lgilawss of Les
491 cisly dSyddl GHous ol C_.4'>9|9
2020 gy Bl P JLs ool
dysb Hosle 342 Lgio 2022 L i>s
- J_>‘3| 8)_1,.45 QHJA 1494 J_>‘}”
L o5 Gl e (Jole Jlo ool
100 dogdy Hos slaw 2023 slsll
392 Jl gl passnid (JLos oosdo
0923 Osale 255 Lgin JLoy (oulo
8008 poule 1379 J23l dlob
J=Y

JLs osale 70 slaw o5 Gi lusly
Al LSl Lol Olewgs
Eoélggans by b il 60 apdius
Sloodl ol JLsy Hoddo 90 doydy

20z |1dy-yduep 193und JIN

Yy
w



ME Printer March-April 2024

S

SAUpj
SIGNAGE

Olailb 30 Jo¥ was=ally sebisws LoS
las "HP” oo dosiall mldl i
el PHP” SblSal Gle egull il
glod @ dolszwdly lgalidlly Egeune
Slaslbll 03 puess @3 Cu> dclbll
3elasly defedl ddodanall Blelyo Lle clis
Ololasxiwdl sa=ig

HP” g o Lagd Byse S Las
d Lilrdy idec glai pes 3
4udi Jol> 51895 3 laygs seg w ol
dudi) Laras doowao 858wy dolriuwo
Lgilaz) Bassally dumninall Oolslizsdl
‘:_\53 '.QJ‘LQ ‘aAL\I.wﬂb "HP” M)I”)lb! &39
oo saime JSdu MolSio locss Luyss
83lazenl Landl Baind o ezl HEay
Laoloisill § pgiblatiul o diSas
paadl Lle cgudll bulus ] G
o 83ge Eaxi HP” 88,8 2oleisill
Jio desiiall syl a5 by JolSs
4SAl deldall Jol>g HP Latex dwiss
elailly e libaodl clS3l (oo sgiians I
planzdl gl golidl Slises o J3
il Gle ol sln S5 Cus
U3y dolsiwdly Sidly 539Jl "HP”
sule duli Gle leSlalb 8538 (o jizy
Olalaniwdl sasis Hlowsdg ddlell clsYl
At ddgfunall yulss dlelyog

0bs2a1 885Liall § e bl geon) Sy
Jowaxl 465180]” Saudi Signage 2024”
Ll s oo <ll3g dailone 85535 Lle
S el Sl JLosls in



“Saudi Signage 2024" 45320 Q Jriiawoll ot puss3 “HP”

S dladl "HP” &lSe 5u5%5 on
»Sieog Goise

bl "HP” 8835 pois ol 1ol 0
Ol deldall Olaas Sasl Lle el
Slaiia Gle 38553l o oapll el
Jlrog d55ll 8ylais dusledl cldsUl
dalinall dyyladll Slawhily oSl
ole lilaiio oyl slab] Bagr <3
ciline se &2lifly gludl s
dSsLiall ol JI 83gc sudiie (ilelasdll
"HP” aliill b 5gkis 3 "HP” Cil> o
Olalasdl Lbs Ll desizell Jolall
55 Lol Wl Ji awnd deonlByl
I ore ll3g oo ¥l il 3 Lgsilsa
£l8ddlg ezl & 8 yisleall dSyLinall
%,hg 2001 ‘aLc &3 "HP” Qa.kmt Ao
sulee go dgg> declsn Ll gy
Leasles Lle lgio Loy> clldg dolsiwdl
iSloall dogSa)l Glandl Giini go
sal; Uiy d=Bgio dydgmanll dussll

sl szaally 8ySieall Jolol le bl

Gl § i)l Gudl Olalb i)
ole PHP" @Sy ) Lindly bl
byl go cllds PHP” &S lie dganl
HP” Gla5 e Jdas el Sle egdll
lgalidlly (S3omadl Goaull J313 lglac 3
deldall Yo § 2o)oiSall paiall 33l
Aol szunall OilyeSyl duabyll

osluiely pssmall Jl B3se dlll suc suiy
ol @il HP 8858 dlie duie
Jeladl ) @8LoPL elds bySicall lglsl>
sLleBls ity edasll go sl JSiin
G "HP” g desiall oluadl Gblol
JlaeHl gai jyi5

Bamiwe "HP" &35 ol byec s
Joe & lgisly oobeiwd sl
dopall iSleall § dxadyll dcliall
Gasbs e 3531 go lldg dpsgmand]
Bosb o cl3g dalsiwdls o3l oles
Ololasl oili il Byghall Jolal
3 o gl o] Cap dglnall Goul

L

HP Olexsliiwl Gidly ssc dllsec
Saudi Signage 2024 5520y dsliall
S92l Gorul ol lgolidlly

Ssatall Gasall Gy ol @Bsiall e
28l o s3I “Saudi Signage 2024”
vsle 7 U1 5 (e Baianll Sﬂléoﬁc
delbll OlSd nl 0o sesS plaialy
Slaslb Jlae § Jazi 3l duaasiall
THP” @S b S .oanedl Gl
Jled JSi @SLiell bwedl Gyl
udszall o] Cu> -u‘_")sdl 13 § s3509
iyl @SLaoll d55) Loles Ladlgo HeSuws
Jl g5 illg 2030 d>gakall dysgseuadl
il le slazed] Julis sLazsdl gy
Oluwiall ddlie doyd sé9w clldg
Jio 3smadl JlacHl glady lolall
syl lgall go Jolgilly HP” 5,
sebiall 4392l dgs2ll dSloall Forn
wbaiwly

vaixall ysall dsse dll sie a8 18g

20z |1dy-yduep 193und JIN

Y
w



ME Printer March-April 2024

Yy
o)}

ploial o il § egil 8550 dyrganll
Baiins Bsgiass LIl peanll Aol
Sy @bl deilol geaz a Wl
Ssladl o sae clil 8o oo
Olgemed) Yemas clld Gl das=iall
xalllin § gl ZUial sse Gyl
g clozidly edgll b ealind dsanly
daclil soill slaiicwly Lislisl (s3J bgll
dzaize cliy Gle 5318 Glus] by §
old claal AUl By ug29s
Shlsol o degiin degoze Laioll
sin oS5 ol geandl Ci>g Bslisl
Bl s> sy aliey Olylaodl
lhls o gehrivs qugio JS) dudsi>
09 @iio § Lol diiSe (1S5
Joaxl loade clidl Say @83kl dhs
Sl Sblailly Byleall go i Lle
pail>sab $eind e 8,38 18l eglens
obsll paxi dglidiue 53lsS lonuay)
il @818,

895 L=l OUSUI (9uy s> dbon
olsl 8l o209

ol Goszay JBH Gollall sed
slas=sl (S55]1 d5y9 d olbsl Jgull
s> db salbe o AU dwdal
Ooud wdmse Sh3 Dr> dby Hlgizy
ab Bsleiwly I eiball Ollss
Maly LSIl (o Sa€ ygub> (§ € paa>
Agse Jos8ac o

a2l 3lieol (Jledin damo yoiSsl Esanis
db j9.b> suo; o wosall go dedldly
blas 3sc @ dusrell BN 3§ Gueu>
B3] e ) gy duSlo Boe s Hlgio
1958 ale § wr2ally J> Cus foassall
byl oo & Oluslas Guss Lalls
dxiby Ylghis Goldy clagdl Sllg
43S o Olahibog doguas ygub> il
Bl oo dasiall dpprall Sl
Jl Lol win Lol Lisg Jélazwdl
515 clgas dyylaall Slowls dllacl jgua
Lozsls of dsolal

O Sl Sla¥l ko ol (Jledie JUBs
GLLS go Jelds Cum o<ally 038l Jlro
ol Lauls woszall § QLS o syasll
S dpsly dino OLUS § Ll
Jolis Sy demal> Jilwy papass
B Go el § Grw> db joua>
Auszall

Ol «ouiss o 3lade sae yeiSall JBg
ol Jl osexis b8 eusgdl ol
ol 5:nlall dzal> & 83nlall of L5152l of
b lganys a3l o a3a2lly (puads e
g3 & Ophitall 38T e lgslo g

oo Lieie pebimll suail dwolall
plell § Ol posme Lle uallall
Osditall ju3 sebal o sie palall
ool Jio pasellell dawdlally LU
-shisS

gl Slylsoly 508Ul dolainl e sSi
ool jSyally LSl dolell &paall
dealla)l Olelsydl (o 89038s Lod damyill
i dsls> 8 oz B dadbss Hlewl
Olaasdl

BysS degane Capidl s> euibly
Byseal e dcouse lganl o Sl o
osill 350l o @llell gyl el
ozyill

il 53l 2l 5935 85xg) 83359
wsxizl g Byl Bmgll By ol
Sl Goymay Cippddl 38l L
Gouds Joeww é G885 dalS g
Briio Blz oy igliall ol
sloy ¢po skl B3lag [gso ESLES Bsuog

wszall

L3l Logll elie Bosill Cutidly
dedle BlaxJl 4489 duibglls
i.ng a.;.é..-.Sg @L&.‘JI oyl OMSig
S0dl 593 Siie woluddl  Jodc
).b)‘}" CL{N iy o)l Sluwdog
LSl Joall Salill (o520 iyl
55 59301 5395 3

Boea) Inyysii e Byngll B0 Cusely
ol i 3 48Ul Casyidl 33l
plodl Aluss I Sl dgzse a5yl
sl sasl oSl sm58l s sSYI
Ox 0ol @Sl de> 39 0300 dsud
hyrddl a8l dndios Bxell Bilss
Sl Wgyg0 e Blanlly egll yiuil
sbliay ducoill 398> il «sskaxlly
clasidly 3ol 5imig ducy il yui 5yngll
8 wolall dilyig didlass aylamy bl
Lol yei>

Olidlxall clil Ll a8GII 3,50

.ag‘ég.\:Jl
859 AMSI Gubs 8y9iSall Cuoy>
oo 8lidg Bl 120 W e @slsdl
&9.5“:‘}” Sldles ol oSl
Olaslaell Oldd s gl dal
Capdiug Silly Guas Jnl» dysganl
Eus dyzga> Olbdlee 6 o wleddl
5plll yoy20y 830 Jo¥ pallidiwl o3
Gyl S5 dGyes 3 ol Joull
dgilly &8l dlauoly @llas e

degiiall
Sladlxall Gileds 85k (Sl g

wos2all deanl

vdse 3 Dldy &l aigy Bl
ooy hlao] @l pladl i sl
eyl Gleaiis «88599 53b» g «Lls»
ool & sl ol «psinis puisn» LliSs
a3 iy B30 Jo3 &l Busse (JlabYl
Jb3l o cl38 000>

asldl 2l o2 o ol plas
olaxil) Juadl SUSII 50 5209 A5LAZU
o W 5l plass Lodledl Coxel
5mlall Gsyze e 5501 8y9aly dislews
Sl Sl sohill elldg wolsl) Joall
'PL‘: JSbAe.:i:.g.

el s gasmall O tomas JBo
Byanll Bylazll 5usS Lilainl Jo
56353l omg plell duadid 345 doysall
929 vagidll Obsanll @lle > @il
Slpaall ale § ddlitwl duasd
23l o Jsl a2y 3] polzall sao 106
Sl dy dypnn dzoln) Ayl disy §
3 &5 Cleisll o 5aiS e el
Slasdl Lle dage 3386 Wln Blsls
Sloadl UM o dagadll dysunall
polally Bslasmlly Ghwsall e dalisoll
A e NY cp.g.é.ﬁﬂ Sranll d8lasg
Sloos BSlaiwly |.=).? 8o Jos ('g_mli)g
callell Godl Brad ae guosdl
a,Sall &sloll § psleilly «omsmally
waeg ol o

ole pxall JW8IL > slily
slac¥l Gelad s wolSIl ySs=0
&1 13850 515 Caunin Ooule 2 HII Li>
wall obolly san § J Ga> pal
al:-:vss Jesadl 929 asg¥l Gxidly
sl CuBoill i 3 WY fusanll ol
83bje a8ladly sl zlixl § eSS Lo
wobdly pagill Leoll

Alaabiws SO Bt ralisdl Jf cudly
Byanll Bylasdl Jolis Ll Slgsill
Lials coladl ] zasall» olgizs dogsil
dagall a8l dalell Oliaibell
351y aeas db ) MalS gy Garaisss
wlsic o 2l Bbglly san § sgiill
Loau> db bsleiwl»

deailly pols plainl Wln Lagls 12165
Sl @Sl Ehels Aol
8 lghiw il Jabdle JUadl saumbs
R3S &Ua§

vapand 8Ll §)ljs pleinl =sslg
dilziall dagall Olosdl oo degase
sneisl Gy e Lle 50 osa
Sdshdly pamdll e asiell BLLES]



.b.wgcﬂ Gidly suan &3 49 320]l G993 sy ¢Sl 45 3209

&o Jeolsilly poilxiio o2l ZUzl
pallocl Biowdd QUSI Gor2e slos
Ayeadl

el O3 e ESlaLl osall 8358
dpaanall Gslisg

il Blse wolisll Gdrme oS )
Jla Sy wceund &8yl Slegdaally
Jols alis duall dbids¥l o sl
Crosdl logy 12 Jolind (oymall dBg)l
Ol Gorze 3 daline Aol
dyysg0nll bl @S oo Sls3ll & Gl
o sbiciy Sl dalisvall diloaly gliazusl
Sl Hoiall 4858 yreg sse JBg
3 ple JS Whlis ipoldy el
ot Ol ol okl ybsxe
b pemeine A8lESs (il Gl
00 srall gainall § Jadll gouil
Blaslglslys cles] gabiios clld Jols
B1HG RV

oleod ols CLL-? [P d.)lgj»
b susaall Sileg sdially dsosdl byl
el Lin Qs Garme 3 iliy
oo Sl oo by Zls
Gl Olaiiall (o degiio degorne
oielns  Lle  @dhal  O¥gsdiall
Seieadl Blazll Jlas ;<1

dgordl Gyl Ol Aol pes) [3kasg
Sl om0 318 o orass @5
suzilly dalisall pgllacl 452 alalllin
wosmall 55002 plol dciill cgibles o
dewlxs Odgdie Ly dexe Udie
odg wosall y9gen] Olslgansly
3 Dlige wolzall Ll iddly
B3> aeniSl 885 ol Brall y5yzall
Jlall lin 3 Lale 50 35

&8ladl &Ll oin LuSsi eiibly
Byl ool pess Ugall Ll dially
geosils pos2ll Gle pgrandss 4934l
Oliiall 0in 3539 cbdg .‘cejl.ch.g?
doys OUSI poyme & dgadls Ll
Sl Shal sy BLiasy Llgil
Sisaall daadl Byl S (e (Spunall

ouisy saxl LJUbW oS egiss
Shylao] Oy oIl 4o 520 3 Jyldy
vosze Ol waigy s>l Lededl JBg
pWZVY) P.n::” &oladl 338l Jias wlisdl
dhyal Lle swan 3939 285 3 PJET P
Blaiwl P o g dealldl duslail
worzall By Caws J=i) ple Js dos
S5 b ong B3> olelas e &%2”9

LSS 5
oSo oS JSU.'ZU ;/.&' slrwl Camasyl
Shale gy Ao sgus St 5407
oo bl Slolasl sbed il g

-padde 83leall o sl
e Lalainl ily d4$3581 s900 Ol guadsls
G Sle Gowosxy 3] paablall &6 Gy
bbb grac S 8 (09 LSl

pAE sl dSlae bl Cigd
slBls 3155 Buoliy

ol Zli> diuuio logho Lys cdlég
Goobin Osesdy gl ol (os2a
dazmanpdll B Cayyeill e G5
P Go cldg bl Gos20 Hlo5 u
Sllleally Slesdl o dludis oS
olgll

JS phiy zladl of olade célsly
Ol 353 8935 wssmall pbl o pss
0o dyyll a2l dezsie Gaexosdl
L3 SIS «Jaill» LS oe 895 Lganl
LS pady 13 el suan Gdesy S
o QU Gos20 § @ yling laic
alall

Osaigs aail ol pliz diuie aSly
JUbW Logy dbuisl ogesizy Jakll
oo  da3>  Oblge  paedsd
ey Gl cddly Helosuuell
e dbje CLsIl yos2ey &b pleinl
alall

Sl Gé520 § &ylin Blepll osdll

doadl codoseiall Jazly
$93 0ol W Gogdll pudaall yliy
suoie glizg LSl Goy=0 § Bl
3 pogll S93 Gbady calse gyl
Slogllly cuslly SOlogeuylly dagadl
Aol Slysall $93 53U Cazio LI
A2lgil Lle pagll (93 G0 33 Gos>g

awg)ad|k{é)ioak§:\ﬁﬁaéuﬂ|u@
OSay Lo J3T 1in 0300l eIl 54id) juan
Jodl B0l Gasme 4 Chogy ol
B poadl 5Liaadl Jeasy s3I s leSl)
el 3y g din 551 508l Lle
Clads Gl dndo¥ly Oldlzall oo
ol Oldd Jlabl e @S oLl
Silly il Sl bzl le sLas
Slyasially Slosdl oo dlaados ol
dcalally lgin dusdl Oilall Lid 3

Ay3laiddly
o bo Banlaz JU8] QUSI G520 B>
ol slael csly 3] wslals aman
Osalo 3.5 oo ST hadd Al dzws §
55y Aol dzasdl sy oSl
ouS2s Lo 5315 ali 700 &1,8 y0.b> «din
a3l Bl Eanl 13y pinall ploindl

QLS 53520 & TS] 21 8133 900
oo a8 IL3] 4591 souw pli> g
dudlio 3 ol slse Lle Gas=all sloj
RVCISCININITIES [V-%1] BYNI-WV.
Oilguin 5 (o 15 dddios dsje) sleesl
$3o] oo lall e Buil JBy
3 Bliwll o] @Syl jow Oliso
ell3g 8puS donl L) QLS osme
o dealwlly dusl 4eSu53l Hoaw dogd)
&2bally sl axdly pal e dilois]
dhbiag baex slawl Oilxall Lid 3
lzall geax alis

B L8] dla of lillse Bl
I8 ole olsll uds=e o3 oo 13>
b Gl soliall gal oo sed dsSyYl
o Sl ol Buden sgan! lelaf o
eas Sl sgdiall Sle Hoshwall
Sl ey 4 y=all 855 @ plaial

S Sy 536 dliasS QLS i sls
Slsiaall JS Lle dslazddl glogily
by (Jail Lasly Gsell ol dcladall clga

20z |1dy-yduep 193und JIN

Sy
~N



wapsdl A clacl eess dewlyll
TEEIE TR TE T RO PNE)
AdSIoblaslads

euliee Bae s IS &S Ll il
VY- OATLY 53 d=8gall oledl dlasl o
Awdﬂd'&abg@mﬂﬁbgoﬂzozl
L8l Sliglly 8,lisll @St Josds
dady Shil Lindy =LY A Jio
ool dindo @MYl dindy (Arawgall
a>yaanll Ggially gyl dindg dysuadl
B> CagasS

209l Uiloe Az § dmoladl Haacayg
xk:Jﬂh." 0959 xéhl.iaﬂg Slawnsdll
i clacly Wlegdaally  Eslxdlg
oeolls  «ilgadly L“.JL_:,]L?.&”Q uw)ﬁﬂ
Oluslag @SBl molydly el
A8 Jguo3l Je2asg i Jloc I Eile sung

duiboll splall go 381555 8392l ddle
docls dgibg dragles diy ja5259 ddosly
Oigeiall bl Gizg olSindly Gl

Aol Slblasdl ($s3 ousnsalls
Lis gl slacls Jodill sulee
Slbally Sl elizls diigas Lales
Osidll O3loe § duanainioll dsalzll
Loy dilidnn dgale 48165 Lo Ll dalSl oud
wu)ﬁk_,Lc}S)gé.'\”MkuchS&é
(hmgnally cli¥ls SSedlal psamaill
3 ol pady deopunall eidll oud
By i sfewgall agleg Laiudly 7 cunnll
delbll pel=i) Gamie dyadl oidll
sl alg Cnilly eyl

S ecsy d8ladl Lgiliamg 81500l podis
sin & ol @i s e sl
zoliall ks 3 aclusally wiilxall

demsilyioly 38620 duiboll dunalyicwdl
Ololasl dld) Ldlail Oladll dwis
oy dudlatll oygall 3850 dlolsll soill
lsnl 34 g gllaill 305 5lgall dglle
d>gabiyibs

pludl &l fag Ll &SIl of LSl
09y > suuall (gidlly prowanillBaga>
SGY Holeill &lsy 3y20 b dypeadl
3930 clloll dzal> go saiuall alslly
Hd8g0yallduiboll ilzolal ol saty
0ds20 § Uox souinl pld (ol sy
003illy (5395uull SE Unill 5 52 sy
sobi) ddbll &8l 8l5p laydgs il
| adlatlpeall 3 Jaslsoillea
Slsal Lle cgall Goszall blw LS
Loy @Sloall § os2all &S Jol o]
dawinie daplsl goly @ais el 3

2024 elunll) Jo sl $laill b small Cigudins Gl digso

ME Printer March-April 2024

Y
-]

Slyslally ,:,h.n.db.y_ &_‘,IAAJI
ole j).;ﬂb Pam‘ﬂ Saxdl iy gng
U sg2wll dy sl dSlonll (Soiwn
S Dune B3ges oSy ol pabay

dolsiwilg

02024 ple dnus %3 uoszall LBags
osebiialls JlaeHl Jlos gas I
)|)ﬂ|?£§L49 :1:[1.4“@0#4‘452.&”9
pdol> posel iz JI Lix ousilly
Ay pun>g 839598 dunin e 35Sl

dold o5yl Jumusss ziisall bl
89 sadll Olalasl dulis Buax

gl il 8 Gl
Bosdlly deliuall 85139 dyley Coxi pS52all
gbd @i Lle Jozi Sl dazall
Olelually cadsilly diesily deldall
ol bylely dyslagSasidly deSpiwdll
iboll ($3LaiBl goiil) dgangdyll 3511
Gudins el 38y Gl Juzl delias 555259
U Jloz] danluso 83050 I clazsil

Sl posmall 8] e odledl @
SlolosSosidly el Joul
vdslrall Jdosdl Golyll 3Ssay 2024
A3zl duyzll dSlaalls Slyessalls
285 0 guolidl Gizg posludl Go 3o
ol 13 3ols; L3slao 2024 alad golo
Jodl Gizg Jlads (o pusduslly gyluall
L{)Ah 1445 ‘alzj 8a=all 93 O

S3 ddoall Gislly seigell Sl
Sl di8lie) dnie @pric pisw
priiw o> § Brshioll dcliall
Eanly ddasll Colexl e S iysll
Lol deesall Olelboall § ol
cadsdly  deldally OlglesSssidly
Jew e 8x5liall (55331 Silelially
Ggx¥ly  adlizll  Oleluall  JLal
LS aSdlgiwdly decliall Olazidly
Cosidl le &?Liigllg Sldleall ydviicw
Wose Lo Lo zuosilly LgiSLise i
Sl Js> glaill (s

lewdd) (392l Gosmall Juolgs
dosd> 8 Sl dolni SlglesSosidly



siball Gy dinidl deidl Oolelnd) 3135 Ygls Gl “zgs”

Sy LaS el elnil grax 3 JiLial
Losoc &g e JolSIL Lo BsLe
3 paa Loy Lole 50 LI sl
Lyl Sigsall Sloys el G 4bns
e Olzaixall 5yad) Lolde baylacly
Jiilly dutudl SlLysaill go oI5
Aolsiane Slanlos 15 9o Ll
i (oud S gor of JlLals
s5ball deidl Jol> o Lgilaiie
Sliie oo 3gazdl Szl o ol siasall
2035 Al ] Jodls elwas Jodl
> Lgindleoy lgolasiwl dggrw
ssalzod Lady laniiall odm s pobs oty
Lo Lin g5 Bale] Ayl ¢y oud dropouss
Lacliall BLIIP giia S, il coalbl
K TSV EJQ—‘-" o &9_...4AJ| (BCF)
Slalandl i iy Slolaniwdl sazio
slaeadl ggiual Ol o dgaliell
hlegl g3 3 delall

“Slhlegl § ol 8yl pes oliug
JUS .88Laall dgiboll dagill galing
Jolsi zoss Ol (srsaall 3oz LA
232 dglonall @ pieadl] ilSy 2 Lgacs
dazyi 3 leilenluwy (3Ll Layss
dgbgll dagdll’ maly Olésgiue
Ohadll Ul o fasladl
Jox Gl Jolally laiiall deewdliall
“obledl § gis” dedle

83L33) A368 dansd L) 5803 Low iy
Adgwll Loii>

O bl 4565 Sl Jalg=ll cg
saxo plals JUS .38 3giwall Glowdl
Liod Ldb g5 a5 il of (5rsgall
Jodl Jol> o Lailaiio e ot
dihie 3 degiially by Sicall Hsiedol
bially Lol Liiasdly bacog¥l 3l
oo B3laiwdl 48, 2l pjisis @ssLol
wedbll goai 385 -l iyl Lz oill
33Ul o=y dgsaanl Shodadl Jte
A coles¥l Wdlo ol § dlS el
Olasially Jodall psauni of Blslg
Ololis] duli Bagy cl> &S, il) Bagaxnl
To 96> 2359 dysasll Oleaizoll
>S9 2Ll Olelae pes § Braiaell
Loo o)l (Soiwa e dolsiwl
Sladac ad AUl 3y 8elas 352
peillesl paas &5 ooy c@sial
el Baiindy zoxs a3l 13550 oS
oS3l go-dall (syladl juadl Olays
Oilae 3oy g Lgilalbs Jolgiy
sailly @ isoill 3apan

JG il dgid) Olaiio Sasl Joos
Deb zos Ol Srspell 3axe plals
dinill &gl Yoo (3 85Sicall Lolol>
by Borstar® “Gudlyey” dudn
bl Olagdis Slolsiniwd danas
835Lally &Ll alsall 5855 2l olsall

Js¥l Ol (55sgall same olals JUB
bsg¥l gyl dibaia) ($3gaiil] Gug sl
Cailbl 48, 21 o] “Zory” 3 Shslealls
Sliioll Clball i) 33p3> Jol> da>
Loy Leipydly b cog¥ 352l dibaio §
i dsilly dgmal dgidl Olelhd oo
»5-ball

ey bagaal Olaiiall G| of wslisly
sadll Gghingd 03lg)l zors dungilsiol
aSy il > 535 AL e ol dls
S Ceplb¥l o dindl didl G 3
2383 sllo iy oy yads

Leniio e CaadS sy of Jl oLl
(BCF) “ducliall GLII" 5o Jo¥l
SBlly BLSYI dclial oo (53l
100 oy o 3 Unygudi 32555 oy
Jlong besg¥l 3yl § sdes Hoelo

D392l dw sl dSLaall § Hoiill AdS Jol cpuci s

coudll dzalS § 3l syioll b laluss
a3l e Trussms bosleiely ls3 S e
8182l 5350 Hloxd o3y all sae B3 509 203l
oy Gl sadll § diganly palsll
2030455, 5] 3 Sl gliadll
»Jd'w-\SitaélﬁiﬂS)l}séQasadsig}"
Sl I3 diag ol Gy el of le
eppailly palzill daghiio go JIS L Lilac
4L Olyadllelid 2yyliiiog prolss spohil
el ¢yo Iy dilinall el J>lpo soc
“dlolsll sodll 3 pesigall pea) sSsall
ool 3 dage doks dSIl Gélb] 10
0o dSlaall § Jlell SEHI ezl
dgaidl e Grae 5l ) 098, of @Bstal
slaso L] Ul Bagys dgiboll ddladll
Jlxalls dgclagdl Canlpall o> (aplsi
Syl yaus G ddleill im o pudsls
lloll dsals 2o 46111 8,150) densilyioodl
D9

&0 dalac 39a2) ado¥l pSLl s3> dg
lanl Bains J Bags dadxall Olealxl

\ aslatl Bylig mo goluilly geiall LIS Slhi sgmw ellll dmals

3416 sl (392l B 1350 S Jlo
S o] oadradll Jas Jols Wl Lol §
St gl 3 dSLaall plainl 025 rpidl
Ubie o digatiy S gl yyghi

203045,

oI Guol dysezal @8lai 3yl59 Caidss
ellall dzoly dSLaall § ooiall dulS Jol
On dehiol &by ol se=w
dds Jol iy oS dzalally 3yl30ll

ASlaalyopiall pelss §dmminio

202 [udy-ydaepy Js3und I

Y
o



olsb Glosge Oldles SN dasaxdl Lgslslawol (dls «ELF» ;s

C.’Jbln?'

p-aiige J=2) posb udely dibiall
widlsly «ldle dalaiwe LIl gg
Lishd 288 Lalilaily podl (dinin
Fen> 9£59 Biuzg 830 §Magb Lo
pailsgae d45)Lin JI pumsabll GUSI
ol Gliusl cas by wdys 3] Lo
uSall (585 panady iz Ollsy

«d g2l

oliSy pogday> puldbeas oluall
wdaiall dusell Olyleydl degwgo»
&b Jo> Heldly aysei Jds ong
L@J.élﬁ.’ig ,=§|)_2.>J| L@x.sgng \DL;LAE” dJg>
el sl S edilyd dsls)l adb o
wddsle dSe2$» Olis) dy sl dewilly
POVSPICPOMFES IPER Y I S
152931 8595 dazyig bl clive &Ll
oS omg wlalad sy Jod» LLiSs
(S3ige LSS il oo JLab s3um0

LIl 0,8 d5Lal pusys 9340
Lylsyl B3ysall (o Soly ¥ Cagyel Las
Shlaol oin ENb lgisleaw oo olall
siull «ELF» Ublbl Losic» :alils
Bliasl gn Lidan ols 2022 ple 3
@abiall gy j4as 3l B535all Gauadll
Liiojg pdlally dédy dhluay puuis -l
deganall sin Lidbl podls .JLI
G J] ol s sl o
Slals dglonall ;] delivo oy Lissn
o LS adaall Lol Slg ol
L2l po Jlacl Lizazsi o> 0
wedlge Jowog jiei JI dusalsdl U

Eanawdal dlill 5l «ELF» Hls Cailbl
baa> Olilas] dsled Ol Sllayl
wolsiU Ehlel ol olosae Jols
BLis» gy Wlin s idl Jlno a6
asNoal dadds Gy d gl «opsll
Wdhledl ] =il Blasly sas]
wolsd dsidy bygiSall disox> (silg
4L 8y0iS3l yielnidl 42l dinziis
[P =0 ‘Eﬂg)_” x,:)nﬂ ,:39 ASaig>
LS «joy Wlangs» dolgy iawgs
Glosll ilSs il Jl tJleSIl o)
355l Byceaill AoSlal JI Celuog 43

2022 pls) dgsall dlosl) dsallall
degano bagandl Ollsodl it Las
8lg JLab ¥l Gl 8 Sl o degite
aS=S» wlis e lopl sug los]l
i Loz a5l cadls e «disle
cial o9 Ll cliso dUall poys
Sos (Sl «disle 35050» oLt LI
L,:USQ .Lb).? & a.._é'bl.o! sLis Olyoleo
souon OUS oy @yl (edy Geii»
G99 Lod Olgiw ENU sac oo JLabW
PPSPRNE I JY WY B Y P 0

30350 3 sl Ast deldally dliedns 5ol 8 s2iaans “ aanainill”

wwedls

ME Printer March-April 2024

wu
o

delin Lle loyUls dyandl Oluaill g
Al ST plg 158l

ol Jungd ol b ditune Sads
3 Galle 503 5 oo Sl 3Ssee
3138y danidl dovall Gle )l 085
palzilly Egxdl 3 B [§S50s oSl
bl Slasdl yaghi) 2wy LAS“:,kaI
ole dmaall &leydl (sgiwony cldsdly
xS o BShddly eldg el (sgiue
ddoslly dxadddly ddxoall Oluwiall
Es3lall 3 Sotunalldsalle doss eai)
Agoglzilydaindlodysy sl

Lclibodl BLLY zlily  wBeuell
oailas O3 slesy ubsall duawaie
L] B3> le Gardad JS @330 &bl
dub Slosls 83g2Y duagleill Zilaidll J)

Al OllazllBSlxos
Sl allall (sslaidil saiiall ol 5Siy
b dungols 3o ple JS dilelazal sisy
@exi sxls @al 23 dile 50 oo i
SesesSal Galobunall SIS gazg alle
ilwgs ddosll Olabkiially sacallsll
Sl posll didlia) eallall pledl

Jeod dloll adiiie  pdmiug
&) Glagdas Wil 3Spag uowniill
3 iorhll Jlrall @ sla¥l &0 dclbll
allall s3Laidil sxiiallre Sl
Gilled Cailbil (s3Ul dpaasyonn 3 usdls”
Balel” e Cuniplidy S Saias Guolly
dsgzull” Gosme Haud Mg faB cliy
dupsll dSLooll &s5 Ji5 gy a0l ]l
35033llo dundylldniall §8.:51, 1 592l

ASlaslbdomnialldaalile;
sles¥l LA deldn)l Eligdss Jadis
o>l Bl yogdls 8 dudsziuall



ME Printer

MF-02-1824692

plle § daiio dlolds &5 dlo
drupa is the Global bwgdl G4l 3 dclibll
Nexus for PrintInnovation

%]

P ale Jonl-guslo s/ 192 3y sl / 10 08y slxall

ME Printer FZE LLC
0-VIAY L0

baxiall doy=ll Sllogl
+QV1 € FALIT) - sl
i 3ol gl

info@meprinter.com

u»ig Siuais O3las" Printer
Olazo é Shlediwdl \_J9> )Lo)”
3 iz s delall d;|9.u:| B>

JS Lasd sasll i 3 e
Gl 8> o ll3 Jg> e
"ol 3 B35 &l

Aol 3325 ey
lsle> ousl
idosisIil sl

alex@meprinter.com

,_“g)—?“ P.M.LEJI 8y3>0
(Q./.h|)3| c).‘lé
oSl i

arabic@meprinter.com

Sielaigl ] ST 5y
Loyld Canilo
oIyl sl

sanjeev@meprinter.com

Ogadluall (gysall
oilogy clil,8
i3SIyl syl
fxrppr@rit.edu

baxioll dSLowll - y959 Juso)
oy sl
Ib@digitaldots.org

dosall el - Sgalid sl s9iSs
Basiall

i<l sl

nheIImu'ih@fIaar.org

OMedly Baowidl @uid 1100
obaLES dgsly
i doyiSIll sl

sales@meprinter.com

81zl & dgeall syl
+QVI £ QLT asla
oSl pyl

info@meprinter.com

siillgdeldall 3anzall a8 po dlovall caseibs
agdledl slsally Cbslyall geo> Jlos] o2
1398803l sysdl Gle

sales@meprinter.com

oull odledl ey sddl ME Printer dlxe

sdaill yeuill dsdae § Cunis
partner il sl 8855 S8 030 iy

S3alliE s

dolsiwily deldall ISl dod - 2024 Ly

deldall &luss glhd é 8yl Juay ¢ 2024 "Ligys" o LislyiSl go
Ligss " sty " clnsilir s ” bl Bipie ST J] a2l
sheiwly yohhiall 3g-diall L_g 8yl Joillg dolsiwdly 583l 8,Lio
LS Lgolse spsr e Linss 4555 ¢ pliall lin e lill Linolpi€)
o ll STl oz g Aelll Jlno 3,800 dgalle s
55S) SLaladll Lnllsos Joul pslell 5iegs qelell (s3iasa e
.a—iAé)JIQ dolaiwsl

S "Hloyalex Gl Cadiss (ME Printer dae o &0 dbilie 3
Acldall &Luds Gogsc dod e clad) Lgang bway 2024 " Ligys" pods
Slazall pare et OS5l ) Olxiiall Hlawo] L_’l)g.) &8 oo sl Gle
Aallell SLISo 0385 e Lgiyad 3 u_mLm 3" Ligya"” JJ:u o3l
Olosa) 42l 2o dindylly dolsiwil deanl Eamdl 5w o 53dall o
sSall %2 33Uyl &baiiog 5ISdl yb9se SN o ddlnl delinall

s Lol Lygy 3"yl 5 9ol 0 200,000 35435 csLedi
e ot il ol Lo 85 Apalyemppall sl 353l e CiLiindl
g J Lo diengess Clylled o 16 AgT e i Cikao gio oo
s1Sapa¥l J] baaos¥ sl oo olio Jots 2l dsallal]* Ligys "
plaianlly o8l Joxdl Jo= Shlg=l 55259

B85 J| 2024" Lygys” WBags U—.‘.-.‘r‘-.‘.-“‘-” Owdylell 3 S 399 &
uLkm.a” O dzwlg decgoaxoe yoyc Lgodn t:,.Ajl&" Jiedll ‘3 ailes
A=y dawninll SLstiellg &yéﬂg.n” PEWESLEN | ‘o_g.ln.ﬁ Slalsily
il dendl 39l A clioall Jeis s olad AloLth df oysiy

e iyl Bvas S o0 38l JS G905 D dpodled] dihid] 2555
a5t LD (55 230 1rpesl2ll dudy o 3355 Lail sl dganl
BERT 1) 53 Uoe> 593 duhidl oin sl sl PL?." CL’:.:." =259 (‘:,.AJLC

Jlee3l (038 Jugay Jo Il yolzill

Lalgine 2024 "Lyigys " yiksi deliall § 8pgiiall ybliall J] il po
s e (R A P ] sl Lzl @i Lgansliss
Sladadl cols I dolsiwadl Jodalg Slidaily sasaxl Lisolgisilly
dolszwdl 9o deliall Joo dglize oI5l dupas Syt sdsnrlail

Aiedyllg

Aelall S5 Jbie 3335 2024 "Lgys" a3 o Jaiiaell JI 543
i glanlly dtmill Jolog dsadyll dclblly dzai¥l e 55,3l go
XS §) ul.'a.u.n U29sE£9 83Sio uLa_‘>9]9.aS.J dcliall ?9’ &e- d.ol.)u.l.u.AJI

4.cl.¢b.|| dclin J.m.a.:.u.n JS_:.u.; xQ)gM L|.)> RYL Y ul.» 2024 " ng).) Ay
Aualle)l i dsilly dfemillg



<
N
=]
N
=
Q.
<
<
v
[
©
=
o
]
3
c
=
a
w
=

wn
N

£
-
S
-
Jo5 Byl g3l aso] 3lias «ELF» 1
Shlogl olib ol>sge Bldled

Gligebss Sl pdsmiumy “ruanasl
99813 1a580 (& sl &N Ll
Olelhi) 3ayas dols Glhs “>gyy
sihall Cadeilly dimil didl
aSlaall § Heuall 4dS Jol e
392wl dgys2ll

oirmall it ool Lisse
P re el dosll sladl

d9y2all L9y yuiy «olSIl (o202

h.«.ug‘ﬂ Bidly yuon Eidl

V-3 g Jeitusall xodlo o5 “HP”
“r-re Saudi Signage”

Lol LS waiellacliof s
& >S31 am Lot b call 11 il

Lol Gl
3 oliid el gian Jol gLl

3395 oo P Ollaiiwl san
4 *»
dsléo

10 ... 583l oo dysdll il ey
Cl;.z]lg gladl e lale

LIS)JQ h.«.ug}” kg).mﬂ ubw

deld)l Jubiwn g :P-TE Ligys”
“Dain @lle 3 5l

Sl “ kel 005" o s> Al

s>l Vision Fairs saJ il

6)9&“\" ua)_szoJ dsbiinll l_’lS)_su.”
“ouSS xl VA

€9

€9

eA

ev

€0

ey

ey

€l

rq

A

ro



=“PACK

WORLD EXPO OF PACKAGING N2 STRY
HtRERTUES

100,000+

Professional Visitors in  Exhibitors
Packaging Industry

120,000 w

Exhibition Area

M sinoCorrugated South2024 ¥ SinoFoldingCarton 2024
@ Hall6.8 R Hall 4

} DPrint 2024 SinoPaper South 2024
o Hall2 Hall 2

E@ Food Pack & Tech 2024 S ACHCON China Packaging Container Expo 2024 |
Fe00  Halls e SEREBEBEN 4|5 7 ‘

April 10-12, 2024

Shenzhen World Exhibition & Convention Center
Shenzhen- China

- Tel +86 400 819 6551
www.wepack-expo.com - Scan to pre-register

V ;_I?MI( Series Packaging Exhibitions | Built by
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we create
the future

no. 1 for ﬁﬂntinq
technologies

think digital — be sustainable

Be there when the international print industry meets at drupa 2024, the world’s leading trade
show for printing technologies. The focus Is on the two megatrends sustainability and digitization,
the key drivers of global transformation. Experience how innaovations are ¢changing the industry.
Benefit from top-class knowledge exchange and intensive netwaorking.

drupa 2024 - we create the future

www.drupa.com #drupa2024
Messe

X { fm drupacom/blog www.ifpemira Diisseldorf



