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Gulf Print & Pack 2024, the Middle East

and North Africa's premier commercial and
printing trade show returns to Dubai. Across
three days, witness live demonstrations of

the latest machinery, plus materials, inks and
smart technology from the leading manufacturers
all in one place.

Learn how to enter new and profitable niche
markets in the fastest growing sectors of print,
everything from digital textiles and wall coverings
to labels, packaging and on-demand book
printing.

Come and meet hundreds of leading suppliers
who will help you make informed buying decisions
and expand your printing network.

Visit Gulf Print & Pack 2024 to discover your
world of print.

Register today for free at: “
i GULF PRINT
www.gulfprintpack.com L PRIN T
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ZERO-FAULT PACKAGING

Whatever the shape or size of your jobs, BOBST L 2
delivers the automated solutions and expertise i E —
you need for maximum productivity with zero \“ ' -

defects and zero returns. Interested? ] L g '
Find your local BOBST representative .w,!j M. H\r_'

at www.bobst.com/contact
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Speedmaster:CX, 104

Easymatrix 106 CS Diana Easy 115

The complete "golden" solution for
commercial and packaging printing,
an ideal for small and medium
enterprises.
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Editor's Note

Thriving Regional Exhibitions

In recent years, the Middle East has emerged as a hub for innovation,
development, and economic growth. This transformation has been
particularly evident in the printing, packaging, and paper industries,
as the region hosts a series of world-class exhibitions, including Gulf
Print & Pack, SGI Dubai, Paper Arabia, Saudi Print, FESPA Middle East,
and various other trade shows. These exhibitions not only serve as
a testament to the region's growth but also showcase its potential to
become a global leader in the printing and packaging sectors.

Gulf Print & Pack, hosted in Dubai, has long been recognized as a key
event for the printing and packaging industry in the Middle East. It brings
together professionals from across the region and around the world
to explore the latest technologies, products, and services. The show
provides a platform for exhibitors to demonstrate their cutting-edge
printing and packaging solutions and for attendees to gain invaluable
insights into emerging trends and industry innovations.

Similarly, the SGI Dubai is an essential gathering for businesses involved
in advertising, signage, and the graphic arts. This event underscores the
integral role of visual communication in a dynamic region that thrives on
the constant evolution of advertising and marketing.

Paper Arabia, heldin the UAE, focuses on the paper, tissue, and packaging
industry. This exhibition is a pivotal event for those involved in the paper
supply chain, offering them a unique opportunity to network, source
products, and learn about sustainable and eco-friendly paper solutions.
As the world shifts towards more eco-conscious practices, Paper Arabia
reflects the growing awareness of environmental concerns in the
region's industries.

Saudi Print, as the name suggests, is the premier printing and packaging
exhibition in Saudi Arabia. It reflects the Kingdom's commitment to
diversify its economy and invest in sectors beyond oil. Saudi Arabia has
been making significant strides in attracting global investments, and the
exhibition showcases its potential in the printing and packaging sector.
Fespa Middle East has gained prominence as a global brand in the
printing and graphics industry. Its presence in the Middle East is a
testament to the region's increasing influence and relevance in the
international printing arena. The exhibition attracts industry leaders,
professionals, and experts from around the world, making it a melting
pot of ideas and innovation.

The Middle East's thriving printing, packaging, and paper exhibitions
are a testament to the region's remarkable growth and potential in
these industries. These events not only facilitate knowledge exchange,
innovation, and growth for local businesses but also position the Middle
East as a global player in the printing and packaging sectors. As the
exhibitions continue to evolve and expand, the region's importance in
the industry will only grow, making it a dynamic and exciting destination
for professionals and companies from around the world.
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Gulf Print & Pack to be held

in January 2024, once again
highlights the huge potential
ofthe printing and packaging
industry in the region. A string
of other high-profile exhibitions
will be held during the next few
months in the Middle East. You
can read all about it in this issue
of ME Printer.

ME Printer
Media Partner
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ADC Announces Landmark SPAC Merger Deal

with UPP

ADC Acquisition Corporation, the
UAE's first special purpose acquisi-
tion company (SPAC), announced
that shareholders have approved
the business combination with
Abu Dhabi-based United Printing
& Publishing (UPP), and the private

investment in public equity (PIPE)
transaction, at its General Assembly
held on 12 October, 2023. The deal
will see UPP become a publicly listed
company on Abu Dhabi Securities
Exchange (ADX), and in turn be-
coming Gulf's first successful SPAC
merger process.

ADC was co-established in 2018 by
ADQ, an Abu Dhabi-based invest-
ment and holding company, and
Chimera Investment, a leading Abu
Dhabi-based private investment
firm managing a diversified portfo-
lio of listed and unlisted equities on
both local and regional markets.
Shareholders in ADC approved the
issuance of 62.3 million new Class A
shares in the company to ADQ in ex-
change for ADQ’s transfer of the entire
issued share capital of UPP to ADC.
The new shares will be issued at a rate
of 10 dirhams per share, each having
a nominal value of 2.50 dirhams, and
will be paid fully. The book building
for the PIPE transaction was com-
pleted on 3 October, 2023, with ADC
set to issue 73.4 million new Class A

shares at a price of 10 dirhams a share
to the PIPE subscribers.

With 1.1 billion dirhams (about $297
million) of proceeds from the SPAC
and PIPE fundraising, UPP will be well
positioned to pursue both organic
and inorganic growth opportunities.
“These will help accelerate UPP’s
growth trajectory in its business seg-
ments and capture market share by
leveraging its brand, customer base,
and the strength of its ecosystem,”
says an ADC statement.

ADC CEO Seif Fikry says, “As the re-
gion's first SPAC merger process, this
transaction marks a notable achieve-
ment for ADC and reaffirms ADX as
the region’s most dynamic financial
market. We are confident that UPP
represents an attractive platform,
with strong and stable revenue,
through its long-term contracts and
relationships with anchor customers,
such as the UAE government entities.”
Established in 2006, United Printing &
Publishing specializes in security and
commercial printing, packaging, and
distribution and logistics services.

Epson Eyes Huge Market Potential in Middle

East, Africa

44

Epson reported sales
increases of more than
40% in the Middle East

and Turkey
3
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Japanese printing major Seiko
Epson is betting on growth in the
Middle East and Africa with soften-
ing demand backhome and in other
developed countries, according to
President and CEO Yasunori Ogawa.
Though the company enjoyed an
upswing in sales during the COV-
ID-19 pandemic as the push toward
work from home increased demand
for personal printers, Epson faces
long-term stagnation in mature

markets as population declines and
digitalization grows.

Epson reported sales increases
of more than 40% in the Middle
East and Turkey, almost a third in
Africa, and around 10% in Central
Asia, Caucasus, and Ukraine for
FY2022. Reflecting the tremendous
potential to accelerate expansion
in these key regional markets,
Epson Middle East FZCO (EME) was
established in August 2023 as a
new sales company for the region,
with centralised operations from its
Dubai office. “Our products are not
yet widely distributed in the Middle
East, and there is tremendous po-
tential there,” says Ogawa.
Operating profit slid nearly 70% in
the three months through Septem-
ber, and the company lowered its
full-year forecast to 80 billion yen
(8535 million) from earlier guidance
of 100 billion yen. The company

expects conditions to improve in
the second half as inventory costs
abate and a peaking out of inflation
fuels consumer demand.

To boost growth in developed
markets, Epson plans to shift its
portfolio more towards commercial
and industrial customers looking
to reduce waste. Take the case of
Epson PaperLab, an in-office paper
secure recycler that turns waste
paper into new paper using a virtu-
ally dry process powered by Epson’s
unique Dry Fiber Technology. “The
machines are, however, larger and
costlier than standard printers to
use, but the company is working
to bring down the operating cost,”
says Ogawa about PaperLab. “We
place particular emphasis on the
environment and would like to
expand the use of products that can
contribute to that, though it may
take some time,” he adds.



Paperworld, Gifts & Lifestyle Middle East to Go
Green

Sustainability is under the spotlight
at Paperworld Middle East and Gifts
&Lifestyle Middle East which will take
place from 21-23 November, 2023, at
Dubai World Trade Centre. Featuring
a variety of eco-conscious products,
the co-located events will promote
the importance of sustainability
and aims to inspire positive change
through impactful industry discus-
sions and sustainability initiatives.
Underscoring the event’s long-term
commitment to  sustainability,
Project Sustainability will return to
Paperworld Middle East and Gifts
& Lifestyle Middle East for the third
year. Presenting stand-out eco-
friendly products from both events,
Project Sustainability challenges the
notion that paper and stationery
products can’t be green.

“The goal of Project Sustainability
is not only to celebrate eco-friendly

products but also to encourage ex-
hibitors and attendees from around
the world to adopt sustainable
practices,” says Syed Ali Akbar, Show
Director of Paperworld Middle East
and Gifts & Lifestyle Middle East.

“As the largest international show
for paper, stationery, arts and crafts,
and school products, we believe
it is our responsibility to lead the
sustainability discussion across these
industries — whether it is adopting
environmentally-friendly production
methods or using sustainable materi-
als in products. The events offer a
wide range of sustainable items - from
recycled stationery to energy-efficient
office supplies - helping attendees
to explore various eco-conscious op-
tions that align with their values and
sustainability goals,” adds Akbar.

The sustainability conversation will
be echoed at The Hub Forum, where
industry experts and thought lead-
ers will discuss e-commerce, digital,
and sustainable trends shaping
the industry’s future. Sessions will
include ‘Green Initiatives in the Paper
and Stationery Industry’ and ‘The
Importance of Sustainability in Back-
to-School’ which will address the
need to inspire sustainable practices
among the generations of the future.
Environmentally conscious label-
ling company Avery Zweckform
will present its brown kraft labels
at Paperworld Middle East. Made
from 100% FSC-certified recycled
material and solvent-free adhesive,
the natural brown labels are envi-
ronmentally friendly. Dedicated to
environmental responsibility, the
Germany-based company has been
climate-neutral since 2020 and has

been using green electricity and gas
exclusively since 2014.

India-based Packmate, a provider of
tree-free and chemical-free paper
will introduce its revolutionary
unbleached copier paper at Paper-
world Middle East. A game-changer
in the copier paper market, the
product functions seamlessly like
traditional tree pulp-based copier
paper and allows for printing,
scanning, and copying at a high
quality. By foregoing bleaching and
de-inking, Packmate’s paper saves
an impressive 25,000 litres of water
per tonne or 30 litres per ream.
Socially and  environmentally
responsible firm Juteberry is the
headline sponsor of Gifts & Life-
style Middle East this year. Based
in India, Juteberry designs and

produces jute bags, canvas bags,
cotton canvas bags, and aprons for
a variety of business and domestic
requirements. These products
are a sustainable and responsible
alternative to plastic bags and do
not cause harm to the environment

during the production process.
Save the Planet, a UAE-based com-
pany founded by environmentalists,
will also be exhibiting at Gifts &
Lifestyle Middle East. Save the Planet
sources sustainable, eco-friendly,
biodegradable, and compostable
products from around the world.
During the event, the company will
display a variety of products that
truly give back - from plantable
stationery to reusable bags, and
eco-friendly disposables.

Alpha Art is another Emirati
company showcasing sustainable
products at Gifts & Lifestyle Middle
East through their rPET product line,
which includes the rPET portfolio,
rPET note, and rPET organiser, all
of which are presented in an eco-
friendly kraft paper box.
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FESPA Middle East Adds Floor Space to Meet

Industry Demand
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We're thrilled about our
participation as FESPA
Middle East coincides
perfectly with our 35th
anniversary. This gives
us a fantastic platform
to celebrate new
partnerships, unveil
the latest technology,
and highlight our
ongoing commitment

to innovation
Jd
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FESPA has increased the size of its
inaugural FESPA Middle East (29-31
January, 2024, at Dubai Exhibition
Centre) by 40%, adding a third
hall to the exhibition. The decision
follows significant interest in the
event from global suppliers and
regional distributors.

A range of global suppliers and
regional distributors, representing
over 130 brands have confirmed
their presence at the event.
Delegates will see digital wide
format, screen and textile printing
hardware, software, media and
consumables, as well as printed
and non-printed signage solutions.
Newly confirmed Platinum Sponsor
Signtrade has taken a significant
space to showcase solutions from
over 30 brands, including 3M, Co-
sign, HP, Starflex, and swissQprint.
Yasin Merchant, Managing Director
of Signtrade, comments, “FESPA
shares our vision and commitment
to delivering unparalleled qual-
ity and innovation to the thriving
Middle Eastern market, so our
participation in FESPA Middle East
2024 was certain. The event en-
ables market expansion, enhances
brand recognition, fosters business
growth, and delivers valuable
industry insights.”

“We're thrilled about our participa-
tion as FESPA Middle East coincides
perfectly with our 35th anniversary.
This gives us a fantastic platform to
celebrate new partnerships, unveil
the latest technology, and high-
light our ongoing commitment to
innovation. Sustainability will be a
key focus on our stand, reflecting
our commitment to educating

L

and empowering our customers to
adopt sustainable practices. We will
showcase eco-friendly materials,
energy-efficient equipment, and
waste reduction solutions,” adds
Merchant.

Bazil Cassim, Regional Manager
- FESPA Middle East, comments,
“We've committed to another
exhibition hall due to the over-
whelming demand and interest
from the industry. Since opening
visitor registrations, we've seen
a really positive response from
regional stakeholders interested in
attending the event. We now have
a very strong line-up of exhibitors
confirmed for our first event here in
the Middle East. And with it, we're
one step closer to fulfilling our
goal to expand FESPA’s presence
in this region and better support
the growing specialty print and
signage market here.”

Educational Programme

While visiting the exhibition, par-
ticipants also have access to a va-
riety of educational opportunities

throughout the three-day event.
Delegates to FESPA Middle East
can join a series of interactive
Colour Confidence workshops
on colour management hosted
by Marco Roos, CEO and Founder
of ColorBase, on 29 January. The
first session (10.30 am - 12.30 pm),
aimed at print operators, will cover
insights and practical guidance on
colour management with the view
to enhance consistency, diagnose
issues, and implement effective
solutions. The second session (2.30
pm — 4.30 pm) will address sales
professionals and offer actionable
advice on effectively communicat-
ing with and navigating customer
expectations around colour quality
and repeatability.

Following the success of the FESPA
Leadership Exchange (FLEX) in
March 2023, the second edition
will be hosted on 30 January, 2024,
at FESPA Middle East. FESPA Board

Members Christophe Aussenac,
Christian ~ Duyckaerts,  Alberto
Masserdotti, along with FESPA

CEO Neil Felton will facilitate a
knowledge exchange with the aim
of sharing their specialist expertise
and global market insights.

The sessions are free to attend
for visitors and will cover market
trends highlighted in the recent
FESPA  Print Census, showing
rising  sustainability demands,
new technologies, and changing
customer requirements. Located in
North Hall 1B of Dubai Exhibition
Centre, the Sustainability Spotlight
material showcase will provide
actionable and educational advice
with a display of environmentally
responsible graphics and textile



material samples. Each substrate
will feature an information card so
participants can learn more about
its sustainable attributes. In part-
nership with ReBoard Technology,
the entire showcase area will be
built using recyclable and reusable
materials.

FESPA Middle East will also host the
first World Wrap Masters Middle
East regional competition, where
vehicle wrappers will compete for
the champion title and a spot in
the 2024 World Wrap Masters Final
in Amsterdam, the Netherlands.
The competition will feature a
series of timed events requiring
competitors to wrap cars and sur-
prise objects against the clock. The
competition will be sponsored by
Avery Dennison, Mactac and Wrap-
stock and judged by vehicle wrap
experts Ivan Tenchev, Kiss Lajos,
and Ole Solskin. Visitors interested
in vehicle wrapping can also access

ESPA. |
MIDDLE
EAST

28 -3 January 2024

free daily training workshops and
demonstrations.

Members of FESPA’'s national
Associations and FESPA Direct
members also benefit from free
access to the Club FESPA lounge.
Located on stand B50, the lounge
offers networking opportunities
with regional and global printers
and signmakers, and will include
seminars and all-day refreshments.
To become a FESPA Direct member,
logonto

www.fespa.com/en/become-a-
member/fespa-direct

To register for FESPA Middle East
2024, visit www.fespamiddleeast.
com/register

For more information about exhib-
iting opportunities, log on to www.
fespamiddleeast.com/exhibiting/
why-exhibit

MEPCO Nominated for MEIRA Awards 2023 in Print

& Digital

Jeddah-based Middle East Paper
Company (MEPCO) has been nomi-
nated for the Middle East Investor
Relations  Association  Awards
2023 (MEIRA Awards). The awards
ceremony is part of the 2023 MEIRA
Annual Conference & Awards, held
in collaboration with The Central
Bank of Bahrain in partnership with
Bahrain Bourse at Manama on 13
November, 2023.

MEPCO has been nominated
among small-cap companies in two
categories: ‘Best Printed 2023 An-
nual Report’ and ‘Best Digital 2023
Annual Report’.

The Saudi paper manufacturer is
the only representative from the
paper industry among a list of
nominees from diverse sectors
including asset management and
investment, banking, car rentals,

food manufacturing, IT services
and consulting, reinsurance, ship-
ping and maritime services, stock
exchange, and wholesale and retail
trading.

“Celebrating Investor Relations
Awards are a way of recognition for
excellence in investor relations best
practices and sustainable capital
market efforts,” says a MEPCO state-
ment. Winners are to be announced
on 13 November, 2023, during
the MEIRA Annual Conference &
Awards.

The MEIRA Annual Conference &
Awards offers the best IR platform
to network with peers, learn, and
keep abreast of the latest industry
trends.

MEIRA is an independent non-profit
organisation dedicated to promot-
ing the Investor Relations (IR) pro-
fession and industry standards in
corporate governance. Its mission
is to enhance the attractiveness,
efficiency, and reputation of the
Middle East capital markets.
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The Saudi paper
manufacturer is the
only representative
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industry among a list of
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BOBST to Showcase Cutting-edge Solutions at

GPP 2024

66

Our lineup of
technologically

advanced laminating
solutions and processes
are developed to meet
the requirements of all
segments of the market

3

BOBST has confirmed its partici-
pation in Gulf Print & Pack 2024
- the leading exhibition for the
commercial and package print
sectors in the MENA region - to
be held from 9-11 January, 2024,
at Dubai World Trade Centre.

A major event like GPP prompting
the Swiss heavyweight to confirm
its presence is not surprising,
considering the optimism shown
by packaging manufacturers
about the growth prospects in
the region. A Mordor Intelligence
report shows that the UAE pack-
aging market size is estimated at
$8.87 billion in 2023, expected
to reach $10.20 billion, growing
at a CAGR of 2.84% during the
forecast period (2023-2028).

BOBST will be showcasing their
state-of-the-art laminating
machines and Cl flexo printing
presses at GPP 2024. Mohamed
Hassairi, Regional Marketing &
Communications Manager BOBST
Africa & Middle East and Turkey/
Caucasus, says, “Our lineup of
technologically advanced lami-
nating solutions and processes

B BOBST

are developed to meet the re-
quirements of all segments of the
market. They come with a range
of features like increased produc-
tivity, waste and cost reduction,
and enhanced modularity.”

“The Cl flexo printing presses
that will also be highlighted at
GPP 2024 meet the requirements
of the most demanding package
printing applications, due to their
capability of handling varied and
repeat lengths, as well as medium

to super-wide printing widths,”
adds Hassairi. He also said that
BOBST has exciting plans for the
Middle East region in the near
future.

A global supplier of substrate
processing, printing, and con-
verting equipment and services
for the label, flexible packaging,
folding carton, and corrugated
board industries, BOBST will be at
Stand No. H3.

Dubai Culture, MBRL Launch Digital Publishing

Forum
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Dubai Culture & Arts Authority
(Dubai Culture) in partnership with
Mohammed Bin Rashid Library
(MBRL) is launching the second edi-
tion of the one-day Digital Publish-
ing Forum for the second consecu-
tive year on 25 October, 2023.

The forum aims to provide an inno-
vative platform that brings together
experts and specialists in the field of
digital publishing, familiarize writers
and publishers with electronic pub-
lishing tools, and encourage them
to adopt digitization methods for
the dissemination and production
of knowledge and literature in new
forms that meets reader aspira-
tions. Additionally, it seeks to raise
awareness about secure electronic
publishing mechanisms.

The second edition, which falls un-
der the umbrella of Ta'beer Platform,

will feature a select group of special-
ists and experts, with programmes

including a series of sessions
addressing the challenges facing
the digital publishing sector, and
discussions on innovative solutions
and implementable recommenda-
tions to support the development of

this vital sector.

The forum begins with an introduc-
tory workshop organized by Dubai
Electronic Security Center titled ‘Safe
Publishing on Digital Platforms’,
addressing aspects related to the
security content on digital platforms
that the publisher may be exposed



to. Additionally, the ‘Brainstorming
Laboratory’ will see Emirati publish-
ing houses discuss their future vision
and recommendations for digital
publishing.

The forum’s main session ‘Future
of Digital Publishing in the UAFE,
moderated by Ayoub Youssef, will
feature HE Dr. Abdelrahman Al
Muaini, Assistant Undersecretary of
Intellectual Property Sector, Ministry
of Economy, HE Mohammad Al
Zarooni, Deputy Director General -
Information & Digital Government
Sector, and  Emirati writer and
award-winning poet Dr. Afra Atiq.
There will also be several
simultaneously-held interactive
sessions on trending topics. These
include ‘Publishing in the Era of
Digitalization - Artificial Intelligence,

Opportunities, Challenges’, moder-
ated by Iman Al-Youssef, with Sherif
Bakr, General Manager at Al Arabi
Publishing and Distributing, and
Shadi Al Hasan, Co-founder, Rufoof
Online, as participants. Ghayth Al-
Hawasani will be moderating the
session ‘The Digital Publishing Mar-
ket — Evolution and Future’, featuring
Rashid Al Kous, Executive Director,
Emirates Publishers  Association
(EPA), Ameera BinKadra, writer, Co-
founder of Ghaf Publishing, and Vice
President of EPA, and Alyazia Khalifa
AlSuwaidi, author and Co-founder
of AlFulk Translation and Publishing.
The third parallel session on ‘Digital
Publishing Technologies: Between
Impact and Influence’ will have Mo-
stafa Mahmoud Yousef from Higher
Colleges of Technology, and Ahmed

Al-Yassi from Emirates Intellectual
Property Association (EIPA) as the
expert participants, moderated by
Amal Sheikhan.

Through ‘Explore the Educational
Digital Spaces’, the forum aims to
offer a creative and interactive space
for its audience with expert sessions
from Noon, Rufoof, and Zodiac Me-
dia, to introduce them to modes of
publishing their work via audio and
digital book applications, and ways
of listing, promoting, and displaying
them.

The forum will conclude with a
virtual session on ‘The Role of Digital
Publishing in Sustainability’, moder-
ated by Rasha Ramdan featuring
Emad Abu Eid, Advisor, Department
of Municipal Affairs and Transport,
and former Head of Public Libraries.
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Brainstorming
Laboratory will see
Emirati publishing
houses discuss their
future vision and
recommendations for
digital publishing

Saudi Arabia’s Obeikan Wins HEIDELBERG's

Recognition

Saudi Arabia’s Obeikan Investment
Group has won HEIDELBERG's busi-
ness partner award for surpassing

600 million sheet impressions
using their HEIDELBERG Speed-
master XL 106-6+L.

The Riyadh-headquartered com-
pany, which owns the printing
machine since 2012, achieved the
landmarkin a space of just 10 years,
highlighting how the company has
managed to instrumentally and
effectively optimize the day-to-day
production workflow facilitated by
the state-of-the-art HEIDELBERG
technology.

“The catalyst for such a spectacular
achievement has been the 24/7
available consultancy by our highly
trained service team in Saudi Ara-
bia,” says Zeid Al-Jehni, General
Manager at HEIDELBERG Middle
East Fzco.

“This award demonstrates our firm
commitment to the partnership
with Obeikan, with solid plans in
place for future growth,” adds Al-
Jehni.

The Speedmaster XL 106 is con-
sidered the most intelligent yet
from HEIDELBERG's vast portfolio,
offering  innovative  solutions

specially tailored to the needs of
classic commercial printing as well
as complex packaging printing
applications.

Its constant high quality output
with production speeds of 18,000
sheets per hour in straight printing
or perfecting mode is also impres-
sive in longer runs. Speedmaster
XL 106's parallel makeready pro-
cesses increases productivity in
packaging, commercial, and label
printing, while its intelligent inter-
action of automation components
enables cost-effective printing
production.
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SGI Dubai 2023’s Success Sets Stage for Grand

2024 Edition

News
This platform
seamlessly
synergizes brands

and revolutionary

concepts, attracting

both international

and regional decision

makers
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SGI Dubai, the largest international
expo for the printing, signage, and
graphic imaging industries in the
MENA region, concluded its success-
ful 26th edition, showcasing an array
of cutting-edge printing and sig-
nage innovations worth over $200
million. The event was inaugurated
by HE Mona Ghanem Al Marri, Vice
Chairman and Managing Director
of the Dubai Media Council, and
President of the Dubai Press Club.

Even as the curtains came down
on this year's expo, anticipation
for the 27th edition in 2024 grew,

promising an even larger and more
impactful gathering of printing and
signage professionals.

Over 200 regional manufacturers
and distributors in printing, signage,
and graphic imaging presented their
cutting-edge equipment and in-
novations, in addition to major global
players from China, India, South
Africa, South Korea, Turkey, the UAE,
and the USA who showcased their
state-of-the-art products and avant-
garde solutions. Reflecting on the

event’s significance, Abdul Rahman
Falaknaz, Chairman of International
Expo-Consults (IEC), the Dubai-based
organiser, says “We've meticulously
nurtured this event over decades,
and SGI Dubai stands not just as a B2B
exhibition but as a thriving innova-
tion ecosystem that interlinks brilliant
minds spanning diverse industries.
The printing and signage sector’s
demand is rebounding, pointing
towards growth - a trend we've
witnessed since inception.”

SGI Dubai’s role as a trading spec-
tacle remains unrivaled, attracting
sign-makers,  print  production
powerhouses, gift and promotion
leaders, media houses, mall own-
ers, automotive and real-estate
visionaries, and stakeholders from
the hospitality and tourism sectors.
Additionally, the event has drawn 3D
printing industry leaders, architec-
tural pioneers, brand leaders, and
image architects, all contributing
to the vibrant tapestry of printing,
signage, and imaging domains.
“Famed as the leader of trade expos
for the printing and signage sector,
SGI Dubai has an illustrious history
of drawing a global cadre of trade

e ‘W -
visitors. This platform seamlessly
synergizes brands and revolutionary
concepts, attracting both interna-
tional and regional decision makers.
Year-after-year, international and
regional brands support the industry
with machines that are valued at over
$200 million, empowering businesses
to ride the crest of the latest techno-
logical wave,” elaborates Falaknaz.
“In addition to the resounding
success of SGI Dubai 2023, we are
thrilled to highlight the tremendous

international  participation  that
enriched this year's exhibition,
notably exhibitors from China and
South Korea who played a pivotal
role in elevating the event to new
heights. Their presence has certainly
introduced a wealth of cutting-
edge technologies and innovations
that has left an indelible mark on
the show. These global visionar-
ies brought forth state-of-the-art
products and innovative solutions,
contributing  significantly to the
vibrant tapestry of printing, signage,
and imaging domains showcased at
SGI Dubai 2023,” adds Falaknaz.
Over the years, SGI Dubai’s enduring
legacy has delivered unparalleled
return on investment for both ex-
hibitors and trade visitors alike, with
a staggering percentage of trade visi-
tors transacting direct orders amidst
the show’s engaging platform.
Looking at the future of the print-
ing industry in the MENA region,
Falaknaz expresses his excitement,
“Embarking on the cusp of immense
potential, the MENA region emerges
as the cradle of expansive growth for
the large format printing industry.
Manufacturers in this realm seized
these burgeoning opportunities
by making their mark in the 2023
edition. The African contingent, an
embodiment of optimism, is poised
to grace our event in remarkable
numbers. As tradition dictates, our
spectacle shall lay the bedrock for
the industry’s future, steadfastly
championing the aspirations of
thousands of earnest trade visitors
looking for the latest in large format
printing, textile printing, retail evolu-
tion, LED marvels, digital signage,
and the avant-garde universe of
associated technologies.”

The industry’s gaze now shifts to the
eagerly awaited 27th edition in Sep-
tember 2024, promising to be larger
and more dynamic, embodying the
spirit of innovation and collabora-
tion that defines the event.

SGI Dubai 2023 finished on a high.
Global visionaries and industry
leaders converged for three days
of innovation and networking with
the show wrapping up with millions
of dollars worth of printing and
signage innovations.
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Registration Opens for Gulf Print & Pack 2024

Registration has opened for Gulf
Print & Pack 2024, the Middle East
and North Africa’s leading exhibi-
tion for the commercial and pack-
age print sectors. The show is free
to attend for all visitors and takes
place at the Dubai World Trade
Centre from 9 to 11 January, 2024.

Gulf Print & Pack brings together
PSP’s, commercial and packaging
printers, designers and print buyers
from across the MENA region look-
ing to view the latest technology in
action including wide format print-

ers, digital corrugated, cut sheet
inkjet, package printing presses,
and digital embellishment systems.

Across three days, visitors to GPP
2024 will be able to learn how to
enter new and profitable niche
markets in the fastest growing
sectors of print, everything from
digital textiles and wall coverings to
labels, packaging and on-demand
book printing. Another key trend
to be highlighted is digital embel-
lishment of cut-sheet commercial
work, folding cartons, and labels.
Barry Killengrey, Gulf Print & Pack
Event Director, comments, “We're
delighted to be back on the bien-
nial calendar for the first time since
the pandemic. During this time, the
printing industry has evolved im-
mensely, with exciting new trends
such as digital embellishment
emerging, and this has intensified
the appetite to see more advances
in digital technology, automation,
and workflow capabilities.”

The last Gulf Print & Pack event
was held in June 2022, attracting
leading graphic arts suppliers from

across the globe and over 7,500
international visitors.

“With the milder climate, January is
the ideal time to plan a business trip
to Dubai and kick-start new busi-
ness here,” adds Killengrey.

Jade Grace, Managing Director,
Labelexpo Global Series, says,
“We're excited to be running Gulf
Print & Pack again. We are seeing a
key trend developing in the MENA
market, which is the transition
to digital, not only for print and

post-print equipment, but also for
workflows that will be showcased
on the show floor.”

“Visitors can expect to see the latest
technology of on-demand book,
photobook  production, labels
and package printing, and digital
printing of fabrics and floor tiles.
MENA is a key global market for
the commercial and package print
industries and Gulf Print & Pack in
Dubai remains our most important
event in this region.”

9 - 11 January * Dubai

GULF PRINT
& PACK 2024

www. gulfprintpack.com



Saudi Imaging & Printing Market to Quadruple

by 2030

Driven by growing consumer de-
mand and a surge in businesses set-
ting up base or relocating to Saudi
Arabia in line with Vision 2030, the
Saudi imaging and printing market
is set to quadruple in size by 2030,
according to recent reports, his-
torical sales data, prevailing market
trends, and local expert insights
from Canon Middle East & Turkey.
In Canon’s most recent study
titled “State of the Middle East Print
Industry”, printers were surveyed
about the top prospects for print
industry growth within the region.
Notably, 66% of respondents high-
lighted Saudi Arabia as the leading
candidate for such growth. Wide
format printing and book printing
represent promising growth ap-
plications. 75% of regional printers
see growth in wide format graphics,
66% see opportunity in book print-
ing, and 40% see it in commercial
printing.

During a partner event held
Wednesday (20 September) in Ri-
yadh, Canon unveiled its inaugural
Channel Partner Program (CPP) in
response to the soaring demand
for imaging and printing solutions
across the Kingdom, especially for
laser and inkjet printers among
startups and SMEs. The event was
attended by 80 key partners and
attendees from across the country.
A report by the Small and Me-
dium Enterprises General Author-
ity (Monsha’at) shows that Saudi
Arabia witnessed a 2.6% increase
in SMEs in the second quarter of
2023, reaching a total of 1.23 mil-
lion. Another report by the National
Transformation Program (NTP) for
2022 suggests that the number of
SMEs in Saudi Arabia more than
doubled since the launch of Vision
2030, reaching 1.14 million by the
end of last year.

Canon'’s CPP marks a strategic move
to empower distributors, resellers,
and systems integrators to cater
to both businesses and end users
across the Kingdom. It is designed
to provide integrated access to both
its B2C and B2B product portfolios
for channel partners throughout
the country.

Commenting on the launch of the
program, Ahlam Azhar, Regional

CANOM PARTHNER EVENT
EFROOOM OF SALDI ARAELY
SaphaTebaT 30 30T

Sales Director at Canon Middle East
&Turkey, says, “The introduction of
Canon’s Channel Partner Program
marks a transformative shift in our
collaboration with partners across
the Saudi market. The program
is complementary to the thriving
entrepreneurial ecosystem and the
growing need for cutting-edge
imaging solutions throughout the
Kingdom.”

Through this program, Canon com-
mits to recognizing and rewarding
its top-performing partners, with
the goal of bolstering its presence
across the Kingdom.

“Our channel partners are set to
reap substantial rewards from this
program - characterized by its un-
wavering commitment to customer-
centricity and its recognition of
partners who consistently provide
tailored solutions,” adds Azhar.

The program provides a range of
valuable benefits encompassing
resources and opportunities de-
signed to enhance partner success.
Partners can access comprehensive
collaterals, ensuring they have the
marketing materials needed to pro-
mote Canon’s products effectively.

The program also offers customized
point-of-purchase (POP) materials,
tailored to individual partner needs.
In addition, partners benefit from
personalized digital marketing sup-
port to boost their online presence,
while access to demo units provides
them with hands-on experience in
Canon products, aiding their sales
efforts.

As part of the program, extensive
sales and product training ensure
that partners are well-equipped
with knowledge, while collab-
orative advertising opportunities
enable joint marketing efforts,
further expanding reach. Exciting
incentive trips, exclusive promo-
tions, and dedicated events round
out the program’s offerings, mak-
ing it a comprehensive platform for
partner growth and success in the
growing Saudi market.

Canon has invited organizations
from across the Kingdom to join
its program and tap into the com-
pany’s comprehensive portfolio
spanning the full range of imaging
solutions — from compact photo
printers to large-scale print produc-
tion offerings.

44

Through this program,
Canon commits to
recognizing and
rewarding its top-
performing partners,
with the goal of
bolstering its presence
across the Kingdom
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Koenig & Bauer enters into Partnership with
Veracity Protocol

44

By entering into a
partnership with
Veracity Protocol,
Koenig & Bauer is
pursuing the goal of
being able to jointly
develop solutions for
authenticating any
type of printed product
without the need to

add features
9

Following the successful introduc-
tion of authentication solutions,
Koenig & Bauer is continuing on
the path to further digital innova-
tions in the high-security sector.
By entering into a partnership
with Veracity Protocol, Koenig &

Baueris pursuing the goal of being
able to jointly develop solutions
for authenticating any type of
printed product without the need
to add features. By expanding ex-
isting areas of expertise to include
digital innovations, the decision

to partner with Veracity Protocol
fits seamlessly into the Group’s
“Exceeding Print” strategy.

Every product - whether printed
or not - has certain features on
its surface. These are comparable
to a human fingerprint, facial
biometrics or an iris scan. Images
of products can be used to gener-
ate descriptive models by now.
This so-called feature extraction
enables a special form of security,
as it is based on the unchanging
microstructure of the product
(Physical Code™). It also opens
up various possibilities, such as
tamper-proof brand protection,
innovative solutions for customer-
product interaction, non-invasive
methods for the supply chain
and item tracking, or the imple-
mentation of the digital product
passport vision and new forensic
authentication standards.

Prof. Kamal Chopra Re-elected as WPCF

President
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Prof. Kamal Mohan Chopra has
been re-elected as the President
of the World Print & Communica-
tion Forum (WPCF). Prof. Chopra
was unanimously accepted by the
member countries to continue
for another three year term. The
announcement was made at the
WPCF board meeting held on 21
September, 2023, at Bangkok,
Thailand.

“It is a proud moment for me and
a huge honour to be re-elected
as the President of WPCF. | was
excited on being unanimously
chosen to continue in this posi-
tion for another three years. |
believe that my previous experi-
ence will prove to be highly
beneficial during my second
term. | look forward to do more
for my fellow Indian printers and
also the industry as a whole,” says
an elated Prof. Chopra. It must be
recalled that Prof. Chopra was the
first Indian to be appointed as the
WPCF President on 8 December,
2020, when he took over from Mi-
chael Makin, who stepped down
following his departure from the
US printing trade association
PRINTING United Alliance.

Besides being the WPCF Presi-
dent, Prof. Chopra is the owner
of Foil Printers, one of the top
printing presses in Ludhiana, In-
dia. He has also been an honorary
professor in three international
universities, and currently holds

the position of General Secretary
at Ludhiana-based Offset Print-
ers’ Association (OPA).
Headquartered in Brussels, Bel-
gium, the WPCF is a collaborative
platform for the world’s major
transnational and national print-
ing associations to work together
to promote the development and
prosperity of the global printing
industry. The WPCF also facilitates
and encourages communication
with other parts of the print
value chain to further develop
the print and communication
market through international and
cross-industry collaboration and
knowledge-sharing.

Founded in 2004, the WPCF rep-
resents eight transnational and
national printing associations, in-
cluding national federations from
Brazil, China, Hong Kong, India,
Japan, and Korea, and transna-
tional federations representing
the interests of Europe and North
America.
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Sidel Unveils 100% rPET Bottle for Carbonated

Soft Drinks

44

Lifecycle analysis shows
that PET already has the
best carbon footprint
of all the packaging
materials currently
available and is the only
food-grade, bottle-to-
bottle plastic resin

3
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To help carbonated soft drink (CSD)
packaging  producers embrace
material circularity, Swiss packag-
ing solutions provider Sidel has
launched StarLITE®R - a 100% rPET
bottle. Sidel’s signature StarLITE®
family is evolving to address the
challenges associated with working
with recycled content.

StarLITE®R allows CSD producers to
switch to rPET bottle production with
ease and efficiency, while significant-
ly reducing the impact on product
quality or packaging integrity.

Embracing 100% rPET

With over 45 years of experience
in the blowing and PET packaging
sector, Sidel has developed a deep
understanding of recycled PET resin
characteristics and its impact on
bottle production. Laurent Naveau,
packaging expert at Sidel, com-
ments on the challenge rPET resin
can present the packaging industry,
“The characteristics of rPET are im-
pacted by several factors. Firstly, by
seasonality, as consumption habits
fluctuate over the course of the year
impacting the product category
mix. And secondly, by different PET
collection models which means that
post-consumer PET material bales
will vary from region-to-region and
even country-to-country. The recy-
cling process and equipment used
will also influence PET resin. All these
factors can pose new challenges for
manufacturers looking to produce
bottles with rPET content.”

i

In addition to common CSD bottle
manufacturing challenges such as
stress cracking, roll out and bursting
during blowing, a higher tempera-
ture is also required to process rPET.
Consequently, packaging manu-
facturers can experience reduced
control over rPET material stretching
and distribution of the substance in
the bottle-making process.

Traditionally, greater variability in
rPET resin leads to a narrower process
window and lower bottle qual-
ity. However, Sidel’s innovative base,
StarLITE®R uses leading technologies
to ensure efficient rPET bottle pro-
duction by restoring a much wider
process window. The StarLITE®R de-
sign is easier to blow as it can be done
within a wider range of parameter
settings on the blower achieving a
much higher quality bottle.

High performance rPET bottle
base

To achieve a high performing rPET
bottle base, StarLITE®R features an op-
timised mould base profile and uses
an advanced stretch rod end design.
The new mould base profile allows
for perfect material distribution
through advanced stretching and
a high base clearance for optimum
stability. The advanced stretch
rod end design has improved the
preform end-cap material stretching
and ensures accurate injection gate
centering on the bottle. Finally, the
perfect combination of grooves
and venting holes allows for high-

precision base feet formation.

The new bottle solution also utilises
dual external and internal bottle
base cooling to ensure a perfect
shape. Externally, the process uses
a mould base cooling circuit that
focuses on the warmer bottle base

zones and internally a hollow-
stretch rod requiring no additional
air supply is used.

“StarLITE®R is designed to offer CSD
manufacturers the opportunity to
embrace rPET. Sidel's new design
bottle base achieves greater protec-
tion against deformation, increased
resistance to bursting and optimum
stability, while guaranteeing prod-
uct quality.”

Seamless transition

Utilising Sidel’s expertise, the new
bottle can be easily installed on ex-
isting production lines and adapted
to fit current bottle designs. The
solution is compatible with Sidel’s
signature blow moulders, EvoBLOW,
Universal and Series 2 and suitable
for high-speed productions.

Carbon footprint reduction
Lifecycle analysis shows that PET al-
ready has the best carbon footprint
of all the packaging materials cur-
rently available and is the only food-
grade, bottle-to-bottle plastic resin.
Achieving full circularity at scale will
make PET an even more sustainable
choice since rPET reduces environ-
mental impact up to four times more
than virgin material.
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Komori Japan Hosts a Delegation of Turkish Top

Printers

44

Komori’s flagship
model, the Lithrone
(GX40 advance was
the highlight of the
presentation

3
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On the occasion of it's 100 anniver-
sary Komori Japan hosted a del-
egation of Turkish leading printers.
During their visit Komori shared
insights on the trends and chal-
lenges in the printing industry for
both commercial and packaging
printers, and presented Komori's
latest solutions and technolo-
gies that help printers to address
challenges of the digital age by
enhancing their productivity, qual-
ity and automation.

Komori’s flagship Lithrone GX40
advance offset press

Komori’s flagship model, the Li-
throne GX40 advance was the high-
light of the presentation. During
the live demo, the press performed
with the highest level of automa-
tion, producing commercial print
jobs, while changing to packaging
production with an impressive
super short make-ready time. The
overall level of print quality deliv-
ered by the machine left a powerful
impression on the audience.

Part of the visit, included a full-
scale factory tour on the 60.000
sgm production site. The Komori
Tsukuba factory showcases a high
level of production organization
and the outstanding quality
control process for all the manu-
factured presses. Furthermore,
Komori also organized several
visits to printing companies in Ja-
pan, displaying Komori printing
presses and operating at world
class performance and quality in
real production environment.

Celebrating 100 years of innova-
tion

Komori Corporation recently an-
nounced the establishment of a new
group purpose in 2023, the year of its
100th anniversary: Delivering Kando
“beyond expectations” by contribut-
ing to society with print technology.
“The present age is called the age of
VUCA (volatility, uncertainty, com-
plexity, and ambiguity). We have en-
tered an ambiguous socio-economic
environment where changes are
drastic and predicting the future is
difficult. We must survive in these dif-
ficult times. As Komori approaches
the 100th anniversary of their found-
ing, they believe that they need a
compass for their continued sound
development,” says President and
CEO Satoshi Mochida.

As part of the 100th year anniversary
Komori created a special logo with
meaning. The entire design is divided
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Krengrl cefehrales its 100® snsersary n 2023

into 10 sections in a variety of colours
to show the possibilities of printing
and the progress of each decade. The
rising curve of the mark is dynamic
and represents future development.

Delivering Kando  “beyond
expectations” by contributing to
society with print technology

The printing technology that Ko-
mori has cultivated for 100 years
expands the possibilities of paper
and electronic media, enhances
the economic efficiency and reli-
ability of society’s activities, and
helps reduce the environmental
impact. By pursuing and com-
mercializing printing technology,
Komori will respond quickly to
customer expectations, support
society, and create Kando with
value that is a step beyond expec-
tations. Komori will share this pur-
pose with its customers, business
partners, employees and other
stakeholders around the world,
and contribute to the sustainable
growth of the Komori Group and
the solution of environmental and
social issues.
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Why PSPs Must Embrace the Thriving Print

Décor Market

44

The influence of

printed décor extends
well beyond retail,
permeating into the
realms of hospitality
and the workplace
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Shadi Bakhour, B2B Business Unit
Director, Canon Middle East

In recent years, the interior décor
print industry has witnessed a
boom, and there are no indications
of this momentum waning. On the
contrary, the market continues to
thrive. This trend presents an array
of growth prospects for print ser-
vice providers (PSPs) across various
niches of interior décor.

Whether it's wallcoverings or
exquisite fine art prints, both in resi-
dential and commercial settings,
PSPs are tapping into a wealth of
opportunities. In validation of this
trend, the 2022 ‘Application and
Utilization Survey’ by Big Picture
Magazine and Keypoint Intelligence
revealed that interior décor and
wall coverings stand prominently
among the five most profitable ap-
plications for PSPs.

Elevating the customer experi-
ence

As consumer habits continue to
evolve and the surge in e-com-
merce’s popularity reshapes the re-
tail landscape, a critical need arises
for global retailers to craft seamless
online and in-store shopping expe-
riences. Simultaneously, enhancing
the visual allure of retail spaces and
fostering immersive encounters for
customers has become paramount.
This encompasses areas such as
wayfinding, point of sale (POS)
displays, floor designs, and display
graphics.

Retail decor itself is undergoing
a transformation, with brands
seeking innovative means to draw

customers back into physical stores.
Vibrant signage and banners de-
signed to support seasonal celebra-
tionsand events haveemerged as ef-
fective tools in this space. Likewise,
the prominence of pop-up shops
and markets in recent years has
opened new avenues for PSPs. They
play a pivotal role in supporting
these ventures by offering turnkey
print-based solutions, empowering
small businesses to cultivate the
perfect ambiance and engage in
guerrilla marketing to elevate their
brand presence.

The influence of printed decor
extends well beyond retail, perme-
ating into the realms of hospital-
ity and the workplace. Within the
hospitality sector, printed decor is a
vital tool for branding, creating dis-
tinct atmospheres, and optimizing
the guest experience. In workplace
settings, digitally printed decor ele-
ments are being increasingly lever-
aged to construct more inviting
environments for employees, form-
ing part of a multifaceted strategy
aimed at enticing staff back into the
office.

Personalising spaces for hybrid
living

Recent data has also shown an
increase in people becoming more
‘home conscious’ and seeking out
individualised and customised
décor to help them update and
revamp the spaces in which they
live. This trend has been driven by
factors such as increased flexible
working, and the rising cost of out
of home entertainment - all of

which have encouraged people to
spend more time at home.

Print also plays an important role
in helping people refresh their liv-
ing spaces - enabling on-demand
bespoke applications such as
personalised art prints, wallpapers
and canvases with unique colours
and designs. It can even help homes
to become more multifunctional
with printed décor solutions which
help to separate living and working
spaces at a relatively low cost.

One important socio-economic fac-
tor driving this trend, is the escalat-
ing cost of natural materials, which
is causing traditional renovation
projects such as home extensions
or commercial refits, to become
costly and time consuming. With
this in mind, the cost effectiveness
of printed décor makes it an attrac-
tive solution for revitalising interior
spaces.

Consult and inspire

Digital print on demand is the ideal
response to these evolving needs
as it provides the means to produce
short runs, customise products and
reproduce a rich colour gamut. The
ability to print on a wide range of
materials delivers the practical per-
formance qualities and durability
required for use in various settings.
Décor offers a great opportunity
and commercial scope for PSPs in
both consumer and business-to-
business markets, but there are a
few factors to bear in mind. Firstly,
it's a fast-moving market. Constant-
ly changing design and fashion
trends, mean that décor service



providers must be agile, responsive
and adaptable to stay competitive.

Secondly, a consultative mindset
is critical. PSPs need to be ready to
proactively approach prospective
customers with creative solutions,
showing them the multitude of
options available. It's a question
of inspiring them with achievable
ideas as to how they can refresh
their spaces — and explaining the
practical and cost advantages of
print-on-demand compared with
traditional decorating and renova-

tion methods.

One way PSPs can inspire clients is
by evolving the typical PSP client
relationship by not just printing
customer designs, but also provid-
ing them with creative interior
décor content ideas. This presents
an opportunity for designs to
become more accessible, and an
opportunity for partner artists,
photographers and designers, who
are then able to showcase their
work in an expanded network of
online marketplaces.

For more technically able PSPs,

the recent advent of generative Al
presents yet another opportunity
to create and inspire by bringing
new visual concepts to life - from
scratch or by updating previous
images and concepts — with relative
ease.

With such a plethora of vibrant
printed décor applications avail-
able and the market projecting
continued growth, it's a great time
for print businesses to dive into
this expanding market and show
customers just how effective print
can be.
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Signtrade and HP inaugurate state-of-the-art
Innovation Center
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Signtrade’s strategic
alliance with HP
signifies a milestone, as
it brings cutting-edge
HP technology to
Signtrade’s extensive
global network,
encompassing the
entire MENA and South

Asia region
3
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In a groundbreaking move, Sign-
trade, an industry leader for over
35 years, inaugurated its Innova-
tion Center in Dubai. A pioneering
facility spanning an impressive

5,500 square feet, exclusively
dedicated to showcasing revolu-
tionary HP Latex Technology. This,
one of its kind regional center,
promises our esteemed clientele
an immersive and unparalleled
experience, enabling them to ex-
plore the cutting-edge solutions
firsthand. Signtrade’s strategic
alliance with HP signifies a mile-
stone, as it brings cutting-edge
HP technology to Signtrade's
extensive global network, en-
compassing the entire MENA and
South Asia region.

Mrs.  Filiz ~ Akdede,  General
Manager of Large Format Print-
ing - HP EMEA, together with

HP-Middle East team, joined Mr.
Yasin Merchant, Managing Direc-
tor of Signtrade and his team, in a
momentous inauguration of the in-
novation center. This event marked
a significant milestone for both
Signtrade and HP, symbolizing the
powerful collaboration between
these industry giants and mark-
ing the commencement of a new
era in sustainable digital printing
technology in the Middle East.

At the Signtrade Innovation
Center, the user takes center
stage. Here, they can witness the
future of digital printing with HP
Latex Technology unfold before
their very eyes, embracing a
truly transformative experience.
The Latex 630 delivers stun-
ning prints for both indoor and
outdoor applications, using eco-
friendly water-based inks. The

Latex 700 excels in high-volume
production with vibrant colors
and operational efficiency. The
flagship Latex 800, sets a new
standard for productivity and
flexibility. Additionally, the HP
L2700 adds a sustainable edge
as a high-performance, cost-
effective wide-format printer de-
signed for print service providers.
To address specialized needs, the
HP R2000 Latex flatbed printer,
offers exceptional direct-to-sub-
strate printing. Throughout the
Latex lineup, HP’s commitment to
sustainable innovation is evident.
The vivid and long-lasting prints
not only showcase exceptional
quality but also minimize en-
vironmental impact. HP Latex
Technology unites quality and
sustainability, ushering in a realm
of limitless possibilities.

What to Expect at the Innova-

tion Center:

+ Live On-Demand Demonstra-
tions: Immerse yourself in the
world of HP Latex through
hands-on experiences with
a diverse portfolio. Witness
firsthand how these innovative
solutions can transform your
business, offering high-quality,
versatile, and sustainable print-
ing solutions.

« Application Showcases: Em-
bark on a journey through
diverse, real-world applica-
tions featuring the latest HP
technology, and discover an
extensive array of indoor and
outdoor solutions. Learn how
HP can amplify your creativity
and boost productivity to new
heights.

+ Expert Guidance: Signtrade’s
team of dedicated application
engineers are here to provide
you with wunparalleled sup-
port. Count on us for hands-on
experience, interactive demon-
strations, and comprehensive
training sessions, enlightening
seminars, and personalized
consultations. Whether you're
a seasoned professional or new
to printing technology, we are
committed to helping you har-
ness its full potential.



« Integrated Solutions: We un-
derstand that every business
is unique, which is why the HP
Innovation Center at Signtrade
is dedicated to working closely
with you to identify the ideal
HP solution that aligns with
your specific needs.

Mr. Yasin Merchant, Managing Di-
rector of Signtrade, expressed his
profound enthusiasm during the
inauguration of the Innovation
Center, recognizing its pivotal
role in Signtrade’s illustrious 35-
year journey. He asserts, “The
Signtrade Innovation  Center
embodies our continued commit-
ment to pushing boundaries in
the signage, graphics, and textile
industry, offering sustainable so-
lutions and unparalleled experi-
ences for our valued customers. It
signifies a remarkable milestone,
and we eagerly anticipate leading
the industry into a future defined
by innovation and excellence.”

Forinquiries or to schedule a visit,
reach out at 800-SIGNTRADE or
via email at info@signtrade.com.
You can also book demo-on-
demand at www.signtrade.com
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Smurfit Kappa’s Significant Move into North

Africa
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Sustainability is a
cornerstone of our
operations at Smurfit
Kappa. We are
dedicated to creating
a greener and more
sustainable planet
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Exclusive interview with Mounir
Naciri, the Managing Director of

Smurfit Kappa Morocco
Smurfit Kappa, Europe’s largest
paper and packaging producer,

recently made a significant move into
the North African market with the
opening of its first plant in Morocco.
This strategic expansion is part of
their broader investment initiative,
which has seen the company invest
4.7 billion euros in the last five years.
To delve deeper into Smurfit Kappa's
African market strategy, we had the
opportunity to sit down with Mounir
Naciri, the Managing Director of
Smurfit Kappa Morocco. Here’s what
he had to say:

Could you provide us with an
overview of your professional
background and your role as the
Managing Director of Smurfit
Kappa Morocco?

My career in the paper packaging
industry spans over a decade, dur-
ing which | held key positions at
industry leaders such as Europac
and DS Smith. | managed significant
investment projects, including the
construction of a 35-million-euro
greenfield packaging plant.In 2019, |
joined Smurfit Kappa Group as Man-
aging Director for Morocco. My mis-
sion was to expand the company'’s
operations in Africa, culminating
in the construction of a greenfield
packaging plant, the first of its kind
for the Group in 30 years.

Can you elaborate on Smurfit
Kappa'’s history in Morocco and its
growth trajectory in the country?

Smurfit Kappa has been operating in
Morocco since the 1990s, initially es-
tablishing a sales presence. However,
the surging demand for our services

prompted us to expand our footprint
significantly in 2018. We transitioned
from a sales office to a network of
‘mini-plants’ strategically placed in
key agricultural zones. These mini-
plants enabled us to swiftly create
customized, sustainable packaging
solutions for our clients.

To meet the escalating demand,
Smurfit Kappa decided to invest in its
first corrugated manufacturing plant
in Morocco and the African Continent.
This 35-million-euro investment led
to the creation of a state-of-the-art
greenfield green energy packaging
plant, completed in record time. Our
new plant, Smurfit Kappa Rabat, of-
ficially opened in July 2023. Notably,
it's situated outside the free zone,
underscoring our commitment to
contributing to Morocco’s industrial
sovereignty in the crucial packaging
sector. Our expanded presence in Mo-
rocco aims to reduce dependence on
imports and enhance the availability
of sustainable packaging solutions.

What challenges did Smurfit
Kappa Morocco encounter during
its journey, and how were these
challenges overcome?

Our first major challenge was to
persuade the Smurfit Kappa Group
to enter the African market by
establishing a manufacturing facility.
Convincing the Group to invest in a
greenfield project in a non-Western,
African, Arabic, Amazigh, and Islamic
country was no small feat. However,
the Group recognized the potential
of Morocco and entrusted me with
the task of setting up their first pack-
aging plant on the African continent.
Building a greenfield project present-
ed its own set of challenges. Unlike
brownfield projects or acquiring ex-

isting businesses, a greenfield project
involves creating everything from
scratch. This includes building the
business, organization, culture, team,
supplier relationships, client base,
reputation, market expertise, and
more. It's a continuous improvement
process with no defined endpoint.
Maintaining a high pace during a
greenfield project is crucial. It's akin
to ascending a steep slope on a
motorcycle — stopping can result in
setbacks. Teams must keep up the
momentum throughout the project,
which includes the critical ramp-up
phase where we need to secure
volumes to cover fixed costs and
achieve breakeven. Every element in
this process is interdependent.

How does Smurfit Kappa Morocco
ensure that its operations align
with sustainability and environ-
mental considerations?
Sustainability is a cornerstone of our
operations at Smurfit Kappa. We are
dedicated to creating a greener and
more sustainable planet. Our sustain-
able packaging solutions are integral
to our mission of creating, protecting,
and caring for the environment, com-
munities, and our people.

Smurfit Kappa Rabat, our green
energy plant, exemplifies our com-
mitment to sustainability. With nearly
1,500 solar panels, it saves 55% of
electricity, reducing CO2 emissions by
approximately 900 tonnes annually.
Moreover, our water treatment system
reduces water consumption by 50%,
and our gasinstallation consumes 18%
less than conventional installations.
Our plant operates sustainably, align-
ing with our values and principles.

Can you share some innovative
solutions developed by Smurfit
Kappa Morocco to meet the unique
needs of its customers?

We offer a diverse range of over 8,500
innovative packaging solutions, all
of which can be customized to meet
our customers'’ specific requirements.
These solutions are not only fit-for-
purpose but also sustainable.

One of our notable initiatives is our
Better Planet Packaging solutions.
These eco-friendly alternatives replace
less sustainable materials like single-
use plastics. For instance, we provide



paper-based trays and punnets for
fresh produce, which are widely ad-
opted in the agricultural sector.

How does Smurfit Kappa Morocco
ensure the quality of its products
and services?

Our commitment to quality is under-
pinned by rigorous testing and the
expertise and dedication of our staff.
Our extensive experience allows us to
provide customers with sustainable,
easy-to-use solutions that eliminate
the risk of product damage during
transit, ensuring that products reach
their destination in perfect condition.
We conduct multiple levels of testing,
starting with our laboratories and
experience centers. Additionally, we
share best practices and success-
ful case studies across our global
community of over 1,000 designers.
We offer a ‘Design2Market’ service,
allowing brands to test, refine, and
adapt packaging on a small scale
before market launch, reducing risk.

How does Smurfit Kappa Morocco
contribute to the local economy
and support the community in
which it operates?

Smurfit Kappa is committed to acting
as a responsible corporate citizen
with a “think globally, act locally”
approach. Our plants are integrated
into larger ecosystems with close ties
to local communities, and Smurfit
Kappa Rabat is no exception.

We've invested in improving local
infrastructure,  including  roads,
water pipes, streetlights, and internet
lines. This has attracted families and
businesses to the area, fostering
economic growth. The establishment
of our plant also created 400 direct
and indirect jobs, with a priority on
recruiting from the local community.
Our commitment to social responsibil-
ity is evident through initiatives like
‘Blood Donation Day,” where our em-
ployees donated over 60 blood bags
to the Rabat Blood Transfusion Centre.
The Smurfit Kappa Foundation is
actively engaged in supporting un-
derprivileged and vulnerable groups
in the vicinity of our Rabat plant.

What key trends do you observe in
the packaging industry, and how is
Smurfit Kappa Morocco positioning
itself to capitalize on these trends?

The packaging industry is evolving
rapidly, with several notable trends
on the horizon. First, packaging tech-
nology is advancing exponentially,

with a focus on sustainability and the
rise of flexible packaging to meet the
demand for lightweight, convenient,
and portable products.

Second, eCommerce continues to
grow, driven by increased online
shopping. This expansion will require
specific types of packaging and
packaging products to cater to online
retail needs.

Lastly, sustainability is at the forefront
of packaging companies’ agendas, in
response to consumers’ growing inter-
est and vocalization of environmental
concerns. Brands are increasingly opt-
ing for sustainable packaging materi-
als and designs to demonstrate their
commitment to the environment.

Can you share details of recent
or upcoming projects by Smurfit
Kappa Morocco and their impact
on the company and the industry?
We are currently in the process of
establishing our first Experience
Centre in Africa, dedicated to in-
novation. As a company committed
to sustainability and innovation, it's
imperative for us to continuously
deliver innovative and sustainable
packaging solutions that add value
to the markets we serve and to our
customers. This Experience Centre,
located in the Rabat region, will cater
to our local clients and be part of a
global network of 30 Smurfit Kappa
Experience Centres worldwide. Ad-
ditionally, we're actively working on a
new production line and various proj-
ects across Morocco. These initiatives
will not only enhance our production
capabilities but also contribute to the
growth of the local economy.

How does Smurfit Kappa Morocco
approach innovation and maintain
a competitive edge in the packag-
ing industry?

Innovation is at the heart of our
strategy. We have a solid foundation
in research, development, and design
that underpins all our efforts. Our
R&D centers are interconnected with
our global network of experience
centers, including the newest addi-
tion in Morocco. These centers allow
customers to explore how paper and
packaging can meet their specific
business needs. We leverage behav-
ioral insights, analyze supply chain
trends, and employ advanced paper
and packaging design tools to create
tailored solutions.

Moreover, our extensive bank of
over 130,000 consumer insights and

analysis of more than 100,000 supply
chains worldwide enable us to stay
at the forefront of industry trends
and respond effectively to customer
demands. Smurfit Kappa Rabat

_—

plant combines the Group's global
experience and knowledge with the
local team'’s expertise, ensuring that
we meet the unique needs of our
regional customers while upholding
our global standards.

Finally, what are your plans for the
future of Smurfit Kappa Morocco?
We see substantial opportunities for
expansion in Africa, and Morocco is
strategically positioned to serve a
growing customer base. The coun-
try’s proximity to both Europe and
Africa allow us to access a wide range
of markets. Diverse sectors, including
agriculture, automotive, FMCG, tex-
tiles, and pharmaceuticals, are present
in Morocco and the surrounding areas,
all of which require sustainable pack-
aging solutions tailored to their needs.
Our plan is to continue growing our
presence in Morocco, forming new
partnerships, and increasing produc-
tion capacity to meet market de-
mands, both in Morocco and across
African countries. Our journey in the
African continent is just beginning,
and we are committed to creating a
sustainable future together with our
customers and communities.

About Smurfit Kappa:

Smurfit Kappa is a globally recognized
provider of paper-based packaging so-
lutions, operating in approximately 36
countries with over 48,000 employees
and revenue of €12.8 billion in 2022.
The company’s commitment to sus-
tainability is reflected in its renewable
and sustainable products, contributing
to a greener planet. Smurfit Kappa
offers a range of products and services,
including paper-based packaging, dis-
plays, recycling, bag-in-box solutions,
packaging machinery, and more.
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Printing Getting Friendlier With OEKO-TEX ECO

PASSPORT
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ECO PASSPORT is
an independent,

multi-stage testing and
certification system for
chemicals, colourants,
and auxiliaries used in
the textile and leather

industries
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With environmental concerns at
the forefront of global discus-
sions, industries across the board
are undergoing rapid transforma-
tions to reduce carbon footprint
and adopt eco-friendly practices.
Often blamed for high resource
consumption and waste genera-
tion, the textile printing industry
has over the years shifted towards
sustainability. In a competitive
world, the consumer demands
transparency and clarity through-
out the textile value chain,
making it all the more necessary
for manufacturers and retailers
to meet these requirements to
retain their market share.

Sustainability and Textile Busi-
ness

Sustainability is big in textile
business. The global ethical fash-
ion market reached nearly $6.34
billion in 2020, expected to grow
to $15.6 billion by 2030 at a CAGR
of 9%. Ethically conscious con-
sumers have begun to evaluate
their purchase decisions around
sustainability and traceability of
the manufactured product, and
relying on the quality of certifica-
tion provided to reinforce their
choice.

One significant development

that has gained momentum in
recent years is the concept of En-
vironmental Product Declaration
(EPD), a system that evaluates and
communicates the environmental
performance of printed materials
throughout their lifecycle.
Setting Global Standards of
Safety and Sustainability

With 17 independent research
and test institutes in Europe and
Japan, and partner institutes
and contact offices worldwide,
Swiss-based OEKO-TEX works to
continually develop test methods
and define limit values for the
textile and leather industries to
achieve the highest standards of
safety and sustainable produc-
tion worldwide. ECO PASSPORT
is an independent, multi-stage
testing and certification system
for chemicals, colourants, and
auxiliaries used in the textile and
leather industries that verifies
and ensures that each individual
ingredient meets statutory re-
quirements and are not harmful
to human health.

Implications for the Printing
Industry

The certification, though not
directly related to the printing
industry, can have some indirect

implications. Supply chain trans-
parency is one such potential
implication where printing com-
panies that source materials may
benefit from knowing that the
chemicals used in their supply
chain are safe and sustainable.
Another advantage is that print-
ing companies can safely market
their products as eco-friendly
and sustainable, appealing to
environmentally conscious con-
sumers. Compliance regulations
will also help printing companies
forge partnerships and collabo-
rations, demonstrating a com-
mitment to sustainability and
product safety. Other benefits
for printing companies include
increasing their brand reputation
and better market access.

Major Printing Company’s Join
the ECO PASSPORT Bandwagon
The rapidly developing printing
ink segment has companies the
world over looking to expand
their markets and consumer base,
with major players beginning to
shift their focus on manufactur-
ing environmentally friendly,
sustainable products as a formula
to success. US-based producer of
packaging and graphic solutions
Sun Chemical has reinforced its



commitment to the textile indus-
try’s quality, sustainability, and
compliance by securing pivotal ink
certifications. Another American
company Inkcups, a leading sup-
plier and manufacturer of inkjet
printing equipment and inks, has
achieved ECO PASSPORT certifica-
tions for their entire collection
of pad printing inks, besides two
other products. UK-based inkjet
ink manufacturer Mexar Ltd. has
been awarded the ECO PASS-
PORT certification for safe and
sustainable chemicals for their
pigment inkjet inks used in textile
printing. NUtec Digital Ink from
South Africa is another company
that has attained the OEKO-TEX
certification for select products
within its range of water-based
inks. Recently, Japanese company
Roland DG Corporation, a leading
manufacturer of wide-format
inkjet printers and printer/cutters,
recently announced ECO PASS-
PORT certification for the ink and
powder used in its VersaSTUDIO
BN-20D DTF printer.

Towards the 2030 Agenda of
Sustainable Development

For the printing industry, specific
implications of ECO PASSPORT can
vary depending on the nature of
the printing process, the materials
used, and the market segment
served. In a veritable jungle of
textile certifications, enterprises
compete to gain the trust and
confidence of the consumer. On
the other side, consumers of today
know exactly what they want, are
market savvy with high product
knowledge, demanding hard,
reliable, and verifiable evidence of

composition and process in much
the same way that they look for reli-
able instructions on product labels.
As 2023 is coming to an end,
there are only seven more years
to the 2030 Agenda of Sustain-
able Development. Keeping up
with the UN plan of transforming
our world, governments world-

ECO
PASSPORT

www.oeko-tex.com

wide have intensified their drive
of providing a transparent and
effective regulatory system for
the textile industry. Though the
pace seems slow, the direction
to achieve a safe and sustainable
textile production coupled with
extensive consumer information
is clearly apparent.

YOO XX XX
Institute
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Trends & Technology

The Gutenberg Parenthesis and Why Print is

Trusted

By John Blyth, Ricoh Graphic
Communications, Ricoh Europe

There are parallels between the
pre-print era and our conver-
sationally charged digital age
according to journalist, author,
and media expert Jeff Jarvis in
his new book The Gutenberg
Parenthesis.

The Gutenberg Parenthesis by jour-
nalist, author, and media expert Jeff
Jarvis

In conversation with Print Power
Managing Director Ulbe Jelluma,
he explains that before print,
words were passed around mouth
to mouth. The story changed
along the way and there was little
sense of ownership and author-
ship. After Gutenberg’s Parenthe-
sis (the proposal that the history of
literary culture from the invention
of Johannes Gutenberg’s printing
press in the mid-15th century
until the turn of the millennium
would, in the future, come to be
regarded as a blip), knowledge
is again passed around mouth to
mouth, or let’s call it click to click.
This knowledge also changes
along the way and there’s less of
a sense of ownership and author-
ship. Experts are not honoured
anymore. Instead, the network
and everyone who can speak is
honoured.

He went on to say there is an
opportunity here where print, es-
pecially with the rise of ChatGPT,
does hold more authority than
digital. He said we should value
what we've learned through print
and how we can use that wherever
appropriate.

The growing distrust in sources
such as social media was high-
lighted in the global 2023 Edel-
man Trust Barometer. It reported
a shared media environment has
given way to echo chambers,
making it harder to collabora-
tively solve problems. Trust was
especially low in social media.
It stated businesses can play an
essential role in the information
ecosystem. It can be a source of
reliable information, promote civil
discourse, and hold false informa-
tion sources accountable through

corrective messaging, reinvest-
ment, and other action.

Print is trusted.

A study by the Johannes

Gutenberg University in Mainz,
Germany, found more than half of
the population (56%) considered
national newspapers to be trust-
worthy, rising to 63% for regional
daily newspapers. And while 28%
of Germans expressed mistrust in
the established mediain 2019, that
dropped to 16% in 2020. Just 5%
of those surveyed trusted news on
social media networks. According

to Statista 71% of Dutch citizens
reported trusting in the printed
press. Finland and Denmark were
next, both with a 70% share of
people trusting the written press.
It is interesting to note some of
the most financially stable pub-
lications are free weekly regional
newspapers that often invite
readers to submit local stories
resulting in relevant content cre-
ation with reduced costs. These
publications also cleverly apply
cross-marketing by publishing
a shorter version in print with a
QR code linking to longer online
coverage. It has enabled them to
keep, or even grow, their adver-
tising business because of their
stable (and active) readership.
This trust is proving appealing
for advertisers. The Harvard Busi-
ness Review points to evidence
suggesting a shift is underway.
The largest increase in traditional
advertising  (television, radio,
newspaper, events, and outdoor
advertising) spending, up 10.2%,
was predicted for B2C service
companies followed by B2C prod-
uct companies, up 4.9%. Interest-
ingly online retailers are leading
this with an 11.7% increase in tra-
ditional advertising spending pre-
dicted over the next 12 months.
It's no surprise that even digital
giants like Google and Amazon
use traditional forms of marketing
to promote their products and
services, including printed direct
mail and advertising.

Among the reasons given for this
were:

Cutting through digital clutter -
Marketers are looking for a way to
stand out from the digital noise.
Consumers spend many waking




hours online and are increasingly
numb to conventional digital
advertising and engagement. In
contrast MarketingSherpa reports
that more than half of consumers
often or always watch traditional
television advertisements and
read print advertisements that
they receive in the mail from
companies they are satisfied with.
Ebiquity states traditional media
channels — led by TV, radio, and
print — outperform digital chan-
nels in terms of reach, attention,
and engagement relative to costs.

Capitalising on consumers’
trust in traditional advertising
- Marketers can use traditional
advertising to build brand cred-
ibility and trust with jaded buyers.
The same MarketingSherpa survey
found that the top five most
trusted advertising formats are all
traditional, with print advertising
(82%) coming out top. It was fol-
lowed by television advertising
(80%), direct mail advertising
(76%), and radio advertising (71%).
British and American consumers
were found to trust traditional ad-
vertising more than social media
advertising.

Exploiting the digital lift of
traditional media - Digital tech-
nology can lever traditional tools
such as direct mail in powerful
ways. For example, mailers can
be paired with unique URLs or
scannable QR codes that enable
consumers to learn more. These
tools can be used to capture
granular data, for the creation of
robust marketing analytics. This
also reduces the advantage of
digital channels.

It is not just trust that is positively
affected by print. Action is too.
In a recent study automation
specialist Quadient found that
almost 62% of British consumers
say they are more likely to open a
physical letter than an email. 39%
said this was because letters feel
more personalised to them and
their needs than bulk email mes-
sages, while 42% said there is no
risk of hacking, phishing or being

L E
Trust
Barometer

Global Report

infected by viruses. A further 37%
said they appreciate the lack of
spam messages received through
physical mail.

Dynamic and stimulating print
developed on accurate data
ensures trust, as well as the suc-
cessful capture and retention of
attention. Creative imagery with
Digital Print Enhancement, or
personalised content that reaches
the recipient at the most effective
time, is highly engaging. Blending
the on and offline worlds with
printed QR codes and Augmented
Reality (AR) capabilities drives
activity. And the increasing use of
gamification elements like such
as scratch codes also contribute
to stickiness, engagement, and
ultimately revenue.

Individually, or together, these

can deliver memorable communi-
cations that are trusted enough to
instill confidence and encourage
action.

Tievuia

Efon Musk &
! made an offer
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The Cal: A Timeless Journey Through Art and

Beauty
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The Pirelli Calendar, often
dubbed as the “Cal,” is an an-
nual publication that stands at
the intersection of art, fashion,
and culture. This iconic calendar
has an illustrious history spanning
nearly six decades and continues
to captivate audiences worldwide
with its evocative imagery and
celebration of the human form.
In this article, we'll delve into the
fascinating history of the Pirelli
Calendar and offer a glimpse of
what we can expect from the
highly anticipated 2024 edition.

A Brief History

The Pirelli Calendar was born in
1964 when the Pirelli tire company
sought to create a marketing tool
that transcended traditional adver-
tising. The vision was to produce
a calendar that was not just about
showcasing tires but also a work of
art in its own right. To achieve this,
Pirelli turned to some of the most
renowned photographers and
models of the time.

Throughout its history, the Pirelli
Calendar has featured the work of
legendary  photographers like

Richard Avedon, Helmut Newton,
Annie Leibovitz, Mario Testino, and
many more. It has also provided
a platform for supermodels and
actresses, including Kate Moss,
Naomi Campbell, Penélope Cruz,
and Sophia Loren, to showcase
their beauty and talent.

A Celebration of Art and Beauty

One of the hallmarks of the Pirelli
Calendaris its departure from con-
ventional beauty standards. It has
consistently challenged societal
norms by featuring models of vari-
ous ethnicities, body types, and
ages. This celebration of diversity
has earned the calendar a reputa-
tion for pushing boundaries and
reshaping perceptions of beauty.

Each year, the calendar explores
a theme or concept through the
lens of the photographer. Past
themes have ranged from sen-
suality and glamour to environ-
mental sustainability and social
consciousness. This blend of
artistry and purpose has elevated
the Pirelli Calendar to a revered
status in both the fashion and art
worlds.

The 2024 Edition: A New Chapter
The 2024 Pirelli Calendar has just
been announced, shot by African
photographer Prince Gyasi, who
evaluates the concept of “timeless-
ness” in London and Ghana. The
most recent edition stars the likes
of Angela Bassett, Naomi Campbell,
Idris Elba, Margot Lee Shetterly,
Amanda Gorman, Jeymes Samuel,
Tiwa Savage, King Otumfuo Osei
Tutu I, Teyana Taylor, Amoako
Boafo, and Marcel Desailly. They
come together to celebrate the 25th
anniversary of the Ashanti Kingdom
under the reign of King Otumfuo
Osei Tutu Il. The calendar honors
international Black culture through
majestic shots of Campbell opening
golden gates, Elba shielding himself
against bedazzled rain, and Savage
pinned against punctured hearts.
The 2024 Pirelli Calendar will
continue to embrace diversity and
challenge societal norms. In an era
where body positivity and inclusiv-
ity are at the forefront of the fashion
industry, the calendar makes a pow-
erful statement on these fronts.
The Pirelli Calendar is more than
just a promotional tool; it's a cul-
tural icon that has redefined the
boundaries of beauty, art, and fash-
ion. With its rich history and com-
mitment to pushing the envelope,
the 2024 edition promises to be a
stunning addition to this remark-
able legacy, capturing the essence
of the times and reaffirming the
calendar’s place in the pantheon of
iconic cultural artifacts.
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COUNT ON US

f
Prestige Graphics I’ | KOMORRI

World Class ROI Printing Press
Lithrone GX/G advance Series

N E |

LITHRONE @i

LITHRONE G0

el S0Vance

Realize high productivity and print quality with loT and self-learning functions NEW

Printing company management faces one of its most critical issues: to what extent can productivity in the
printing process be raised? As a means of solving this issue, the Lithrone GX/G advance presses deliver high
productivity and print quality with easy operation. Based on the Connected Automation concept, strengthened
collaboration and optimization between processes as well as high-level automation with presets are realized,
thus contributing to productivity improvement throughout the entire printing process. The Lithrone GX/G
advance will be the indispensable press for printing company management in this new age.

KOMORI

komori.eu




