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Editor's Note

The Impact of Artificial Intelligence on
Printing Industry

Artificial Intelligence (Al) has been a hot topic in the news recently,
with many experts predicting that Al will take over jobs, fight wars, and
even drive our cars. However, it's important to strip away the hype and
consider how Al might impact the printing industry in the future.

Firstly, Al is highly complex software, and while it can "learn," "think,"
and "understand," it is not alive nor sentient. It is difficult to measure
concepts like thinking and sentience, and while programs like ChatGPT
can pass the Turing test, they still can't think in the human sense.

One of the most significant benefits and scariest aspects of Al is that it
can exceed human performance. It can perform analyses that humans
or traditionally programmed computers could never do, especially for
applications with large data sets and variables. Al is responsible for
many recent breakthroughs in medicine and science.

One of the most challenging aspects of Al is that it grows and adapts
beyond its original programming. Al systems "evolve" beyond their
original programming in ways that their developers don't understand
because they entail so much data and computations. This can lead to Al
systems getting out of control and wreaking havoc.

In the printing industry, it is crucial to consider the differences, benefits,
and limitations of rules-based and Al programming to determine the
appropriate approach for the precision-oriented business. Rules-based
programming is precise and gives the same result for the same input
conditions, making it ideal for financial calculations and many forms
of prepress. However, Al programming can be useful for tasks like
automating prepress, predicting the outcome of printing processes, and
optimizing print production schedules.

Al can also be used for print automation, reducing the need for
manual labor and improving efficiency. For example, Al can automate
preflight checks, identify potential printing issues, and make real-time
adjustments to print jobs. Al can also be used to predict how printing
processes will affect different substrates, helping printers to choose the
right materials and processes to optimize print quality and reduce waste.

Overall, while Al is not sentient, it can be a valuable tool for the printing
industry. It's important to understand its benefits and limitations to
determine the appropriate approach for specific tasks. As the technology
continues to evolve, it's likely that Al will become an increasingly
important part of the printing industry, helping to improve efficiency,
reduce waste, and optimize print quality.
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Egypt’s Export Council for Printing Zeroes In On

Morocco

44

the council’s delegation
will discuss ways to
boost the sector’s
exports ) )

Egypt's Export Council for Print-
ing, Packaging, Books, Literary
and Artistic Works has announced
that eight companies will be
part of a trade mission touring
Morocco from 15 to 19 May, 2023,
as part of its plan to promote the
sector’s products abroad.

The Export Council's Executive
Director Sara Ibrahim revealed in
a statement that Egypt’s exports
of packaging and paper products
achieved a growth of 30% during

2022, at $56.4 million, as against
$43.3 million in the year-earlier
period, confirming that Morocco
is one of the most important mar-
kets in the Arab region that must
be focused on in the coming
period.

She emphasized that Egypt's
presence in the Moroccan market
and creation of prospects for joint
cooperation are within the coun-
cil's plans. The mission also aims
to find opportunities to exchange

visions and experiences with spe-
cialists from both sides in order to
stimulate trade and export in the
printing and packaging sector.
Ibrahim added that the council’s
delegation will discuss ways to
boost the sector’s exports, noting
that there were as many as 105
Egyptian companies exporting
packaging and paper products
to Morocco, including 15 whose
exports exceeded one million dol-
lars in 2022.

Kalamon Publishing Pushes Books through

Online Platform

» | ME Printer May-June 2023

Sharjah-based Kalamon Publishing
recently launched its electronic
platform, containing all of its 50-
odd publications penned by emi-
nent Emirati, Arab, and regional
writers. The publications, both in
Arabic and English, include story
books, novels, children’s literature,
comics, and cultural and heritage
studies.

Kalamon Publishing’s founder and
chairman Dr. Abdulaziz Al Musal-
lam, stated that the new platform
facilitates easy access to the pub-
lishing company’s books at reason-
able prices. “We have been working
tirelessly and diligently to organize
and classify the publications to be
displayed and presented to the
reading audience, wherever they
are, with a simple and convenient
mechanism. With a push of a but-
ton, customers can now buy their

choicest reads, which they will
receive within four working days if
residing in the UAE, or in a week's
time, for those abroad,” elaborates
Dr. Al Musallam.

He pointed out that the com-
pany plans to make its publications
available in all outlets, local and

international, with help from
experienced and well-connected
distributors.

As a move to encourage and pro-
mote writing, Kalamon will focus
on attracting writers, including
amateur ones, and researchers to
publish their works.
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Canon ME Launches New Colorado M-series Printers

66

The introduction of the
new Canon UVgel white
ink option substantially
expands the range

of applications that
customers can create

3
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Canon Middle East today launches
the new Colorado M-series, the first
roll-to-roll large format graphics
printer platform that is modular
in speed configuration and media
handling. It's a fast and productive
solution for this market segment
and offers special effects and
white ink printing capabilities. This
1.6m roll-to-roll printer retains the
Canon Colorado series’ industrial
build quality and can be configured
to a graphics provider’s needs and
grow with their business, with easy
in-field upgrades.

The scalable M-series offers a
choice of output speeds, Colorado
M3 or M5 (cruising speed of 29m?/
hrand 40m*hr and maximum print
speed of 111m%hr and 159m?hr re-
spectively), with the option to up-
grade from one speed to the other,
either temporarily for production
peaks or permanently - making it
a future-proof solution. Both print-
ers can also be easily upgraded
with the new white ink option to
M3W and M5W models as well as
equipped with the proven FLXfin-
ish+ matte/gloss print technology
option for CMYK prints.

The introduction of the new Canon
UVgel white ink option substan-
tially expands the range of applica-
tions that customers can create.
The white UVgel ink maximises the

scope for customers to benefit from
UVgel's renowned performance
advantages for a full spectrum of
premium graphics and décor ap-
plications - for example window
graphics, labels, and wallpaper.
With this addition, and with new
media detection sensor technology
for easy media handling, Colorado
M-series users can expand their
typical product offering, printing
on heavy structured, transparent,
coloured, reflective, and magnetic
materials.

The unique gel formulation of
Canon UVgel ink translates to fast
build-up of dense and opaque
images using white ink in fewer
passes than conventional printing
technologies, and the printed white
output maintains its original white-

ness over time. UVgel’s particular
properties also eliminate many of
the production, nozzle-cleaning
and maintenance issues commonly
associated with white ink, offering
smooth, error-free printing, mini-
mising ink usage and waste, and
maximising productivity.

Print service providers can also
choose the wunique FLXfinish+
option with their Colorado M-
series printer, allowing them to
add matte, gloss, or mixed matte
and gloss on the same CMYK print,
without additional varnish.

High-volume customers can au-
tomate the print-to-finish process
with a UVgel Print Factory or UVgel
Wallpaper Factory configuration,
which seamlessly integrate the




Colorado M-series printer with
cutting, rewinding, taping, or sheet
stacking to manage volumes of at
least 50,000m? per year with mini-
mal operator time.

Ayman Aly, Senior Regional Mar-
keting Manager - Industrial and
Production Solutions at Canon
Middle East says, “Ever since they
burst onto the market, Colorado
printers with UVgel ink have set
the highest bar for speed, quality,
and all-round productivity. On top
of these business-critical perfor-
mance criteria, large format graph-
ics providers today want to make
smart, environmentally responsible
investments in printing solutions
that can evolve with them and help
them tap into lucrative creative
applications, products, and growth
markets. With its modularity and
the addition of an easy-care white
ink option, the new Colorado M-
series is the growth engine that
businesses can rely on to level up
their capabilities and turn ideas
into reality.”

Canon UVgel ink delivers pin-sharp
image quality and consistent co-
lour, while its instant drying proper-
ties enable immediate cutting and
finishing, and its ultra-durability
removes the need for lamination.
Like previous Colorado models but
with added enhancements, the
M-series is designed to handle the
workload of multiple legacy roll-to-
roll printers with industrial-grade,
round-the-clock reliability, and
unattended printing with minimal
operator intervention. The new
Colorado M-series printers are
supported by PRISMAguide XL,

the easy and powerful make-ready
software that allows effortless
production runs with consistently
high quality.

Compared to other ink technolo-
gies, such as latex or eco-solvent
inks, UVgel technology consumes
up to 40% less ink to build up the
same image quality and colour
intensity. The low-heat, energy-
efficient LED curing system and
‘instant-on’ operation results in
reduced energy use compared
with other technologies and allows
printing to high-quality, heat-
sensitive materials — important in
high value markets such as wall-
coverings. Furthermore, with UVgel
technology, customers can print on
environmentally responsible ma-

terials such as PVC-free and paper-
based media, even uncoated.

With very strong robustness and
dimensional stability, UVgel prints
perform exceptionally well in terms
of both mechanical and chemical
resistance. So, prints last longer
and most applications printed on
a Colorado printer do not require
lamination. Apart from the eco-
nomic benefits from eliminating
the time and cost of lamination, the
simpler process also takes out the
extra plastic layer of laminate from
the end application.

The modularity of the M-series
makes it a more sustainable solu-
tion as customers can scale up the
printer's speed and capabilities
with their business without replac-
ing the core print device. It also
offers a convenient option to up-
grade to a temporary speed licence
for times of peak demand.

The Colorado M-series is designed
with a low total cost of ownership
and a rapid return on investment in
mind, thanks to the lowest operat-
ing costs in its category, the ability
to produce high-value applications,
and the unique modular upgrade
options.

The Colorado M-series is available
via accredited partners as well as
Canon’s direct sales organisations.
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The modularity of

the M-series makes
it a more sustainable
solution as customers

can scale up the

printer’s speed and

capabilities
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Food Africa & pacprocess MEA Foresees Expansion
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Looking back, the

Egyptian food industry

has shown huge

development in the

past seven years,

with the number of
companies more than
tripling in the time

period
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Following the success of Food
Africa and pacprocess MEA last
year, concrete plans to expand
this year’s dual trade fairs have
begun. Here, exhibiting compa-
nies can expand their contacts
in Africa and the Arab regionin a
targeted manner.

Food Africa, Africa’s leading trade
fair for the food industry, will take
place together with pacprocess
MEA again in 2023 in Cairo, Egypt.
In the past few years, both events
have developed into hot spots
for the entire food industry of the
African continent and the MEA re-
gion. pacprocess MEA additionally
addresses all fields of application in
the packaging and the related pro-
cessing industry. Both events will be
held from 12 to 14 December, 2023,
at the Egypt International Exhibi-
tion Center (EIEC) and are organised
by Messe Disseldorf together with
its Egyptian partners IFP Egypt and
Konzept under the umbrella of the
interpack alliance.

Eight months before its kick-off,
the trade fair duo is already making
very good progress. For instance,
the total area of Food Africa has
been expanded from three to four
halls. This means that an exhibi-
tion area of approximately 40,000
square metres is available overall.
“The decision to expand the trade
fair by an entire additional hall is
our response to appropriately meet
the demand and also create oppor-
tunities for additional formats and
special exhibitions”, says Thomas
Dohse, Director of the interpack
alliance. In the past year, a total of
25,821 visitors from over 72 coun-
tries attended both trade fairs. “The
exhibitors also expect a dynamic
growth environment, driven by a

strong domestic demand and ex-
port potential in 2023,” adds Dohse.

Egypt as an important actor on
the global market

Looking back, the Egyptian food
industry has shown huge develop-
ment in the past seven years, with
the number of companies more
than tripling in the time period.
Factories witnessed ceaseless mod-
ernization with a total of 16.3 billion
euros pumped into the food in-
dustry. Consequently, the Egyptian
food and beverage market gener-
ated 4.1 billion dollars in the past
year and constituted 14 percent of
the country’s total exports, show-
ing a promising future.

Food Africa is the industry’s lead-
ing trade fair

Building on its long-standing
presence in the African food and
beverage industry, Food Africa has
developed into the most important
event for decision-makers from all
over the world to harness the busi-
ness potential of Egypt, Africa, and
the MENA region. Here, exhibiting
companies meet local, regional,
and international wholesalers,
distributors, and retailers.
Exhibitors and visitors profit from
further benefits at Food Africa.
The hosted buyer's programme
brokers relevant contacts and
enables planning security and on-
site conclusion of contracts, which
gives exhibitors the opportunity
to expand their business. Another
important part of Food Africa is the
specialist conference that brings
together international experts to
discuss various topics in agriculture
and food science. While the Live
Cooking Show supported by the
Egyptian Chefs Association, will
see local and international cooks
prepare unique recipes, the Barista
Show is a prestigious contest that
coffee experts shouldn’t miss.

pacprocess MEA unlocks poten-
tial

pacprocess MEA is also highly an-
ticipated, and will again showcase
a wide range of packaging materi-
als, processing and packaging
technologies as well as solutions
for automation and digitalisation.
In addition to benefiting from the
robust food industry in Egypt,
the exhibiting companies are also
operating in the environment of a
strong consumer market with more
than 100 million inhabitants, which
offer a huge potential for consumer
goods manufacturers. The Egyptian
packaging, printing, and processing
industry has reported considerable
growth in the last few years. For
example, printing and packaging
exports increased by 37 percent in
the first half of 2022. The Egyptian
printing and packaging market is
also expected to expand with a
forecast yearly growth rate of 4.1
percent between 2021 and 2025.
pacprocess MEA also supports
business on site with a hosted
buyers programme that facilitates
worldwide networking between
exhibitors and professional buyers
as well as a specialist conference
that brings together international
experts from the packaging and
processing sector.

Going to Egypt with a federal
sponsorship

German companies have the at-
tractive opportunity to exhibit their
products at both trade fairs as part
of the German government’s federal
sponsorship. The German Pavilion
offers discounts besides exhibiting
their products together with other
German companies under the
“Made in Germany” brand, which
grants them additional attention.
For latest updates visit
WWW.pacprocess-mea.com or
www.foodafrica-expo.com




Plastic Bank Grows Big in EMEA with New Chief

As we have got more used to it, plas-
tic in its myriad forms has improved
and simplified our lives, irreplace-
ably. It's easy to buy, cheap to use,
and convenient to throw away. And
therein lies the problem.

Statistics put plastic production at
over 9.5 billion metric tons thus far
by humankind. Plastic accumulating
in our oceans and on our beaches
has become a global crisis. Billions
of pounds of plastic can be found
in swirling convergences that make
up about 40% of the world’s ocean
surfaces. Studies indicate that if this
trend continues, plastic is expected
to outweigh all the fish in the sea by
2050.

Globally, only 9% of plastic is
recycled. This is not generally due
to the lack of recycling technology,
but because it's not economically
feasible to collect, clean, and sort
plastic waste.

Staring at this catastrophe, there are,
however, many global organisations
that are trying to tackle plastic pol-
lution and poverty at the same time.
Plastic Bank, the Canadian for-profit
social enterprise, is a world leader
that has taken on the responsibility
of building recycling ecosystems in
under-developed communities in an
effort to fight both plastic pollution
in oceans, as well as high poverty
levels in developing countries. The
Vancouver-based company empow-
ers ethical recycling in vulnerable
coastal communities and reprocess-
es the materials for reintroduction
into the global supply chain as Social
Plastic feedstock. The block-chain
secured platform enables traceable
collection, secures income, and veri-
fies reporting, right from the initial
collection of plastic through to the
products manufactured with Social
Plastic feedstock that are available
on supermarket shelves around the
world.

Founder and Chairman David
Kantz says that he has found a way
to make the economics work in
developing countries where Plastic
Bank currently operates, including
Brazil, Egypt, Indonesia, and the
Philippines. “Our partner companies
help fund informal waste collection
efforts in one or more countries of
operation. The informal workers
often clean and sort their material
which is dropped off at our collec-
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tion centres, where it's weighed and
sent to local processors who further
sort and shred it into flakes. The re-
cycled materials are then bought by
some of our partners at a premium
for use in their new products. The
plastic collectors are paid as per
the material’'s market value, plus a
premium that we provide, allowing
some of the world’s poorest to
support themselves through plastic
collection alone,” explains Kantz.

But only about 20% of Plastic Bank's
partners actually buy recycled plas-
tic for use in new products. The re-
maining 80% buy plastic credits that
helps offset their plastic production
by funding recycling efforts in coun-
tries where Plastic Bank operates.

Collected plastic sent to the process-
ing partners is reborn as Social Plas-
tic, a high-quality recycled plastic
feedstock. Products and packaging
made from the feedstock provide
consumers the opportunity to make
sustainable and purposeful choices,
with the ‘Made with Social Plastic’
packaging badges amplifying brand
value with authenticity, purpose,

and consumer trust. Plastic Bank's
collection branches also offer local
training workshops on waste man-
agement, financial literacy, digital
enablement, and health education.

Mitigating Plastic Scourge in the
Middle East

Plastic Bank continues to drive
plastic collection and recycling
as well as empowering collection
communities in Egypt in 2023 in
partnership with German multi-
national chemical and consumer
goods company Henkel since 2021.
In a related development, Plastic
Bank recently announced the ap-
pointment of Ahmed Abd ElAleem
as its new Regional Head for Europe,
the Middle East, and Africa (EMEA)
region. Armed with over 15 years
of experience in supply chain and
sourcing activities, EIAleem has built
capacities and developed different
types of alternative fuels and logis-
tics for several national and interna-
tional organisations. In his new role,
he is expected to continue building
a circular economy that is beneficial
for people and the planet while
supporting the overall corporate
strategy of Plastic Bank. “Through
shared values with Plastic Bank, the
aim is to empower communities
and enable them to exchange waste
for money, goods, or services,” says
ElAleem.
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Billions of pounds of
plastic can be found in
swirling convergences
that make up about
40% of the world’s

ocean surfaces ) )
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Saudi Signs Boosts Production with Second Ziind

Machine

44

Saudi Signs has been

in the field of outdoor
advertising and
marketing for more
than 30 successful years

in the kingdom
3

Since implementing the Ziind G3
L2500 digital cutting system, Jed-
dah-based Saudi Signs has stream-
lined its production processes, and
has been able to offer new services
to its customers with confidence.

Dubai-based  Jacky's  Business
Solutions LLC, one of the leading
providers of B2B technology solu-
tions, and its sister company, Cut-
ting Edge Solutions, have delivered
and installed a second Ziind cutter,
the Ziind G3 L2500 digital cutting
system at Saudi Signs facility in
Jeddah.

Created by entrepreneurs and
specialists in the out of home (OOH)

advertising industry in Saudi Arabia,
Saudi Signs invested in the new ma-
chine for its reliability and to help
the company consistently deliver
quality products and services.
Since implementing the Ziind G3
L2500, Saudi Signs has streamlined
its production processes, and has
been able to offer new services
to its customers with confidence.
Maher Hijazi, Operations/Produc-
tion Manager at Saudi Signs, says,
“The precision and reliability of the
machine have significantly contrib-
uted to our business’s success and
growth.”

“This machine has been a game-
changer for our business, allowing
us to achieve the productivity
levels we need as we continue to
meet demands in the business
while maintaining excellent cut-
ting quality. One of the main rea-
sons we chose the Ziind G3 system
is its reliability. We have been using
Zund machines for some time now,
and they have consistently deliv-
ered outstanding performance.
The speed of the machine is also
a standout feature, enabling us
to significantly increase our pro-
duction capacity and meet tight
deadlines,” adds Hijazi.

Ashish Panjabi, COO at Jacky’s
Business Solutions, says that Saudi
Signs understands the importance
of efficiency, speed, and quality in
its operations. “Ziind’s G3 cutting
systems modular design helps
production companies adapt to
new requirements with modifica-
tions and upgrades. With over 11
different sizes and configurations,
Zind puts together a tailor-made
cutting solution configured to meet
specific production needs,” com-
ments Panjabi.

Saudi Signs has been in the field of
outdoor advertising and marketing
for more than 30 successful years in
the kingdom. The company’s cre-
ative and intelligent OOH solutions
offer to optimize their customers’
brand reach and enhance the vis-
ibility across Saudi Arabia, using
innovative OOH advertising and
interactive displays that integrate
digital exposure.

As the authorized partner for Ziind
across the region, Jacky’s Business
Solutions has seen an increase in
demand for Ziind in the kingdom as
businesses in the region endeavour
to meet the objectives of Saudi Vi-
sion 2030.

Sharjah’s Labelco Installs UAE’s 1st Heidelberg

(X104

o | ME Printer May-June 2023

Sharjah-based Labelco
tional FZE, a leading supplier in
the label market, has installed the
first Heidelberg CX 104-6L UV in
the UAE, besides other Heidelberg
equipment, including MK Easyma-

Interna-

trix 106CS die cutter and the MK
Diana easy folder gluer.

The Speedmaster CX 104 opens up
a whole new host of opportuni-
ties, made possible by intelligent
assistance systems like Intellistart

3 and the new Intelliline, which
revolutionize job changes with
time-optimised automation and
provide complete transparency.
Roger Nicodeme, General Manager
at Heidelberg Gulf Est., says, “The ver-
satile Speedmaster CX 104 can easily
handle all materials, from lightweight
paper up to carton stock for packag-
ing. Even in high performance ranges
with speeds of up to 16,500 sheets
per hour and the newly-developed,
easy-to-handle coating unit, it not
only impresses packaging profes-
sionals, but even commercial and
label printers as well.”

Established in 2004 as a printed
textile label manufacturer, Labelco
International is a leading supplier in



the label industry. With Heidelberg’s
new machines, the Sharjah company
has become a major folding carton
packaging printer in the market.

“Labelco continues to work closely

with customers, developing and
innovating, to meet the demands of
the ever-changing trends in label-
ing and packaging concepts. In an
era where presentation is the key

element, perfection in image pro-
motion is what is requested from
artworks to the final product,” says
Imran Hussein, Director at Labelco
International.

UAE Named Social Media Capital of the World

A recent study by world’s leading
proxy provider Proxyrack named
the UAE as the social media
capital of the world. With a near
perfect score of 9.55 out of 10,
almost all residents in the coun-
try have a Facebook account. The
research is based on the World
Population Review data.

The UAE is followed by Malaysia
and the Philippines scoring (8.75),
Saudi Arabia (8.41), Singapore
(7.96), Brazil and Vietnam (7.62),
Thailand (7.61), Indonesia (7.5),
and Hong Kong (7.27).

The study analyses the average
number of social media plat-
forms and the percentage of the
population that uses Facebook
in each country in order to reveal
the social media capitals of the
world.

The UAE joins the Philippines
with an average of 8.2 social
media platforms per person, the
third highest in the world. The
study found that there are more
Facebook users registered in the
UAE than the population in the
country.

The UAE was also rated as the

world’s most connected country
with a score of 7.53 out of 10, fol-
lowed by Hong Kong, Malaysia,

Thailand, Chile, Saudi Arabia,
Singapore, Argentina, Vietnam,
and Taiwan.

However, when it comes to the
best Internet access, the UAE
stands fourth after South Korea,
Hong Kong, and Denmark.

Internet usage showed a marked
increase in the post-COVID days

as more and more people pre-
ferred the work from home (WFH)
option, while businesses opted
for cost-efficient online and e-
commerce platforms.

The study also revealed that UAE
consumers spend seven hours
and 29 minutes on an average a
day on the Internet, which is the
13th highest in the world. South
Africa topped the list averaging
nine hours and 38 minutes per day.
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UAE’s Borouge Focuses on Growing East African

Market

Abu Dhabi-based leading pet-
rochemical company Borouge,
known for providing innovative and
differentiated polyolefin solutions,
has inked a distribution deal with
Somochem, one of East Africa’s
biggest polyolefin distributors. The
agreement adds to the long-stand-
ing partnership between Borouge
and Somochem and aims to in-
crease the UAE company'’s footprint
and presence in East Africa. The
development comes on the back of
Borouge's significant growth in the
regional market share.

Over the past five years, Borouge
has grown its sales of infrastructure
solutions and doubled its sales
volume of advanced packaging

solutions in East Africa. Targeted
marketing and sales campaigns
were conducted in the region, with
a strong focus on Kenya, Tanzania,
Ethiopia, Uganda, and Rwanda
— countries with the fastest grow-
ing GDP in the region. Economic
growth in East Africa is projected
to reach 5.4% in 2024, with market
demand driven by rapid and sub-
stantial infrastructure investments,
healthcare improvements, urban-
ization, and rising living standards.
Khalfan Al Muhairi, Senior Vice
President, MEAE Region at Borouge,
comments, “We are sharpening our
focus on the growing demand in
East Africa, now a major strategic
market for Borouge. We identified
a gap in the region for multiple
premium solutions, enabling us
to unlock opportunities to grow
our market share over the next
five years. In 2022, we increased
our sales of advanced packaging
solutions in East Africa to reach
$135 million, and sales of energy
and infrastructure solutions to $50
million, demonstrating our position
as a reliable and trusted partner to
the region’s biggest brands and
distributors. We are bullish on the
future growth in East Africa.”

With an estimated population of
half a billion, the region of East
Africa is one of the fastest growing
economies in the world, with many
global consumer brands capitaliz-
ing on growth and partnering with
Borouge to develop premium and
recyclable products.

Borouge has launched over six new
advanced packaging products to
promote its organic sales growth.
The new sustainable packaging so-
lutions, designed by keeping con-
sumers and industrial premium ap-
plications in mind, are engineered
to be safe, lightweight, modern,
and environmentally friendly. The
petrochemical company plans to
launch new grades in 2023 to cater
to the evolving demands of the
market.

Borouge’s ‘bringing energy all
around’-range of energy solutions
is used for insulation systems,
jacketing low, medium, and high
voltage energy transmission and
distribution cables. Moreover, Bor-
ouge’s piping solutions are recog-
nized for their improved processing
properties, lower maintenance and
installation costs, longer product
lifetimes, increased safety, and
energy efficiency.

Dubai Hosts World’s Biggest Book Sale
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Big Bad Wolf Books (BBW Books),
the world’s biggest book sale was
back in Dubai for its fourth edition,
held at the state-of-the-art Dubai
Studio City from 7 to 16 April. Book
lovers and avid readers flocked to

the venue in droves to browse over
1 million books that were up for
grabs at unbeatable discounts of
up to 90 percent, with some titles
costing as little as 2 dirhams.

Organised in collaboration with
strategic partner Dubai Culture &
Arts Authority (Dubai Culture), the
2023 edition of BBW Books was big-
ger, bolder, and more exciting than
the previous ones, since its launch
in the UAE in 2018. Books across
genres ranging from thrillers, fanta-
sy and sci-fi, classics and literature,
romance, and general fiction to arts
and photography, biographies and
memoirs, business and economics,
cookbooks, health and wellness,
history, nature, sports, and travel, to
popular children’s books, including
best-sellers, were on display.

HH Sheikha Latifa bint Mohammed

bin Rashid Al Maktoum, Chairper-
son of Dubai Culture and Member of
the Dubai Council inaugurated the
exhibition. She was briefed on the
diverse range of books and publica-
tions on display, reflecting Dubai'’s
and the UAE's rich cultural diversity
and its emergence as a regional hub
for the publishing industry. She also
met with the organizers and com-
mended their efforts in creating a
dynamic knowledge environment
that fosters reading and lifelong
learning.

Sheikha Latifa also underpinned
the goals of BBW Books and their
synergy with Dubai’s cultural vi-
sion which seeks to position the
emirate as an international centre
for art and culture, an incubator
for creativity, and a thriving hub for
talent. “By promoting a culture of



reading and intellectual exchange,
the book sale helps realize the vi-
sion of HH Sheikh Mohammed bin
Rashid Al Maktoum, Vice President
and Prime Minister of the UAE and
Ruler of Dubai, which is centered on
building a society that is inclusive,
dynamic, and full of possibilities for
all,” she explained.

“Since its inception, the event has
emerged as a vital hub of cultural
exchange, bringing together in-
dividuals from all walks of life and

from across the globe to explore
the power of books, ideas, and
knowledge. With its rich and di-
verse collection of exhibits and pro-
grammes, Big Bad Wolf Books has
succeeded in attracting creators,
readers, researchers, and thinkers
from a wide range of fields and
disciplines, offering them a vibrant
and strong platform for intellectual
and creative exchange,” she added.
Launched in Kuala Lumpur, Ma-
laysia, in 2009, as the brainchild of

BookXcess' founders Andrew Yap
and Jacqueline Ng, the primary
mission of BBW Books is to cultivate
reading habits, increase literacy
worldwide, and build a new gen-
eration of readers by making books
more affordable and accessible to
everyone. Since its inception, BBW
Books has visited more than 37 cit-
ies in 15 countries. The events have
attracted more than 6.5 million
visitors, selling more than 31 million
books.

UAE'sCentralBankinksDealtoRolloutDigital Dirham

The Central Bank of the UAE
(CBUAE) has signed a partnership
agreement with Abu Dhabi's
G42 Cloud and digital finance
service provider R3 as a major
step towards implementing its
Central Bank Digital Currency
(CBDQ) Strategy, one of the nine
initiatives of the CBUAE’s Financial
Infrastructure Transformation
(FIT) Programme.

The CBUAE has engaged the two
entities as the infrastructure and
technology providers for its CBDC
implementation.

Following  several  successful
CBDC initiatives, including the
2021 Global Impact Award win-
ner Project Aber with the Saudi
Central Bank (SAMA) in 2020,
which confirmed that Distributed
Ledger Technology (DLT) can pro-
vide central banks with the ability
to reimagine both domestic and
cross-border payment systems
in new ways, in addition to the

significant accomplishment of
the first real-value cross-border
CBDC pilot under Project mBridge
with the BIS Innovation Hub
Centre - Hong Kong SAR, Hong
Kong Monetary Authority, the
Bank of Thailand, and the Digital
Currency Institute of the People’s
Bank of China in 2022, the CBUAE
is now ready for entering into the
next major milestone of the CBDC
journey and implementing its
CBDC Strategy. The first phase of
CBUAE's CBDC Strategy, expected
to be complete over the next 12
to 15 months, comprises three
major pillars: the soft launch of
mBridge to facilitate real-value
cross-border CBDC transactions
for international trade settlement,
proof-of-concept work for bilat-
eral CBDC bridges with India, one
of the UAE's top trading partners,
and finally, proof-of-concept work
for domestic CBDC issuance cov-
ering wholesale and retail usage.
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BOBST Spurs Digitalization with Versatile

Folder-gluers

44

With the
implementation of
the human interface
SPHERE, another
important asset has
been added to the two
folder-gluers

® | ME Printer May-June 2023

True to its vision to advance
sector-wide connectivity and digi-
talization, BOBST has enhanced
its middle-range folder-gluers
with the implementation of the
SPHERE machine interface. Com-
bined with improved ergonomics,
both machines take a decisive step
into the future of folding-gluing.
This evolution allows folding car-
ton converters to further optimize
the production workflow and
enable efficient data flow between
physical equipment and digital
solutions.

With regular improvements and in-
novations in their folder-gluer line,
BOBST goes forward to offer the
best possible solutions to convert-
ers in the folding carton industry. In
2022, the brand-new NOVAFOLD 50
I 80 | 110 was introduced, featuring
the blank aligner and 4&6-corner
device. Offering speeds of up to 300
m/min and up to 18,000 4&6-corner
boxes per hour, the launch of this
versatile folder-gluer has been a
resounding success.

The equally modular all-rounder,
the VISIONFOLD 50 | 80 | 110, is
available as a motorized version
and can be run with speeds of up to
350 m/min, producing up to 22,000
48&6-corner boxes per hour.

Both folder-gluers represent a
range of extremely reliable ma-
chines which offer user-friendly

ergonomics and superior quality
performance. From straight-line to
crash-lock bottom and 4&6-corner

boxes in various materials and
box shapes, these versatile folder-
gluers give converters the flexibility
required from today’s demanding
market. Furthermore, the ACCUE-
JECT device, which is available on
both machines, guarantees the
elimination of faulty boxes in line,
ensuring customers only get 100%
quality packaging.

With the implementation of the
human interface SPHERE, another
important asset has been added
to the two folder-gluers. SPHERE
provides a single point of control
for all functions of the machine. Up
to two 15" full-color, high-definition
touch screens allow operators to
set up jobs and give the possibility
to recall of up to 5,000 job settings,
saving precious makeready time.
Through SPHERE, customers can
subscribe to the BOBST Connect
Essential package, which allows
machines and data to be connected
in one comprehensive platform.
The technology allows companies
to drive productivity and access ac-
curate performance data, progress
indicators and reporting. It also
ensures high-priority remote as-
sistance.

“BOBST Connect Essential is only
the first step in a major upheaval in
the way we manage data and com-

munication” says Pierre Binggeli,
Head of Product Line Folder-gluers
at BOBST, adding that “in order to
extend the current capabilities to
future BOBST Connect functions,
we are integrating SPHERE into the
VISIONFOLD and NOVAFOLD.”
These functions enhance connec-
tivity over the converting workflow
and increase data accessibility, to
provide converters with unparal-
leled visibility over their machines
and production. Precise informa-
tion about output, maintenance
and tooling as well as an immediate
communication workflow through-
out the supply chain and ensured
traceability will optimize produc-
tion performance, improve ma-
chine handling, and even increase
shift output. The new SPHERE
platform improves the ergonomics
of the machine setup for operators
and being highly intuitive, it is easy
to handle and contributes to swift
machine makereadies.

With the idea of simplifying
machine handling and setups in
mind, the 4&6-corner modules of
the VISIONFOLD and NOVAFOLD
have also been equipped with new
combifolder doors. First seen on
the EXPERTFOLD 50180 | 110 intro-
duced in January this year, these
transparent security doors at the
front and the back of the machine
reduce the machine footprint and
improve accessibility. Also, the door



frames provide a space to fix and
keep machine tools for easy access,
avoiding unnecessary operator
movement.

“Ergonomics is a decisive factor in
the setup of machines,” says Bing-
geli. “We are constantly looking
for solutions to reduce makeready
times and operator workloads, be-
cause we know that every minute
counts on the production floor,
and that creating a sustainable and
modern work environment is es-
sential for attracting and retaining
staff.”

The SPHERE, as well as the new
machine design and security doors,
marks another step towards the
future of converting: modern and
slim-lined, digitalized and connect-
ed, intuitive and operator-friendly.
For Binggeli, the changes made
on the VISIONFOLD and the NO-

VAFOLD are not necessarily visible
for the untrained eye, but they are
decisive. “In the future, our convert-
ing customers will considerably
improve the production workflow
and increase its transparency, to
make more informed decisions and
increase pro-activity. Step by step,
we are paving the way forward to

this transition, continually introduc-
ing new solutions and technologies
to reach our destination, the realiza-
tion of the BOBST vision.”

To find out more about BOBST and
its products designed for the fold-
ing carton sector, please visit
www.Bobst.com

AURELIUS Group Acquires Agfa Offset Solutions

German investment firm AURELIUS
Group has completed the long-
planned sale of Agfa-Gevaert
Group’s Offset Solutions division.
The Belgian manufacturer had
agreed to sell the division to AURE-
LIUS in a 92 million euro deal nearly
eight months ago. AURELIUS offi-
cially closed the acquisition of Agfa
Offset Solutions on 4 April, 2023.
Under the share purchase agree-
ment, Agfa will continue to provide
certain consumables including films,
and services to its former division.
Pascal Juéry, CEO of Agfa-Gevaert
Group, says, “The sale of our Offset
Solutions division is an important
step in our transformation journey.”
While thanking his former employ-
ees for their professionalism, dedi-
cation, and loyalty over the years,
Juéry adds, “l am confident that with
AURELIUS, they will continue a track
record on innovation and leader-
ship.” Agfa states that the transac-
tion will allow the company to focus
on other growing market segments.
Industry pundits see this deal as a
major blow to Agfa as Offset Solu-
tions was its largest division, and a
major turnaround in its performance
saw the operation post sales up

4.2% to 779 million euros in FY22.
For AURELIUS, the takeover gives
them roughly 20% of the global
market share and market leaders in
Europe and Latin America. Under its
new ownership Offset Solutions is
also poised to rebrand, with its new
name expected to be revealed later
this week.

Matthias Taubl, CEO of AURELIUS
Equity Opportunities, comments,
“Agfa Offset Solutions offers various
growth potentials, amongst others,

in environmentally friendly low-
chem and chem-free products. The
existing portfolio of leading prod-
ucts and services already forms a
strong basis for optimization. We are
eager to start this journey, engage
with the management and their
team, and bring in our operational
expertise.”

AURELIUS was advised on the trans-
action by Baker McKenzie (Legal),
DC Advisory (M&A), and KPMG (Tax,
Pensions).
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HEIDELBERG Unveils New Boardmaster at

Interpack 2023

66

HEIDELBERG
Boardmaster reduces

total cost of ownership
in high-volume folding

carton production
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HIIDSLBERG

Heidelberger Druckmaschinen
AG (HEIDELBERG) has unveiled
the completely new HEIDELBERG
Boardmaster at a world premiere
for the growth segment of high-
volume folding carton printing. This
flexographic web printing system,
with machine availability of up to
90 percent and a maximum printing
speed of 600 meters per minute,
delivers double the productivity
and therefore dramatically reduces
the total cost of ownership in indus-
trial packaging production. As the
global demand for packaged goods
continues to grow, packaging and
label printing is experiencing struc-
tural growth, making it an impor-
tant core segment for HEIDELBERG.
“With the world premiere of our
HEIDELBERG Boardmaster, we are

responding to key customer chal-
lenges in the packaging market
— cost pressure, the skills shortage,
and the need to optimize pro-
ductivity and sustainability,” says
HEIDELBERG CEO Dr. Ludwin Monz.
HEIDELBERG has unveiled the
Boardmaster at the ongoing
Interpack 2023 (4-10 May, 2023), in
Disseldorf, Germany, which is one
of the world’s leading trade shows
for the packaging segment.

Flexographic printing is now the
number one technology in the
packaging market and is continuing
to benefit from the globally stable
and significant growth of packag-
ing and labels.

It is already being used to produce
some 15 percent of the total folding
carton volume and this proportion
is continuing to increase, with print-
ing volume of flexo folding cartons
exhibiting above-average growth
percentage in packaging printing.
Brand corporations increasingly
using more sustainable option of
folding cartons

International brand corporations in
particular are looking to combine
printing quality with ever greater
sustainability —and  recyclabil-
ity across their entire packaging
portfolio, and they are increasingly
moving away from plastic. In the
food sector, plastic is still the domi-

nant packaging material by some
margin. However, according to a
recent study by Smithers, the pro-
portion of fiber-based packaging
made from materials such as board
and paper will overtake plastic in
the medium term and assume the
top spot with a proportion of over
40 percent. The new HEIDELBERG
Boardmaster is especially suited
to the food and beverage sector’s
folding carton applications, which
are becoming increasingly popular
worldwide due to a growing global
demand for packaged products.
HEIDELBERG Boardmaster reduces
total cost of ownership in high-
volume folding carton production
“The HEIDELBERG Boardmaster
enables industrial packaging pro-
ducers to significantly reduce their
operating costs. With its numerous
benefits for customers, the Board-
master also provides an attractive
alternative for many users who have
so far opted for VLF - very large
format - sheetfed offset printing,”
says Christian Steinmafl, Executive
Vice President, Packaging Division
at HEIDELBERG.

The Boardmaster was developed
completely from scratch at the
HEIDELBERG competence center for
high-volume flexo folding carton
printing at the company’s Weiden
site in Bavaria.




Brother Enters New Market with Latex Wide-

format Printer

With over 15 years of success in the
field of industrial garment printing,
electronics and electrical equip-
ment company Brother is entering
a new market with its WF1-L640
latex wide-format printer.

The printer is designed for a
large range of applications such
as banners, drawings, window
graphics, storefront signage, trade
show graphics, vehicle wraps, and
outdoor advertising. Additionally,
interior decorations like wallpaper,
floor applications, or paintings can
be ideally implemented with the
new printer.

Taking advantage of the latest
print head technology and ink
chemistry, Brother has developed
an eco-friendly ink with GREEN-
GUARD Gold certification. The latex
ink developed for the WF1-L640 in

combination with the company’s
print heads achieves a high colour
depth and an excellent print result.
The piezo print heads guarantees
high quality and high resolution
prints of up to 1200 dpi.

EXPA

MDING

wide-format
printer is a user-friendly, high
production machine that ensures
a good workflow. The printer also
comes with professional produc-
tion RIP software.

The Brother WF1

Free Book Vending Machine a Big Hit with

Bibliophiles

The Corn Exchange, Manchester
city’s iconic vintage building
now famous as a modern lei-
sure venue with is wide range
of wine and dine options, has
caught the public eye by install-
ing a vending machine with a
difference!

This avant-garde machine
wouldnt pop up your favourite
pack of chips or a can of fizzy
beverage, but instead, you could
come along with your old books,
grab a token for the machine,
and READ SWAP REPEAT! Sounds
offbeat? Well, the Corn Exchange

has just upped its game and
created a unique way for you to
indulge in your love for reading
with its brand-new book vending
machine installed in the building's
stunning atrium.

Whether you need a new read
for your daily commute, or fancy
relaxing with a book over a hot
cup of coffee, or perhaps even
want to update your home library,
the Corn Exchange book vending
machine has the right solutions.

With READ SWAP REPEAT, readers
can bring in a book to swap for
their next favourite title from the
machine, free of charge, choosing
from a mix of pre-loved books of
all genres. Book lovers can come
along with their old books, hand
it over to the hosts on duty who
will swap it for a token that can be
used in the machine.

As the environmental impact of
producing new books is huge, the
book vending machine aims to
help the environment and reduce

waste by keeping second-hand
books in circulation.

“We are delighted to have in-
stalled our book vending machine
at the Corn Exchange and are
excited to start a community of
book lovers and to see what the
people of Manchester are reading.
All the books in our machine will
be second hand, so that we can do
our bit to keep pre-loved books
in circulation to help the environ-
ment, which is something we are
really pleased about,” comments
Alison Hogarth, Marketing Man-
ager, Corn Exchange Manchester.
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HP Introduces New Print0S Software for HP

Presses
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The HP Print0S Suite

is a cloud-based
operating system that
drives productivity and
inspires innovation
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HP Indigo announced the expan-
sion of its software solutions,
designed to help users benefit
from the sophisticated capabilities
that can be gained by integrating
software and data-driven tools into
the print production floor. The new
HP PrintOS Software Suite simplifies
HP’s application portfolio, which
will now consist of four modules
called Power Packs.

The HP PrintOS Suite is a cloud-
based operating system that
drives productivity and inspires
innovation. Following the latest
development, the PrintOS Suite will
now consist of four Power Packs,
concentrating on press monitoring
and productivity management
tools, applications for consistent
quality across jobs, presses and
sites, unique personalization and
customization creativity modules,
and digital site automation flow
from submission to shipping.

To support business challenges and
enhance its offering, HP has ap-
pointed Petar Obradovic as Director
of Industrial Software Solutions and
deployed a new dedicated software
sales team. “Our most successful
and advanced customers are rely-

ing on software to maximize their
production efficiency, make smart
decisions quickly and expand their
offering,” said Noam Zilbershtain,
General Manager of HP Indigo
and Scitex. “We understand that
prosperity in the digital print pro-
duction business is data-driven and
software-driven, and we want each
one of our users to leverage these
resources to grow their business.”

In a recent NAPCO1 research, 58.6%
of survey participants said that they
will increase productivity through
‘capital investment that supports
automation, more efficient work-
flow, and fast job turns. The PrintOS
Suite addresses these needs and
strategically positions HP Indigo to
help PSPs become more successful.
Dan Mortimer, Chief Technology
Officer at the US-based Alexander’s
print enterprise said: “We rely on HP
Indigo’s automated color manage-
ment, APIs and PrintOS workflow ar-
chitecture every day, to deliver the
highest quality products faster and
more efficiently than ever before.”

Director of Industrial Software Solu-
tions, Petar Obradovic, said: “Prin-
tOS has more than 22,000 HP Indigo
users, and more than 4,000 of them

use it daily. These are staggering
numbers.” Obradovic explained
that the PrintOS Software Suite
enables customers to monitor their
production in real-time, increase
productivity by up to 50%, auto-
mate processes like quality control
and color matching, and produce
consistent  prints across jobs,
presses and sites. “Any print service
provider, whether or not they aspire
to become a global online supplier
if they are managing high volumes
of data efficiently with consistent
quality - requires our software
solutions to optimize their digital
transformation,” he concluded.

The PrintOS Suite Power Packs will
be offered on a subscription basis as
of July 1st, 2023.

About PrintOS

HP PrintOS is a print production
operating system with web and
mobile applications that help users
obtain more from HP presses and
printers while simplifying produc-
tion. Working with the HP PrintOS
Software Suite continuously im-
proves operations, inspires staff,
and helps in making better, faster
decisions.
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METPACK 2023 Returns After Six-year Lapse
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Into its 10th edition,
METPACK 2023 featured
around 320 exhibitors
with an international
audience of over 7,000
trade visitors
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The triennial METPACK returned
this year as the world’s leading
expo for the metal packaging
industry. Held from 2-6 May, 2023,
at Messe Essen, Germany, the
much-awaited event gave oppor-
tunities to learn about innovative

production processes, efficient
machines, and the latest trends,
and was looked upon as a crucial
reunion of the industry after a
lapse of six years.

The event was of special sig-
nificance as accredited research
centres are expecting the metal
packaging market, with innovative
products and processes, to have a
global annual growth rate of 4% for
the period 2020-2027.

Into its 10th edition, METPACK 2023
featured around 320 exhibitors with
an international audience of over
7,000 trade visitors coming from
around the globe to explore prod-
ucts and services which introduced
a modern approach to the produc-
tion, refinement, and recycling of
barrels, bottles, cans, containers,

metal boxes, and tubes.

Italy’s Aetna Group, a world leader
in the packaging industry, spe-
cializing in end-of-line solutions
made its maiden promotion of
two reference brands Robopac
and Ocme, which have palletising
and depalletising systems, stretch
film wrapping systems, and laser-
guided vehicles, guaranteeing an
efficient and extremely flexible
end-of-line.

International ink specialist huber-
group presented its sustainable
portfolio for metal decoration
which includes conventional as well
as UV inks and coatings and match-
ing fountain solution additives. The
relaunched NewV tin MGA series,
designed for sage UV printing on
food cans, and the newly developed
UV coatings for metal decoration
applications were the highlights.
Jan Museler, Product Manager
Metal Decoration at hubergroup,
said, “We are excited to present
our metal decoration concept at
METPACK for the first time and it's
a great opportunity to discuss and
network the need for metal decora-
tion printers.”

US-based INX International Ink Co.
demonstrated a full range of prod-
ucts, including the latest ones, for
two- and three-piece cans, mono-
bloc containers, and direct-to-
metal digital decoration and brand
colour management solutions,
with daily presentations about
sustainable ink innovations and
INX Color Perfection. Referring to
the significance of METPACK 2023,
Renee Schouten, Vice President of
Marketing, INX International Ink
Co., said, “The metal decorating
industry has experienced rapid
change since 2017, and many of
our new developments have taken
place in the last three years since
the show was cancelled due to the
COVID-19 pandemic.”

Sun Chemical showcased its
unique range of metal packaging
solutions under the theme of
transformation with metal packag-
ing. The company demonstrated
how it works in unison with its
Japanese parent company DIC
Corporation, to provide a full range
of metal decorating products
for two- and three-piece cans,
aluminum collapsible tubes, and

monobloc aerosol cans and bottles
to support can makers, converters,
and brand owners respond to
increasing consumer demands for
more sustainable packaging.
While METPACK 2023 exhibition
halls pulsated with live demonstra-
tions and elaborate presentations,
the adjoining Congress Center West
became a think tank with the MET-
PACK Conference, having industry
experts from the entire production
chain of metal packaging.

Dr. Daniel Abramowicz, Chief
Technology Officer at Crown Hold-
ings, opened the session with his
keynote, highlighting technical
innovations in metal packaging
over the last quarter century. Neil
Finley, Head of Global Food Safety
at Henkel (UK) and chair of the
CEPE Can Sector Group, dealt with
the important and ever-expanding
area of migration and regulation,
and talked about food contact risk
assessment of BPA-NI coatings for
metal packaging. Challenges in
developing the next generation
of coating machines were also
discussed by Koenig & Bauer Met-
alPrint.

Additional speakers included those
from Greek chemical supplier Chro-
tex, American can manufacturer
Crown Holdings, German coating
specialist Koenig & Bauer MetalPrint,
Japanese tinplate manufacturer
Nippon Steel, and German surface
treatment specialist Plasmatreat,
with interesting contributions from
Enpack, SLAC, and Stolle.

Doubling as a nucleus for in-
novations and a communication
platform, the METPACK Innovation
Award was conferred by a high-
calibre jury to particularly trendset-
ting developments which reduce
costs and increase quality.

In a preshow event, Messe Essen
Managing Director Oliver P. Kuhrt
said that he felt confident that MET-
PACK 2023 will take place with its
usual size and internationality. “On
the part of the exhibitors, we have
recently experienced a lot of un-
derstanding and encouragement,
with a clear message. The industry
needs METPACK and with interpack
taking place at Dusseldorf at the
same time, we are again expecting
considerable synergies with the
visitors,” he added.
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With no tools required,
AP-CODE installs
quickly to the AP360e
and AP362e label
applicators ) J
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DTM Print has announced the
introduction of its new AP-CODE
Date Coder and DTM EcoTec
Label Line of eco-friendly labels.
DTM Print’s new AP-CODE Lot
and Date Coder accessory for the
label application process adds the
feature of printing dates, lot codes
and text directly onto glass, metals,
plastics and laminated labels.
Manufactured by Primera Technol-
ogy, Inc., the compact date coder
can be easily installed to the AP360e
and AP362e Label Applicators to
create one integrated machine that
prints lot codes, dates and more
directly onto round containers while
labels are applied. It doesn't need a
separate power supply and includes a
full-colour touchscreen to enter data
and configure date and lot codes.
The print fields are free-format and
can include letters, numbers and
symbols, and formats can be stored
for later use to speed up production.
AP-CODE can add information
without the need to simultaneously
apply a label and can also print on
pre-applied labels. It uses a single
black solvent-based ink cartridge
that is long lasting, immediately
dry, waterproof, scratch- and UV
light resistant. Decap time, during
which the cartridge can remain
uncovered, is more than 24 hours,
eliminating clogs and needing to
cap print heads overnight..
“AP-CODE, in combination with
the AP360e and AP362e Label Ap-
plicators, eliminates the need of
applying extra labels or using hand-
stamping devices to add lot codes,
dates or texts to your container,”
says Lea Konig, the brand’s product
manager for labelling solutions.
“That's a huge benefit for our cus-
tomers as it significantly increases
their production efficiency.”

Labels are a crucial and important
part of any packaging. They have a
strong impact on the purchasing
process of consumers by drawing
attention to a product, either be-
cause of a special shape, structure
or material, a certain colouring,
photo-realistic printing or special
metallic highlights. In addition,
labels contain plenty of information,
such as ingredients and allergens,
that can influence consumers to buy
a product or look for an alternative.
When buying a product, consumers
also take into account how sustain-
able the product packaging and the
used label are. Hence the question
is plastic better than paper or vice
versa? There is no general answer
to this question. When it comes
to recycling, the recycling process
needs to be looked at more closely.
For example, having a paper label
on a plastic packaging means that
these two materials can’t be prop-
erly and automatically separated in
the recycling process. This would
then have to be done manually by
the consumer when separating
waste at home. If the material is not
separated in advance, the only way
to recycle is thermal recycling, in
other words waste incineration.
Solution: Mono-Packaging
However, if the same materials are
used for packaging, for example a
PET label on a PET bottle with a PET
cap or a paper label on a cardboard
box, this so-called mono-packaging
can be recycled as a whole and
without the consumer having to
manually separate different materi-
als. In addition, the sustainability of
a packaging can be increased by us-
ing environmentally friendly labels.

That in mind, DTM Print officially
launched a new label line of eco-
friendly, recycled or natural
labels, called DTM EcoTec. The
initial four inkjet materials that
are part of the EcoTec line are:

« DTM EcoTec Hemp Paper: This
label consists of 100% hemp fibre.
Hemp can be harvested up to
three times a year, plantation trees
only every seven years. Thanks to
its fibres, which are five times lon-
ger than wood pulp, the material
is particularly tear-resistant and
can be recycled very often.

« DTM EcoTec Grass Paper: The natu-
ral grass fibres of the label not only
give the paper material its unique,
natural look, but also reduce the
amount of process water needed
in the production process. The
adhesive is an acrylic dispersion,
permanent, solvent free and can
be in direct food contact according
to EU regulation No 10/2011.

« DTM EcoTec Paper Matte Nature:
This paper label is made from
100% recycled backing from
used label rolls.

+ DTM EcoTec Poly Clear Gloss R90:
It's a glossy clear poly label, which
consists of 90% post-consumer
recycled (also known as PCR)
PET material. It features the same
clarity, mechanical properties
and printing characteristics as its
non-PCR counterpart “DTM Poly
Clear Gloss”. Using PCR material
also establishes more recycling
volume for the plastic production
process and industry.

“To produce exceptional product
labels for all kinds of applications
you not only need advanced and
resource-friendly print technology as
integrated in our colour label printers
but also high-quality material,” ex-
plains Albion Bekolli, label specialist
at DTM Print. “Every product leaves
a footprint on our planet and using
label material that is environmental-
ly-friendly and sustainable helps to
keep it as small as possible.”

More information about mono-
packaging and DTM EcoTec Label
Line and the AP-CODE Date Coder
are available at https:/dtm-print.eu.
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FESPA Global Print Expo Returns to Munich

Bigger
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The FESPA team

confirmed that over 500
key brands will come
together to showcase
their latest innovations
and product launches
across décor, graphics,
industrial, packaging,
and textile applications
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FESPA Global Print Expo, Europe’s
leading exhibition for screen and
digital, wide format, and textile
printings, returns to Munich,
Germany, after an interval of four
years, with its 2023 edition to be
held from 23-26 May, 2023, at
Messe Munchen. The exhibition
will reunite key industry profes-
sionals, allowing them to discover
new perspectives with face-to-
face business, accessing the latest
innovations and trends within the
printing sectors, all whilst enabling
valuable networking and business
building opportunities.

The FESPA team confirmed that over
500 key brands will come together
to showcase their latest innovations
and product launches across décor,
graphics, industrial, packaging,
and textile applications. These will
include global brands such as Agfa,
Canon, EFl, Epson, Fujifilm, Hexis,
Kongsberg, MHM, Ricoh, ROQ, and
Zund, besides platinum sponsors
Durst and Surfex Interior Film, gold
sponsors 3M, Brother, Hanglory, HP,
and Mimaki, and silver sponsors
Hybrid Software Group and Netlink
Imaging. More than 95 suppliers are
making a comeback post-COVID

with another 70+ companies mak-
ing their debut at the Munich show.
FESPA expects the 2023 edition to
be bigger than the previous 2021
Amsterdam and 2022 Berlin events.
With COVID waning and countries
now easing travel restrictions,
FESPA Global Print Expo 2023 will
have a greater number of visitors
and participants, especially from
Asia.

GLOBAL
PRINT EXPO

23 - 28 May 2033

Head of FESPA Global Print Expo
Michael Ryan says, “Exhibitors
who haven't been able to par-
ticipate in FESPA events in the
last few years are eagerly waiting
to share their innovations and
expertise with our visitors.”

“Our mission this year is to give
valuable new perspectives to
printers and signmakers. With the
strongest line-up of exhibitors
since 2019, visitors to Munich will
be in the best place to get the
insight and advice they need to
overcome their production chal-
lenges, access new opportunities,
and visualize their business future,”
adds Ryan.

Into its seventh year, Printeriors

2023 will
global print community to cel-
ebrate and showcase the latest in
interior decoration. Products will
cross all print processes, inks, and
applications including acoustic

bring together the

surface  treatments, carpets,
decorative elements, fine art,
laminates, light boxes, lighting,
metallic and hard surfaces, tex-
tiles, wall coverings, and acces-

sories. Environmentally-friendly
natural fibres, recycled products,
and synthetics with a growing
selection of sustainable and
responsibly-sourced options will
be the featured materials.

FESPA's World Wrap Masters, a year-
long series of events taking place
around the globe, tests the skills of
the vinyl wrap community through
challenging rounds using the latest
equipment and vinyls. The winners
from each regional competition will
now enter the know-out rounds,
where the winner of the final
heat will be crowned World Wrap
Masters champion 2023. The last
qualifying event of the series, World
Wrap Masters Europe, will take
place at the FESPA Global Print Expo
on 23-24 May, 2023. Spectators can
cheer and learn while watching live
demos from professionals in vehicle
wrapping, livery and fleet graphics,
car detailing, protection and tinting
services, racing teams, and automo-
tive professionals, besides printers
and sign-makers who are looking
for revenue growth from vehicle
wraps, architectural interiors, and
signage during the FESPA World
Wrap Masters Final competition,
which will be live on the Munich
floor show on 25-26 May, 2023.
Back by popular demand, the
Sustainability Spotlight will pro-
vide actionable, informative, and
useful advice for specialty printers
looking to make their businesses
more sustainable in their journey
to a greener future. FESPA and
its partners have developed a
specially designed information
and educational hub for visitors
to discover, learn, and network on
future possibilities.

For more than four decades since
its inception in 1991, the FESPA
Awards has celebrated exceptional
talent within the global visual
communications industry covering
18 categories. In addition to the 18
award categories, four additional
awards have been included in Best
in Show, Innovation, Sustainability,
and Young Star categories.
Graeme Richardson-Locke, FESPA's
Head of Associations & Technical
Lead comments on the new Sus-
tainability award category, “As the



demand for sustainable production
and strong environmental creden-
tials is rising in the industries we
represent, printers and sign-makers
are in the process of rethinking their
production practices by reducing
waste and recycling materials. With
sustainability being at the top of
the agenda for FESPA for quite
some time, the Sustainability Award
highlights the incredible talent of
companies who are driving change
in this area.”

The Young Star Award is open to
those aged 16 to 25 and working
as vocational trainees or students
in digital or screen printing and
design. Judged by their work in
any of the print-related categories,
winners take home a prize money
of €1,000. The other two, the Best
in Show Award and the Judges
Award for Innovation are chosen
by the FESPA Awards judges.
Visitors to the exhibition will be
able to share information, explore
new trends, make investments,
and discover the latest innova-
tions. FESPA Global Print Expo 2023
will be conveniently co-located
with European Signage Expo 2023,
Europe’s leading non-printed and
visual communications exhibition
for signage solutions, and the

new Personalisation Experience
Conference & Exhibition that joins
together brand owners, agencies,
printers, and those interested in
exploring the potential of person-
alisation in sportswear, packaging,

NS
3 :

product, loyalty, and custom
interiors.
Opening Timings: (23-25 May,

2023): 10am - 6pm, (26 May, 2023):
10am - 3pm.
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The Young Star Award
is open to those aged
16 to 25 and working
as vocational trainees
or students in digital
or screen printing and

design ) )
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“FESPA wants to Engage with The Middle East”
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[ think what the Middle
East is really wanting

is a show with editorial
content, as a show with

just advertising
3
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ME Printer recently caught up with
FESPA CEO Neil Felton, where he
elaborates about FESPA Middle East
2024, to be held from 29 to 31 Janu-
ary, 2024, at the Dubai Exhibition
Centre, UAE. It is the first time FESPA
ventures into the Middle East mar-
ket, which in itself is a testament to
the huge potential of ME region for
everything print.

Felton lays out FESPA’s role in the
global market growth, his views
on the trends and markets in the
Middle East, the challenges faced
by the industry, new technologies,
sustainability, and lots more.

As a frequent visitor to the
Middle East, what would be the
focus of FESPA Middle East 2024?
It's a very different environment, a
fascinating one, which | know quite
well, but am looking forward to
know more. Over the last 12 years,
I've looked at the market very
closely and what I find fascinating
about the Middle East, particularly
if we start with Dubai, is that actu-
ally they're very forward thinking,
very open to education and knowl-
edge. | found that very much with
the FESPA Leadership Exchange
(FLEX), where we had some of the
biggest printers in the region, talk-
ing about sustainability, Al, and a
whole range of things.

What is the core competency of
FESPA?
FESPA is a non-profit organisation

Exclusive Q&A Session with
Neil Felton, CEO, FESPA

and we need to reinvest to build
demand for print. Basically all of
our profits are reinvested back into
the industry. We are owned by the
37 associations and not by PLC or
anything like that. Over the last
seven years we have invested over 7
million euros back into the industry.
We want to try and help the region
build the demand for print and the
opportunities that are available.
That's the most important thing as
far as we're concerned.

I think what the Middle East is really
wantingis a show with editorial con-
tent, as a show with just advertising
is not of much value to the printers.
You need to have all the informa-
tion about the products and the
exhibitors, but you also need edito-
rial content. That's the key thing. We
bring editorial content.

If you have been to previous edi-
tions of FESPA in Europe, you go
and see ‘Printeriors’ or the ‘World
Wrap Masters’, the FESPA Awards
or the ‘Sustainability Spotlight’,
or the whole range of educational
information. We don’t make any
money on those. Our purpose is
to try and show to printers what
the opportunities are, and that's
what we are going to get to the
Middle East.

So looking at the financial model
of FESPA, all the money that we
make from events, exhibitions, and
commercial activities are reinvested
back into the industry.

COVID has had disastrous conse-
quences. With FESPA, do you feel
that the market is back or are you
still feeling the effects of COVID?
Actually it's not only COVID, but
there're many other factors. As
an economist, if you look at the
challenges, you have got Eastern
Europe, problems with commodity
prices, inflation, etc. So there're a
variety of factors which are affect-
ing the global macroeconomic pic-
ture. With regards to FESPA, we're
very much back to what we were
in 2019. This is very good news and
shows that there’s a lot of demand
in our industry for the activities that
we do and the market is back now.

Could you throw some light on
the competition between, say
an event like SGI and FESPA, and
do you think there is a place for a
similar kind of exhibition?

Ithink the market will tell us whether
there is or not. The indications that
we get is that they want FESPA here.
| won't talk about SGlI, that’s not
really my place, but we already have
information about what the exhibi-
tors are saying. They want FESPA.
They want a content-rich, powerful
international organization to come
and drive the market forward and
FESPA is perfectly located for that.
There’s a massive market in the
Middle East and we want to help
that market to grow. That’s our only
motivation.

Recently you had the FESPA
Leadership Exchange (FLEX) in
Dubai. Can you give us a round-
up of what happened?

The whole purpose was that we
wanted to get leaders in the indus-
try together and get them talking.
We wanted to engage one another.
In effect, it was driven. We had the



Global Summit in Dubai in 2018
and it's actually moving on from
that and we need to do something
similar for the region and have
discussions. What we focused on
was basically three things - sustain-
ability, the future of the industry,
and the amazing things that we are
doing at our specialty print space.
We also did a SWOT analysis with
all the printers in that room say-
ing what the market’s strengths,
weaknesses, opportunities, and
threats are, besides engaging with
each of those three key topics. So
what came out of it was something
very powerful. We managed to get
around 30 most influential printers
in the region, discussing the topics
of the day and trying to get some
executive summary about the main
things they can do with their busi-
nesses, moving forward.

This is your first experience in
the Middle East. So what kind of
response do you expect to call
the 2024 show a success?

I would callit a successful show if we
hit our matrix target. But actually
since the only driver is the visitors,
we can think of an Explori survey.
Normally FESPA is in the top five
percent in the world with regard to
exhibitions. If we can have such a
survey where the visitors say what
they needed and if we can be in the
top 5 to 10 percent of exhibitions in
the world, then | will be very, very
happy. It's unusual to do it for the
first time, but that’s what we are

going for. If the visitors are happy,
the exhibitors are happy, and the
press is happy.

The industry is faced with sev-
eral challenges. Supply chain
disruptions, pricing rise for
consumables, automation, work-
flow, and others. Can a visitor to
FESPA Middle East find a solution
on how to deal with these chal-
lenges?

Visitors can try this in two ways. One
is by speaking to suppliers whom
we bring in there. We will be bring-
ing not just the distributors from
the region but heavy influence from
head offices as well to actually find
out from the OEMs, the substrates,
and the inks specialists. The other
one is that because we are talking
more of a content-led network-
ing type exhibition, they can find
solutions from other exhibitors. So
with challenges such as prices and
cost of supply etc, the idea that
we can put together is for them to
find out more through networking
and what other people are doing.
We have around 14,000 exhibitors
worldwide who are members of
about 37 associations. In fact our
membership went up in times of
trouble since all of them had com-
mon problems, and what they did is
they coalesced around an organiza-
tion which could help them in such
challenging times. Through FESPA
Middle East, let us speak to one
another and see how we could get
through this together.

FESPA FLEX event

Middle East is a large region
with many countries. It is not a
homogenous region. Dubai is
also a gateway to African coun-
tries through which you could
also attract visitors from Africa.
How would you cover all this vast
geographical area as far as mar-
keting is concerned, how would
you reach out to all of them?

If you look at the region we're are
going at, it's clearly shaped like
a large oval that covers the GCC
countries, goes to North Africa,
south-east to Tanzania, and further
north-easttoIndia, Bangladesh, and
Pakistan, with each of them having
different needs. India, Bangladesh,
and Pakistan are very powerful with
regards to textile, and Bangladesh is
massive with regard to screen print-
ing. So we do have to offer different
things and in FESPA we deal with
each of these markets.

In textiles, we have a strong pres-
ence, particularly in screen print-
ing and digital printing. If you're
looking at signage, with Dubai,
Qatar, and Saudi, etc.,, we have a
huge presence in soft signage and
the more traditional type. Less
developed markets are desper-
ate for knowledge and therefore
Dubai is a very logical place. Dubai
is a gateway to the whole region,
North Africa, GCC, and South Asia,
to come across and engage with
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If you're looking at
signage, with Dubai,
Qatar, and Saudi,
etc., we have a huge
presence in soft

signage and the more
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traditional type

w | €20¢ dunr-Aepy 193uld JN



66

Our focus is on listening
to the market and all
the printers that we
know through FLEX and

Global Summits
d
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a wider group of people such as
product managers, technical man-
agers, etc. who play a huge role in
influencing their company heads in
taking a final decision. The fact that

.

they can all come along and play
with the equipment and look at the
inks and the substrates and speak
to other people within the industry
is a powerful experience. So you're
talking about quite a broad swathe
of information which all of them
require for different needs which
| believe FESPA can deliver as we
have done for the last 60 years.

What are the industry trends
and opportunities in the Middle
East? Do you see any specific or
particular need for our region?

I would see this in two levels. |
see great similarities between the
Middle East and Europe in ways
like utilizing the market. We have a
great deal of information about the
region. Before bringing a show to
a region, you need to understand
the history, the politics, and the
economics.

| believe in the definition of ‘geo-
adapting’. For example, we run a
show in Brazil which starts at 12
noon, something which will never
work out in Europe, and if you apply
the European model to Brazil, that
wouldn’t work out either. Simi-
larly Saturday is a very busy day, but
never a busy day in Europe.

Our focus is on listening to the
market and all the printers that we
know through FLEX and Global
Summits. We need to know what is
expected. It needs to be driven by
the region. The whole purpose of
FESPA is to make the market grow

for which we need to listen to the
market and help it grow.

During past decades exhibi-
tions have evolved. They are
more focus now. Visitors to
exhibitions nowadays prefer to
see end to end printing work-
flow in action. For example
Switzerland’s Hunkeler In-
novationdays digital printing
exhibition showcases not only
machines but also solutions,
where visitors can see the
entire process. Will FESPA be
having something similar, be it
from different manufacturers
and brands, and if so, will it
give better results?

| completely agree with you and
we have been exactly doing this
for the last seven years or so. The

largest show we had before CO-
VID was in 2019 in Munich where
we had a feature called ‘Print-

Make-Wear’, which showcased
the entire process - from fabric
designing to fabric printing and
finally turning them into clothes,
with the whole factory on the
show floor. You will see the same
again in 2024 in Amsterdam with
our ‘Sportswear Pro’ show. Simi-
larly ‘Personalization Experience’
in Munich this year will be show-
ing what we can do with print
and how you can turn it into a
product and what kind of profits
you can make from it. We have
done this for many years and we
will be bringing it to Dubai.

O

A new trend seen especially
in the Middle East is that com-
mercial printers are moving into
large format, signage, and even
textile printing. Though FESPA
traditionally deals with digital
printers, would you be reaching
out to commercial printing sec-
tor too in the 2024 Middle East
show?

Without question. The same as we
engage with commercial printers
around the world, because the more
forward thinking commercial print-
ers realize that there is a very good
market and a specialty print market
that we operate, whether digital
printing or text. The story remains
the same whether in Europe, Brazil,
or Turkey. What we're seeing is that
: __-__—|—-
Business
Conferonce

Bersinsss
Conference

forward thinking commercial print-
ers are moving into our space and
they know that we're their home for
that. So it was nice for us because
we had a whole new raft of visitors
coming into our shows which wasn't
the case when they were thinking
that digital printing was not part of
their business. And now it is. This is
the trend we're seeing around the
world, and we imagine it will be the
same in the Middle East.

One important topic worldwide
is sustainability, for which we all
are responsible. Do you have any
specific plan to promote sustain-
ability in your show through
visitors or programs?



We have a product called ‘Sustain-
ability Spotlight’. It will be a digital
product available to everybody on
the show floor, giving examples of
printers who have taken the sustain-
able route and how they have done
it, what has been the outcome, etc. |
think the best way to learn is to see
examples set by other companies of
what they’'ve gone through. So we
will be bringing an element of sus-
tainability to our Middle East show.
It was also the central feature of
FLEX where we spent nearly 30 to
40 percent of the program talking
about sustainability. What is inter-
esting about sustainability from a
Middle East perspective is that you
don’t have as many challenges as
we have in Europe with regard to
how you can become sustainable.
But the beauty of it is that we have

Electronic signage is also part of
FESPA. How important will it be
in the Middle East 2024 event?
It's not as central, but it is a thing lot
of our printers are doing. We had a
printer called Alberto Massedotti in
FLEX. Half of his business is digital sig-
nage and half is electronic signage.
Having worked with IKEA and some
of the really big brands in signage,
his knowledge was very useful in
FLEX. So we will be bringing that to
Dubai. We are speaking to quite a few
brands to see if they can go alongside
FESPA. At the end of the day, we are
a federation of associations which
deals with the visual communication
space, and digital and electronic
signage are part of that space.
Another trend gaining momentum
is experiential design which is be-
coming huge in the US, Europe, and

Do you expect major brands like
Canon, HP, Xerox, etc. to be part
of FESPA Middle East 2024?

Our discussions with major brands
suggest that all of them will be there,
whether direct or through their
distributors. Middle East is a massive
opportunity with growth potential
and they would like to make sure
of their participation. But the whole
purpose of FESPA is to ensure the
participation of all leading brands
and that’s what we are going for.

There’s a lot of talk about Al. Will
we see this type of technology in
the Middle East show?

What we need to know is that Al is
already part of everything, embed-
ded in so many things we do. Even
if we don’t realize it, Al has become
part of our everyday existence. It will
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We have a product for
maybe six years now
called ‘Printeriors’. We
have some incredible

interior designs
33

the best printers in the world, po-
tentially in Europe, on sustainability,
and we can bring their knowledge
and information to the Middle East.
We have a President with an ISO
14001 after going through a process
of nearly 10 years, and the idea that
we can supercharge and change
and help printers in the region to
understand what they can do to
become more sustainable within
their environment, is indeed very
powerful. My personal view is that
in the next couple of years, brands
will be asking more and more about
sustainable printing and we want
to help printers in the region to be
able to do just that by providing
them the required knowledge.

even in the Middle East. Will we see
this being highlighted at FESPA?

We have a product for maybe
six years now called ‘Printeriors’.
We have some incredible interior
designs which cover tables, chairs,
walls, and whatever you can print
on, and how to make it look beauti-
ful. | feel Dubai and the Middle East
are probably the perfect places for
it, with the level of design and the
high quality, particularly in the UAE.
I think we have a lot to show people
on how print can bring a space to
life. So | think ‘Printeriors’ will form
part of what we do for the Middle
East and to show the opportunities
for interior design and experiential
printing with regard to our market.

certainly affect a lot of the systems
that people run. Even when we talk
about the knowledge from ChatGPT
to look up certain things, nothing
beats face-to-face interaction.
When | first started exhibitions
about 25 years ago, it was the
birth of the Internet and we used
to think that exhibitions are going
to die due to the Internet. But in
reality, Internet helped people
make better decisions when they
gottotrade shows and made them
realize the importance of personal
interaction. Exhibitions have been
around for thousands of years and
they will continue to be, because
humans are conditioned to learn
from others. We want to engage.
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Can you give us a brief roundup
of your company? When did you
take over as General Manager of
Al-Kharafi Co. for Paper & Print-
ing Equipment?

Mohammed  Abdulmohsin  Al-
Kharafi & Sons is a diversified
Kuwaiti group, the largest private
company in the country and one
of the largest in the Arab world.
Al-Kharafi Co. for Paper & Printing
Equipment, based in Riyadh, Saudi
Arabia, is one of the group’s leading
enterprises.

Founded in 1956 by the late Mo-
hammed Abdulmohsin Al-Kharafi
as a contracting company, its activi-
ties diversified rapidly with the oil
boom into fields such as general
trade, agriculture, food, restaurants,
steel, real estate, entertainment,
tourism, etc., expanding regionally

and internationally with its pres-
ence in Lebanon, Syria, Saudi Ara-
bia, Egypt, Ethiopia, and Albania.

The Kuwaiti-based group has de-
veloped into a large multinational
company with about 70 companies
under its fold.

| was honoured to join Al-Kharafi
in 2021, after several successes in
the printing and packaging sector
in the Arab region and coming
to represent major international
brands as their exclusive agent in
Saudi Arabia and Kuwait.

What has been your company’s
contribution to the printing
and packaging sectors in Saudi
Arabia?

We have been providing printing
equipment and solutions in the

In an exclusive interview, ME
Printer talks to Ahmed Fayez,
General Manager, Al-Kharafi Co. for
Paper & Printing Equipment, Saudi
Arabia, on the company’s legacy,
its current standing in the regional
market, on digital and offset
printing, emerging trends in the
graphic arts industry, and Saudi
Vision 2030.

Saudi market for over 20 years
with great success. Our company,
for example, exclusively supplies
printing machines and equipment
to King Fahd Complex for the Print-
ing of the Holy Quran. As a major
provider in the field of security
printing, we also supply the latest
printing solutions and equipment
to government printing presses in
the Kingdom of Saudi Arabia.

In the packaging sector, we supply
integrated solutions that cover all
stages of production through our
subsidiaries including Obeikan
Investment Group and Al-Hayat
House for Printing & Packaging
in Riyadh; International Printing
Company in Jeddah; Noor Press,
Al Jawad Carton & Packaging
Factory, and Afan Printing Press in
Dammam; as well as modern enti-
ties such as Takwenat Factory for



industrial and packaging solutions
in Al-Jouf region.

Estimates suggest that the print-
ing marketin Saudi Arabia, worth
$800 million, is the largest in the
region, and is steadily growing at
8% per annum. Based on these
figures, which sectors in the
printing industry do you feel are
more promising and lucrative?

Packaging is one of the largest
sectors that have grown during the
coronavirus pandemic, not only in
Saudi Arabia, but across the world,
whether through offset or digital
printing, and is considered a prom-
ising and profitable sector in line
with Saudi Vision 2030.

You have recently signed a deal-
ership agreement with Agfa for
the Saudi market. Are you offer-
ing their entire range of printing
and consumable products in
Saudi Arabia?

Yes, we have been able to establish
a successful partnership with Agfa.
We are already in the process of pro-
viding all the solutions provided by
the Belgian-German multinational
corporation as an exclusive agent in
the Kingdom of Saudi Arabia, rang-
ing from digital printing equipment
to various offset materials, such as
printing plates.

You are an agent of offset manu-
facturer Koenig & Bauer and digi-
tal press maker Xeikon. Based on
your experience and considering
new and emerging trends in the
graphic arts industry, which
among the two is growing faster
in our region?

In the Middle East, both sectors are
growing parallelly due to different
needs and applications that can
be printed using offset or digital
technology. Currently, offset print-
ing machine manufacturers are
working closely to reduce process-
ing time and increase automated
technologies in solutions and
equipment, in order to reduce the
cost and time of producing small
orders to compete with the advan-
tage provided by digital printing.

On the other hand, digital printing

machine manufacturers are work-
ing on developing their equipment
by opening new horizons, using
them in in-mold labeling (IML) and
corrugated printing.

As a major supplier of equipment
in the Saudi market, how are
you contributing to Saudi Vision
2030?

The National Industrial Develop-
ment and Logistics Program (NI-
DLP), which is part of the Kingdom's
Vision 2030, aims to transform Saudi
Arabia into a leading industrial
powerhouse and a global logistics

tant enablers of the main sectors
included in the programme and its
support factors in order to reach its
goals and the desired impact. Thus
our company is considered one of
the active shareholders in achieving
the Kingdom's Vision 2030.

You are also a representative of
Japanese global ink manufac-
turer Toyo Ink. Based on your
experience, will there be more
demand for environmentally
friendly inks and other consum-
ables in Saudi Arabia?

Yes, there is certainly an increasing
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Packaging is one of
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coronavirus pandemic,
not only in Saudi
Arabia, but across the
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hub, by maximizing the value of its
mining and energy sectors while
unlocking the full potential of lo-
cal content and the 4th Industrial
Revolution (4IR).

The programme also pays special
attention to the hub of the 4IR, rep-
resented by solutions and machines
of our clients such as Koeing & Bauer
- as 4IR is one of the most impor-

demand, in line with the Kingdom's
Vision 2030 to move towards
environmentally friendly solutions.
There is an increase in the demand
for food grade and low migration
(LM) inks, which we offer through
Toyo Ink for the Saudi market. In
line with the global trend to reduce
the use of plastic, work is currently
underway to develop a new type of
varnish coating.
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Baked goods have always been an
all-time favourite, lending them
their enormous variety worldwide.
Whether bought from a supermar-
ket shelf or as frozen delivery, bread,
rolls, croissants, pastries, and cakes
are sensitive foodstuffs that place
high demands on production pro-
cesses and packaging. Consequent-
ly, automation and digitalisation are
becoming all the more important for
the bakery industry and the issue of
sustainability has long since arrived
in the sector.

Without any form of packaging,
bread, rolls, and other sensitive
baked goods purchased fresh from
the bakery have to be promptly
consumed. By contrast, industrially-
produced baked goods cannot do
without packaging. Soft croissants
or cakes, for example, are very sensi-
tive to pressure, while biscuits are
often fragile, needing robust trays,
even while other baked goods can
be safely packed inside tube bags.
Packaging not only protects against
mechanical hazards, but certain
barrier properties allow extended
shelf life without compromising
on quality. Growing mobility, an
increase in single households, and
increasing consumption outside the
home make reusable to-go boxes
or smaller packaging sizes very
attractive. Sustainable packaging
materials, which are increasingly in
demand, has become a real chal-
lenge for the producers of baked
goods and packaging. With recy-
clability, reduced usage of material,
and less packaging becoming trends

within the baked goods sector,
mono-material films, paper-based
solutions, and cardboard packag-
ing with bio-based coatings have
already become industry staples.

Europe dominates the consump-
tion of baked goods

Market data from German company
Statista on production turnover of
baked goods in the European Union
has Germany with 22.7 billion euros
and France with 21.5 billion euros
as the top two, followed by Italy
(6.7 billion euros), Spain (5.8 billion
euros), and Poland (4.7 billion euros).
While a study by Indian business
management  consultancy  firm
Mordor Intelligence puts Europe has
having the largest turnover in the
global baked goods market, another
market research shows developed
markets in Western Europe as ma-
ture and saturated when it comes to
baked goods, while the developing
countries in Eastern Europe drive
sales of biscuits and bread due to
their high demand for convenience
food products. The European baked
goods market is said to be well
established in terms of the supply
chain, the product range, the sales
channels, and the preferences of
consumers.

Automated solutions for the bak-
ery industry

The baked goods industry is going
through some difficult times with
high cost pressure, increasing vari-
ety of products, change in consumer
habits, and the demand for more

sustainability, which calls for new
requirements towards both pro-
duction and packaging processes.
In order to remain competitive,
manufacturers of baked goods need
flexible systems with which to react
to market trends. In the future, it
will be almost impossible to avoid a
higher degree of automation. Digital
processing and packaging machines
are therefore of great importance, as
is the growing integration of robots.
These automated assistants have
become an integrated part of the
bakery industry as well. Pick-and-
place robots, equipped with suitable
gripping tools, are even packaging
sensitive products like biscuits,
bars, or other baked goods. If the
product or format changes on the
packaging line, only the associated
gripping tool needs to be changed.
Long downtimes are avoided this
way. For example, Germany-based
processing and packaging solutions
provider Syntegon Technology has
developed a proprietary Intelligent
Direct Handling (IDH) pick-and-
place system for cookies, crackers,
and biscuits, which uses linear motor
technology for an especially gentle
handling of the sensitive products.
The system also enables faster pro-
duction speeds, as it can grip several
products at the same time and place
them on feeding belts or into trays in
a single work step.

Crailsheim-based packaging machine
manufacturer RWEISS Packaging of-
fers complete packaging systems for
the bakery industry, which are based
on amodular system. This system uses
standard modules for all packaging
processes, like righting, top loading,
closing, marking, and palletising. The
picker lines consist of several cells in a
row, which, depending on the require-
ments, are equipped with several
delta pickers mounted one after the
other. They are designed for sorting
and packaging unpacked products
and products in primary packaging.
Products pre-grouped in a line or fed
chaotically are recognised by a camera
system and fed into the top loading
area through a transport system.
Robots are also used in final packag-
ing. A strudel dough manufacturer
from Vienna, for example, uses two
Stéubli robots to meet the increasing



demand. Among the special proper-
ties of the line are the hanging ar-
rangements of the two robots as well
as the absence of a safety guard. The
Swiss manufacturer’s robots package
strudel dough for the food industry in
a 1.5-second-rhythm: four packages
wrapped in foil, each containing two
sheets weighing 125 grams each, are
packed inside a box. One robot grips
the units wrapped in foil, while the
other prepares the box.

Cobots are fast learners
Collaborative robots, also known
as cobots, make production even
faster and more flexible. Packaging
machine manufacturer Gerhard
Schubert uses cobots in their
machine concepts for fast feeding
of different products. The new
Schubert cobots t0g.519 are ready
for serialised production and are
optimally suited for retrieving light-
weight products via pick-and-place
from a disordered feed and process-
ing them with a frequency of 90
cycles per minute. The Al-supported
programming and image process-
ing has been designed in such a
way that customers can easily carry
out a format change without any
necessary programming and in a
very short time. In principle, the only
thing that needs to be done is to
hold the new product up in front of
the cobot. According to the German
manufacturer, the advantages of this
cobot solution are flexible applica-
tion sites, a large variety of pick-and-
place tasks, a high processing speed,
and its very simple operation.

Using different recyclable types
of wrap on one system

Depending on their consistency
and ingredients, baked goods need
packaging with different barrier
properties. If products change fre-
quently, manufacturers often have
to quickly change between tube
wraps with different properties. To
solve this problem, Schubert offers
a flow packer with matching seal-
ing technology in their portfolio.
This makes it possible to use both
recyclable mono-plastic wraps and
paper-based tube wraps on the
same machine.

interpack exhibitor MULTIVAC, too,
is able to fall back on their experi-
ence from a wide range of different
projects for the bakery industry.
These include handling very different
products, such as toasties, bread, or

pancakes —and individually designed
line concepts to match. For example,
the company has developed a full
wrap labelling solution for foldable
plastic trays. Pressure-sensitive baked
goods like cookies, muffins, donuts,
pieces of pie, or entire cakes are
often packaged in such transparent
foldable trays, which are then usually
wrapped with a cardboard package
band. The conveyor belt labeller by
MULTIVAC is said to save up to 70
percent of material compared to
labelling with a cardboard package
band. The model features servo-
driven pressure brushes, which allow
for C- and D-labelling of up to 120
packages per minute at a label width
of up to 500 millimetres. Other than
as a simple top label, a label can be
placed in a C-shape over three sides
or in a D-shape over all four sides of
the packaging. Both the G- and D-
labels have the advantage of sealing

the package at the same time accord-
ing to the manufacturer. With the
new full wrap labelling solution, the
Bayern-based group has expanded
their portfolio for the baking trade
and the bakery industry.

Producing baked goods at high
speed

Many systems in the bakery industry
work at very high speeds, but at the
same time, there is an expectation
of constant high quality. Mixing
and kneading systems for constant
operation, like those of interpack
exhibitor Zeppelin, are the tools
needed for the job and can produce
20,000 pretzels per hour, two mil-
lion bread rolls a day, or three tons
of biscuit dough per hour. Before

packaging, many baked goods must
be precisely cut to size. Salzkotten-
based Déinghaus offers individual
solutions for cutting that utilise
ultrasound, among them the univer-
sal cutter Ultracut Nado, which cuts
both round and angular products.
The sizes of individual pieces and
segments, as well as different cutting
speeds, are freely selectable using a
touch panel with intuitive operation.
And igus GmbH from Cologne,
manufacturer of plastic bearings
made entirely of plastic as well
contributes to seamless operations
in the production of baked goods.
A greaseless linear system, for
example, is being used in an indus-
trial wafer baking system made by
specialised mechanical engineering
company Walterwerk. The system
bakes standardised wafers for the
industrial production of ice cream,
which are fed into a rolling station

and rolled up while still warm. After-
wards, they are transported to the
cooling tower over a conveyor belt,
before the wafer is given a paper
cone in the confection area. In this
area, the linear bearings made of
tribo-optimised high-performance
polymers by igus are used during
separating and feeding.

Exhibitors at interpack will present
how sensitive baked goods can
be safely produced and packaged
nowadays from 4 to 10 May 2023
in Dusseldorf. The world’s leading
trade fair for processing and packag-
ing offers visitors modern solutions
for the industrial packaging of baked
goods in Halls 1, 3 and 4. Further
information on interpack is available
at www.interpack.com
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The KSA's top technology company
actively participates in Saudi Ara-
bia’s landmark event that defines
the future of the Kingdom

Saudi Xerox is a leading technol-
ogy company that has been at the
forefront of innovation in Saudi
Arabia for many years. In recent
years, Saudi Xerox has set its sights
on transforming the experience of
how people work. The recently held
LEAP 2023 offered a perfect plat-
form for Saudi Xerox to showcase its
solutions for tomorrow’s work place
and digital transformation.

“Xerox has a rich and Profound
legacy in innovation, particularly
in the areas of document technol-
ogy and computing. The company
continues to be a major player in
the tech industry today. We are very
excited to be a major contributor to
LEAP 2023 and showcase our state-
of-the-art technologies in action.”
Enthuses Joe Bailis Head of Digital
Transformation at Saudi Xerox.

The host of solutions which were
highlighted during the event in-
clude Xerox® DocuShare®, XMPie
and CareAR.

Xerox® DocuShare® , an Enterprise
Content Management platform de-
veloped by Xerox™ is a web-based
platform that allows businesses to
store, manage, and share digital
documents and other content
securely and efficiently.

Xerox® DocuShare® provides a
centralized repository for all types
of documents, including Word doc-
uments, PDFs, spreadsheets, draw-
ings, images, videos, and more. The
platform includes features such as
version control, document search,
and workflow automation, which

allows users to manage and access
documents easily and efficiently.
With Xerox® DocuShare®, Orga-
nizations can create custom work-
flows that automate document
routing, approvals, and other tasks,
which can save time and improve
productivity. Xerox® DocuShare®
also integrates with other Xerox™
solutions, such as Xerox® Connect-
Key® enabled devices , allowing
users to scan and digitize paper
documents directly into the elec-
tronic repository.

Xerox® DocuShare®is highly scal-
able, which makes it suitable for
businesses of all sizes, from small
businesses to large enterprises. It
offers flexible deployment options,
including cloud-based, on-prem-
ises, and hybrid configurations,
which can be customized to meet
the specific needs of each business.
Companies today are increasingly
looking to digital transformation to
reduce operational costs, enhance
security and boost productiv-
ity, but success requires the right
technology. Xerox® DocuShare®

delivers seamless digital workplace
automating

collaboration by

CAREAR

A Mo Comipainy

content-centric business processes
and systems, providing enhanced
digital workplace collaboration.

XMPie, the leading platform for
cross-media, variable data one-to-
one marketing, offers solutions to
help businesses create and manage
highly effective direct marketing
and cross-media campaigns.

XMPie’s flagship product is
called “PersonalEffect,” which is
a web-based software platform
that enables businesses to create
and execute personalized, Omni-
channel marketing campaigns.
With PersonalEffect, businesses can
create personalized print and digi-
tal communications, such as direct
mail, email, and social media posts,
that are tailored to each individual
recipient.

PersonalEffect uses variable data
printing (VDP) technology to cre-
ate unique, customized versions of
each communication. VDP allows
businesses to personalize text,
images, and other content based
on individual recipient data, such
as name, address, purchase history,
and other customer attributes.

In addition to PersonalEffect, XMPie
also offers a range of other software
solutions for marketing automa-
tion, web-to-print, and cross-media
marketing campaigns. XMPie’s
solutions are used by businesses in
a variety of industries, including re-
tail, finance, healthcare, and more,




to enhance customer engagement
and drive revenue growth.

CareAR® (Augmented Reality), help
Drive Service Experience Transfor-
mation through an enterprise Al/
AR-powered Service Experience
Management Platform. CareAR'’s
Service Experience Management
platform allows enterprises and
organizations to access expertise in
seconds with artificial intelligence
that is delivered on-demand, across
devices from desktop, mobiles,
tablets, smart glasses to drones to
support any situation, anywhere.
Resulting in improved faster real-
time resolution, improved customer
satisfaction, lower cost, comply to
SLA’s, utilize highly skilled support
resources and ESG compliance.
“CareAR® with its platform for As-
sistand Instruct empower any orga-
nization to provide effective remote
assistance, provide self-guided
instruction to end users, and enable
extended insight through its CRM
platform.” Explains Bailis.

CareAR® Assist: Speed resolutions
with remote AR visual support.
When CareAR is used as part of the
Xerox service experience, custom-
ers spending less time waiting for
service or on service calls, achieve
faster resolution times, equip-
ment up-times, and partner with a
company who is environmentally
conscious.

CareAR?® Instruct: Make knowledge
contextual by delivering digital
and visual content with context
to promote self-solve or provide
self-guided instructions. Enables
the creation of enterprise AR-based
instructions for a self-quided and
animated step-by-step flow. Bridge
skills gap by empowering anyone
to follow easy steps contextually
personalized for resolving issues or
training.

CareAR® Experience Builder: En-
ables CareAR Instruct step-by-step
authoring with no code, drag-and-
drop guidance creation. Experience
Builder makes it easy and fast to
add 2D, video, and other content to
enable CareAR Instruct users to self-
personalize learning with content
indexed within each hot spot.

CareAR® MagicLens: Enhance
instructional content with 3D visu-
alization. Superpower your CareAR
Instruct content experience. Using
computer-aided design (CAD) data,
MagicLens enables 3D content
visualization, video simulations and
exploded views for AR-enriched 3D
content, and high-quality render-
ings of models.

LEAP 2023 is a leaving proof of
Saudi Arabia’s commitment to
Vision 2030

The second edition of the interna-
tional technology conference LEAP
was held in Riyadh on February 6-9,
2023 under the theme “Into New
Worlds.” Saudi Xerox participated in
this event with full force.

LEAP 2023 has been envisioned

as a four-day event that explored
cutting-edge technologies and
visionary strategies that have the
potential “to build a city on the
moon by 2070, have a human
standing on Mars by 2035, and
create digital twin cities and entire
virtual worlds.”

Saudi Xerox is a faithful supporter
of Saudi Vision 2030 and is working
closely with Saudi government
to implement this vision. Saudi
Xerox participation in LEAP 2023
is also a clear manifestation of its
commitment to Saudi government
initiative for a better future.

Saudi Vision 2030 is a comprehen-
sive and ambitious plan for the
transformation of the Kingdom of
Saudi Arabia. It was introduced in
2016 by Crown Prince Mohammed
bin Salman as a roadmap for the
country’s development over the
next decade. The vision aims to
diversify the economy, reduce
the country’s dependence on oil,
and promote social and economic
progress.

Mehmet Sezer, General Manager
of Saudi Xerox.

Mehmet Sezer, General Manager
of Saudi Xerox says:” Saudi Xerox's
core competency is to provide best
solutions for enterprises and institu-
tions to streamline their day-to-day
workflow while offering top of the
class technology and a roadmap
to digital transformation. These
are essential tools for their journey
towards Saudi Vision 2030.”

About Saudi Xerox

Saudi Xerox is the representation of
Xerox in Saudi Arabia. It was estab-
lished in 1986, with business lines
that include providing solutions
to improve business processes,
automation, and printing technol-
ogy through an innovative vision
of maximizing productivity and
efficiency to create a better work
environment. Saudi Xerox offers
the full array of Xerox products and
services ranging from workplace
assistants, workflow solutions and
managed print services in the KSA
market. We address global and lo-
cal market challenges consistently
together in alignment with Xerox
global standard.

For more information, please visit
www.saudixerox.com
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Exclusive Interview:

with Ahmed Fayez, h_ .
General Manager, ja .

Al-Kharafi Co.
for Paper & Prinfin=
Equipment
ME Printer FZE LLC
0-FIAY L.y
baxiall doy=ll Oilylo}l
+QV1 € FaIIr] - sasls
~~~~~~~ st i 3exiSUYl ol
info@rr{éprinter.com
sazll i 3 LS1y8) by
44); d.cw 4J.xA.” Y L)alau
wl uI)I9>JI9 L_J>L‘LQ.A.” oo
pady es )L>3| g_u>|5 uloglxa]l
oadly habll fm,l sazll i

Alxall 33325 Guady
Jlile> Lusl
idopiSIRl sl

alex@meprinter.com

delbll delin Sgin Lle ducgidl g)—?JI p.-.uEJ| 3))2‘?
oo dzwlg degone Jl d8L53L bl 83518
o> ddoally deadlSyl 5L s dosiSI3l gl

oolSil dnall o sall lin Jtas arabic@meprinter.com

ole gl el dclin) sl NPT S
dols Cadlsgl Sotunall Sielaifl puudll Ll sy

e . loylé Caniles
oSyl Sus

sanjeev@meprinter.com

Ogadluall gys=all
gilog il
HRLIViS) K|
fxrppr@rit.edu

baxioll dSLonll - 395 Juso)
et
Ib@digitaldots.org

dyll Shlogl - Sgalun (udeSs 59iSs
8ol

i3s3l sl

nhellmuth@flaar.org

el Baguwdl pund 330
u|).\1|.uu 29)|))

sales@meprlnter com

OlSldsdl & dygrall LN
+qVI € ratir) - s_a_anb

oSl sl

info@meprinter.com

siilly delall3aniall B o dlovall Caseabs
agledl slsally Slulsall ggo> Jlos] o2
tdosiSIl syl Gle

sales@meprinter.com

oll odledl ey il ME Printer dlxe

riil) yuill dzihio § Comid
i) sl @5 S8 30 u

asall dssdo

dclbl dclio e elibuodl 831 56806 a0

P [ BN PES P E CRVE S 12 |))l)9 L»y.> '.cg.;og.n ucb.lmoﬂl sl C.z..al sl
o5 8o ._,cb.l:uaﬂl S Slacdnie Siluss UI FIRVEN [IRVeRE] | 5.99.» 289
53U pois Ogun Lol s sl g9 Bass dilinall Cisllsll s S
aieS J1ba ol L emadllio 2 ol ool o 18 3 g lyleca
Jrdtinall § delalliclin Lle elibaodl 83l

o "pledl” disey < o0 by pdzill s ds lznby ucLJmo:!I 83l s sy
L] cazaall ¢y T S 88LSY Licls B s ) €616 " egll”  "suSaill”
ChatGPT zalisy ol (3o aésllis ol Fls 5eSaill o sglzall Gazy olsd
e 5318 i JI35 3 e libnaodl eSS i3 (L6 « pinyes Lzl e 538
il psgially s<ail

oelibaod] slSil jolaxs 4ol om L, oSl ekl 1S3l lg3 RN
83021 ol sl gabniauy ¥ Il sledndll eyl iy il g Syl elsyl
Oleganay Olygiiall Ol Oligdaill dols dgs pledll &y sl s5gsasl
Slilaigl o 3332l e Jodeuo Gelibod] S G el 39 5508l bl
polslls il Jloo § ddysnll

oSy wwaiy o dilSols &l 8 elibodl elSil OilLias Cuilez sl Jiazs
elibodl Sl dabisl "o " Cap> A alioBl iz Acled oLty Loy
00 48l p3lies (g3 logyshie lefeﬂe. 3 Gsb lob dlo¥l donosdl ol Loy
Sl dabiil zgy> I ll3 (538 ol Sy Jeiiaanall 39 asbiluandly liledl
RETPWCY V] u|).'> \:'_!|A>|9 Syl e ,_,clih.m)”

el o dpliaSil dalgll leliall sl s il delidall delio bl g
ole daslall dxoydl Lle Libgyaall soudlly Sledlly LosLisl el ollas
B 2g29all Jocl nsliall graill sp3nd) i3 elibausd] sSHlg sclpil
il Sy 4885 oS3 Aclodll Lle duinall dnosdl Ol S a2l o0
3032)lo ALl &5l Ao Lglzny el U 33l bog sy ditlziall dsglbnall
9955 o xSy w3 J1 d8Ls3L dcldnll Jd Lo ds sy duolidl Sliaaiill (o
dl> s deoll Slelos)l diail Jio diso plga) asio elibodl elSill dnnss
eldal 1] Jolsz iy e delabll Olaloc il saiilly deliall Jib Lo
bl JuliSs deliall dlac dzadl § elibodl eS3 plsinial LAj o Say
Sl 58 a8 Uil Jaws e Belasl pnis Sosddl Jasdl
laiall deldall S o 393558 i asall sl lognd dzail elibol
Lyl Sy LaS . 5508 JSiiy dcliball plgo (ole dysllaall cnlyasill ely2ls
3 e deldall Slelae 556 deaeS §riil) elibodl 1S3l plaiiwl
Suemed) asliadl Sldasly sloall il e Sleslall sl oo dalizoll
S8l Jli5e delnll 33g>

09853 O xSy 1 3] diely ) elibaodl el Bl o el e ple Jsy
C.@_.JI i 039489 015198 088 gall (109 dclidbll dcliva) 831809 doud 3lsl
sy ol Jaizall (30 Lz aoiSill yob slraiol gog dilisnall plgall ausliall
Ot e ac by oo dielidall delin § dgan¥l syliio 2> elibodl S



8.9.10

NOVEMBER 2023
BOLOGNA

International certified Fair

The annual appointment

for Italian and foreign buyers
of stationery products

for the Office, School, Party,
Creativity and Toy sectors.

_
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www.bigbuyer.info

&cdinova

EDITION

EDINOVA Srl- Via Pordenone 13 - 20132 Milano - Italia T. 02.2158021 - www.edinova.com

COMMERCIOC#:C COMMERCIG= COMMERCIG== COMMERCIC
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i ITMA 2023

WE ARE EXPANDING
R PRODUCT PORTFOLIO

OuU

We will be showcasing our latest industrial
printers and solutions at FESPA and ITMA.

CURIOUS?
Then visit us live at the fairs in May and June.

FESPA MUNICH ITMA MILAN

23 - 26 May 08 - 14 June
Hall B1 Booth D11 Hall 7 Booth A202






