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Editor's Note

Obituary: Ali Reda Alhashemi

Ali Reda Alhashemi, popularly known as the “Father of Printing
Industry in the Gulf”, passed away last Wednesday (26 October,
2022). He is the founder and president of Ali Alhashemi Trading
Co. LLC which has been serving the graphic arts industry since its
establishment in 1950.

Setting the baseline with a humble beginning in the UAE, Alhashemi
Trading has grown today into a multifaceted trading company
dealing with an extensive range of the printing equipment and
providing timely solutions for the entire printing industry.

There are none in the graphic arts industry in the Middle East region
who hasn’t heard of Alhashemi, the man who helped create the
market for graphic arts in the region.

Like a true son of the soil, he blossomed from an unlettered
childhood to a prominent self-made personality. As a youngster,
Alhashemi was compelled to leave the UAE for Bahrain and it was
there that his rendezvous with graphic arts matured. It was also in
Bahrain that he had his initial education till the age of 18.
Throughout his career, Alhashemi has not only encouraged people
set up presses, but has lent a helping hand, be it for acquiring a
license, financing, or providing machines for the press on longer
credit terms. His contributions and unparalleled service to the
industry gave him the recognition as the “Father of Printing Industry
in the Gulf".

For Alhashemi, surviving in this fiercely competitive industry for
more than seven decades was no easy task, but his commitment
towards his customers and the principals he stood by helped him
overcome all obstacles.

Ali Alhashemi Trading Co. has expanded multifold, establishing
branchesin the neighbouring GCC member states of Bahrain, Kuwait,
Oman, and Saudi Arabia. To stay on par with the best in the printing
industry, he also adopted the latest technology, transforming from
conventional printing methods to modern digital presses.

As a service-related business entity, Alhashemi always stood by his
employees whom he considered as his most important asset. He
made sure to provide them with all the necessary tools to groom
their skills, giving equal opportunity for everyone in advancing their
career.

A confident and self-made man, he always looked at life as a constant
training ground.
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During Riyadh International
Book Fair 2022, Canon Middle
East, (CME), partnered with the
revolutionary platform “Itbad”,
aunique solution that enables
writers with access to a platform
that allows self-publishing,
whereby emerging authors can
upload their books onto the
platform and people can view
and print the books directly and
on-demand.
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BOBST Africa & Middle East Celebrates 30 Years

of Success

66

Held at the beautiful
Four Seasons Hotel
Tunis, the event was
an opportunity to
take stock of the
many memorable
achievements

Jd

After serving Africa and the Middle
East for three decades, the regional
team from BOBST gathered on 4th
October to welcome the Swiss Am-
bassador to Tunisia and Libya Josef
Renggli, BOBST Group of Directors
including CEO Jean-Pascal Bobst,
local dignitaries and officials, and
VIP customers in a celebration on
this momentous occasion.

Held at the beautiful Four Seasons
Hotel Tunis, the event was an op-
portunity to take stock of the many
memorable achievements and to
share the company’s strategy for
the future.

As a global provider of processing,
printing, and converting equip-
ment and services in the label,

flexible packaging, folding carton,
and corrugated sectors, BOBST has
a local presence in most regions
worldwide. The African and the
Middle Eastern countries have
enjoyed direct sales, service, and
support since a regional office was
first established in 1992 in Tunisia.

Over the years, BOBST Africa &
Middle East (BAM) has expanded
further with the establishment of
new offices in Cairo (Egypt) in 2000,
Dubai (UAE) in 2006, and Lagos
(Nigeria) in 2016. The company has
experienced considerable growth
over that time, both in terms of
human resources - with more
technicians, sales representatives,
sales and service administration

staff employed to better support
customers at local level - and in
turnover, due to the BAM team’s
ability to adapt and implement the
group’s overall vision.

“We are celebrating the anniver-
sary of this regional subsidiary
through 30 vyears of presence
offering geographical and cultural
proximity. Together we can enjoy
this moment and remember the
multiple steps of growth for BAM
as we share the strategy for our de-
velopment at the next level,” says
Jean Chavanne, General Manager
BOBST Africa, Middle East, Tirkiye
& Caucasus.

“Each of these key geographic areas
comes with their own challenges,
as well as varying opportunities
for growth, which requires local
experts and local knowledge to
leverage the true potential with
BOBST equipment and services,”
adds Chavanne.

“We are proud to continue bringing
our future vision of packaging to
these markets with more automa-
tion, increased digitalization, closer
connectivity, and more sustainabil-
ity for greater business success,” he
concludes.

Dubai Municipality Launches ‘Jobs of the Future’

Initiative

The Dubai Municipality in coopera-
tion with the American University
of Sharjah has launched the Jobs of
the Future’ initiative, as part of the

UAE Careers Vision Jobs 2022. The
aim, in its first phase, is to draw and
sponsor 45 candidates for training
and development in private sector
companies.

University students and municipal-
ity employees will enhance their
theoretical and practical knowl-
edge in areas including 3D printing,
artificial intelligence, digital data
science, and food safety.

The approved route to future jobs
are designed according to the
nature of the municipal work fields,
with focus on acquiring practical
knowledge, giving more space to
the municipality’s expertise and
field application of the knowledge
acquired in cooperation with the
private sector.

Through the 3D printing process,
the municipality seeks to enhance
its efforts in sustainable urban
planning; augment an advanced
building system; and develop a
smart, viable, and modern build-
ing sector globally. As part of the
Artificial Intelligence Engineering
track, it aims to strengthen Dubai
Municipality as an innovative and
digitally pioneering governing
body that contributes to the
development of an advanced
digital system in the Emirate. The
Sharjah Food Safety Program
(SFSP) initiative also focuses on
big data analysis to preserve sus-
tainable environmental and food
resources, and ensure resilient
food supply chains.
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|__r 2 Model KY-1325GE | KY-1531GE | KY-1837GE | KY-2448GE
Print Table Size (mm) [1700 x 2800 | 1900 x 3400|2200 x 4000 [2800 x 5100)
Max. Print Size (mm) ~ [1300 x 2500 |1500 x 3100 1800 x 3700 [2400 x 4800)
Min. Print Size (mm) 400 x 600 | 600 x 800 | 800 x 1000 {1200 x 1500
Model KY-57T KY-710T Model KY-570 KY-690 Max. Frame Size (mm) [1800 x 3300 [2100 x 4000|2400 x 4600|3100 x 5700
Print Table Size (D*W) mm | 870 x 920 920 x 1220 Print Table Size (D*W) mm | 700 x 800 800 x 1000 Glass Thickness (mm) 2~19
Max. Print Size (D*W) mm | 550 x 700 | 700 x 1000 Max. Print Size (D*W) mm | 500 x 700 | 600 x 900 EennsiboHeel: 900 + 20mm
Cycle Time (second) 28 | 38 46 | s8
Max. Frame Size (D*W) mm | 950 x 1100 | 1000 x 1400 Max. Frame Size (D*W) mm | 800 x 1000 | 900 x 1400 Pneumatic Consumption| 3HP, 6~8KG / CM2 | SHP, 6~8KG / CM2
Power Concumption 8KW | 1I0KW | I2KW | I3KW

Single Arm Semi-Auto Screen Printing

Clamshell Semi-Auto Screen Printing Press

Four-Post Semi-Auto Screen Printing Press

Press (large format)

Model KY-500FH |KY-600FH| KY-900FH | KY-1200FH Model KY-912AH|KY-918AH |[KY-1015AH [KY-1218AH Model KY-1020GH | KY-1224GH
x 550(500 x 7 700 x 750 x X X x 1 520 x rint Table Size mm
ﬂ;‘f{,ff:}lﬁ]s‘zc 400 x 550|500 x 700| 700 x 900 |750 x 1300 f'[')‘f\‘NT)aE:;S‘Z" 1220x1640(1220x2400| 1320x1940 [1520 x 2240 Print Table Size (D*W) 1330 x 2400 | 1530 x 2900
Max. Print Size | 310 x 500[400 x 570| 600 x 800 | 650 x 1200 Max. Print Size| 661200 | 900x1800 | 1000x1500 [1200 x 1800 Max. Print Size (D*W) mm | 1000 x 2000 | 1200 x 2400
ot D 1500 x 2600 | 1700 x 3000
- - - > . - Max. F Size (D*W 500 x 26 1700 x
](\I/I;"W]irr‘;l’:‘: Si28 500 x 800 | 700 x 9501000 x 1250{1050 x 1700 X;XWF)::: Si2¢11300x1600[1320x2200| 1400x1900 [1600 x 2200 ax. Frame Size ( ) mm

Automatic Squeegee Sharpener Vacuum Type Non-bubble Ink Shaking Mixer

PLC Programmable Precision Exposure
Machine

- Suitable for high precision
screen exposing.

- Features: LCD touch screen
PLC control

- Stability + 2% with light
intensity auto-detection

Model KY-700GR | KY-1000GR | KY-1300GR |[KY-1600GR | KY-2000GR |KY-2500GR| Model KY-5EP Model KY-4860SP | KY-6666SP KY-7296SP
Sharpening . Print Table Size
Length (mm) 700 1000 1300 1600 2000 2500 Capacity 0.5~5L (D*W) mm 900 x 1200 | 1300 x 1300 | 1500 x 2000
Sharpening . .

40 40 40 40 40 40 Time Control 0~ 10 Min. Standard UV Lamp 3000 w 3000 w 3000 w
Depth (mm)

4-6 kWh lamp is optional and customized
lamp is available.

High Efficiency Hot Air Conveyor Dryer

!

- — _h ]

Rear Pick-Up Rotary Stop Cylinder Press
(Compatible with High Efficiency Hot Air
Conveyor Dryer, UV Dryer)

Model KY-72HA | KY-104HA
Entrance Width, mm 860 1160
Max. Temperature 90°C 90°C

___'-.‘ll;.p"l. - R i’#"
lﬂ"-- || | g 'ﬂ*_ .

L

UV Conveyor Dryer (UVC+IR+UVA)

Model KY-72A KY-105A
KY-72BII-I (297) i
KY-105BII-I (42”) z‘l";"w?“bs"a‘e Sizel 750 x 520 | 1050 x 750
mm
Min. Substrate Si
Dy 6] 350x270 | 420x297
Max. Print Size
(W*D) mm 720x 500 | 1050 x 730

No.80, Sec.1, Guoguang Rd., Dali Dist.,
Taichung, 412023, Taiwan

TEL: 886-4-2483 7878 FAX: 886-4-2483 5938
http://www.keywell-printer.com
E-mail:kangyuan@seed.net.tw



News

Regional

Syrian Publishing gets a Fillip at Damascus

Book Fair

¢

The national library
had its own pavilion
that includes its
annual publications,
research papers, and a
precious collection of
manuscripts and rare

books ) )

The 2nd edition of the Syrian Book
Fair was launched on Wednesday
(12 October) at Al-Assad National
Library in downtown Damascus.
The much-anticipated book fair,
organized by the Ministry of Culture,
concluded on 22 October, 2022.
The exhibition featured a total of 50
publishing houses — 11 affiliated to
the Syrian General Organization of
Books and 39 private publishers.
Under the theme ‘We Read to Rise’,
the exhibition had several new
titles on cultural, political, economic,
social, and other popular topics.
Children’s books were a major
highlight with 12 publishing houses
specialized in this genre participat-
ing in the event.

Culture Minister Lubanah Mshaweh
highlighted on the quality of con-
tent and print of Syrian books. She
also indicated that children’s books
are the most sought after and have
been best sellers even in the previ-
ous edition. Despite the tough cir-
cumstances of war and international
blockade, the minister assured that
the publishers association in Syria
was able to maintain its cohesion
by adopting new mechanisms in
production and marketing of books.
Mshaweh renewed her call for writ-
ers and thinkers “to reconstruct hu-
man thoughts on solid and resilient

foundations against every abuser
of our civilization, culture, and iden-
tity, and to move Syria forward to a
brighter future.”

Director General of Al-Assad Na-
tional Library lyad Murshid stated
that the exhibition will be held
periodically in the capital city and
the governorates as “books still and
will remain the basis of knowledge,
culture, and thought” He also
pointed out that the exhibition is
not only the celebration of the book,
but rather a cultural and intellectual
ritual and a rich meeting platform for
the publishing industry with writers,
scholars, and thinkers exchanging
knowledge and experience.

The national library had its own
pavilion that included its annual
publications, research papers, and
a precious collection of manuscripts

and rare books documenting Syria’s
cultural heritage.

Haitham Hafez, head of the Syrian
Publishers Association, indicated the
exhibition’s broader prospects, the
most important being the availability
of Syrian books to the reader in addi-
tion of being a gateway to publishers
who want to enter the Syrian and
Arab markets. He also stressed on the
need for concerted efforts to develop
the publishing industry in Syria.
Many cultural and artistic events
were held on the sidelines of the
fair, including the screening of six
new films of Syrian production, two
concerts, as well as seminars where
intellectuals, scholars, and writers
did share their experiences. Famous
Syrian poet, writer, and novelist
Anisa Abboud signed her new novel
Maryam Square during the events.

SPMC Inks New Deal with Italy’s Toscotec

o | ME Printer Oct-Nov 2022

Saudi Paper Manufacturing Company
(SPMC) announced the signing of an
agreement with the Italian company
Toscotec to supply a raw tissue paper
rolls production line for its Dammam
2nd Industrial City factory at a cost of
166 million riyals ($44.17 million).

SPMC said in a statement that the
agreement includes the manufac-
ture, supply, installation, and op-
eration of a production line for raw
tissue paper rolls, with a production
capacity of 60,000 tons per annum,
thereby increasing SPMC's annual
production capacity from 1,30,000
tons to 1,90,000 tons to meet the
local and export market require-
ments. Production on the new line
is likely to start during the third
quarter of 2024.

It was stated that an advance
payment will be made within a
maximum period of two months
from the date of signing of the
contract, and the rest will be paid
in installments consistent with
delivery, installation, receipt, and

final operation, extending from the
date of signing for a period of 16
months, with the company obtain-
ing a performance guarantee from
the supplier according to the terms
of the contract.

The Dammam-based tissue-paper
manufacturer also said that the
deal will be financed through the
company’s operating revenue, sale
of certain non-operating assets,
proceeds of legal claims, and the
rest through banks and local finan-
cial institutions.

The company explained that the
latest deal relating to the supply of
a new machine as a fifth production
line is part of the earlier agreement
valued at 300 million riyals (around
$80 million).



Dubai Airports Honoured For Going 100%

Paperless

Fatma Taher, Manager of Govern-
ment Agenda at Dubai Airports has
been honoured with a Certificate of
Appreciation by Dubai Digital for
her exceptional efforts in the organ-
isation’s successful implementation
of 100% paperless goal, in line with
the Dubai Paperless Strategy.

The award was conferred on the
sidelines of the 42nd edition of
GITEX Global 2022 to highlight and
appreciate individual contribu-
tions dedicated to achieving the
objectives of the paperless strategy
within government institutions and
agencies to build a digital govern-
ment infrastructure by transform-
ing all paper-based government
transactions to digital platforms.
“This honour comes as a high
point of the close partnership
between Dubai Digital and
Dubai Airports which helped in
accelerating the overall digital
transformation of the organisa-
tion. We have been keen from
the very beginning to develop
an integrated work system to
prepare and implement all the
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procedures required to achieve
the digitization of operations and
further the digital transformation
of services, thus obtaining a 100%
paperless stamp. This has been
achieved in a record time, thanks
largely to the concerted efforts of
employees from all departments
of the organisation who worked
with high efficiency to reach quick
and tangible results,” says Taher.

Dubai Airports, which owns and
manages the Dubai International
and the Dubai World Central, has

|l:"l:l“”'1"":|E|1|l:|n

made pioneering contributions
since the launch of the Dubai
Paperless Strategy with the aim
of supporting the government’s
efforts in digitizing operations and
enhancing efficiency. It obtained
the 100% paperless stamp by
reducing transactions, digitizing
over 200 services, and cancelling
the use of 300 units of printing and
copying machines, that helped save
millions of dirhams in annual costs
by adopting the integrated paper-
less system.

44

The award was
conferred on the

sidelines of the 42nd
edition of GITEX Global

2022
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IPA Affirms Sustainable Solutions for Publishing

Challenges

Sheikha Bodour Bint Sultan Al
Qasimi, President of the Interna-
tional Publishers Association (IPA),
concluded a week of fruitful discus-
sions and cultural dialogues while
participating in the 74th edition of
the Frankfurt Book Fair 2022.

Al Qasimi affirmed the continued
support of IPA to find sustainable
solutions to the challenges facing
the publishing industry. She was
honoured by the association during
a special event in the exhibition
in recognition of her passion and
commitment to supporting the
publishing industry during her
tenure as president of the IPA.

Al Qasimi attended the opening
ceremony of the 5-day book fair
presiding over a number of discus-
sions with think tanks from the
global publishing industry.

On the sidelines of the Frankfurt

Book Fair's reception dinner, Bodour
Al Qasimi also witnessed the Shar-
jah Book Authority (SBA) announce
the shortlisted nominees for the
debut edition of the Sharjah Rights
Connection Awards, launched

earlier this year to honour the
leading contributions of rights pro-
fessionals in promoting the global
publishing industry. 33 applications
were received from 14 countries in
the two award categories.

CTOT AON-1>Q J93uld JN

N



News

Regional

Jordan’s Industry Chambers to Give Packaging a Pep

Taher Al-Khatib

Representative of the “Injaz” bloc
for the packaging, paper, card-
board, and office supplies sector
in Jordan, Taher Al-Khatib, said
that since packaging is one of the
sectors to which all industries are
linked, its development will auto-
matically lead to the betterment of
related industries.

Al-Khatib, an experienced hand in
the industry, said that he will seek
to empower the packaging sector,
enhance its exports, and link design
departments in universities with
the industry to secure its needs.
Al-Khatib confirmed that he joined
the bloc, which is running for elec-
tions in the Jordan and Amman
Chambers of Industry, to work
towards restoring the brilliance of the
packaging sector to occupy the place
it deserves in the national economy.
He also spoke about his willingness
to work to enhance the capabilities
of the National Packaging Center Jo-
Pack and encourage industrialists to
make optimal use of its services and
benefit from international grants
in concluding agreements with
international design and packaging
centres to develop the capabilities of
the industry in this field.

He also called on industrialists to
rally around the “Injaz” bloc and
select its candidates who have
long-standing industrial competen-
cies and experience and a long
history in public work and serving
the industrial sector, pointing out
that the bloc has a clear and specific
programme that is applicable and
that it will continue through the
chambers’ councils to build on the
previous achievements.

Al-Khatib said that the importance
of the sector lies in the fact that the
packaging industry plays a key role
in all industries without exception,
and represents the link between
the producer and the consumer.
The packaging sector is one of the
complementary sectors to all other
industries, but it is an integral part
of certain industries including food,
pharmaceuticals, and chemicals.
Al-Khatib stressed that the packag-
ing sector needs real representation
to be able to grow, attract invest-
ments, create job opportunities, and
effectively contribute to the national
economy. He also indicated that the
sector’s representatives should work
hard to mitigate the challenges fac-
ing the sector, especially with regard

to sudden governmental decisions,
and should hold prior consultations
before meeting government com-
mittees where the sector should be
informed of the meeting’s outcomes.
He also emphasized on the im-
portance of striving to alleviate all
financial burdens resulting from
production, for example, but not
limited to energy prices, fees and
taxes on the local product, and to
provide real programmes to sup-
port the industry and specialized
training programmes, including
on-the-job training, to optimize
employee performance in the
sector.

The sector includes printing and
packaging products, paper, card-
board, and office supplies, and sub-
sectors including pulp and paper;
paper products other than paper;
printing, stationery, and packaging
services; packaging film produc-
tion and engineering designs, and
services; packaging products of all
kinds; and any other similar indus-
tries within this sector.

The “Injaz” bloc is headed by Fathi
Al-Jaghbir, president of Jordan
Chamber of Industry (JCI) and Am-
man Chamber of Industry (ACI).

Mepco Gulf Adopts New motto and Appoints New GM

Mr. Marcel Mhanna
Mepco Gulf Dubai

® | ME Printer Oct-Nov 2022

Mepco Gulf is exhibiting in Paper-
world ME, from the 15th to the 17th
of November 2022, at “Dubai World
Trade Centre. During the exhibition,
the company will showcase its
portfolio of Office Communication
papers, including its Digital range,
Color Copy, Value Added Products,
as well as Monochrome photocopy
paper and its newest addition to its
product range: High-Quality Virgin
White Top Kraftliner, used for the
production of Corrugated Boards.
The Nordic fibre paper is used for
the production of various types of
packaging, particularly for home
appliances and food.

The company also announced the
appointment of its new General
Manager, Mr. Marcel Mhanna, who

v ("MEPCO Gulf

Foem Furree = Fipr

joined the team on the 1st of
September 2022 and is based in
Dubai. Mr. Marcel brings more
than 17 years of work experience
as a Manager/GM, directing various
business departments, planning
and implementing objectives, and
ensuring the smooth running of
the departments.

Mepco Gulf, a major trading
company involved in Paper, Board,
and Pulp is going through some
changes in order to streamline its
activities and enhance its product
portfolio.

The company’s old Motto “Your
partner in paper” has evolved to
the new motto “Making Trade
Sense”, while also adopting a new
look that according to the company

reflects innovation and growth.
Mepco Gulf operates from five
offices & branches: Dubai (UAE -
Headquarters), Beirut (Lebanon),
Coimbatore (India), Cairo (Egypt),
and Nicosia (Cyprus), covering
more than thirty-six countries in
the Middle East, North Africa, and
Indian sub-continent.

Mepco
Gulf =
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Sharjah Book Fair 2022 Focuses on Building

Societies

44

Organised by the
Sharjah Book Auth

ority

(SBA), the mega book

fair which doubles
up as a cultural
extravaganza
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The cultural and literature hub
of the UAE is hosting the much-
anticipated 41st edition of the Shar-
jah International Book Fair (SIBF).
Organised by the Sharjah Book
Authority (SBA), the mega book fair
which doubles up as a cultural ex-
travaganza will be held from 2nd to
13th November, 2022, at the Expo
Centre Sharjah with ltaly as this
year's ‘Guest of Honour' nation. SIBF
2022 will have 1,600-plus exhibitors
with over 1.3 million titles.

Hundreds of distinguished writers
and scholars from the global arena
will lead a vibrant cultural pro-

gramme featuring talk shows from
experts; workshops; and dance,
music, and theatre performances.
The fair is deing a book-signing cor-
ner, social media stations, children’s
activities, a cooking corner, plus
dedicated sections for designers
and artists.

Commenting on the on going edi-
tion, SBA’s Chairman Ahmed bin
Rakkad Al Ameri says, “The 41st

edition of SIBF renews our commit-
ment to the wise vision set by HH
Sheikh Dr. Sultan bin Muhammad
Al Qasimi, Member of the Supreme
Council and Ruler of Sharjah,
focused on building societies that
understand the true value of books
and its formative role in the devel-
opment of nations. It also asserts
the impact of authors, creatives,
and intellectuals in driving the role
of culture in building civilizations
and making a tangible impact on
human awareness.”

“Themed ‘Spread the Word’, SBA's
slogan calls on the global com-
munity to believe in the power
of words in building bridges of
cultural communication based on
noble values and its importance
in building a bright, sustainable
future,” adds Al Ameri.

“SIBF represents a living mani-
festation of Sharjah’s ambitions
set over five decades ago to
present to the region and the
world one of the most successful
and pioneering developmental
projects - one founded on
investing in culture and human
capital development; and one
that transcends authors, creative
events, intellectuals, libraries, and
poets to influence and shape key
sectors of a nation and the world.
Books play a key role in shaping
the identity of a nation. Books are
the engines of an economy; they
are the change makers and the
developmental tool and without
them, no achievements in science,
investment, or knowledge can be

realized,” Al Ameri elaborates.

For her part, Khoula Al Mujaini,
SBA’s director of fairs and festivals,
and general coordinator of SIBF,
says, “The slogan for the 41st edi-
tion, ‘Spread the Word’, reflects
the true power each word carries
and their impact on every aspect
of life. With this slogan, our aim is
to convey that words are not writ-
ten simply to be hidden between
covers of books, but they are at
the core of all creative pursuits,
and in fact, at the heart of every-
thing we do.”

SIBF is the world’s largest book fair
attracting over two million read-
ers and publishing professionals
including agents, distributors,
print-on-demand companies,
publishers, and many more. In 2021,
SIBF crossed a major milestone by
becoming the year's largest global
book fair in terms of business ex-
changes and copyright sales.

The first day of the book fair the
SIBF Awards in various categories.
Besides announcing the winners of
the 2021-year event, award catego-
ries included turjuman award for
best translation, publisher recogni-
tion award, cultural personality
of the year award, four awards for
Emirati books on various themes,
two awards for the best interna-
tional book, and award for the best
Arabic novel.

Timings: Daily visiting hours,
except Friday, for the general
public is from 10am to 10pm. Fri-
day from 4pm to 11pm.



EPA debuts at Istanbul International Arabic

Book Fair

The Emirates Publishers Association
(EPA) made its debut entry in the
recently-concluded 7th Interna-
tional Arabic Book Fair which was
held in Istanbul, Turkiye, from 1-9
October, 2022.

The EPA introduced the works of 31
Emirati publishers through its Manas-
sah platform. Showcasing 2,000
titles in different genres, the EPA was
successful in drawing a host of other
publishers and visitors from around
the world, highlighting its efforts in
promoting the local and Arab publish-
ing industry and trying to strengthen
their outreach in newer markets.
President of EPA Ali Obaid bin
Hatem commented that the as-
sociation is taking full advantage of
the opportunity at the book fair in
Istanbul to introduce the rich and
diverse Emirati titles to local and
Arab communities as well as Turkish

libraries and universities. He also
spoke on exploring partnership
opportunities with Turkish publish-
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ers to expand translatlon efforts in
the region to boost the presence of
Emirati publishers in new markets.

UAE Firm Partners Tetra Pak for Plant-based

Alternatives

OKI

OKI MEITA announces strategic
plans to grow the industrial and
office printing solutions in the
South African market, through
valuable partnerships with some
of the industry’s experts and
establishments.

“We are not only here to stay - we
are here to grow...and we don't
walk; we run! Along with our in-
dustry-leading partners, we believe
in the ongoing commitment to
enhance our market coverage and
share in South Africa,” said Mathias
Militzer, Vice President MEITA.
“There are amazing and solid
opportunities for OKI in South
Africa. Offering industrial and of-
fice printing solutions in different
verticals within this country has
been vital for our global brand
and leadership. To work in one of
the world’s most dynamic markets
can only push us to deliver more
efficiently and grow in a faster, yet
stable pace.”

With a product portfolio of A4
and A3 digital LED printers & MFPs
for business applications, and a
unique range of industrial printing

products including sheet-fed and
roll-to-roll label production & pack-
aging printers, transfer media print-
ing with White Toner, HD medical
imaging with DICOM embedded
printers, OKI can offer unrivalled
printing solutions to its esteemed
customers within their numerous
verticals.

OKI Europe’s MEITA branch operates
from Dubai, UAE, and is responsible
for the Middle East, India, Turkey,
and Africa regions.

OKI Europe is an OKI group compa-
ny that has been leading the world
in customer-led innovation for over
130 years. Employing more than
18,000 individuals in 120 countries

worldwide, we bring together the
support of a global organisation
with the approach of a local busi-
ness.

The OKI Group is founded upon
the principal of delivering products
and solutions that are dedicated to
business customers through a con-
sultative and innovative approach
to service, design, manufacture,
and implementation.

“Through our strategic partner-
ships we can ensure to deliver
solutions that break down our cus-
tomer specific barriers to greater
success and help them achieve
their current and future business
goals,” said Militzer.

Mathias Militzer
Vice President MEITA
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BOBST Marks 80-years of Folder-gluer Innovation

44

In 1963, BOBST
expanded its

folder-gluer portfolio,
introducing DYNAMIC
130, the first machine

for processing

corrugated board boxes
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Ever since delivering the first
folder-gluer machine, the original
PCR 382, to clients in Switzerland
and France way back in 1942,
Swiss giant BOBST is celebrating
its eighth decade of development
and progress.

Back in those days, the PCR 382
together with the brand-new
BOBST AP900 die-cutter was able
to create a complete converting
line for folding carton boxes with
consistent high quality on an
industrial scale. Many of the cus-
tomers who had invested in the
first folder-gluers in the market
are still working on the BOBST
equipment.

Swiss company Sduberlin & Pfei-
ffer SA is one of those customers
still using the PCR 382, despite
having the latest generation of
BOBST's folder-gluers. “Setting up
the PCR 382 is a world apart from
the setup of a modern folder-
gluer,” says CEO Gérard Autajon.
Changeovers have become a

crucial stage in packaging pro-
duction. In addition to delivering

the quality and consistency that
customers expect, Sduberlin &
Pfeiffer has to deal with faster and
shorter job runs. “Efficiency is the
key and reducing setup timeis and
will be an essential factor in stay-
ing competitive,” adds Autajon.
The need for non-negotiable
quality is also a topic for Carlos
Labori, CEO, Envase Grafico In-
dustrial SA (EGISA). Manufactur-
ers and distributors of packaging
products, the company was one
of the first in Spain to invest in
BOBST's PCR 800 folder-gluer in
the 1960s, and continues to part-
ner with BOBST to this day with
newer technology.

“Of their many great qualities, we
particularly appreciate their dura-
bility, modularity, and reliability,”
says Labori. As of today, EGISA
makes great use of the high level
of automation and increased pro-
ductivity and accuracy of BOBST's
latest folder-gluers.

In 1963, BOBST expanded its
folder-gluer portfolio, introducing
DYNAMIC 130, the first machine

for processing corrugated board
boxes, marking the beginning of
the development of a portfolio
dedicated to corrugated and
litho-laminated converting. The
DOMINO 145 bought by lItalian
packaging converter Fag Artigra-
fiche SpA in 1999 to improve the
company’s gluing capabilities is
still in use today.

Head of Product Line Folder-
gluers at BOBST Pierre Binggeli
says, “We are proud of what we
have achieved in those last 80
years. The human element will
always be an important factor in
the folding-gluing process, but
today’s machines are much more
productive, precise, and flexible,
while offering an ever-increasing
level of automation, ease in use,
and operator security.”

With different devices, modules,
and peripherals added to folder-
gluers over the years, BOBST has
focused on matching the custom-
er’s individual needs with recent
machines including digitalization
and connectivity needed to allow
customers to shift to Industry 4.0.
“Although BOBST is celebrating
its 80th anniversary of folder-
gluers this year, we are fully
focused on what lies ahead and
committed to the four pillars of
the company’s vision: automa-
tion, connectivity, digitalization,
and sustainability. Though the
economic and ecological chal-
lenges are huge today, we are de-
termined to continue to innovate,
stay ahead of the curve, and engi-
neer the future of the packaging
industry,” adds Binggeli.




Mepco
Gulf ==

MANAGEMENT
SYSTEMS

Mepco gulf offers a wide range of Paper and Board products, distinguished
by quality and several end-use applications, selected to cover all your needs:

Pulp Tissue Papers Speciality Papers

Hardwood Facial Tissue Self-Adhesive Paper

Softwood Maxi Roll Carbon-less + Thermal Paper

Fluff Pulp Towel VIRGIN KRAFT MG - Machine Glazed Paper
Toilet Paper VIRGIN KRAFT MF - Machine Finished Paper

Box Board Napkins VIRGIN KRAFT SF - Smooth Finished Paper

White Top Liner Board Auto Cut Rolls
White Top Test Liner

Fine Papers Mechanical Papers Container Boards
Uncoated Wood Free (UFW) Light/Low Weight Coated Paper (LWC) Duplex Board

Coated Wood Free (CWF) Supercalendered (SC) Folding Box Board (FBB)
Cut-size Photocopy Paper (A4, A3..) Newsprint (NSP) Greyboard

Tinted Paper

Cream Paper

Mepco Gulf Commodities DMCC - UAE Headquarters @& + 9714 4230640 S&info@mepcogulf.com
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Middle East Companies Eye interpack 2023
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The focus is on
packaging machines,
packaging materials,
and related process
technology for the
bakery, beverage,
confectionery,

food, cosmetics,
pharmaceutical, non-
food, and industrial

goods sectors
3
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Dusseldorf will be hosting interpack
2023, where the global packaging
industry will meet with innovations
presenting the entire value chain
and discussing top trends. After six
years and a forced absence during
the pandemic, the world’s leading
trade fair — a trendsetter for the future
themes of the industry — is up and
running again to be held from 4 to 10
May, 2023, at the prodigious Messe
Dusseldorf Exhibition Centre.

The focus is on packaging machines,
packaging materials, and related
process technology for the bakery,
beverage, confectionery, food, cos-
metics, pharmaceutical, non-food,
and industrial goods sectors.

Such is the popularity, that less than a
year before the start of the event, in-
terpack 2023 is already fully-booked
in advance occupying the entire
306,000 square meter exhibition
space. Over 2000 exhibitors will oc-
cupy 18 halls and targeted exhibition
areas with new special shows and
forums to demonstrate the industry’s
innovative strength.

How connectivity, security, and sus-
tainability will impact the future of
the packaging industry that’s on an
evolving mold will be demonstrated
at interpack 2023. Project Director
for interpack Thomas Dohse says,
“Conditions like scarcity of resources
and disrupted supply chains pose
great challenges to the industry,
while simultaneously, factors such as
increasing demand, new technology,
and a growing awareness of sustain-
ability bring huge opportunities for
bigger strides ahead.”

Visitors from the food industry will
find everything of their choice in a
single platform including bakery,
beverages, and  confectionery,
besides other related areas such as

cosmetics, pharma, non food and
industrial goods sectors.

Incidentally, the Middle East is wit-
nessing a remarkable growth in the
food packaging industry accounting
for 5% of global consumption. With
demands expected to reach 44 mil-
lion tons by 2026 — an increase by 21%
- market studies show the adoption
of new and improved packaging and
processing technologies to expand
the current production levels.

Saudi Arabia holds around 30% of the
regional market consumption, fol-
lowed by Iraq and the UAE. Research
reveals a steady rise in consumption
of packaged food, with Iraq’s con-
sumption expected to rise by 28%,
Saudi Arabia’s by 22%, and the UAE’s
by 19% by 2026.

Baked food was the largest category
within the packaged food segment,
with sales expected to touch 18 mil-
lion tons up to 2026, an estimated
increase by 20%. Dairy products are
next on the list, expected to increase
sales by 19% by 2026; items such as
rice, pasta, and noodles by 25%; and

the confectionery sector by 14% dur-
ing the same period.

Companies from the MENA region
are expected to participate in droves

at interpack 2023. The exhibition will
allow businesses to focus on build-
ing a circular economy, enhancing
resource management, adopting
digital technologies, and improving
product quality and safety in line
with the sharp increase in global
demand for the latest and most in-
novative equipment and machinery
for the processing, production,
and packaging of beverages, food,
pharmaceuticals, and personal care
products.

“This event has always served as
a platform to showcase the latest
developments in technology, and
we are pleased to bring it back to
the 2023 edition. We were also glad
to receive a large number of visitors
from the GCC countries in our previ-
ous exhibition and expect a similar
turnout in the coming edition. The
Middle East market has witnessed
significant growth in the packaged
food sector and is well positioned to
explore and use the latest packag-
ing innovations that can positively
impact the market,” adds Dohse.
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Koenig & Bauer Goes All Out on Sustainability

With expansion of its own green
energy sources at the company head-
quarters in Wirzburg, Koenig & Bauer
is continuing the implementation of
its sustainability initiative. The target
set within the framework of the cor-
porate strategy ‘Exceeding Print’ is
for the group’s production facilities
to achieve full carbon neutrality by
2030. The massive investments in
photovoltaic arrays will allow Koenig
& Bauer to cover a proportion of its
power requirements on the basis of
sustainable on-site generation. Be-
sides contributing to climate protec-
tion, this also aims to boost the level
of energy autonomy. The first array is
already in use, and more photovoltaic
and solar thermal installations are set
to follow in the months to come.

Positive impact on the global
carbon footprint

At the beginning of October 2022,
Koenig & Bauer commissioned a
photovoltaic array for on-site power
generation on the roof of the Cus-
tomer Technology Centre at group
headquarters in Wiirzburg. An an-

nual yield of around 200,000 kWh of
electricity is now available for direct
consumption at the Wiirzburg facil-
ity with immediate effect. Based on
the specific greenhouse gas emis-
sions for the German power mix
overall, the photovoltaic array will
benefit the environment by saving
more than 80,000 kilograms of CO2
emissions per year.

Additional investments in solar
thermal and PV installations
planned

Already in summer 2022, a new
hot water system that uses solar

modules was commis-

thermal
sioned to supply Koenig & Bauer’s

factory vocational school in
Wirzburg. More solar water heat-
ing systems are currently being
installed at the canteen in Wiirz-
burg and in other common areas
used by employees. In addition
to two more photovoltaic arrays
that are scheduled for completion
at the Wurzburg facility this year,
concrete plans are also being
drawn up to expand green power
generation by using photovoltaic
installations at the other Koenig &
Bauer group locations.
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At the beginning of
October 2022, Koenig
& Bauer commissioned
a photovoltaic array

for on-site power
generation ) )

Shaping the Future with Packaging Conference2023

FTA Europe and Intergraf together
with Smithers will organise the
conference Shaping the Future
with Packaging, on Thursday 9 and
Friday 10 March 2023 in Brussels.

Event Content

Shaping the Future with Packag-
ing will focus on the European
packaging market. This event is a
‘must-attend’ for anyone with an
interest in this vibrant sector. Par-
ticipants will hear from speakers
on a range of packaging-related
topics - from sustainability, food
contact materials, and product
design, to EU policy, and more.
We are in the process of confirming
speakers from across the industry. A
representative from the European
Commission will present about
upcoming EU packaging and
packaging waste legislation. Market
research institute Smithers will
present facts and figures about the
packaging sector. Other speakers
from retail, brands, and advertising
agencies will also share their views.

Programme

To allow people to travel to
Brussels, this one day confer-
ence will take place over two
days: during the afternoon and
evening of 9 March and the
morning of 10 March. The event
will be held at the Hotel Le
Plaza Brussels (Boulevard Adol-
phe Max 118-126). A networking
dinner will be organised on 9
March.

| &

9-10 March 2023 | N
Brussels " Podoging

Shaping
the Future
with Packaging
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Market Report

For each event in this series,
market research expert Smithers
provides exclusive economic
analysis. Shaping the Future with
Packaging will be accompanied
by the European Packaging Mar-
ket Report 2023 containing both
Smithers’ market data and an
overview of the conference. Par-
ticipants will receive this report
free of charge as part of the event
package.
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Koenig & Bauer Develops New Digital Solutions
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The new digital unit
has been operating

at group level since
2022, coordinating

and supporting

the development,
implementation and
market launch of digital

products
3

Koenig & Bauer has already trans-
formed the world of print on any
number of occasions. It has long
since transitioned from a classic
manufacturing company into an

agile technology provider, and
numerous digital products and offers
complement its printing machinery.
With a new group-wide unit focussed
on the digital transformation, Koenig
& Bauer is now intensifying its de-
velopment of new business models
and digital solutions covering the full
lifecycle of print products.

Koenig & Bauer’s group strat-
egy EXCEEDING PRINT adopts global
megatrends as a basis to further
advance the company's digital
transformation and to continue its
development of digital business
models. New digital products associ-
ated with the company'’s core prod-
uct - printing presses for practically
all substrates and technologies - are
being added to the portfolio,and en-
sure that customers can continue to
rely on maximum productivity and
availability in the future. “The digital

transformation is ‘people business'’.
The realignments in corporate and
innovation culture, combined with
the development of modern soft-
ware products for our customers,
are driving the company’s transition
from a machine manufacturer to
a technology provider,” says Ralf
Sammeck, member of the Executive
Board and CDO at Koenig & Bauer.
“We are becoming ‘digital trusted
advisors’ to our customers and can
use data to derive recommenda-
tions for action, for example to make
production more efficient.”

The new digital unit has been
operating at group level since 2022,
coordinating and supporting the
development, implementation and
market launch of digital products
and services — from the initial idea
through to commercial viability.
“We direct our focus at our custom-
ers and provide them with support
wherever they can make their
businesses even more profitable
with digital solutions,” says Sandra
Wagner, Vice President Digitalisa-

tion and head of the interdisciplin-
ary team. As the former Head of
Sales and Marketing at group
subsidiary Koenig & Bauer Coding,
she helped to give a face to artificial
intelligence: The digital assistant
Kyana offers every option for smart
production support, from remote
service to predictive maintenance.
Wagner and her team are planning
to further expand this service and
intend to integrate Koenig & Bauer's
already existing capabilities for re-
cording, analysing and interpreting
machine data using artificial intel-
ligence into a central, Al-assisted
platform for customers.
Furthermore, the market launch of
adigital product that unites two key
components of the group strategy
EXCEEDING PRINT, namely sustain-
ability and digitalisation, is immi-
nent. After all, Koenig & Bauer and
its global customers not only exert
a decisive influence over the world
of print and packaging, but also
share responsibility for structuring
production processes sustainably.

Packaging Beauty For Keeps
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Packaging has witnessed a sea
change in the past couple of years.
The boom in e-commerce, a steady
but growing ban on single-use
plastics worldwide, the synergy
between sustainable packaging
and clean beauty, as well as new
packaging designs as builders of
brand value have driven sales in the
personal care and beauty brands
industry.

It's also common knowledge
that the personal grooming and

beauty care industry is one of
the biggest offenders with waste
amounting to approximately 120
billion units each year according to
Brussels-headquartered Zero Waste
Europe (ZWE). Overconsumption
is another major problem which
can be tackled by trying to reduce
and trying to reuse. Jackie Bauer,
head of product development at
Hairstory, the US-based personal
care products manufacturer, says,
“It's to try and reduce as much as

we can. The more we reuse, the less
we consume.”

Refill and reuse formats are two of
the most dynamic packaging op-
tions that have emerged this year,
helping consumers achieve a zero
waste lifestyle. US-based Smithers,
the leading consultancy for paper,
print, and packaging industry, has
profiled its comprehensive market
outlook in its report “The Future of
Refillable and Reusable Packaging
t0 2027



According to the study, the seg-
ment still dominated by refillable
glass bottles, is expected to reach
$42 billion in 2022 and will grow to
$53.4 billion by 2027 at a compound
annual growth rate (CAGR) of 4.9%
for the forecast period (2022-2027).
For other emerging applications
such as cosmetics and personal
care, food, and home care, the de-
mand is estimated to grow at over
30% year-on-year through to 2027.
With a market already worth $167.3
million in 2022, the personal care
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segment is expected to more than
quadruple over the next five years.
Personal care and beauty com-
panies are increasingly turning
to developing refills in the form
of lightweight flexible pouches
with identical volumes which can
be swapped into the base unit,
rather than make use of in-store
refill models. This concept is well
advanced in hair care and skin
care products. New initiatives and
big-brand innovations are ushering
in the age of the ‘green’ reuse and

refill. Refillable and reusable beauty
is now permeating the mainstream
with brands from Diptyque to Hour-
glass, Isle of Paradise to Kérastase,
and Chanel to Hermes launching
anything between eyebrow pencils
to shampoos and lipsticks as keep-
forever products.

With more sustainable packaging
setting market trends, reusable and
refillable packaging options in the
billion-dollar beauty and personal
care industry are paving the way for
a more eco-friendly future.

L

Sustainability is about Results not the Intentions

Here is the joke:” When | see the
name of the lovers engraved on a
tree, | don't find it cute or romantic.
| find it weird how many people take
knives with them on dates.”

Now what this joke got to do with
sustainability you might ask. A lot.
The intention of the lovers is noble.
They want to express their love but
it is the poor tree who is paying the
price.

Now adays we hear how businesses
can prosper while pursuing a green-
er and more socially responsible
agenda. And companies are now go-
ing at it all guns blazing (or at least it
seems like it). There is a frenzy trend
to churn out all types of reporting
on how the company’s activities are
socially responsible. While reporting
is not a bad thing per se, it is a bit
oversold.

According to Harvard Business
Review most companies have
complete discretion over what
standard-setting body to follow
and what information to include in
their sustainability reports. In addi-

tion, although 90% of the world’s
largest companies now produce
CSR reports, a minority of them are
validated by third parties.

To cut a long story short these
reports are all about intentions and
expected results and not the reali-
ties on the ground.

Now contrary to general belief
one industry that has always been
conscious about environment and
acted upon it is printing. Some
might argue that printing inherently

is not an environmentally friendly
industry because it involves ink and
paper. | beg to differ. Printers have
always sent their waste material
including paper and plates to recy-
cling centers. Their intention might
not be purely environmental but
rather commercial but the result of
their action was and is beneficial for
the environment.

So before labeling printing as a
pariah industry that generates loads
of waste check your facts.
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LabelexpoIndia2022 Roadshow Held atLudhiana
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Speakers from Avery
Dennison, Flexo Image
Graphics, HP Indigo and
Fujifilm Sericol gave
presentations on the
current label industry

trends
d

Due to digitization the demand of
commercial printing is decreasing,
taking this fact in view, a technical
roadshow is organized at Hotel Park
Plaza on 14 October 2022 in col-
laboration with the Offset Printers
Association. The event, organized
to spread awareness among the re-
gional print businesses about the
latest and upcoming technologies
and machinery being displayed
during the Labelexpo India 2022,
witnessed the attendance of more
than eighty renowned printers of
the city. Labelexpo is going to take
place at Greater Noida on 10-13
November 2022.

Speakers from Avery Dennison,
Flexo Image Graphics, HP Indigo
and Fujifilm Sericol gave presenta-
tions on the current label industry
trends and to understand about
business diversification oppor-
tunities available to coverup the

decreasing print business.
Speaking on the occasion, Prof.
Kamal Mohan Chopra, President,
World Print & Communication
Forum (WPCF), said, “Print busi-
nesses today need to diversify in
new segments to ensure business
profitability. Labels and packaging
are among the fastest growing
segments in the print industry
and is a fantastic opportunity for
commercial printers to diversify
for growth. I highly encourage ev-
eryone to attend Labelexpo India
2022 in Greater Noida and learn
about modern technologies in
labels and package printing.”
Earlier, welcoming the audience
Mr. Parveen Aggarwal, President
Offset Printers Association (OPA)
highlighted the current business
scenario and invited the members
for adopting latest technologies to
be competitive in the global print

market. He said that commercial
printers across country are looking
to diversify in labels and packaging
industry for business expansion.
Pradeep Saroha, Event Director
of Labelexpo India, said, “We are
grateful for Offset Printer Associa-
tion’s support for Labelexpo India
which goes back 12 years. | thank
the association for making the
roadshow a success. We invite
all the OPA members to attend
Labelexpo India 2022 and take
advantage of the unmissable
opportunity for the industry to
come together under one roof and
reunite with industry peers to wit-
ness and be a part of the future of
print technology.”
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Plockmatic Release MPS Stacker for Xerox Printing

Systems
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Plockmatic Group, based in Stock-
holm, Sweden, has announced the
release of the MPS XL Multi-Purpose
Stacker - a flexible, cost-effective

stacking solution designed to at-
tach to a selection of Xerox produc-
tion printing systems.

The Plockmatic MPS XL Multi-
Purpose Stacker provides a simple
docking/ undocking system to
enable the easy transportation of
printed work, while the motorised
Stacking Table makes it easy to lift
and manage heavy paper stacks.
MPS XL attaches to the Xerox Pro-
duction Ready Finisher Plus and is
currently available the new Iridesse;
the new Versant 4100; and the new
Versant 280.

The MPS XL provides the link be-
tween the printer and the finishing

device that will help to create the
complete application, helping digi-
tal print providers turn over-sized
sheets into profitable, profession-
ally produced printed work. Sheets
fed into the MPS XL can easily be
moved to another finishing device,
for example the Morgana AutoCut
Pro from Plockmatic.

Cost-Effective Stacking for Long
Sheet Applications

Conventional stackers can only
handle a small number of long
sheets. The MPS XL supports true
production quantities. It also allows
for thicker paper stock up to 400



gsm. Key benefits include:
Facilitating paper stacking and han-
dling during the finishing process
Makes it easy for operators to
handle longer sheets

Enable easy transportation of paper
stacks to the next step in the finish-
ing process.

Commenting on behalf of Plock-
matic, Jakob Ekeberg, vice presi-
dent of product, said: “The market is
evolving towards new digital appli-
cations that require longer sheets,
so print room operators need a
solution that will allow them to
stack, handle, and transport them.
The MPS XL makes printing and
transporting long sheets as easy as
standard size sheets. The product
offers a unique combination of

features - stacking, lifting, and
transporting - in a single product
that cannot be found elsewhere.”

Main components of the MPS XL:
The Control Panel allows the user to
control the MPS XL and the printer
from one simple interface. The MPS
XL can communicate jams and soft
stops to the upstream Xerox printer,
allowing the operator to pause and
resume the printer directly from the
MPS XL.

The Infeed Unit contains an active
infeed roller, active side joggers,
and a fan to help cool and stack
paper. The infeeder roller receives
paper from the upstream printing
device and pushes the paper into
the stacker while the active jog-

gers toggle every few sheets to
improve stack quality. Fan speed is
automatic, based on information
received from the printer, however,
it can also be controlled from the
control panel by the operator.

The Stacking Table accepts
papers as small as 210 x 210mm
/ 8.27 x 8.27"all the way up to
paper that is 330mm/13” wide
and 1200mm/47.2" long. The table
automatically steps down in small
increments as sheets are stacked.
The table has two sections, where
one section slides in and out of the
other section. In its compact form
the table is 715mm/28.1" long.

The MPS XL will be available from
October 3rd 2022, and can be
ordered via Xerox.

Epson to Construct New Factory for Inkjet

Printheads

Akita Epson Corporation, a group
company of Seiko Epson Corpora-
tion (TSE: 6724, “Epson”), will invest
a total of approximately 3.5 billion
yen on the construction of a new
factory on the Akita Epson lot to
increase production capacity of
printheads for inkjet printers. Con-
struction work on the new factory
will begin in November 2022 and
is scheduled for completion in
December 2023. This investment
will approximately triple Akita Ep-
son'’s current printhead production
capacity.

Epson'’s printing solutions business
provides products and services
based on original Micro Piezo inkjet
technology to customers in the
office, home, commercial, and
industrial markets. Global demand
for inkjet printers in the office and
home inkjet printer markets is
forecast to continue growing over
the medium and long terms. The
need for distributed printing that
arose with COVID-19 is helping to
fuel this demand, as is the strong
demand for high-capacity ink tank
printers in North America and other
developed economies.

The new factory will be used to
manufacture and assemble inkjet
printheads, the core devices used

in inkjet printers. The investment
plan will ensure that Epson has
enough production space to meet
the predicted future growth in
demand. It will also enable Epson to
strengthen its product lineup and
expand printhead sales to third par-
ties, with a view to increasing the
supply of inkjet printers equipped
with cutting-edge PrecisionCore
MicroTFP printheads*.

The plan is to construct the new fac-
tory adjacent to the existing factory.
By consolidating PrecisionCore Mi-
croTFP printhead production at Akita
Epson, the company aims to maximize
efficiency. In addition, production
equipment and processes will be
arranged to further increase human
productivity and space productivity.

As a production site with high tech-
nological capabilities, Akita Epson
works closely with other Epson
R&D sites. It shares the advanced
production technology and know-
how it gains through the produc-
tion of core devices with Epson’s
worldwide production sites to help
maximize manufacturing capabili-
ties across the Group.

* PrecisionCore MicroTFP print-
heads are critical components that
determine the image quality and
speed of an inkjet printer. Equipped
with an array of individually con-
trolled nozzles, they are capable of
ejecting 50,000 tiny ink droplets per
second, with droplet sizes as small
as several picoliters (a picoliter is
one trillionth of a liter).
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The revolutionary platform “Itbad”, enables
emerging writers with access to a platform that
allows self-publishing

During recently held Riyadh
International Book Fair 2022,
from September 29 till October 8,
2022 Canon Middle East, (CME),
the leading provider of imaging
technologies partnered with the
revolutionary platform “Itbad”, a
unique solution that enables writ-
ers with access to a platform that
allows self-publishing, whereby
emerging authors can upload
their books onto the platform
and people can view and print the
books directly and on-demand.
Moreover, for avid readers, the
platform also doubles as an online
bookstore, offering a unique book
selecting and printing experience.

This new concept boasts many
benefits for not only the publishing
industry as a whole, but also the
category of self-publishing. Most
notably, it provides an opportunity
for new and emerging writers, who
are usually considered risky invest-
ments by traditional publishers, to
self-publish and have their dreams
of being published, become a
reality. It eliminates a large degree
of risk for traditional publishers,
where unnecessarily large quanti-
ties of book printing, complex book
sales forecasting and unnecessary
warehousing are avoided, as well as
shipping charges when book fairs
are held outside of home countries.
Moreover, no longer does an author
need to have a specific circulation

in mind when publishing, now any
book can be published digitally first
and then produced in the desired
quantity on the spot, which can
become a real game-changer for
the book-publishing industry. This
portal acts as the “New Publisher”
by offering an efficient, viable and
cost-effective platform that is all set
to revolutionize self-publishing and
printing across the Middle East.

“Itbad” has been developed by
Khaled Bamohamad, an established
Tech-entrepreneur who is the
pioneer behind print.sa, the first
online printing platform in Saudi
Arabia which hosts over 200 printing
centers, across 35 cities. Comment-
ing on his latest venture “Itbad” he
said: “Our platform offers unique
opportunities because it features an
‘on-demand’ production model that
enables cost-effective production
for everyone. In a way, it has democ-
ratized publishing, where anyone
and everyone can be self-published
and we are very proud that our
platform is being powered by Canon
technology. Canon is synonymous

with being best-in-class and we
wanted to partner with the best.”

“Platforms like ‘Itbaa’ are not only
innovative, but also a need of the
times and we are honored that our
technology is being used to power
progress and support the printing
industry. The developers of this
platform chose to put Canon equip-
ment at the heart of their printing
solutions, and we are very pleased
to see customers taking advantage
of our technology and putting it to
use in such pioneering and creative
ways,” said Shadi Bakhour, Business
Unit Director, Canon Middle East

An Ideal Partner

During Riyadh International bookfair
2022, Canon Middle East, together
with Itbad showcased the full in-
tegration between the platform
and Canon technology. The Canon
imagePRESS C10010VP series is the
ideal partner for this platform as it
not only offers superb print quality,
but also perfect binding, with 3 side
trimming and saddle stitching. The
full capabilities of the imagePRESS



C10010VP series were displayed dur-
ing the fair, demonstrating how it
makes printing operations effortless
by enabling printing and binding of
books on demand - across any mini-

mum quantity. Additionally, this is a
fully automated system that requires
no human oversight. Enabled by a
fiery FS400 printing server, which
uses an APl to communicate be-
tween the cloud, printing server and
portal, flawless printing is achieved
every time - without any manual
staff operations.

ImagePRESS C10010VP is the
embodiment of digital technology
at its best. It operates at 100 ipm
(images per minute) but offers
increased overall productivity and
versatility. Some of these enhance-
ments include the inclusion of
larger and interchangeable paper
drawers, auto paper feeding of 33
X 76 cm sheets of media. Media up
to 400 gsm and the ability to bond
to synthetic papers without having
to manually tweak the machine, in
part as a result of a new PRISMA-
sync controller. The updated paper
database including advanced
automated color characterization
makes achieving and assigning
standard colors quick and easy on
any new media entry.

Digital Print is the Future

According to the recent Smithers
“Future of Digital vs. Offset Printing
to 2024" report, “offset litho print
will grow modestly from $183.7 bil-

lion in 2014 to $192.6 billion in 2024.
In stark contrast to offset litho, the
digital print sector grows strongly
from $103.1 billion in 2014 to $180.9
billion in 2024..”

While toner press speeds haven't
grown significantly over the last
decade, production handling and
embellishment features along with
better DFE and finishing integration
added to productivity gains. A good
example of that is Canon Image-
PRESS C10010VP.

Self-Publishing on the Rise

It used to be that the ten largest
book publishers accounted for 88
percent of all books sold. That is no
longer true. Today, the dominant
category of book publisher is the
self-publisher. the future of book
publishing is really the on-demand
book. There are many reasons for
on-demand production, such as sav-
ings in transportation, warehousing,
and waste, but the best one is the
development of the independent,
individual self- publisher.

Today there are just shy 4.7 billion

people online, many in places you'd
least expect.

Across the Arab markets of North
Africa and Middle East, there are 220
million people online. And there are

more surprises out there in the big
wide online publishing world.

According to 2022 statistics by the
research organization Wordsrated, the
global publishing market is expected
to grow at 1% per year, whereas the
self-publishing market is expected to
grow at 17%. Moreover, the number of
self-published books has increased by
264% in the last five years, signaling a
self-publishing trend that is expected
to grow. In keeping with this global
trend, through access to “Itbad” it will
now be easier for potential authors
across the Middle East to ensure ac-
cess to print on demand capabilities
that suit their individual needs.

A Feast for Regional Publishing
Industry

The Riyadh International Book Fair is
one of the largest book festivals in the
Middle East and offers an opportu-
nity for companies, institutions, and
individuals interested in literature
and the processes of publishing to
come together. A main aim of the
festival is to promote and develop a
shared passion for culture, literature
and reading across Saudi Arabia,
and the “Itbad” platform powered by
Canon’s technology is aligned with
Canon’s commitment to Saudi Vision
2030 to enhance digital transforma-
tion and stimulating and promoting
the culture of the Kingdom.

For additional information on
Canon Middle East, visit:
https://www.canon-me.com/
and for more information on
Itbaa visit:
https://www.print.sa/bookstore

H print Baokslore
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The Role of Scanners in App- Frenzy World

Exclusive interview with Adrian

Cafferkey, Regional Head -
Middle East & Africa, PFU (EMEA)
Limited

Here is the question: Does anyone
use scanner anymore? After all
there are tons of mobile apps for
scanning operation. Well. it seems
that scanner in deed is still a neces-
sary heavy duty device that scans
documents in a neat manner.

In order to find out more about
world of scanners and its relevance
in today’s mobile frenzy world we
sat down with Adrian Cafferkey,
Regional Head - Middle East &
Africa, PFU (EMEA) Limited - a
Ricoh Company. Operating in Eu-
rope, the Middle East, and Africa,
PFU (EMEA) Limited is responsible
for marketing and sales of Fujitsu
document scanners. The European
company was established in the
United Kingdom in 1981 and has
offices in Germany, Italy and Spain
and Knowledge Suites in London,
France, and Dubai.

The current scanning apps have
covered almost all the func-
tions of the scanners, and even
includes the function of extract-
ing text, form recognition and
document conversion, so do we
still need professional business
scanners?

To produce good quality images
from mobile devices such as phones
or tablets, there are a variety of fac-
tors that mustbe manually balanced
by each user including ensuring flat
angles, correct focus and lighting.
This can lead to inconsistent results,
while retaking poor shots can make
scanning more than the occasional
individual sheet at a time a major
chore. Professional business scan-
ners can deal with regular volumes
and multiple sheets at a time - a
typical requirement when captur-
ing information into workflows.
When it comes to OCR accuracy,
consistency of output quality is
an important factor. The best pro-
fessional business scanners are
designed and engineered to deliver
this in such a way that efficiency
gains are there for the taking, sim-
ply by dropping documents into
the ADF and pushing a button.

All in all it seems that scanners
are a declining market since most
documentation is done digitally
these days, and phones are good
enough at it that it’s hard to
justify the money and the space
having a scanner requires. What
do you think?

According to a recent Quocirca
report, the scanner market is cer-
tainly still a very healthy one. Some
businesses may be making strides
to using much less paper inter-
nally, but due to the centuries-long
ubiquity of paper, it has become so
entrenched in our processes that
they still have to deal with incoming
paper from many external sources.
In fact, 44% of organisations cite
scanning as major factor in digital
transformation, 68% of organisa-
tions have funding for digitisation
projects and 77% of organisations
scan all or the majority of their
paperwork directly into business
workflows. This may be down to the
fact that, in building robust busi-
ness systems, organisations need
consistent, efficient processes. This

is where professional scanners
come into their own, delivering
the benefits of efficient capture
with minimal operator training
required. Furthermore, modern
scanner ranges focus on delivering
solutions that fit elegantly into the
modern workplace and allow mul-
tiple users to share scanner units,
providing scanner architecture
options beyond the traditional one
scanner per PC model.

As far as | understood you are
offering two lines of scanners in
UAE, ScanSnap and fi-8000, what
are the differences between two
and who are you targeting with
these scanners?

PFU brings both the world’s num-
ber one and number two scanner
brands to the Middle East market.
ScanSnap delivers plug-and-play
personal productivity for individu-
als and SMEs. Because of its sim-
plicity, both in terms of setup and
intuitive interface, ScanSnap is the
smarter way to work for individuals
with no IT experience or support,
always following the mantra: ‘you
don't need to know IT, just how to
push a button.’

Meanwhile, Fujitsu Image scanners,
the world’s most trusted scanning
technology, are all about organisa-
tional productivity, where people
have a requirement to capture
information into workflows or busi-
ness systems. The Fujitsu scanner
brand comprises two families: the
SP series — the dedicated day-to-
day budget-conscious scanner;
and the fi Series of which the
newly launched fi-8000 models
are the flagship range. Offering
advanced tech engineered to the
highest specifications, the fi-8000
Series contains innovations which
have redefined business scanning.
Our unique Clear Image Capture
technology delivers unmatched
image quality, while features such
as Automatic Separation Control
deliver  industry-leading  feed
reliability, paper protection and an
unsurpassed user experience.

Scanners are part of your solu-
tions to support GCC economy’s
goals of digitization and digital
transformation what other solu-
tions you are offering companies



to help them in their transforma-
tional journey?

PFU’s mission is to enable the
world’s flow of knowledge. In
addition to our market-leading
hardware and software image
capture solutions, we also provide
development and integration
services through our Software Solu-
tions. Our expert co-creation team
can build discrete bespoke capture
solutions, or integrate scanning
as part of a wider development
team. And via our Imaging Alliance
Program, they can also ensure other
people’s integrations are smoothly
completed, providing complimen-
tary advice and support as a benefit
of program membership.

What are the major challenges of
SMEs and large enterprises post
covid and how your products can
help them improve their produc-
tivity?

According to Quocirca reports,
there has been a shiftin focus in the
past years. In 2019, profitability was
the key driver for digital transforma-
tion for about one third of organisa-
tions. Now, post-Covid, business
agility is number one (53%).
Interestingly, solutions which can
be easily integrated into other busi-
ness systems are also high on the list
of desired capabilities — suggesting
that maximising strategic value is
another key goal for businesses. By
automating capture and distribu-
tion of incoming information to the
right systems and people, our solu-
tions can both efficiently increase
organisational productivity, while
also increasing  Organisational
Intelligence - enabling end users
to derive maximum value from the
data they have access to.

Are you offering your scanners as
OEM to other suppliers as well?

Through our Imaging Alliance
Program, we work with ISV partners
who want to integrate our scanners
with their software applications, to
provide pre-integrated solutions to
the market. By giving them access
to SDKs, APIs and the relevant tools
and development support, we can
make integration faster and easier.
We also provide exposure for these
approved partner solutions to both
end users and through our Imag-

ing Channel Program, where our
community of resellers have the
chance to find them and take them
to market.

Normally in an organization or
company devices from different
vendors are installed and inevita-
bly these devices have to interact
with each other, for example a
printer with a scanner. There are
also multifunction devices that
offer scanning printing and copy-
ing capabilities using only one
device, how does your scanners
fitin such an environment?

While multifunction devices focus
primarily on printing with ad-hoc
scanning a secondary facility, for
regular capture of paper-based
information into workflow systems,
a specialised capture solution can
offer superior results in terms of
output quality, operational perfor-
mance and user experience. We find
that dedicated scanning solutions
and MFPs are often complimentary
solutions to one another. And our
partner community are experts at
helping to find the right solutions
to fit our end users’ needs.

How does Scansnap Arabic ben-
efit Arab speaking users?

Thanks to the Arabic user interface,
Arabic speakers now get to enjoy
the full ScanSnap experience.
Through its powerful ScanSnap
Home software, users can quickly
and easily convert documents into
the applications they use, whether
that's editable Word, Excel or Pow-
erpoint files, or searchable PDFs.

To date, the smarter way to work
has enabled over 6 million small
business owners, employees and
individuals to save time & money
by easily and efficiently organiz-
ing and sharing documents,
while backing up important in-
formation. As the market-leading
personal scanner, ScanSnap is
simplicity itself, focused on pro-
viding an easy and intuitive way to
make paperwork for you and your
business.

Today sustainability is huge and
customers ask for sustainable
products, in which way your
scanners can be considered sus-
tainable?

On a technological front, our
unique Clear Image Capture tech-
nology has enabled the new fi-8000
Series range to reduce power con-
sumption by up to 25%. And while
any manufactured item will have
a production cost in terms of re-
sources utilised, organisations can
significantly reduce cost and con-
sumption in many other areas by
enabling more efficient processes.
For instance, LCL — Banque et As-
surances, made an annual logistics
saving of an estimated €4million
by using our fi-7300NX solution to
digitise and verify product applica-
tions in-branch while still with the
client. This would have also reduced
the required number of client visits
into branches and the associated
impacts of their travel.

Scanners are part of an IT
structure within a company do
you also help your customers to
improve and upgrade their IT
structure?

We know that closer integration of
systems can lead to greater ben-
efits across organisations - both
in terms of operational efficiency
through automation of processes,
but also in allowing information
to be made accessible to the right
systems and right people, at the
right time. Viewing an organisa-
tion as a system of data pathways
can highlight opportunities to
help information flow and be
used more readily, to produce
better, more robust insights. This
is what we mean when we talk
about increasing Organisational
Intelligence.

Those insights can support break-
through business transforming
decisions which not only drive
profit, but could potentially create
a sustainable competitive advan-
tage which is difficult to replicate.
This is why we see capture as the
foundation of digital transfor-
mation and integral to getting
more value from even existing IT
infrastructures. Capture provides
source data - the lifeblood of
downstream analytical processes.
And it’s this criticality to their ef-
fectiveness that makes the quality
of both the source data, and the
process by which it is captured,
ever more important.
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Taking the Latex Technology to the Next Level
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Latex ink technology,
being odourless water
based, allows for easier
usage indoor and

outdoor
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Exclusive Interview with Ernest
Azzam, HP’s Regional Business
Manager, Large Format Printing
for Middle East, Mediterranean
and Africa

HP introduced latex technology
in 2008 and has refined its Latex
since then to meet the demands
of Print Service Providers (PSPs.
Some pundits argue that latex is
now the de facto technology for
wide format printers. In order to
find out more about the latest
trends about the latex technol-
ogy and HP’s new wide format
printers we talked with Ernest
Azzam, HP’s Regional Business
Manager. Here are the excerpts:

During 2021 HP held a virtual
product launch for its Latex line
of roll fed wide-format printers,
and outlined its strategy for its
Latex printing technology, which
the company had introduced in
2008. According to Guayente
Sanmartin Head of Global and
General Manager, Large Format
Printing, HP. HP’s goal is to make
wide-format printing easy and
accessible for everyone every-
where. The question is how?

Latex ink technology, being
odourless water based, allows for
easier usage indoor and outdoor.
These inks have no hazardous air
pollutants and no special ventila-
tion required. It is the only tech-
nology in the large format signage

market to have UL ECOLOGO® Cer-
tified inks and ZDHC-approvedx
and toy safety. This allows large
format prints to be used safely
in a much wider range of spaces
including hospitals. On the other
hand, the printers themselves
are easy to use and require much
lower intervention and mainte-
nance. This allows more users to
use these printers in an easy way
while providing professional re-
sults. A clear example of how HP is
helping Large Format Printing get
easier is the way we introduced
white ink usage. When white ink
printing was introduced using UV
technology, it was and still is such
a hassle, that users moved away
from it as much as possible. With
HP’s Latex easy white ink printing
handling, we see more and more
customers printing white again,
and promoting this application to

their customers. Moreover, the HP
PrintOS cloud-based application
allows the customers to config-
ure, use and monitor any printer
remotely from anywhere.

What are HP’s latest offerings
and developments in Wide for-
mat inkjet printing sector?

We recently introduced the HP
Latex L700/w and L800/w printer
series, that brought new levels of
quality and production. They also
introduced, a world first, Latex ink
white printing for 64" printers. HP
continues to innovate focusing on
solutions that allow customers to
grow their market segments, espe-
cially with profitable applications.

What are the latest trends in wide
format inkjet printing, special co-
lours such as white, more speed,
material flexibility?

As mentioned above, with HP Latex
White Ink and printing technol-
ogy, we have noticed that customers
who are buying the printers are
promoting these applications to
their customers. The ease of use and
handling combined with the whitest
white, are contributing toanincrease
in demand for white printing ap-
plications. HP continues to innovate
in areas that allow the customers
new profitable applications such as
decoration and a growing range of
printable materials.

What about sustainability? What
is HP’s approach to sustain-
ability? | believe now customers
demand that more than ever.

All vendors talk about sustainabil-
ity, but at HP, we are taking a very
wide approach to this important
topic. Starting from the Latex ink, it
is the most environmentally certified
technology. HP Latex prints are recy-




clable, returnable, or non-hazardous
and safe for disposal. They are also
compatible with multiple eco-
conscious media. On the other hand,
HP printers and supplies contain UL
validated ocean bound plastic and
recycled plastics. HP’s sustainabil-
ity focus covers impact, footprint,
integrity and human rights, supply
chain  responsibility,  solutions
and much more. But we also took
sustainability to the next level with
the HP Amplify Impact program.
This program certifies and enables
HP partners and resellers to drive
more meaningful impact for a more
sustainable future. This gives the
partners access to trainings, tools
and world-class resources and most
partners in the Middle East region
have taken the pledge and signed
up for the program. It will also allow
them to help their customers with
more sustainably responsible deci-
sions, workflows and solutions.

HP introduced Latex technology
in 2008 and I think now this tech-
nology is its sixth generation,
can we claim the Latex is now the
de- facto technology for wide
format inkjet technology?

HP Latex technology has taken
the leadership in sustainability,

quality and new applications. A key
indication of the success of Latex
technology is that other vendors
have been trying to introduce their
own Latex ink-based printers for a
few years now.

What about your sales figures in
the Middle East Vis a vie the rest of
the world, are they encouraging?
Similar to all businesses, the recov-
ery after the covid period is still
going on. There is a lot of potential
in the region and we see continued
growth in demand especially with
all the activities and events happen-
ing in the area.

According to HP, PSPs need to
“deliver a unique visual experi-
ence with more emphasis on style
and a variety of substrates, colors,
and surfaces, so how HP is plan-
ning to help PSPs achieve this?

HP Latex inks provides bigger colour
gamut on multiple substrates allow-
ing better quality prints and visually
appealing results. On the other hand,
HP Latex inks provide prints that keep
the texture of substrates like wood or
aluminum which gives a more profes-
sional and artistic results vs. UV inks
that look like stickers on top of the
materials. One more example is Latex
white ink printing for vehicle wrap-
ping, with latex ink being flexible
and very suitable for car wrapping,
customers can print white designs
on transparent material and use it
for unique car wrapping designs. All
these features enable unique and
stylish designs on multiple surfaces.

What about print media? How ac-
tive HP is in offering media for wide
format printing? What are the new
types of media offered by HP?

HP continues to innovate and
introduce Large Format media for
new applications and demands
from customers. One of those are
non-PVC banner material that help
reduce environmental impacts.
Innovations in wallpaper, fabric,
Canvas and more are allowing new
and innovative solutions for users.

Are they recyclable?

We have a very long list of recy-
clable media that can be checked
on HP's website. In addition, there
is a list of medias certified for differ-
ent industry standards such as FSC
Certification, REACH compliance,
UL Greenguard and CE certification.

Let’'s talk about software and
workflow for a change: HP has
been promoting its Site Flow
workflow which according to HP
takes an agnostic approach be-
cause to print production work-
flow, how about with wide format
printing environment, does this
system is also works for wide
format printing environment, if
not what kind of workflow is used
for wide format printing?

HP introduced a few years ago
PrintOS platform for production
workflow supporting HP Indigo, HP
Large Format Latex and Production
DesignJet as well as HP Pagewide
Industrial solutions. PrintOS helps
customers optimize their print
operations, automate production
and open new opportunities.
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Saudi Xerox and SIPC: Tale of a Great Journey

Along Kingdom’s Visionary Road
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Saudi Xerox recently
installed and
commissioned an

all - new Iridesse
digital press with
special colors.
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With a fleet of state-of-the-art
printing and converting equip-
ment including an all new
Iridesse digital press and XMPie
software from Xerox, Support
Industry Printing Center( SIPC)
is well positioned to be part of
Saudi Vision 2030.

Founded in 1981, Support Industry
Printing Center (SIPC) is one of the
leading, largest and best printing
companies in the KSA’s Eastern
Province. The company boasts
VIP clients including a number of
prestigious companies in the King-
dom. The cooperation between
Saudi Xerox and SIPC dates back to
more than a decade. SIPC's digital
business has been activated and
validated by Saudi Xerox.

Saudi Xerox recently installed and
commissioned an all - new Iridesse
digital press with special colors.
Moreover, Saudi Xerox finalized a
phase one packaging project with
SIPC which consists of a special
packaging machine to churn out
packages of all sizes. The project
is anticipated to go throw phase 2
by end of this year. In phase 2 a cup
making machine will be added to the
extensive fleet of SIPC's equipment.
Saudi Xerox also provided SIPC
with XMPie software to enable the

company expand its personaliza-
tion and marketing services to
the next level. SIPC is one of the
few commercial companies in KSA
that offers variable data printing
services to its customers and XMPie
will help the company to modern-
ize its VDP services.

Top organizational skills

SIPC is managed by Mr. Ahmed Al-
Abdan with a wealth of experience
in printing industry and business
in general. He started his business
career in banking Sector, where he
established business relationships
with a great number of VIPs in KSA.
Personally, he is a smart businessman
who is able to manage the business
in a professional and sophisticated
way. His business orientation led him
to select Xerox to satisfy the require-
ments of his VIP clients.

In order to find out more about
SIPC and their plans for future,
we sat down with Mr. Al-Abdan.
Here are the excerpts:

Your company is active in differ-
ent branches of printing industry
from offset to digital and you
offer a variety of printing prod-
ucts, this requires great organiza-
tional skills and extensive pool of

knowledge, what are your secret
ingredients for success in such a
competitive industry?

AS you mentioned Support In-
dustry Printing Company is active
in offset printing, digital signage,
digital printing, conventional and
digital package printing. It is no se-
cret that the industry is becoming
very competitive and what makes
it even tougher is that the costs
from raw materials to logistics are
increasing. The supply chain inter-
ruptions have been wreaking havoc
in all industries including printing
throughout the world. In such a
backdrop we focus on maintaining
the consistent quality, while at the
same time we try to absorb some
of the increase in prices so the cus-
tomer doesn’t have to shoulder all
the extra cost. Customer relation-
ship is key as well.

These days to run an efficient
printing operation you need an
efficient digital workflow, are
you using a single workflow to
manage both digital and con-
ventional printing presses?

We at SIPC very well understand
the need to have an efficient digital
workflow in order to streamline
day to day operations and we are
indeed planning to implement an
end-to-end digital workflow and
other robust solutions from our
trusted and long- time partner,
Saudi Xerox.

Based on Vision 2030 strategy
Saudi Arabia is moving fast to-
wards digitization of the whole
economy, what is your plan to be
an active part of this movement?
We have a parallel vision which
consists of diversifying our offer-
ings as well as upgrading our ser-
vices using digital solutions. We are
already moving in that direction.
We are attuned to the Kingdom'’s
visionary plans for the future and
very much geared to be part of this
great journey.

Most of your clients are big
companies involved in oil and
petrochemical industries, which
demand high quality and con-
sistent printing, what are the



challenges of dealing with top
demanding companies?
Consistent quality, narrow lead
times while at the same time
responding to urgent requests
and last-minute changes to name a
few. These are some of the typical
challenges we usually face with our
major clients. However, we always
strive to anticipate and be prepared
for the unexpected.

You are also a major player in
transactional and digital printing
and you purchased a state-of-
the-art Iridesse digital press from
non-other than Saudi Xerox,
why you decided to partner with
Saudi Xerox and what impact the
new Xerox machine had on your
operations in terms of quality
and customer satisfaction?

Our relationship with Saudi Xerox
goes back to more than 10 years
and during our journey with them
we have experienced first-hand the
professionalism and a true partner-
ship, not a usual supplier/customer
relationship. Therefore, while aim-
ing to add a new technology to our
fleet, we considered Xerox as our
top choice, in addition to that, the
new Iridesse is packed with innova-
tive features such as Underlay and
Overlay options as well as choice
of special colors including Gold,
Silver, Clear and white, which other
models from our competitors in the
market cannot match.

You are also among few pro-
fessional companies that is
offering personalized products.
Personalization is tricky and full
of challenges - specially in our
region- because it deals with
data, and clean data is hard to
find, | assume that is why you

have decided to opt for XMPie
software from Xerox, in which
way you think XMPie will help
you to tackle personalization
challenges?

Saudi Xerox has showcased the
XMPie software during Gulf Print
exhibition and immediately it
caught our attention because we
found it an ideal solution for our
upcoming  personalization and
web to print setup in 2022.

Online shopping and web to
print are in high demand, are
you offering these types of
services with the help of Xerox
equipment?

This is definitely within our plan for
this year.

Based on every fact and figure
published by reputable research
organization digital printing is
growing much faster than almost
stagnant conventional print-
ing, as a company that offers
both digital and conventional
printing do you agree with this
assessment and are you plan-
ning to expand your activities
within digital printing sector in
partnership with Saudi Xerox?

| do agree with this statement,
while | should also add that
Digital packaging segment is

expected to grow exponentially
during next 10 years.

You are also offering package
printing services to your custom-
ers, which is one of the most
dynamic parts of printing indus-
try specially after Covid crisis,
what are your future plans for
investment in package printing
equipment?

As stated previously, digital pack-
aging is one of our areas of interest
and last year we have invested in an
offline finishing system for folding
carton that includes die cutting,
gluing, window patching and fold-
ing. Our plan this year is to add a
cup making machine.

Last but not least, how would
you describe your experience
working with Saudi Xerox, as far
as technology, service and train-
ing are concerned?

In my opinion, and | am sure many
will agree, Xerox is and will be
the leader in the digital printing
technology, and considering all the
new developments and equipment
they bring to the market | don't
think their enviable position is at
risk anytime soon. In KSA, Saudi
Xerox is doing a great job on the
ground and | am fully satisfied with
the level of commitment, service
and training we are getting.

Ty
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sure many will agree,
Xerox is and will be the
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Since the start of the
pandemic we've seen
brands in all sectors —
from retail, to designer
and high-street fashion,
to hospitality, food

and drink — embrace
bright colours in their

products
3
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Are You Ready to Come Back Brighter?

As brands begin to look at fresh
ways of engaging their customers,
they've realised that they can't
always rely on what worked pre-
pandemic and that they need to
do more to make their campaigns
pack a punch and drive customer
response.

Considering that 85% of targets
cite visual appearance as the
primary reason for choosing which
products to buy It's no surprise
that marketers are turning to
colour to amplify their marketing
campaigns.

Since the start of the pandemic
we've seen brands in all sectors
- from retail, to designer and high-
street fashion, to hospitality, food
and drink - embrace bright colours
in their products and promotional
marketing to engage and revitalise
lockdown-fatigued consumers.
People are craving positivity, and
brands know there’s no better way
to lift and energise a marketing
campaign than to inject it with
bright colour.

It's a trend that has been flagged
by colour authorities like Pantone,
who have noted the dominance
of primary colours, jewel brights
and neons since early 2020. And
their predictions for Autumn/
Winter 21/22 suggest this trend is
far from fading.

Designers such as Louis Vuitton,
Chanel, Kenzo, Longchamp and
Balmain along with more main-
stream fashion names including
Adidas and Puma have launched
2021 collections in brights and
neons, and the trend has been
picked up in the beauty industry
too, with neon being applied to
hair, nails and faces.

There’s a direct link between this
wave of colour and the desire to
boost our mood in the wake of
a collective trauma. We recently
spoke to Brenda Milis, Principal of
Consumer and Creative Insights
at Adobe, whose research work
identifies visual trends across
campaigns for brands in all sec-
tors. She has been tracking the
trend she calls ‘Mood Boosting
Colour’ since early 2020 and ex-
plains it like this:

“Our appetite for colour grew be-
cause restrictions imposed by the
pandemic rendered everything in
our lives monotonous and meta-
phorically monochrome. During
lockdown, we craved variety and
colour in our lives. As the world
started to open back up, we
saw a huge surge in demand for
mood-boosting colour images for
creatives to use in ad campaigns
across a number of industries from
food and drink, to fashion and
homewares.”

“Amplifying the use of colour is an
easy, yet powerful way for brands
to stop customers in their tracks
and compel them to engage with
a brand’s products and services.
They can use it to convey the core
values of the brand and instil a
sense of optimism simply by mak-
ing a careful choice - colour.”

And Brenda is confident that this
vibrant colour trend is not just a
post-pandemic reaction but is set
to continue for the foreseeable fu-
ture. So, knowing that your brand
customers are gravitating to bright
colours and neons to stimulate
consumer appetites, perhaps it's

time to ask yourself whether your
current production line-up is up to
the job? When it comes to produc-
ing large format graphics demand-
ing vivid colours and even dashes
of fluorescent, you don’t want to
disappoint.

Historically, printing large format
graphics with fluorescents has
been limited to offset and screen
processes, making it unviable for
short runs and tactical, on-demand
promotional applications, and
effectively putting it out of reach
for smaller print businesses or in-
house environments.

Very recent developments have
seen some neon capabilities
emerging in roll-to-roll and flat-
bed UV inkjet, but at investment
levels still beyond the scope of
many graphics producers, and
with machine footprints that
would be difficult for most in-
house environments to accom-
modate.

The launch of the new Canon
imagePROGRAF GP Series brings
fluorescent colour to aqueous
large format printers for the first
time, with a choice of four models
offering 10 or five pigmented
aqueous inks plus fluorescent pink
ink, and with three different print-
ing widths. This creates a brilliant
opportunity for smaller graphics
producers, in-house marketing de-
partments and creative agencies to
produce vibrant posters and POS
graphics at the push of a button,
and without any additional skills or
specialist training.

It's now within the reach of virtu-
ally any business to bring the most
striking campaign visuals to life,
with amped-up colour that really
pops, coupled with all the produc-
tivity to cope when volumes
bounce back.

Bright colour is set to light up
promotional marketing for years
to come, so brand customers are
going to come calling, demand-
ing the ‘look at me’ factor for
their posters and point of sale
materials. By investing in colour
capability and adding the scope
to print fluorescent, print service
providers will be equipped to
match the expectations of even
the most demanding buyer, and
ready to come back brighter.
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Stationery&Office
www.bigbuyer.info YO u I' WO I'I d

The annual appointment for Italian

and foreign Buyers of stationery
products for the Office, School, Party,
Creativity and Toy sectors.

WZEologna @cdinova,
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EXPERIENGE IX
MORE PROFIT MORE BUSINESS

« EXPERIENCE PRODUCTIVITY

« EXPERIENCE COST EFFICIENCY

« EXPERIENCE HIGH QUALITY

« EXPERIENCE APPLICATION VERSATILITY

REQUEST INFORMATION
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