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Stunning quality and faster turnarounds
with OKI’s Pro8432WT, white toner printer

Exceptional in every way, the Pro8432WT offers
high quality white toner printing with fantastic
opacity. Increase your revenue by producing
striking transfers to decorate virtually any

substrate with a minimum order of one on demand!

Ideal for your design studio or print shop, this
next generation A3 white toner printer, boasts
the smallest footprint compact design without
compromise, offering unrivalled functionality
and specification where it counts.

¢ Professional, high quality output in white with
superb opacity and excellent image resolution.

¢ Boost your ROI — the Pro8432WT is supplied with
enough toner to quickly deliver profit and almost
an immediate return on your investment.

e Impress your customers withspectacular designs
on an amazing range of materials and products
from cotton and synthetic fabrics, to metal, glass
acrylic and even wood!

e Save crucial and costly space with a small
footprint device.

The only limit is your imagination with OKI’s next
generation white toner printer.

Visit www.okieurope.com/white E E

Print Smart, Print OKI



THE COLORS
OF SUCCESS

The new 2020 generation Speedmaster XL 106 is the most
intelligent Speedmaster yet. Discover the innovative
solution for commercial, label, and packaging printing.
Experience unprecedented performance thanks to
intelligent assistants, seamless automation, and simplified
production processes.

See for yourself.
heidelberg.com/colors-of-success
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* - I D - I B _— RG P.0.Box 34133, Dubai, UAE
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Fditor's Note

Blockchain
and packaging industry

Blockchain technology have been around for some time now. With the
introduction of Bitcoin blockchain also came to the fore as a platform
which enables the secure transactions of cryptocurrency. But soon
everybody realized the potential of blockchain technology goes far
beyond. It's an especially relevant technology for industries such as food
and pharmaceutical where, in addition to supply chain efficiency, product
safety and traceability are required. But what is blockchain? Blockchains
are digital ledger platforms that can be shared by participants such as all
players in a supply chain.

In this issue of ME Printer, we look into blockchain technology and its
application in packaging and label industries as well as the whole supply
chain. Blockchain has the potential to radically change the packaging
industry and supply chain by adding transparency, traceability and more
security to the whole operation.

But perhaps the most interesting feature of blockchain is its ability
to decentralize the whole packaging and supply chain process. The
decentralized application of blockchain technology has emerged as
one of the best technologies. It is generally seen as a tool that can give
answers for numerous concerning points like digital identity, ownership
of assets and data, security, and, surprisingly, future decentralized
decision-making.

Amazon is one of the companies that jumped on blockchain bandwagon
years ago. According to Amazon blockchain provides a trustless
environment. In a decentralized blockchain network, no one has to
know or trust anyone else. Each member in the network has a copy of
the exact same data in the form of a distributed ledger. If a member's
ledger is altered or corrupted in any way, it will be rejected by the majority
of the members in the network. Decentralization can reduce points of
weakness in systems where there may be too much reliance on specific
actors. These weak points could lead to systemic failures, including failure
to provide promised services or inefficient service due to the exhaustion
of resources, periodic outages, bottlenecks, lack of sufficient incentives
for good service, or corruption.

In our region many shipping companies and port authorities also relying
on benefits of blockchain to streamline their activities. Now it is time for
brands and packaging companies to take this technology serious and
embrace it.
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Bleckchain Shapes
the Future of
Packaging

Our cover story this issue deals
with a technology that from

the outset has the potential

to revolutionise packaging

and supply chain. It is called
blockchain. The application of
this technology for packaging is
inmense.
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Abu Dhabi Ports to Enhance UAE

Plastics Market

44

Abu Dhabi Ports
is committed in

supporting the national
strateqy for industry

and technology
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Abu Dhabi Ports announced
that the number of companies
working in the field of plastics
industry within the city’s indus-
trial and Khalifa Industrial Zone
Abu Dhabi (KIZAD) free zone has
a total of 95 factories occupying
an area of 3.45 square kilometers.
The industrial cities and free zone
sector of the Abu Dhabi Ports ex-
tends over an area of 550 square
kilometers of industrial and com-
mercial areas, and includes more
than 1,500 local, regional, and
international companies, with a
total investment of over 140 bil-
lion dirhams, with several lead-
ing companies looking to invest
in the plastic sector, especially
in KIZAD and ZonesCorp, the
largest operator of purpose built
zones in the UAE - a regional
center for many of the largest
international companies operat-
ing in the plastics sector.
According to reports issued by
Mumbai-based Fortune Business
Insights, the leading publisher
of market research reports and
custom services, the global mar-
ket value of the plastics sector
indicates a growth from $439.28
billion in 2021 to $616.82 billion
by 2028, at a compound annual
growth rate of 5%.

Abdullah Al Hameli, Head of the
Industrial Cities and Free Zone
Cluster of the Abu Dhabi Ports,

pointed to the great recovery
and development witnessed by
the plastics sector in the UAE,
stressing that the Abu Dhabi
Ports is working with its strategic
partners to accelerate invest-
ment in this sector at the regional
level and employ innovation to
develop it.

“Abu Dhabi Ports is committed
to playing an effective role in
supporting the comprehensive
national strategy for industry
and technology, and we continue
to work under the directives of
our wise leadership to achieve
its goals of developing the in-
dustrial sector and enhancing its
role in supporting the national
economy.” The group contributes
significantly to transforming the
Emirate of Abu Dhabi into a lead-
ing global center for the plastics
industry and supporting efforts
for industrial diversification in
the country through its modern
industrial facilities and advanced
infrastructure supported by inte-
grated logistical services, which
allows meeting all the needs of
investors and facilitating their
access to raw materials in a fast
and efficient manner.

Throwing more light on the
subject, Mohamed Al Khadar Al
Ahmed, CEO at ZonesCorp, said,
“The plastics complex within the
industrial cities and free zone

cluster has been designed in a
way that ensures that the needs
of this industry are met at the
global level, and since its estab-
lishment in 2019, has witnessed
many successive developments
that have contributed to the
consolidation of its position as a
catalyst, that has been key to the
sector’s growth in the UAE.”

“Our great keenness to imple-
ment our ambitious plans aimed
at consolidating the position
of the Emirate of Abu Dhabi as
a global center for the plastics
sector by 2025, and to contribute
effectively to supporting the
gross domestic product and
providing more job opportuni-
ties, is reflected in the deepening
of partnership and cooperation
relations  with  stakeholders
throughout the value chain,
including plastics manufactur-
ers, manufacturers of plastic
products, and many providers of
support services to the sector,”
adds Al Ahmed.

The plastics complex is strate-
gically located and provides
advanced logistical services,
enabling institutions operating
within it to enter new markets
and enhance their ability to pro-
duce up to 400,000 tons of plas-
tic products annually, providing
great value to local and regional
companies.



Adidas Inaugurates Running Track
at DXB Terminal

German multinational corporation
and one of the world’s largest
sportswear manufacturer Adidas
recently inaugurated a running
trackin the arrivals area of the lively
Terminal 3 of Dubai International
(DXB), the world’s busiest airport for
international passengers.

The exciting new initiative of
Adidas at DXB, also partnered by
France-based JCDecaux - the larg-

est out-of-home (OOH) advertising
company and the only interna-
tional player in the Middle East,
found an engaging and fun way of
actively encouraging travellers to
stretch their legs after a long-haul
flight and walk along the race track,
instead of opting for travelators.

To keep it more interesting, Adidas
will also reward those who hit the
track with complimentary sneaker

Misr Edfu Paper Company to
Raise Paper Production

Mohamed Abdalla, Chairman and
Managing Director of Misr Edfu
Paper Company, revealed the
company’s plan to raise the volume
of production in 2022 to 60,000
tons of printing paper and kraft, an
estimated increase of 20 thousand
tons over last year.

During an inspection tour of sugar
factories in the Aswan governorate,
Abdalla spoke of how the Edfu pa-
per factory was forced to suspend
operations foralmost two years due
to the impact of the coronavirus
pandemic on the global economy,
including the paper industry. Oper-
ations commenced on March 2021
as per the directives of the Ministry
of Supply and Internal Trade , with

the company'’s share amounting to
35% of the local market last year,
with a targeted production volume
of 75,000 tons by 2023.

The Edfu unit produces printing,
writing, and kraft paper through
bagasse pulp and imported wood
pulp, with the addition of other
chemicals. The factory has an an-
nual production capacity of 10,000
tons of bagasse pulp, producing
about 60,000 tons of paper, with a
daily output of around 250 tons.
He elaborated that nearly 20%
of the total production of 40,000
tons in 2021, were exported to
China, Turkey, Cameroon, Morocco,
Tunisia, Algeria, Jordan, and Sudan
through local distributors in those

customization at its flagship store
located in the Dubai Mall. Also,
keeping in tune with the company’s
mission to promote sustainability
with a holistic approach, the track is
laid using 100% sustainable material.
The innovative concept is in line
with Dubai’s efforts to support the
vision of being the most active city
in the world by promoting fitness
and wellbeing as part of it.

44

The innovation concept
is in line with Dubai’s
vision of being the most
active city in the world

countries. He also expected an
increase in the volume of exports
during 2022.

The company’s ownership is dis-
tributed between Egyptian Sugar
and Integrated Industries Company
(ESIIC) (45%), Misr Insurance Hold-

ing Company (20%), National
Investment Bank (15%), and Banque
Misr and Misr Life Insurance Com-
pany (10% each).
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Dubai to Host Gulfood 2022

44

Gulfood 2022 will

launch new industry
trends, power global
sourcing, and push the
sector from agenda to

action
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Bustling Dubai will play host to the
much awaited Gulfood 2022, the
largest annual food and beverage
sourcing event in the world. The
27th edition, to be held at the
iconic Dubai World Trade Centre
from 13-17 February, 2022, is all set
to power the agenda of the interna-
tional food industry with its stated
mandate ‘Connect, create, change
the future for better’.

Gulfood 2022 promises to be a show
that will launch new industry trends,
power fast-paced global sourcing,
bring together the most diverse world
of F&B, and ultimately push the sector
conversations from agenda to action.

ments with over 200 distinguished
speakers from diverse fields.
F&B business leaders, ministers,
policymakers, retail heads, tech-
nologists, agriculturists, analysts,
and futurists will provide powerful
advice and sharp insight to plan a
successful year ahead.

Premiering in the 2022 edition is
the Gulfood Top Table, which will
take experimental culinary to new
heights with a star-studded line-up
of 100+ award-winning chefs who
will roll out over 50 master classes
with more than 1000 new culinary
creations, besides industry influ-
encers, food journalists, disruptors,

not only those in the food business
but also connoisseurs of food to
rethink on the way food is used and
consumed. Across the five days of
the exhibition, food waste will be
collected from exhibitors as well as
the live cooking stations to be sent
for producing compost. Companies
with new innovative solutions
in minimizing food wastage and
other sustainable ideas relevant to
the food and beverage industry will
be shortlisted for the Gulfood In-
novation Awards 2022, the winners
of which will be announced on 13
February, 2022.

Gulfood in partnership with Hilton

120 countries will be participating
in this year’s edition, featuring over
4,000 companies, 150+ speakers, 21
halls of awe-inspiring food explora-
tion, and in excess of 100 award-
winning chefs, business leaders,
and government heads. Among
the expanded 2022 exhibitor line-
up are new pavilions from Norway,
Panama, Uruguay, and Uzbekistan,
showing the growing competitive-
ness in the industry.

The show floor is segmented across
eight F&B sectors including bever-
ages; dairy; fats and oil; health
foods including organic, vegan,
gluten-free, sugar-free, enriched
and fortified foods; meat and
poultry; power brands in multiple
product categories; cereals, grains,
and pulses; and world food with
120 country pavilions featuring
niche and specialty products.
Gulfood Inspire is one of the seg-

and global trend-setters. Exquisite
Tea, Art of Fine Butchery, and Oys-
ter Shucking are some of the highly
engaging workshops not to be
missed. The Gulfood Top Table will
be held on 13-14 February, 2022.
In another industry first, Gulfood
E-Commerce, an exclusive platform
for networking and conference
agenda will power the expanding
role of digital marketplace in the
food supply chain.

Gulfood StrEAT will give food lovers
and gourmets a chance to dive into
the culinary diversity of the region,
as local chefs’ dish out their best
street food delicacies.

Gulfood 2022 will also be recog-
nized as the first sustainable edi-
tion with its Gulfood Zero Waste,
a global campaign in partnership
with restaurants and hotels driving
the zero waste initiative globally.
Zero Waste is a new movement for

and Dubai College of Tourism will
be the first-ever launchpad for
promoting F&B careers through its
Gulfood YouthX programme. The
first edition will rally young Emirati
chefs, right from their mentorship
to scholarships to hands-on learn-
ing in live kitchen environments,
powering the future of the entire
F&B industry.

And that’s not all. Visitors can hear
from celebrated women chefs,
business leaders, and government
heads, inspiring stories of success
from an impressive line-up of
women speakers including Mariam
Al Mheiri, UAE's Minister of State for
Food and Water Security.

Gulfood 2022 Opening Timings:
13-17 February, 2022 (10 am -6 pm).

For latest updates visit
www.gulfood.com
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MODON Goes Digital as Part of Saudi Vision 2030
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MODON has
launched a system

for documentation

and paperless wor
environment in lin

k
e

with Saudi Vision 2030
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The Saudi Authority for Industrial
Cities and Technology Zones (MO-
DON) has launched a Documents
and Archives Center and a system
for documentation, as part of its
digital transformation strategy, and
the establishment of a paperless
work environment in line with the
objectives of Saudi Vision 2030.
CEO of MODON Khalid Bin Mo-
hammed Al-Salem, explained
that the center was established
in accordance with the system
and regulations of the National
Center for Archives and Records,
in order to protect and preserve
all historical documents using the
latest technology of international
standards.

Al-Salem pointed out that this will
guarantee qualitative services that
contribute to institutional decision-
making, and achieve easy access
to documents in the least possible
period of time and in a safe manner,
leading to the complete dispensa-

oo
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tion of paper-based transactions,
and the trend towards comprehen-
sive digitization.

He indicated that MODON em-
ployees were trained and qualified
through specialized workshops to

raise public awareness of the im-
portance of archiving and how to
deal with and preserve documents
using the latest technical methods.
Engineer Al-Salem also stressed
that the center constitutes a mem-
ory and history of MODON’s efforts
to advance the national industry
through its 20-year journey, by sav-
ing documents, reorganizing them,
and building coding structures for
all sectors in line with the King-
dom’s approved coding system,
which enhances its programmes.
Since its establishment in 2001,
MODON has been undertaking
the development and supervision
of industrial lands and integrated
infrastructure. Today it oversees 36
existing and under development
industrial cities in various regions of
the Kingdom, in addition to private
industrial cities and complexes.
These cities manage over 6500
industrial and investment contracts
and more than 4000 factories.

S1G Opens Innovation Center in Dubai
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Switzerland-based SIG Combibloc
Group AG, a leading provider of
systems and solutions for aseptic
packaging, inaugurated the first-
of-its-kind Innovation Center in
the Middle East and Africa (MEA)
region at Dubai Silicon Oasis (DSO)
in cooperation with US-based SPX
FLOW last month, as part of its 20th
anniversary celebrations in the
region.

The landmark center was officially
inaugurated at SIG's regional head-
quarters at DSO — Dubai’s integrated
free zone technology park - in
association with Dubai Silicon Oasis
Authority (DSOA) and SPX FLOW on
the eve of Gulfood Manufacturing
2021. Samuel Sigrist, CEO at SIG, Dr.
Juma Al Matrooshi, Deputy CEO at
DSOA, and Gerard Lang, Vice Presi-
dent, Nutrition & Health Systems at
SPX FLOW were among the senior
officials present during the function.
The new hub provides new and
unparalleled opportunities for the
development of the food and bev-
erage sector through new technolo-
gies provided by the center, such as
SPX FLOW's Ultra High Temperature

(UHT) treatment which exists in
two separate process methods,
direct and indirect heating, with
beverages being the key area of

application.
The center also includes the
SIGCUBATOR, SIG's  accelerator

programme for start-ups and small
companies who need just a spark to
ignite the next novel food and drink
innovation.

The new center’s four-stage process,
from concept development to de-
sign, including recipe development
and packaging, to trial production
and merchandising, provides full
support to existing customers and
new businesses, to accelerate prod-
uct development and new packag-
ing systems in the modern facility.
Speaking at the inauguration,
Samuel Sigrist, CEO of SIG, said, “The
launch of the new center today is
a new milestone for SIG and the
food and beverage industry in the
region. As we celebrate our 20th
anniversary in the Middle East and
Africa region, we look forward to
leading the next era of growth
and driving innovation in the food

and beverage space in the region
and beyond. With our customers
and partners, we will continue to
focus on developing the sector, by
providing advanced and sustain-
able technologies and introducing
world-class innovations.”

“The project is in line with the UAE's
vision for the next phase of growth:
‘Projects of the 50". Our leadership
has placed digital, technical, and
scientific innovation and excellence
at the heart of this vision in order for
the country to become the capital
of the future. The opening of the SIG
Center will define new development
and economic frontiers, supporting
talent, companies, and investments
in these sectors,” added Dr. Al Ma-
trooshi, Deputy CEO of DSOA.
Abdelghany Eladib, SIG’s President
and General Manager — Middle East
and Africa, said, “It is not surprising
that Dubai Silicon Oasis, which is
a hub for innovation and modern
technology-based sectors, is home
to our first research and develop-
ment center in the Middle East and
Africa region. Developed with the
support of SPX FLOW, our Innova-



tion Center will open up countless
opportunities for existing compa-
nies and start-ups alike.”

The SIG Innovation Center is de-
signed to assist food and beverage
companies in the region and sup-
port new entrepreneurs looking to
set up businesses in the food and
beverage category. Its state-of-the-
art extrusion technology, innovative
quality measurement system, ad-
vanced testing equipment, and fu-

ture digital technology capabilities
enable faster development of new
products and packaging materials
that meet the growing consumer
demand for sustainability. SIGCUBA-
TOR offers new, emerging compa-
nies in the food and beverage sector
an unparalleled opportunity to
develop the perfect recipe, relying
on SIG's global network of ingredi-
ent suppliers, producing those reci-
pes in the company’s DSO factory,

and launching the products in the
market without having to incur high
costs in setting up an integrated
production facility.

The emirate of Dubai is experienc-
ing what has been dubbed as the
“world’s greatest show” with its
ongoing Expo 2020. This once-in-a-
lifetime event features six months
of celebrations showcasing human
brilliance and achievements in a
wide variety of fields.
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The launch of the new
center is a milestone for
SIG and the food and
beverage industry in

the region
3

OKI MEITA partners with Rookie Ninja for
distribution in the United Arab Emirates

In accordance with OKI's strategy to
focus further on industry verticals
solutions, and our commitment to
the Region, OKl is glad to announce
their partnership with Rookie Ninja
for their industrial verticals solutions
including office products distribu-
tion in the United Arab Emirates,
effective 1st of February 2022.

Shashank Patel, Managing Director
Rookie Ninja, commented: “OKl’s
Reliability and Exceptional Quality
over the last 130 years has touched

countless lives and we are humbled
and proud to be their distribution
partner in the UAE. As the Company
that Invented the LED printers, we
genuinely believe that the quality
of OKI products are second to none.
We look forward to further enhanc-
ing customer experience with our
Value-Added services and unparal-
leled efficiency.”

Mathias Militzer, OKI VP MEITA
Region, said: "Rookie Ninja is one
of the fastest growing value-added

Distributor for digital transforma-
tion technologies in the UAE.
Their ability to provide best in
class end-to-end solutions, high-
quality services and support, as
well as their vertical industries deep
knowledge, matches OKl’s vison,
mission and values with great syn-
ergy, and will strengthen OKI’s long
term presence in the country even
further. This partnership will also
improve OKI's products local avail-
ability, helping our existing channel
partners to serve existing and new
customers even better, and without
any disruption.”

$ rookie ninja
L
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Syrian Print and Media Workers Convene

44

The conference threw
light on all activities
and plans that impacted
work in a positive way

3

Trade unions in Syria held their
annual conferences, including the
Syndicate of Printing, Culture, and
Media Workers at the governorate
workers union amphitheater.
Workers in Syrian print and media
emphasized on the need to facili-
tate the procedures for obtaining a
salary advance, purchasing clothing
for workers by the department, and
disbursing vacation allowances to
those who did not take it because
of the nature of their work.

The workers also demanded the
necessity of adjusting examination
fees and compensation, holding
information sessions for workers,
and amending the social assistance
fund in proportion to the living
conditions.

The recommendations emphasized
the need to find a mechanism that
would do justice to the work of
school employees, conclude an-
nual contracts to cover vacancies for
rural schools, consider printing as a
dangerous profession and include it
within the parameters of compensa-
tion for dangerous professions, and
grant the basic requirement of a nu-
tritional meal and protective clothing
designated for this profession.

The head of the union office, Nidal
al-Khatib, reviewed the report sub-
mitted during the conference which
threw light on all the activities and
ambitious plans carried out during
the past year, which impacted work
in a positive way, thereby improving
the worker’s conditions, and benefit-
ting the country and its citizens.

The importance of holding these
annual conferences was also
stressed upon by the head of the
Labour and Economic Sub Bureau,
Muhammad Rabie Al-Nabhan, to
enhance the positives while avoid-
ing the negatives, and at the same
time calling on workers to make an

extra effort in the reconstruction

stage.
The head of the Aleppo workers
union, Mustafa Wazan Adelbi,

explained that these conferences
represent the struggles of workers,
irrespective of their unions, in order
to evaluate their past and develop
plans and visions for a brighter fu-
ture with investments that benefit
the workers.

Dr. Louay Shashati, head of the
worker's office in the Aleppo
University branch of the party,
indicated how they are striving to
provide better working conditions,
justifying their rights and demands.

Tetra Pak showcases Sustainability at

Expo 2020 Dubai
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In partnership with the Sweden
Pavilion at the ongoing Expo
2020 in Dubai, world leaders
Tetra Pak has called upon every-
one to contribute towards a bet-
ter future by making sustainable
choices.

The Swedish-Swiss multinational

food packaging and processing
company will exhibit its water
cartons designed in line with the
pavilion’s theme of ‘Co-creation
for innovation’, besides putting
up furniture in the conference
area made of recycled paper-
based packages.

Tetra Pak has focused on simple
sustainable solutions throughout
the ongoing mega event such as
increasing recycling and reus-
ing to reduce waste, opting for
carton packages, and less usage
of water, amongst others. The
company is also working closely
with their network of customers
and suppliers, inviting them to
rethink food packaging by start-
ing with the basics to protect
food, people, and the planet.
With carbon footprint and other
global emissions already at signif-

icantly high levels, the urgency in
opting for responsibly-sourced,
plant-based renewable materials
and sustainable solutions has
achieved paramount importance.
The packaging industry today
is faced with many challenges,
including increasing greenhouse
gas emissions, high rates of
plastic pollution, expanding
landfills, depletion of finite re-
sources, and limited recyclability.
Though recycling can curb the
environmental impact of packag-
ing to a certain extent, it cannot
eliminate it altogether. Given the
situation, Tetra Pak believes that
combined with recycling, a move
towards responsibly sourced,
renewable raw materials can help
achieve the low-carbon circular
economy and a greener future as
a panacea for our healing planet.



Turkey’s New Giant Paper Facility to Spur Exports

Turkish President Recep Tayyip Er-
dogan inaugurated a major paper
production facility that promises
to cut the country’s imports, while
boosting up its foreign sales.

Addressing the opening ceremony
of the first inaugural phase on 15
January, 2022, President Erdogan
spoke of how the Bati Kipas Paper
Facility located in Soke district’s
Organised Industrial Zone (OI2)
in the western Turkish province

of Aydin, will end paper imports
to the country, which amount to
$250 million annually, and at the
same time pave the way for exports
worth $200 million annually.

Bati Kipas, Turkey’s biggest paper
production facility will produce
Kraftliner, angular white Testliner,
and white Kraftliner papers used in
many packaging fields. The second
phase of the factory is expected to
be completed by the end of 2022.

President Erdogan stressed on the
important services of the giant
facility that will back the Turkish
economy’s green transformation,
as products will be made from
100% recyclable waste paper.

He also pointed out that his
country’s government does not dis-
criminate between local or foreign
investors, and stands by all those
who trust and support the Turkish
economy.

44

President Erdogan
spoke of how the Bati
Kipas Paper Facility will
end paper imports

3

UAE Hosts First World Stamp Exhibition

The Emirates 2022 World Stamp
Exhibition, the first international
philatelic exhibition, kicked off at
the Dubai Exhibition Centre (DEC),
coinciding with Expo 2020 Dubai.
The five-day event (19-23 Janu-
ary, 2022) promises to be a rich
bonanza for philatelists from all
over the world, showcasing a wide
variety of international postal
stamps ranging from the historical
to the current and the futuristic.

Featuring around 175 exhibits
from 27 countries, the expo is co-
hosted by the Emirates Post Group
(EPG) and the Emirates Philatelic
Association (EPA). Mohammed Al
Murr, Chairman of Mohammed Bin
Rashid Al Maktoum Library Foun-
dation inaugurated the event in
the presence of Abdulla Moham-
med Alashram, Group CEO of EPG,

and Abdulla Mohammed Tayyeb
Khoory, President of EPA.

The exhibition aims to showcase
and promote philately, and develop
cultural exchange and partnerships
that can enrich philately in the
region. Besides global participation

from several nations, the event also

features postal administrations
from the GCC countries, philatelic
and numismatic dealers, and stamp
enthusiasts, with several collectors
displaying their rare coins and
antique collectibles.
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The very idea of
organizing this global
event was to enhance
the awareness about

philatelic culture
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One of the major highlights of
this exhibition is a virtual reality
(VR) show that lets visitors have
an immersive experience of EPG's
four unique NFT (non-fungible

token) digital postal stamps,
each of which carries a distinct
design based on the UAE national
theme. These include the Golden
Jubilee 2021 premium edition
stamp that contains a gram of
fine gold, Spirit of the Union
- 1971 stamp, Year of the 50th -
2021 stamp, and Projects of the
50th - 2071 stamp, representing
the UAE's futuristic vision.

Besides featuring a dedicated
corner for students who can learn
more about stamps, they can also
participate in ‘Postcards to Space’,
ajointinitiative of EPG and Club for
the Future, a private foundation.
Students from schools across the
Emirates can write or draw their
vision for the future on a postcard,
which will be launched into space
and back on aerospace company
Blue Origin’s New Shepard launch
vehicle, stamped “Flown to Space”,
and mailed to their owners back on
earth as a space-flown keepsake.

“This exhibition is a milestone
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in the history of philately in the
UAE, which also coincides with
the 50th year celebrations. It
is highly rewarding to witness
the exuberance of philatelic
enthusiasts as well as exhibitors
who want to showcase their rare
stamp collections. We are also
overwhelmed by the response
received from visitors from
across the world,” says Alashram.

Khoory adds, “The very idea of
organizing this global event was
to enhance the awareness about
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philatelic culture, as the study and
collection of stamps is a reflection
of a nation’s history, its culture,
and the people it represents. The
response that we have received
towards this first of its kind
international exhibition has been
tremendous and visitors are eager
to explore the rare exhibits.”

The Emirates 2022 World Stamp
Exhibition is the first among
a series of eight international
stamp exhibitions to be held
around the world in 2022.
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EFl Connect Conference Highlights
New Innovations

Cri

During the 22nd annual Connect
conference at the Wynn Las Vegas
Resort, Electronics For Imaging,
Inc. is highlighting state-of-the art
digital print innovations that give
print businesses more capability
and profit potential in a range of
market applications. Display graph-
ics inkjet offerings at Connect from
the company’s leading-edge prod-
uct portfolio include the new EFI™
Pro 30h production printer. Plus,
Connect features the first-ever live
demonstration of the new EFI Fiery®
FS500 Pro digital front end (DFE)
- the most-advanced print server
in EFI's 30+ year history — and the
debut of the EFI Fiery Impress™ DFE,
a scalable, flexible server and color
management solution for inkjet
label and packaging applications
as well as for inline manufacturing
lines that need variable print.

EFI Connect has more than 130
break-out sessions presenting the
latest tips and trends across all the
industry segments EFl supports.
This includes sessions addressing
the growing analog-to-digital
transformation opportunities
using EFI's industrial Corrugated
& Packaging, Textile, and Building
Materials/Décor solutions.

EFl Connect also marks the debut
of an innovative prepress product
for display graphics businesses,
EFl Fiery Prep-it™ software for
the preparation, layout, and auto-
mated production of print-for-cut
jobs. Designed to address pro-
ductivity needs amid continued
labor shortages, this powerful
and cost-saving true-shape nest-
ing solution reduces the time
needed to nest complex objects
for wide-format printing by up to
90%. Compared with competing
products, Fiery Prep-it software
also reduces media usage by
10% or more, helping to alleviate
media supply constraints. With
the media savings it generates,
this affordable, effective software

can pay for itself in four months or
less, helping print shops become
more competitive.

An early user of the software, Hos-
sein Rasoulian, technical specialist
at Irvine, California-based Super
Color Digital, found that it reduced
the time spent nesting jobs by 50%.
“Fiery Prep-itis a very powerful and
easy-to-use solution,” said Rasou-
lian. “It can nest irregular-shaped
jobs very quickly and uses media
extremely efficiently. We can also
fully automate our print-and-cut
process using Prep-it’s integration

capabilities to get a high quantity
of jobs produced accurately, with-
out errors.”

The EFI Pro 30h: Versatility drives
improved profit potential

The newly launched, 126-inch-wide
EFl Pro 30h UV LED printer at Con-
nect prints up to 2,477 square feet
per hour, offering a combination of
speed and efficiency that makes it
an ideal hybrid flatbed/roll-to-roll
superwide-format solution for busi-
nesses targeting production display
graphics as a growth opportunity.
Designed to provide broader
application capability, versatility,
and profit potential, the printer
maximizes productivity by print-
ing large boards or multiple small

boards continuously. Switching
from rigid to flexible media with
the printer is easy, and the Pro
30h can print on dual rolls, giv-
ing users high throughput and
the ability to run multiple jobs
simultaneously.

Catch up to Super High Speed
productivity.

Connect attendees are also learn-
ing about the accelerating signage
production opportunities empow-
ered by EFl’s advanced Super High
Speed class of superwide-format

inkjet printers. Conference sessions
exploring the faster, better, state-
of-art possibilities in high-quality
display graphics showed how these
solutions can drive digital produc-
tion to new, higher levels.

This power trio of printers includes:
The EFI VUTEK® XT, a robust,
126-inch-wide hybrid solution with
available media handling automa-
tion that prints at speeds above 375
boards per hour. A new and unique
CP5G system for the XT model
delivers complete ink circulation,
superior dot placement, 5-picoliter
drops and grayscale imaging for
near-lithographic quality without
expanding  beyond four-color
CMYK ink sets.
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partners are coming
to Connect to learn
about strategies
and important tech

developments
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The EFI VUTEk Q5r, a 208-inch-
wide UV LED inkjet production
workhorse that is the fastest roll-
to-roll printer in its class, thanks
to throughput speeds that reach
7,233 square feet per hour. Users
can establish a complete print-to-
finished-graphic workflow on the
VUTEk Q5r with in-line slitting, trim-
ming and other value-enhancing
options, including a new in-line
visual inspection system available
this year.

The EFI Nozomi 18000+ LED single-
pass printer for display graphics,
a groundbreaking 71-inch-wide
signage solution. Available with up
to six colors, plus white ink, it prints
on synthetic and paper-based me-
dia at up to 1,000 sheets or boards
per hour - a speed that is three or
four times faster than the most pro-
ductive shuttle-based/multi-pass
display graphics printers.

Faster printing - and faster
printer development - with Fiery
innovation

Connect is also where print pro-
fessionals are witnessing, for the
first time, the FS500 Pro platform
scheduled for release this quarter
with new office and cut-sheet
production systems from many of
the world’s leading digital printer
manufacturers.

The advanced, new DFE platform
for commercial and cut-sheet
digital printing RIPs graphics-
intensive jobs up to 50% faster than
previous EFI Fiery DFEs. And, a Fiery
JobExpert feature for the DFE can
streamline job prep tasks, saving
valuable time by automatically
choosing correct color and imag-
ing settings. Fiery FS500 Pro also
provides an extensive collection of
additional, innovative new features
that address top challenges print
businesses face, such as shorter

runs, faster turnaround times,
less experienced staff, increased
security standards and the need to
reduce costs.

EFl is also expanding its leading
DFE technology offerings at Con-
nect with the worldwide debut of
the Fiery Impress DFE, a scalable,
flexible off-the-shelf server and
color management solution. The
Fiery Impress DFE helps equipment
manufacturers achieve outstand-
ing productivity and image qual-
ity. Specialty inkjet equipment
vendors with low unit volumes, as
well as single manufacturing lines
that want to add in variable or per-
sonalized print with a print bar, can
expand their digital offerings with
this innovative new technology.
The Fiery Impress DFE can drive
entry-level, mid-range or high-
volume inkjet equipment on a
range of hardware platforms. For
example, users can output TIFFs to
a storage location for entry-level
CMYK digital presses, or produce
rapid, RIP-while-printing output
of variable-data content to high-
volume, continuous-feed 7-color
digital presses. Fiery Command
WorkStation® - the industry’s #1
operator interface for job manage-
ment - is standard with the Fiery
Impress DFE. A wide range of inte-
grated software options are also
available, including prepress, color
management, workflow automa-
tion, and EFI IQ™ cloud analytics.

Technology, training and re-
markable guest speakers

Connect 2022, a joint confer-
ence for customers of print and
packaging technology companies
Electronics For Imaging and ePro-
ductivity Software, features one of
the most dynamic speaker lineups
in the event’s 22-year history. The
conference’s in-depth educational

agenda gives customers a broader
range of knowledge to strengthen
their position and capture new
market opportunities.

“As the industry works to regain its
footing after a very difficult couple
of years, EFl customers and partners
are coming to Connect to learn
about the actionable strategies and
important tech developments that
could be essential to their future
success,” said Ken Hanulec, vice
president of worldwide marketing,
EFI. “And, more than anything, this
year’s conference reflects the com-
munity, collaboration and innova-
tion that print businesses can use to
capture the growing opportunities
of the industry’s analog-to-digital
transformation.”

Conference offerings include a
two-day, accelerated Expert/Pro-
fessional training for certification
on Idealliance® G7° print specifica-
tions. Connect 2022 also features
top executive presentations and
breakout sessions on printing,
packaging, business management,
marketing and more. In addition,
the conference featured special
keynotes from UPS Chief Market-
ing Officer Kevin Warren and Hall
of Fame Pitcher and MLB All-Time
Saves Leader Mariano Rivera.
Along with the latest EFI and ePro-
ductivity Software offerings on
display, this year's conference also
features exhibits and technologies
from many participating partners,
including: Aberdeen Fabrics; the
Cal Poly Graphic Communication
Department; the Clemson Univer-
sity Department of Graphic Com-
munications; Duplo; Esko; 1SCorp;
LoyaltyLoop® the Mariano Rivera
Foundation; Plan Prophet; the Print
and Graphics Scholarship Founda-
tion; Print Speak; PRINTING United
Alliance; Progress® Software Corp.;
Ricoh® USA; and Ziind®.



Events, Trade Shows, Exhibitions in
Calendar Year 2022
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3D fab + print 2022, Moscow,
Expocentre, 25-28 January
2022, Additive Technologies.
www.3dfabprint.ru

Upakovka 2022, Moscow,
Expocentre, 25-28 January 2022,
Processing & Packaging.
www.upakovka-tradefair.com

PPPEXPO 2022, Dar es
Salaam, Diamond Jubilee
Expo Center, 27-29 January
2022, Plastic Printing &
Packaging.

WWW.expogr.com

DS Printech, Shanghai, Shanghai
New International Expo Centre,
8-10 March 2022, Screen Print-
ing & Digital Printing.
https://dsprintech-shanghai.
hk.messefrankfurt.com

ICE Europe, Munich, Munich
Trade Fair Centre, 15-17 March
2022, Coverting Exhibition.
www.ice-x.com/europe

= ol

CCE International, Munich,
Munich Trade fair Centre,

15-17 March 2022, Corrugated &
Carton Exhibition.
www.cce-international.com

InPrint Munich, Munich, Munich
Trade Fair Centre, 15-17 March
2022, Industrial Printing.
www.inprintmunich.com

EMPACK, Bern, Bernexpo (Hall
3), 30-31 March 2022, Packaging.
www.empack-schweiz.ch

Labelexpo Europe 2022, Brus-
sels, 1 Place de Belgique, 26-29
April 2022, Label & package
Printing.
www.labelexpo-europe.com

FESPA Global Print Expo
2022, Berlin, Messe Berlin,
31 May - 3 June 2022,
Screen & Digital, Wide
Format Printing & Textile
Printing.

www.fespa.com

i
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PLD Paris, Paris, Paris Expo Porte
de Versailles, 29-30 June 2022, Pre-
mium & Luxury Drinks Packaging.
www.adfpcdparis.com

Allin Print China 2022, Shang-
hai, Shanghai New International
Expo Centre, 11-15 October
2022, Printing, Printing Technol-
ogy & Equipment.
www.allinprint.com

Pack Print International,
Bangkok, BITEC, 19-22 October
2022, Packaging & Printing.
www.pack-print.de

Labelexpo India 2022, Greater
Noida, India Expo Centre,
10-13 November 2022, Label &
Package Printing.
www.labelexpo-india.com

PCD Paris, Paris, Paris Expo
Porte de Versailles, 29-30 June
2022, Perfumes & Cosmetics
Packaging.
www.adfpcdparis.com
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Gallus Offers Second-Hand Gallus Machines

Gallus Classics, the division of Gallus
serving the preowned machinery
market offers refurbished machines
as well as a spare parts service for
older machine systems and other
services directly to customers., Gal-
lus Classics offers a comprehensive
portfolio for second-hand Gallus
machines.

Extensive service program for pre-
owned machines

The Gallus Classics team helps custom-
ers to ensure that they can continue
to operate their used Gallus machines
successfully. A pool of new and used
original spare parts helps as well as a
large network of relationships to procure
urgently needed parts. The printing ex-
perts are also repairing old Gallus print-
ing presses and carrying out upgrades
sothat they can be serviced again by the
Gallus Service and Helpdesk team. An
upgrade campaign is currently running
for the machines of the Gallus TCS 250
and Gallus EM 260/340/410/510 series.

Gallus pre-owned machines ex
works with manufacturer’s warranty
Depending on the model and condi-
tions, a six- or twelve-month manu-
facturer's warranty can be given on
a revised press. Every retrofit carried
out by the Gallus Classics team has

successfully passed a 360° machine
check before delivery and meets all
predefined product standards. This
ensures that the pre-used Gallus
machine system meets the technical
requirements and maximum safety.
The Gallus Classics portfolio includes
not only upgrades, retrofits and
individual repairs of older machine
systems, but also a range of other
services such as revisions and repairs
of printing units, the rental of offset
printing units or the replacement of
offset rollers and their refurbishment.
“We know that there is still enormous
potential in a pre-owned Gallus
machine,” explains Giuseppe Gallelli,
Head of the business unit Gallus Clas-
sics. “That’s why my team and | are
doing everything we can to ensure
that our customers are as satisfied
with their newly acquired second-
hand machine as if they had bought
a new Gallus machine.”

Konica Minolta Unveils AccurioPrint

2100 Press

) | ME Printer January-February 2022

With the launch of the AccurioPrint
2100, Konica Minolta introduces
its new monochrome high-speed
100ppm press that perfect for a cen-
tral in-house printing facility, a print-
for-pay or an office environment with
high-volume printing needs.

Built with advanced technology
and designed to help increase cus-
tomer profitability with enhanced
productivity and smooth, stream-
lined workflows the AccurioPrint
2100 provides sturdy construction,
high performance and smart inline
finishing options.

The affordable and cost-effective
AccurioPrint 2100 runs at 100 A4
pages per minute and can produce

a monthly peak volume of up to
2.25 million A4 pages per month.
It supports various media types
from 40gsm to up to 350gsm (up
to 300g/m2 duplex). The optional
Intelligent Media Sensor IM-101 sup-
ports media detection, a function to
automatically detect the type and
basis weight of paper.

Other product features of the Ac-
curioPrint 2100 include a common
user interface with colour machines,
enhanced office connectivity func-
tions and a high-speed dual colour
scanner. Konica Minolta’s own
advanced, second-generation
colour  processing  technology
Screen-Enhancing Activity Digital
Process (SEAD) combines an array
of technical innovations to provide
exceptional image quality at top
speed plus an automatic front-to-
back registration adjustment.

All the pioneering technologies of
the environmentally friendly Ac-
curioPrint 2100 are designed to help
customers rethink possibilities and
streamline production to help elimi-
nate input time and reduce errors.
Konica Minolta’s commitment to de-

veloping market-shaping innovations
with functionality to help customers’
businesses to grow is also evidenced
through AccurioPro, its own suite of
digital software solutions for profes-
sional printing. AccurioPro includes
centralised management, automated
workflow processing, colour man-
agement, seamless integration of
different printing technologies and
full connectivity of all Konica Minolta
printing systems from input to output.
The Konica Minolta AccurioPro Print
Manager is also a standard tool to
help customers get the most out
of their print production with fast
and easy job management. It offers
various functions to improve overall
workflow, such as job monitoring,
editing and hot folder functions.
The AccurioPrint 2100 offers stacking
capabilities of up to 4,200 sheets
and a variety of finishing options
including, two-point corner stapling
of up to 100 sheets, booklet-making
up to 80 pages, tri-folding and 2- and
3-hole punching. Other finishing
options include wire-bound books
and different die sets for punching,
creasing and perforation.



Digital takes on Flexo at Labelexpo Europe 2022

The Labelexpo Europe show in
April 2022 represents a major
milestone for digital press tech-
nology.

When narrow web digital presses
were commercialized in the late
1990s, digital was seen not as a
challenge to flexography, but as a
complementary technology, de-
signed to take away the pain of short
run jobs at a time when changing
jobs on an 8-color flexo press could
take the best part of a morning.

Fast forward to 2022 and the digital
landscape has been completely
transformed. Digital presses have

in-line finishing and flexo print units
to their presses.

Inline finishing is by no means
universal, however, even for faster
digital presses. For many applications
off-line remains the preferred option,
particularly where rolls contain mul-
tiple short-run jobs with varying die
cuts and decorating requirements.
The main takeaway is that the mod-
ern digital press platform is highly
flexible and well suited for a wide
range of applications from multiple
short runs to increasingly challeng-
ing flexography on medium and
longer runs. All these trends can be
observed in the exciting new digital

Durst will be showcasing its latest
software, including pre-press pro-
cess automation and new features
like Save-Ink mode.

Working with industry OEM partners,
Durst has also developed hybrid
digital-flexographic print systems
alongside its own digital print
ecosystem, and the company will
promote the ‘advantages and disad-
vantages’ of hybrid configurations at
the show, says Leitner.

Leitner believes this Labelexpo
marks a turning point for UV inkjet
digital printing. ‘Digital is competing
with flexo in terms of print quality -
the Tau RSC print quality is as good

become faster, wider, and with print
resolutions and color gamut to
match flexography.

The greater productivity of today’s
digital printengines hasalso changed
the equation of off-line versus inline
finishing. Narrow web converters
have traditionally been used to
printing, decorating and converting
labels in one pass on modular inline
presses. With digital, finishing was,
in the early days, predominantly an
off-line process since conventional
converting and finishing systems
were so much faster than digital print
speeds.

But faster and wider digital print
engines soon made inline finishing
a more viable proposition, and we
have seen the development of both
hybrid digital-flexo presses and
digital press manufacturers adding

technology launches at Labelexpo
Europe 2022 in April.

Durst provides an excellent example
of all the points made above. Explains
Martin Leitner, product manager
Label & Flexible Packaging, Durst
Group: ‘Durst has full commitment to
Labelexpo Europe 2022. We are look-
ing forward to meet finally in person
again, to present our technology to
all label converters and to show them
why UV Inkjet technology can add
high value to their business.’

Durst will be introducing the 510mm
(20in)-wide Tau 510 RSCi, printing at
speeds up to 100m/min (80m/min at
full resolution). The press will be con-
figured with flexo decks both before
and after the 1200 dpi print engine.
Also on show will be the Tau 330 RSC.
Workflow automation is another key
trend in digital press technology, and

or even better than flexo. Some cus-
tomers compare it even with offset.
Also productivity-wise the presses
are extremely competitive with low
setup times combined with high
printing speeds. Keep in mind that
the minimum printing speed on our
presses is 40m/min, so the operator
cannot go lower, which he is often
doing on other technologies.’

Leitner says Durst already sees
multiple customers  substituting
conventional flexo presses with UV
inkjet technology. ‘To give you some
numbers, we have several customers
which really produce volume jobs on
our presses. In 2021 we had custom-
ers printing in 12 months more than
2m sgm on a single press, or multiple
customers with regularly daily pro-
ductions between 20-25,000sgm, so
60-75,000 linear meters a day.
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The greater
productivity of today’s
digital print engines
has also changed the
equation of off-line
versus inline finishing
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In the past two years
UV Inkjet made huge
steps forwards and
provides customers
with more advantages
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‘I do not say that UV Inkjet is today a
full substitution for flexo. Each tech-
nology has its space and advantages,
but in the past two years UV Inkjet
made huge steps forwards and pro-
vides customers with more and more
advantages.’

Xeikon is another digital press manu-
facturer promoting the benefits of
wider print webs, and at Labelexpo
Europe 2022 shows its 520mm-wide
CX500 press, printing full rotary at
speeds up to 30m/min. The company
says the press’ 1200dpi print resolu-
tion makes it ‘impossible’ to distin-
guish any difference from flexo, and
its productivity also now approaches
the flexographic process, as Filip
Weymans, VP marketing at Xeikon,
explains:

‘The CX500’s unique print width
and print speed makes possible the
printing of large volumes of many
variants using the same diecut and
also larger sized labels compared to
a 13in web. Think oil labels, cosmetic

labels for example, which are 160mm
high and which fit only 1x across on
a 13in web. This makes the CX500
press very cost effective and enables
applications beyond self-adhesive
labels such as pouches and sachets.’
Xeikon of course also now plays
in the UV inkjet arena, which it
promotes mainly for durable label
applications. At Labelexpo the com-
pany demonstrates the entry level
PX3300 and the PX30000 for longer
runs and where a wider color gamut
(CMYK+OVW) is required. ‘This is
indeed the ideal substitute for older
UV flexo presses,’ says Weymans.
‘From speed and color gamut the
Xeikon PX30000 can replace a UV
flexo press but with digital values, no
tools, no setup time, so you gain a lot
of efficiency.

Xeikon will make further exciting an-
nouncements about the show closer
to the opening date of Labelexpo
Europe 2022.

Screen, meanwhile, continues to

build on the success of its Truepress
Jet UV platform, and at Labelexpo
shows both the Truepress Jet L350U-
VSAI S and its high-end counterpart
the Truepress Jet L350UVSAI S. Both
machines were announced at the last
Labelexpo show in 2019 but will be
seen here for the first time at a print
exhibition.

The Truepress Jet L350UVSAI S
can be equipped with up to seven
colors (CMYK+Orange+ Blue+White)
and prints at speeds up to 60mpm.
Screen promises new features for
the press at the show, with details
currently confidential.

The Truepress Jet L350UVSAI E is
now Screen’s standard model and
can be equipped with up to 6 colors
(CMYK+Orange+White) and option-
ally configured to print at speeds up
to 60m/min.

Screen also demonstrates its latest
workflow, Label Workflow for Indus-
try 4.0.

Lack of Paper Endangers Rebound of
Graphic Industry

® | ME Printer January-February 2022

Intergraf warns that the current paper
crisis will have severe repercussions
in the supply of print products for all
economic markets and endangers
the rebound of our industry.

The graphic industry supports
all economic activities with their
products, be it for information, news,
entertainment, education, advertis-
ing or packaging. Print plays a huge
role in everyday life — so much so that
it is frequently overlooked. Our sec-
tor supplies the packaging for goods
at the supermarket, the books,
newspapers and magazines we read
as well as the boxes our digitally
ordered food, clothing, gadgets and
much more are packaged in. These

products are produced by 120,000
printing companies all over Europe
that employ 600,000 people and
generate a turnover of 80 billion EUR.
While during the past two years
graphic products have clearly
witnessed a decline, demand is now
almost back to pre-pandemic levels.
In 2020 customers were forced to
reduce print advertising and many
switched to electronic means for
their communication. In mid-2021,
this market has come back to print,
but customers are now facing surg-
ing prices and uncertainty about the
supply of raw materials.

The ongoing strike in some Nordic
paper mills aggravates the situation
particularly for paper grades such as
LWC (Lightweight coated) and MWC
(medium weight coated) paper. It
is estimated that in some countries
close to 50% of this paper for heatset
printing comes from one supplier.
The stocks of printing companies
will not last until the strike has been
settled and printers will be forced to
announce to their customers their
incapacity to fulfil the orders. This
means that publishers will be forced

to abandon print editions due to a
lack of paper. The shortage affects
all types of print products but is par-
ticularly detrimental to time sensitive
printed matter such as the publica-
tion of newspapers, magazines,
books and advertising.

Intergraf has terrifying feedback
from members that 40% of the paper
needed from mid-February onwards
cannot be obtained. The inability to
print will cause large financial losses
not only to the printing company, but
also to the final customer. This will
entail foreseeable shortages of many
printed consumer goods and some
products including food and medical
supplies that cannot be put on the
market due to a lack of packaging.
Beatrice Klose, Secretary General of
Intergraf states: “Print is an essential
and important part of our daily life.
Many citizens rely on printed infor-
mation. Apart from being a large sec-
tor of our own, our industry and our
products support citizens, culture
and all other economic branches in
one way or the other. This support is
endangered by the current tensions
in the supply chain.



Tarsus Appoints Barry Killengrey as
Event Director for GPP

Global B2B exhibitions and media
group Tarsus has appointed Barry Kil-
lengrey to the role of event director
for Gulf Print & Pack (GPP). Killengrey
joins Tarsus with 20 years’ experi-
ence in the B2B event space and will
spearhead the growth of GPP in the
Middle East and North Africa region.
During his time in the UAE, Kil-
lengrey has successfully launched
new events and project-managed
international trade missions. He has
extensive experience in managing
events across the print and digital
media, telecoms, broadcasting and
homeland security segments.

Comments Killengrey: I'm a firm
believer that face-to-face events
will never be replaced by digital
and online. The two will continue
to complement each other. GPP is
the benchmark of the industry, and
our mission is to bring that com-
munity back together. Over the 20
years spent in different sectors of the
events business, the key aspects that

have assisted my success are industry
learning, client listening, and adapt-
ability. Like all show organizers, I'm
elated that trade events are starting
to come back with a vengeance.’
Killengrey adds that Dubai is now the
business innovation hub for a wide
range of global graphic arts and re-
lated industries and is a focal point not
only for the GCC region but also the
continents of Africa and South Asia.
This makes GPP an effective place to
showcase the latest print machinery,
materials, and software launches.
‘People remain cautious about inter-
national travel, but we have ambitious
plans to shepherd key buyers from
across these regions in 2022 and
beyond. The quality of buyers visiting
GPP will be more important than raw
numbers for our exhibitors,” he adds.
The welfare of attendees remains
paramount, and the Tarsus Group is
experienced in implementing Covid
19-safe protocols, most recently at
the highly successful Dubai Air Show.
‘This will make Gulf Print & Pack safe

and easy to move around, without
taking away the interaction and net-
working which drive f2f trade shows.’
Speaking about MENA regional
market trends, Killengrey explains
that despite the decline of the wider
commercial print sector under the
impact of the global pandemic, there
are still niches where commercial
print is profitable and growing
strongly. Meanwhile, the package
printing industry continues to grow
atan average of 3-5 percent across all
formats including labels, corrugated,
folding cartons, and flexibles, all of
which are covered at the show.

‘The driving force for new opportuni-
ties in both commercial and package
print is the increasingly rapid conver-
sion to digital,’ says Killengrey. ‘Major
brands are seeking new and innova-
tive ways to reach customers with,
for example, special finishing effects,
which are also increasingly digitized,
and interactive technologies includ-
ing NFC, augmented reality, QR
codes, and on-pack competitions. All
this offers additional opportunities
to commercial printers to add value
to the printed piece.

Gulf Print & Pack 2022 will alsoinclude
a strong educational element with
conference sessions, masterclasses
and a ‘digital décor lounge’ which
will showcase the latest innovations
in wide format print.

‘Once again GPP will provide a great
place to polish up your industry skills
and find out about the latest innova-
tions and trends. This edition will
allow visitors to absorb the wisdom
of thought-leaders, innovators and
influencers,’ Killengrey concludes.
Jade Grace, group portfolio director
of the Tarsus Labels and Packaging
Group, comments: ‘Barry brings
vast commercial and operational
exhibition knowledge to the table. |
know our partners in the region will
welcome his extensive experience of
working with local and international
exhibition organizations. MENA is
one of our most important operating
territories and Barry’s experience will
be invaluable in helping us manage
our ambitious growth plans and de-
liver our strategic goals in the region.’
Gulf print & Pack takes place from 24
to 26 May 2022 at the World Trade
Center in Dubai.
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Drive Lasting Communication Success

with Direct Mail
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Figures demonstrate
the effectiveness of
direct mail to connect
with the recipient and

prompt action
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By Erwin Busselot, Business In-
novations & Solutions Director,
Graphic Communications Group
Ricoh Europe

actions - a ‘new normal’ that
surfaced a year ago — shows no
sign of dissipating. It reported
that mail drives 9% of consum-
ers to advertiser websites, 6% to
seek out new information about
a brand online, and 5% to look up
their account details.
Collaborative Marketing Club
(CMS), in a study with Deutsche
Post during the first year of
the pandemic, also affirmed
direct mail’s effectiveness in
driving traffic — especially to e-
commerce sites.

It stated the value of an order
was 8% higher if the sale was
originated by a printed piece of
communication and the average
return on advertising spend
(ROAS) was 990%.

information, product notifications,
and reminders driving interaction.
Programmatic direct mail is
another growing trend, as
certain actions (eg abandoned
e-commerce shopping baskets)
can trigger highly personalised
direct mail, which will be digi-
tally printed on demand. It helps
to achieve additional sales, as
about three quarters of shoppers
leave a site without completing a
purchase.

The latest JICMail figures showed
volumes continued to increase as
well. An 18% year on year lift was
encouraged by a rebound in travel
and tourism and telecoms sector
activity. They also found that on
average:

Early last year my colleague John
Blyth discussed what it takes to
create a lasting trend. He shared
Swiss Re Institute’s report on how
habits can form between 18 and
254 days, with the average being
66 days.

The organisation went on to say
the longevity of the pandemic had
resulted in ‘fertile ground for new
habit formation”.

Great Britain’s Joint Industry Com-
mittee for Mail (JICMail) agrees.

Its latest figures for July to Sep-
tember 2021 found that mail’s
effectiveness at driving digital

The average order conversion rate
was 4.9%, with personalisation lift-
ing this to 5.7%.

Direct mail is helping start new
trends too.

According to JICMail it has, for the
first time in Britain, triggered more
smartphone and tablet engage-
ment than phone calls. It was its
distinct customer oriented creative
content that was highly effective at
prompting mobile usage. So, too,
was the subject matter, with online
banking, appointment related

« Direct mail was interacted with
4.35 times and shared with 1.12
people per household.

« Door drops recorded an item
reach of 1.05 people per house-
hold.

+ Business mail was interacted
with 4.76 times and shared with
1.17 people per household.

« Door drops were kept in the
home for 5.7 days, direct mail 7.4
days, and business mail 9.1 days.

All these encouraging figures dem-

onstrate the effectiveness of direct

mail to connect with the recipient
and prompt action.



2022: The year of Digital Print

By Eef de Ridder, Vice President,
Graphic Communications Group,
Ricoh Europe

It is that time of year when we con-
sider the trends likely to shape 2022
and how print operations can adapt
to them, so they are at the forefront
of new possibilities.

While the certainty with which
predictions are made is by no means
sure, even the ones formed on the
soundest of information have been
considerably challenged by the cur-
rent unprecedented times.

These times are unlikely to see swift
improvement.

It is clear the impact of the pandemic
is going to shape the industry for far
longer than any us of would ideally
want.

Despite this operational backdrop,
IDC, the information technology,

telecommunications, and consumer
technology research, analysis and
advisory firm, has set out its thoughts
for the future in its Worldwide Imag-
ing, Printing, and Document Solu-
tions 2022 Predictions report.

There are three in particular we
expect to define the print production
environment.

Prediction 1: By 2023, 60% of man-
aged print services customers will
rate the vendor’s sustainability pro-
gramme as a major factor in choosing
a print service provider.

We have already seen how COP 26has
begun to accelerate the discussions

on how companies will manage
their impact on the climate. As part
of that, we believe there will be an
increased focus on optimising supply
chains and a greater focus on ensur-
ing goods and services are procured
with fewer CO2 emissions. Sustain-
ability is something that Ricoh con-
siders throughout its business and
manufacturing operations as well as
those of its clients. This is something |
discussed in greater detail here.
Prediction 2: 60% of organisations
will move to a subscription based
model for print and print related
services to support the needs of the
hybrid workforce.

Ricoh’s software and workflow solu-
tions provide a proven framework to
deliver scalability for business growth
and support atailored strategy. These
solutions are available in flexible
subscription pricing models in both

cloud and locally hosted versions
and can be adapted and configured
as required. They range from web en-
ablement software connecting print
businesses and their clients 24/7,
allowing job submission and online
ordering, and MIS solutions allowing
estimating and planning designed
specifically for digital print, to fully
automated end-to-end workflow
solutions.

Ricoh’s TotalFlow Cloud Suite com-
prises both Ricoh software and third
party Ricoh-endorsed solutions.
It includes RICOH Supervisor that
accurately gathers operation wide

data and, using the integrated busi-
ness intelligence tool, helps to drive
operational efficiencies by providing
up to date management information
and analysis via intuitive dashboards.
All reports and analysis can be ac-
cessed locally and remotely.
Prediction 3: By 2024, 70% of global
industrial print users will have ad-
opted digital printing technology
into their production/manufacturing
operations.

We think this will take the form of cost
effective, flexible, non-impact inkjet.
| detailed how it enables operations
to pivot their services here. The
emerging opportunities for Direct
To Garment were discussed by Axel
Stuhlreiter here.

While these forward looking state-
ments are being made in the face of
a constantly changing environment,
they take into account the core ele-

ments of an industry that is continu-
ally evolving.

More recently that evolution has
been rapid and agile in response to
a harsher climate but, importantly,
substantial change was already
underway.

How do you see 2022 shaping up
and what are your thoughts on
these predictions and how they
will shape your coming year?

Finally, | would like to wish you and
your family the best possible Christ-
mas and a happy and successful 2022.
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Blockchain shapes the
Future of Packaging and

Supply Chain

As businesses the world over are
looking at boosting efficiency,
security, transparency, and cutting
down on paperwork, decentraliza-
tion is gaining a central seat. With
the Fourth Industrial Revolution,
a plethora of highly advanced
technology and related solutions
are becoming part of this need for
decentralization.

Blockchain in simple terms is a
database of records called ‘blocks’.
These records are interlinked or
‘chained’, using a hidden code. Each
block contains a cryptographic link
to the previous block, and informa-
tion on the previous transaction,
those involved in it, etc. The process
is spread across multiple comput-
ers with no single entity having
ownership of the information on
the ‘ledger’ or record. In such a
decentralized network, transac-
tions such as transfer of cryptocur-
rency like Bitcoin or Ethereum, are
virtually not hackable, ensuring a
non-corruptible database.

Application of blockchain can be
public or private. While cryptocur-
rency is an example of public ap-
plication, IBM’s Hyperledger Fabric
is a private ledger platform.
Transfer of cryptocurrency like Bit-
coin or Ethereum are decentralized,
as such transactions are not reliant
on any central authority, such as a
government or bank, to maintain or
uphold them. In this case the ledger
is spread out over many computers
which have its own advantages.
Such transactions are virtually not
hackable, as in such a decentralized
network, transaction records are
stored in several computers that no
single entity owns.

Blockchain’s Role in Food Pack-
aging and Labeling

Many in the food packaging industry
are exploring new blockchain solu-
tions to maintain food integrity. The
entire supply chain process - right
from agriculturists to food proces-
sors to warehouses, and finally into

the hands of the distributors - gets
streamlined by a decentralized
ledger, making it possible for easy
communication between the links,
without conflicting systems or
multitude logs. Checkpoints are
rendered paperless and any product
information can be accessed on the
spot by merely scanning the prod-
uct barcode or QR code. Another
advantage is that records cannot
be altered as all information on the
ledger is by default authenticated.
These include data on products,
shipments, deliveries, financial clos-
ings, and more. In supply chain ap-
plications it can be used to commu-
nicate electronic data interchange
(EDI) codes, with EDI standards set
by GS1 India, a New Delhi-based
global standards organization, now
supporting blockchain.

Blockchain also helps to track and
trace products along the value
chain, making the process more
transparent with shared informa-
tion on the origin and handling



of products. Traceability is a keen
aspect, especially for the pharma
and food industries in cases of
contamination of product batches.

Through a new partnership,
American technology companies
Honeywell and iTrace Technologies
are integrating blockchain technol-
ogy into industrial printers to track
inventory across the supply chain.
Many smaller package printing
companies are shifting gears
realizing that product packaging
will soon be taking a giant evolu-
tionary leap.

Blockchain is a viable tool to
make labeling data more robust,
information transparency more
accessible, and thereby, empower
consumers about their purchasing
decisions. Packaged cartons can
now be used to access every de-
tailed bit of information about the
product’s journey. With the help of
blockchain technology, scanned
codes can offer your package a
powerful insight into your prod-
uct. Company claims such as “Truly
Organic” or “Lose Fat 100% Natu-
rally” can be put to the test, while a
“Made in Japan” product will need
to mean just that - Made in Japan.
As consumers can now easily
authenticate the validity of brand
promises, blockchain technology
offers an incredibly useful tool of
transparency for building brand
trust. With blockchain driven sup-
ply chains, packaging becomes a
new type of brand ambassador
independent of corporate claims.
Authentication of brands can be
made directly by the consumers,
safeguarding them from tam-
pered or counterfeit products.
Blockchain technology can be a
solid system adding value for the
supply chain through transpar-
ency and the ever-growing threat
of counterfeits.

Global leaders in the food and
retail industries like Amazon, Dole,
Nestle, Shopify, and Walmart have
already hit the headlines taking
steps in this direction and it will not
be long before the middle-level
and smaller players follow suit. With
the financial incentives attached to
the technology, it is just a matter of
time before blockchain becomes
the industry standard.

Application in India

“A major application of blockchain
has been happening in the sports

sector in India, especially in the
post pandemic period, helping in
achieving two important purposes.
It has kept fans engaged, taking
entertainment to the next level,
and has also brought transpar-
ency in the financial model and unit
economics,” explains Sujit Bangar,
a product of Boston's Harvard
Business School and Founder of
TaxBuddy.com, a leading tax filing
online platform in India.

Education is another major area
of application where blockchain
has the capacity to transform the
educational system in India’s rural
hinterlands by making it accessible
to students as well as recruiters
etc, by bringing transparency in
processes and assessment.
“Similarly, wide acceptance of
blockchain technology is being seen
in governance in India. The state of
Andhra Pradesh has implemented
blockchain for land record keeping.
Many state governments in India are
planning to issue government cer-
tificates and keep them in a safe vault
giving restricted access to citizens
using private keys,” the former Indian
Revenue Service (IRS) official and
former Joint Commissioner of the
Income Tax Department, points out.
In commercial sectors, the diamond
and precious stone industry is using
this technology to keep track of
legal and original diamonds.
Non-fungible tokens (NFTs) are
finding wide acceptance, lately, in
gaming, entertainment, finance,
and investments. India today has
highest number of crypto investors
in the world! As per reports there
are more than a hundred million
people in the country who have
invested in crypto!

“The Indian Government is pro-
moting innovation in blockchain
technology and a recent spike in
VC investments in blockchain-
based tech startups added to the
momentum. And as far as taxation
of certain applications of block-
chain like cryptocurrency, NFTs,
etc. are concerned, there is need
of more clarity from government,”
adds Bangar.

Thriving in the Middle East

The need for a fully-secured,
tamper-proof supply chain has
become mandatory in the current
COVID-19 pandemic scenario.
Vaccines have become a precious

commodity and their very sensi-
tive nature has made countries
cache in on the advantages of
blockchain technology that guar-
antees a foolproof solution.

With Abu Dhabi as its hub, Hope
Consortium, a public-private part-
nership (PPP) is utilizing mUnity
- a proprietary custom-built digital
system - that uses blockchain
technology to track and trace CO-
VID-19 vaccine sourcing, storage,
shipment, and all related data in-
stantaneously at every step of the
vaccine’s journey. Starting from
the manufacturing facility until the
time of the administration of the
dose, the system - developed by
Magqta Gateway, Abu Dhabi Port’s
wholly owned digital technologies
subsidiary - has the capability to
track individual vaccine doses
based on the data available.

In another development DP
World, the Emirati multinational
logistics company based in Dubai,
has peartnered with Tradelens, a
blockchain-based interconnected
ecosystem of supply chain part-
ners, to accelerate the digitization
of global supply chains. DP world
aims to connect all its marine and
inland container terminals, feeder
companies, and logistics divisions
with the TradelLens platform,
jointly developed by IBM and GTD
Solution Inc,, a division of A.P.
Moller Maersk. The integration is
to improve operational efficiency
providing visibility across the
entire supply chain.

In Saudi Arabia, the Saudi Customs
in collaboration with Tradelens is
aiming to transform the shipping
industry to become faster, more
transparent, and efficient in its
real-time operations. “To establish
the Kingdom as the world’s premier
logistics hub we needed to create
a paradigm shift in our shipping
processes and explore futuristic
approaches with our peer-to-peer
business ecosystem worldwide,”
Ahmed Al-Hakbani, Governor of
Saudi Customs said.

An Upgrade of Trust

Three intrinsic  attributes  of
blockchain make it most desirable,
helping the technology gain wider
acceptance in today’s scenario.
Firstly, it's immutable. Secondly,
it's most secured. And thirdly, it's
decentralized.
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The year 2021 is drawing to a close
and 2022 is upon us and we all are
pondering what new year has in
store for printing and packaging
industry. What Covid 19 taught us
is that prediction is an impossible
science these days. Meanwhile In
2021 our industry learnt how to deal
with Corona crisis. Printers embraced
automation and suppliers and manu-
facturers relied heavily on outsourc-
ing and online technology to offer
services and information to their
clients. However, the companies also
faced many challenges, disruption in
printing and packaging supply chain
stands supreme among them.

In 2021 almost all major manufac-
turers of equipment and consum-
ables were forced to increase prices.
The shortage of raw materials and
huge rise in logistics and shipping
costs impacted the overall cost of
machinery and materials. The good

news is that graphic arts industry is
remarkably resilient in the face of
adversities. It is in our DNA.

During 2021 some exhibition organiz-
ers cautiously held in-person events,
which proved to be successful. After
two-year gap FESPA kick-started
business recovery in the specialty
print and signage communities with
the successful return of FESPA Global
Print Expo and European Sign Expo
2021 (12 = 15 October 2021). It was
the first live FESPA events in Europe
since Spring 2019, which attracted a
strong audience dominated by busi-
ness leaders. In our region the state-
of-the-art Dubai Exhibition Centre

(DEC) threw its doors open with a lav-
ish, star-studded opening ceremony
to kick off the much-awaited Expo
2020, the mega international event.
The event created many opportuni-
ties for the printing and packaging
sector in UAE and beyond. As far
as investment goes digital printing
equipment manufacturers such as
Xerox, Canon and Konica Minolta
sold a number of machines includ-
ing first Xerox® Baltoro™ HF Inkjet
Press with Color Accelerator to Rak
National Press in UAE and Konica
Minolta Accurio Label 230 which was
purchased by Sigma Middle East and
the list goes on.

Within offset printing sector Hei-
delberg also managed to install and
commission a number of machines
including an all-news Speedmaster
CX 102 in Flex Print in Egypt and an-
other Speedmaster XL 106 at Shater
Al-Ebtekar in Saudi Arabia.

And 2022?

Almost all the pundits agree that in
2022 print industry will grow further
but challenges remain. It seems that
we are still at the mercy of a virus,
which somewhat we have learned
to live with. In 2022 we all face
price surcharge again because the
problems related to logistics and
shortage of raw material will not
go away. The solution is production
efficiency, automation, waste reduc-
tion and streamlining the whole op-
eration. It is expected that printers
further invest in MIS and end to end
digital workflow systems. Shortage
of skilled workforce will continue to

be a bottleneck during 2022. On the
other hand, sustainability will occu-
py the center stage and companies
will be focusing more on sustainable
practices. Retail sector which was hit
hard during past two years will try
to make a come back and they rely
heavily on brands to invest more in
marketing and advertising to take
advantage of post covid opportuni-
ties. However, the global trajectory
of coronavirus is still quite unknown.
Meanwhile on-line shopping will
experience further growth, not only
due to pandemic but also because
we are all now prefer to shop online.
Packaging and label continue to
be the strongest sectors of printing
industry and more and more printers
will be encouraged to tap into this lu-
crative market and diversify into other
areas of printing including digital
large format printers. To do so print-
ers have to learn new skills and get out

of their comfort zone. The production
of environmentally friendly materials
such as mono material packaging
films will be accelerated and convert-
ers will be encouraged to use them
not only because of environmental
considerations but because of sheer
demand by the brands.

We are going through strange
times. There is no doubt 2022 will
bring its own set of challenges but
since Gutenberg introduced mov-
ing types some 600 years ago until
now, those involved in the ink and
paper industry learned to live with
the challenges and rise above them.
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It is interesting to review technical
articles a couple of years after writ-
ing them, although usually there
has not been a global pandemic in
the meantime.

Digital Printing is widely used in
labels and packaging in 2019, and
it will be further ensconced. The
figure shows the choice that a
converter faces when they decide
to make an investment, as well as
these there are a range of digital
overprinters and sophisticated
bespoke integrations, some as a
part of manufacturing and filling
lines. This shows the high number
of players now competing in the
wide range of packaging applica-
tions, offering new capabilities
and functionalities, with steadily
increasing productivity and lower
costs.

I was right that the map did
get more crowded, as suppliers
launch new and improved models,
but there was a high-profile exit.
Smithers tracks developments
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in this market sector, publishing
reports and running conferences
on the future of digital packaging,
bringing together hundreds of
brands, retailers, packer/fillers,
converters, designers, agencies
and designers meet with equip-
ment and ink/toner suppliers,
with  workflow and logistics
companies also involved. It is
an excellent forum and over the
years the conversation has moved
on from the technology and does
it actually work, to the business
benefits from digital and how
consumers will respond to the
new capabilities.

Quiality, reliability and speed are
no longer issues for inkjet and
electrophotography package
printers. Nor is speed with sheet-
fed machines offering 10,200
B1 sheets per hour and web
presses up to 305m per minute in
formats up to 2.8m wide making
productivity comparable to litho,
flexo and gravure competitors.
Printhead and equipment manu-

facturers have developed many
solutions that eliminate inkjet ar-
tefacts, compensating for nozzle
outs in real time that extend the
life of the heads and machine
uptime. Inkjet will be the real
winner, with faster machines be-
ing shown, particularly in flexible
packaging. The wide-web Kodak
Ultrastream system from Uteco,
Windmoller & Holscher and Co-
mexi have announced systems as
have Fujifilm and Screen, with oth-
ers in development and Koenig &
Bauer are pushing their Rotalet
into high volume applications. It
is used in cartons, along with the
sheetfed VariJET from the K&B
Durst joint venture. EFl will doubt-
less try to widen their market into
cartons and probably flexible
packaging, after all the Bolt textile
machine from Reggiani looks like
it would be a pretty powerful
flexible packaging device with a
few modifications. Some from the
myriad of narrow web label print-
ers will show wider, faster inkjet
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presses, as will some of the cur-
rent wide-format inkjet suppliers.
It is not just printing. Some
vendors have single pass, highly
automated systems to print and
finish corrugated boxes, cartons
and flexibles in a single pass.
This is commonplace in labels,
for other packaging the enabler
is combining digital print with
digital finishing, adding auto-
mated control systems to drive
the press, measure and check the
print then track through finishing
which may be coating, laminating,
cutting, creasing, folding and glu-
ing, together with a wide variety
of embellishments. The digital
front end controller is becoming
increasingly powerful, to drive the
digital print section, to measure
and control quality and then to
set and drive the finishing tech-
nology. This approach replaces
the traditional skills of the press
minder and finishing journeymen
operators which is important be-
cause skilled labour is a resource
that is increasingly difficult to
recruit and retain.

While digital presses are the new,
shiny and sexy headline grabbers,
more important is the enabling
software, because the only way
of making money from a digital
press is to print saleable output
and a powerful workflow is vital to
prepare the artwork files and keep
the print queue well stocked.
In 2019 this was a barrier for
packaging converters getting into
the sector as many do not have
prepress and data handling skills.
The good news is there are many
companies providing solutions,
integrating into management
information systems to automate
administration and automation
functions which is necessary to
handle many short run jobs, and
to prepare variable content. Work-
flow is becoming collaborative
and automated, where designs
are produced and approved,
then loaded into job queues for
automated colour management
and imposition with no manual
involvement at the converter. The
MIS is linked, ordering substrates
and planning the production on
printer and finishing to meet the
customer requirements and opti-

mise capacity at the converter.
Digital workflow can be daunting
for packaging converters used to
handle a few large jobs but it is
the way of the world. At least you
can explore solutions at drupa
because simplifying supply chains
is the key to future success supply-
ing packaging and labels. Esko is
the market leader with a broad
variety of specialist packaging
software tools showing how to
automate the repetitive processes
involved with packaging design,
approvals and prepress with in-
tegrations to third party MIS and
digital presses. They are joined by
Hybrid Software and many small
specialist providers selling apps
and solutions.

All these packaging developments
are ultimately driven by end
customer expectations, or rather
demands. In the increasingly con-
nected world (accelerated by
COVID-19) these demands and
expectations are changing, with
more engagement and interaction
to improve the consumer experi-
ence of the brand. Digital printing
allows brands to make content
decisions closer to the consumer,
helping them to provide more
than just the traditional contain-
ment and protection functions
of the pack, with information
and promotion. Digital print and
finishing of packaging can provide
a wider range of functions beyond
analogue capabilities, which is
why it is growing so quickly.

Drupa is the most important print
show, because the exhibitors
(and all the important ones will
be there) show what they have
and they also use the event to
showcase what they may well be
working on. And digital packag-
ing print (plus finishing) will very
much be on the agenda. There
will be more machines for labels,
corrugated - post and preprint,
replacements for litholam, for fold-
ing cartons, for flexible packaging,
for metal and there will be several
direct-to-shape machines doing
interesting things on plastic and
glass. Established players will show
improvements to quality, speed
and formats, with new inks and
toners broadening the types of
packaging they can produce.

It was sad the physical drupa
did not happen, but the digital
alternative showed the appetite
for innovation has not been
diminished. Companies are taking
stock and developing their future
strategies and digital is firmly on
the mainstream. The pandemic al-
lowed many business leaders time
to assess their operations in light
of changing customer needs as
demand patterns changed. Inno-
vation is key, with techniques to
overcome cognitive barriers (past
experiences stopping changes)
under traditional  corporate
control valves. Companies need
accelerators to change following
McKinsey Analysis that courage
one of the defining success fac-
tors. Waiting for cheaper and
better technology to mature does
not pay off in the short term, but
companies making inkjet work for
themselves are seeing the pay offs
now. More will join in.

About the Author

Dr. Sean Smyth is a Senior
Analyst & Consultant at Smith-
ers. He is closely monitoring
the digital transformation of
the printing and packaging

industry.




Nairobi’s Twin Shows to Boost Paper, Print,
and Packaging

Twin shows, Pro Paper Africa and
Pro Print Pack Africa 2022, a one-of-
its-kind robust platform for regional
and global paper, printing, and
packaging industries and suppliers
to explore business expansion into
newer markets will be held from
5-7 October, 2022 at the Sarit Expo
Centre, in Nairobi, Kenya.

Tapping into the surging market of
Africa for consumer-facing indus-
tries and home to a population of
1.2 billion, the twin paper industry
shows will open its doors for a wide
spectrum of global paper players.

“Pro Paper Africa and Pro Print Pack
Africa cover the entire gamut of
paper industry across the B2B and
B2C space, and that obviously has
stirred great enthusiasm among
industry players across the region
and the world. It is also significant
that the twin shows are taking
place in Africa, which is emerging
as a hotspot of consumer and
industrial growth with the world’s
youngest population,” says Rajesh
Nair, Project Director of Verifair, the
Dubai-based multi-national trade
fair company, organizing the show.
The twin shows have been con-
ceived as a veritable showcase of
printing equipment, packaging
machines, and materials. It will
be a vantage point for exhibitors
to connect with printing houses,
packaging companies, e-commerce
players, FMCG companies, logistics
firms, advertisers, and marketers
focused on Africa.

“The shows have been designed to
provide an end-to-end opportunity
across the industrial and consumer
spectrum, and in that sense, it is
very comprehensive in its outlook
and approach,” adds Nair.

Pro Paper Africa is a professional
trade fair for paper, tissue, and
hygiene industry while Pro Print
Pack targets printing, packaging
machinery, material, supplies, and
accessories.

The shows promise to be a platform
for advertisers and marketers
focused on tapping new busi-

Professional
Trade Fair for
Paper, Tissue
and Hygiene

Industry

ness opportunities in Africa. The
one-window format will also allow
exhibitors to connect with service
providers, stationery suppliers,
paper distributors, paper traders,
tissue convertors, and hospitality
service providers.

With many registered exhibitors
gung-ho about the prospects
of the expo, Sina Haghi, CEO of
Sharjah-based Magic Trading
Company (MTC) has this to say,
“The shows offer us the oppor-
tunity to introduce MTC as the
largest supplier and printer of
promotional gifts and gift print-
ing equipment in the Middle East.
Additionally, we are also looking
for ways to expand in Africa and
serve the African market.”

According to Nair the booming
African market is a predominant
attraction, with an estimated 53%
of the population in the age group
range of 16-34, guaranteeing a
long-term market.

US-based global management
consultancy McKinsey & Company
has estimated that Africa presents a
$400 billion opportunity in the next
ten years. By 2025, it is anticipated
that 303 million households will

Trade Fair 1
Printing, Packaging
Machinery, Material,

Supplies and

Accessories

have a discretionary income, and 90
million consumers will be added to
the market in a decade’s time.

“We are anticipating a robust trade
visitor flow to the shows, buoyed
by the African business opportu-
nity from the Gulf Cooperation
Council (GCC) countries, Egypt,
Lebanon and other East African
countries,” adds Nair.

The organisors have arranged
buyer-seller meetings to bring more
certainty and business predictabil-
ity to participants of the shows.

“We have very unique solutions
to the printing and packaging
industry. We would like to promote
these solutions in Africa for the
benefit of printers in the region,
and this is being made possible
by our participation in the expo,”
says Jayakrishna Valluru, Managing
Partner, AGE Graphics.

The fact that the shows are hap-
pening in Kenya which is a hub of
paper industry in Africa has also
heightened the interest. The capi-
tal Nairobi, being a regional trade
hub, is also a plus point for exhibi-
tors. Nairobi is also an emerging
financial centre of Africa.

apping into the
African paper prlnt. nd

packaging

OCTOBER 2022

Sarit Expo Centre,
Malrobi, Kenya
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Itis clear the impact of
the pandemic is going
to shape the industry for
far longer than any of us
of would ideally want
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Leading Cylinder Screen Printing Press and Related Machinery
Q Worldwide Distributor and Agent Wanted

Clamshell 3/4 Automatic Screen Printing Press Clamshell Semi-Auto Screen Printing Press

Model KY-57T KY-710T Model KY-570 KY-690

Print Table Size (D¥*W) mm | 870 x 920 920 x 1220 Print Table Size (D*W) mm | 700 x 800 800 x 1000
Max. Print Size (D*W) mm 550 x 700 700 x 1000 Max. Print Size (D*W) mm 500 x 700 600 x 900
Max. Frame Size (D*W) mm | 950 x 1100 | 1000 x 1400 Max. Frame Size (D*W) mm | 800 x 1000 | 900 x 1400

Single Arm Semi-Auto Screen Printing
Press (large format)

Clamshell Semi-Auto Screen Printing Press

Clamshell High Precision Screen Printing Press

Model
KY-57A-1
KY-710A-1

High precision flatness Digital X/Y microtuning

grinding + 0.008 mm on print table/Digital

for print table. Display is optional.

Four-Post Semi-Auto Screen Printing Press

]"'_

1. The squeegee has steady voltage and
constant voltage device (1-6 kg/cm2).

. Print table is made of cast steel with
evenness grinding and chromate
treatment.

. Table accuracy is + 0.02 mm and

reaches to optimized flatness.

Specification KY-6080H
Max. Print Size, mm 600 x 880
Max. O/D Frame Size, mm 1100 x 1100

. Electric type frame seat for lifting up
and down movement ensures accurate

Machine Dimension

(L x W x H), mm 2100 x 1500 x 1530

positioning with quick and steady

Machine Weight, kgs 1220

advancing.

FU— =
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UV Conveyor Dryer (UVC+IR+UVA)
KY-72BII-1 (29”)

KY-86BII-I (35”)

Model KY-72HA KY-86HA | KY-104HA
Entrance Width, mm 860 960 1160
Max. Temperature 90°C 90°C 90°C

KY-105BII-T (42”)

—
11,
| ]
e
L L 1 [ -
b g
Model KY-500FH [KY-600FH| KY-900FH | KY-1200FH Model KY-912AH|KY-918AH |[KY-1015AH (KY-1218AH Model KY-1020GH | KY-1224GH
FSE{NT)"‘:]];S'R 400 x 550|500 x 700| 700 x 900 | 750 x 1300 FSKVT)"‘:]];S'R 1220x1640(1220x2400| 1320x1940 [1520 x 2240 Print Table Size (D*W) mm | 1330 x 2400 | 1530 x 2900
(“gixw‘)",‘:;f'” 300 x 500400 x 570| 600 x 800 | 650 x 1200 (“gi"\;\,';‘r‘:r‘:‘ze 900x1200 | 900x1800 | 1000x1500 [1200 x 1800 Max. Print Size (D*W) mm | 1000 x 2000 | 1200 x 2400
i i Max. Frame Size (D*W 1500 x 2600 | 1700 x 3000
Max. Frame Sizq 56 200 | 700 x 950{1000 x 1250|1050 x 1700 Max. Frame Size |, 36, 1600(1320x2200 1400x1900 [1600 x 2200 ax. Frame Size ( ) mm
(D*W) mm (D*W) mm
...................................................................................... .
PCB Solder Resist Screen Printing Press PLC Programmable Precision Exposure
Features: Machine

- Suitable for high precision
screen exposing.

- Features: LCD touch screen
PLC control

- Stability = 2% with light
intensity auto-detection

Model KY-4860SP | KY-6666SP | KY-7296SP
Print Table Size

(D*W) mm 900 x 1200 | 1300 x 1300 | 1500 x 2000
Standard UV Lamp 3000 w 3000 w 3000 w

4-6 kWh lamp is optional and customized
lamp is available.

Rear Pick-Up Rotary Stop Cylinder Press
(Compatible with High Efficiency Hot Air
Conveyor Dryer, UV Dryer)

Model KY-72A KY-86A KY-105A
Max. Substrate Size| 7730 x 520 | 800x 600 | 1050 x 750
(D*W) mm

Min. Substrate Size

(D*W) mm 350 x 270 350 x 270 420 x 297
Max. Print Size

(W*D) mm 720 x 500 800 x 580 | 1050 x 730

KEYWELL INDUSTRIAL CO., LTD.

No.80, Sec.1, Guoguang Rd., Dali Dist.,

Taichung, 412023, Taiwan

TEL: 886-4-2483 7878 FAX: 886-4-2483 5938

http://www.keywell-printer.com
E-mail:kangyuan@seed.net.tw
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EXPO CENTRE SHARJAH

UNITED ARAB EMIRATES
7-8-9 March 2022

Paper One Show brings together the manufacturers, distributors and buyers from all over the
world in the 7th edition of the Paper One Show for the first time after the pandemic in UAE.

| REGISTER NOW |
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B2B MEETINGS
EXHIBITION . Gala Dinner (March 7)
Expo Centre Sharjah @ Expo 2020 Dubai Visit
7-8-9 MARCH 7 MARCH (Evening)

The TP edition of the premier
international paper exhibition
in the MENA region!

info@paperoneshow.net @ www.paperoneshow.net @ +90 (212) 916 17 30





